Contents at a Glance

INErOAUCHION .........ceeeaneeaaceiaaceiacineceineeecneacneeesnneannnean 1
Part I: Getting Started with Business Blogs .................... 9
Chapter 1: Checking Out Business BlOgS ..........ccccevvirvieriiniiiniineiniiceeeeieeeesee e 11
Chapter 2: Discovering the Buzz about Buzz Marketing...........ccccoceeeeeiieciinciecvenneenne. 27
Chapter 3: Building a Business BIOg ..........c.cccvevuieiiieiiieiiieiceiecieceeeee e 39

Part I1: Setting Up a Business Blog................ccccceeeeee 55

Chapter 4: Picking a BIOog SOIUtION ......cccceviiriiiiiiiiiiiiecetctetecceee et 57
Chapter 5: Setting Up a Hosted BIOg........c.coveviiieeiiiieieieeeceeeeeeeeeee e 69
Chapter 6: Taking Control with Independent Blog Software...........cccccooevveevvervennnnee. 85
Part III: Minding Blog Etiquette and Culture .............. 107
Chapter 7: Understanding Your AUdi€nCe..........cccvecveecueeieriiiieneesieeereere e eve e 109
Chapter 8: Joining the Blogosphere..........cccocooviiviiiiiiiiniininieeceese e 125
Chapter 9: Avoiding Business Blog NO-INOS.........ccccccuvvierrieriiinieneeneceeieeeeeeeeeeneeens 143
Part IU: Positioning Vour Blog...............cccceeeeeneannnes 157
Chapter 10: FINAING @ VOICE........ccuieciieiieieeeeetettett ettt sve et aeeae e seae e 159
Chapter 11: Promoting YOUTr BlOG........cccueeieeiiiiiieiiieieceeeieeee et 179
Chapter 12: Staying on the Right Side of the Law ........ccccoeciiviininniininiiiieicee 191
Part U: Making the Most of Your Blog........................ 205
Chapter 13: Adding Value t0 @ BIOZ.......ccocveriiiiiiiiiiieiecieccceeceesecieeie et 207
Chapter 14: Making Money with a BlOg .........cccueiiieiiiiiiecieeiecieceeeeeeeee e 231
Chapter 15: Going Beyond BlOgs ...........cooveeiiiiieiiieiieiecieciesee st 247
Part UL: The Part of Tens .........cccceeeaceeeiceeecseeeseeenaeens 201
Chapter 16: Ten Dry-Spell-Breaking Ideas .........c.cccocervieriiiniiiniininneiienieniesieeeeeeene 263
Chapter 17: Ten Traits of @ GOOd BIOGZET .........cccevririieriiriiniereereceeieeeeeeeeseeenn 271

Chapter 18: Ten Blogs You Should KNOW ..........ccccueriieiiecieniiiiieceeneeceeieeee e 279



Part UIL: Appendixes............ccccueicuecereeiceecceeeseesaeesens 291

ADPPENAIX A: GIOSSATY ...veiviiiiiiiiiieieeieeiee ettt ettt sttt e st e st e be e beesaeesesaees 293
Appendix B: Using the BOOK BIOgG.......cccciviiiiiniiiiieeceeeceeteseet e 297
Appendix C: Hosted and Independent Blog Solutions............cccecveecvevverieneenieenennen. 299
Appendix D: HOW URLS WOTK........cccceriririiieieieieseseeeee et 301
Appendix E: Case StUAIES ......ccoueiviiiiiriiiriinieeteteteeeeee ettt 303

JHACK «eeaeaneeeeeeeeeeeeaaaeeeeeneneeeeaaeaaannnsessessseeasannneeeees 32 ]



Table of Contents

JHEPOAUCEION ....aeeeeeeaeeeeeeeeaeeeeeennnaeeeesennnsseeesnnnsseeeennnannees ]

