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Abdacratic leadership, 99
Absenteeism, time constraints and, 43–44
Abstract words, in public communication, 121
Accent reduction, for professional voice, 37–38
Accents, paralanguage and, 39. See also Dialect
Acculturation, 157. See also Enculturation
Accusative communication, 76
Actions, 182–183
Active listening, dyadic communication and,

79–84
Activity, culture and, 167–168
Adventure, intercultural communication and,

176–177
Affirmations, 23

in intrapersonal communication, 22–24
in leadership communication, 101

African Americans:
conflict resolution among, 76
diversity and, 171, 172
paralanguage of, 38–39
prejudice against, 160

Afternoon mood, 93
Age, discrimination by, 160
Agreements, intercultural communication and,

176
Ambition, in small-group environment, 97
American cultural values. See also Culture

intercultural communication and, 162–168
paralanguage in, 37–40

American English, 37
Amusing Ourselves to Death (Postman), 135,

138
Analogical reasoning, 145
Antiperspirants, 51
Appeals, persuasion via, 147–148, 149, 151–152
Appearance, 32. See also Image; Self-image

as nonverbal communication, 32–37
in listening, 80

Apprehension. See also Fear
in impromptu speaking, 128
in public communication, 112–115, 119, 131

Art:
of impromptu speaking, 127–131
in public communication, 112–114

Art and Science of Communication, The: Tools
for Effective Communication in the
Workplace, xiii, xxi

Assertive-aggressive conflict resolution, 75–76
Assignment, cultural, 43
Associates:

culture and, 173
in interpersonal communication, 61

Attention, in listening, 80
Attire, in public communication, 124
Attitude-change theory, 143
Attitudes, mass communication as influencing,

143–144
Attraction spiral, xxiii
Audience:

for mass communication, 142–143
in public communication, 117, 125–127,

132–133
Audience checklist, 127
Audits, communication, 103
Authoritarian leadership, 99
Authority:

persuasion via, 146–147
projecting through voice, 37–40

Autocratic leadership, collectivism and, 94
Avoidance-unresolved conflict resolution,

75–76
Awareness, 20

communication and, 29–30

Baldwin, James, 155
Beauty, 9

collectivism and, 94
culture and, 32–34, 36

“Be, do, have,” intrapersonal communication
and, 24–25

Behavioral communication, practice of, 14–15
Behavioral science, communication and, xviii
Beliefs, intercultural communication and,

156–157
Benefits:

of collectivism, 94–95
of group projects, 91–92
of individualism, 94

Bennett, Milton, 85
Beyond Culture (Hall), 166–167
Bible, 181
Bidialectical persons, 39
Bigotry, intercultural communication despite,

159–160
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Blame, 12
Blame-centered communication, 76
Body language, nonverbal communication via,

40–42
Body movements, as nonverbal

communication, 40–42
Body odor, 51
Bowling for Columbine, 47
Brainstorming, in successful group

communication, 106
Brown, Les, xiii
Buechner, Frederick, 21

Canada, spatial distance mores in, 47
Capitalism, 170
Cast members, in “life movie,” 62, 63,

64–65
Causal reasoning, 145
Celebrities, persuasion via, 146
Censorship, 137–138
Change, 152–153

in American culture, 162, 163
response to organizational, 176–177

Channels:
in dyadic communication, 67, 69, 70
in group communication, 105
for listening, 82
in mass communication, 136
in public communication, 112, 113

Character, 183
personal responsibility for, 22

Children, impact of mass communication on,
139, 140

Choice:
of lifestyle, 65–66
in listening, 80
mass communication and, 144, 149–150
of right person, 61–66, 86

Chronemics, as nonverbal communication, 32,
33, 42–45

Churchill, Winston, 14
Cinematographer, of “life movie,” 62
Circle communication pattern, 104, 105
Circle of comfort, intercultural communication

and, 173, 176
Clothing. See also Dress entries

intercultural communication and, 178
in workplace, 54

Co-cultures, in intercultural communication,
161–162

Coercion, mass communication as, 143, 144
Coexistence, globalism and, 174
Colleague interaction, in organizations, 104
Colleagues:

help from, 27
negative, 26, 88–89

Collective time patterns, 43

Collectivism, 93–95
in American culture, 164–165
co-opetition and, 95–96
in successful group communication, 107

