
Symbols and Numbers
- (hyphens)

in domain name, 58
in file names, 35

_ (underscore) in file names, 35
1&1 Web Hosting, 58
301 redirects, 71, 82, 84–85

A
About Us page, 66–67
ad copy

testing, 212, 218–219, 222–223
writing effective, 188, 198–199

administrator for blogs, 108
AdSense ads, 250, 252–253
advertiser competition, 24
advertising. See monetizing traffic
AdWords. See Google AdWords
affiliate marketing programs

AuctionAds, 251, 260–261
AzoogleAds, 251, 262–264
Commission Junction, 250, 256–257
cost-per-action basis, 251, 262–265
Hydra Network, 251, 264–265
LinkShare network, 250, 258–259
other networks, 259
Pepperjam Network, 259
search arbitrage, 257
Yahoo Publisher Network, 250, 254–255

Akismet anti-spam software, 105
Alexa Community, 277
Alexa Toolbar plug-in, 272, 276–277
Alt Image tags

not passed as anchor text, 51
overview, 48
read by search engines, 33, 49
syntax, 48

anchor tag. See also links
backlink and anchor text analysis tool, 127
effective text for, 119, 126–127
syntax, 50

AnyBrowser site, tools on, 61
article directory submissions, 119, 130–131
Ask.com search engine

optimizing for, 235, 242–243
PPC platform, 191

AuctionAds affiliate marketing, 251, 260–261
audience, optimizing for target, 4–5
AzoogleAds affiliate marketing, 251, 262–264

B
Best of the Web (BOTW) directory, 128, 129
bidding strategies for PPC campaigns, 189, 202–203
Blogger blog software, 57, 100, 104–105
blogs

administrator for, 108
Blogger software for, 57, 100, 104–105
community participation in, 132–133
defined, 102
finding new topics for, 237
generating links back to, 107
for industry news, 10–11
micro-blogging with Twitter, 169, 178–179
MyBlogLog service for, 168, 176–177
nofollow attribute in, 132–133
optimizing posts, 100, 106–107, 234, 236–237
PHP scripts needed for hosting, 103
reducing spam on, 103, 105
RSS feeds from, 97
selling reviews, 251, 266–267
tips for success, 101, 108–109
TypePad software for, 57
WordPress software for, 57, 100, 102–103
World Live Web, 236

bold text
for content headings, 89
tags for, 46–47

bots, blocking, 78
BOTW (Best of the Web) directory, 128–129
Boykin, Jim (link-building expert), 11
broad match keywords, 200, 220–221
broken links, avoiding, 63
browsers, optimizing for, 54, 60–61
budget, setting

for Google AdWords, 194
for search-engine optimization, 6

buying links
from link-broker networks, 119, 138–139
from pay-per-post networks, 119, 140–141
from Web site owners, 139

buzz generation. See social media optimization (SMO)
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C
call-to-action statements, 89
canonicalization issues, 71, 82, 286
CAPTCHA anti-spam software, 105
Cascading Style Sheets (CSS), 45, 47
citizen media, 236. See also blogs
click-through rate, 76, 223
Commission Junction affiliate marketing, 250, 256–257
community creation. See also blogs

blogs for, 100–109
overview, 100–101
phpBB for, 101, 112–113
reviews on e-commerce sites for, 101, 116–117
success tips for forums and blogs, 101, 108–109,

114–115
vBulletin for, 101, 110–111

community participation. See also social media
optimization (SMO)
in blogs, 132–133
in forums, 134–135
for link building, 119, 132–135

company
information page for, 55, 66–67
name in title tag, 36

comparison shopping engines, optimizing for, 235,
244–245

Compete.com keyword research service, 12, 16–17
contact building

Facebook for, 168, 170–171
LinkedIn for, 169, 180–181
MyBlogLog for, 168, 176–177
MySpace for, 168, 172–173

content aggregation. See RSS feeds
content creation

avoiding duplicate content, 86, 90–91, 286–287
avoiding poor grammar, 88
bold-type headings for, 89
budget for, 6
call-to-action statements for, 89
company information page, 67
embedding links in content, 51
keeping current, 87, 96–97
keyword density for, 86, 92–93
latent semantic content, 87, 94–95
optimizing non-HTML documents, 87, 98–99
overview, 86–87
steady progress best for, 7
tips for writing, 86, 88–89

content-targeted PPC campaigns, 213, 224–225
contests or giveaways, 108, 115
contextual advertising, 250, 252–253
conversion goals with Google Analytics, 142, 148–149
conversion rates, 6
conversion tracking for PPC campaigns, 189, 206–207
converting documents between PDF and HTML, 98–99
copyrighted property, protecting, 42–43, 70, 72
Copyscape and Copyscape Premium services, 90–91
cost-per-action (CPA)

affiliate marketing programs, 251, 262–265
CPM versus CPC pricing, 226
defined, 228
with Google AdWords, 206
keeping your own traffic data for, 156–157
pay-per-action campaigns, 213, 228–229