ADbOoUt This BOOK.......cooiiiiiiiiiiiiieieeectetteee ettt 1
Conventions Used in This BOOK .........cccccueciieiiieiieeiinieceeeeeeeeeee e 2
What You're Not to Read.........cceeiieieeiiiiicieececeeeeeeeee e 3
FOOlish ASSUMPLIONS ......cooviiiiiiiiiieiecteeeeee e saeeae e 3
How This Book Is Organized...........ccoecveviiniiiniinieniiinienienceneesieenieeeeeee e 3
Part [: Getting Started with Business Blogs .......c.cccccevciiniiniincnnenee. 3
Part II: Setting Up a Business BlOg ..........ccccceeveviiecieeciecienieceeeeeee, 4
Part IlI: Minding Blog Etiquette and Culture..........ccoceevieiiireninennenns 4
Part IV: Positioning Your BlOg.........ccccceeievvienienieieciecieceeeeeeeee, 5
Part V: Making the Most of Your BlOg.........ccccevvvviinciencienienienceienee, 5
Part VI: The Part of TENS .......ccccecvvvieriinieniiececiesieetcseese e 6
Part VII: ADPENdiXes.......cccuvieieiiiieeiiieieeire ettt e veeeeeneesaeeseneenens 6
Icons Used in This BOOK.......cccociriiriiiniiniiiiiececeeesteeeceieee e 6
Where to GO from Here.........cc.ooouieiieiieiiceceeeeee et 7

Part I: Getting Started with Business Blogs.....................9

Chapter 1: Checking Out BusinessBlogs ........................ 1"
Generating Buzz for Your Blog .........ccccovvieviiniiniiniiiccceneeeeeeee 11
Discovering How Businesses

AYe USING BlOZS ..c.veviiiiieieieiee ettt 14
Communicating with CUStOMETS .........cccceecieivieeieniecieeeeeeee e 14
Establishing eXpertiSe.........ccccvieieieiecieriineieeeeeeeeesresre e 15
Generating INTErest.........cocvvieiieriinieeieeieeecee e 16
Driving action and sales ........c.cccocevieriineineniiinienieneeeeeeeeee e 16
Fixing what’s DroKe .........cccoeciiiiieieeeeceeeeeee e 18
Using internal collaboration, project management,

and cCOMMUNICAtION......co.eiiriririeieerer e 19
Finding Out What Makes a Good Business BlOg ..........ccccccevvrviinvieneennnnne. 20
WIINE et et st st s saeesae et s 20
Posting new material often ..........ccocoevieviiiiniiinninieneeeeeee 20
Gathering feedback through dialogue ..........cccccoevvevievieiienieeiee, 21
Fitting Blogs into Your BuSiness ..........cccceveeveniienienienienenieeieeeeeeeeeee 21
Extending corporate culture...........ccoceeeecieeciiecieeciecieceeceeseecie e 22
Finding a g00d DIOGZET .......cceeiiviiiiinieeeecieeee ettt 22
Controlling the MeSSAZE .......cccvervierierieriieierteetereee e 23
Dealing with technical concerns ...........ccoccevvirvieniencienieniieneceniee 24

Handling legal iSSUES........c.coccvieiieeiieeeeeeeeeee e 24



X'i i Buzz Marketing with Blogs For Dummies

Chapter 2: Discovering the Buzz about Buzz Marketing ........... 21
Defining Buzz Marketing...........cccecueeienienienieiieeieeiesieseeseeeie e 27
Examining Buzz Marketing Examples..........cccccecevvienviiniinenninnienienieneene, 29

Bacardi: Playing the “cool” card..........ccocoverviinviiniiiniiiniinieeiieniene 29
Burger King: Playing the “humor” card ........c.ccccovveevievieeciieeieeee. 30
Hotmail: Playing the “free” card ........ccccoovirivievenenenineeeceeeeeen 31
Using Blogs to Spread BUZz ...........cccooveeiiieiieieeiecieceeeeeee e 31
Building conversations based on trust..........ccocceeceveereeneeniecniennenn. 34
Looking at blogs that have built buzz...........cccocevvienciiniiniiniienens 34
Keeping it real......cccooiiiiiiiiiiiiiinietetetee ettt 37