Color:
of attire, 124
as nonverbal communication, 32
of skin, 33

Comfort, in public communication, 117, 118
Commercialism, mass communication and, 140
Commercials, 137, 139, 140

persuasion via, 147–148
Committees, in successful group

communication, 106
Commonality, via intercultural communication,

175
Communal cultures, time in, 168
Communication:

behavioral science and, xviii
as creation, xvii
conversation about, xvii
defined, xviii
as inside-out process, xx–xxix
in interpersonal relationships, 57
intercultural, xix, 155–179, 182
interpersonal, xix, xx, 55–89, 182
intrapersonal, xix, xx, 1–28, 182
life and, xvii, xxi–xxii, xxiii–xxv
mass, xix, 135–153, 182
as movie creation, xxii
nonverbal, xviii, xix, xx, 25, 29–54, 182
professional destiny and, xxv
public, xix, 111–133, 182
reality and, xviii, 78
self-empowerment through, xvii–xix,

xxiii–xxv
self-worth and, xxiii–xxiv
seven ingredients of, 67, 68–73, 74, 81–82,

105, 106
small-group/organizational, xix, xx, 91–111,

182
talking versus, 58
thought and, xvii, xxi, xxiii–xxv
unintentional, xviii
words and, xviii, xx, xxiii–xxv
in the workplace, xiii–xiv, xvii, xix, xxii,

xxiii–xxv, 181–183
Communication audits, 103
Communication between Cultures (Samovar &

Porter), 162
Communication channels. See Channels
Communication climate, 74
Communication networks, formal and informal,

102–104
Communication ripple, 77
Communication Staircase‚ xiii, xvii, xix–xx,

xxi, xxii, 155–156, 157
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Company policy, formal and informal
communication networks as, 102–104

Compassionate communication, 76, 176
Competition, 9

in American culture, 162, 163
in groups, 95–96
intercultural communication and, 177

Competitive communication, 76
Competitiveness, group projects and, 92
Complaint processes, in organizations, 104
Composure:

confidence versus, 116
defined, 116
in public communication, 115–119

Comprehension, listening with, 81
Comprehension level, in public

communication, 125–126
Conclusion jumping, in listening, 80
Concrete words, in public communication,

121
Conditioning, touching behavior and, 50
Confidence:

composure versus, 116
defined, 116
in impromptu speaking, 128, 132–133
in leadership communication, 101
in public communication, 115–119, 124–125,

127, 132–133
Conflict:

interpersonal, 73–75
persuasion and, 149
resolving, 75–79
small-group/organizational communication

and, 98, 101–102
in small groups, 107

Conflict-management/resolution:
small-group/organizational communication

in, 98
in successful group communication, 106,

107, 110
Conflict-management skills, 87, 89
Conformity, 10

professional appearance and, 35
Connections, making right, 61–66
Connotative meanings, 121
Conscious communication, 29–30, 31
Consciousness, 2
Constructive conflict, small-group/

organizational communication and,
101–102

Context, in dyadic communication, 70. See
also High-context entries; Low-context
cultures

Contribution(s):
co-opetition and, 96
in dyadic communication, 69
to group projects, 91–92

Control:
in mass communication, 137
personal, xiii

Conversation, 87–88
in dyadic communication, 69

Conversational public communication, 127–131
Cooperation, in groups, 95–96
Cooperative communication, 76
Co-opetition, 171

individualism versus collectivism and,
164–165

small-group/organizational communication
and, 95–96

Cops, 139
Corporate dynamic, small-group

communication and, 98
“Corporate look,” 94
Co-stars, of “life movie,” 62, 63, 64
Costume, intercultural communication and, 178
Costumer, of “life movie,” 62
Course in Miracles, A, 13
C-P time, 43
Creation, communication as, xvii
Creationism, mass communication and, 145
Creative energy, xiii
Credibility:

in mass communication, 142
persuasion via, 146–147

Crew, in “life movie,” 62, 63, 64
Crime shows, 139
Critical thought, 3–4, 145
Criticism, public communication and, 114–115
Cross-cultural bridge, 175–176, 182
Cross-cultural communication, 156. See also

Intercultural communication
Cue cards, impromptu speaking and, 132
Cultural competency, 175–176
Cultural difference, 158–159
Cultural norms, 9–10
Cultural spectrum, 167
Culture. See also American cultural values;

