
3-5-7 strategy, 226–227

A
Abilities, list, 193
Accountability, 227–228
Accounting

forms, 228–231
results, posting, 232–233

Accounting, envelope method (usage),
195–196

Action, 119–120. See also Goals
beginning/completion, 33–35
taking, 21–22, 43

Adversaries, impact, 77
Advertisements, 334.

See also Banner advertising;
Per-subscriber advertising

books, resources, 255–256
costs, 221–223
design, 247–249
handling, 260–261
running, 263–265
size, 247
spots, placement, 266–267
writing, 243

Affiliate program, 323, 334
Ali, Muhammed, 133
All-News format, 264–265
Appreciation, 187–188
Aptitude problem, 89–90
Attention-grabbing headlines/

subheads, usage, 305
Attitudes

change, 105
impacts, 102–103
roadblocks, 101
smiles, 103–104

Auto responder course, creation, 339

B
Back issues, usage.

SeeViral marketing tools
Backing coupons, 269
Banks, investigation, 238–239
Banner advertising, 315
Bargains, 195
Behavioral triggers, 115
Belief, 132

desire, interaction, 37–38
power, 3–4

Bonuses, usage, 287

Books, resources, 240–241
Brand development, 280
Budget, setup, 195
Bulk buyers, usage, 260
Business. See Online business

advantages, 191–192
customers, success, 190–191
defining, 322
excitement, 189–190
growth, 190
opportunity, 198–199
plan, 295–296
priorities, 289
running, 221
work, 321–322

Buyers, resistance, 223–225

C
Care, 133–134
Change, 107
Choice, freedom, 113
Choose-tos, 165

want-tos, 167
Clarity, power, 48
Computer skills, 275
Conditioning, 140.

See also Fear
Confidence, development.

See Ideas
Conflicts. See Hidden conflicts
Consciousness, 56

enhancement, 60
Content. See E-Zines

creation. See Web site
delivery, 303
focus, 304

Content-based revenue, 334
Contract, creation, 120–121
Co-op mailings, 270
Corporate USP, establishment, 305
Cost savings, 279–280
Country and Western music radio,

usage, 264–265
Creative self-awareness, 179
Criticism. See Self-criticism
Cross-marketing, 340–341
Crying, shame, 75
Customer

convenience, 301–302
support, 280

Cyberspace, riches, 283

D
Daily activity

emphasis, 74
initiation, 162

Daily Declaration, 51–52, 61, 73, 179,
205

change, 76
number, 74
procedure, 52–53
progress, acceleration, 55
skeptics, note, 53

Dead weight, release, 181–182
Declaration achievement, 67
Deep conditioning, 56–58
Desires, 173. See also People

boosters. See Environment
conversion. See Goals
defining, 34

Destinations, 10, 81–82
focus, 77

Destiny, sense, 89
Destruction, cycle, 157
Differences, exploitation, 201
Direct mail, usage, 270–271
Direct Marketing Magazine, usage, 240
Direct Marketing News, usage, 240
Direct response, 189

possibilities, 273–274
usage. See Sales
Web site, development, 285, 298

Doubts, deletion, 39–43
Drag factor, 233–234
Dyna/Psyc

application, 26–27
dollar conversion, 10
explanation, 23–26
program, impact, 24
tools, 60–61
usage, 75–76

E
Eight hundred phone number, usage,

306
Einstein,Albert, 149
E-mail, usage, 312–315
Emerson, Ralph Waldo, 150
Emotional inventory, 183–184
Empowering information, usage, 42
Enemy. See Self-enemy; Success
Enjoyment, 142

list, 193
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Envelope method, usage.
See Accounting

Environment, desire boosters, 41
Equality, 111–113
E-workbook, 11
Excess baggage, release, 181–183
Expectations, impact. See Performance
Experts, value, 17–18
E-Zines, 316. See also Free E-Zines;