Chapter 3: Building a BusinessBlog ............................ 39
Doing the Prep WOrK ..ottt 40
Setting the SCENE......ccvivieiieiecececeeeee e 42

FInding @ BIOZGET .....cuoiiiiiiiiiiiiieeeteteee et 42
Deciding tO €dit .....c.ccveviieiiieieeieeieeeceeeee e 42
Setting policies for your business blog ........c.cccceevveevereerveneeniennnnns 43
Becoming familiar with the blogosphere .........c.ccccoocvvriiriininnennnns 43
Choosing a memorable NAME ..........ccccevvvirvieriienienieneeeeeeeeee e 44
Designing a Business BlOg..........cccocviviieiiieiiieieciecieseeeeie e 45
Customizing your desSign........ccoceeieierierieninieieeeee e 46
Incorporating HTML.........c.ccovieviiriiiiinieceeceeieeie et sae e 47
Adding photographs ........ccceeeecieiiinieecceeeceee e 49
Hiring Outside Designers and Coders .........ccccecvevvienienienenniennienienieneenne 52

Part [I: Setting Up a Business Blog .................c..ccc.cc....55

Chapter 4: Picking a Blog Solution ............................. 57
Deciding Which Blog Solution to USe..........c.cceeeeereeeeiecienieeeeeeeeveeeenen 57
Discovering hosted blog solutions........cc.ccceceiviiiniiiiniienniiinieee. 58
Discovering independent blog solutions............cccceecveveenienenniennnnnns 60

Getting Ready t0 BlOg.....cc.coviiiiiiiiiiiieieetteteeeece e 64
Finding out if your domain name is available...........ccccccecervvrnennannns 64
Registering a domain name..........ccoccoeveevirieniiinnienieneeneeneeeeeeeeee 67

Finding @ Web NOSt......cccoooiiiieiieiiciecteeeeeeeeee e 67

Chapter 5: SettingUp aHostedBlog ............................ 69
Focusing on Important Blog Features ..........cccoceevieniinienieceecieeieeieeeee 69
Choosing Functionaliti€s...........ccceeeiiriiieiienienienieseeseeeeie e 70
Getting Familiar with Hosted Solutions...........c.ccecveveeviiniirniiniieniienieneene, 73
BlOZGET ..ttt 73

TYPEPAA ... e 74

Radio UserLand ..........cccooveeiiiiiniiniiniiieeeieeieeeeeeeseesieeeee e 75



Table of Contents

Setting Up a Hosted BlOg........oocviviiriiiiiiiieieecteeeeeeeeee e 77
Opening a Blogger aCCOUNt ...........ccceecveeiiecieeieeieceeeee e 77
POSting tO YOUT DIOG....c..ccouiiiieieeiecieeteeee ettt 79
Adding HNKS ..cccvieiiiiiiceeeeeeeee ettt st s 79
AddIiNg IMAZES ..cevevevieiiriiiiieeeeee ettt te et s s aesaeeseeebees 81
Turning On COMMENTS........ccceriieriirienienieereete et esresee e eseesaeeseesseens 81
Adding another author ..o 82

Chapter 6: Taking Control with Independent Blog Software . ....... 85

Independent Blog Software Solutions..........cccccecevverienienennenniennienieneee, 86
Choosing functionalities............ccoceeterierinininieeeeee e 86
pMachine’s ExpressionEngine ...........cccoccoeeveevieeienienieneeneeseeieeies 89
Six Apart’s Movable TYPE......cccceviiiiinienieceeieeieeeeeeese e sae e 90
Other independent blog software solutions...........c.ccocceeveeviercuennnns 92

