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A have informative and original content,

62,69, 108, 142, 204, 217

have passionate interests, 31, 76, 99,
100, 119-120, 121, 130, 160-161,
178, 197, 217, 224, 245, 262, 281

have simplistic design, 69

have sustainable niche, 188, 217, 224

know what you want to get out of it, 256

listen to feedback, 204-206

making money, 177, 224

minimize ranting and sarcasm, 41

minimize rudeness, 52, 117, 197

participate in other blogs, 238, 245

produce quality content, 99, 169,
177-178, 187-188, 197, 210-211,
238-239

provide up-to-the-minute news, 166

putting video into blog posts, 273-274

requires dedication, 281

research before starting blog, 151

start slowly, 120

use images, 108

use links, 52

use search engine optimization, 151, 161

Agreda Jr., Victor, 257-263

advice to bloggers, 262

blogging history of, 259

difficulties of blogging, 260

DIY Life and, 257-258

gratification from blogging, 261

participating in other blogs, 261-262

professional background of, 258

time commitment, 260-261

AdSense, Google, 113, 158-159
The AdSense Code (Comm), 154, 158-159
advertising
adding prestige with, 85
beginnings of blog, 113
blending with content, 84-85
as business element for BoingBoing,
95-96
cluttering up site with, 150
disclosing that you are taking money to
write, 107
as fair tradeoff for free content, 137
keeping content low, 136
keeping editorial separate from, 210
minimally on Steve Garfield's vblog, 272
paying costs with, 136
reasons for avoiding, 69-70, 147, 150
selling subscriptions to site vs., 136-137
using FM Publishing to handle, 244
advice to bloggers, 262
admit mistakes, 52
be yourself, 52
blog daily, 245
don't worry about your progress,
204, 281
embrace your inner geek, 142
explore new technology, 217
have credibility, 107-108
have expertise, 41, 110, 224
have focus, 22-23, 76, 245, 256
have good headlines, 99
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All About Microsoft blog
business influence, 49
difficulties of, 49-50
founding of, 45-46
gratification from, 47-48
Microsoft employees and, 48-49
mission statement of, 47
motivation for, 46
sources for, 48—49
time commitment, 50
topic selections, 49

AltSearchEngines blog, 242

Amazing Ad Copy Secrets: Create Ad Copy

That Sells (Sanders), 160
America Online (AOL), 128, 196, 212
American Society of Business Press

Editors (ASBPE), 45
Anderson, Chris, 13-23

advice for startups, 22-23
on blog as research project, 16
on blogosphere, 20-21
on blogs as information filters, 20
on blogs as thinking tools, 17-18
building readership, 21
on gratification, 19
history of, 13-14
improving blogs, 21-22
The Long Tail blog and, 15-17
managing bloglines, 21
other blogs by, 17-18
time commitment, 18-20
anonymity, 38, 50
AOL (America Online), 128, 196, 212
Arrington, Mike, 115
Ars Technica blog, 133-143
advertising and, 135-138
emphasizing original content, 135
favorite tools, 141-142
founding of, 133-134
income produced from, 140-141
as reliable news source, 140
ASBPE (American Society of Business

Press Editors), 45

AskDaveTaylor blog, 2-10
building readership, 6-7
future plans, 10
income produced from, 4
inspiration for, 6

overview of, 2-3
scheduling posts, 5-6
Attachment Parenting Blog, 3
AuctionBytes blog, 33-42
benefits of, 36
defined, 33
founding of, 33-34
future plans, 40
gratification from, 38-39
motivation for, 35
other business blogs vs., 38
time commitment, 36-37
Audie Award, 15
audience (readership), developing
relationships with, 229, 238, 244,
268-209
audience (readership), increasing, 204
do surprising, interesting things, 168
find new things to write about, 127
by helping people, 253
linking to other sites, 31, 97, 128,
149-150, 174, 184, 193
by making yourself known in
blogosphere, 6-7
not focusing on, 103-104
by participating in other blogs, 174,
244,272