Intercultural communication
body language and, 40–42
collectivism in, 93–95
exclusivity and, 173–174
fear of public speaking and, 112
high-context, 79
high- versus low-context, 166–167
impact on workplace of, 162–168
impromptu speaking and, 130
individualism in, 93
language and, 172–173
mass communication in, 135–136
nonverbal communication and, 30, 31, 32
olfaction and, 50–52
paralanguage and, 37
personal appearance and, 32–33, 34–36
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Culture (Continued)
personal space and, 45–48, 49, 54
power distance in, 165
in public communication, 117, 126
small-group/organizational communication

and, 93–95
time and, 167–168
time orientation/consciousness and, 42,

43–44
touching behavior and, 48–50
uncertainty avoidance in, 165–166
value orientations and, 167–168

Culture’s Consequences: International
Differences in Work-Related Values
(Hofstede), 163–164

Darwinism, global community and, 170
Deadlines, 43, 148
Decoder, in dyadic communication, 67, 71
Deductive reasoning, 145
Defensive interpersonal communication, 75–78
Democratic leadership, 99
Demographics, 28

in public communication, 125–126
Denotative meanings, 121
Descartes, René, 3, 23
Descriptive communication, 76
Destiny, 183
Devil Wears Prada, The, 77
Dialect:

in public communication, 120, 124
as paralanguage, 38–39

Diction, in public communication, 123–124
Differences, cultural, 158–159
Director, of “life movie,” 62
Discomfort, intercultural communication and,

172, 176–177
Discrimination, 172. See also Isms
Discussions, in successful group

communication, 106
Dissatisfaction:

getting rid of, 17
with personal appearance, 35

Distance:
in intercultural communication, 177
in nonverbal communication, 45–48, 49

Distractions, via mass communication, 139
Diversity:

intercultural communication and, 161
interpersonal communication and, 55
paralanguage and, 39
workplace and, 170–172

Division communication, in organizations, 104
Dominance, cultural, 157–158
Doubts, 20
“Dreambook,” 17, 23
Dress, in workplace, 34, 35–36, 54

Dress codes, in workplace, 35–36, 54
Dress style, in personal appearance, 36–37, 54
Drive, 149
Dunbar, Paul Lawrence, 111
Dyadic communication, 67–73, 74

patterns of, 104–105
seven ingredients of, 67, 68–73, 74, 81–82

Dyadic communication model, 67

Ears, in listening, 79
Ebony phonics (Ebonics), 39
Economy, in American culture, 162, 163
Education:

in American culture, 162, 163
public communication and, 113–114

Effective leadership, 99
Ego, 13. See also Self- entries
Egotistical communication, 76
Emotional appeals, persuasion via, 147–148,

149, 151–152
Emotionalism, intercultural communication

and, 176
Emotions, nonverbal communication and,

29–30
Empathetic listening:

dyadic communication and, 78, 79–84, 86
via intercultural communication, 176

Empathy, dyadic communication and, 78
Employees:

prejudice against, 160
time constraints and, 43, 44

Employers, time constraints and, 44
Encoder, in dyadic communication, 67, 68
Enculturation, 17

intercultural communication and, 156–159
Energy, in public communication, 117, 118,

124
Enthusiasm, in public communication, 119
Entitlement attitude, 171–172
Environment:

in dyadic communication, 67, 70, 73–75
formal and informal communication

networks in, 102–104
mass communication and, 141
for small-group/organizational

communication, 95–96, 99, 102–106
Equality, in American culture, 162, 163, 165
Esteem-building language, leadership and,

100–101
Ethics, in successful group communication,

106, 107
Ethnic groups, 171–172
Ethnicity. See also Ethnocentrism; “Other,” the

global community and, 170
intercultural communication and, 157
in paralanguage, 38
symbolic, 171
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Ethnic Options: Choosing Identities in America
(Waters), 171

Ethnocentrism, 159
in groups, 94–95
intercultural communication despite,

159–160, 161
Ethos, persuasion via, 146
Euro-Americans:

conflict resolution among, 76
diversity and, 171

Eurocentric system, mass communication in,
135–136

Europe, spatial distance mores in, 47–48
European-American time patterns, 43
Evaluation processes, in organizations, 104
Evidence:

in extemporaneous presentation, 122–123
persuasion via, 145–146, 148–149, 151

Exclusivity, globalism and, 173–174
Expectation boxes, 61
Expectations, 61
Experiences, 2
Expertise, in impromptu speaking, 129–130
Expertise game, 120–121
Extemporaneous presentation, in public

communication, 122–123
External noise, 80

in dyadic communication, 67, 70–71
Extras, in “life movie,” 64
Extremism, in groups, 95
Eye contact:

in nonverbal communication, 40–41, 42
in public communication, 124–125

Eyes, in listening, 79

Facial expression, as nonverbal
communication, 31, 40

Facilitation:
in small groups, 106–107
in successful group communication, 106,

108–109
Failure, public communication and, 115
Family:

in enculturation, 158
persuasion in, 146

Family life, impact of mass communication on,
139

Fashionable lateness, 43
Fast food, 43
Fear. See also Apprehension

intercultural communication and, 178–179
persuasion via, 148
of public communication/speaking, 111–114,

