
• Numerics •
1976 Design (Dunstan’s blog), 46, 314–315
1&1 Internet domain registration company,

65–67

• A •
actions, driving with blogs, 16–17, 41
ActiveWords blog, 16–17
AdBrite service, 236
Adobe Photoshop programs, 51
AdSense (Google), 232–234
advertising on your blog

AdBrite service for, 236
Blogads service for, 235
Google AdSense for, 232–234
problems with, 231–232
targeted advertising, 232

advertising your blog, 187, 192, 234–236.
See also promoting your blog

affiliate programs, 236–240
aggregator, 293
Airblogging moblogging software, 220
Alaska Science Outreach Web site, 248
Amazon Honor System, 243–244
Amazon.com Associates program, 237–240
American-Statesman blog, 268
anchor tag (HTML), 48
Angus Intervention Web site (Burger King),

30–31
anonymous blogging, solutions for, 59–60
AOL Journals hosting service, 77. See also

hosted blog solutions
Apartment Therapy blog, 232, 233
apologizing for mistakes, 146
applications. See software
Armstrong, Heather (blogger), 126
Armstrong, Lance (Tour de France 

racer), 268
Art of Speed blog (Nike), 16, 17, 37

asking for help
to get comments started, 169
mistakenly avoiding, 153–154
for promoting your blog, 190

Atom feeds. See also RSS
defined, 293
for promoting your blog, 180
syndication methods, 208
upgrading to, 216

attributes (HTML), 48
Audblog software, 224
audblogging (audio blogging), 224, 225, 267
audience, understanding, 274. See also Web

traffic analysis
Audioblog.com site, 224
Audioblogger software, 224
Audioscrobbler Web site, 133
authenticity, trust and, 37–38
AvantBlog moblogging software, 220
award contests, 187–188, 189
AWStats traffic tracking tool, 118
Azure moblogging software, 220

• B •
Bacardi “Planet Party” buzz marketing,

29–30
Back to Iraq blog, 138
Baghdad Burning blog, 138
Baio, Andrew (blogger), 63
bandwidth requirements, success and, 24
banner, designing, 46, 47
banning users, 147, 199
Bebak, Arthur (Creating Web Pages For

Dummies), 20
“best of” collections, 266
Bet, Long, 140–141
Blanca’s Creations Web site, 253–255
blog aggregation sites, notifying, 100. 

See also RSS
Blog Business World blog, 33
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blog examples online
ActiveWords, 16–17
American-Statesman, 268
Apartment Therapy, 232, 233
Art of Speed, 16, 17, 37
best-known blogs, 44
Blog Business World, 33
Blog Herald, 33
Blog Maverick, 13, 307–309
Blogging.la, 288
blogs you should know, 279–289
Blogstakes sweepstakes site, 36
BoingBoing, 126
Bovine Bugle, 42, 70–71, 87, 88
Bruggeman’s personal blog, 17
Business Blog Consulting, 33
Buzz Marketing with Blogs, 32, 89, 

90, 217, 297
BuzzMachine, 281
Chocolate & Zucchini, 289
Common Craft, 33
Community MX, 149
companion blog to this book, 32, 89, 

90, 217, 297
CorporateBlogging.Info, 33
Dash’s blog, 287
DeGeneres vidblog, 226
Diva Marketing Blog, 33
Dive Into Mark, 213
Doc Searls Weblog, 284
Dooce, 126
“dullest blog in the world,” 154–155
Easy Bake Weblogs, 33
FC Now, 14–15, 44, 126, 311–313
Gawker, 109–110
Gillmor’s blogs, 280
Gizmodo, 126, 236, 286
Google’s official blog, 144, 171, 172
InstaPundit, 44, 126, 282
iPodlounge, 316–317
Ito’s blog, 91
LAObserved, 151
Lip-Sticking, 33
Little Green Footballs, 150, 240
marketing professionals’ blogs, 32–33
Marqui Blogosphere Program, 36–37
Media Kitty, 305–307
MetaFilter online community, 132
Micro Persuasion, 33, 86, 87

1976 Design (Dunstan’s blog), 46, 314–315
Photo Friday, 309–311
Play Money, 177–178
Power Line, 283
Project Blog, 36
Radiant Marketing Group, 33
Romenesko’s blog, 126
Scobleizer, 18, 23, 303–305
Scripting News, 285
Slashdot online community, 129–131
Stonyfield Farms, 42, 70–71, 87, 88,

209–212
Strong Women Daily News (Stonyfield

Farms), 209–212
Subservient Chicken, 34–35
successful buzz-marketing blogs, 34–37
Talking Points Memo, 44
tompeters.com, 152
Traumatic Brain Injury Law Blog, 15–16
Trixie Update, 228–229
typical business blog, 13
Utterly Boring, 235
war blogs, 138
Waxy, 63
Weblogs, Inc., 318–319
well-regarded blogs, 126
WIL WHEATON DOT NET, 183, 237, 238

Blog Herald blog, 33
Blog Maverick blog

case study, 307–309
Maverick’s owner as blogger, 170, 171
as typical blog, 13

blog software. See also hosted blog
solutions; independent blog solutions;
software; specific programs

building a store with, 253–257
building a Web site with, 247–249
for customer service FAQ lists, 257–259
for intranets, 251–253
for project management and

collaboration, 19, 249–250
servers and choices for, 63
for tracking resources, 259–260
Web hosting and choices for, 68

Blogads service, 187, 235
blog-branded merchandise, selling,

244–245
bloggerati, 293
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Blogger.com hosting service. See also
hosted blog solutions

adding another author, 82–83
adding images, 81
adding links, 79–80
FAQ lists with, 259
Google purchase of, 138
opening an account, 77–78
overview, 73–74
posting to your blog, 79, 80
setting up a blog, 77–83
settings for comments, 81–82
template example, 61, 62

bloggers
choosing, steps for, 173
defined, 11, 293
expertise requirements, 22–23
good, characteristics of, 42, 170–172,