by people resonating with your idea, 19,

35,115
by posting regularly, 127, 149, 185
by strong title format, 157
three phases of, 202-203
through editorial/writing quality, 59,
115, 167
through Google, 272
through interesting content, 17, 68, 82,
184-185, 193-194, 204
through media attention, 50, 59
through quality site/blog, 204
through RSS feeds, 149, 215
through SEO, 157, 244
through trustworthiness, 185
waiting for vs., 88-89
Audioblogger, 60
audio-only blogs, 265
Autoblog, 123-131
building readership, 127-128
difficulties of, 125-126
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gratification from, 129

overview of, 123-125

page views per month, 124-125

perks for bloggers of, 128-129

print journalism vs., 125

time commitment, 126
awards won

All About Microsoft, 45

BoingBoing, 92

Life in the Fast Lane blog, 146

Lifehacker, 26-27

The Long Tail, 15

PostSecret, 66

B

Ballmer, Steve, 108

bandwidth bills, and advertising, 95

Barger, John, 267

Battelle, John, 95

Beckerman, Ray, 280

bias
blogging vs. print journalism and, 47
failure to disclose, 107

black hat SEO, 255-256, 278

Blind Chance, 60

Blogger Pro account, 266

Blogger.com blog, 201

Blogging Baby, 173

BlogHer, 175

Bloglines, 39-40

Blogmap, 270

blogosphere
as forum for debate, 10
giving voice to people who are not

heard, 73-74
heading toward niche themes, 109
as heterogeneous marketplace of
opinion, 20

insidious activities within, 75-76
making yourself known in, 7, 50
meeting friends all over world in, 261
ruled by content, 185
something for everyone in, 119
stimulating people to provide answers, 61
undiscovered possibility of, 30

Blogstats, 254

Blooker award, 75
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bOING bOING magazine, 92

BoingBoing.net, 73, 91-100
advertising and, 95-96
awarded as most popular blog, 92
building readership, 97
changing text on, 96-97
consistency and quality of, 187-188
founding of, 92-93
inspiration for, 93-95
instantaneous publishing and, 94, 96
SEO and, 97
time commitment, 99

Brightcove, 270

Butler, Reese, 72

C

Calacanis, Jason, 208-211, 259
celebrity topics
as big draw, 178
estate postings on Luxist, 231
on ParentDish blog, 176
CES (Consumer Electronics Show), 118
The Chatter blog, 39
ChoiceBlogger, 200, 202
ClassicGames.com, 154
Click Here to Order: The Stories of the
World's Most Successful Internet
Marketers (Comm), 160
ClickZ Network blog, 219-225
editing, 221
gratification from, 222
ownership of, 220
posting on one page, 223
CMS (Content Management Systems),
200
CNET New.com, 136
CNN.com, 136
code names, Windows, 45
Comm, Joel, 153-161
advice to bloggers, 160-161
building readership, 157-158
coming up with title, 158-159
content of JoelComm.com, 156-157
future books planned, 160
getting involved with Web, 154-156
inspiration for JoelComm.com, 156
looking at other blogs, 160
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overview of, 153-154
professional background of, 153-154
time commitment, 159
on traveling, 159
working with AdSense, 158
comments
allowing, 8
building traffic with, 178
difficulties of receiving unkind, 228
e-mail vs. blog, 87
only fraction of visitors leave, 150-151
participating in other blogs with, 85, 99,
116, 238
on posts by friends, 261-262
working with audience through, 229
competition
in blogging world, 117
working together with the, 129-130
The Computer: An Illustrated History
(Frauenfelder), 91
Consumer Electronics Show (CES), 118
content
coming up with original, 237-238
reliability of Web as news source,
139-140
relying on SEO vs. good, 104
vlogging, 268
Creating Passionate Users blog, 253
Creative Commons 365, 277
criticism
accepting positively, 5, 7-8
being prepared to accept legitimate, 117
controversial subjects creating, 86
developing thick skin towards, 50
learning to handle, 176-177, 228-230
custom blogging programs, pros and
cons, 35
Cutts, Matt, 106

