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Index

A
Advisory boards, 93–94
Advisory council, 102–103

members, expectations, 102–103
AFP. See Association of Fundraising 

Professionals
Altruists, 2–3
Annual fund, 9, 55–56

business appeal, volunteers (usage), 64–66
committee, 69
direct mail component, volunteers (usage),

61–63
telephone fundraising, volunteers (usage),

64
volunteers, 57–61

usage, 62
Annual gifts, asking, 127
Appeal fund. See Small business appeal fund
Appointment, setting, 124
APRA. See Association of Prospect Research

for Advancement
Ask amount, 128

target, 123–124
Association of Fundraising Professionals (AFP),

9, 11, 122, 133
Consultant Directory, 64
standards, 64

Association of Professional Research for
Advancement, 122

Association of Prospect Research for
Advancement (APRA), 133

A-Team, 34

B
BCIC. See Business Community Investment

Council
Bedsole,Ann, 20
Biegler, David, 20
Board

appeal, 85
volunteers, usage, 61

chair, 61
fundraising, 83

volunteers, 81–82
gifts committee co-chair, 46–47
giving, 83
involvement, 85–86
mentor, duties, 110
orientation, 107–109

session, agenda, 109
recruitment pack, 90
resource committee, 89–90, 99–100
roles. See Fundraising

Board members, 20, 106, 110
duties, 97–98
influence, 87
involvement, 23, 86
role, 32–33

Board of directors, position description, 97–98
BoardSource, 133
Boice, Jacklyn, 13
Brainstorming form, 75–80
Burk, Penelope, 13, 86, 96
Business appeal, 64–65

volunteers, usage. See Annual fund
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Business Community Investment Council
(BCIC), 146

Business team
leader, 55–56
member, 56

C
Campaign cabinet, 38–40

member, 46
organizational chart, 43
recruitment, 30, 38
seats, 39

Campaign chairs, 35–38, 44–45. See also
Honorary campaign chair

recruitment, 30
Campaign divisions, creation, 39
Campaign leadership, recruitment, 36
Campaign volunteer orientation, agenda, 112
Capital campaign, 10, 31

board, role, 32–33
involvement model, 40–41
position descriptions, 44–56
preparation, 132
summary, 12, 41

Capital Campaign Review Board, 148–149
Capital campaign volunteer

importance, 29–32
positions, 29
tips/techniques, 30

Center on Philanthropy at Indiana University, 96
Charity Channel subscribers, 88–89
Chief Development Officer, 111, 149
Chief Executive Officer, 36, 44, 61, 91
Chief Financial Officer, 34
Clardy, Betsy B., 4
Collins, James C., 74
Collins, Jim, 31, 74
Committee chair. See Staff gifts committee chair

recruitment, 30
Committee co-chair. see Board gifts committee

co-chair
Committee for Philanthropy, 94
Committee members, 40–41, 67
Communication skills, 18
Communitarian, 2–3
Community

contact, 19
leaders, involvement, 95

Concentric circles (Rosso), 32
Confidence, maintenance, 17–18
Confidential contact report, 134–135

Conflicts of interest, avoidance, 144
Contact report. See Confidential contact report
Contingency plans, 123
Corporate appeal, 64–65

volunteers, usage, 67
Corporate volunteers, interaction, 146–148

D
Debriefing, 129
Development committee, 69, 91–92

agenda, 112
importance, 93
members, tenure, 130
organization, 101
strength, 30

Devouts, 2–3
Direct mail component, volunteers (usage).

See Annual fund
Direct mail program, volunteers (usage), 63
Donors

attrition, 4–5
contact, 64
cultivation, 86
identification/cultivation/solicitation, 85–86
prospect visits, follow-up, 129
solicitation, 39–40
stewardship, 5
surveys, 58

Dove, Kent, 31, 32, 42
Dynast, 2–3

E
Endowment campaign, 10, 31
e-philanthropy, 131

F
Facility Committee Chair, 144
File, Karen Maru, 2, 13
Focus groups, 5, 58–60
Foundation gifts committee, 52–53
Full board, responsibilities, 97
Fundraisers

ability, 6–8
volunteers

finding, 15–16
qualities, 16–21

Fundraising
board

recruitment, 87–91
role, 81

bindex.qxd  4/29/05  3:19 PM  Page 172



173

I n d e x

summary, 95–96
consensus, reaching, 83–84
efforts, 67
experience, 8
roles. SeeVolunteers

summary, 74
volunteers, 57

skill, acquisition, 6–8
volunteers. See Board

management, 150
motivation, 114

Fundraising volunteers
finding/recruitiing, 15
summary, 27
usage, 1

G
Gather Get Ready Grow model, 83
Gather model, 83–84
Get Ready model, 83, 85–86
Gift appeal, 63. See also Major gifts
Give Get Get Off model, 83
Golden Retriever rescue group, 22
Grace, Kay Sprinkel, 11, 13, 74, 147, 150
recommendation, 66
Grants

process, volunteers (usage), 68
proposals, 10

Grassroots boards, advice, 87–88
Greenfield, James, 1, 10, 12, 13, 26
Grow model, 83, 87
Gurin, Maurice, 2, 13