Craigslist, optimizing for, 235, 248–249
creating optimized pages

adding header tags, 33, 44–45
choosing file names, 32, 34–35
creating links, 33, 50–51
creating meta robots tag, 33, 42–43
optimizing images, 33, 48–49
optimizing meta description tags, 32, 38–39
optimizing meta keyword tags, 32, 40–41
optimizing title tags, 32, 36–37
overview, 32–33
using text modifiers, 33, 46–47
validating HTML, 33, 52–53

CSS (Cascading Style Sheets), 45, 47
cybersquatting, 59

D
dayparting, testing performance with, 213, 230–231
del.icio.us, optimizing for, 234, 238–239
design and development. See also structure, Web site

budget for, 6
customizing for target audience, 5
overview, 55, 62
sitemap design, 55, 64–65

Digg social news Web site, 169, 184–185
direct linking search arbitrage, 257
Direct Marketing Association, 68–69
directories

article directory submissions, 119, 130–131
Google Analytics filters for, 142, 154–155
link directory submissions, 119, 128–129
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DMOZ, 128, 136–137
domain names

avoiding cybersquatting, 59
brandable, 58
costs of, 6
establishing, 54, 58–59
finding age of, 122
Google Analytics filters for, 152–153
keeping short, 58
keywords in, 58
registering variations of, 59
as search-engine ranking factor, 58
secondary market for, 59
301 redirects for variations, 85

domaining, 59
DomainTools site, 122
duplicate content, avoiding, 86, 90–91, 286–287

E
EasyReviewScript tool, 117
eBay

AuctionAds affiliate program, 251, 260–261
optimizing for auctions, 235, 246–247

e-books, PDF documents as, 99
e-commerce tracking

Google Analytics for, 143, 162–163
inserting tracking code on Thank You page, 164–165
time frame for, 163
using third-party shopping carts, 166–167

.edu links, finding, 123
Elance.com, 8–9
embedded match keywords, 201
error messages, avoiding, 63
exact match keywords, 200, 220–221
extensions. See plug-ins
Ezinarticles directory, 130–131

F
Facebook Marketplace, 171
Facebook social networking site, 168, 170–171
file names

basing on title tags, 37
hyphens in, 35
keeping short, 35
making relevant to content, 32, 34–35

search engine discovery of, 32, 34
for sitemap page, 64
underscores in, 35

filtering
in Google Analytics, 142, 150–155
keywords with Keyword Discovery tool, 13, 30–31

forums
community participation in, 134–135
phpBB software for, 101, 112–113
protecting private areas, 111
selecting software for, 113
signature for, 135
tips for success, 101, 114–115
vBulletin software for, 101, 110–111

freelance workers, finding, 8–9

G
giveaways or contests, 108, 115
goals

conversion, with Google Analytics, 142, 148–149
setting for search-engine optimization, 7

GoDaddy domain name registrar, 58
Google. See also Google AdWords

AdSense ads, 250, 252–253
iGoogle, 10–11, 193
Images, optimizing for, 235, 240–241
latent semantic tool from, 94–95
link query, 120–121
meta robots tag for, 43
Network Preferences, 190
News RSS feed, 97
PageRank (PR) value, 75, 124–125
Sitemaps Generator for WordPress, 285
spam report submission to, 91
Toolbar plug-in, 272, 274–275
Trends tool, 4
Trust Rank criteria, 125

Google AdWords. See also quality score optimization
Ad Scheduling feature, 194
AdWords Editor, 189, 208–209
budget settings for, 194
content-targeted campaigns, 213, 224–225
conversion tracking, 206–207
creating a campaign, 192–195
Dynamic Keyword Insertion feature, 199
excluding specific sites, 225
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Google Network Preferences for, 190
introduction of, 188
Keyword Suggestion Tool, 3, 13, 24–25
landing page optimization, 213, 232–233
learning about, 190–191
login for account, 193
optimizing your account, 189, 210–211
placement-targeted campaigns, 213, 226–227
position preferencing, 195
PPC account levels, 188, 190
Report Center, 204–205
Starter Edition versus Standard Edition accounts, 192
targeting your campaign, 188, 196–197