D

Darguzas, Kristin, 171-178
about BlogHer, 175
advice to bloggers, 177-178
blogging history, 173
building readership, 174
difficulties of blogging, 176-177
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gratification from blogging, 177
on length of time at ParentDish,
172-173
looking at other blogs, 174
professional background of, 172
on running home business, 175-176
on subject matter of ParentDish, 176
time commitment, 175
Dedman, Jay, 268-269
design
pure content, 69
simplistic, 69
smooth and flowing, 84
Digital Music Weblog, 276-278
The Digital Songstream (Hill), 208
"Dirty Little Secret" music video (All-
American Rejects), 68—69
DIY Life, 257-263
Download Squad blog, 259, 275-281
content driving traffic on, 278
defined, 275
Grant Robertson as editor of, 275-276
gratification from, 279-280
number of bloggers at, 278
time commitment, 279
duplicate content, avoiding, 148
Duplicate Content Control plug-in, 148

E

eBay. See AuctionBytes blog
e-books. See TeleRead blog
The Economist magazine, 13
Ecto, 96
educators turned bloggers, 258
Elbow, Peter, 9
Electronic Business magazine, 43
The Elements of Style (Strunk), 30
e-mail comments, vs. blog, 87
Engadget blog, 111-122
building readership, 115
creating new blog for gamers out of. See
Joystiq
difficulties of, 117-118
founding of, 113
good content of, 185
gratification from, 118-119

e



no-personal-attacks rule at, 117
overview of 111-112
participating in other blogs, 116
personalizing, 114-115

rivalry vs. Gizmodo and, 167, 168

F

Facebook, 110, 216
Fast Lane Transport, 145-146
Faucheux, David, 60
Federated Media, 95
feedback, reader
affecting choice of subject matter, 29
blogging vs. print journalism, 125
instant, 35
learning to handle, 229-230
filters
blogs as information, 20
spam, 36, 88, 249-250
Final Cut Pro software, Apple, 270
Firefox extensions, 29
Fisher, Ken, 133-143
on advertising, 135-138
advice to bloggers, 142
on bloggers as journalists, 139
on conflicts of interests, 137-138
favorite tools, 141-142
on Google's pursuit of bad people, 141
income producing blogs and, 140-141
inspiration for Ars Technica, 134-135
on pay-per-blog, 138-139
professional background of, 134
on reliability of Web as news source,
139-140
Flickr, 266
FM Publishing, 244
focus, importance of, 21-23, 76
Foley, Mary Jo, 43-52
advice to bloggers, 52
All About Microsoft blog, 45-46
blogging vs. print journalism, 47
on blogosphere, 51
building readership, 51
difficulties of, 49-50
as full-time Microsoft watcher, 43—44
gratification from blogging, 47-48
Microsoft employees and, 49
mission statement, 47
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motivation of, 46
selecting topics, 48
on self-employment, 48
use of confidential sources, 48—49
FOUND blog, 64
Found Magazine, 73-74
Frauenfelder, Mark, 91-100
advertising and, 95-96
advice to bloggers, 99-100
building readership, 97
founding of BoingBoing, 92-93
gratification from blogging, 98
inspiration of, 94-95
overview of, 91-92
participating in other blogs, 99
SEO and, 97
on thinking before posting, 96-97
time commitment, 99

G

Garfield, Steve, 265-274
advice to vloggers, 273-274
best thing about vlogging, 268-269
blogging history of, 266-267
building readership, 272-273
day job of, 271
finding material, 268
participating in other blogs/vlogs, 271
as pioneer of vlogging, 266, 267
shooting material, 269
special tools, 270
time commitment, 271-272
traffic statistics, 270

Gates, Bill, 43-45, 46

Gawker, 188

Geek Dad blog, 16-17

Gerald Loeb Award, 15

Gizmodo blog, 112, 113, 163-169
achievements of, 167-168
changes to, 166-167
founding of, 164-165
time commitment, 168

Glibert, Sarah, 173

Google
AdSense, 113
driving Internet users to blogs, 104-106
Scobleizer blog and, 106
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Google Blogoscoped, 199-204 H
achievement of, 201
building readership, 204
difficulties of blogging, 202-203
gratification from, 203-204
starting up, 200-201

