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A Amazon Associates program, 119
Arrington, Mike, 195-196
assets, calculating value, 142-143
auctions

buying blogs via, 143-145

selling blogs via, 146

unwanted characters attracted to, 148
audience. See readers
authenticity, affiliate program, 120
awards, 172, 175

active income, 8-9
Adams, Scott, 207
administration, of blog networks, 154
AdSense, 35, 108
Advertise Here button, 112, 115
advertiser packs, 114, 115
advertising
direct monetization through, 7
in granular posts, 93
making decision to add, 106-108

in niche blogs, 25-26, 35 B
tips for, 11-12 b5media.com, 151-152
what does not work, 10-11 banner advertising, 10-11, 109
advertising, strategies, 108-118 BIN (Buy It Now) price, 144, 147
ad formats, 117-118 block quotes, 82
banner ads, 109 blog carnivals, 169
deciding how many to display, 118 blog networks, 151-164
finding advertisers, 112-116 advantages of, 153-158
how much to charge, 116-117 disadvantages of, 155-157
optimization, 118 finding jobs in, 158-162
overview of, 108-109 joining, 157-158
payment types, 111-112 overview of, 151-153
product-based ads, 110 selling, 146-147
RSS ads, 111 starting your own, 163-164
taking payments, 116 “blog” word, in domain names, 58-59
text-link ads, 110-111 Blogger, 46, 48, 50-52
textual ads, 109-110 BlogHerald.com, 131, 147-148
Advertising page, 112 blogs
affiliate programs added benefits of, 4-5
direct monetization through, 7 defining, 1
getting competition prizes from, 175 websites vs., 2—4
niche blogs and, 35-36 bookmarking sites, 84, 176-179
tips for using, 119-121 books, writing, 127
Amazon, 35 borders, scannable content, 82
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boundaries, comments, 102 compilation pages, 184
bragging rights, 132 consistency, post, 90
brainstorming, 28 consultancy work, 128-129
branding, 56-57, 141 contact forms, 69-70
breaking news, 207 content
budget. See cost considerations ownership issues in blog networks, 156
build and flip, 13-14 useful blogs, 207-211
bulleted lists, 81, 83 valuating blog sales, 138-139
business partnerships, 129 writing. See writing blogs
Buy It Now (BIN) price, 144, 147 contests, 172, 174-176
Buy Me a Beer plugin, 122 contextual advertising
buying and selling blogs, 131-149 niche blogs using, 25, 35
building and flipping, 13-14 writing in granular style for, 93
buying, how to buy, 143-145 control
buying, reasons for, 132-135 blog networks and, 157
buying links, 181 building own blog and, 53-54
buying to sell (flipping), 135-136 buying blogs and, 135
sales basics, calculating blog’s value, controversy, encouraging, 102
142-143 cookies, recording, 15
sales basics, overview of, 136-137 cost considerations
sales basics, valuations, 137-142 blog platforms, 47
selling, how to sell, 147-149 buying existing blog, 133
selling, reasons for, 132-135 self-hosted blog, 54
selling, where to sell, 146-147 CPA (cost per acquisition) payment type,
112
C CPC (cost per click) payment type, 111
Caldwell, Ryan, 200 CPM (cost per thousand) payment type,

case study posts, 94 112, 116-117

categories, highlighting in sidebar, 184 Craigs.h_sh 4 )
Chitika. 35 credibility, and niche blogs, 25

critique posts, 96
culture, setting tone for blog’s, 102
Cutline template, 72-75

classifieds, income earning, 123
clutter, and advertisements, 11
collation posts, 96

color, 71-72, 74

comments D
encouraging, 101-102 database, self-hosted blog set-up, 64—-65
measuring success, 18-19 debate posts, 96-97
promoting readership, 167-168, 185- del.icio.us.com, 176
186 design considerations
community ad formats, 117-118
building, 210-211 color, 71-72, 74
niche blogs developing, 25 creating multifunctional masthead, 75
successful blogs and, 208 customizing template, 72-74
comparison posts, 95 disadvantage of hosted blogs, 51
competition, analyzing your, 31-33 outsourcing, 74
competitions, building readership, 172, overview of, 70-71
174-176 valuating blog sales, 141-142
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Digg spikes, 140
Digg.com, 176-178
Digital Photography School blog, 107
Digital Point marketplace, 146
direct monetization
advertising on niche blogs, 26
choosing, 10-11
overview of, 7
directories, generating inbound links, 181
distraction, advertisement, 11
domain names
choosing, 55-59
memorable, 167
registering, 59-60
valuating blog sales, 142
donations, 121-122
draft posts, 99
DreamHost.com, 64
DSLRBlog, 37

