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Coca-Cola, 524, 808, 809
Co-destiny relationships, 32
Co-development metrics, 725
Cognitive cultural intelligence, 839, 841
Cognitive learning, 508
Cohen, Ed, 632, 633
Cohen, M., 178
Cohen, M. A., 107, 109
Cold War system, 770
Coldwell Banker, 343–344
Collaboration, 331–351

in buyer-supplier relationships, 32–36
defi ned, 331–332
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in global workforce, 632–633
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nonverbal, 838
open-door policies on, 336
peer-to-peer, 661

in public relations, 498
in supplier relationships, 35, 621
technology-mediated, 713
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voice, 484
wireless, 81, 417
word-of-mouth, 400

“Communication by Means of Refl ected Power” (Henry 
Stockman), 220

Communication gaps, 727
Communication networks, 619
Communication technologies, 90, 606
Communism, 773
Communities of practice, 633
Community building, 457
Community Lend, 342
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Company logos, 487
Company web sites, 443, 452
Comparability, 531
Comparative advantage, 614–615, 625
Compatibility, 235, 279, 494
Compensation structure, 415–416
Competence, 684
Competence/incompetence 

confl ict, 283
Competencies:
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in global information technology workforce, 839–840
in human resource management, 817–818
in technology marketing, 425–432

segmentation, 428–430
strategic brand management, 430–432
types, 427

Competition:
in Asia Pacifi c, 807–811
in business-to-business marketing, 322
as demand factor, 618
and e-commerce projects, 439–441
global, 519
in high-technology products market, 290–291
international, 178
restriction in, 699
of supply chains, 35, 40

Competition-oriented strategies, 300–301
Competitive advantage, 526
Competitive analysis, 369
Competitive equilibrium, 367, 379
Competitive intelligence, 322
Competitive pricing, 301, 494
Competitive promotion, 481
Competitive volatility, 424
Complaint sites, 511
Complexity:

as characteristic of innovation, 279
in operational effi ciency, 706
of real-time supply chains, 265–267

Complexity theory, 360
Composite applications, 212, 215, 349
Computer anxiety, 278
Computer cluster manufacturers, 623
Computer downtime, 107
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Computer-mediated environments (CMEs), 
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Conceptual decision makers, 658
Conceptual equivalence, 536, 540
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Concurrent design, 647
Conference calls, 718
Confi guration, 124–127

market demand, 124–125
new responsive business models, 126–127
supply and demand, 125–126

Confi guration maps, 188
Confi gure-to-order (CTO), 125
Confi rmed fi ll rate, 271
Confl ict resolution, 715, 837
Confl icts of interest, 23
Conformed dimensions, 578–580
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Confucius, 656, 772
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Conjoint analysis, 322, 329, 359, 361, 364
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Connectictivity, Internet, 603–605
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Consolidation, 157, 165, 752
Consolidation centers (CCs), 154, 157, 166
Consortia exchange, 62
Construct equivalence, 535–536, 540
Consumer behavior, 277–287

adoption of technology:
Diffusion of Innovations (DOI) model, 277, 279–280
Technology Acceptance Model (TAM), 277–279

and convergent high-technology products, 282–283
Darwinian perspectives on, 284–285
interaction with technology:

computer-mediated environments (CMEs), 277, 
280–281

self-service technologies (SSTs), 281–282
and paradoxes of technology, 283–284
research on, 277, 284
terminology, 286–287
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Consumer clinics, 374
Consumer experience, 280–281
Consumer-generated advertising, 459

Consumer markets, 494
Consumer promotion/education 

web sites, 501–502
Consumer reviews, 385–386
Consumer satisfaction, 6
Consumer surplus, 367, 368, 379
Consumer value, 494
Contactless smart cards, 249
Containerization, 72
Containers, 71, 76, 153, 642
Content control, 511–512
Content fi ltering, 477, 481
Content mining, 552
Contests, 458
Context, 758
Context sensitivity, 244
Contextual ads, 503
Contextual messaging, 459–460
Contextual search, 456
Continental Airlines, 570
Contingency theory of high-technology marketing, 

424, 433
Continuous data fl ow, 236
Continuous improvement principle, 12
Continuous technological innovations, 279
Continuous uncertainty, 68
Contracts, 30, 105, 106, 212
Contract enactment, 95
Contract laws, 97
Contract manufacturing, 138, 324
Contract matchmaking, 95
Contract negotiation and renewal, 53, 57
Contractual agreements, 23
Control/chaos confl ict, 283
Control function, of RFID, 237
Controlled media, 498
Control variables, 375, 377, 380
Convergence:

defi ned, 799
and globalization, 795
and global marketing, 521
and international accounting standards, 