Google Reader, 29

grammar, importance of, 8-9

Grant, Chris, 179-189
advice to bloggers, 187-188
on blogosphere, 185
building readership, 184-185
difficulties of blogging, 182-184
gaming background of, 179-180
getting started with Joystiq, 180-182
gratification from blogging, 186
participating in other blogs, 185-186
separating advertising from editorial,

headlines, writing descriptive, 99
Hill, Brad, 207212
on advertising, 210
advice to bloggers, 210-211
blogging background of, 208
building readership, 209
overview of, 207-209
on passion for blogging, 211-212
SEO and, 209
hiring, 118
hoaxes, and Web as news source, 139-140
Hodgman, John, 98
home business
as perfect model, 126-127
problems with, 175-176
honesty, blogging vs. print journalism, 47

187 |

time commitment, 187
gratification, as blogger identity, blogging, 5

All About Microsoft blog, 47-48 IDT blog. See Internet Duct Tape (IDT)
AskDaveTaylor blog, 9-10 blog
AuctionBytes blog, 38-39 IDT Labs, 247-248
BoingBoing blog, 98 images, 108. See also Steve Garfield's
ClickZ Network, 222-223 vblog
DIY Life, 261 IMDb (Internet Movie Database), 10
Download Squad blog, 279-280 iMovie, 270
Gizmodo blog, 168 The Industry Standard magazine, 94
Google Blogoscoped, 203-204 "Inside a Trashcan" Web video (Gartfield),
he Unofficial Apple Weblog, 194 266
Internet Duct Tape blog, 254-255 International Digital Publishing Forum,
Joystiq, 186 57
Life in the Fast Lane blog, 150 Internet Duct Tape (IDT) blog, 247-256
Lifehacker blog, 29 advertising, 248-249
The Long Tail blog, 19 building readership, 253
Luxist blog, 229 difficulties of, 253-254
Micro Persuasion blog, 216 gratification from, 254-255
ParentDish blog, 177 overview of, 247-248
PostSecret blog, 72-73 promoting, 252-253
Read/WriteWeb blog, 244 SEO and, 250, 252
Scobleizer blog, 108 time commitment, 249
TeleRead blog, 60-61 Internet Mall , 2
Weblogs, Inc., 209 Internet Movie Database (IMDb), 10
working together with competitors, Intuitive Life Business, 1, 3, 6

129-130 iPhone, 185
writing for audience, 118-119 iSight camera, 270

iTrack.com, 2
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J

Jobs, Steve, 43—44
JoelComm.com blog, 153-161
building readership, 157-158
content of, 156-157
defined, 154
founding of, 156
inspiration for, 156
time commitment, 159
John Chow's blog, 235
journalism
blogging vs. print, 47, 114, 125
challenges of switching to blogging
from, 165
lack of regard for bloggers as journalists,
139
reliability of Web as news source, 139-
140
Joyner, Mark, 160
Joystiq, 179-189
building readership, 184-185
Chris Grant and, 180-182
founding of, 180
gratification from, 186
time commitment, 184, 187

K

K&M (Karlson and McKenzie) radio
show, 266-267

L

Lam, Brian, 163-169. See also Gizmodo
blog

advice to bloggers, 168-169
building readership, 167-168
challenges of job, 166
childhood of, 163-164
gratification from blogging, 168
participating in other blogs, 168
pressure of deadlines, 165-166
professional background of, 164
time commitment, 168

last100 blog, 242

Lee, Gary, 233-239
advice to bloggers, 238-239
consulting services, 235
difficulties of blogging, 237

