
Index
• A •
above the content, placing ads, 47
above the fold, content placed, 46
access, granting and denying, 289–290
account(s). See also AdSense account(s)

limitation to one per page, 14
setting up, 16, 19–25
types of, 20

Account Access area, 289
account IDs for each area of AdSense, 289
Account Settings page, 294, 297
Account Settings section, 288–289
ad block, selecting type of, 33
ad code, pasting into mobile site, 196
ad contents, controlling, 13
ad formats, 86–101, 226
ad-placement program, AdSense as, 8
ad placements, 47–48, 52
ad set, rotating, 27
ad targeting, 49
Ad Type Preference page, 100
Ad Units, 31, 33, 34, 280
Ad Wizard, 33
Add New Custom Channels link, 300
Adobe Reader, 215
ads. See also AdSense ads

adding older to a channel, 272
adding value to Web site, 9
blending into Web sites, 137–138
blocking, 104–106
borders around, 137–138
choosing size of, 34
from competing services, 31
creating your fi rst set of, 32–37
customizing for Web site, 130
disguising, 30
facets of, 77–78
fi ltering, 13
integrating into site content, 129
making appealing, 129–138
not clicking your own, 319–320
not hiding, 319
not paying others to click, 323
placing, 28, 46–47
removing advertising element from, 129
suited for Web site, 12–13
testing, 90, 141–142, 195
using multiple, 139–142

AdSense
adding to Blogger blog, 242–252
benefi ts of using, 9–10
building site exclusively for, 318
channeling with, 268–274
confi guring for blog, 245
conversion details for referral ad to, 234
cost of, 12
defi ned, 15
described, 8–9
earnings as referral product, 236
Google Gadget permission, obtaining, 186
Help fi les, 316
options available for video, 166–167
potential of, 14
reasons to use, 15
referring, 215
setting up for, 16–19
tools for, 307–316
Web site, 19

AdSense Accelerator, 311–312
AdSense account(s)

adding sites to, 300
linking to, 153
linking to YouTube, 170
logging into, 32
managing, 287–291
Overview report, 275–277
selecting an existing, 152, 153
sharing, 289–290

AdSense ads
average CTR, 309
code for other types of, 101
confi guring for feeds, 207
enabling for feeds, 204–207
placing, 201, 248
programming into Google Gadgets, 185
types of, 86–101

AdSense blog, 4, 315–316
AdSense Calculator, 309
AdSense channels, 270
AdSense code, 104, 209, 250, 320
AdSense crawler, 286
AdSense for Content, 33, 78, 80, 132, 277
AdSense for Content Wizard, 174
AdSense for Feeds, 199, 202–210
AdSense for Google Gadgets, 166
AdSense for Mobile, 187, 190, 192–197
AdSense for RSS, 201

CO
PYRIG

HTED
 M

ATERIA
L



Google AdSense For Dummies 338
AdSense for Search

compared to AdSense for Content, 80
described, 78, 143, 144
promoting, 231
reports for, 277–278
WordPress, relationship to, 162

AdSense for Search Wizard, 80–85, 147, 154, 157
AdSense for Video, 167, 171–173
AdSense Help Center, 27, 309
AdSense Help Group, 316
AdSense Notifi er, 310
AdSense payments, 293–299
AdSense players, 179, 180
AdSense preview tool, 27, 50–51, 52, 308–309, 

320
AdSense products, specifying, 279
AdSense Publisher ID, 244, 301
AdSense referral bonus, 237
AdSense referral program, 213
AdSense reports, 275–291
AdSense revenues, sharing, 301–303
AdSense Sandbox, 307
AdSense search box, 156–162
AdSense Setup tab, 32–33, 101, 145, 157
AdSense Unit Wizard, 226–228
AdSense wizard, 101, 132–136
adult content, 84, 160
Advanced Reports link, 279
Advertiser Competition, 63
advertisers, 9, 67
advertising, contextual, 8
advertising sales, handled by Google, 16
advertising services, using other, 31
AdWords

described, 8, 16–17, 312, 330
earnings as referral product, 236–237
referring, 215
tracking results, 263

