
THE 2007 COMMODITY
TRADER’S ALMANAC

CONTENTS
2007 STRATEGY CALENDAR..................................................................................................................................10-11

JANUARY ALMANAC ....................................................................................................................................................12

NEW YEAR WEAKNESS CREATES BARGAINS IN CRUDE OIL ............................................................................14

FADE JANUARY RALLIES IN MARCH CBOT WHEAT..............................................................................................16

A TALE OF TWO DEMAND STRUCTURES: PLATINUM VS. GOLD IN THE 1ST QUARTER ..............................18

FEBRUARY ALMANAC..................................................................................................................................................20

THE FABLED FEBRUARY BREAK IN WINTER WHEAT ..........................................................................................22

WINTER KILL CAUSES KCBT WHEAT GAINS RELATIVE TO CBOT WHEAT ....................................................24

WIN, PLACE, OR SHOW: COMMODITY SPECULATING USING SPREADS..........................................................26

MARCH ALMANAC........................................................................................................................................................28

ARRIVAL OF SPRING LIFTS NATURAL GAS IN MARCH ......................................................................................30

MARCH BEEF BAROMETER: MARCH’S CATTLE TREND CONTINUES IN APRIL ............................................32

DON’T BUY CORN IN MARCH: PLANTING PREMIUMS ARE OFTEN OVERDONE ..........................................34

APRIL ALMANAC ..........................................................................................................................................................36

APRIL CORN BREAKS ..................................................................................................................................................38

UNLEADED GASOLINE GAINS IN 2ND HALF OF APRIL BOTH ABSOLUTELY AND RELATIVELY ..............40

COMMODITY SEASONALITY PERCENTAGE PLAYS..............................................................................................42

MONEY MAKES THE WORLD GO ROUND AS WELL AS THE COMMODITY MARKETS ................................44

MAY ALMANAC ............................................................................................................................................................46

SUGAR MAY BE SWEET FOLLOWING APRIL BREAKS..........................................................................................48

HARVEST BREAKS IN WHEAT CONTINUE ..............................................................................................................50

SUGAR’S MAY TREND CONTINUES THROUGH JUNE ..........................................................................................52

JUNE ALMANAC ............................................................................................................................................................54

COFFEE CRASHES IN JUNE ........................................................................................................................................56

JUNE BREAKS IN CRUDE OIL CREATE BARGAINS................................................................................................58

INSIDER INFORMATION FOR COMMODITIES, THE COMMITMENT OF TRADERS REPORT ........................60

JULY ALMANAC ............................................................................................................................................................62

BEWARE OF POST POLLINATION HIGHS IN SOYBEANS ......................................................................................64

SUMMERS HEAT UP HEATING OIL ABSOLUTELY AND RELATIVELY ..............................................................66

PRICE PATTERNS MADE SIMPLE AND LOGICAL ..................................................................................................68

THE JULY REVERSE BAROMETER IN SOYBEANS..................................................................................................70

AUGUST ALMANAC ......................................................................................................................................................72

WATCH FOR AUGUST WEAKNESS IN SILVER ESPECIALLY DURING BEARISH TRENDS..............................74

AUGUST RALLIES IN CORN SHOULD BE SOLD ....................................................................................................76

IF GOLD GLITTERS IN AUGUST, IT MAY WELL BECOME MORE PRECIOUS....................................................78

SEPTEMBER ALMANAC ..............................................................................................................................................80

SEPTEMBER THROUGH HOLIDAY SEASON BULLISH FOR GOLD......................................................................82

2007 CTA pgs1-119_rev.qxd  8/7/06  12:54 PM  Page 7

CO
PYRIG

HTED
 M

ATERIA
L



THE SEPTEMBER SLAMMER AND COCOA HARVEST PRESSURES ....................................................................84

SEPTEMBER BULLS ARE SLAUGHTERED DURING OCTOBER IN THE HOG MARKET ..................................86

WALKING THE WALK AND TALKING THE TALK: UNDERSTANDING LIVESTOCK VERNACULAR ............88

OCTOBER ALMANAC....................................................................................................................................................90

