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A

Abacus, impact, 14
Advantageous inequity, 48

definition, 54, 205
Agreement zone, 135

definition, 141, 212
Airlines

job/task change, example, 29–30
yield pricing, 77, 130

Albert the Great
definition, 19, 211
writings, 15

Alternative minimum tax (AMT), 
unexpected tax example, 147

Amazon, discriminatory pricing tactics 
(news), 125

American Airlines, yield pricing, 4–5
Americans

complaints, 161–162
taxes, average, 145

Anger
definition, 28, 205
feeling, 24

Annual Reputation Quotient (RQ) survey, 
176–177

Anti-tipping demonstrators, 121
Aquinas, St. Thomas, 139

definition, 19, 211
writings, 15, 16

Ariely, Dan, 57
Aristotle, 134

definition, 19, 205
impact, 14–15
Pope Gregory IX, opinion, 15

Arrow, Kenneth, 102
Attributional bias, 70

definition, 71, 205
Attributions, 65

factors, 69
motivations, impact, 67–68

Attribution theory, 66
definition, 71, 205

Auctions
impact, 174
prices, 172–173

Augustine
definition, 19, 205
writing, 16

B

Back-end sales/charges, example, 81–83
Bacon, Francis, 95
Bait and switch

definition, 54, 205
reaction, 53

Barber, Benjamin, 146
Bedford Stem Cell Research Foundation, 

donor payments, 113
Behavioral regularity

definition, 39, 205
norm, 38
testing, 37

Behavior prediction, social norms 
(usefulness), 34

Bicchieri, Cristina, 36
Blount, Sally, 18
Bodies/parts, fair price, 113–114
Boycotts, organization, 88
Brazil

collectivist/hierarchical culture, 160
focus groups, 156

Buffer pricing
definition, 178, 205
practice, 174

Buffet pricing
definition, 178, 205
tactic, 174

Bundling
definition, 178, 205
personal fairness, 174–175
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Burning Man Festival, 116
Business-to-business negotiations, fairness 

(concern), 134
Buyer market, 95

definition, 99, 205
Buyer’s motivation, self-interest, 102

C

Calle, Luis Saravia de la (writings), 17
Candy-bar pricing

definition, 54, 205
strategy, 51

Charges, imposition (fairness), 111–112
Choice, availability, 78
Class society

definition, 124, 206
fostering, 120

Clinton, Hillary Rodham, 55
Coca-Cola vending machines, introduction, 

171
Coercive norms

definition, 39, 206
imposition, 35

Cognitive dissonance, 25
definition, 29

Collectivist culture, 156
definition, 164, 206

Collectivists
complaints, 161
identity, 158

Company pricing, process (explanation), 178
Comparative fairness

definition, 64
study, 60

Competitive-based pricing, 167–168
definition, 178, 206

Competitive negotiation strategy, definition, 
141, 206

Competitive strategy, 138
Complaints, punishment, 87
Congestion pricing

definition, 117, 206
usage, 114

Consumers
exchange

decentralized norms, application, 35
norms, difference, 86–87

negotiations, 134
power, 95–97
surplus, skimming, 4–5

Consumption tax
definition, 154, 206
fair tax, comparison, 150
regressiveness, 150

Context-based trust, 103–104
definition, 108, 206

Control, 69
definition, 71, 206

Controllability, 66
Cooperative negotiation strategy, definition, 

141, 206
Cooperative norms

definition, 39, 206
evolution, 35

Cooperative strategy, 138
Cost-based pricing, 168–170

definition, 178, 206
Countertrends, 115–116
Crowding out

coercive actions, 153
definition, 154, 206

Cultural syndrome, 156
definition, 163

Cultural themes, comparison, 157f
Cultural trust, 103

definition, 107, 206
Culture, 155

definition, 163, 206
effects, 162–163
fair outcomes, 158–159
fair process, 159–160
personal fairness, 156–158
social norms, 156
unfair pricing, reaction, 160–162