AdWords Keyword Tool, 314
AdWords Traffi c Estimator and Bid Tool, 

312–313
aesthetics of an ad, 229
affi liate programs, 323
aggregate data, showing for reports, 280
algorithms, 60
alt text, 68, 69
Alternate Ads or Colors option, 227
alternative text, for graphics, 60
Amazon.com referral program, 213, 329
analytics program, 17, 62, 111. See also 

Google Analytics
annotations, 149
applications in PHP, 188
article layout, 115–116
article syndication. See content syndication

articles
about sponsored products, 232
appearing over and over, 113

audience, knowing, 110–111
audio content, 120
automatic reports, scheduling, 284–286
Automatically Choose Fallback Referral Ads 

option, 227
average click-through-rate (CTR), 11, 309
average cost-per-click (CPC), 11
Avg Search Volume, 63
AWStats, 17, 257–259

• B •
baiting, link, 54
Bank Account Information page, 297
banner ads, 87, 88, 89, 92
beta programs, 150
beta testing

AdSense for Feeds in, 199
AdSense for RSS in, 202
AdSense for Video in, 171, 172

bid amount, 8
blog(s), 200, 240, 242
blog applications, 121
blog promotions, 331
blog provider, 206, 208
blog roll, 122, 319
blog tours, 331
Blogger

as AdSense-friendly, 242
described, 242
installing AdSense search box in, 162
limiting instances of AdSense, 141
pasting code for ads into, 207, 209
text editor, 247, 249

blue text color for hyperlinks, 137
body text box, 70
borders

ads without, 270
around ads, 137–138

Bored Now group, 190
bot, Web, 36, 40, 59, 257
brainstorming keywords, 61
brand, creating, 332
broad URLs, fi ltering, 104–105
BrowserFriendly service, 203
browsers, 27, 251, 257, 260, 310
burning feeds, 202
business account, creating, 20
business edition of customized search engine, 149
button ads, 87, 88, 89, 228
buzz, 214, 241, 318
by line, 125
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• C •
cache, browser, 257
Call link, placing, 193
Catalog of Copyright Entries, 125
cataloging Web sites, 60
CDATA section, 184
channel data, showing for reports, 280
channels

adding older ads to, 272
assigning for feed ads, 210
creating, 268–274, 300
described, 13, 34–35, 134, 269
for referral ads, 229–230
selecting, 101
showing for advertiser placement, 273–274
tracking capabilities, 278
tracking multiple Web sites, 300
types of, 269
understanding AdSense, 269

Channels overview page, 270, 271
character encoding, 192, 194
cheating the system, 17–18
check options for payment, 298
check secured express delivery, 296
check standard delivery, 296
Choose a New Page Element 

dialog box, 243–244
CHTML (imode), 191
click fraud

clickbots as, 321
clicking contests as, 322
clicking your own ads, 319
described, 27
forms of, 235
prosecution of, 323

click-through-rate (CTR), 11, 66
Click to Call link, 197
click-to-play video ads, 1, 66, 

167–169, 173–175
clickbots, 321
clicking contests, 322–323
clicking your own ads, 319
clicks

encouraging, 28
guidelines for valid, 27
for referral ads, 235

Clicks column, in Overview report, 276
ClickTracks, 17
cloaking, 324
closing tags, 184
code

for an ad unit, 35
help for implementation, 36
installing for AdSense player, 180

not changing AdSense, 104
placement for optimum traffi c, 102–104
for referral ads, 230–231

Codex, for WordPress, 122
collaborative creation, 120
color monitors, 137
color palettes, for mobile Web site, 194–195
Color Picker, 133, 155
colors. See also hexadecimal numbers

ad color scheme, 34
component parts of, 135
customizing tools, 132
reading-friendly, 116
referral ad options, 229
for search engines, 83, 155, 158, 159

community, creating, 335
Compact HTML, 191
competition, ads from Google’s, 31
Competitive Ad fi lter, 104–105
competitors, blocking ads from, 