E

eBay, 146
educational blogs, 207
email lists, 138, 169
email subscribers, 18, 169
emailing
advertiser packs, 114-115
link requests, 170-171
eMoms at Home.com, 26, 164
employee bloggers, 196
employment opportunities, 129
Engadget, 32
entertainment, blogs for, 207, 210
eResources, selling, 129
escrow, blog sales, 137
ethics, of link baiting, 171-172
experience, and niche blogs, 29
expertise
advantages of blog networks, 153-154
building vs. buying based on, 134
niche blog requirement, 29

F

fame, 4

feedback, 18-19, 209
FeedBurner.com, 17
feed-reader services, RSS, 17
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Ferris, Tim, 198-199
flagship content, 165-166
flaming, 95
flipping blogs, 13-14, 135-136
formats, 81, 117-118
forums

helpfulness of, 48-49

looking for freelance blogging through,

125

networking through, 169
Four-Hour Work Week, 198-199
free advertisements, 113
freebies, as link bait, 173
freelance blogging, 12-13, 124-127
frequency, posting, 88-91
future factors, and domain names, 57

G

gadget blog space, 32
GalaDarling.com, 38-40
Gawker Media, 151
get-rich-quick tactics, 6
Gizmodo, 32, 36
GoDaddy.com, 59-60
Google, 35

Google AdWords, 115
Google Analytics, 140
Google Trends, 29-31
Google Webmaster Tools, 183
granular posts, 91-93

H

header image, changing, 72-73
headings, scannable content with, 82
hex numbering format, 74
highlighting, related posts, 184
hits, traffic, 16-17
hosted blog platforms
advantages of, 51
choosing, 52
defined, 50
disadvantages of, 51-52
setting up at WordPress.com, 61-63
standalone vs., 54-55
starting out with free, 55
hosting issues, self-hosted blogs, 54,
64-65
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house ads, 112-113 link posts, 95, 98-101

humility, 102, 198 links. See also inbound links
hyphenated domain names, 58 affiliate, 120-121

hypothetical posts, 97 building readership with, 167-168

developing on-site SEO with, 182
| monitoring, 19-20
ideas, spreading, 205207 requesting from bloggers, 170-171
secrets of success, 197
text-link ads, 110-111
list posts, 81, 83, 94
listing, creating for blog sale, 146-147
lists

images
creating scannable content, 82
header, 72-73

inbound links

generating, 181 ) ) )
off-site SEO with. 180 developing series with, 98
’ using as link bait, 172

valuating for blog sales, 140
lurkers, 185

income. See money, blogging for; money,
earning strategies

indirect monetization, 8, 9 M
informational posts, 94, 207, 210 magazines, writing for, 127
inspirational posts, 95-96 marketing. See promotion
instructional posts, 93-94 mastheads, multifunctional, 75
interactivity Meme posts, 97

measuring success, 18-19 merchandise, selling, 123

promoting readership through, 185 money, blogging for, 105-130

with readers’ comments, 101, 186 advertising tips, 11-12
inter-linked blogs, 181 amount you can earn, 6
interlinking between posts, 184 asking if this is right for you, 9
interview posts, 94 build and flip, 13-14
interviews, as link bait, 173 direct monetization, 7

direct monetization, choosing, 10-11

J factors to consider, 107-108

freelance blogging, 12-13

jobs, finding for blog networks, 158-162
indirect monetization, 8

K indirect monetization, choosing, 9
measuring success. See success,
keywords measuring

for on-site SEO, 182 niche blogging and, 35

using in titles, 86 not get-rich-quick tactic, 6
KnowMoreMedia, 152 overview of, 5

passive and active income, 8-9

L using multiple blogs, 12

legalities when to monetize, 105-107
of blog networks, 157 money, earning strategies. See also
of selling blogs, 145 advertising; buying and selling blogs
of words in domain names, 58 affiliate programs, 119-121

length of blog post, 87-88, 90 blog networks, 154156

LifeHacker, 207 build and flip, 13-14

link baiting, 171-173 classifieds, 123
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donations, 121-122
employment opportunities, 129
freelance blogging, 12-13, 124-127
merchandise, 123
networking and business partnerships,
129
selling eResources, 129
speaking, 127-128
subscriptions, 123
writing in magazines and books, 127
money obsession, 11
Moveable Type, 50
multiple blogs, 12