93794bindex.gxd:Blogging Heroes 10/30/07 ﬁ#?B PM Page 291

Index 291

domain name, 234-235
gaming the system, 238-239
gratification from blogging, 238
Mr. Gary Lee blog and, 233-234
quality of posts, 236-237
SEO and, 234, 236
Lenssen, Philipp, 199-206
achievement of, 201
advice to bloggers, 204-206
blogging background of, 199-200
building readership, 204
creating Google Blogoscoped, 199-200
difficulties of blogging, 202-203
gratification from blogging, 203-204
other blogs of, 201-202
participating in other blogs, 200
starting Google Blogoscoped, 200-201
LibraryCity project, 56, 58
Lieb, Rebecca, 219-225
advice to bloggers, 224
blogging experience, 220-221
blogging vs. print journalism, 220
deciding what to blog, 222
on editing, 221
gratification from blogging, 222-223
keeping posts on one page, 223
participating in other blogs, 222
professional background of, 219-220
working with ClickzZ, 220
Life in the Fast Lane blog, 145-152
building readership, 149-150
designing, 148
founding of, 145-146
not advertising on, 150
SEO and, 147
time commitment, 149
tools used, 148
wide-ranging subjects of, 147
Lifehacker: 88 Tech Tricks to Turbocharge
Your Day (Trapani), 26
Lifehacker blog, 26-32
awards won by, 26-27
favorite tools, 29
founding/maintaining, 25-26
future plans for, 31-32
gratification from, 28-29
mission of, 27

e
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A Lifetime of Secrets (Warren), 66 building readership, 193-194
link trains, 234, 236 difficulties of blogging, 194
links, creating to other blogs, 89 gratification from blogging, 194
The Long Tail blog, 15-22 as lead editor of TUAW, 192-193
building readership, 21 on passion for Apple, 196
managing bloglines, 21 on spinning off topical blogs, 195-196
overview of, 15-18 on vacations from blogging, 194-195
time commitment, 18-20 Metacafe, 270
variations of, 19 Micro Persuasion blog, 213-217
"the long tail", defined, 14 micromedia sites, 19
The Long Tail: Why the Future of Business is Microsoft
Selling Less of More (Anderson), 15 blogging about, 45-52
Lunar Lander game, 94 Mary Jo Foley as full-time watcher of,
Luxist blog, 227-232 43-45
estate postings on, 231 Microsoft 2.0: Life After Bill Gates
finding material for, 228-229 (Foley), 46
gratification from, 229-230 mistakes, blogging
overview of, 227-228 blocking comments, 8
time commitment, 230 duplicating content, 148
gaming the system, 238-239
M lack of focus on subject, 22-23
MacManus, Richard, 241-245 losing credibility, 107

making personal attacks, 117
mainstream media not disclosing bias, 107
answering questions raised by bloggers, not respecting other's opinions, 8
61-62 poor grammar and spelling, 8-9
blogs acting as filter for, 20 poor writing, 30

generating publicity for PostSecret, reactir}g to criticisn}, -8 )
64—66. 68-69 revealing personal information, 30

writing something you wouldn't say
face-to-face, 197
Movable Type, 165-166
Mr. Gary Lee blog, 233-239
about domain name, 234-235
consulting services of, 235

Mad Professor blog, 92

generating publicity for TeleReader, 59
Make magazine, 91
Masnick, Mike, 79-89. See also Techdirt
blog
advertising and, 84-85
on blogosphere, 88 .
building readership, 82, 88-89 gaming the system, 238__239
original exposure to blogging, 81-82 gratification from blogging, 238

participating in other blogs, 85 overyiew of, 233-234
posting to, 85 quality of posts on, 236-237

selecting topics, 83 SEO and, 234, 236
on SEO and, 83 MyBlogLog, 59

sources for, 83-84

starting with newsletter, 80-81 N
writing about your passions, 88 Nagle, Robert, 60
Matt Cutts, 106 Naked Conversations: How Blogs are
McNulty, Scott, 191-197 Changing the Way Businesses Talk
advice to bloggers, 197 with Customers (Scoble/Ishrael), 102,
background of, 191-192 105-106
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National Suicide Prevention Hotline, 72
Neff, John, 123-131
advice to bloggers, 130
building readership, 127-128
contact with other bloggers, 127
difficulties of blogging, 125-126
gratification from blogging, 129
on home business, 126-127
participating in other blogs, 129
on pay-per-blog, 130

on perks for Autoblog bloggers, 128-129

on print journalism vs. blogging, 125
professional background of, 123-125
time commitment, 126