H
Honorary campaign chair, 45
Honorary chair, 35
Houle, Cyril, 94, 96

I
Ingolio, James B., 13
In-person interviews, 58
Investor, 2–3

J
Joyeaux, Simone, 59, 74

L
Lawson, Doug, 133
Lead gifts committee, 48–49
Leadership Development Session, 114

Lee, Jarene Frances, 138–140, 150
Loaned Executive Program (United Way),

143
Local Chambers of Commerce, contact, 22
Lysakowski, Linda, 13, 30, 42, 82, 96

M
Major gifts

appeals, 10
ask, 128–129
committee, 49–50
elements, 70
fundraising, 69
volunteer, usage, 68–72

Mission, integrity/passion, 16, 17
Money, asking, 126–127

N
Nichols, Judith, 2, 13
No-cost/no-obligation estate planning 

seminars, 73
Nominating Committee, 89, 90

O
Office of the Chair, impact, 37
One-on-one interviews, 58
One-on-one solicitation, 120
Organizations gifts committee, 53
Orientation, 113

program, development, 156
sessions, arrangement, 113

P
Panas, Jerold, 3, 13
Past President’s Council, 142
Peer-to-peer solicitation, 121
People, types, 2
Personal rewards. SeeVolunteerism
Phone-a-thon, 62, 63
Planned giving

committee, 73
efforts, 10

volunteers, usage, 73
volunteers, usage, 73

Planning study, 59
Pledge, 128

card, leaving, 129
Porras, Jerry I., 74
PowerPoint presentation, 60, 117
Prince, Russ Alan, 2, 13
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Prospect development/evaluation committee,
47–48

Prospective donor
asking time, 126

Prospective donor, volunteer interaction, 125
Public relations committee, 54–55

R
Rating sessions, 72
Recognition gifts, 141
Recruitment. SeeVolunteer recruitment

process, 16, 147
Relationships, 117
Repayer, 2–3
Report meetings, 130
Role playing, 114–115
Rosso, Henry, 42

S
Screening sessions, 72

volunteers, 71
Serious leisure, 107
Small business appeal fund, 66
Snyder, Judith, 30, 42
Social rewards, 142
Socialite, 2–3
Solicitation team. SeeVolunteers

rehearsal, 123
Solicitation training session, 119
Special events, 9

committee, 54
volunteers, usage, 66–67

Special gifts committee, 50–51
Staff

gifts committee chair, 47
members, 140

involvement, 23
volunteers (combination), money (raising), 137

Stanley,Andy, 7, 13
Stebbins, Robert A., 107, 133, 144, 150. See also

Volunteerism
Steering committee, 33–35

members, 34
recruitment, 30
tips/techniques, 33

Strategic planning process, volunteers, 82
Strategy Session, 114

T
Team leaders, 65

Teamwork, 17, 19
Telephone fundraising, volunteers (usage). See

Annual fund
Thank-a-Thon, 86
Time Talent Treasure Hunt, 24
Training program, development, 156
Training sessions, 113–129

U
U.S. Bureau of Labor Statistics, 6

V
Vendor/business gifts committee, 51–52
Virtual training, 117

sessions, 116
Volunteer recruitment, 25–26, 155–156

materials, preparation, 154–155
plan, 165
process, 16

Volunteering, hard work, 7–8
Volunteerism

personal rewards (Stebbins), 142
phenomenon, 148–149

Volunteers. See Annual fund
ability, 69–70
acknowledgment, 157–158
case articulation, 121
combination, money (raising). See Staff
commencement, 151
dedication, 9
donor history, 122
education, 105
effectiveness, 10–12
engagement, 26
expectations, 149
experience, 19–20
facilitator, 82
finding, location, 21–25
fundraiser, 6–7

care, 8
fundraising roles, 8–10
gifts, 120
importance. See Capital campaign volunteer
interaction, 156–157. See also Corporate vol-

unteers
interest, 70–71, 145
involvement, 3
linkage, 70
list, development, 153–154
motivation, 4. See also Fundraising
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needs
analysis, 159–160
determination, 151

ongoing education, 130–133
orientation, 26–27, 107, 109–113
positions. See Capital campaign

descriptions, 161–162
qualities assessment, 163–164, 166–167
questions, answering, 125–126
reasons, 2–6
recognition, 5, 141, 157–158
requirements, determination, 25
responsibilities, defining, 152
role, 69–71
solicitation team, 120–121

sources, 23
surveys, 58
talent, 145

usage, 106
teams, 66
time/talent/treasure, 24
training, 105

agenda, 118
schedule, 168–169

type, identification, 152–153
usage. See Board; Corporate appeal; Direct mail

program; Fundraising; Grants; Major gifts;
Planned giving efforts

challenge, 21
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