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Part I: Background
Chapter 1: Introduction: “Play fair or | uit!”
Chapter 2: History: “A ‘just’ price is not God-given!”
Part li: Model

Chapter 3: Model: "Now I'm hot just unnoyed,

I’m furious!”
Chapter 4: Norms: "That’s wronyg, and we dll know it!”
Chapter 5: Emotions: "You're hot beiny fair und

| hate you!”
Chapter 6: Expectutions: “That price is a rip-offl”
Chapter 7: Outcomes: “You should gyet

what you pay for!l”
Chapter 8: Attributions: “The seller is to blumel”
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Process: “Yu gottu play by the rules!”
Punishment: "Revenye is sweet!”
Power: "Bewure u customer wronygyed!”
Trust: “Fair price? | doubt it!”

Part lll: Applications

Modifications: “Sorry! The rules
have changed!”

Tipping: “Just don’t stiff the wuaiter!”

Discrimination: “It's unfair fo charge
Mme more than others!”

Negyotfiutions: “Split the difference.
That's fairl”

Taxes: "Paying tuxes is us
Americun us disliking tuxes”

Culture: "But | hever ordered auny breud!”

Practices: “"So how is a compuny
supposed to price fuirly?”
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