271–277
good, finding, 22–23, 42, 169–176
guest bloggers, 152, 189
marketing personnel versus, 22, 42
in name of your blog, avoiding, 44
outsourcing, 174–175
paying to post information, 36–37
replacing a blogger, 176–178
time commitment required for, 172–173
turning customers into, 175–176

Bloggies contest, 187–188, 189
blogging, defined, 293
blogging history. See history of blogging
Blogging.la blog, 288
Bloglines RSS reader

blogroll generation using, 218
described, 71, 87
illustrated, 72, 88
reading RSS feeds, 209–212
registering for an account, 209
subscribing to specific feeds, 210–212

Blogmapper site, 227
blogmapping, 227, 293
blogosphere

defined, 11, 293
familiarizing yourself with, 43
lurking and learning on, 126–127
methods of generating buzz using, 31
online communities, 129–134

BlogPlanet moblogging software, 220
Blogrolling Web-based tool, 218

blogrolls
creating, 185, 217–218
defined, 71, 185, 217, 294
hosted blog solutions and, 72
independent blog solutions and, 87
tools for, 218
uses for, 217

blogs
contests for, 187–188, 189
defined, 11, 293
first use of term, 135
innate buzz-marketing qualities of, 32
typical blog, 13

Blogstakes sweepstakes site, 36
blogware, 294. See also blog software
Blood, Rebecca (blogger and author), 135
Bloomberg, Tony (blogger), 33
BoingBoing blog, 126
bold formatting with HTML, 47–48
Bonner, Sean (blogger), 288
Bovine Bugle blog (Stonyfield Farms), 42,

70–71, 87, 88
branding

in blog design, 46
selling blog-branded merchandise,

244–245
Bravenet traffic tracking tool, 119
Brown, Bill (blogger), 147
browsers

traffic tracking statistics and, 123
User Agent in log files, 115

Bruggeman, Buzz (ActiveWords 
co-founder), 16, 17

Bruner, Rick E. (blogger), 33
budget. See financial issues
building a business blog. See also hosted

blog solutions; independent blog
solutions

adding images, 49–51
branding, 46
color palette, 46
designing the blog yourself, 45–51
editing issues to consider, 42
familiarizing yourself with the

blogosphere, 43
finding a blogger, 22–23, 42
goals for, 40–42, 277
hiring outside help, 39, 52–53
incorporating HTML, 47–48
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building a business blog (continued)
knowing your limitations, 39
logo or banner, 46, 47
multiple blogs for multiple purposes,

41–42
naming the blog, 44–45, 64
prep work for, 40–42
setting policies, 42, 43

Burger King
Angus Intervention buzz marketing by,

30–31
Chicken Sandwich World Championship

campaign, 35
Subservient Chicken campaign, 34–35

Business Blog Consulting blog, 33
buzz

defined, 11, 294
effectiveness of, 11–12
spreading with blogs, 31–38

buzz marketing. See also word-of-mouth
marketing

assessing success of, 29
Bacardi example, 29–30
Burger King example, 30–31
defined, 27, 29, 294
disclosing relationships with 

bloggers, 146
Hotmail example, 31
increasing importance of, 28
innate qualities of blogs for, 32
other names for, 29
word-of-mouth marketing compared 

to, 29
Buzz Marketing with Blogs blog

blogroll, 217
described, 32
ExpressionEngine used for, 89, 90
using, 297

BuzzMachine blog, 281
Buzznet photoblog hosting, 223

• C •
CafePress.com, 245
cameras, acquiring photos using, 49, 222

Cascading Style Sheets (CSS), 60, 
94–95, 294

case studies of blogs
Blog Maverick, 307–309
FC Now, 311–313
iPodlounge, 316–317
Media Kitty, 305–307
1976 Design (Dunstan’s blog), 314–315
Photo Friday, 309–311
Scobleizer, 303–305
Weblogs, Inc., 318–319

catblogging, 140
categories

defined, 70
with ExpressionEngine, 100, 103–104
hosted blog solutions and, 70
independent blog solutions and, 86

centrifugal marketing. See buzz marketing
Chaney, Paul (blogger), 33, 167
Chicken Sandwich World Championship

campaign (Burger King), 35
Children’s Hospital and Regional Medical

Center intranet, 251–253
Chocolate & Zucchini blog, 289
choosing a blogger

characteristics to look for, 42, 170–172,
271–277

customer support personnel and, 23
expertise requirements, 22–23
extra pay for blogging, 174
marketing personnel and, 22, 42
outsourcing, 174–175
steps to take, 173
time commitment required, 172–173
turning customers into bloggers, 175–176

clip art, finding, 51
Clipart.com site, 51
Cluetrain Manifesto, The (Searls, Doc), 284
collaboration

blog software for, 19, 249–250
wikis and, 258

collections, tracking with blog software,
259–260

colors, blog design and, 46
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comments
adding functionality to your blog, 216
asking questions directly of readers,

168–169
Blogger settings for, 81–82
calling in favors to get started, 169
defined, 294
diablog techniques, 185–186
dialogue and, 167
editing, 23, 198
with ExpressionEngine, 99
generating, 167–168
HaloScan comment system, 216
handling criticism, 147, 275–276
hosted blog solutions and, 72
independent blog solutions and, 87
links in typical blog, 13
links to your blog from, 128
memes, 140
moderated, on Slashdot, 130
need for capabilities, 72, 207–208
notification for, 81
offensive (by trolls), 147, 199
policies for, 197–199
posting on other blogs, 185
spam, 167, 197–199
staying open and accessible to, 274–275
when to comment, 128–129

Common Craft blog, 33
communicating. See also dialogue

with consumers about your company, 14
with customers, 14–15
internally, blogs versus newsletters 

and, 12
internally using blogs, 19, 249–250

communities online
Fark, 264
MetaFilter, 132
Slashdot, 129–131
social networking tools, 133–134