Netscape, 174

niche themes
blogging heading toward, 109
linking your product to, 217
specializing in, 188

no personal attacks policy, 117

Nokia 93 cell phone, with camera,

270, 274

©)

Off on a Tangent weblog, 266
On Writing Well (Zinsser), 30
OpenReader, 57

P

parent/child secrets, 73
ParentDish blog, 171-178

about, 171-172

building readership, 174

gratification from blogging, 177

service orientation of, 176

subject matter at, 176

time commitment, 175
PayPerPost. See PPP (PayPerPost)
PCWeek (eweek), 43-45, 48
personalizing blogs, 114-115
Petersen, Deborah, 145-152

advertising and, 150

advice to bloggers, 151

blogging passion of, 147

building readership, 149-150

designing blog, 148
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difficulties of blogging, 150-151
gratification from blogging, 150
motivation of, 147
overview of, 145-146
participating in other blogs, 149
SEO and, 147
time commitment, 149
tools used by, 148
wide-ranging subjects of, 147
Petersen, Layne, 146
PodTech, 102
POPURLS, 174
PostSecret blog
as advertisement-free, 66, 69-70
building readership, 68
copycat blogs of, 74-75
founding of, 64
gratification from blogging, 72-73
impact in real world, 72
inspiration for, 67, 69, 70-71
media coverage for, 68—-69
startup of, 63-67
time commitment, 71-72
PPP (PayPerPost)
as antithesis of what blogging is
about, 262
ethics of, 278
as pay-per-blog, 130
poor returns on, 250
readers too smart to fall for paid
placement, 138-139
Weblogs, Inc. and, 278
puns, 184

Q

QuickTime, 270

R
Read/WriteWeb blog, 241-245

Recording Industry vs. The People blog,

280
Redmond magazine, 50

293

research, blog as distributed project for, 16

ReviewMe, 250
Robertson, Grant, 275-281
advice to bloggers, 281

e
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difficulties of running Download Squad, Rule the Web (Frauenfelder), 91
280-281

getting traffic, 278 S

Goog.Ie ads and, 277 Sanders, Marlon, 160

gratification of blogging, 279-280 Scoble, Robert, 101-110, 214

as lead for Digital Music Weblog,

advice to bloggers, 108-109

,2,76_,278, blogging history, 103
participating in other blogs, 279 don't focus on building audience,
professional background of, 275-276 103-104
qn SEO a“d, PPP 278 finding niche, 108-109
time commitment, 279 Google and, 106

Rojas, Peter, 111-122 gratification from blogging, 108
on advertising, 113
. & looking at other blogs, 106-107
advice to bloggers, 119-122 mistakes bloggers make, 107-108

on blogosphere, 119 Naked Conversations book and, 105-106
building readership, 115 overview of. 101102

difﬁ.m.iltie.s of blogging, .117—1 18 SEO and, 104
gratification from blogging, 118-119 time commitment, 106

inspiration of, 112-113 writing for Scobleizer, 107

participa.ti?lg‘ in other blogs, 116 Scobleizer blog, 101-110
pe.rsor.1ahzmg. blog, 1 14—1.15 building readership, 102-104
prmtjgurnahsm vs. blogging, 114 content of, 104

professional background of, 111-112 Google and, 106

Rothman, David, 55-62

Naked Conversations book and, 105-106
achievements of TeleRead blog, 57

overview of, 101-102
on blogosphere, 61-62 SEO and, 104

building readership, 59
difficulties of blogging, 59-60
favorite tools, 59

founding of TeleRead blog, 55-56
gratification from blogging, 60-61
inspiration of, 58

motivation of, 56-57
participating in other blogs, 58
time commitment, 57-58

time commitment, 106
writing for, 107
Scripting News blog, 267
SEO (search engine optimization)
BoingBoing and, 97
Engadget and, 115
good content beating, 104
have passion for your subject vs., 151
healthy techniques for, 278

