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A
Abare, B., 75, 76-77
ABC World News, 139
Access: benefit of, 107; desire for, 25; easy,

providing, 101; to information, 8, 107; to an In-
ternet connection and web browser, as requisite,
2, 79, 126; to passionate people, 133, 160, 169,
176; rise in, 8; to the Web, as requisite, 29

Acrimony, living in, question of, 160-162
Acts 29 Network, 21
Acts of the Apostles, 181
Adam, 11
Addictive blog reader, becoming an, 131
Addictive blogging, 43, 159, 165-167
Adobe Audition, 143
Advertising issues, 82, 164
AdWords, 160, 164
Aggregators. See Human aggregators; Newsreaders
Alienating other bloggers, 91
A-List bloggers, 160, 163
Allen, J., 110
Amazon.com, 164
Announcements, big, going public with, 154
Anonymity, 39, 118, 161
Apple, xiii, 73, 103, 127, 139, 140, 143, 171.

See also Macintosh (Macs)
Archives, use of, 101
Arment, B., 37-38, 66, 182
Arrogance, 161, 162, 164
Assimilation, 40
Atom format, 95, 122, 128
Audacity (audio editing program), 143
Audience: identifying one’s, importance of, 81;

unexpected, awareness of an, 89-90; writing for
the, and the context, 114

Audio editing software, 143, 144
Audio file broadcasts. See Podcasts
Audioblog, 145
Authentic blogs, 111, 119
Authentic content, 172
Authentic voice: desire to hear an, 114; developing

an, 103-104
Authenticity: looking for, 180; passion for, xiv
Authority, issue of, 110

B
b5media, 175
Back-and-forth conversation, joining the, 67, 70
Bad blogs: are built in Pleasantville, 116; attempt to

be all things to all people, 117-118; avoid owner-
ship, 112-113; draft bloggers, 111-112; exist in a

vacuum and ignore the outside world, 117;
knowing the mistakes of, importance of, 109;
pretend to be from the senior pastor or someone
else, 118-119; show signs of neglect, 115; start
blogging without church leadership support,
110-111; ten steps to building, 110-119; use the
same content from elsewhere, 113-114; write
without passion or personality, 114

Bailey, B., 47, 84
Balanced perspective, keeping a, 167
Balancing differing perspectives, 67
Baptist General Convention of Texas, 181
Batterson, M., 39, 68, 141, 155-157
Beeson, M., 105
Behringer, 143
Beliefs, respecting, 152
Best blogs, finding, 129-131
Better blogs: acknowledge and fix mistakes, 100; add

a disclaimer, 93-94, 152; are published during
high-traffic times, 96; aren’t afraid of promoting,
95-96; choose to syndicate, 95; clicked on their
own links, 99; collect statistics, 97-98; comment
on other sites and their own, 99; contain referrer
logs, 98; develop an authentic voice, 103-104;
don’t bury the good stuff, 101; have content 
that brings Google, 98-99; include basic infor-
mation, 93; make it easy to subscribe, 94-95;
post frequently for more traffic, 96-97; save draft
versions, 99-100; share what you love, 101-102;
stay current with lingo and trends, 102-103; use
categories, 94; write more with less self-criticism,
100-101

Biancavision, 175
Bible study classes, podcasting, 142
Bible, the, xiii, 11, 37
Big announcements, going public with, 154
Binge-and-purge cycle, 131, 133
Blinksale.com, 180
Blocking, 150-151
Blog accounts, uploading podcast files to, 145
Blog, defined, 2
Blog Marketing (Wright), 175
Blog readers. See Newsreaders
Blog search sites, subscription-based, 96
BlogBeat, 97
Blogger (from Google), 82
Blogging: adopting, questions to answer before,