Google Analytics
conversion goals setup, 142, 148–149
for e-commerce tracking, 143, 162–167
for external link tracking, 143, 156–157
filters excluding IP addresses, 142, 150–151
filters excluding specific domains, 152–153
filters including specific directories, 142, 154–155
for finding keywords, 143, 160–161
funnel for conversion goals, 148
inserting tracking code on Thank You page, 164–165
overview, 142–143
profiles for Web sites, 144–145, 153, 155
regular expressions in filters, 151
report automation, 143, 158–159
sign-up for, 142, 144–145
for third-party shopping carts, 166–167
tracking code installation, 142, 146–147

GoogSpy.com keyword-generation tool, 19
GoTo.com PPC search engine, 188
grammar, 88
Gray, Michael (Internet marketing consultant), 11
growth, focusing on natural, 7

H
head terms, 12, 14–15. See also keywords
header tags, adding emphasis with, 33, 44–45
Hitwise.com keyword-generation tool, 19
hooks, 107
Hosted Marketing Pages program, 271
hosting, finding, 54, 56–57
HotScripts Internet directory, 113
.htaccess file

protection using, 71, 78–79
redirecting non-www traffic using, 82–83

rewriting URLs using, 80–81
301 redirects using, 84–85

HTML. See also specific tags and attributes
converting PDF documents to and from, 98–99
for Google Analytics tracking code, 146–147
optimizing for multiple browsers, 54, 60–61
validating, 52–53

HTMLDOC conversion software, 98–99
Hub Finder tool, 121
Hydra Network affiliate marketing, 251, 264–265
hyperlinks. See link building; links
hyphens (-)

in domain name, 58
in file names, 35

I
iGoogle

account as AdWords login, 193
for industry news, 10–11

images
Alt Image tags for, 33, 48–49
as links to pages, avoiding, 51
optimizing for Google Images, 235, 240–241
optimizing in general, 33, 48–49
protecting from theft, 78–79

industry news, keeping up with, 10–11
insertion techniques for keywords, 212, 222–223
intellectual property protection, 42–43, 70, 72
IP addresses

for AdWords campaigns, 197
Google Analytics filters for, 150–151

ISPs, Google Analytics filters for, 152–153
italic text, tags for, 46

J
Joeant.com directory, 129

K
KeyCompete keyword research tool, 12, 18–19
Keyword Discovery tool

for analyzing keywords, 13, 28–29
combining with other tools, 29
databases, 27
for filtering keywords, 13, 30–31
keyword effectiveness indicator (KEI), 13, 28
for researching keywords, 13, 26–27
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keywords
adding to meta tags, 15
AdWords Dynamic Keyword Insertion feature, 199
analyzing your competition, 12, 16–21, 24–25
analyzing your keywords, 13, 28–29
in blog posts, 100, 106–107
budget for research, 6
Compete.com research service for, 12, 16–17
competitive, 3
density, content creation for, 86, 92–93
in domain name, 58
filtering, 13, 30–31
generating, tools for, 19
Google Analytics for finding, 143, 160–161
Google Keyword Suggestion Tool for, 3, 13, 24–25
Google Trends research tool for, 4–5
head terms, 12, 14–15
insertion techniques, 212, 222–223
KeyCompete research tool for, 12, 18–19
Keyword Discovery tool for, 13, 26–31
latent semantic content, 87, 94–95
match type for, 199–201, 212, 220–221
meta, 31
negative, 24, 201, 221
optimizing for each page of site, 15
optimizing for e-commerce, 163
on pay-per-click search engines, 18
search volume research for, 12–13
selecting, 14–15
Seodigger research tool for, 12, 20–21
tail terms, 12, 14–15, 19
for Technorati search engine, 236
in URLs, 76
Wordtracker tool for, 13, 22–23

L
landing page driven search arbitrage, 257
landing page optimization, 213, 232–233
latent semantic content, 87, 94–95
link baiting, 107
link building

acquiring quality links, 118, 124–125
anchor text effective for, 119, 126–127
article directory submissions for, 119, 130–131
for blogs, 107
budget for, 6
buying links, 119, 138–141

community participation for, 119, 132–135
evaluating potential linking partners, 118, 122–123
finding .edu links, 123
finding links to your competition, 118, 120–121
importance of, 118
link directory submissions for, 119, 128–129
overview, 118–119
press releases for, 119, 141
requesting one-way links, 119, 136–137
Sphinn for, 169, 186–187
steady progress best for, 7
StumbleUpon for, 168, 174–175