RSS feeds Life in the Fast Lane blog and, 146
blog postings for those who don't researching, 151
use, 37 ’

o as Socially Engineering Others, 250, 252
delivering content through, 36 for Techdirt. 83

finding writing material in, 50 time put into, 244

as important tool, 141-142 using Black Hat SEO for, 255-256, 278
as inspiration for postings, 58 Weblogs, Inc. and, 208-209

linking to other blogs, 129 SEO Black Hat, 255-256, 278
losing readers without, 149 700 Hoboes Project, 98
time commitment and, 50 Simon. Nina. 271 ’

Rubel, Steve, 213-217 Sinclair, Calra, 92

e



Slashdot, 81, 136
Slashfood blog, 228
SMO (social media optimization), 252
Snaglt (by TechSmith), 29
social media optimization (SMO), 252
social networks, 216
Socially Engineering Others
gaming system as, 255
overview of, 252
SEO as, 249
Solution Spheres blog, 259

The Sorrows of Young Werther (Goethe),

200, 202
sources, confirming tips, 48—49
spam filters
difficulties of, 88, 249-250
RSS feeds vs., 36
spelling, importance of, 8-9
Spices of Life vblog, 271
standards, e-book, 57
startup advice. See advice to bloggers
Steiner, Ina, 33—42
advice to bloggers, 41
custom blogging programs and, 35
difficulties of blogging, 39-40
favorite tools, 40
founding AuctionBytes, 33-34
future plans, 40
gratification from blogging, 38-39
motivation of, 34-35
participating in other blogs, 37-38
professional background of, 34
time requirements, 36-37
Steve Garfield's vblog, 265-274
best thing about, 268-269
building readership, 273-274
finding material for, 268
overview of, 265-266
shooting video, 269
special tools, 270
traffic statistics, 270
subscriptions, site, 136-137

T

T., Eric, 247-256
on advertising, 248-249
advice to bloggers, 256
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blogging history of, 248
difficulties of blogging, 253-254
gaming the system, 255-256
gratification, 254-255
of Internet Duct Tape blog, 247-248
making money, 251-252
participating in other blogs, 249-250
promotion and, 252-253
on readership, 253
SEQO and, 250, 252
time commitment, 249
Taylor, Dave, 1-11
of AskDaveTaylor blog, 2-3
blogging history of, 3-5
on blogosphere, 10
building readership, 6-7
common mistakes, 7-9
future plans, 10
on grammar and spelling, 9
gratification from blogging, 9-10
inspiration for, 6
of Intuitive Life Business Blog, 2-3
motivation of, 3
as online pioneer, 1-2
time commitment, 5-6
TechCrunch blog, 109, 115
Techdirt blog, 79-89
blending advertising with content,
84-85
building readership, 82
comments, 87-88
content, 86-87
design, 84
founding of, 79-81
marketing via, 83
posting to, 85
SEO and, 83
sources for, 83-84
subject selection, 83
Techdirt Corporate Intelligence, 80, 83
Technorati Top 100 lists
Eric T. and, 253
Micro Persuasion blog, 214-215
Mr. Gary Lee blog, 234-235
TechWave, 2
TeleRead blog, 55-62
achievements of, 57
building readership, 59

e
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challenges of, 59-60 Google Reader, 29
favorite tools, 59 Movable Type, 29
founding of, 55-56 MyBlogLog, 59
gratification from, 60-61 RSS feeds, 141-142
inspiration for, 57-58 Snaglt (by TechSmith), 29
motivation for, 56-57 Texter (Windows), 29
time commitment, 57-58 TextExpander (Mac), 29
templates, blog, 252 for vlogging, 270
Texter (Windows), 29 WordPress, 59
TextExpander (Mac), 29 Trapani, Gina, 25-32
The Unofficial Apple Weblog. See TUAW advice for startup, 31
(The Unofficial Apple Weblog) attraction to blogging, 27-28
therapy, blogging, 69 awards won by, 26-27
time commitment background of, 27
All About Microsoft, 50-51 on blogosphere, 30
AskDaveTaylor and Intuitive Life building readership, 31
Business, 5-6 on common mistakes of bloggers, 30
AuctionBytes, 36-37 difficulties of blogging, 28-29
Autoblog, 125 favorite blogs, 26
BoingBoing, 99 favorite tools or widgets, 29
DIY Life, 260-261 finding material, 29
Download Squad blog, 279 founding Lifehacker. See Lifehacker blog
Gizmodo blog, 168 future plans, 31-32
Internet Duct Tape blog, 249, 253-254 gratification from blogging, 28-29
JoelComm.com, 159 time commitment, 30
Joystiq, 184, 187 TUAW (The Unofficial Apple Weblog),
Life in the Fast Lane blog, 149 191-197
Lifehacker, 30 blogging at, 192-197
The Long Tail, 16-17 spinning off topical blogs from, 195-196
Micro Persuasion blog, 216 time commitment, 194-195
as most difficult part of blogging, 59-60 tone of, 192-193
ParentDish, 175 writing for, 192-193
PostSecret, 71-72 TubeMogul website, 270
Read/WriteWeb blog, 242 Turn eBay Data into Dollars (Steiner), 34
Scobleizer blog, 106 TV, vs. video blogging, 273
Steve Garfield's vblog, 271-272 Twitter, 216, 260-261, 272
TeleRead, 57-58
The Unofficial Apple Weblog, 194-195 U