104–106, 197
computer screens, reading on, 115–116
confi guration fi le for sitemap, 315
Confi gure AdSense dialog box, 244, 245
Confi gure Blog Posts dialog box, 245, 246
confi rmation message, 150
container, creating ad, 130
content

of ads, 13
creating original, 114–118
described, 39
dynamic, 327–328
foundations for great, 110–113
for gadget, 184
importance of, 39–41
keeping fresh, 109, 113–114
optimizing for AdSense, 48–54
placing around AdSense ad units, 50
pushing, 200
reading, 200–201
using original, 29
on Web site, 239

content ads, 80, 218
content broker, 328
content management, automating, 120–123
content owner, setting RSS feeds, 53
content providers, 49
Content reports in Google Analytics, 266–268
content-rich Web sites, building, 41–54
content syndication, 113
content zone in Web site, 140
contests, bringing to Web site, 334
contextual advertising, 8, 40, 52, 280
Control Panel page, 152
Conversion Details link, 234
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conversion requirements for referrals, 224
conversions

defi ned, 233
invalid, 235
for referrals, 232, 235
tracking, 235–236
understanding, 233–234

cookies, 260
copyright, 29, 123–127
corner styles, 134
Corner Styles drop-down list, 34
corners, cutting on Web sites, 318
corporate logo, adding, 158, 159
cost of AdSense, 12
cost-per-impression ads, 181, 273, 322
CPC (cost-per-click), 11, 64, 65, 66, 312
crawlers, Web, 36, 40, 59, 74, 257
Create AdSense Player button, 178
creator-defi ned search capability, 148
CSV (Comma Separated Value) format, 

282–283, 285
CTR (click-through-rate), 11, 66
custom and advanced reports, 279–281
custom channels, 85, 269, 272–274
custom search engine, 148–150, 154
customization options in Quick Reports, 277
customization process for referral ads, 226
Customize Your Search Box page, 154–155
customized searches, creating, 148–156

• D •
Dashboard overview, 263–264
date ranges for reports, 279
Default Google palette, 131, 132–133
Delete this account button, 299
delimited fi le, 283
derivative works, 124
design, Web site, 45–48
Digital Millennium Copyright Act, 29
direct address, 42
DoCoMo, 191
domain names, 42, 43
double ad unit, 191
Download Full Template link, 248, 249
Drupal content management system, 121
duplicate content, 324
dynamic content, 201, 327–328

• E •
e-commerce Web sites, 10
e-mail address for automatic reports, 285
e-mail confi rmation from AdSense, 23
earnings, 197, 232–237

Earnings column in Overview report, 276
eCPM (Effect Clicks Per Thousand), 276, 281
Edit HTML screen, 248, 249, 250–251
editing page for ads, 168, 169
EFT (Electronic Funds Transfer), 290, 295, 

296–297, 299
encoding, 82
escape hatch on each page, 72
estimated average cost-per-click (CPC), 64, 66
Excel, 283–284
Excel, Microsoft, 283
Existing AdSense User form, 152, 153
external links, 74, 117
extreme content Web sites, 56
eye strain, causes of, 116

• F •
Fair Use doctrine, 125
false tactics, 325
feed ads, 210–211
feed readers, 53, 200, 201, 316
FeedBurner, 202–204, 209
Feedreader, 201
feeds, RSS, 52–53, 199
Fill Space with a Solid Color option, 228
Filter drop-down menu in Keyword Tool, 64, 65
fi ltering ads, 13, 197
Firefox browser, 27, 310
Firefox plus Google Toolbar, 215, 236
Flash Web design protocol, 46
fold on Web page, 46, 47, 87–88
follow-up on leads, 333
fonts, 115, 130
Form W-9, fi lling out, 291
forums, 301, 302–303
fraud. See click fraud
free domain name, 42
Free WebSites, 42
frequency for automatic reports, 285
fresh content, value of, 114

• G •
gadgets, 182–185
general release program, 150
generic URLs, 42
Geocities, 42
Get Ads page, 193
Gmail, 16, 21, 23, 24, 216
GoDaddy.com, 43, 44
Google

channels. See channels
crawler, 29
logistics handled by, 15–16
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opening search results on, 159, 160
privacy policy, 19
products, 214–217, 236
program policies, 25–32
sitemap generator, 315