12-18, 168; advice on, collection of, 170, 171-
183; benefits of, for churches, 9, 107, 136;
church involvement in, facing the questions 
of, 18-19; commitment to, 115; comparing,
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Blogging, continued
to developing a sermon or book, 22; core values
of, 119; disadvantages of, 136; downside to, 43;
early period of, 1-2; first hearing about, example
of, 105-106; gleaning wisdom from, 43; growth
of, 2-3; making money at, issue of, 164; metaphor
for, 179; motivation for, questioning one’s, 163-
164, 168; new world created by, 8; opportunity
presented by, 106; personal decisions to engage
in, 21-22, 41-42, 106; personal feelings about,
135; personal reasons for, sharing of, 22-23, 42,
106; and podcasting, 145; power of, 46; reasons
for, 27-29; revolution of, xiv-xv, 2; for the right
reasons, importance of, 160; as the sole online
presence, 27; taking a break from, 167, 168; trans-
formation of, into the public sphere, events driv-
ing, 3-8. See also specific aspects of blogging

Blogging burnout, avoiding, 132-134, 167
Blogging dangers and pitfalls. See Warnings
Blogging ideas, thinking of, 100-101
Blogging manners, 90-92
Blogging nirvana, ways to achieve, 132-134
Blogging policy, 152, 153
Blogging tools: and categorizing, 94; choosing, based

on what you are willing to pay for, 82-83; and
collecting statistics, 97; and comments, 148-149;
development of, 2, 3; and fighting comment
spam, 150-151; and pinging, 102; and scheduling
a publish time, 96; and searching, 101; and spell
check, 87

Bloglines, 85, 95, 125, 127, 129
Blogrolls, 65-67, 101, 130
Blogs. See specific types of blogs
Boaz Project, 181
Bono, xii
Bookmarking, 103, 121, 123
Branding, 84, 142
Brevity of posts, 86
Brisco, M., 136
Broadcast media. See Media, the
Brochures, 19, 32
Budget limitations. See Money limitations
Building blogs. See Bad blogs; Better blogs; Sustain-

able blogs
Bulletins, 26, 27, 28
Burnout, avoiding, 132-134, 167
Bush, G. W., 5, 7, 8
Business Week, xiv
Buy-in, leadership, gaining, 110-111
Buzz Conference, 68

C
Calvary Fellowship, 39
Campus-specific blogs, 137
Capitol Hill, 155
Capture devices, 143
Casting vision. See Vision casting
Categories, using, 94, 95, 103, 140
Cautious blogging, 183
CBS News, 7

Celebration, using blogs for, 162
Cell phones, 4, 29, 127
Center for Church Communication, 75
Centralized blogs, avoiding, 117-118
Challenged, open to being, 66
Change: advocating for, in corporate culture vs.

church culture, 110-111; in church communica-
tion, 26-27; methodology failing to, 169; rapid
pace of, problem of, 13; resistance to, xv, 168;
structural, 53. See also Life change

Chazown: A Different Way to See Your Life
(Groeschel), 59

Cheap communication tool, 27-28, 76
Christ. See Jesus
Christianity, xii, 39, 45
Christians, attacking other Christians, 136, 149, 161
Church culture, and change, 110-111, 168
Church expansion, 135
Church growth, issue of, 18, 40
Church identity, defining, 37-38
Church Marketing Sucks, 75-77, 90, 91
Church planters, 66, 67, 182
Church plants, 27, 28, 53, 64, 131
Church voice, reflecting your, 180-181
Churchwide communication, need for, 31
Clichés, avoiding, 172
Cluetrain Manifesto, The (Weinberger), 173
CNN website, 4
Coffee shop conversations, 69-72, 74
Collaboration, between departments, 137
Collective wisdom, taking advantage of, 67
Comedy Central, 141
Comment spam, 149, 150-151
Comments: allowing, 29, 33, 136-137; benefiting

from, 67, 99; feeding the addiction to blogging,
166; moderated, 148-149, 151; providing, 183;
responding to, 171; warnings about allowing,
147-151

Commitment: to blogging, 115; daily, importance
of, 179; to innovation and knowledge sharing,
67; to tradition, issue of, xv