Custom-based pricing, 165–167, 206
Customer-based pricing, 170–174

definition, 178
fairness, 172

Customers, unequal treatment, 159

D

Damasio, Antonio, 44
Deceit, limitation, 139
Decentralized norms

application. See Consumers
definition, 39, 206

Decentralized service, quality (supervision), 
121

Deceptive price advertising, 77
Delta Airlines, 5
Demand, definition, 206
Demand-based pricing, 170
DeRidder, Richard, 85
Descriptive norms. See Personal fairness; 

Pricing
definition, 11, 207
prescriptive norms, contrast, 32–33

Deutsch, Morton, 61
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DeWaal, Frans, 86
Dictator

definition, 64, 207
money, acceptance, 67

Dictator games
definition, 64, 207
punishment, 88–90
results, review, 61
variation, 60, 67

Discrimination, 125
Discriminatory pricing, 130–131

definition, 207
illegal status, 125–126

Distress
definition, 28, 207
feeling, 24

Distributive fairness, 26
definition, 29, 207
norms, violation, 66

Distributive norms. See Social fairness
Dorsal striatum

activation, 89
definition, 92, 207

Dual Concern Model
definition, 141, 207
research support, 137

Dynamic pricing, 170
definition, 132, 207
usage, 130

E

Economic exchange, social norms 
(usefulness), 33

Egalitarian society
definition, 124, 207
tipping, nonacceptance, 121–122

Emotional tags
definition, 46, 207
indications, 45–46

Emotions, 41
definition, 46, 207
function, 44–46
impact, 9–10
role, 45 
separation, 43–44
sequence, 42–43

Engrosser
definition, 19, 207
supply, 13

Envy-free allocations, definition, 64, 207
Equality norms, 59–61

definition, 64, 209
self-interest, impact, 60
violation, 77, 159

Equal opportunity norm, 61
Equity norm, 26, 57–59, 170

definition, 29, 209
Exchange value, determination, 18
Expectations, 47
Expert power, 96

definition, 99, 207
Exponentially decaying weighted average, 

207
ExxonMobil, profits, 3

F

Fair, meanings, 6
Fairness. See Personal fairness; Social 

fairness; Unfairness
emotional response, innateness, 9–10
model, 24

Fairness heuristic theory, definition, 108, 
207

Fair price
acceptance, 50
Clinton, perspective, 55
consideration, 6–7
contrast. See Personally fair prices
defining, 142–143
discovery, 66
reputation, maintenance, 175–177
universal concern, 155
utopia, problems, 164

Fair Price Model, 25f, 147, 158
Fair pricing strategies, examples, 

166t–167t
Fair tax

definition, 154, 208
Fair Tax Act, introduction, 150
Federal income tax, 145, 147–153
Fehr, Ernst, 88
Festinger, Leon, 25
Five-finger discounts

decrease, 31
definition, 208

Flat culture, 156
definition, 164, 208

Flat fees, variable fees (contrast), 63
Flat tax

definition, 154, 208
proposal/benefit, 149

Focus groups, 90
definition, 46, 208
usage, 42

Forestaller
definition, 19, 208
price, exorbitance, 13

Frank, Robert, 98
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Free goods, 111
Freeloader, 88

definition, 92, 208
Freeware, 116

definition, 117, 208
French, John, 96
Fukuyama, Francis, 104

G

Gasoline prices, unfairness (perception), 
3 –4

Gasoline taxes, increase, 151
Gender-based prices, laws, 126
Genentech, colliding norms, 62–63
Germany focus groups, 156
Goertz, Gary, 35
Gouldner, Alvin, 86
Greenberg, Jerald, 73–74
Guild monopolies, Scholastics acceptance, 

17–18

H

Haggling, definition, 208
Harvey, Larry, 116
Heuristic

definition, 39, 208
providing, 33–34

Hierarchical culture, 156, 158
definition, 163, 208
inequality preference, 158

Hoffman, Abbie
personal norms, 40
stealing, belief, 36

Hofstede, Geert, 156
Holmes, Oliver Wendell, 146
Horne, Christine, 37
Hospital pricing, transparency (absence), 