746–747, 754, 755
in management practice, 793

Convergent high-technology products, 
282–283, 287

Conversion rate (advertising), 455, 460
Cook, R. L., 5
Cookie fi les, 450
Cooper, K. G., 731
Cooper, M. C., 34, 122
Cooper, Robert, 323
Cooperation, 34, 464, 519–520
Cooperative relationships, 2
Coordinated interdependence, 187, 188
Coordination, 121

in global marketing, 525
of global teams, 715
of production schedules, 91
in supply chain management (SCM), 22–24

“Copy exactly” policies, 731
Core competences, 128
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Cost-oriented strategies, 300
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Cost per order equation, 455, 460
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Counterfeit medicines, 242
Country managers, 642–646, 650, 739

Courier fi rms, 72
Cousins, P. D., 2
Covisint.com, 42
Cox, A., 36, 122
Coyle, J. J., 146
CPAs (collaboration protocol agreements), 93
CPA advertising, see Cost per action advertising
CPC (cost per click) advertising, 456
CPFR, see Collaborative planning, forecasting, and 

replenishment
CPM advertising, see Cost per thousand advertising
CP Ships, 78
CQ, see Cultural intelligence
Craft mode, 133
“Creative destruction,” 629
Creative promotion strategy, 296–298
Creativity, 837
Creators, 451
Credit cards, 248, 475, 485
Crisis communications, 498, 509–510, 516
Crisis management techniques, 456
Critics, 451
CRM, see Customer relationship management
Croom, S., 4–5
Cross, C. S., 169
Crossbow Technology, 227
Cross-docking, 22, 45, 154, 157, 173
Cross-docking centers, 166
Cross-elasticity, 153
CrossFlow, 95
Cross-functional management, 32
Cross-national comparison paradigm, 763–764, 766
Cross price elasticity of transport demand, 157
Cross-selling, 370, 380
Cruise ships, 83
CSCMP (Council of Supply Chain Management 

Professionals), 120
CSCW, see Computer-supported collaborative work
CSRs, see Customer service representatives
CTO (confi gure-to-order), 125
C-TPAT, see Customs-Trade Partnership Against 

Terrorism
CTR, see Click-through rate
CT scanners, 765–766
Cui, Anna Shaojie, 760
Cultural affi nity, 760
Cultural anthropology, 654
Cultural globalization, 794–795, 799
Cultural imperialism hypothesis, 595
Cultural intelligence (CQ), 828, 835–841

defi ned, 841
in global information technology workforce, 836–840

collaborative problem solving, 837–838
communication, 838
confl ict resolution, 837
global team competencies, 839–840
goal setting/performance management, 838–839
planning and task coordination, 839

terminology, 841
theory of, 836

Cultural intelligence scale (CQS), 836, 841
Cultural sensitivity, 837
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Culture. See also specifi c headings
as barrier to global ICT design, 669
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and corporate partnering, 698–699
defi ned, 638–639, 787
in global account management, 740, 741
and global business drivers, 618–619, 621
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workforce, 835–836
in global teams, 716
in global workforce, 634, 638
and information management, 654–663
for innovation, 337
national, 757–767

future research on, 765–766
and management of technological change, 758–760
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sociocognitive approach to, 764–765
terminology, 766–767
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role of storytelling in, 307
sociocognitive approach to, 764–765
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Currency risk, 625
Current state map, 13
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Customer equity, 466, 470, 481
Customer feedback, 212
Customer intelligence, 114
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Customer loyalty, 388, 389, 463, 468, 475, 483, 494
Customer-Managed Relationships (CMRs), 353
Customer needs, 321, 355, 494
Customer-oriented strategies, 301
Customer perspective, 271
Customer preference, 526
Customer readiness, 281
Customer relationship management (CRM), 466–471

complexities of, 469
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defi nitions of, 37, 303, 380, 418, 446, 467, 470, 494
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in marketing research, 371
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returning customer ratio in, 271
and sales, 417
software for, 213, 217
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technology, 114, 355
terminology, 470–471
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Customer retention, 470
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Customer satisfaction:

in business markets, 328–329, 368
and cost effi ciencies, 17
defi ned, 404
with marketing services, 401–403
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Customer service, 103–117

defi ned, 103
Internet-enabled, 91
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after-sales service supply chains, 106–107
implementation examples, 108–110
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performance measures, 107–108

in marketing of high technology products, 298–299
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design of supply chain, 105
managing quality, 105–106
performance measures, 104–105
technology strategy, 106

in service supply chains, 110–112
in supply chain integration, 122
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bar code, 114–115
customer relationship manage ment/data mining, 114
electronic commerce, 115
product life-cycle management (PLM) software, 114
radio frequency identifi cation, 115
remote diagnostics (RD), 116
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voice technology, 115

terminology, 117
and warehousing/distribution, 171

Customer service representatives (CSRs), 111–112
Customer structure, 413
Customer trust, 469
Customer value, 323–324
Customer value and satisfaction (CVS) culture, 299
Customer value management, 320
Customer-value maximization, 469
Customization, 99–100, 126–127, 398, 404
Customs regulations, 25
Customs-Trade Partnership Against Terrorism (C-TPAT), 