Committed readers, 96, 115
Common sense, using, 152, 153-154
Communication: changes in, by churches, 26-27;

cheap, 27-28, 76; churchwide, need for, 31; hon-
est, xiv, 19, 76, 89-90, 103, 116, 119; internal,
increasing, 55; misunderstanding, 42-43; non-
verbal, 43; one-way, xiv, 15, 148; personal, 28-29;
problem of, blogging addressing, 15-16; revolu-
tion in, xiv; simple/easy, 28, 76; simplifying, 33;
successful, key to, 69; targeted, 31-32, 77, 81;
traditional, 28-29, 168; transparent, 19, 136.
See also Staff communication

Community: building, 49-51, 67, 77, 149; of church
planters, developing a, 67; creating, 137, 182,
183; forming, in multisite churches, 60; growing
a stronger, 150; mentoring, providing a, 182;
passion of, 175-176; perfect, creating a, advice
on, 176; revolution in, xiv; trust in your, 149.
See also Online communities
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Compassion, 183
Compatibility, 95
Competition, 161
Complexifying, 173
Computer downloads, 139
Computer types. See Macintosh (Macs); PCs
Computer with Web access, as requisite, 29
Conference calls, 144
Conferences: attending, 183; bloggers gathering at,

68; making use of tags, 103
Confessions of a Reformission Rev: Hard Lessons from

an Emerging Missional Church (Driscoll), 21
Confidentiality, 152, 153-154
Connected staff, 54-55
Connectedness: in blogging, 15; building, 8, 77; and

church growth, 18; desire for, 25; in podcasting,
142; strengthening, 2. See also Community;
Relationships

Consistent posting schedule, keeping a, 115, 178
Contact information, including, 93
Content: authentic, 172; deleting, issue of, 167;

good, 87, 89; new and interesting, daily dash 
for, advice on, 177-178; repackaging existing,
mistake of, 113-114; spreading out, 96; textual,
incorporating photos and graphics with, 89; that
brings Google, 98-99

Content ideas: for blogging, 88; for podcasting,
142

Contextual details, including, 181
Control: paying for, 83; perceived loss of, xv; in pod-

casting, 140; remaining in, when subscribing, 3,
82, 132

Controversial posting, advice on, 177
Conversations: back-and-forth, joining the, 67, 70;

coffee shop, 69-72, 74; exceptions to joining,
161; global, following, 103; participating in,
134; phone, recording, on the web, 144; starting,
45-46, 148; tracking, 102-103; two-way, need for,
148; wanting to be part of, xiv

Cool Church of the Week, 106
Copying other posts, problem with, 91
Copyright, 152
Core values, of blogging, 119
Corporate culture, and change, 110-111
Corporate scandals, 8
Cost-effective tool, 77
Counseling information, 153
Cox, A. M., 96-97
Creating Customer Evangelists: How Loyal Customers

Become a Volunteer Sales Force (McConnell and
Huba), 178

Creating Passionate Users, 83, 85, 174
Creative Communication Blog, 137
CreativePastors, 83
Creativity: as requisite, 113; sharing, 2
Credibility, 91, 119, 157
Crediting sources, 90, 91
Criticism, 100-101, 116, 136, 162, 166, 177
Curry, A., 141
Customization, 83, 89, 122

D
Daily commitment, importance of, 179
DAT, 143
Data collection, 97-98
Data tickers, news show, 25
Dean for America, 6
Dean, H., xiv, 6-7, 173
Debate: endless, avoiding getting pulled into, 162;

healthy, stimulating, 177
Decentralized communication network, 4
Decisions: best, questions as the route to, 11, 170;

personal, to engage in blogging, 21-22, 41-42,
106; technology, filtering, through questions,
12-18

Deleting blogs, issue of, 167
Del.icio.us, 103
Democratic Party, 6
Departmental blogs, 137
Designing blogs, 88-89
Desktop newsreaders, 123, 126-127
Dialogue, opportunity to create, 107. See also