Link Connector affiliate marketing, 259
Link Harvester tool, 121
link-broker networks

buying links from, 119, 138–139
selling links with, 251, 268–271

LinkedIn social networking service, 169, 180–181
links. See also link building

anchor tag syntax for, 50
avoiding broken, 63
avoiding error messages, 63
backlink and anchor text analysis tool, 127
buying, 119, 138–141
creating, 50–51
directories for, 119, 128–129
hierarchy of, 63
for internal site structure, 33, 50–51
location on page, 51, 66
nofollow attribute for, 42–43, 70, 74–75
to pages, avoiding images as, 51
programs for generating, 7
queries for, 120–121
relating link text to title tags, 37
relevancy factors for, 63
selling, 251, 268–271
to sitemap, 65, 73
within subject matter themes, 55, 63
text links for ads, 228
tracking outbound, 143, 156–157

LinkShare affiliate marketing, 250, 258–259

M
Made-for-AdSense (MFA) sites, 91
Malicoat, Todd (Internet marketing consultant), 11
mechanical content generators, 7
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meta description tags
creating and optimizing, 32, 38–39
WordPress plug-in for optimizing, 273, 282–283

meta keyword tags
adding keywords to, 15
optimizing, 32, 40–41
researching meta keywords, 31
syntax, 40
Widexl.com tool for analyzing, 41

meta robots tag, 33, 42–43
MFA (Made-for-AdSense) sites, 91
micro-blogging with Twitter, 169, 178–179
Microsoft

meta robots tag for MSN, 43
MSN PPC platform, 191
small business directory, 129

mod_rewrite
in .htaccess file, 78, 80–81
redirecting non-www traffic, 82–83
rewriting dynamic URLs, 81
rewriting static URLs, 80
rewriting URLs with, 71
tools for, 81

monetizing traffic
affiliate marketing programs for, 250–251, 264–265
contextual advertising for, 250, 252–253
cost-per-action offers for, 251, 262–265
overview, 250–251
selling links for, 251, 268–271
selling reviews for, 251, 266–267

MSN
meta robots tag for, 43
PPC platform, 191

MyBlogLog social networking service, 168, 176–177
MySpace social networking site, 168, 172–173

N
names. See also domain names

company, including in title tag, 36
for files, 32, 34–35, 37
for sitemap page, 64

Naylor, David (SEO expert), 11
negative keywords, 24, 201, 221
networking. See social media optimization (SMO)
Newmark, Craig (Craigslist founder), 248
nofollow attribute

in blogs, 132–133
for building relevancy, 70, 74–75

for preventing PageRank passing, 75
for protecting copyrighted material, 42–43

non-HTML documents, optimizing, 87, 98–99
non-www traffic, redirecting, 71, 82–83, 286–287

O
oDesk site, finding freelance workers on, 9
1&1 Web Hosting, 58
one-way links, requesting, 119, 136–137
Open Directory Project (DMOZ), 128, 136–137
optimized page creation. See creating optimized pages

P
PageRank (PR)

for blogs, 132
checking for links, 124–125
Google Toolbar display of, 274
nofollow attribute for preventing passing, 75

pay-per-action (PPA) campaigns, 213, 228–229
pay-per-click campaigns. See also Google AdWords; quality

score optimization
analyzing competitor’s ads, 198
click-through rate, 223
comparison shopping engines for, 235, 244–245
content-targeted, 213, 224–225
CPM versus CPC pricing, 226
creating with AdWords, 188, 192–195
excluding specific sites, 225
finding keywords using others’, 18
keyword matching options for, 189, 200–201
landing page optimization, 213, 232–233
optimizing your account, 189, 210–211
overview, 188–189
platform choices for, 191, 193
reporting for, 189, 204–205
setting bidding strategies for, 189, 202–203
targeting, 188, 196–197
text links for, 228
tracking conversions, 189, 206–207
URL structure for, 77
writing effective ad copy, 188, 198–199

pay-per-post networks, buying links from, 119, 140–141
PayPerPost.com, 140–141
PDF documents, 98–99
Pepperjam Network affiliate marketing, 259
Performics affiliate marketing, 259
Permalink WordPress Redirect plug-in, 273, 286–287
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permanent (301) redirects, 71, 82, 84–85
phpBB bulletin board software, 101, 112–113
phrase match keywords, 200, 220–221
placement-targeted PPC campaigns, 213, 226–227
plug-ins