Setting Up an Independent Blog...........ccccuvvirvienciiniiiniiniiiiicieeieeieneee 92
Purchasing ExpressionEngine..........ccoccoocceveniiiniiiniiniineninnenieniee 92
Installing ExpressionEngine.........cc.cccoceviiviriiinninneniinieeneieeieneee 93
Navigating ExpressionEngine............ccccoceeeieiiiecieeiiecienieseeseeceeiens 94
Working with your EE BlOg.......ccocvviiriiniiiiieccecieceeeeeeeeen 98

Part IlI: Minding Blog Etiquette and Culture................ 107

Chapter 7: Understanding Your Audience ....................... 109
Understanding Web Site Traffic Numbers.........c.ccccoeeveeieeieciecieceeiee 109
Bringing on the hitS........ccceoieviiiiiiiiiececeee e 110
TUINNG PAGES .vevveeeeeieiieieeteeteete et sreesre e steeae e e e sre e s e eseeessaeneas 112
Knowing who is VISIting.......ccceccevviiviinieneeiieienieceeecscccee e, 112
Reading Your LOg Files .......ccccovviiriiniiniiiieecececeeeeeee e 113
Implementing Traffic TOOIS .........ccccveeveriererieeeeeee e 115
BUIlt-N t0O0IS ...ttt 116
Locally installed tOOIS.........ccceccueeiiiienieneeeeeeeeee e 116
Web-based tOOIS ......cccooiiiiiiiiiieeee e 118
What they won'’t tell YOU ........cocvvviirierieniiiececeee e 122
Swimming in Data........ccoceeviiriiniiinienieeeeeceee e 122
Chapter 8: Joining the Blogosphere ............................ 125
Lurking and Learning...........ccceceeveierienenesieeceeieiene e eessessesseseeenees 125
Knowing When to Comment ..........ccccooceiviiiiniiniieniienieneceeieeeeeeseeeenn 128
Joining Online ComMMUNItIES........ccceeeieriererireeceeeee e 129
SIASHAOL ..t 129
MEtaFiIter ...c..ooueimiiiiieee ettt e 132
Social networking toolS .........cccceeciirienieneeiecececee e 133
Blogging History and EVENts ..........ccccoeevivieiecenieeeeceeeeeeeee e 135
2001: September 11 ........ccveiiiiiieiieeeeeie e 135

2001: Kaycee Nicole HOaX........cccererirereeieieieneeeeeeceteeesee e 136

XI



xi ¢/  BuzzMarketing with Blogs For Dummies

2002: War blogs and Trent Lott........cccceveriiniinieniieneenieeeieeeee, 137
2003: Google buys BIOZGEET ........ccceecueeeeieiieiieieeeeeeeeeteeve e 138
2003: Blogging from Baghdad.........c..cccecuieiirviinienieieieeeeeeee, 138
2003-2004: Howard Dean...........cccceevueevieerieeieeienieneeneeneeesaeeseeeseennes 138
Tying Up LOOSE ENAS .....eeoiiiiiiiieieeeecteeceete et 140
BlOZ MEMES ..ottt sttt 140

The Long Bet ....c.oooiiiiiiieeeteteee et 140
TECHNOTALE ..o 141
Chapter 9: Avoiding Business Blog No-Nos ..................... 143
Don’t Control the MeSSage..........cceevevieiiieiieeieeiecie ettt 144
Don’t Put Your Integrity at RisK........ccccooveviieciieiiiciicieceeeeeeeeeeeeee 145
Don’t Be DefenSiVe .......ccvevuieiieiieiecieeeeeeete ettt 146
Don’t Break Your OwWn RUIEs..........ccceviiiiiiniiiiinieciecteseeeeieeeeveeee e 148
DOn’t BE GYEeAY ......ooouiiviiiiiiiiniisiesiteeeit ettt sttt ae e 149
Don’t Be Scared t0 LinK .........cocceeieieieieeieeeceeeeeeeee e 150
Don’t Be Afraid to Try New Things ........ccccceeverienieiieneneneeeeceeeesenne 152
DON’t SHOW Off ...ttt 153
Don’t Forget to Ask for Help ......c.oovevevieiiicieececeeeeeeeeeeeee e 153
Don’t Take Your Blog TOO Seriously ........ccceveecierienieneeneeieeieeieeeenens 154