Paid E-Zines
articles, writing, 338

benefits, 338–339
building, 337
content, 332

reformatting, 342
promotion. See Web site
publishing

defining, 331–332
usage. See Money

selling, 334–335
solo mailings, endorsements, 323–324
usage, 323, 331. See also Web site

F
Failure

redefining, 141
types, 29

False Evidence Appearing Real (Fear),
137–138

Family
inventory, 195
involvement, 196

Fear, 137, 141–142. See also
False Evidence Appearing
Real; Self-fear

chain, 140
conditioning, 139–140
origin, 138

Feelings, awareness, 173–174
Financial considerations. See Ideas
Financial Success Through Creative

Thought, 333
Forest/trees, choice, 77–78
Fortune, making, 189
Fox,Terry, 96–97

failure, 98–99
Free circulation newspapers,

purchase, 264
Free edits, 269
Free E-Zines, 335–336
Friendship, 127
Fringe time, purchase, 266
Frozen attitudes, caution, 166
Fuller, Buckminster, 9
Future

change, 105
prediction, 127–128

G
Game Plan for Living Newsletter,

12, 274

Game Plan for Success Newsletter,
12, 274

Glass walls, 104–105
Gnaw factor, 38–39
Goals, 24–25

achievement, personality factors
(inclusion), 47

checklist questions, 46–47
conversion. See Reality
cooperation, problems, 46
desires, conversion, 45
detail, 46
forefront, 45–46
height, 47
list, 45
setting, 93

action, 49–50
statement, 47

examples, 48
Goddard, John, 94–95
Growth

choices, 9
right, 8–9

H
Habits

change, 119
development, 62

Happiness, keys, 150–151
Have-tos, 165

hate-tos, 166
Headlines, usage, 287
Hidden conflicts, 174–175
Hidden search words, usage, 310
High-demand profit, acquisition,

283–285
Hope, 97–98
Human conditioning, 124–125
Hypnotism. See Self-hypnotism

suggestions. See Post-hypnotic
suggestions

I
Ideas

collection techniques, 193
completion, 215–216
confidence, development,

213
creation, 212
details, 215
evaluation, 211, 213
financial considerations, 214
killer, 211–212
money, usage, 212–213
multiplication, 214–215
newspapers, usage, 205–206
obstacles, 215
sale, 194
sharing, 211
simplicity, 214

Implementation plan, 296–298
Inbox, usage, 319

Internet
assumptions, 274–275
growth, 274
overview, 273
plan, focus, 290
proactiveness, 303
usage, 10
users, increase, 273

Itineraries, 80

J
Jackson, Jesse, 132–133
Joint ventures, 334

partnerships, 325
Journal, keeping, 19
Journey

perfection, 79–80
success, 33

K
Karbo, Joe, 1
Knowledge, transfer. SeeVendors
K-Tel, 287

L
Letters, advice, 249–251
Life

balance, 149
change, 108–110, 119
choice, 108
cycle, 96
direction, 81
emptiness, clue, 88
explanation, 86–87
importance, 87–88
improvement, 131
living, 80–81
location, 89
purpose, 85, 91
walls, destruction, 107–108

Lincoln,Abraham, 149
Links. See Reciprocal links
Low Hanging Fruit, 305

M
Magazine

advertisements, usage, 254–255
testing, 267–270

Mail Order Section, ad (running), 262
Mailing list. See Opt-in mailing list
Main News Section, ad (running),

262–263
Market, size, 194
Marketing. See Cross-marketing;

Offline marketing;
Online marketing

director, 321
necessities, 322–323
tools. SeeViral marketing tools

Markup. See Prices
Material things, donation, 186–187
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Media purchases, 259–261
Mental rehearsals, 178–179
Mental well-being, 66–67
Metaphors, usage, 286
Micro-markets.