Alexa Toolbar, 272, 276–277
Google Toolbar, 272, 274–275
Permalink WordPress Redirect, 273, 286–287
SEO for Firefox, 125, 272, 278–279
for WordPress blog software, 103
WordPress Description Tag, 273, 282–283
WordPress Sitemap Generator, 273, 284–285
WordPress Title Tag, 273, 280–281

PPA (pay-per-action) campaigns, 213, 228–229
PPC campaigns. See pay-per-click campaigns
PR. See PageRank
press releases, link building using, 119, 141
privacy policy, creating, 55, 68–69
product feeds for shopping engines, 244
protection

.htaccess file for, 71, 78–79
of intellectual property from indexing, 42–43, 70, 72

Q
quality score optimization

content-targeted campaigns for, 213, 224–225
landing page optimization for, 213, 232–233
learning about, 212, 214–215
overview, 212–213
pay-per-action campaigns for, 213, 228–229
placement-targeted campaigns for, 213, 226–227
relevancy factors for, 212, 216–217
testing ad copy, 212, 218–219, 222–223
testing keyword insertion, 212, 222–223
testing keywords by match type, 212, 220–221
testing performance with dayparting, 213, 230–231

Quintura.com, 94

R
redirecting traffic

non-www to www, 71, 82–83, 286–287
Permalink Redirect WordPress plug-in for, 273, 286–287
rewriting URLs with mod_rewrite, 71, 80–81
301 redirects, 71, 82, 84–85

relevancy
of file names, 32, 34–35
latent semantic content for, 87, 94–95
of links, 63
nofollow attribute for building, 70, 74–75
for quality score optimization, 212, 216–217

reports
automating in Google Analytics, 143, 158–159
for pay-per-click campaigns, 189, 204–205

ReviewMe
pay-per-post network, 141
selling reviews with, 251, 266–267

reviews
adding to your site, 101, 116–117
selling, 251, 266–267

Review-Script tool, 116–117
robots.txt file, 70, 72–73, 111
RSS feeds

adding technology to your blog, 109
for industry news, 10–11
for keeping content current, 96–97
sources of, 97

S
screen resolution for site, 60–61
search arbitrage, 257
search engines. See also spiders

anchor text in results pages, 126
meta description tags in results pages, 32, 38–39
writing for people instead of, 86, 88–89

search volume
Compete.com for estimating, 16–17
defined, 12
Google Keyword Suggestion Tool for estimating, 13, 24
KeyCompete for estimating, 12
Keyword Discovery for estimating, 13, 26
organizing keywords by, 12
Wordtracker for estimating, 13, 22

SearchEngineLand.com, 169, 186
seasonal traffic, researching

Compete.com for, 16
Google Keyword Suggestion Tool for, 24

SEO for Firefox plug-in, 125, 272, 278–279
SEO plug-ins. See plug-ins
SeoBook.com meta tag generator, 39
Seodigger keyword research tool, 12, 20–21
ShareASale affiliate marketing, 259
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Shoemoney Search-Engine Results Pages (Serps), 19
shopping carts

hosting your own, 167
inserting tracking code on Thank You page, 164–165
third-party, using with Google Analytics, 166–167

shopping engines, optimizing for, 235, 244–245
sitemap

designing, 55, 64–65
Google Sitemaps Generator for WordPress, 285
robots.txt file indication for, 73
WordPress plug-in for generating, 273, 284–285

SiteViewer tool, 60–61
social media optimization (SMO)

Digg news stories for, 169, 184–185
Facebook for networking, 168, 170–171
LinkedIn for building contacts, 169, 180–181
for marketing your blog, 109
MyBlogLog for increasing traffic, 168, 176–177
MySpace for networking, 168, 172–173
overview, 168–169
Sphinn for networking, 169, 186–187
StumbleUpon for maximizing exposure, 168, 174–175
Twitter for micro-blogging, 169, 178–179
YouTube for sharing videos, 169, 182–183

spam
link buying issues, 139
reducing on blogs, 103, 105, 133
reporting to Google and Yahoo, 91

Spam Karma anti-spam software, 103, 105
Sphinn social news Web site, 169, 186–187
spiders. See also keywords; search engines