Part 1U: Positioning Your Blog...............cccceueeeeeacnneacn 157

Chapter 10: FindingaVoice ...............coiviiiiiiiniinnn.. 159
Developing a Writing Style and VOICEe..........cccceevveeiinieneeneecieeieeieeeee 160
Finding your writing Style .......ccccccoovienienieciecicecececeeeee e, 160

Blog WIiting iSN't . . . eooiiiiiiiecececceee s 161
Checking spelling, grammar, and punctuation ........c..cccceceeerennenne 162
Managing a blog with multiple authors.........cccccoocevviininninnennnnee. 163
Practice makes perfect .........ccooeriiniiniineniinineeeeceeeeeeen 166
Generating COMMENTS ........cccoeuieiiiiiieieiene ettt 167
Asking the right qUESHIONS .........cccoevieeieniiiiieeeec e 168
Calling iN @ faVOT .....cccveviirieieieeeeeee e 169
Selecting @ BIOGGET ......ccoeiiiiiiriiiieictcececeee ettt 169
Finding the right characteristics.........ccocevevvinviniiniiniiieeeee, 170
Checking blogging availability ..........cccceceeeerierieninienieeeereceee 172
Choosing your BIOZGET .........cccoevieiiririieieeeeeeeeete e 173
EXEIA DAY ..veerieiieienieneesit et eteerteete st e st e steestesssessteeaesseessaesseesseenseennas 174
OULSOUICINIG. .. veeuiieiieeiiirieriertertt ettt ste et teste st e saeeste e be e beeseessesnees 174
Turning customers into blOGGers .......cocevvvevviirvieriieniienieniereeeeee, 175

Replacing a BIOZGET .....c..covuiiiiriiiieieeceeeeeeteete ettt 176



Table of Contents

Chapter 11: Promoting YourBlog ........................o..e. 179
Using Technology Effectively.........ccccooviiiiiniiiieiiniiciecieceeeeeeeieene 180
Promoting with LINKS.......cccceciiriiiniiniiiiicececcceecceee e 182

Linking to other Blogs........ccccevviiiiiiiiniiiciiceeeeeeeeeee e 184
Creating a blogroll..........ccceeieiiieiieieeiececreeeeeec e 185
Posting comments on other blogs .......c..cccceevirviniiniiinnniieneenee, 185
Linking to your old content...........c.cceecveveecieeciiecieciecieseeeeesee e 186
Steering More Traffic to Your BlOgG........cccevvevieeiiiniiniiieeeeeeeeeiee 186
Making the most of marketing .........ccccecevviiriinviiniiniinieieeeieee, 186
Boosting your blog with better content.........c.ccoeceevieniinienennnnnee. 188
Asking others to help.......ccccocooiriiiiiicecceee 190

Chapter 12: Staying on the Right Side of theLaw ................ 191
Maneuvering Legal Potholes............ccccooiiiiiiiiieeeeeeeeeeee e 192
Creating a Corporate Blogging PoliCy........cccceceevievieneninininieeeeneceene 193

Handling mistakes in your business blog.........cccccceecververeenueenennen. 194
MaKing PromiSEs ........cccevverieriieniienieeiieeieeieete et e seeseeseeeseeesaeeseeneas 196
Keeping secrets during quiet periods.........cccceevevvverviinienienennnennen. 197
Comment CrUd .......cocceoierieniinirieieiceeneeeeeeeese et 197
TIOIIS ..ot 199
Exploring Employee BlOgs .........cocceeiiiiiiinniniinieneerteeeeeieeeeeeeeeeene 199
Establishing employee blog policies.........cccccceeveecieecienieneenieeienen. 202
Looking at a sample POLICY......cccecevierienieiiieiieieeeeeeese e 203

