


PART I = IN BUSINESS, PREPARATION IS EVERYTHING
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If you need a home computer to establish your online business, and if you'll
be using a turnkey solution for designing your website (and won't be doing a
lot of programming and graphic design work), a basic, inexpensive desktop PC
or laptop computer is more than adequate to get started. Companies such as
Dell (www.dell.com) and Gateway (www.gateway.com) offer cheap, low-end
computers. You'll definitely want to invest in a high-speed broadband or DSL
Internet connection, however.

to operate an online-based business is minimal—far more
affordable than ever before to get started. In fact, you can
launch an online business with little more than a basic PC that’s
connected to the Internet, a great idea and a product or service
to sell. Inexpensive PCs are available from mail-order compa-
nies, like Dell and Gateway, as well as from retail superstores,
like CompUSA, Best Buy, and Circuit City.

Thanks to faster dial-up Internet connection speeds, DSL,
and broadband Internet connections, surfing the Web is faster
than ever. More and more people of all ages are becoming
computer literate, and they’re beginning to explore the
Internet on their own. People from all walks of life and from
almost all income levels are finding their way into cyberspace in
record numbers, thanks in part to the popularity of America
Online and the tremendous marketing efforts of other Internet
Service Providers (ISPs), such as MSN, Earthlink, NetZero, Galaxy
Internet Service, and many others.

Thousands of new people are making their way into cyber-
space every week. These people, just like you, are consumers.
Most have major credit cards, a checking account, and a PayPal
(a secure online-based payment method) account for making
online purchases using their computer.

The Internet’s fast-growing popularity has made it an attrac-
tive and viable marketing tool for companies looking to reach a
broad audience of computer users, plus niche markets made up
of people with very specific interests, wants, and needs.





































