Alt Image tags read by, 33, 49
defined, 54
emphasis in header tags for, 44
file name discovery by, 32, 34
internal link structure for, 33, 50, 55, 63
invalid HTML hindering, 52–53
keyword density for, 86, 92–93
meta keyword tags for, 15, 31–32, 40–41
meta robots tag for, 33, 42–43
non-www/www canonical issue, 82, 286
optimizing blog posts for, 100, 106–107
protecting copyrighted material from, 42–43, 70, 72
robots.txt file for, 70, 72–73
sitemap for, 55, 65, 73
301 redirect for, 82, 84–85

SpyFu.com keyword-generation tool, 19

structure, Web site
company information page, 55, 66–67
domain name establishment, 54, 58–59
finding hosting, 54, 56–57
.htaccess file for protection, 71, 78–79
importance of, 54
linking within subject matter themes, 55, 63
links for creating, 33, 50–51
nofollow attribute for building relevancy, 70, 74–75
optimizing for multiple browsers, 54, 60–61
overview, 54–55
planning and design, 55, 62
privacy policy creation, 55, 68–69
redirecting non-www traffic, 71, 82–83, 286–287
redirecting with 301 redirects, 71, 82, 84–85
rewriting URLs with mod_rewrite, 71, 80–81
robots.txt file creation, 70, 72–73
sitemap design, 55, 64–65
thematic, 62
for tracking outbound links, 157
URLs, 71, 76–77

StumbleUpon networking technology, 168, 174–175
StumbleVideo service, 175

T
tail terms. See also keywords

defined, 12
head terms versus, 14
selecting, 15
tools for generating, 19

target audience, optimizing for, 4–5
targeting PPC campaigns

content-targeted campaigns, 213, 224–225
overview, 188, 196–197
placement-targeted campaigns, 213, 226–227

team building, 8–9
Technorati search engine, 234, 236–237
text links for ads

overview, 228
selling, 251, 268–271

text modifiers for emphasis, 33, 46–47
Text-Link-Ads.com

buying links from, 138–139
selling links with, 251, 268–269

TextLinkBrokers.com, 251, 270–271
Thank You page, inserting tracking code on, 164–165
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thematic structure, 62
third-party shopping carts, Google Analytics with,

166–167
301 redirects, 71, 84–85
title tags

basing file names on, 37
importance of, 32, 36
optimizing, 32, 36–37
relating link text to, 37
syntax, 36
unique for each page, 37
WordPress plug-in for optimizing, 273, 280–281

topic, choosing for site, 2–3
tracking traffic. See Google Analytics; search volume
TrustRank algorithms, 125
Twitter social networking service, 169, 178–179
TypePad blog software, 57

U
underscore (_) in file names, 35
URLs. See also redirecting traffic

keeping short, 35
keywords in, 76
rewriting with mod_rewrite, 71, 80–81
structuring correctly, 71, 76–77

V
validating HTML, 33, 52–53
vBulletin community-forum software, 101, 110–111, 113
video sharing

Facebook for, 168, 170–171
MySpace for, 168, 172–173
StumbleUpon for, 168, 174–175
viral videos, 183
YouTube for, 169, 182–183

viral videos, 183
volume. See search volume

W
Wall, Aaron (SEO expert), 125
wall feature (Facebook), 170
Web forums. See forums

Web hosting, finding, 54, 56–57
Web site. See also creating optimized pages; structure,

Web site
choosing topic for, 2–3
costs of building, 6
domain name establishment, 54, 58–59
finding hosting for, 54, 56–57

Weblogs. See blogs
WeBuildPages.com keyword density tool, 92–93
Wget command, blocking, 78
Widexl.com meta tag analysis tool, 41
WordPress blog software

creating a blog using, 102–103
described, 57, 100
Description Tag plug-in, 273, 282–283
Google Sitemaps Generator for, 285
import capabilities of, 104
optimizing posts for search engines, 106–107
Permalink WordPress Redirect plug-in, 286–287
plug-ins for, 103
Sitemap Generator plug-in, 273, 284–285
Title Tag plug-in, 273, 280–281

Wordtracker keyword suggestion tool, 13, 22–23
World Live Web, 236. See also blogs
World Wide Web Consortium (W3C) standards, 52
www/non-www canonical issue, 71, 82, 286

X
XML-Sitemaps.com, 64–65

Y
Yahoo

link directory sign-up, 128
link queries, 120–121
News RSS feed, 97
Publisher Network (YPN), 250, 254–255
Search Marketing PPC platform, 188, 191
spam report submission to, 91

Yellow Book search engine, 249
YellowBrix content aggregator, 97
YouTube video sharing site, 169, 182–183
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