Google account
form for creating, 21, 23
having, 16–17, 19
using for AdSense, 22, 24

Google AdSense. See AdSense
Google AdSense preview tool, 

27, 50–51, 52, 308–309, 320
Google AdWords Keyword Tool, 

63–66, 314
Google Analytics

counting visitors, 257
described, 17, 62
with Google AdWords, 263
installing, 261–262
language report, 111
quirks of, 260
reports in, 264–268
tracking stats with, 259–268
understanding visitors with, 112

Google Apps, 216, 237
Google Calendar, 216
Google Checkout, 216, 237
Google Custom Search Engine, 

148, 150, 154
Google Desktop, 215
Google Docs, 216
Google Earth, 215
Google Gadgets, 166, 182–186
Google Pack, 215
Google Pages service, 42
Google Photos Screensaver, 216
Google Product Pack, 237
Google Reader, 201
Google Search, 144
Google Talk, 216
Google Toolbar, 215
Google Webmaster Guidelines, 29, 54–56
GoogleGeek.com, 43
graphical ads, 224, 228
graphics around ad blocks, 28
The Green Parent blog, 10
guest writers, inviting, 119

• H •
half banner ads, 87, 88, 89
harvesting methods for leads, 333
header zone in Web site, 140
heading metatags, 68, 69

headings, 70, 116–117
heat maps, 310–311
Hello, world! program, 183–185
Help fi les for AdSense, 316
hexadecimal numbers

for colors, 82, 83
decoding, 133, 135
described, 134
URL colors by, 34

hidden links, 75
hidden text, 324–325
hiding ads, 319
hiring writers, 118–119
Hold Payment check box, 298
holidays, themes surrounding, 99
Homestead, 42
horizontal link units, 97
horizontally oriented ads, 87, 88, 92–93
hosting, Web site, 43, 45, 289
hosts in Account Access area, 289
hotlinks, 72
HTML (HyperText Markup Language)

accessing, 102
areas for placing informational tidbits, 67
blog pages in, 248, 250
code, 35, 251
as content type, 184
descriptors, 69
Insert capability, 102, 103

HTML/JavaScript widget, 247–248
hyperlinks, using blue for, 137
hypertext processor, 188

• I •
ID numbers

account IDs, 289
publisher ID, 244

illustrations, using copyrighted, 126
image ads, 91–94, 166
image of Google, 322
image referrals, searching for, 221
imode phone designation, 191
impression-only basis for video ads, 95
impressions

cost-per-impression ads, 181, 273, 322
page, 276, 280
valid clicks, 27

income, generating with AdSense, 9
Individual Ad option for reports, 280
information, searching for, 40. See also 

content
internal links, 72–73, 117
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international users, options 

for payment, 296
Internet Explorer, preview tool, 27–28
Internet histories, cleaning out, 260
invalid clicks, 27
invalid conversions, 235
InVideo ads, 167, 172–173
IP addresses, 257
IRS Form W-9, 291

• J •
jargon, 111–112

• K •
keyphrases, 59
keyword(s)

choosing right, 61–67
described, 8, 49
determining highest-paying, 312
generating new, 314
placement of, 60, 67–69
recorded by crawler, 59–60
researching, 62–67, 63
selecting, 60
of a site, 40
targeting, 311
using relevant, 56
for Web sites, 58–59

keyword density, 69–71
keyword marketing, 59–71, 76
keyword phrases, 59
keyword-ranking tool, 314
keyword spam, committing, 70
Keyword Tool, 63–66, 314
Keywords report, 265

• L •
landing pages, 30, 266
language

default for search results, 82
using familiar, 111

large rectangle ad, 87, 92, 94
Last Month, By Day report, 277
layout of Web site, 45–48
Layout section of New AdSense Player page, 