Tobin, John, 271
tools, favorite blog
available from IDT Labs, 248 v
Bloglines, 40
Duplicate Content Control plug-in, 148 vlogging (video blogging)
Ecto, 96 close, dedicated community of, 266

Firefox extensions, 29 history of, 265-266

Ukelelia blog, 92



managing reader communications
with, 154

Steve Garfield's Video blog. See Steve
Gartield's vblog

w

The Wall Street Journal, 267
Walrond, Karen, 173
Warren, Frank, 63-77
advice for bloggers, 76
attracting readers, 68
on blogosphere, 75-76
gratification from blogging, 72-73
impacting real world, 72
inspiration, 67, 69, 70-71
media coverage, 68—69
not accepting advertising, 69-70
on PostSecret copycat blogs, 74-75
on PostSecret physical display, 63-67
reading other blogs, 73-74
time commitment, 71-72
Weblogs, Inc., 112, 128, 130, 207-212
acquisition by AOL, 212
advertising and, 210
Brad Hill starting with, 208-209
building readership, 209
hiring new bloggers, 211
Luxist blog, 227-232
overview of, 207-208
policy of not accepting anything for
free, 278
search engine optimization and, 209
Victor Agreda starting with, 259
working with, 196
websites, cross-promoting through, 42
Windows
code names, 45
development of Windows 95, 45
Winer, Dave, 103, 267
The Wired Campus blog, 57
Wired magazine, 13-15

Brian Lam's internship with, 164-165

general audience of, 17
Wollard, Deidre, 227-232
advice to other bloggers, 232
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blogging gratification, 229
blogging history, 228
finding material, 228-229
Luxist blog and, 227-228
on receiving merchandise, 231-232
time commitment, 230
writing and getting paid for it, 231
Wooster Collective blog, 73
WordPress, 59
as important tool, 142
using Duplicate Content Control plug-in
with, 148
World of Warcraft , 188
WorldVillage.com, 153-154, 156
‘Writers' Room, 230
writing
about personal interests, 7, 48
about your passions, 76-77, 88, 99
accuracy vs. cuteness or cleverness, 99
acknowledging errors, 97
assuring quality of, 194
blogs vs. newsletter articles, 36
checking facts before you publish,
169, 183
clearly and enthusiastically, 100
difficulties of, 28-29, 39-40
egoity of writers, 166
feeling obligated, 96
maintaining interest through, 182-183
managing writers, 280-281
with originality, 135
posting regularly, 149
practicing through blogging, 17-18, 76
reading RSS feeds for inspiration, 50, 58
researching before posting, 96-97, 151
storing up posts, 5-6, 49-50
taking time away from, 52
using descriptive headlines, 99
using puns, 184
writer burn-out and, 182
Writing without Teachers (Elbow), 9

X
Xanga, 235
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Yahoo! Games, 154 ZDNet. See All About Microsoft blog
Yahoo! Group, 273 Ziff Davis, 45, 48

YouTube

overview of, 273
posting video on, 270
sharing images and video, 266