Conversations
Different perspectives: balancing, 67; learning from,

65-66
Direct mail, 6, 19, 27, 32, 114, 148
Discipleship and evangelism, combination of, 142
Disclaimers, including, 93-94, 152
Dobson, J., 141
Domain name, purchasing a, 84
Draft versions: saving, 99-100; writing, 178
Drafting bloggers, mistake of, 111-112
Drift, problem of, 113
Driscoll, M., 21-23, 83, 141
DRIVE, 38-39

E
Ear buds, 143
Early adopters, being, 156
Easy access, providing, 101
Easy audio editing, 143-144
Easy communication tool, 28, 76
Easy newsreaders, 123, 124, 125, 127
Easy subscribing, importance of, 94-95
Ebenezers, 155
Ego, xii, 159, 164, 166
Email: allowing comments through, 149; benefiting

from, 99; feeding the addiction to blogging, 166;
issues with, 3, 15-16, 26, 28, 114, 148, 150; as a
primary tool, 123-124; promoting via, 96; read-
ing blogs via, 124-125; short posts versus, 18;
subscribing via, 95

Emergent churches, 27, 181
Emotions, advice on writing and, 176-177
Employee handbooks, checking, 152
Endless debate, avoiding getting pulled into, 162
Entry-point, offering a low-pressure, 71
Erwin, E., 46-47, 48, 49, 51
ESPN, 141
Etiquette, 90-92
Evangelism and discipleship, combination of, 142
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Events, sharing about, 30, 32-33, 38-39, 142, 154
Excerpts: from other sources, posting, 90–91;

syndicating, 95

F
Faceless organizations, 169
Faith Community church, 83
Fake blogs, building, mistake of, 118-119
Family time, compromising, issue of, 160, 166, 167
Favorite posts, easy access to, providing, 101
Fears, addressing, about podcasting, 156-157
Feed button, 128, 129. See also RSS feed
Feedback: encouraging, 29, 33, 56, 99, 136-137, 166;

filtered, readers wondering about, 151; hearing,
enabling, 148; learning from, 67

FeedBlitz, 95
FeedBurner, 95, 98, 145
FeedDemon, 126
Fellowship Church, xi, 12-13, 14, 16, 27, 45, 46-47,

48, 93, 141, 152
Filtering, 151
Firefox, 123, 129
Firewheel Design, 180
First drafts, writing, 178
First impressions, 85
Flickr site, 32, 49, 103, 175
Focus on the Family, 141
Forbes, xiv
Fortune, xiv
43 Folders, 177
Franquiz, B., 39-40
Free audio editing software, 143
Free blogging sites, 82
Free file storing, 145
Free newsreaders, 123, 124, 125, 127
Free podcasts, 140, 141
Freedom, 2, 132, 149, 153

G
Garage Technology Ventures, 171
GarageBand, 143
Gates, B., 119
Gawker Media, 96
General Motors (GM), xiv
Genesis 3, 160
Giving, 153, 183
Global emerging church, 181
Golden Rule, the, 92
Google, xiii, 72, 80, 82, 93, 98, 101, 124, 130, 160,

164, 167, 170
Google Analytics, 97
Google News, 72
Google Reader, 125
Granger Community Church, 38, 94, 105, 106-107,

141, 171
Grassroots intranet, 55
Great Commandment, the, 39
Groeschel, C., 59-61, 141
Guest interviews, podcasting, 142