Part U: Making the Most of Your Blogy........................205

Chapter 13: Adding ValuetoaBlog ........................... 207
Adding Must-Have Technologies...........ccccooevirirnienieninenecceeeeeeeeee 207
What is an RSS feed? ... 208
Upgrading to Atom feeds........cccoevvivienieneeciiniieieceeeeeeeee e 216
Adding comment functionality ..........ccccoeceerieninninieniinienenceeene 216
Creating a blogroll..........cocoviiniiiiinieiecieeeeeeeeeee s 217
Scanning news headlines...........c.cccovevvevieciieciiecececeeee e, 218
Useful TEChNOLOZY ......coveieiiiirieeieeteeeeee et 219
MODIlE DIOZZING .....vieevieeiiciieiieiieeeeee ettt e 219
PROtODIOZS ..ottt 221
AUADIOZS ...ttt b e reeneas 225

FUN TEChNOIOZY ..ottt seeenees 225
VIADIOZS ...ttt ettt 226
BlOgmapping ....c..cooieeiiiiiieeieeeetete s 227

Keeping Readers Hooked with a Killer App......cccccceeveveeneesiiecieecieeieeene 227

xv



X(/i Buzz Marketing with Blogs For Dummies

Chapter 14: Making Money withaBlog ........................ 231
Putting Advertising on Your BlOg..........cccceveeviieiiinienienienecieeieeieeeeeene 231
Advertising with Google AdSense..........c.ccooceeveeveecienciiniienienienenns 232
USIiNg BlOGAdS ...ccueevveieiiieceeieeeeeese ettt 235
USING AdBIItE .....eeiieieeieeeeeeeee et 236
Making Use of Affiliate Programs ............cocoeeeieiiiniineninienceeieieneeeeene 236
Using the Amazon.com Associates program ............ccccceveevveennennen. 237
Signing up for Amazon ASSOCIAtES ........cccecverviirvierienienieniereeieene 238
Putting Out @ Tip JATr....cceeviiiiiniiniiececececceece e 240
Accepting donations with PayPal..........cccccceninniniininniniiiiens 241
Accepting donations with Amazon Honor System......................... 243
Selling Blog-Branded Merchandise ...........cccoceeeeeiecienenenenenieieesesenne 244
Chapter 15: Going BeyondBlogs ..................ccoviinnnt.. 247
Using Blogs for a Whole Web Site .........cccocoviiiiiiininineieeeeeeeee 247
Using Blogs for Project Management............ccccecueeierieneeneenieenieesieevennens 249
Creating Intranet Web Sites.........cccocvvviiviinienciiniinieeeeceeeeeeeeeeee 251
Using Blogging Software to Build a Store........cccccocevvivnieniininninieniee 253
Blanca’s Creations ..........cocoeeeriererenieinienieenieniecsestee et seeneesenes 253
T-Shirt KiNG.....coeeiieieeiieieceeeeece sttt 255

Pros and COMS ......cocceoiiiiiiiiiieietete e 256
Building Customer Service FAQ LiStS .......ccooveeeievieceieceeeceeeerere e 257
Keeping Track of RESOUICES .........ccceviiriieieciicieeeeeeceee e 259

Part UL: The Part of Tens.........cccoceeeeceeeieeeeccreecaeeenenees 201

Chapter 16: Ten Dry-Spell-Breaking Ideas ...................... 263
HoIdIing @ CONtESt....ccieieieieieeee ettt 263
Posting Reader Photos ........ccoocuiiieeieniiicececece et 264
Describing Where YOu WOrK ............ccoviiiivinieicieieneceeeveeeeeeresve e 265
Opening YOUr Mail.........cccooiviiiieieieieieiceceeeeeeeesee e sae e eeens 265
Creating a “Best of” ColleCtion ..........ccovvuevieriinienieniceceeieseeeeeeeene 266
Taking the Show on the Road ..........ccccooeiieiiieiiieiiciceeeeeeeee e 266
Making Yourself Heard ...........cccocovieiieiienininieeeeeceeeeeee e 267
QUESHIONS, PlEASE ... 267
MakKing SOmMeEONe UP .....cccoceviriiriniiieienienenceitetet ettt 268
Building @ WIdet .....cc.eovuieiiiiiniieietcectceeeete ettt 269

