Preface

We used to call it two-way radio. Today, “wireless” personal communica-
tions represents the fastest-growing segment of the global telecommunica-
tions market.

Two things we know: People love to talk, and they’re doing a lot more
of it wirelessly. Worldwide, 50 new cellular networks came on ling in
1996. Hundreds of billions of dollars are being spent to expand and up-
grade existing wireless networks throughout the world.

An industry-sponsored study of consumer attitudes toward wireless tele-
phones calls them the “smoke alarm of the *90s.” Twenty years ago, no one
had smoke alarms; now they’re everywhere. Today, 20¢ out of every dol-
lar in revenue for telecommunications providers comes from wireless com-
munications. By the year 2008, that figure is expected to increase to 80¢.

Signs of explosive industry growth are everywhere. More than half the
homes in the U.S. now have cordless phones. More than 70 million people
in the world subscribe to cellular telephone service—a number that could
easily more than triple to 280 million by the year 2000. Nearly 10 million
people are expected to be using wireless networks to transmit data by the
year 2000.

The ubiquity of wireless communications even shows up in our popular
culture. The Jim Dyer character on the TV sitcom “Murphy Brown” says,
“Anyone who makes cellular calls from a stall in the men’s room is capable
of anything.” A cartoon in the Wall Street Journal depicts an angry motorist
on her mobile phone saying, “No, I'm not interested in aluminum siding.”

The demand for pagers (about 70 million people worldwide now use
them) continues and has led to a host of innovative new products and ser-