SEPTEMBER COCOA RALLIES SLAMMED IN OCTOBER......................................................................................92

OCTOBER PERFORMANCE SETS THE TREND IN GOLD ......................................................................................94

OCTOBER SUGAR TRENDS SET TONE FOR REST OF YEAR ................................................................................96

NOVEMBER ALMANAC ................................................................................................................................................98

PLACEMENTS AND TRANSPORTATION MAKE BEEF BULLISH INTO FEBRUARY ........................................100

NOVEMBER TRENDS CONTINUE IN DECEMBER IN CRUDE OIL......................................................................102

SPRING HOGS RULE SUPREME: APRIL HOGS GAIN ABSOLUTELY AND RELATIVELY ..............................104

DECEMBER ALMANAC ..............................................................................................................................................106

YEAR-END TREND IN HOGS REVERSED IN JANUARY........................................................................................108

DECEMBER CATTLE RALLIES CONTINUE THEIR BULLISH TRENDS IN JANUARY......................................110

NOVEMBER / DECEMBER RALLIES REVERSED IN JANUARY IN SOYBEANS ................................................112

DECEMBER STRENGTH IS TELLING FOR CRUDE OIL’S JANUARY DIRECTION ............................................114

CONTRACT EXPIRATIONS BY COMMODITY ........................................................................................................116

2008 STRATEGY CALENDAR..............................................................................................................................118-119

STANDARDS OF WEIGHT AND MEASURE ............................................................................................................120

UNDERSTANDING COMMODITY QUOTES ............................................................................................................121

READING WIDELY TRADED CONTRACT TABLES................................................................................................122

DUAL DEMAND STRUCTURE OF CRUDE OIL DRIVES PRICES ........................................................................123

CRUDE OIL FUTURES MARKET PROBABILITY CALENDAR FOR 2007............................................................124

CRUDE OIL WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ..........................................................125

CRUDE OIL WIDELY TRADED CONTRACT MONTHLY CHANGES ....................................................................126

CRUDE OIL WIDELY TRADED CONTRACT PERFORMANCE..............................................................................127

BUY THE RUMOR / SELL THE FACT: ANTICIPATION OF CONSUMER DEMAND DRIVES NATURAL GAS ......128

NATURAL GAS FUTURES MARKET PROBABILITY CALENDAR FOR 2007 ....................................................129

NATURAL GAS WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ....................................................130

NATURAL GAS WIDELY TRADED CONTRACT MONTHLY CHANGES..............................................................131

NATURAL GAS WIDELY TRADED CONTRACT PERFORMANCE ......................................................................132

BEAT THE RUSH: BUY GOLD IN AUGUST AHEAD OF THE HOLIDAY SHOPPING SEASON ........................133

GOLD FUTURES MARKET PROBABILITY CALENDAR FOR 2007......................................................................134

GOLD WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ....................................................................135

GOLD WIDELY TRADED CONTRACT MONTHLY CHANGES..............................................................................136

GOLD WIDELY TRADED CONTRACT PERFORMANCE........................................................................................137

SILVER BENEFITS FROM JEWELRY AS WELL AS INDUSTRIAL USAGE ..........................................................138

SILVER FUTURES MARKET PROBABILITY CALENDAR FOR 2007 ..................................................................139

SILVER WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ..................................................................140

SILVER WIDELY TRADED CONTRACT MONTHLY CHANGES............................................................................141

SILVER WIDELY TRADED CONTRACT PERFORMANCE ....................................................................................142

PLANTING, POLLINATION, AND HARVEST! THE THREE DESTRUCTIONS OF SOYBEANS ........................143

SOYBEANS FUTURES MARKET PROBABILITY CALENDAR FOR 2007 ............................................................144

SOYBEANS WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ..........................................................145