N

networking
getting well connected for success, 169,
197
partnerships, 129
newsgroups, networking through, 169
niche blogs, 23-43
attracting advertisers, 114
choosing domain name, 56
choosing niche, 40-43
decision to add advertising, 107
expanding into neighboring niches, 26—
27
keeping posts granular, 91-93
niche demographic, 38-40
overview of, 23-24
success of, 24-27, 192-194
wideness of, 36-38
niche blogs, choosing profitable topic, 28—
36
ability to produce fresh content, 34-35
competition, 31-33
experience or expertise, 29
own interest, 28
popularity of topic, 29-31
potential income streams, 35
research, 35-36
niche demographic blogs, 38-40
non-competes, 145
numbers, domain names with, 58

Index
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off-site SEO, 180-181
1-click-install, 63-68
123-reg.co.uk, 59
online job ads, 125
on-site SEO, 181-183
opening lines, 87
outsourcing design, 74
ownership, 52, 155-156

P

page views, increasing, 184-187
paid reviews, 7
paragraphs, creating scannable content,
82
passion, for topic, 28, 40
passive income, 8-9
passwords, blog set-up, 62, 67
payments, advertising, 116-117
PayPal, 116
PayPay Donation button, 122
Performancing.com, 146
Photography-BLOG, 37
pictures. See images
Piersall, Wendy, 26
pillar articles, 166
platforms, blog, 46-55
budget requirements, 47-48
choosing most popular, 49-50
goals, 47
hosted, 50-52
hosted vs. self-hosted, 54-55
level of technical expertise, 48—49
overview of, 46
self-hosted, 52-54
plug-ins, 69
PopCrunch, 199-200
popularity, niche, 29-31
posts
frequency of, 88-91, 198
getting readers to view more pages,
184-185
granular, 91-93
optimal length of, 87-88
types of, 93-97
updating, 166
utilizing series of, 93, 98-101
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prediction posts, 96
prestige, 155, 156
privacy, retaining, 195
problem posts, 95
ProBlogger
frequency of posts, 90
Job Board, 123, 159
lessons from, 194-195
survey on platforms, 49-50
product-based advertising, 110
professional bloggers
addiction to checking statistics, 22
is it right for you, 9
not get-rich-quick tactic, 6
overview of, 5
platforms used by, 49-50, 54-55
useful websites, 21
profile posts, 94-95
profit, 141-143
project posts, 97
promotion, 165-187
comments, 167-168
competitions, 174-176
flagship content and pillar articles, 165—
166
increasing page views, 184-187
link baiting, 171-173
links, 167-168
memorable domain names, 167
networking and communications, 169
requesting links from bloggers, 170-171
search engine optimization, 179-183
secrets of, 200
social media, 176-179
Purple Cow (Godin), 204

Q

quality, content, 138
questions, 101, 209
quizzes, as link bait, 172

R

rant posts, 95

reader burnout, 88-89

reader stickiness, 174

readers. See also promotion
blog networks and, 153

domain names and, 56
donations from, 121-122
evaluating for blog sales, 138
knowing your, 203-204
need to be remarkable for, 203-207
niche blogs and, 24-27
offended by advertising, 10
post length, 87
posting frequency, 88-91
researching, 79
setting tone for blog’s culture, 102
titles, 83-87
useful blogs for, 207-211
using affiliate programs, 120
working with scanning, 81-83
referral stats, 20
registering domains, 59-60
relationships, 153. See also networking
remarkable, need to be, 204-205
Rentacoder, 74
reputation, 11, 156
research, 134, 195
research-oriented posts, 96
resources, 134, 173
review posts, 94, 96
rewards, for comments, 102, 186-187
rhythm, posting, 90
RSS ads, 111
RSS subscribers
email subscribers vs., 18
frequency of posts and, 89
overview of, 17
titles grabbing attention of, 83-84

S

satirical posts, 97
scannable content, 81-83
Scoble, Robert, 196-198
Scobleizer, 196-198
scoops, 172
search engine optimization. See SEO
(search engine optimization)
self-hosted blog platforms
adding contact form, 69-70
advantages of, 53
choosing, 54
defined, 52
disadvantages of, 53-54
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hosted vs., 54-55
setting up with 1-Click-install, 63-68
selling blogs. See buying and selling blogs
SEO (search engine optimization), 179
blog networks, 154-155
effective titles for readers, 83-84
granular posts, 92
hosted blogs, 51
hyphenated domain names, 58
monitoring results, 20-22
niche blogs, 26
off-site, 180-181
on-site, 181-183
overview of, 179-180
own domain name, 55
post frequency, 89
post length, 88
valuating blog sales, 139
series, 98-101, 184
service contracts, 8
setting up blog, 45-75
adding themes, 69
choosing domain name, 55-59
choosing platform, 46-50
design considerations, 70-75
hosted, at WordPress.com, 61-63
hosted vs. self-hosted, 50-55
registering domain, 59-60
self-hosted, adding contact form, 69-70
self-hosted, using 1-Click-install, 63-68
Sitepoint marketplace, 146
Soccerlens.com, 163
social bookmarking sites, 84, 176-179
social media, 176-179
speaking, income earning strategies,
127-128
specialist authors, 25
spikes, traffic, 140
sponsorship
advertising and, 111
of competitions, 175
direct monetization through, 7
standalone blogs. See self-hosted blog
platforms
statistics
addiction to, 22
using as link bait, 172
stories, telling your, 210
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StumbleUpon.com, 176-178
subscriptions
email subscribers, 18
income earning strategy, 123
measuring success by, 17
promoting, 169
RSS, 17
success, measuring, 14-22
comments, feedback and interaction,
18-19
links, 19-20
search-engine results, 20-22
subscribers, 17-18
traffic, 14-17
successful blogs, 189-201
analysis of Technorati top 100 blogs,
189-192
Four-Hour Work Week, 198-199
learning from niche blogs, 192-194
PopCrunch, 199-200
ProBlogger, 194-195
Scobleizer, 196-198
TechCrunch, 195-196
swap links, 181
swipe files, 87
syndication, blogs vs. websites, 3