Community MX blog, 149
companion blog to this book. See Buzz

Marketing with Blogs blog
Comstock Web site, 51
consumer-oriented marketing. See buzz

marketing

consumers. See customers
contests

Bloggies, 187–188
entering your blog in, 187–188
finding, 189
holding a contest, 263–264
RSS naming contest, 208

control
corporate culture and, 21, 22, 144–145
of message, 23, 144–145

controlling the message, 23, 144–145
conversations. See communicating;

dialogue
cookies, 111, 112–113
Copeland, Henry (Blogads creator), 235
copyrights, 162, 192
CorelDRAW Essentials graphics 

program, 50
corporate culture. See also policies 

for blogs
blog challenges for, 21, 22
conveying, as goal for business blogs,

40–41
employee blogs, 24, 25, 191, 199–203
setting guidelines for blogging, 24
trust between blogger and company, 196

Corporate Weblog Manifesto (Scoble,
Robert), 164–165

CorporateBlogging.Info blog, 33
corrections, handling, 194–195
costs. See financial issues
creating a business blog. See building a

business blog
Creating Web Pages For Dummies (Smith,

Bud E. and Bebak, Arthur), 20
Creative Commons Web site, 51
credibility, independent blog solutions

and, 63
criticism, handling, 147, 275–276
CSS (Cascading Style Sheets), 60, 

94–95, 294
CSS Web Design For Dummies (Mansfield,

Richard), 94
Cuban, Mark (Dallas Mavericks owner), 13,

170, 171. See also Blog Maverick blog
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customer service and support
building FAQ lists, 257, 259
as goal for business blogs, 40
personnel as good bloggers, 23

customers
communicating with, 14–15
conversation with consumers, 14
gathering feedback with blogs, 12, 21, 32
help promoting your blog from, 190
loyalty, using blogs to foster, 12
turning into bloggers, 175–176

customization, independent blog solutions
and, 61

Cyborg Name Generator program, 269

• D •
Dallas Mavericks blog. See Blog Maverick

blog
Dash, Anil (Six Apart VP), 287
databases with ExpressionEngine, 97–98
date in log files, 114
Dean, Howard (presidential candidate),

138–139
default templates, avoiding, 45
defensiveness, avoiding, 146–148
DeFillippo, Jason (blogger), 288
DeGeneres, Ellen (talk show host), 226
Denton, Nick (Gawker Media 

executive), 286
designing a business blog

adding images, 49–51
branding, 46
color palette, 46
customizing your design, 46–47
default templates and, 45
hiring outside help, 52–53
hosted blog solutions and, 72–73
incorporating HTML, 47–48
logo or banner, 46, 47
redesigning, 152
typical design aesthetic, 45

diablog techniques, 185–186
dialogue. See also communicating

diablog techniques, 185–186
gathering feedback through, 21, 32
as goal for business blogs, 41
implementing comments for, 167
trust as basis for, 34

Dibbell, Julian (blogger and journalist),
177–178

digital cameras, acquiring photos using, 
49, 222

Diva Marketing Blog, 33
Dive Into Mark blog, 213
DiVita, Yvonne (blogger), 33
Doc Searls Weblog, 284
domain forwarding, 65
domain masking or mapping, 65
domain names

buying, 65
determining availability of, 64–66
domain forwarding, 65
domain masking or mapping, 65
need for, 64, 186
registering, 67
suffixes, 301
in URLs, 301

domain registration companies, 65
donations. See tip-jar approach for

donations
Dooce blog, 126
download speed, 50, 111, 115
downloading

ExpressionEngine program, 93
ExpressionEngine templates, 97

Dr Pepper’s Raging Cow campaign, 145–146
Drum, Kevin (catblogger), 140
dry-spell breaking ideas

audblogging, 267
“best of” collections, 266
building a widget, 269
describing where you work, 265
holding a contest, 263–264
opening your mail, 265
posting from new locations, 266–267
posting reader photos, 264
Q & A format, 267–268
writing as a made-up character, 268

“dullest blog in the world,” 154–155
Dunstan’s blog (1976 Design), 46, 314–315
Dusoulier, Clotilde (blogger and cook), 289

• E •
Easy Bake Weblogs blog, 33
e-commerce. See stores
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editing blogs
avoiding perfectionism, 167
comments, 23, 198
with ExpressionEngine, 100–101
formatting with ExpressionEngine, 101
formatting with HTML, 47–48
issues to consider, 42

editors
hiring, 194
for multiple-authored blogs, 163

education, as goal for blogs, 40
e-mail

address included with comments, 128
for diablog, 185–186
Hotmail buzz marketing, 31
notification for comments, 81
posting or writing about, 265
signatures, adding your blog URL, 186

employee blogs
establishing policies for, 201–203
inappropriate material in, 24, 25, 199
job loss and, 24, 199, 200
Microsoft bloggers, 201
policies needed for, 191, 200

employees, blog promotion by, 190
entertainment, as goal for blogs, 41
entries. See comments; editing blogs;

updating or posting
entry, defined, 294
evergreen information, 259
excuses, avoiding, 146–147
expertise

establishing with blogs, 15–16
hiring outside designers and coders,

52–53
in marketing, trust undermined by, 42
required for company blogger, 22

ExpressionEngine (pMachine)
adding blog entries, 98–100
adding categories, 100, 103–104
adding images, 101–103
adding members, 104–105
Cascading Style Sheets, 94–95
databases, 97–98
downloading, 93
editing blog entries, 100–101
formatting buttons, 101

getting installation instructions, 94
installing, 93–94
multiple authoring, 104–105
navigating, 94–98
notifying blog aggregation sites of

updates, 100
overview, 89–90
purchasing, 92–93
setting up a blog, 92–105
templates, 96–97
traffic tracking tools, 116
unzipping, 93–94
Web site built with, 248