153, 157
CVS (customer value and satisfaction) culture, 299
Cyberactivism, 515
Cyber crime, 671–672
Cybermonitoring, 497–498
Cyberscanning, 497, 515
Cybersquatting, 512, 516
Cycle stock, 43
Cycle time, 112
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Darwinian perspectives:

on consumer behavior, 284–285
on internationalization, 522

Darwinian process, 285, 287
Dashboards, 361, 362, 364–365
Daskin, M. S., 177
Data aggregation, 236
Data analysis, 539–540
Databases:

customer, 114, 294
as enabling technology, 478
for online marketing, 450, 458
for radio frequency identifi cation, 224
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Data privacy laws, 672
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Diffusion models, 360
Diffusion of Innovations (DOI) model, 277, 279–280, 287
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Digital divide, 507, 610, 653, 665–666, 670, 675
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Distributed development, 728–729, 732
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technologies for, 92–95
terminology, 446–447
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Economies of scale, 474, 481, 614, 625
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EEPROM, see Electrically erasable and programmable 
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in warehousing, 169

Electronic Data Interchange for Administration, 
Commerce, and Transport (EDIFACT), 668, 675
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Social media marketing, 400
Social media news releases (SMNRs), 501, 516
Social network analysis, 552
Social networking, 338, 355, 356, 362

defi ned, 639
e-commerce opportunities with, 437
in global workforce, 635
in offshoring/outsourcing, 681
and public relations, 504–505
in public relations, 510

Social networks, 180, 691
Social network theory, 691
Social Security numbers, 563–564
Social software, 350
Socialtext, 344
Society for Worldwide Interbank Financial 

Telecommunication (SWIFT), 668, 675–676
Sociocognitive approach, to national culture, 764–765
Soft benefi ts, 235
Soft infrastructure, 742
Soft measures, 35
Software:

automated, 452
customer relationship management, 213, 217, 466–468
e-procurement, 61–63
free, 607
and global business drivers, 623
meeting-support, 669
product life-cycle management, 114
radio frequency identifi cation, 232–234
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Software (continued )
revenue management, 113–114
sales, 417
supply chain management, 113–114, 216–218
translation, 673
web analytics, 450

Software as a service (SaaS):
and collaboration, 347
defi ned, 218, 350
for e-procurement tools, 66
operations suitable for, 217
as technology development, 212–213

Software development teams, 675, 837, 839
Software distribution, 62
Software functionality, 62
Software internationalization, 672–673, 675
Software localization, 672–673, 675
Software on demand model, 347
Software piracy, 670–671
Sole, D., 308
Sony, 368, 370, 388, 425, 647, 699
Sony Walkman, 359
Sorting centers, 166
Sorting systems, 168
Soskice, D., 793
Soto, 778
Source transfer capacity, 706, 711
Sourcing:

for mass customization, 127
selective, 138
and supply chain management, 17, 19–20
in supply chain management, 215

South Africa, 588
South America, 603. See also specifi c countries
South Asia, 788
Southeast Asian culture, 782–783, 788

Chinese management in, 784–785
Hinduism in, 783
Indian management in, 785–786
Islam in, 783–786
Malay management in, 786
Theravada Buddhism in, 782–783

South Korea, 779
Confucianism in, 795
diffusion of Internet in, 588
economic profi le of, 816
human resource management in, 817
mobile marketing in, 487
multinational corporations in, 798

Southwest Airlines, 399, 401
Sovereign Wealth Funds, 79
Space, as cultural dimension, 758
Space requirements, 168
Spain, 588
Spam:

and marketing, 458–460
with mobile technologies, 486–487

Spann, M., 388
Spanninger, Philip, 809
Sparrowe, R. T., 691
Sparsity, 577
SPEs, see Special purpose entities

Spear, S., 142
Special events, 297
Special interest groups, 297
Special purpose entities (SPEs), 752–753
Specifi cation (design-in), 327
Specifi city, 716, 721
Spectators, 451
Speed:

as component of risk management, 208
in global workforce, 633
in strategic management, 808