80

I

Impartiality norm, 79
definition, 80, 209

Income taxes, 150–151
India, focus groups, 156
Individualism, 156
Individualist culture, 156

definition, 164, 208
Individual trust, 103

definition, 107, 208
Information

access, 96–97
sharing, laws, 137

In-group, 158
definition, 164, 208

Injustice, sense, 158
International Coffee Agreement, cessation, 169
Internet, usage, 95–96

J

Jet Blue, price/product variation, 59
Johnson & Johnson

norms, following, 97–98
reputation ranking, 175–176

Justice, subject (Aristotle viewpoint), 15
Just price, 16–18

market price, Scholastics comparison, 17
meaning, 6

K

Kahneman, Daniel, 43, 87
Kloza, Tom, 151
Knetsch, Jack, 87
Krugman, Paul, 130
Kyoto summit, 112

L

Labor, value, 15
Legitimate justification, constitution, 56
Legitimate power, 96

definition, 99, 208
Locke, John, 18
Loewenstein, George, 57
Logical thinking, limitation, 45
Luxury tax

definition, 154, 208

M

Management risk (reduction), tips (impact), 
122

Market solutions
advocacy, 112–113
definition, 117, 208
trend, 112–114

Marshall, Alfred, 18
McGinnis, Patricia, 148
Merck reputation, increase, 177
Messick, David, 24, 48
Meta-analysis, definition, 91, 208
Metanorm

definition, 91, 208
existence, 85

Mobile phone pricing, 48
Sprint advertisement, 4
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Model. See Fair Price Model
definition, 28, 208

Modifications, 111
Monopolies

definition, 208
powers, objection, 168
Scholastics aversion, 17–18

Monopsony, accusation, 98
Moral rectitude

definition, 209
sense, 33

Motivations, 105–106
definition, 209
impact. See Attributions

Motives, importance, 68

N

Need, definition, 172
Need norms

definition, 64, 209
specialization, 61–62

Negative option deals, 78
Negotiated outcomes, social fairness, 136–137
Negotiations, 133

inequitability, 136–137
personal fairness, 134–136
process, social fairness, 137–139
trust/power, usage, 139–140

Negotiation script
definition, 141
norms, 135

Negotiators, motivation, 137
Nichomachean Ethics (Aristotle), 15
Norm of equal opportunity. See Equal 

opportunity norm
Norm of equity. See Equity norm
Norm of impartiality. See Impartiality norm
Norm of rationality. See Rationality norm
Norm of reciprocity. See Reciprocity norm
Norm of self-interest. See Self-interest norm
Norms. See also Social Norms

collision, 62–63
emergence, 37–39
enforcers, 87
sanctions, implication, 85
utility, 33–34
violations, punishment, 86

Norms of equality. See Equality norms
Norms of need. See Need norms
Norms of outcomes. See Outcomes
Norms of process. See Process
Norms of transparency. See Transparency
Norms of voice/choice. See Voice/choice

O

Okun, Arthur, 69
Old Economy, 96
O’Leary, Michael, 116
OPEC, unfair power, 3
Opportunism

definition, 39, 209
social norm, 35

Optimism, impact, 48
Outcomes, 55

definition, 209
equality, 61
norms, definition, 64, 209
social fairness, 56. See also Negotiated 

outcomes

P

Passions within Reason (Frank), 98
Permanence, 66

definition, 71, 209
relationship. See Responsibility

Personal fairness, 6–7, 24–26
basis, 135
consumer perception, 24
definition, 11, 209
descriptive norms, 127
norms, violation, 66
pricing, social norms, 8

Personally fair prices, socially fair prices 
(contrast), 56t

Personal norm
definition, 39

Personal unfairness, emotional 
response, 44

Per-unit price, contrast (reasons), 128–129
Pollution rights

definition, 117, 209
sale, 112

Pope Gregory IX, opinion. See Aristotle
Positive feelings (measure), personal 

fairness (usage), 42
Power, 27–28, 93. See also Consumers; Expert 

power; Legitimate power; Pricing; 
Sanction power; Sellers

abuse, 93–94
constraints, 97–98
definition, 28, 209
influence, 24, 28
substitutes, availability (impact), 95
taxes, relationship, 152–153
trust, relationship, 152–153