Expressions photoblog hosting, 223
eXtensible Markup Language (XML), 296

• F •
fake blogs, 146
false advertising, 192
FAQs (frequently asked questions) for

customer service, 257, 259
Fark community forum, 264
Fast Company. See FC Now blog
FastCounterPro traffic tracking tool, 120
FC Now blog (Fast Company)

as blog to learn from, 126
case study, 311–313
company name incorporated in blog

name, 44
customer communication by, 14–15
as multiple-authored blog, 166

features of effective blogs, 20–21
feedback. See also comments

gathering with blogs, 12, 21, 32
offensive (by trolls), 147, 199

Feedreader news aggregator, 213
feeds. See Atom feeds; RSS
fictional blogs, 146
File Transfer Protocol (FTP), 294
film cameras, acquiring photos using, 

49, 222
financial issues. See also money-making

with blogs
buying a domain name, 65
extra pay for blogging, 174
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financial issues (continued)
hosted blog solutions and, 59, 69
independent blog solutions and, 61–62
paying bloggers to post information,

36–37
for Web hosting, 68

finding. See also Internet resources
contests, 189
domain name availability, 64–66
good bloggers, 22–23, 42, 169–176
news, 273–274
RSS feeds, 219
stock photos and clip art, 51
Web host, 67–68

Fireworks MX graphics program
(Macromedia), 50

fisk, defined, 294
flexibility, hosted blog solutions and, 70
Flickr photoblog hosting, 223
forums, posting in, 188–189
Fotolog photoblog hosting, 223
Fotopages photoblog hosting, 223
Fotothing photoblog hosting, 223
frequently asked questions (FAQs) for

customer service, 257, 259
Friendster Web site, 134
FTP (File Transfer Protocol), 294
FTP programs, 94
Furl Web tool, 218
future plans, hosted blog solutions and, 70

• G •
Gahran, Amy (blogger), 208
Gardner, Susannah

Blanca’s Creations Web site created by,
253–255

Buzz Marketing with Blogs blog, 32, 89,
90, 217, 297

Gawker.com blog, 109–110, 118, 119
generating RSS feeds, 213–216
GettyImages Web site, 51
GIF format, 49
Gillmor, Dan (blogger), 280
Gizmodo blog, 126, 236, 286
glossary, 293–296
goals, 40–42, 277

Godin, Seth (blogger), 266
goodwill, using blogs for, 12
Google

AdSense, 232–234
Blogger purchased by, 138
blogs favored by, 32
Halloween blog of, 144
“more evil than Satan” search results, 18
official blog of, 144, 171, 172

grammar checking, 162–163
graphics. See images
graphics programs, choosing, 50–51
grass-roots marketing. See buzz marketing
greediness, avoiding, 149–150, 238
Groove Networks’ employee blog policy,

202–203
guerrilla marketing. See buzz marketing
guest bloggers, 152, 189
guidelines for blogs. See policies for blogs

• H •
Halloween blog of Google, 144
HaloScan comment system, 216
Hanscom, Michael (employee blogger), 200
Have You Heard blog, 19
HBlogger moblogging software, 220
HBX traffic tracking tool, 120
headlines for your blog, 208, 218–219
help. See asking for help; outsourcing
Hemera Web site, 51
Hinderaker, John (blogger), 283
hiring outside help. See outsourcing
history of blogging

Dean for America campaign, 138–139
early history, 135
Google buys Blogger, 138
Kaycee Nicole hoax, 136
Lott’s racism, 137
September 11, 135–136
war blogs, 137, 138

history of RSS, 213
hits, 110–111
Holden, Greg (Starting an Online Business

For Dummies), 256
honesty, necessity of, 276
Honor System (Amazon), 243–244
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hosted blog solutions. See also specific
hosting companies

for anonymous blogging, 59–60
Blogger.com hosting service, 73–74, 77–83
blogrolls support and, 71–72
categories support and, 70–71
comments and, 72
companies to consider, 73–77
defined, 57, 69
design options and, 72–73
factors for choosing a company, 69–70
features to shop for, 70–73
financial issues, 59
free services, 59
independent blog solutions versus, 57–58
names for blogs and, 64
pros and cons, 58
Radio UserLand hosting service, 75–76
RSS and, 71
setting up a blog, 77–83
table listing, 299–300
time limits and, 58–59
for trial runs, 59
TypePad hosting service, 74–75
Web hosting services with, 68
Web hosting versus, 68
when to use, 58–60

hosting
for moblogs, 221
for photoblogs, 223
Web hosting, 64, 67–68

Hotmail’s buzz marketing, 31
HTML (Hypertext Markup Language)

basic formatting, 47–48
creating links, 48
defined, 294
independent blog solutions and

knowledge of, 60
Meta tag for RSS feeds, 215–216
PayPal code, 242
requirements for blog design, 47

http:// for Web addresses
in links on your blog, 48
as protocol for URLs, 301
in this book, 2

Hughes, Mark (Buzzmarketing CEO), 27
Hughes, Stuart (war blogger), 138

Hurlbert, Wayne (blogger), 33
hyperlinks. See links
Hypertext Markup Language. See HTML

• I •
images

acquiring photos, 49, 222
adding with Blogger, 81
adding with ExpressionEngine, 101–103
blogmapping, 227
finding stock photos and clip art, 51
formats for the Web, 49–50
graphics programs for, 50–51
photoblogs, 221–225
posting reader photos, 264
reader response to, 189
sizing for the Web, 50
vidblogging, 226–227

indenting text with HTML, 48
independent blog solutions. See also

specific software
blogrolls support and, 87
categories support and, 86
checking documentation for, 86
customization and, 61
for cutting-edge technology, 62
defined, 57
for existing Web sites, 63–64
ExpressionEngine, 89–90, 92–105
features to shop for, 86–88
financial issues, 61–62
hosted blog solutions versus, 57–58
Movable Type, 90–91
pros and cons, 60
reputation and credibility from, 63
RSS and, 86–87
setting up a blog, 92–105
software solutions to consider, 89–92
table listing, 300
technical skills required for, 60–61, 85
when to use, 61–64

installing ExpressionEngine, 93–94
instantaneous publishing, 12
InstaPundit blog, 44, 126, 282
integrity, avoiding risks to, 145–146
interest, generating with blogs, 16, 17
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Internet resources. See also blog examples
online; search engines

advertising services for blogs, 187
Amazon Honor System, 243–244
Amazon.com Associates program,