SpeedPass, 221, 229
Spengler, Joseph, 23
Sponsored web sites, 500–503, 516
Sponsorships (online advertising), 453, 454, 505
Spreadsheet analytic tools, 558
Springboard initiatives, 737
SQL (system query language), 229
SQL Server 2000, 95
Squire, S., 2
Srinivasan, K., 388
Srinivasan, M. M., 125
SRM, see Supplier relationship management
SRS (simple random sample), 376
SSTs, see Self-service technologies
Staff characteristics, 631–632
Staff expectations, 631
Stage-gate model, 725, 732
Stage-Gate® process, 323–324, 330
Stakeholders, 636, 639
Standards:

and global information and communications 
technologies, 668

interconnection, 606
for radio frequency identifi cation, 227, 235–236

Standards Advice Review Group (SARG), 750, 755
Standards Advisory Council (SAC), 748, 749, 755
Standard for The Exchange of Product (STEP) data, 92
Standards Interpretation Committee (SIC), 747, 748, 755
Standardization:

for B2B interactions, 93
of data, 562, 563, 565
defi ned, 405
in global marketing, 525
of RFID technology, 238
in services marketing, 398

Staples, 387
Staples, D. S., 829
Star Alliance, 465
Starbucks, 103, 110, 358, 519
Star schema, 571, 573, 575, 581
Star-schema diagram, 562, 565
Starwood, 360
Stated preferences, 150
State Farm, 401
State-owned enterprises:

of China, 774
defi ned, 788
management practices of, 774

Steering states, 851, 860
STEP (Standard for The Exchange of Product) data, 92
Sternberg, R. J., 836
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Stevens, C., 32
Stevens, G. C., 3
Stevens, M., 715
STMicroelectronics, 261
STO, see Short-term orientation
Stobaugh, R., 177, 178
Stock control policies, 109
Stock-keeping units (SKUs), 6, 14
Stockman, Henry, 220
Stock-out probability, 107, 127
Stored certifi cate information, 257
Stories, 309–310, 315
Storper, M., 618, 619, 622
Story engrams, 305
Storytelling, 305–315

and brand, 314–315
design language choices, 312–314
and design thinking, 305–311
melding of styles in, 314
in organizations, 305
terminology, 315

Straight commission, 415–416
Straight re-buy, 328, 330
Straight salary, 415–416
Strategic (term), 639
Strategic account management, 736, 743
Strategic brand management, 430–432
Strategic complexity, 647
Strategic decision making, 533, 657–660
Strategic decisions, 422
Strategic design, 166–167
Strategic excellence, 135
Strategic management:

in Asia Pacifi c, 802–812
Chinese and Indian overseas management styles, 

806–807
competition with, 807–811
and corporate governance, 807
cultural infl uences on, 803–806
historical infl uences on, 802–803
terminologies, 807–811

defi ned, 812
Strategic Management Journal, 691
Strategic planning, 218
Strategic resources, 188
Streaming audio, 608
Stringer, Howard, 647
Strong network ties, 694–697, 700
Structural hole theory, 691, 700
Structuralist network approach, 693, 694
Structuration theory, 766
Stumpf, Bill, 310
Style obsolescence, 296
Suarez, F. F., 141
Submarine telecommunications, 666
Subramanian, M., 727–728
Subscriber identity module (SIM) cards, 253–259, 

490–491
Subscription pricing, 302
Sudhir, K., 385
Sufi sm, 783, 784
Sulfur standards, 83

Sulloway, F. J., 284–285
Sultan, F., 486, 489, 490
Sumitomo Bank, 778
Sun Microsystems, 24, 388
Sunni Islam, 783
“Sunshine” laws, 513
Super-high frequency (SHF), 226
Supervised learning, 545, 554
Supplementary channel, 495
Supplier and catalog management applications, 60
Supplier contacts, 53
Supplier-owned distribution centers, 162
Supplier power, 369
Supplier relationship management (SRM), 32

in e-sourcing, 57
with software as a service, 213
in supply chain integration, 122

Suppliers:
and e-commerce, 440
relationships with, 53, 123, 130
reputations of, 319
selection of, 53
site selection for, 180
value of global account management for, 742–743

Supplier teams, 741
Supplier web sites, 502
Supply:

aligning demand with, 125–126, 207, 213
and global business drivers, 617–618
in supply chain management, 17, 18, 22

Supply chains, 40–51. See also Internet-enabled supply 
chains

challenges:
dynamic distortions, 47–48
global supplier networks, 49
linking production to customer demand, 48–49

and current business trends, 40–42
defi ned, 51, 117, 143, 191
development of concept, 40
in global management, 647
information fl ow in, 45, 46
management of, 42
material fl ow in, 42–45

basic features, 42–43
logistics and distribution, 45
physical inventory, 43–44
production process, 44–45