H
Head First (Sierra), 174
Headphones, 143
Heart, blogging from the, 179-180. See also Authen-

tic voice
Help: churches needing, 63; getting, from other

churches, 64, 65
Hendricks, K. D., 75, 76, 77
High-traffic blogs, 96-97
High-traffic times, publishing during, 96
History Church, 37-38, 182
Hodge, S., 165-166, 179-180
Homestar Runner, 141
Honest communication: desire for, xiv; importance

of, 19, 76, 103, 116, 119; in a public blog, issue
of, 89-90

Hosting one’s own blog, 83
Human aggregators, 133
Humility, 164

I
IBM, xiv, 6, 118
Ideas: blogging, thinking of, 100-101; content, 88,

142; sharing, 182; stealing, and blending with
own approach, 88

Identity, church, defining, 37-38
iLife software, 143
IMConferencing, 144
Imitation, resisting, 104, 119, 170
Indifference, facing, 71
Information: access to, 8, 107; desire for, satisfying

the, 25-27, 29; paying for, issue with, 72
Information overload, 174
Informed pastors, 136
Informed staff, 55-56
Inner circle, expanding your, 67-68
Innovation, commitment to, 67
Insight for Living, 141
InstaPundit, 5
Integration, 40
Internal communication, increasing, 55-56
Internet connection: problem with, while writing or

posting, 100; as requisite, 2, 79, 126
Internet Explorer, 123, 129
Internet, the: access provided by, 8; fundamental 

law of, 86; helping the, 173; revolution of, xiv;
standards for, pioneer of, 172; stories about the
power of, problem with, 16. See also Web, the

Internet-driven culture, 15
Interview questions: with Church Marketing Sucks,

75-77; with Craig Groeschel, 59-61; with Greg
Surratt, 135-137; with Mark Batterson, 155-157;
with Mark Driscoll, 21-23; with Perry Noble, 41-
43; with Terry Morgan, 105-107

Interviews, podcasting, 142
Intranets, 55
IP addresses, blocking, 150-151
iPodder, 145
iPods, 73, 139, 140, 141, 143, 156. See also Podcasts
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Iraq War, the, 8
Israel, S., 46, 110, 177
iTunes, 23, 140, 141, 145

J
Jacob’s Well church, 49-51
Jakes, T. D., 141
Jesus: approach to ministry of, 38; bringing people

to, 105, 107; commandment of, 39; gospel of,
using technology for the, 23; and his disciples,
154; love for, 41, 149; need for, 33; story involv-
ing, 11; truth of, communicating the, 75

Jobs, S., 73
Jones, A., 181

K
Kawasaki, G., 171
Kerry, J., 7
Knowledge limitations, and technology decisions,

12, 13, 18
Knowledge sharing, 2, 55, 56, 67, 169

L
Lamb, G., 38, 48, 49, 51, 66, 67, 90, 176-177
Larger churches: benefits of blogging for, 136; get-

ting help from, 64, 65; needing help, 63
Leadership buy-in, gaining, 110-111
Leadership team, training and developing a, 154
Learning from others: access to, 107; by expanding

your inner circle, 67-68; importance of, 63-64,
106, 170; by joining the back-and-forth conversa-
tion, 67; by reading, 63, 64-67, 79-80, 87-88, 170

Leave It Behind > Brian Bailey, 84
Lengthy posts, 86
Letting go, 162, 166
Leung, J., 182-183
Life change: stories of, and testimonies, sharing, 30-

31; technology enabling, story of, 60; writing
about, 70

Life Church, 55, 59-60, 141
Lingo, staying current with, 102-103
Link lists. See Blogrolls
Link promotion, 96
Link-filled blogs, 86-87, 98, 117, 130, 172-173, 183.

See also Referrer logs
Links: to podcasts, 145; to sources, 90, 91; to spam

sites, 150
Linux, 123
List sharing, 101-102, 173. See also Blogrolls
Listening: to podcasts, 140-141; power of, and join-

ing the conversation, exceptions to, 161; and
talking, importance of, 69, 70, 169, 183

LiveJournal, 73
Lives on the line, understanding how much is at

stake with, 17
Lott, T., xiv, 4-5
Loyalty, of readers, 87, 88, 89, 104, 116
Luke, 181
Luther, M., 182

M
Macintosh (Macs), xiii, 73, 123, 126, 140, 143, 171.