131
spatial distance and, 47

FEAR (False Evidence Appearing Real), 115,
119, 31

Featuring Your Life Movie!, 62
Feedback:

in dyadic communication, 67, 72
in group communication, 105, 106
in small-group communication, 97

Feeling(s):
in intrapersonal communication, 16–17
persuasion via, 147–148, 149, 151–152

Feeling invisible, prejudice and, 160
Figurative words, in public communication,

121
Fish Is Fish (Lionni), 161
Flow chart, for organizational communications,

104
Focus, in listening, 80
“Foot in mouth,” in public communication, 128
Forgetfulness, impromptu speaking and, 132.

See also Memory
Formal communication networks, 102–104

mass communication and, 141
Forward communication pattern, 104, 105
Future, 42
Futurism, 170

Game of life, in interpersonal relationships,
57–58

“Garden of the mind” analogy, 19
Gatekeepers, in mass communication, 136–137,

142
Gender:

in intercultural communication, 161
prejudice and, 160

Gender awareness, in public communication,
121

Gendered Lives: Communication, Gender, and
Culture (Woods), 161

General American language, 37
Gestures, as nonverbal communication, 31–32
Global awareness, in intercultural

communication, 161–162
Global community, 170

intercultural communication in, 169–170
Global economy, small-group communication

and, 97–98
Globalism/globalization, 148

exclusivity and, 173–174
hate groups and, 172
intercultural communication in, 169–170

Global market, 170
exclusivity and, 173–174
individualism versus collectivism in, 164–165

Global village:
small-group communication and, 97–98
smells and, 51
spatial distance and, 48

Global warming, 174
Global workforce, 28
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Goals, 27. See also Purpose
mass communication and, 141, 144, 150
personal responsibility for, 21
in successful group communication, 106, 107

Golden Rule, 84–85
Good Times, 72–73
Gossip, as informal communication, 103
Grammar, in public communication, 120
Grapevine, as informal communication

network, 103
Gray, John, 85
Greenspan, Alan, 146
Group communication, patterns of, 104–105.

See also Small-group entries
Group problem solving method, 102
Group projects:

co-opetition and, 96
problems with, 91–92

Group reality, small-group/organizational
communication and, 97–98

Groups:
formal and informal communication

networks in, 102–104
mass communication to, 135–136, 137–138

Groupthink, 94
Group will, 94
Guest appearances, in “life movie,” 62

Habits, 182–183
Hall, Edward T., 79, 156, 166–167
Hands, in nonverbal communication, 40
Handshakes, as nonverbal communication, 49
Happy ending, 58–60
Haptics, as nonverbal communication, 32, 33,

48–50
Harmony:

in dyadic communication, 73
small-group/organizational communication

and, 98
in successful group communication, 107
via intercultural communication, 175

Hate groups, 172
Hegel, Georg W. F., 160–161
Hierarchy of needs, 149
High-context cultures, 166–167
High-context society, 79
History:

in enculturation, 158
in intercultural communication, 172

Hofstede, Geert, 163
Homogeneity, in American culture, 162, 166
Hopi Indians, 156
Households, impact of mass communication

on, 139
Human Communication Co-Creation Theory,

4–5
Human nature, 167–168

Humor, in public communication, 126
Hyper-individualism, in American culture, 164

Ideology, globalism and, 174
Ignorance, in intercultural communication, 172
Illusions, via mass communication, 139
Image, 8–9. See also Self-image; Work image

as nonverbal communication, 32–37
in public communication, 123, 124–125

Immigration, 162, 168
Impromptu presentation, in public

communication, 118, 121–122, 127–131
Inadequacy, public communication and,

114–115
Inclusivity:

via intercultural communication, 176
in workplace, 175

Individualism, 9, 93
in American culture, 162, 163, 164–165
co-opetition and, 95–96
globalism versus, 173–174
group projects and, 91–92
importance of, 95
small-group/organizational communication

and, 93–95, 97–98
in successful group communication, 107, 110

Individuals:
enculturation of, 158–159
intercultural communication by, 156, 157

Inductive reasoning, 145
Industrialism, 170
Influence:

of mass communication, 135–136, 143–144
spectrum of, 144
via persuasive messages, 148–151