P:D ratio for, 45–47
terminology, 50–51

Supply chain business model, 130
Supply chain design, 139
Supply chain management (SCM), 16–26

coordination in, 22–24
customer service in, 103–117
defi ned, 14, 17, 66, 130, 143, 157, 204, 218
e-procurement as part of, 56
future directions for, 25
internet-enabled, 89
and manufacturing, 132–143
processes, 213–216

demand planning, 214
fulfi llment, 215–216
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Supply chain management (SCM) (continued )
network planning, 213–214
procurement/sourcing, 215
sales and operation planning, 214–215

and radio frequency identifi cation, 238–239
software for, 113–114, 216–218
strategic and tactical issues, 17–22

distribution channels, 21–22
network design, 18–19
operations and manufacturing, 20–21
product strategy, 17–18
sourcing, 19–20
transportation and logistics, 20

and technology, 24–25
terminology, 26, 218
trends, 207–210

green logistics, 209
risk management, 207–209
volatility in transportation costs, 209–210

and value chains, 1–2, 16
Supply chain operations reference (SCOR) model, 16–17, 

197, 198, 201, 202, 204
Supply chain orientation, 121
Supply chain processes, 89–92

customer service, 91
defi ned, 130
engineering/design of new products, 91–92
inventory management, 90
order processing, 90–91
production scheduling, 91
purchasing/procurement over the 

Internet, 89–90
relations with vendors, 91
transportation, 90

Supply chain relationships, 28–38
adaptation of, 29–30
buyer-supplier relationship categories, 32–34
development of, 34–35
Eastern models, 28–29
maintenance of, 36–37
management of, 31, 32
problems in, 35–36
terminology, 37–38
traditional relationship management vs., 30–32

Supply chain strategies, 120–129
concepts of, 120–121
confi guration in, 124–127

market demand, 124–125
new responsive business models, 126–127
supply and demand, 125–126

and globalization, 127–129
institutional considerations with, 122–124

resource dependence, 123–124
supplier relationships, 123
transaction costs, 123

integration in, 121–122
Supply re-order, 212
Support vector machines (SVMs), 551
Survey research, 540
Surveys, 441

in global marketing research, 538–539
for market research, 375

Sustainability, 82–84, 646
Sustainability movement, 207
Sustainable manufacturing, 143
SVMs (support vector machines), 551
Swaminathan, J. M., 104
Swan, J., 480
Sweden:

masculinity in, 662
power distance in, 660–661
taxation in, 535

SWIFT, see Society for Worldwide Interbank Financial 
Telecommunication

Switching costs, 59
in customer relationship management, 371
defi ned, 380

Switzerland, 588
SWOT analysis, 184, 191, 357, 369, 440, 447
Synchronized value chains, 68, 69
Synchronous communication tools, 718
Synchronous information, 742
Synchro-pricing, 400
Syndication, 516
System dependency, 706
System disruptions, 25
Systemic innovation, 685
System query language (SQL), 229
Systems, in global account management, 741–742
Systems dynamics and analysis, 2
Systems integration, 294, 295
Systems Integration Architecture (SIA), 92
System variations, 207
Szulanski, G., 697, 759–761

T
Tacitness, 706, 711
TACS (total access communication system), 262
Tactical decision making, 533
Tactical design, 166
Tactical level (of marketing), 422–424
Tagging, 350, 639
Tags (RFID), 223, 230
Taiwan:

diffusion of Internet in, 588
economy of, 774
human resource management in, 818

Takt time, 44
Talent management, 336, 647–648
TAM, see Technology Acceptance Model
Tam, K. Y., 479
Tamamura, C., 799
Tan, B. C. Y., 760
Tan, C. T., 806
Tan, F. B., 654
Tang, C. S., 104, 161
Tang, F.-F., 387
Tang, J. C. S., 198–199
Tang, Z., 384
Tangible products, 298
Tangible resources, 695
Taoism, 772, 785, 788
Tapper, U. A., 724
Tapscott, D., 647
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Targetability:
defi ned, 391
with online pricing, 382, 384–385

Target customers, 438–439
Targeted promotion, 475
Targeting:

in business markets, 323
defi ned, 330
in high-technology marketing, 428–430
in marketing research, 369–370

Target markets, 437
Target return pricing, 300
Task coordination, 839
Task-related skills, 414
Tata Motors, 354
Tatemae, 778, 787
Tate shakai, 778, 788
Tatikonda, M. V., 725
Taylor, M., 176–177
Taylor, Robert, 602
Taylorism, 817, 823
Tayur, S., 24
TCE (transaction cost economics), 123
TCO, see Total cost of ownership
TCP/IP, see Transmission control protocol/Internet 

protocol
Teachers (pension fund), 79
Team expertise directory, 720
Team selling, 409–410
Teamwork, 336
Tech Emo design, 313
Technical challenges:

with global ICT design, 669–670
with Internet-enabled supply chains, 97–100

Technical grammar, 729
Technical obsolescence, 296
Technical standards, 619
Technological change:

cross-national comparison paradigm for, 
763–764

defi ned, 767
factors infl uencing, 762–763
management of, 758–762

Technology(-ies). See also specifi c headings
for collaboration, 337–347

blogs, 339–341
cloud computing, 346
mashups, 346–347
podcasting, 341–342
social media, 342
software as a service, 347
virtual worlds, 342–344
wikis, 344–346

for companies, 332
for customer service, 113–116

bar code, 114–115
customer relationship manage ment/data 

mining, 114
electronic commerce, 115
product life-cycle management software, 114
radio frequency identifi cation, 115
remote diagnostics, 116

supply chain and revenue management software, 
113–114

voice technology, 115
defi ned, 767
and global management, 641–642
in global workforce, 629–630, 632, 637–638
for innovation, 337
for Internet-enabled supply chain, 92–95

electronic data interchange, 92–93
web service, 93–95
XML-based B2B interaction frameworks, 93

and manufacturers’ representatives, 413
for marketing strategy analysis, 354–356
paradoxes of, 277, 283–284, 287
for personalization, 478–479, 481
and sales force, 417–418
for services marketing, 394–395
shared, 726
and supply chain management, 24–25
and worker isolation, 635–636

Technology Acceptance Model (TAM), 277–279, 287
Technology anxiety, 278, 287
Technology developments:

business process management, 212
radio frequency identifi cation, 210–211
service oriented architecture, 211–212
software as a service, 212–213

Technology emergence, 767
Technology enablers, 348
Technology experience, 608
Technology/information technology industry (T/IT), 

367–369, 375, 380
Technology innovation, 767
Technology marketing, 421–422, 424–433

challenges with, 421
competencies in, 425–432

segmentation, 428–430
strategic brand management, 430–432
types, 427

and market uncertainty, 424
rigidities in, 425–426
terminology, 432–433

Technology-mediated communication, 713
Technology readiness, 278, 287
Technology-society compatibility theories, 595
Technology sourcing, 704–711

defi ned, 711
incentive effi ciency in, 705, 707–709
international expansion to, 704–705
joint effect of antecedent conditions on, 709–711
operational effi ciency in, 705–709
terminology, 711

Technology transfer, 758–760, 767
Technology uncertainty, 424, 433
Technology use, 767
Technophobia, 278
Teece, D., 685
Teece, D. J., 691
Telecenters, 604, 608
Telecommunications, 845
Teleconferencing, 635, 648–649, 667, 718
Telemarketing, 491–492, 495
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Telephones, 718. See also Cellular phones
Telepresence, 635, 639
Teleservice engineering, 116
Telesio, P., 178
Televideo, 648–649
Television:

advertising spending on, 452
digital, 459

Telework, 635, 639
Tellis, G. J., 388, 426
Temasek, 797
Temperature sensor function, on RFID tags, 238
Temporal bracketing, 765–766
Temporal distance, 619
Temporal misalignments, 728
Temporary data, 236
Temporary storage function, 237
10 Days Method, 5–7
Teradyne, 109
Terminal companies, 71, 79–80
Terms of sale, 23–24
Tesco, 468
Test markets, 375
Test sets, 546, 554
Tethered networks, 681
TEU, see Twenty-foot equivalent unit
Texas Instruments, 225, 233
Text messaging:

marketing via, 459
online public relations with, 505–506

Text mining, 544, 551
Text warehousing, 564
Thailand, 816, 819, 820
Thamel International, 605
Thamel Remit, 605
Theeranuphattana, A., 198–199
Theft, 240, 241
Theory-based modeling, 480
Theory of reasoned action (TRA), 278
Theravada Buddhism, 782–783, 788, 819
There.com, 343
Thing to thing (T2T), 243
ThinkPad, 371
Third country nationals, 650, 651
Third-party distribution providers, 162
Third-party endorsements, 431
Third-party logistics providers (TPLs/3PLs), 51, 148

defi ned, 157
and distribution channels, 162–163
in supply chain management, 20, 22

Third-party reviews, 385–386
Third-party service providers, 45
Third-party web sites, 503–506
Thirukural, 786
Thomas, D. C., 829
Thomson Corporation, 467–468
3PLs, see Third-party logistics providers
Three-way matching process, 53
Thriftiness, 188
THRM (traditional human resource management), 815
Tie duration, 694
Tiering, 738, 743
Tie strength, 693

Time:
as cultural dimension, 758
in network analysis, 691
and transportation, 150, 154–155

Time-based competitive strategies, 37
Time-based management, 40, 41
Time delivery ratio, 271
Time intelligence, 558, 565
Time management, 31
Time-of-day choices, 150
Time orientation, 669

and global teams, 716
and information management, 662
and planning, 839

Time pressure, 106
Time to market (TTM), 723–725, 730, 732
Time zones, 619

as factor in global ICT, 670, 674
and global account management, 740
and global teams, 713
and outsourcing/offshoring, 681