179
lead generation, 333–334
leaderboard ads, 87, 88, 92, 94
leaderboard-sized link unit, 103
legal rights, Google’s, 26
legalese in program policies, 26

link baiting, 54
link units

described, 95–98
requiring two clicks, 78, 79
selecting, 33, 34

linked ads, displaying, 78
links/linking

within articles, 117
navigational, 72, 137
placing, 75–76
reciprocal, 74–75, 330
schemes for, 71–75
sharing traffi c to site, 329–330
strategy for using, 330
structure of, 71, 117

log analyzers, 256, 259, 260
logistics handled by Google, 15–16
logo, adding/customizing,

 83, 155–156, 158, 159
Logo Destination URL, 159
lyrics, using portions of, 126

• M •
main page, way to go back to, 73
Main Report page, 277
Make Money link, 152
malware, spreading, 325
Manage Ads page, 168, 272
Manage Search Engines 

page, 150, 151
markup language, selecting, 194
medium rectangle ad, 87, 92
metadata, 67–68, 75
metatags, 68, 69
metrics, 13
Microsoft Excel, 283–284
MightySearch WordPress plugin, 162
mobile devices

ads for, 195, 197
content differences for ads, 189–190
enabling Web sites for, 188
requirements, 190–192
surfers using, 189–190
Web page markup 

languages, 190–191
Web sites, 188–189, 192

mobile-friendly sites, 187
mobile Internet, 187
module preferences tag, 184
monochrome screens 

(or monitors), 137
motion media, 125
movies, 125
multimedia as content, 120
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multiple ads, using, 139–142
music, using portions of, 126
My Account tab, 287–288, 293
MySpace, 335

• N •
NameSeek, 43
naming

ad units, 35
Web sites, 41–44

native language of visitors, 111
navigational links, 72, 137
navigational structures, 55, 72, 76
New AdSense Player page, 178, 179
newsletters, 333
non-Google products

earnings schedule for, 236
referring, 217

Norton Security Scan, 215
Notifi er, 310
numerical data sets, using copyrighted, 126

• O •
offl ine marketing strategies, 335–336
open source software, 121
original content, creating, 114–118
overused words, avoiding, 62
Overview report, 275–277

• P •
packages of pre-made Web pages, 113
page element, AdSense as, 242–248
page impressions, 280
Page Impressions in Overview report, 276
Page Management in WordPress, 122
Palettes drop-down menu, 82, 83
palettes for AdSense users, 131
paragraphs, double spacing between, 116
Partner program, YouTube, 176
password, setting for AdSense, 23
pay-per-click advertising program, 8
payee information, 20, 294, 295
payment(s)

account for, 293–295, 299
choosing method of, 295–298
history of, 290–291
method setup, 290
minimum, 12
placing on hold indefi nitely, 298–299

Payment History page, 237
payment method, setting up, 290

permission for copyrighted material, 
126–127

personal account, creating, 20
personal identifi cation number (PIN), 295
personal information, collected, 17, 19
personalized logo, 83, 155–156
photographs, using copyrighted, 126
PHP (hypertext processor), 188
Picasa, 216
PIN (personal identifi cation number), 295
pixels, 87
placement section targeting, 52
placement targeted ads, 280
plan, writing for Web site, 44
plugin capabilities, WordPress, 122
plus (+) sign, 224
podcasting, 120, 200
poetry, 125
policies

product-specifi c, 31–32
program, 21, 25–32, 303

pop-unders, 30
pop-ups, 30
posting on other people’s blogs, 331
premium domain name, 42
preview tool, 27, 50–51, 52, 308–309, 320
Privacy policy, Google’s, 19
prizes, for contests, 334
products

referring non-Google, 217
searching on keyword basis, 220, 221
specifying for reports, 279

profi les, selecting, 84
program policies, 21, 25–32, 303
promotion. See also ads

