


Knowing Your Format and Audience
Before you do anything else, figure out what kind of children’s book you’re
writing (or want to write). Manuscripts are published in several tried-and-
true formats, with new ones being developed every year. Formats involve the
physical characteristics of a book: page count, trim size (width and height),
whether it’s color or black and white, has lots of pictures or lots of words, 
or is hardcover or softcover. There are also lots of genres your book may (or
may not) fall into. So, figuring out your format and genre will help you deter-
mine exactly how to write your book — see Chapter 2 for more.

You also need to ask yourself: Who is my audience? Believe it or not, children
isn’t the correct answer. Children of a particular age bracket, say newborn to
age 2, or ages 3 to 8 may come closer to defining the target age you’re trying
to reach, but are they really the ones who buy your book? Because books are
ushered through the process by grown-ups — edited by editors, categorized
by publishers, pushed by sales reps, shelved and sold by booksellers, and
most often purchased by parents and other adults — your audience is more
complicated than you may think. In Chapter 3, we tell you all about the differ-
ent people you need to impress before you get your book in the hands of 
children.

Getting to a Good Writing Zone
If you thought you could just grab a pen and paper and jump right in to writ-
ing, you’re right! But you also may want to consider what will happen when
your life starts to intrude on your writing time. How do you work around the
children needing to be fed and your desk being buried under mounds of bills
and old homework? How do you figure out when it’s best to write? In Chap-
ter 4, we talk about finding a space of your own for writing and making that
space conducive to productivity and creativity. We also emphasize the impor-
tance of making a writing schedule and sticking to it.

After you figure out how to get to work, you have to decide what you’re going
to write about. Coming up with an interesting idea for a story isn’t necessar-
ily as easy as you may think. In Chapter 5, we provide lots of ways to boot up
your idea factory and get you started. If you get stuck, we also have ways to
get you unstuck.

As soon as you’ve got your good idea, you’ll want to get out for a little bit and
research. Every good book is built on a good idea and good research to make
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