237–240
Angus Intervention site, 30
audblogging solutions, 224
Blanca’s Creations site, 253–255
Blogger.com hosting service, 73, 77
Bloglines RSS reader, 71, 72, 87, 88,

209–212, 218
Blogmapper, 227
blogroll tools, 218
CafePress.com, 245
Chicken Sandwich World Championship

site, 35
Cluetrain Manifesto, 284
contests, 187–188, 189
Cyborg Name Generator, 269
DeGeneres vidblog, 226
ExpressionEngine, 89
Fark community forum, 264
Feedreader news aggregator, 213
FTP programs, 94
Gawker blog traffic stats, 109
graphics programs, 50–51
HaloScan comment system, 216
for headlines for your blog, 219
history of blogging, 135
history of RSS, 213
hosted blog solutions, 73–76, 299–300
Hotmail, 31
independent blog solutions, 300
Kinja RSS reader, 212
Long Bet information, 141
Lott’s racism, resources on, 137
MetaFilter online community, 132–134
Microsoft bloggers, 201
moblog hosting, 221
moblogging software, 220
“more evil than Satan” Google search

results, 18
Movable Type, 90
NewsGator, 213
newsreader software, 214
Nicole hoax information, 136
Nokia, 35
PayPal Donations, 241–242

PayPal shopping cart system, 255
photoblog hosting, 223
photoblog information, 225
Planet Party site, 29–30
pMachine Pro, 89
Radio UserLand hosting service, 75
registering RSS feeds, 215
RSS feed writing, 214
RSS feeds, finding, 219
RSS feeds online, 214
RSS naming contest, 208
sites built with blog software, 248–249
Slashdot online community, 129–131
social networking tools, 133–134
stock photos and clip art, 51
Technorati site, 141
traffic tracking tools, locally installed,

117–118
traffic tracking tools, Web-based, 118–121
Transmit FTP software, 94
T-Shirt King site, 255–256
TypePad hosting service, 74
URL conventions in this book, 2
vidblogging information, 227
Viral and Buzz Marketing Association, 28
Wikipedia, 258
Wired site, 182
Word of Mouth Marketing Association, 28
writing resources, 162
WS_FTP program, 94

interviews for Q & A format, 267–268
intranets, 251–253
IP addresses in log files, 114
iLounge blog, 316–317
Iraq war, 138
italics

formatting with HTML, 47–48
in this book, 2

Ito, Joi (Six Apart chairman), 91

• J •
Jarvis, Jeff (blogger), 281
JASC Paint Shop Pro graphics program, 50
Johnson, Charles (blogger), 240. See also

Little Green Footballs blog
Johnson, Scott (blogger), 283
JPEG format, 49
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• K •
Kablog moblogging software, 220
Kid Halloween (blogger), 38
killer applications, 227–229
Kinja RSS reader, 212

• L •
LAObserved blog, 151
Lee, Blanca (online merchandiser), 253
LeFever, Lee (blogger), 33
legal issues. See also policies for blogs

copyrights, 162, 192
creating a corporate blogging policy,

193–199
disclaimers, 23, 201, 202
employee blogs, 24, 25, 191, 199–203
existing legal documents, 192
false advertising, 192
libel, 192
posting blog policies online, 23
posting correspondence, 265
setting guidelines for blogging, 24

length of blog entries, 160
libel, 192
licenses for ExpressionEngine, 92–93
LinkedIn professional network, 134
linkrolls. See blogrolls
links

adding with Blogger, 79–80
blogrolls, 71, 72, 87, 185, 217–218
with comments, 128
creating with HTML, 48
to old content, 186
to other blogs, 184–185
permalinks, 180–181
posting comments on other blogs, 185
for promoting your blog, 182–186
server overload and, 182
from Slashdot, caveat for, 131
Technorati tracking of, 141
in typical blog, 13
value of, 150–151

Lip-Sticking blog, 33
Little Green Footballs blog, 150, 240
locally-installed traffic tracking tools,

116–118

location for blogging, changing, 266–267
Lockergnome’s RSS Resource Web site, 214
log files, 113–115
logo for blogs, designing, 46, 47
Long Bet, 140–141
Lott, Trent (Senate Majority Leader), 137
loyalty

from customers, blogs and, 12
personal feel of blogs and, 32
replacing a blogger and, 176–177
respecting the blog medium and, 39

lurking, 126, 127

• M •
MacNeill, Beatrix “Trixie” (blog subject),

228–229
MacNeill, Ben (blogger), 229
Macromedia Fireworks MX graphics

program, 50
Malda, Rob (Slashdot creator), 130
Mansfield, Richard (CSS Web Design For

Dummies), 94
maps (blogmapping), 227
marketing campaigns, blogs with, 34
marketing professionals

blogs by, 32–33
choosing a blogger and, 22, 42

Marshall, Joshua Micah (blogger and
journalist), 137. See also Talking Points
Memo blog

Mazda, blogging mistake related to, 38
Media Kitty blog, 305–307
memes, 140, 294
Meta tag for RSS feeds, 215–216
MetaFilter online community, 132
Micro Persuasion blog, 33, 86, 87
Microsoft. See also Scobleizer blog

blogs and revamped image of, 18
employee bloggers, 201
Scoble recruited by, 175–176

mini-interviews, 267–268
Mirengoff, Paul (blogger), 283
mistakes in blogs, handling, 194–195
mistakes to avoid

breaking your own rules, 148–149
controlling the message, 23, 144–145
defensiveness, 146–148
greediness, 149–150, 238
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mistakes to avoid (continued)
not asking for help, 153–154
not linking, 150–151
not trying new things, 152–153
risking your integrity, 145–146
showing off, 153
taking your blog too seriously, 154–155
in writing for blogs, 161