AdSense for Search, 231
blog, 331
referral ads, 231–232

Property Information area, 289
proprietary system, 120–121
public domain works, 114
public relations, 332
public service ads, 34, 36
publicity, 332
publisher ID for AdSense, 244, 301
publishers

adhering to policies, 21, 26
described, 7, 9, 88

pushing content, 200

• Q •
Quick Reports, 277–278
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• R •
raw HTML code for Web site, 68
reading

content, 200–201
on-screen, 115

Real Player, 216
Really Simple Syndication (RSS) feeds, 52–53, 

199
reciprocal linking, 74–75, 330
rectangle ad

image, 93–94
placement, 103
text, 87, 90, 91
video, 94

redundancy, 287
references, checking for writers, 119
referral(s)

adding to Web pages, 217–231
described, 213
earnings for, 236
programs for, 213, 328–329
searching for, 221
selecting the right, 224–226
setup process for, 218–220
types of products, 214

referral ads
adding code to a Web site, 230–231
choosing specifi c, 226
conversion requirements for, 234
customizing, 226–230
promoting, 231–232
stats for, 235–236

referral buttons, 98–99
referral marketing systems, 329
referral partners, 86
referral units, 213–217, 232–237
ReferralBlast, 329
ReferralSoftware.com, 329
Referring Sites report, 265
Register.com, 43
registry fi le, 308
Repetitive Now group, 189
Report Manager, 282–284
reports

in Google Analytics, 112, 264–268
scheduling automatic, 284–286
tailoring, 279
templates for, 281–282
for video units, 181

Reports page, in AdSense, 197
reprint articles, 114
researching keywords, 62–67
restricted list, for site content, 28

revenue(s)
building with AdSense, 14
potential, 11–12
searching for, 144–145

revenue sharing, 211, 302–303
RGB/hexadecimal number model, 135
robots.txt fi le, 55, 287
RSS feeds, 52–53, 199
RSS reader, 53, 200, 201, 316

• S •
SafeSearch option, 84, 160
Sandbox, 307
Saved Report Templates 

section, 284–285
scripting language, selecting, 196
scripts in PHP, 188
scrolling a page, 47
search algorithm, 12–13
search box

code, 160–161
creating, 80–85
customizing, 145, 146, 157
installing, 80
opening in browser, 251
style of, 81, 157–158

search button, color of, 162
search capabilities, adding, 143, 144
search crawlers, 59, 74
search engine optimization (SEO), 

49–50, 58–76
search engine results page (SERP), 58
search engines, 57, 58, 150, 151, 239
Search Engines report, 265
search marketing, 57
search results, 84, 158, 159–160
Search Type options, 147
Search Volume, 63
searches, creating customized, 148–156
secondary-click revenue stream, 144
section targeting, 51–52
segmenting, data, 278
SEO (search engine optimization), 

49–50, 58–76
SERP (search engine results page), 58
server logs, 255–257, 259, 260
server-side scripting language, 190, 196
sharing AdSense revenues, 211, 301–303
sidebars, 96, 140
Sign Up link, YouTube, 175
Sign Up Now button, 19, 20
sign-ups for referral ads, 235
Single Page link in Ad Wizard, 33
Site Diagnostics, 286–287
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site encoding, 158
Site-Flavored Search option, 84, 85
site-fl avored searches, 160
Site Overlay report, 267, 268
Site Usage section, 264
site visitors. See visitors
sitemap, 55, 315
sites. See Web sites
sizes of ads, 34
Skype, 215
skyscraper ad, 87, 89, 92, 93, 94
small rectangle ad, 87
small square ad, 87, 92, 94
snippets, of daily information, 240
social media marketing, 335
social networks, 335
source code, 103, 135–136
SourceForge, AWStats from, 257
spyder (Web crawler), 36, 40, 59, 74, 257
Spyware Doctor, 215
square ad, 87, 90, 91, 92, 93–94
Star Offi ce, 215
static referrals, 225
static Web pages, 122
stats

for referral ads, 235–236
tracking with Google Analytics, 259–268

stickiness of content, 328
streaming video, placing ads in, 171
style elements of AdSense code, 320

style id code, 136
subcategories, viewing for referrals, 

221, 223
subjectivity of content, 110
subtopics in tree structure, 73
Summary, 256

• T •
taboo content, 321–322
tax-withholding information, 291
technological frustrations, 

avoidance of, 16
templates

report, 281–282
themes, 99–101, 122, 178, 179

testing
ads, 90, 141–142
customized search engine, 150

text
colors for, 116
hiding for ads, 319
using a portion of, 125

text ads
blending into Web page, 130

blending with surrounding text, 228
described, 86–91
dressing up, 130
for referrals, 228
types of, 87