SOYBEANS WIDELY TRADED CONTRACT MONTHLY CHANGES ....................................................................146

2007 CTA pgs1-119_rev.qxd  8/7/06  12:54 PM  Page 8



SOYBEANS WIDELY TRADED CONTRACT PERFORMANCE ..............................................................................147

WINTER WHEAT’S RISK PREMIUMS ......................................................................................................................148

CBOT WHEAT FUTURES MARKET PROBABILITY CALENDAR FOR 2007 ......................................................149

CBOT WHEAT WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ......................................................150

CBOT WHEAT WIDELY TRADED CONTRACT MONTHLY CHANGES................................................................151

CBOT WHEAT WIDELY TRADED CONTRACT PERFORMANCE ........................................................................152

THE THREE DESTRUCTIONS AND CORN PRICING ..............................................................................................153

CORN FUTURES MARKET PROBABILITY CALENDAR FOR 2007......................................................................154

CORN WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ....................................................................155

CORN WIDELY TRADED CONTRACT MONTHLY CHANGES..............................................................................156

CORN WIDELY TRADED CONTRACT PERFORMANCE........................................................................................157

UNDERSTANDING PLACEMENTS AND SLAUGHTER PATTERNS IS CRITICAL IN THE CATTLE MARKET ....158

LIVE CATTLE FUTURES MARKET PROBABILITY CALENDAR FOR 2007........................................................159

LIVE CATTLE WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ......................................................160

LIVE CATTLE WIDELY TRADED CONTRACT MONTHLY CHANGES ................................................................161

LIVE CATTLE WIDELY TRADED CONTRACT PERFORMANCE..........................................................................162

SLAUGHTER PATTERNS SET PRICES IN HOG FUTURES ....................................................................................163

LEAN HOGS FUTURES MARKET PROBABILITY CALENDAR FOR 2007 ..........................................................164

LEAN HOGS WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ........................................................165

LEAN HOGS WIDELY TRADED CONTRACT MONTHLY CHANGES ..................................................................166

LEAN HOGS WIDELY TRADED CONTRACT PERFORMANCE ............................................................................167

COFFEE CONSUMPTION AND PRODUCTION RISKS............................................................................................168

COFFEE FUTURES MARKET PROBABILITY CALENDAR FOR 2007..................................................................169

COFFEE WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ................................................................170

COFFEE WIDELY TRADED CONTRACT MONTHLY CHANGES ..........................................................................171

COFFEE WIDELY TRADED CONTRACT PERFORMANCE....................................................................................172

SUGAR IS ESPECIALLY SWEET AT THE END OF THE YEAR ..............................................................................173

SUGAR FUTURES MARKET PROBABILITY CALENDAR FOR 2007 ..................................................................174

SUGAR WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ..................................................................175

SUGAR WIDELY TRADED CONTRACT MONTHLY CHANGES............................................................................176

SUGAR WIDELY TRADED CONTRACT PERFORMANCE ....................................................................................177

DUAL CROPS WEIGH ON PRICES MOST OF THE YEAR ......................................................................................178

COCOA FUTURES MARKET PROBABILITY CALENDAR FOR 2007 ..................................................................179

COCOA WIDELY TRADED CONTRACT MONTHLY SETTLEMENTS ..................................................................180

COCOA WIDELY TRADED CONTRACT MONTHLY CHANGES ..........................................................................181

COCOA WIDELY TRADED CONTRACT PERFORMANCE ....................................................................................182

WIDELY TRADED COMMODITY FUTURES CONTRACT SPECIFICATIONS ....................................................183

G.M. LOEB’S “BATTLE PLAN” FOR SPECULATIVE SURVIVAL ..........................................................................184

G.M. LOEB’S  INVESTMENT SURVIVAL CHECKLIST ..........................................................................................185

SHORT-TERM TRANSACTIONS ................................................................................................................................186

TOP COMMODITY WEB SITES ..................................................................................................................................191

IMPORTANT CONTACTS ............................................................................................................................................192

2007 CTA pgs1-119_rev.qxd  8/7/06  12:54 PM  Page 9