Power distance, 156
definition, 163, 210
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Prelec, Drazen, 57
Premera Blue Cross, charges (study), 62
Prescriptive norms

contrast. See Descriptive norms
definition, 11, 210
designation, 33
following, 75

Price bundle, 49
definition, 54, 210

Price discrimination
definition, 132
fairness, 126, 129–130
unfairness, 125–126

Price elasticity, definition, 99, 210
Price Is Right, The (price expectations), 48
Price negotiation, 136, 210
Price optimization software

definition, 132
design/function, 130

Prices
access, norm, 129
change, frequency (unfairness), 51
descriptive social norms, 32t, 47
expectations, 50–52

reaction, 23–24
self-serving bias, impact, 48

fairness/unfairness, conversion, 75–76
fluctuations, 51
gouging, 63
inelasticity, 94
outcomes, social norms (examples), 74t
personal fairness, consideration, 24
prescriptive social norms, 32t
response, 27
rolling average. See Reference price, 52
sensitivity, 210
setting, supply/demand (impact), 112
social fairness, consideration, 24
social trends, 115
transparency, 78

Price segmentation
definition, 132, 210
example, 130

Price tags
posting, 37–38
seller-administered prices, 106

Pricing
descriptive norms, 8–9

experience, 157–158
four Cs, 165
information, clarity, 78
power, 94
practices

descriptive norms, 47, 50
expectations, 49–50

prescriptive norms, example, 9
process

consideration, motivation, 75
social norms, examples, 74t

social norms, examples, 8t
strategies, 174–175

Priming
definition, 141, 210
impact, 138

Printer ink cartridges, consumer concerns 
(company responses), 5

Prior trust, reciprocal relationship, 104
Procedural fairness, 26

definition, 29, 210
process norms, basis, 74

Procedural norms. See Social fairness
Process, 73

norms
definition, 80

social norms, example. See Pricing
Progressive tax, definition, 154, 210
Punishment, 85

effort, 87–88
proportionality, 90–91
study

brain scanning, usage, 89
PET, usage, 89

Q

Quality (ensuring), tipping (usage), 122
Quantity discount, 126

definition, 132, 210
equitability, 128

R

Rationality norm, definition, 46, 209
Raven, Bertram, 96
Rawls, John, 60
Reciprocal negotiation strategy, definition, 

141, 210
Reciprocal strategy, 138
Reciprocity norm, 86–87

definition, 91, 209
rolling average, 52–53

Reference price, 52–53
definition, 54, 210

Regressive tax, 148–149
definition, 154, 210

Rental tax, payment, 51
Reputation, reliance, 140
Research and development (R&D), cost, 169
Responder. See also Dictator Games

definition, 64, 210
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Responsibility
attribution, definition, 71
definition, 211
determination, 66
permanence, relationship, 67–69

Restocking fee, charging, 49–50
Retaliation. See Punishment
Rolling average, definition, 54, 211
Rutte, Cristel, 24

S

Saint Albert the Great. See Albert the Great
definition, 19, 211
writings, 15

Saint Augustine. See Augustine
Saint Thomas Aquinas. See Aquinas
Sales tax

imposition, Supreme Court ruling, 147
progressiveness, 150
regressiveness, 150

Sampson, Edward, 61
Samuelson, William, 47
San Bernardino of Siena, market-based 

price, 17
Sanction power, 96

definition, 99, 211
Sanctions, 87

definition, 92, 211
Scholastics

acceptance. See Guild monopolies
definition, 19, 211
“just” price, 16

Scripts
change, 135–136
definition, 39, 211
explanation, 36
usage. See Social interaction