Timme, S., 199
T/IT industry, see Technology/information technology 

industry
Titles (in Chinese etiquette), 775
TiVo, 355, 356
TM (transaction marketing), 462, 465
TMS, see Transportation management system
Tolerance, 781
Toll collection, 224, 242
Tombak, M., 177
Tom Tom, 437
Toshiba, 292
Total access communication system (TACS), 262
Total cost of acquisition perspective, 31
Total cost of ownership (TCO), 128–129, 197, 204
Total quality management (TQM), 466
Total supply chain management costs, 194, 204
Touch-points, 396, 397, 405, 430, 450, 460
Touch screens, 278
Toyota, 18, 43, 48, 69, 74, 120, 134, 136, 138, 180, 311, 

451, 519, 520
Toyota Production System (TPS), 13, 33, 142
TPDU (transport protocol data unit), 262
TPLs, see Third-party logistics providers
TQM (total quality management), 466
TRA (theory of reasoned action), 278
Track and trace, 234, 246
Tracking:

of persons, 241
with RFID, 90, 97–98

Tractinsky, N., 619
Trade agreements, 618
Trade barriers, 49
TradeNet, 669
Trade-off analysis, 322, 330
Trade/transportation, 73–77
Trading and transaction channels, 162
Trading channel, 173
Traditional human resource management (THRM), 815
Traditional procurement, 53–55, 66
Traditional software model, 350
Traffi c congestion, 242
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Traffi c counts, 148
Traffi c model, 150, 157
Training:

with demand-learning, 336
of employees, 271
of global account managers, 741
of sales force, 414–415

Training sets, 545, 554
Transactional selling, 407
Transaction cost economics (TCE), 123
Transaction data, 380
Transaction elements (customer service), 104, 106
Transaction marketing (TM), 462, 465
Transitional economies, 820–821, 823
Translation equivalence, 537, 540
Translation services, 673
Translation software, 673
Transmission control protocol/Internet protocol (TCP/IP), 

586, 598, 606
Transnational (term), 625
Transnational organizations, 642
Transparency, 35, 41

in online public relations, 513
with radio frequency identifi cation, 236
in wireless marketing, 490

Transportation, 154–157
added value of, 146–147
available data on, 148
chains, 149–154

four-step approach, 150
freight transport choices, 149–150
mode choice elasticities, 153–154
product-consumption vs. origin-destination fl ows, 151
transport modes, 151–153

consolidation/deconsolidation of shipments in, 154
costs of, 147, 207, 209–210
decision making, 148
defi ned, 146
government intervention in, 156
in Internet-enabled supply chains, 90
outsourcing of, 148–149
route choice, 155–156
scheduling of, 154–155
and supply chain management, 20
terminology, 157

Transportation corridors, 72
Transportation gateways, 69–72
Transportation management system (TMS), 170

in real-time supply chains, 267
with software as a service, 213

Transportation model, 157, 159
Transportation modes, 151–153, 161
Transport chains, 149–154, 157
Transport networks, 150, 154, 157
Transport protocol data unit (TPDU), 262
Transport volume, 149
Travel:

and global teams, 713
in India, 839
for marketing strategies, 356

Traveler’s Insurance, 396
Travel industry, 386
Travelocity, 449

Tremor, 358
Treys, C., 164
Trialability, 279
Triandis, H. C., 795
TripAdvisor, 393
Trompenaars, F., 835
Trompenaars, Fons, 758
Trucking, 20, 151–154
Trunk collection, 154
Trunk feeder networks, 154
Trunk lines, 111
Trust:

customer, 469
defi ned, 721
in global teams, 715, 717–718
in global workforce, 632
in networks, 695, 696, 700
and sales managers, 417
in strategic management, 805–806
in strong brands, 315
in supplier relationships, 621
in supply chain management, 23, 30, 32, 34–36

Trust perimeter, 238
Tsai, W., 691
Tsai, W. P., 696
Tseng, F. S. C., 564
Tsui, A. S., 785
TTM, see Time to market
TUI AG-Hapag Lloyd, 78
Tunisia, 588
Tuskegee syphilis study, 379
Twain, Mark, 520
Twenty-foot equivalent unit (TEU), 73, 78, 79, 88, 153
TWiki, 344
Twitter, 506
2001: A Space Odyssey, 313
Two-dimensional barcodes, 221
Two-part tariff, 23
Tyan, J., 90
Tylecote, A., 759

U
UA, see Uncertainty avoidance
Ubiquitous computing (UbiComp), 244, 246
Ubuntu Linux, 607
UCC, see Uniform Code Council
Uchi, 778
UDDI, see Universal Description, Discovery, and 

