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Unstructured observational studies 214

Validity 158–61
checking 327
concurrent validity 159, 160
construct validity 160–1
content validity 158–9, 160
convergent validity 160, 327
criterion-related validity 159, 160, 327
discriminant validity 160, 327
establishing 160–1
experimental design and 242–51
external see External validity
face validity 159, 160
factorial 327
factors affecting 235–41, 242
field experiments 234–5
forms 158
internal see Internal validity
lab experiments 233–4
meaning 157
predictive validity 159, 160
qualitative research 384–5
questionnaires 205
Solomon four-group design and 247–8
trade-off 235
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Variables
contaminating 229, 231–3
continuous 70
definition 80, 81
dependent 70–1, 79, 81
descriptive studies 105–6
discrete 70
dummy 351–2
frequencies 313–15, 328–9
independent see Independent variables
managerial knowledge 96
meaning 69–70
measurement of see Measurement of variables
mediating 77–9, 81, 84, 85
moderating see Moderating variables
operationalization see Operationalization of variables
relationships between 81, 319–22

types 70–80
visual summaries 311, 313

Variance 317–18, 328
Variance inflation factor (VIF) 353
VCS see Voice capture system
Videoconferencing 182
VIF see Variance inflation factor
Visual aids

interviews 188–9
presentations 403–4

Visual summaries, variables 311,
313

Voice capture system (VCS) 195

Wilcoxon signed-rank test 342–3
Word association 216
Written reports see Research reports
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