Moblog UK moblog-hosting service, 221
moblogging (mobile blogging)

defined, 75, 219, 294
hosting for, 221
software for, 220
TypePad hosting service support for, 75
using, 219–221

money-making with blogs. See also
financial issues

advertising on your blog, 231–236
affiliate programs for, 236–240
building a store, 253–257
selling blog-branded merchandise,

244–245
tip-jar approach, 240–244

Movable Type (Six Apart)
intranet using, 252
overview, 90–91
technical showmanship and, 63
Trackback technology, 183, 184
Web hosting with, 68
Web site built with, 248

multiple authoring
avoiding too many disparate topics, 166
with Blogger, 82–83
choosing bloggers for, 171
with ExpressionEngine, 104–105
for project management and

collaboration, 249–250
Radio UserLand hosting service support

for, 76
style and tone of blog and, 165
working strategies for, 163

• N •
names

in blog format, 13
domain forwarding, 65
domain masking or mapping, 65
domain names, 64–67, 186

hosted blog solutions and blog names, 64
naming your blog, 44–45, 64

narcissism, avoiding, 274
news aggregation

newsreader sites and software, 214
Radio UserLand hosting service support

for, 76
registering RSS feeds, 215
for RSS feeds, 213

NewsGator
news aggregator, 213
Online RSS reader, 212

newsletters, business blogs versus, 12
newsreader sites and software, 214
Nicole, Kaycee (blogging hoax), 136
Nike Art of Speed blog, 16, 17, 37
1976 Design (Dunstan’s blog), 46, 314–315
Nisenholtz, Martin (Long Bet 

participant), 141
Nokia camera phone campaign, 35–36
no-nos. See mistakes to avoid
notification

to blog aggregation sites, 100
for comments posted to your blog, 81
for RSS feeds, 215
Trackback technology, 183, 184

• O •
1&1 Internet domain registration company,

65, 66, 67
Online News Association (ONA) Web site,

248–249
Orchard, Dunstan (blogger), 46. See also

1976 Design (Dunstan’s blog)
O’Reilly’s RSS DevCenter Web site, 214
Ortman, Jake (blogger), 235
outsourcing

blog writing, 174–175
hiring designers and coders, 52–53
knowing your limitations and, 39

Ozzie, Ray (blogger), 202

• P •
pages or page views, 112, 122–123
Paint Shop Pro graphics program 

(JASC), 50
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Park, Joyce (employee blogger), 200
passion, importance of, 271–272
passwords, TypePad support for, 75
PayPal

Donations, 241–242
free shopping cart system, 253, 255

performance (download speed), 
50, 111, 115

permalinks, 180–181, 295
personal blogs

described, 143
by employees, 24, 25, 191, 199–203

Peters, Tom (blogger), 152
Pheedo RSS advertising service, 187
Photo Friday blog, 309–311
photoblogs

creating photos for, 222
defined, 295
further information, 225
hosting for, 223
overview, 221–222
slide shows and galleries versus, 221
software for, 224

photographs. See images
Photos.com site, 51
Photoshop contests, 264
Photoshop CS (Adobe), 51
Photoshop Elements (Adobe), 51
ping, defined, 295
pinging. See notification
Planet Party Web site (Bacardi), 29–30
Play Money blog, 177–178
Ploggle photoblog hosting, 223
plug-ins, independent blog solutions 

and, 61
pMachine

ExpressionEngine, 89–90, 92–105, 116
pMachine Pro, 89

PNG format, 50
Pocket SharpMT moblogging software, 220
PocketBlog moblogging software, 220
policies for blogs

banning certain users, 199
breaking your own rules, avoiding,

148–149
Brown’s example, 147
changing your policies, 148–149

for comments, 197–199
creating a corporate blogging policy,

193–199
employee blogs, 201–203
Groove Networks’ employee blog policy,

202–203
handling mistakes, 194–195
for offensive or abusive remarks, 147, 199
overview, 193–194
posting online, 23
preventing mistakes, 194
promises, keeping, 196
secrets, keeping, 197
setting, 24, 42, 43, 191
statements to consider including, 193
for trolls, 147, 199

post, defined, 295
posting. See comments; updating or

posting; writing for blogs
Power Line blog, 283
power of business blogs, 11–12
Poynter Institute Web site, 126
privacy, cookies and, 111
programs. See software
Project Blog (Richards Interactive), 36
project management, 19, 249–250
promises, keeping, 196
promoting your blog

adding URL to your e-mail signature, 186
advertising, 187, 192, 234–236
asking for help, 190
content geared toward, 188–189
contests for, 187–188, 189
getting a domain name, 186
holding physical gatherings, 187
links for, 182–186
marketing tips, 186–188
need for, 179
technology for, 180–181

protocol in URLs, 301
publishing

instantaneous, blogging as, 12
RSS feeds, 213–216

punctuation
checking, 162–163
domain names and, 301

purposes for business blogs, 40–42
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• Q •
Q & A format, 267–268
quizzes in blogs, 152

• R •
Radiant Marketing Group blog, 33, 167, 168
Radio UserLand hosting service, 75–76. See

also hosted blog solutions
Raging Cow drink campaign (Dr Pepper),

145–146
RDF (Resource Description Framework)

Site Summary. See RSS
reading RSS feeds

Bloglines RSS reader for, 209–212, 218
Kinja RSS reader for, 212
overview, 209
registering for a Bloglines account, 209
subscribing to specific feeds, 210–212

Really Simple Syndication. See RSS
referral marketing. See buzz marketing
referrers, 115, 123
registering. See also signing up

for affiliate programs, 237
for Bloglines RSS reader account, 209
domain names, 67
domain registration companies, 65
RSS feed with news aggregation sites, 215

Remember icon, 6
replacing a blogger, 176–178
reputation, independent blog solutions

and, 63
Resource Description Framework (RDF)