See Online micro-markets
Mind

change, 105–106
control, 173
empty spaces, 170

Mistakes, making, 201–202
“Mom” test, 301
Money

making, E-Zine usage, 333–335
Money, saving, 235, 255
Money-buying advertising, saving, 261
Multiple entry pages, consideration,

310

N
Negative energy

elimination, 145
positive energy replacement, 42

Negative self-talk, replacement, 130
Newsletters, 316
Newspapers

circulation, 264
contract, signing, 263
testing, 262–264

Northern Pike, lessons, 101–102

O
Obvious, overlooking, 199–200
Offline marketing, 316–317
Offline systems integration, 307
One-stop shopping, 302
Online business, 277

considerations, 277–278
opportunity, caution, 278

Online copywriting, 305
Online marketing, 309.

See also Products
Online micro-markets, 315
Online presence, creation, 289
Online success, plan, 295
Online systems integration, 307
Opt-in mailing list, 322–323
Orders

fulfillment, 302–303
holding, 238

Outside vendors, 327
Outsourcing, 327. See also Problems

benefits, 327–328
Owners, chief selling officers, 320

P
Packages, weighing, 235–236
Page titles, establishment. See Strategic

page titles
Paid E-Zines, 335–336
Pain, relief, 289
Paper trail, 113–114

Partnerships. See Joint ventures
usage, 257–259

Pay per click search engines, 311–312
People

desires, 185–186
feedback, 245–246
impact, 7
products, value, 243–244

Performance, 73–74
determination, expectations

(impact), 158
Personal expert, usage, 18–19
Personal inventory, 195
Personal qualities, 35
Personal rights, 7–8
Per-subscriber advertising, 341
Picturing, 95–96
Plans, sale, 194
Point of subscription joint-offers,

341–342
Positive energy

accentuation, 147–148
replacement. See Negative energy

Positive people, usage, 41
Postage rates, usage, 236–237
Post-hypnotic suggestions, 115
Power sessions, 26
Prices

markup (3 to 1), 218–219
markup (5 to 1), 220
setting, 217
testing, 217–218

Private membership site, creation,
337

Proactive/creative, contrast. See
Reactive/responsive

Problems
focus, 77
outsourcing, 292
solutions, 66, 289

Procrastination habit, 143
Productive action step, 109
Products

delivery, 303
development, 284
focus, 286
generation, 283–285
online marketing, 319
sales, 333–334

Professional Method of Winner Selection,
206

Program
acceleration, 55
imp. See Dyna/Psyc
organization, 9–13

Progress, 204
Project manager, roles/responsibilities,

296
Promotional bombardment, 225–226
Pull component, 291–292
Purchases, reasons, 244–245

Purpose, 6. See also Life
continuum, 88–89
hiding, 85–86
portrait, 86–87

Pygmalion effect, 134–135

Q
Questions, asking, 20
Quotes, usage, 10

R
Radio

advertisements, advice, 251–253
testing, 264–266

Rate card, discount, 260
Reactive/responsive, proactive/creative

(contrast), 78
Read Study Visualize Perform

(RSVP), 30–31, 73, 205
Readership, 269

romancing, 306
survey, 337–338

Reality
goals conversion, 51
map

drawing, 153
setting, 159–160

Reciprocal links, 315–316
Recordkeeping, 196–197
Refunds, promptness, 239–240
Rejection, redefining, 140–141
Relaxation, 159. See also Super

Suggestion
symbols, 62–63
usage, location, 61–62

Report card, 155
Reprint rights, purchase, 284–285
Response-ability, acceptance, 161
Responsibility, control, 162
Revenue. See Content-based revenue

generation, 279
Riches, 82. See also True riches

achievement, 14–16, 23
finding, 14
fulfillment, 90–91

Road map, evaluation, 155
Rockefeller, Nelson, 150
RSVP. See Read Study Visualize