Text Block Color section, 229
text blocks for referral ads, 224
text editor, 55, 247, 249
Text Import Wizard, Excel, 283–284
text links, 72, 98
text overlays, displaying ads as, 172, 173
text referrals, searching for, 221
Theme section, 178, 179
themes, 99–101, 122, 178, 179
This Month, By Day report, 277
time consumed by Web advertising, 16
title link, 138
titles, 70, 116–117
Today’s Earnings heading, 275
tools for AdSense, 307–316
Top Content report, 266
Top Exit Pages report, 267
Top Landing Pages report, 266
Top Queries report, 278
topics, selecting for blogs, 241
tracking code, for Google Analytics, 262
tracking conversions, 235–236
traffi c, increasing, 57
Traffi c Sources report, 264–265
tree structure for Web site, 73
Troubleshootize, 202
TypePad, 242
typographer, 130

• U •
underhanded methods, 323–325
unique visits, 11
Urchin Analytics. See Google Analytics
Urgent Now group, 190
URLs (Uniform Resource Locators)

camoufl aging, 138
channels, 269, 270–272
described, 41
entering for tracking, 271–272
fi ltering, 104–105

usage permissions, requesting, 125–127
User Agreement page, 261–262
users, designing pages for, 55
UTF-8 character encoding, 192

• V •
valid clicks, guidelines for, 27
validation period, for referrals, 232–233
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verifi cation process, 299
vertical banner ads, 87, 89
vertical link units, 96–97
video, AdSense options for, 166–167
video ads, 94–95
video content, 120, 170
video market, AdSense tapping into, 165
video player, 178–180
video units

described, 167, 170–171, 175
earning with, 180–181
getting started with, 175–181

View Available Ads link, 225
View drop-down menu, 276, 290
view options for reports, 280–281
Visit AdSense Video Units button, 171
visitors

building Web sites for, 318
characteristics of, 111
counting, 257
designing your site for, 30
drawing to Web site, 40
Google Analytics tools for analyzing, 112, 260
keywords representing, 62
preferences based on for referrals, 220

visits, unique, 11

• W •
W-9, IRS Form, 291
WAP (wireless application protocol), 191
Web crawlers, 36, 40, 59, 74, 257
Web host, selecting, 44–45
Web pages, 122, 217–231
Web server

accessing, 257
logs, 255–257, 259, 260

Web sites
adding referral ad code to, 230–231
adding to AdSense account, 300
AdSense only, 17–18
analytics program, 17, 62
basics of building, 41–45
building content-rich, 39–56
cataloging, 60
character encoding for, 192
content policies on, 28
cutting corners on, 318
design causing public service ads, 36
designing, 30, 45–48
enabling for mobile users, 188
getting set up with premium, 43
keeping simple, 29

layout of, 45–48
naming, 41–44
placing tracking code on, 262
planning, 44
reasons for building, 317–318
search boxes, creating, 80–85
searching, 146–156
tracking multiple, 13
traffi c on, 255, 327–336
using AdSense on more than one, 13
viewing source code for, 135–136

Webmaster Guidelines, 29, 54–56
WebSearch option, 80, 81
white space, 116
wide skyscraper ad, 87, 89–90, 92, 93, 94
widgets, 139, 244
Wikipedia Gadget, 182
windows, opening links in new, 117
wireless application protocol, 191
WML (wireless markup language), 190
Woot.com, 240
word-of-mouth advertising, 214
WordPress

AdSense for Search, relationship to, 162
as blogging tool, 242
as content management system, 121–122
using, 122–123

WordTracker, 314
works made for hire, 124
writers, hiring, 49, 118–119
WYSIWIG HTML editor, 102

• X •
XHTML (eXtensible HyperText Markup 

Language), 188, 190
XML Sitemap Generator, 315

• Y •
Yahoo! Search Marketing Keyword Tool, 63
YouTube, 120, 170, 175–176
YouTube Partner program, 176–178
YouTube partners, video content from, 167

• Z •
zones, 138, 140