Site Summary. See RSS
resource tracking with blog software,

259–260
response codes in log files, 114–115
Reynolds, Glenn (blogger), 126, 282. See

also InstaPundit blog
Rich Site Summary. See RSS
Richards Interactive Project Blog, 36
Riley, Duncan (blogger), 33
Roderick, Kevin (blogger and 

journalist), 151
Romenesko, Jim (blogger), 126
RSS

acronym meaning unclear for, 71, 208
adding headlines from feeds, 218–219

advantages of, 207
Atom feeds, 180, 208, 216, 293
Bloglines RSS reader, 71, 72, 87, 88,

209–212, 218
creating RSS feeds, 213–216
defined, 208, 295
downsides, 213
feeds online, 214
finding RSS feeds, 219
history of, 213
hosted blog solutions and, 71
how it works, 209
independent blog solutions and, 86–87
Kinja RSS reader, 212
Meta tag for feeds, 215–216
naming contest for, 208
NewsGator Online RSS reader, 212
overview, 71, 86–87
Pheedo advertising service, 187
postings syndicated by, 32
for promoting your blog, 180
Radio UserLand hosting service support

for, 76
reading RSS feeds, 209–213
registering with news aggregation 

sites, 215
syndication methods, 208
versions of, 213
Web traffic analysis and feeds, 213

Rubel, Steve (blogger), 33, 86

• S •
sales. See also stores

affiliate programs for, 236–240
avoiding greediness, 149–150, 238
of blog-branded merchandise, 244–245
building a store, 253–257
driving with blogs, 16–17, 41

Salon e-zine’s hosted blog solution, 77
scanners, acquiring photos using, 49, 222
Scoble, Robert (blogger)

Corporate Weblog Manifesto, 164–165
recruitment by Microsoft, 175–176
as Scobleizer blogger, 18, 23

Scobleizer blog
case study, 303–305
Corporate Weblog Manifesto, 164–165
disclaimer on, 23, 201, 202
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Microsoft reputation revamped by, 18
Scoble’s recruitment by Microsoft,

175–176
Scripting News blog, 285
search engines

for adding headlines to your site, 216
blogs as magnets for, 32
frequency of updates and listing on, 21
tracking search terms used, 123

Searls, Doc (blogger), 284
secrets, keeping, 197
Senkowsky, Sonya (freelance writer), 248
September 11, blogging and, 135–136
servers

blog software choices and, 63
links and overload on, 182
photoblog space requirements, 225
response codes in log files, 114–115
Slashdotted, 131, 182

setting up a blog. See Blogger.com hosting
service; building a business blog;
ExpressionEngine (pMachine)

shopping cart system (PayPal), 253, 255
showing off, avoiding, 153
sideblog, 295
signatures (e-mail), adding your blog 

URL, 186
signing up. See also registering

for AdSense (Google), 233–234
for Amazon Honor System, 243–244
for Amazon.com Associates program,

238–240
for PayPal, 241–242

Site Meter Web counter, 118–119
Six Apart’s Movable Type. See Movable

Type
sizing images for the Web

download speed and, 50, 115
with ExpressionEngine, 103
overview, 50

skyscraper ads, 236
Slashdot online community

creation of, 130
Hall of Fame page, 131
how it works, 129–130
links from, caveat for, 131
meaning of name, 131
Slashdot effect on servers, 131, 182

Smith, Bud E. (Creating Web Pages For
Dummies), 20

Smith, Travis (blogger), 19
social networking tools, 133–134
software. See also blog software; hosted

blog solutions; independent blog
solutions

audblogging solutions, 224
blogroll tools, 218
FTP programs, 94
graphics programs, 50–51
killer applications, 227–229
for moblogging, 220
news aggregators, 213
newsreaders, 214
photoblog, 224
servers and blog software choices, 63
Trackback technology, 183, 184
traffic tracking tools, built-in, 116
traffic tracking tools, locally installed,

116–118, 121
traffic tracking tools, Web-based, 118–121
Trixie Tracker, 229
updated blogs listed by companies

selling, 180
User Agent in log files, 115
vidblogging, 227
Web hosting and blog software 

choices, 68
Web traffic tools, 109–110
widgets, 269

Soldier’s Paradise blog, 138
spam comments, 167, 197–199
speed for downloading your blog, 50, 

111, 115
spell checking, 162–163, 194
Stark & Stark law firm’s blog, 15–16
Starting an Online Business For Dummies

(Holden, Greg), 256
StatCounter traffic tracking tool, 120
“stealth” mode, 37–38
Stern, Bruce H. (lawyer), 15
sticky entries, 99
stock photos, finding, 51
Stonyfield Farms blogs

Bovine Bugle, 42, 70–71, 87, 88
overview, 42
Strong Women Daily News, 209–212
subscribing to RSS feed for, 210–211
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stores
Blanca’s Creations Web site, 253–255
blog software for, 253, 256–257
PayPal shopping cart system, 253, 255
T-Shirt King Web site, 255–256

Strong Women Daily News blog (Stonyfield
Farms), 209–212

Subservient Chicken campaign (Burger
King), 34–35

success of buzz marketing
blog activity as measurable and

quantifiable, 32
challenges for assessing, 29
successful buzz-marketing blogs, 34–37

suffix of domain names, 301
Sullivan, Andrew (political blogger), 137
surveys in blogs, 152
Swenson, Debbie (hoax perpetrator), 136
syndication. See Atom feeds; RSS

• T •
tags (HTML), 47–48
Talking Points Memo blog, 44, 137
targeted advertising, 232
technical concerns. See also specific

technologies
adding new tools, 152
dealing with, 24
gimmicks versus must-have 

technologies, 207
hiring outside designers and coders,

52–53
hosted versus independent blog

solutions and, 57–58, 60–61
promoting your blog, 180–181

Technorati Web site, 141
templates for blogs

customization features, 61
defaults, avoiding, 45
with ExpressionEngine, 96–97
hosted blog solutions and, 72–73
usefulness of, 96