Influence power, 107
Informal communication networks, 102–104
Informal networks, mass communication and,

141
Information:

evaluating, xxv
finding, xxv
integrating, xxv
interpreting, xxv
via communication, xxii
via mass communication, 140–141

Information dissemination, via formal and
informal communication networks,
103–104

Information power, 107
Ingredients of Dyadic Communication, 67
In-groups, 93–95
In Over Our Heads: The Mental Demands of

Modern Life (Kegan), 44
Input, in successful group communication,

109
Inquisitiveness, impromptu speaking and, 130
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Insecurity, prejudice and, 160
Institutional dynamic, small-group

communication and, 98
Institutions, culture and, 166
Integrity, in leadership communication, 101
Intent-driven language, leadership and,

100–101
Intentional communication, 29–30
Intercultural communication, xix, 155–179, 182.

See also Culture
becoming cross-cultural bridge via, 175–176
defined, 155–156, 157
diversity and, 170–172
enculturation and, 156–159
in global community, 169–170
nonverbal communication in, 169
the “other” and, 172–174
perception and, 160–162
prejudice and, 159–160
workplace and, 162–168, 170–174, 175

Interference, in dyadic communication, 70–71
Intergenerational sharing, culture and, 166
Internal noise, 80

in dyadic communication, 67, 70–71
Interpersonal communication, xix, xx, 55–89,

182
defined, 57
healthy work relationships via, 55–73, 74,

78–87
interpersonal conflict and, 73–75
rules governing, 67–73, 74
supportive versus defensive, 75–78

Interpersonal conflict, 73–75
Interpersonal relationships, five keys to success

in, 55, 56–66, 67–73, 74, 79–87
Interpersonal skills, in dyadic communication,

69
Interrupting, in listening, 80, 88
Intimate distance, 46
Intolerance, 172
Intrapersonal communication, xix, xx, 1–28,

182
affirmations in, 23–24
“be, do, have” and, 24–25
defined, 3
feelings in, 16–17
life and, 2, 3, 5–6, 20
mental discipline and, 3–5, 22
personal responsibility in, 20–22
self-fulfillment via, 2–3, 13–14
self-image and, 5–6, 8–10, 14
self-management in, 24
self-monitoring in, 15–16, 24
in self-renewal, 13–14
self-sabotage via, 2–3, 9
in Sheila’s story, 10–12
thought in, 2, 6, 7–8, 19, 22, 25

words and, 7–8, 14–17, 21, 22
work and, 8–10, 18–19, 25–28

Invasion, of personal space, 46, 54, 177
Invisibility, prejudice and, 160
Isms, in prejudice, 159, 160
Italy, touching behavior in, 50

Japan, touching behavior in, 50
Jargon, in public communication, 120–121
“Jill’s workday” analogy, xxii-xxv, 18–19,

92–93, 128, 174, 181
Job performance, personal problems and,

26–27
Job security, 148
Judeo-Christian culture, touching behavior in,

50
Judgment, in listening, 80
Jumping to conclusions, in listening, 80

“Keeping up with the Joneses,” 9
Kegan, Robert, 44
Kinesics, as nonverbal communication, 32, 33,

40–42
King, Martin Luther, Jr., 22
Kluckhohn, F. R., 167
Koop, C. Everett, 145

Laissez-faire leadership, 99
“Lake” analogy, 5–6, 11, 15, 16–17, 22

mass communication and, 138
nonverbal communication and, 30

Language:
culture and, 172–173
identity through, 38
leadership and, 100–101
nonverbal communication and, 30, 31
in public communication, 119–121
social reality and, 7

Larry King Live, 8
Lateness, 43, 53
Law of Attraction, 57, 58
Laws, 145
Laziness, fixing, 109
Leadership:

collectivism and, 94
effective, 99
small-group/organizational communication

and, 98–101
in successful group communication, 108–109
types of, 99

Leadership communication, in organizations,
104

Leisure, in American culture, 162, 163
Liberation, through public communication, 119
Life. See also Game of life; Reality

communication and, xvii, xxi–xxii, xxiii–xxv
enjoyment of, 20
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Life (Continued)
“garden of the mind” analogy and, 19
intercultural communication and, 175
interpersonal relationships in, 56
intrapersonal communication and, 2, 3, 5–6,

20
mass communication and, 139
personal responsibility for, 20–22
spatial distance and, 48, 49

“Life movie” analogy, 61–65, 66
choices in, 149
mass communication and, 140
script for, 66