See also Apple
Mann, M., 177-178
Marketing your church, 70, 75-77, 171
Marketplace, competing in the, 155
Mars Hill Church, 21-23, 141
M-Audio, 143
McConnell, B., 178-179
McManus, E., 139, 141
Measurable benefits, determining, 17-18
Measuring online success, 61
Media Center PC, 127
Media, the: missteps by, 7, 8; simplification by, 173
Mediocrity, avoiding, 177
Meet the Press, 141
Meetups, 183
Members: as photographers, using, 32; tapping into,

76-77
Memory card recorder, 143
Mentoring community, providing a, 182
Merriam-Webster’s Dictionary, xiv, 8
Metaphor, for blogging, 179
Methodology: failing to change, 169; traditional,

commitment to, xv
Meyer, K., 171-172
Microphones, 143, 144
Microsoft, xiv, 4, 5-6, 45-46, 82, 110, 116, 118, 119,

130, 153, 174
Microsoft Internet Explorer, 123, 129
Microsoft Office, 122
Microsoft Outlook, 124, 125, 127
Microsoft Windows, 5, 126
Microsoft Word, 87
Millan, C., 178
Ministry: changing definition of, 156; of Jesus,

approach to, 38; return on the, questioning the,
filtering technology decisions through, 16-18;
successful, key to, 112

Ministry islands, building bridges between, 55-56
Ministry news, sharing, 31-32
Misreading, 177
Mission and vision: ensuring that blogging serves

the, importance of, 12; website reflecting the,
example of, 50. See also Vision casting

Missions, spending on, answering questions about,
37

Mistakes: accepting, 114; acknowledging and fixing,
100, 116; of bad blogs, knowing the, importance
of, 109

Mistrust, rising, 8
Misunderstandings, 42-43
Moderated comments, 148-149, 151
Modern marketing, 70
Modesty, 164
Money limitations, 12, 13, 17, 18, 27-28
Money, sacred, 17
Money-making blogs, temptation of, 164
Morgan, T., 38, 94, 105-107
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Mosaic, 141
Mother’s Day, launching an event on, 38-39
Motivation for blogging, questioning one’s, 163-164,

168
Movable Type, 73
Movie reviews, 139
MP3s, 23, 139, 140, 143, 144, 145, 155, 156
MSN Spaces, 82
Multiple categories, posts having, 94
Multisite churches, 53, 59-60, 155
Multitasking, spiritual, 156
Music Store, 140
MyBlogLog, 97
MySpace, 81
MyYahoo, 95, 125, 129

N
Naked Conversations (Scoble and Israel), 46, 110,

174, 177
Naming blogs, 83-84
Napoleon Dynamite, xi
National Community Church (NCC), 39, 141, 155, 157
National Guard service, of President Bush, report

on, 7, 8
Negativity and meanness, question of, 160-162
Neglect, problem of, 115
NetNewsWire, 126, 127
New Music Tuesdays, 139
New Oxford American Dictionary, 140
New Testament, the, 37
New York Times, 4, 82
News alerts, subscribing to, 72
News and stories, sharing. See Sharing news and 

stories
Newsgator, 95, 124, 125, 126-127, 129
Newsletters, 3, 15, 27, 148
NewSpring Community Church, 33, 37, 41-43
Newsreaders: benefits of, 122-123; browsing on, 85;

buttons for subscribing to, 95, 129; description
of, 94-95, 122; desktop-based, 123, 126-127;
email-based, 123, 124-125; getting addicted to,
131; magic of, 29; and podcasting, 145; power and
simplicity of, 65; process of subscribing to, 127-
128; quickly choosing, 127; responsibly using,
131-134; and searching, 73; use of, 123; web-
based, 123, 125-126, 127. See also Subscribing

Newsweek, xiv
9/11 events, 3-4, 8
Nirvana, ways to achieve, 132-134
Noble, P., 33, 37, 41-43, 90, 149
Nonbelievers, learning from, 66
Nonverbal communication, 43
Notification, providing, of personal staff blogs, 152
NPR, 141
NSACAR-themed series, 38-39