Textad Exchange service, 187

textamerica moblog-hosting service, 221
time

commitment required for bloggers,
172–173

evergreen information, 259
frequency of updates, 20–21, 167, 273
hosted blog solutions and constraints on,

58–59
timing updates, 123

tip-jar approach for donations
Amazon Honor System for, 243–244
for-profit businesses and, 240, 241
overview, 240–241
PayPal Donations for, 241–242

tompeters.com blog, 152
Tour de France coverage blog, 268
Trackback technology, 183, 184, 295
tracking resources with blog software,

259–260
traffic analysis. See Web traffic analysis
Transmit FTP software, 94
Traumatic Brain Injury Law Blog (Stark &

Stark), 15–16
trial runs, hosted blog solutions for, 59
Trixie Tracker software, 229
Trixie Update blog, 228–229
trolls, 147, 199
trust

authenticity and, 37–38
between blogger and company, 196
conversations based on, 34
honesty and, 276
marketing professionals and, 42
personal feel of blogs and, 32

T-Shirt King Web site, 255–256
TypePad hosting service, 74–75, 116. See

also hosted blog solutions
typical business blog, 13

• U •
Ultima Online game, 177–178
unique visitors, 112–113
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unzipping ExpressionEngine, 93–94
updating or posting. See also comments;

writing for blogs
“best of” collections, 266
with Blogger, 79, 80
commitment to, 173
defined, 11
diablog techniques, 185–186
dry-spell breaking ideas, 263–269
e-mail received, 265
with ExpressionEngine, 98–100
frequency, importance of, 20–21, 167, 273
FTP programs for, 94
length of entries, 160
mistakes to avoid, 161
notifying blog aggregation sites, 100
reader photos, 264
RSS for syndicating posts, 32
sticky entries, 99
timing updates, 123
typical blog example, 13
updated blogs listed by software

companies, 180
URLs (Web addresses). See also blog

examples online; Internet resources;
links

adding to your e-mail signature, 186
with comments, 128
creating links with HTML, 48
how they work, 301
http:// for, 2, 48, 301
page URL in log files, 114
referrer URL in log files, 115
for subscribing to RSS feeds, 210, 212

User Agent in log files, 115
user groups, posting in, 188–189
Userplane AV Blogger software, 224, 227
uses for business blogs

communicating with customers, 14–15
driving actions and sales, 16–17
establishing expertise, 15–16
fixing what’s broke, 18
generating interest, 16, 17
goals that blogs can accomplish, 40–42

internal collaboration and
communication, 19, 249–250

project management, 19, 249–250
two-part strategy for, 14

Utterly Boring blog, 235

• V •
vacations, blogging during, 266–267
Variety magazine’s internal blog, 19
vidblogging, 295
vidblogging (video blogging), 226–227
Viral and Buzz Marketing Association, 28
viral marketing, 295. See also buzz

marketing; word-of-mouth marketing
visits, 112–113
VoiceAlizeR software, 224

• W •
Wackå, Fredrik (blogger), 33
Washington Post, 137
Watson, Christian (eHealth Program

Manager), 252
Waxy blog, 63
Web addresses. See blog examples online;

Internet resources; URLs (Web
addresses)

Web browsers
traffic tracking statistics and, 123
User Agent in log files, 115

Web hosting, 64, 67–68
Web sites. See also blog examples online;

Internet resources
building with blog software, 247–249
customer service FAQ list for, 257, 259
existing, independent blog solutions with,

63–64
Groove Networks’ employee site policy,

202–203
intranets, 251–253
wikis, 258

Web traffic analysis
cookies and, 111, 112–113
hits, 110–111
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Web traffic analysis (continued)
information not supplied by tools, 122
log files, 113–115
need for, 109
pages or page views, 112, 122–123
questions answered by, 122–123
RSS feeds and, 213
tools for, built-in, 116
tools for, locally installed, 116–118, 121
tools for, Web-based, 118–121
typical statistics, 109–110
visits and unique visitors, 112–113
Web-based versus local tools, 121

Web widgets, 269
The Webalizer traffic tracking tool, 117
Web-based traffic tracking tools, 118–121
webfeeds. See RSS
Weblogs. See blogs
Weblogs, Inc. blog, 318–319
WebTrends traffic tracking tool, 118
Wheaton, Wil (blogger), 183, 237
Wibbels, Andy (blogger), 33
widgets, 269
Wikipedia site, 258
wikis, 258, 259
WIL WHEATON DOT NET blog, 

183, 237, 238
wildfire marketing. See buzz marketing
Winer, Dave (blogger), 141, 285
Wired Web site, 182
“word of mouse” marketing, 29
Word of Mouth Marketing Association, 28
word-of-mouth marketing. See also buzz

marketing
buzz marketing compared to, 29
defined, 29, 295
effectiveness of blogs for, 16
increasing importance of, 28
power of, 12
Word of Mouth Marketing Association, 28

Wordpress, Web hosting with, 68
writing for blogs. See also comments;

editing blogs; mistakes to avoid
about e-mail received, 265
asking questions directly of readers,

168–169
avoiding perfectionism, 167
“best of” collections, 266
checking spelling, grammar, and

punctuation, 162–163, 194
choosing a blogger and, 171–172
controlling the message, 23, 144–145
describing where you work, 265
dry-spell breaking ideas, 263–269
guest bloggers, 152, 189
handling mistakes, 194–195
informal style and tone, 12, 20, 

160–161, 272
length of entries, 160
as a made-up character, 268
multiple authoring, 76, 82–83, 104–105,

163, 165–166
from novel location, 266–267
outsourcing, 174–175
practicing your skills, 166–167, 272
preventing mistakes, 194
promoting your blog and, 188–189
Q & A format, 267–268
resources for writers, 162
Scoble’s Corporate Weblog Manifesto,

164–165
writing RSS feeds, 213–216
WS_FTP program, 94

• X •
XML (eXtensible Markup Language), 296
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