“Like attracts like,” in interpersonal
relationships, 57

Lincoln, Abraham, 55
Linguistic “mould theory,” 7
Linguistics, 7
Lionni, Leo, 161
Listener:

in dyadic communication, 67, 71
in group communication, 105

Listening:
becoming better at, 84
dyadic communication and, 78, 79–84
empathetic, 176
Golden Rule and, 85
to impromptu speaking, 128–129
in public communication, 116

Listening arenas, 80–81
Listening behaviors, 81, 82
Literal words, in public communication, 121
Live-and-let-live manifesto, 172
Lockup series, 139
Logic, persuasion via, 145–146, 148–149
Logistics power, 107
Logos, persuasion via, 145–146
Looking Out, Looking In (Adler), 85
Loud speech, 52–53
Low-context cultures, 166–167

Macrocosm, social, 138
Maintenance, in successful group

communication, 106
Mandela, Nelson, 119
Manipulation, via mass communication, 140,

144–148
Manuscript presentation, in public

communication, 122
Marital problems, interpersonal communication

and, 85
Marketing power, 107
Masks, in public communication, 111–112
Maslow, Abraham, 149
Mass communication, xix, 135–153, 182

censorship and, 137–138
defined, 135

effects of, 138–140
influence of, 135–136, 143–144
manipulation via, 140, 144–148
messages via, 136–137, 138, 143–144,

148–151
persuasion via, 136–138, 140–141, 142,

143–144, 148–151
purpose of, 135–136
workplace and, 138–141, 142–143

Mass media, in enculturation, 158
Materialism:

in American culture, 162, 163
spatial distance mores and, 47, 48

Materialization, 4
Matrix, The, 139
Meaningful conversation, in dyadic

communication, 69
Media, for public communication, 112
Mediocrity, settling for, 64, 75
Meditation, 22–24
Mehrabian, Albert, 31
Membership, in small groups, 106–107
Memorized presentation, in public

communication, 22
Memory:

impromptu speaking and, 132
in listening, 79–80

Men Are from Mars, Women Are from Venus
(Gray), 85

Mental challenges, 2, 3
Mental discipline, intrapersonal communication

and, 3–5, 22. See also Thought(s)
Mental preparation, for success, 2–3
Mentors, 28
Messages. See also Mirror messages

culture and, 166
in dyadic communication, 67, 68–69
in group communication, 105
in impromptu speaking, 129–130
nonverbal, 30–31
persuasive, 142
in public communication, 116, 117, 123
in successful group communication, 106–107
via body movements, 40–42
via mass communication, 136–137, 138,

143–144, 148–151
Messy desks, 53
Metacognition, 15
Microcosm, workplace as social, 138
Migration, 162
Mind, in listening, 79. See also Mental entries
Minorities, prejudice against, 160
Minority workers, 28
Mirror messages, 58, 59, 60, 68, 74. See also

Messages
public communication and, 115
in successful group communication, 106–107
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Mistakes, public communication and, 115
Misunderstanding, in dyadic communication,

68–69
Money, time as, 168
Monitoring. See Self-monitoring
Monochronic cultures, 42, 43, 168
Moore, Michael, 47
Morale, fixing sagging, 108
Motivation, 149, 151–152

in public communication, 116–117
via mass communication, 143, 144

Mould theory, 7
Movie creation, communication as, xxii
Movies, 61. See also “Life movie” analogy
M-time cultures, 168
Multicultural audiences, in public

communication, 117, 121
Multiple perspectives/viewpoints:

in group projects, 92
in small-group communication, 97

Musical composer, of “life movie,” 62
Myopia, of listeners, 128–129

Native Americans, intercultural communication
and, 157

Nature, culture and, 167–168
Negative colleagues, 26, 88–89
Negative thoughts, 25–26

self-monitoring of, 15–16, 18
Negativity, in dyadic communication, 74–75
Nervousness:

impromptu speaking and, 132
in public communication, 117

Networks:
in dyadic communication, 69
formal and informal communication,

102–104
Neutral-detached conflict resolution, 75–76
Noise, 80

in dyadic communication, 67, 70–71
in group communication, 105
in small-group communication, 98

Nonlistening behaviors, 81, 82
Nonverbal codes, 30
Nonverbal communication (NVC), xviii, xix, xx,

25, 29–54, 182
body movements as, 40–42
defined, 29–30
in intercultural communication, 169
paralanguage as, 37–40
professional appearance as, 32–37
professional voice as, 37–40
public communication and, 116–117, 118,
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