Chapter 17: Ten Traits of a Good Blogger ....................... 2Nn
Feeling Passionate about the TOPiC........ccccceeverviiriieniieniiieeeeeieeiee 271
Writing Wonderfully ..........cccoviiiiriiniinieieececceeeeeee e 272
POSHING OfteN ....cvviiiiiieececeeeeeee ettt e 273

Developing a Nose for Information ............cceceeceevievenineneninceneeeeene 273



Table of Contents X(/ii

LoOKING OUtWAId......cceeviiiiiiiiniinieteeeeeeee ettt et 274
Staying Open and Accessible...........cooecieieeiinienieceeeee e 274
Moving Forward with Creativity..........ccccooenenininiiieeeee 275
Handling Criticism Gracefully...........ccccoevieririieniieniienieneeseeieeieeeeeeeenn 275
BeINgG HOMESt.....oouiiiiiiieeeeceeeetetet ettt ae s 276
Knowing Where You're GOINg ........cccevveiviiiniiniieniiinienieneeeeieeieeiesve e 277
Chapter 18: Ten Blogs You Should Know ....................... 2719
Dan GillmOor’s BIOZS......cceovuiviiriiiieniieeieeieeieeie st sttt ae s 280
BUzzMachine.........ooioiiiiiiieiee ettt 281
INSTAPUNAIL....couiiiiiiiie e 282
POWeEY LiNE BlOG.......cooiiiieiieiieeeteetet ettt sttt sae e 283
DOC S€arIS WEDIOG.......cccieieeiieiieieeeectetese et ete et st see e reesteesve b ae e 284
SCIPUNG NEWS ..ottt st a e sesreeneas 285
GIZINOAO ...ttt ettt et st sae b b et 286
ANIIDASH (.. 287
BlOGZING.IA......oiiiiiiieeeeee et 288
Chocolate & ZUCChini ......cccovivuiriiiiieeee e 289

Part Vll: Appendixes..............ccuceeceeciecenccencceenceneecs 291

Appendix A:Glossary ..........ccoiiiiiiiiii i 293
Appendix B: Using the BookBlog ............................. 297
Appendix C: Hosted and Independent Blog Solutions ............ 299
Appendix D: How URLsWork ................coiiiiiiinnn. 301
Appendix E: Case Studies ...............cciiiiiiiiiiiin, 303
SCODIBIZET ...ttt ettt eeaaeeeareeeans 303
MeEdia Kitty . ..ooeecieeieeieeiecieet ettt ettt ste e st e e aeebessaesaneas 305
BlOZ MAVETICK ...cutiiiiiieiieieeieeteetest ettt sttt et aesne s 307
Photo FrAday ....coocveviiiiiiieiecieetetetectee sttt 309
Fast Company NOw (FC NOW) ....cccoociiriiiiininieetentesteteeeeee e 311
DUNSTAN’S BlOG .....eiiuiiiiiiiciecieeieeteeeee ettt st te et e b e 314
TPOAIOUNGE ......oeivieieciecteceeeee ettt sttt et et e et e e beeaesaeeas 316
WEDLOZS, INC. .ottt sttt ettt e st e e te e beeaeeaeeneas 318

JOACK «..nneeeeeeeeeeeeaeeeeeeeeaaaeaeaenenneseeasaeaasannnssseesssasasanees 321



X'(/[” Buzz Marketing with Blogs For Dummies