Seagrave, Kerry, 123
Securities and Exchange Commission 

(SEC), disclosure rules (approval), 
169–170

Self-interest norm, definition, 209
Selfish, social (contrast), 34–36
Self-serving bias

definition, 39, 211
evidence, 35
impact. See Prices

Self-serving profit maximizers, 88–89
Sellers

motivation, self-interest, 102
power, 94–95
price increases, 98

Sellers’ market, 95
definition, 99, 211

Sentis, Keith, 48
Service charge

addition, 120–121
definition, 124, 211

Sherman Act, 93
Sin tax

definition, 154, 211
levy, 150–151

Smith, Adam, 18
Smith, Charles, 173
Social capital, 104

definition, 108, 211
Social fairness, 6–7, 26–27

consideration, 24
definition, 211
description, 11
distributive norms, 127–129
elements, 74t
personal fairness, social norms 

(contrast), 75
pricing, social norms, 8
procedural norms, 129–131

Social homeostasis
definition, 54, 211
maintenance, 48

Socially fair prices, contrast. See Personally 
fair prices

Social norms, 7–9
adherence, 7
application, 32
definition, 11, 211
evolution, 37, 97
usefulness. See Behavior prediction; 

Economic exchange
violation, 38, 90

Social trends, 115
Social unfairness

anger, 27
emotional response, 44

State of Consumer Trust, survey, 105–106
Status quo

bias, 47
definition, 54

buyer preference, recognition, 51

T

Taxes, 145
compliance, 153
distributive fairness, 147–151
forms, complexity, 152
payment, social norm, 146
personal fairness, 146–147
procedural fairness, 151–152
relationship. See Power
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Tax morale, 146, 152
definition, 154, 211

Thaler, Richard, 87
Third-party observers, punishment, 90
Time, value (emphasis), 115
Tipping, 119

American views, European views 
(contrast), 124

customer attitude, 122–124
evolution, 120–121
reasons, 121–122
social norm

acceptance, 123–124
cultural differences, 162–163
perception, 119

To Insure Promptness (T.I.P.), 120
Transaction costs, 104

definition, 108, 211
Transparency

importance, 78
norm, 77–78

definition, 80, 209
violation, 77

Triandis, Harry, 156
Tripathi, Rama, 85
Trust, 27–28, 101. See also Context-based 

trust; Cultural trust; Individual trust
association, 105
definition, 28, 102, 212
importance, 139–140
levels, 103–105
power, relationship, 106–107
study, fMRI (usage), 103

Trust Barometer (Edelman), 102
Trust Marketing, 102
Truth, minimum (necessity), 139

U

Unbundling
definition, 178, 212
fairness/unfairness, 175

Unfair increases, perception, 43
Unfairness

consumer reaction, 4
emotional response, 41

Unfair prices
accusations, combating, 175
battles, 5–6
respondent, percentage, 44t

Unfair pricing
punishment, 87
strategies, 166t–167t

Uniform Anatomical Gift Act (1987), human 
organ sale (ban), 113

Universal norm, 86
definition, 92, 212

Use tax
definition, 154, 212

V

Value
definition, 64, 212
equivalence, 59
evaluations, 58

Value-based pricing, 170–171
Variable pricing, 170
Victoria’s Secret, price discrimination, 6
Voice, impact, 76
Voice/choice norms, 76–77

definition, 80, 209

W

Wage settlements, 159
Wal-Mart, discriminatory pricing, 

130–131
Weber-Fechner law, 52
Web transparency, problems, 96–97
Weiner, Bernard, 66
Win-lose negotiation, 134

definition, 141, 212
Winner’s curse

definition, 178
reference, 174

Win-win negotiation, 134
definition, 141, 212

Wood, Diana, 13–14
Worth, determination, 57

Y

Yankelovich research, 104, 106, 107
Yield pricing. See Airlines; American Airlines

definition, 132, 212

Z

Zeckhauser, Richard, 47
Zero-sum game

definition, 39, 212
usage. See Prices

Zone of agreement. See Agreement zone

bindex.indd   240bindex.indd   240 10/16/07   2:43:06 PM10/16/07   2:43:06 PM