Perform

S
Sales. See Products

content, 193
direct response, usage, 206–209
letter

personal touch, 286
writing, 285–286

occurrence, 203–204, 319
success, formula, 203
tax, 237–238

Salesmen announcers, 265–266
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Search engines.
See Pay per click search
engines

exploitation, 309–311
Search words

destiny, usage, 310
usage. See Hidden search words

Self talk, 129–130, 169
paralysis, 171
programming, 170–171

Self-awareness. See Creative 
self-awareness

Self-criticism, 158–159
Self-delusion, 78–79
Self-deprecation, cessation, 170
Self-enemy, 127
Self-esteem, definition, 131
Self-evaluation, 155–156
Self-fear, 138
Self-fulfilling prophecy, 134–135
Self-hypnotism, 128–129
Self-image

change, 132
definition, 131–132

Self-inadequacy, 123
Self-love, 6
Self-rewards, 121–122
Self-sponsored solo ads, 324
Self-valuation, 108–109
Service

focus, 286
generation, 283–285

Shipping
process, 227
timing, 231–232
weight, 236–237

Ships, burning, 40–41
Silent Treatment, 71, 73
Similes, usage, 286
SMART goals, 21
Solo ads. See Self-sponsored solo ads
Space, best buys, 257
Specific Measurable Achievable

Realistic Time-based goals
(SMART goals), 21–22

Spiritual travel agent, 82–83
Sponsored searches, 312
Strategic page titles, establishment, 310
Stress site security, 303
Subconscious Computer, 73

aspects, 70–72
discovery, 65

impact, 66–67
explanation, 69
exploitation, 67–70
importance, 69
limitations, 68

Subscriptions, 270
fees, 334

joint-offers. See Point of 
subscription joint-offers

Success, 6. See also Journey
achievement, 24
defining, 27–31
dress, 42
enemy, 74
formula. See Sales
fulfillment, 90–91
machine, 177–178
occurrence, 185
rehearsal, 177
seeds, planting, 163
tools, usage, 37

Suggestion
intensity, increase, 116
power, 115

Super Suggestion, 55–56, 61, 73, 179
preparation, 58
procedure, 58–60
relaxation, 61
usage, 56–58

Surplus/recycling, 198–199

T
Talk Shows, 264–265
Target market, defining, 291
Targeted marketing campaign,

launching, 287–288
TEC (The Executive Committee), 12,

41, 178, 321
Technology, impact, 289
Television

advertisements, advice, 253–254
testing, 266–267

Tension
deletion, 75
relief, 61

Testimonials, usage, 306
Throw-aways, purchase, 264
Time, best buys, 257
Toxic People, 7
True riches, 5
True wealth, 1–2
Truth, usage, 200
Turning points, 111

triggers, 114

U
Unique Selling Proposition (USP), 305

establishment. See Corporate USP

V
Value, adding, 320–321
Vendors. See Outside vendors

bids, 329
capabilities, 328
knowledge, transfer, 329
references, checking, 328
selection, 328–329

Victim, rescue, 108
Viral marketing tools, 324

creation, back issues (usage), 340

W
Wake-up calls, 171–172
Web site

advice, 285–287
analysis, 296–297
benefits, 290
browsers, 206
clutter, avoidance, 307
connection speed, 306–307
contact information, 306
content, creation, 297, 304–306
development timeline, 298
expectations, defining, 290–291
experience, 280–281
E-Zine promotion, 339
goals, 296
graphics, 307
impact, 289
interaction, 304
marketing, 309

plan, 295
process, 297–298

objectives, 296
planning, advice, 298–299
practice, 290–293
promotion, 297–298

offline methods, 316–317
ranking, monitoring, 310–311
results, measurement, 298
sales letters, 285
scalability, 307
screen size, 306
selling, E-Zine (usage), 332–333
timeliness, 303
top rankings, 311–312
usage, 11–12

Web site design, 301
conducting, 296–297
considerations, 306–307
elements, 301–304

White space, allowance, 305
Wholesale purchases, 259–260
WIIFM (what’s in it for me), 286,

297, 301
Winning edge, 116–117
Worry, conversion, 194–195,

197–198
Write-Try-Ask, 67–68
Writing, focused thinking 

(comparison), 19

Y
Yale University studies (1954), 48–50
YPO (Young Presidents Organization),

178
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