T

targets, 98-99
TechCrunch, 195-196
technical expertise, 48, 53
Technorati.com
analysis of top 100 blogs, 189-192
average age of top 100 blogs, 28
monitoring links using, 20
niche blog success, 24
showing blogs on your potential niche,
32
templates
customizing, 72-74
hosted blog set-up, 62
self-hosted blog set-up, 68
text-link advertising, 110-111
textual advertising, 109-110
Theme Editor, 72-73
themes
adding, 69
enhancing blog with, 69
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hosted blog setup, 62-63
self-hosted blog set-up, 68
titles, 83-87
choosing for series, 99
importance of, 83-85
stealing ideas for, 87
using successfully, 85-86
TLDs (Top Level Domains), 57
tools, as link bait, 172
topics. See also niche blogs
attracting advertisers with, 113-114
developing for series, 98
frequency of posts and, 89-90
optimal length of posts, 88
Trackbacks, 20, 168
traffic
advantages of blog networks, 153
blogging benefits, 4-5
directing to affiliate links, 121
traffic, measuring
buying existing blogs, 133
hits, 16-17
overview of, 14-15
stats useful to potential advertisers, 113
unique visitors, 15-16
valuating blog sales, 139-140
visits, 16
Twitter.com, 179
TypePad, 48, 50-52

U

unique visitors, measuring, 15-16
updates, 51, 54
upgrades, and hosted blogs, 52
URL
hosted blogs, 50, 52
ownership issues in blog networks, 156
self-hosted blogs, 53
useful blogs, 207-211

\'

valuation of blog
audience, 138
calculating value, 142-143
content, 138-139
design, 141-142
domain factors, 142
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inbound links, 140
learn your market, 143
overview of, 136-137
performing every few months, 149
profit, 141
search rankings, 139
traffic, 139-140

visitor sessions, 16

visitors. See also traffic, measuring
frequency of posts based on type of, 90
importance of titles in search engines

to, 83

W

Weblogs Inc., 151
websites
blog vs., 2—4
blogs as, 1
for sale, 13-14
useful for probloggers, 21
WordPress
adding themes and plug-ins, 69-71
features, 48
as hosted blog platform, 50-52
self-hosted blog set-up, 63-68
writer burnout, 88-89
writing blogs
creating series of posts, 98-101
distinguishing yourself, 80-81
effective titles, 83-87
encouraging comments, 101-102
freelance blogging, 124-127
generating inbound links, 181
granular posts, 91-93
niche blogs, 25
opening lines, 87
overview of, 77
post frequency, 88-91
post length, 87-88
researching readership, 79
for scanning readers, 81-83
for social media, 177
types of posts, 93-97
with unique content, 80
with useful content, 78-79
vs. websites, 2-3

e




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends false
  /DetectCurves 0.1000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 524288
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo true
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Preserve
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /Warning
  /DownsampleColorImages false
  /ColorImageDownsampleType /Average
  /ColorImageResolution 300
  /ColorImageDepth 8
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /FlateEncode
  /AutoFilterColorImages false
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /Warning
  /DownsampleGrayImages false
  /GrayImageDownsampleType /Average
  /GrayImageResolution 300
  /GrayImageDepth 8
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /FlateEncode
  /AutoFilterGrayImages false
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /Warning
  /DownsampleMonoImages false
  /MonoImageDownsampleType /Average
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /False

  /CreateJDFFile false
  /SyntheticBoldness 1.000000
  /Description <<
    /ENU (Malloy's general settings for optimal printing.)
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [684.000 864.000]
>> setpagedevice