Integration
UHF, see Ultrahigh frequency
UID technology, 210–211
Ultrahigh frequency (UHF), 224–225, 228, 230
Ultrawide band (UWB) technology, 226, 230
Umbrella branding, 371, 380
Unbundling, 684
Uncertain knowledge, 695–696
Uncertainty:

and action, 808
continuous, 68
and global business drivers, 615
in marketing, 424
of material supply, 48
in real-time supply chains, 268–271
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Uncertainty (continued )
sources of, 207
in supply chain management, 34, 42
of supply/demand, 125
and transaction costs, 123

Uncertainty absorption, 68
Uncertainty avoidance (UA), 669

in corporate partnering, 698
defi ned, 767
and goal setting, 838
and information management, 655, 661–662
in national culture, 758, 760

UNCITRAL (United Nations Commission on International 
Trade Law), 597

UNCTAD (United Nations Conference on Trade and 
Development), 597

UNDP, see United Nations Development Program
Ungson, G. R., 759
UNICODE, 668, 670, 676
Unidirectional links, 155
Uniform Code Council (UCC), 92, 221, 230
Unit cycle time, 271
United Arab Emirates:

diffusion of Internet in, 588
Islam in, 784

United Kingdom:
diffusion of Internet in, 588
distribution channels in, 162
immigration policies of, 674

United Nations, 609, 646
United Nations Commission on International Trade Law 

(UNCITRAL), 597
United Nations Conference on Trade and Development 

(UNCTAD), 597
United Nations Development Program (UNDP), 597, 

606–607
United States:

baby boomer retirement in, 332
and convergence, 746
diffusion of Internet in, 589, 594
digital television in, 459
International Financial Reporting Standards in, 

751–752
masculinity in, 662
port authority model in, 80
power distance in, 656–657, 661
strategic decision making in, 657–660
tax law in, 753
and terminal companies, 79
time orientiation in, 662
transport modes in, 151, 152
uncertainty avoidance in, 661

U.S. Army, 505
U.S. Bureau of Labor Statistics, 332
U.S. Congress, 79
U.S. Council of Logistics Management, 146
U.S. Customs and Borders, 153
U.S. Department of Defense, 206, 210–211, 222, 229
U.S. Emergency Medical Products Inc., 90
U.S. General Account Offi ce (GAO), 211
U.S. Generally Accepted Accounting Principles 

(U.S. GAAP), 746, 752–754

U.S. government, 413
U.S. Navy, 242
U.S. Safe Harbor program, 672, 675
U.S. Secure Freight Initiative, 72
U.S. Securities and Exchange Commission (SEC), 745, 

746, 751–752
Universal Description, Discovery, and Integration 

(UDDI), 94, 96, 101
Universalism:

defi ned, 721
particularism vs., 716

Universalistic view, 793, 799
Universal product codes (UPCs), 115, 221, 

230, 355–356
Universals (storytelling), 312
University College of London, 588
University Grants Commission (India), 847
Unknown unknowns, 208
Unloading, application, 251–252
Unmah, 783
Unsupervised learning, 550, 554
Untethered networks, 681
UPCs, see Universal product codes
UPS, 75
Up-selling, 370, 380
Upton, D. M., 140–141
USAA, 110
Usability, 282, 479, 512, 516
Use/block (smart cards), 251
User education, 236
User empowerment, 236
User satisfaction, 512
Utilitarian benefi ts, 483, 495
Utilization, 168
UWB technology, see Ultrawide band technology

V
Vachani, S., 615, 619
Valences, 418
Valences for rewards, 415, 418
Valenzuela, A., 476, 477
Validation (smart cards), 251
Valuation, 708
Valuation effi ciency, 705
Value:

in business-to-business marketing, 319–322
in customer service/satisfaction, 299
defi ned, 330

Value-added network (VAN), 54, 92
Value-added packages:

of wireless products, 491
Value-added services, 165, 173
Value-adding (VA) activities, 8
Value-based pricing, 320
Value chain(s):

defi ned, 495
of mobile marketing, 486
and supply chain management, 16
synchronized, 68, 69

Value chain analysis (VCA), 1–13
defi ned, 1, 14
evolution of concepts in, 2–5
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food production case study, 6–13
10 Days Method for, 5–7
terminology, 13–14

Value chain management (VCM), 1, 2, 4, 5
Value communication, 324–326
Value consciousness, 292–293
Value creation:

cooperation for, 465
in e-procurement with catalogs, 61

Value-delivery framework, 318, 319
Value-driven supply chain management, 

201–203
Value enhancement, 1, 2
Value gaps, 201
Value-in-use, 319, 323, 330
Value merchants, 320, 326
Value Merchants (James Anderson, James Narus, and 

Nirmalya Kumar), 320
Value propositions, 422–423, 433
Values, cultural, 536, 654, 657
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