O
Office software program, 122
Official church blogs, transforming into, mistake of,

117-118
100 Days of Blogging, 159-160

One-blog-fits-all approach, mistake of, 117-118
One-way communication, xiv, 15, 148
Online communities: ad hoc development of new,

2; churches building, 49-51; embracing, 61; feed-
ing rapidly forming, 4; forming, in multisite
churches, 60; success of, measuring the, 61

Online cooperative, 22
Online hospitality, 15
Online inner circle, 68
Online success, measuring, 61
Openness: benefits of, for churches, 18; building a

reputation for, example of, 74; and church mar-
keting, 76; desire for, xiv, 8, 29; discovering, 71;
importance of, 116, 119; looking for, 9; at 
Microsoft, 5-6; taking advantage of, 149

OPML, 172
Orchard Valley Community Church, 165-166, 179
Organizational blogs, 80, 81
Original voice, developing an, 88, 103, 177
OurMedia, 145
Outlook email client, 124, 125, 127
Outreach tool, 71, 75
Outside world, ignoring the, mistake of, 117
Ownership: avoiding, mistake of, 112-113; develop-

ing, 57; sense of, 6

P
Paradox Theater, 21
Passionate people, access to, 133, 160, 169, 176
Passionate supporters and opponents, 71
Passionate voice, importance of a, 19, 114, 118, 181,

182
Password-protected blogs, 89
Pastors. See Informed pastors; Senior pastors
Paul, 23
Paying for blogging tools, 82-83, 89
PCs, 123, 140, 143
PDAs, 29, 127
Pentagon, the, 3
Perfection, striving for, mistake of, 114, 116
Permission, obtaining, 110-111
Personal blogs, 54, 80-81, 151, 152, 164
Personal communication tool, 28-29
Personal voice: attempting to fake a, 119; developing

a, 88, 103-104, 163, 177; importance of a, 19,
114, 170, 181, 182; that develops a following,
issue of, 163-164

Personalized broadcasting, 140
Phone conversations, recording, on the Web, 144
Photographers, use of, 32
Picasso, 88
Pictures/photos, sharing, 32
Pings, 102
Plantronics DSP-400, 143
Playing field, leveling the, 136
Playstation Portable, 127
Pleasantville, 116
Podcasts: content ideas for, 142; embracing, 141; en-

coding, 144; listening to, 140-141; overview of,
139-140; pioneer of standards responsible for,
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172; questions about podcasting and, personal
answers to, 155-157; reasons for creating, 142;
recording, 143-144; sharing, 144-145; steps to
creating, 142-145; using, 23, 59, 60, 175

Policy on blogging, 152, 153
Popular posts, easy access to, providing, 101
Posting schedule, consistent, keeping a, 115, 178
Potters House, The, 141
Praise, offering, 183
Presidential campaign, xiv, 6-7, 173
Presidential election, xiv, 7-8
Privacy, 89, 153
Pro Tools LE, 143
Problem diagnosis, questioning, filtering technology

decisions through, 14-16
Professional blogs, 80-81, 87, 151, 152
Professional photographers, use of, 32
Promotion, 95-96, 171
Public blogs, unexpected audience of, issue with, 89-

90, 153
PureSex series, 38

Q
Quality blogrolls, formula for, 65-67
Quality writing, 86, 87, 88, 89
Questions: answering, using blogging for, 36-37; in

the Bible, 11; facing the, of church involvement
in blogging, 18-19; filtering technology decisions
through, 12-18; hearing, enabling, 148; impor-
tance of asking, xii; involving vision, 35-36, 39-
40; as the route to best decisions, 11, 170; for
sustainable blogging, 160-168. See also Interview
questions

Quitting, 159, 160, 167-168
Quoting sources, 91–92

R
Radical Reformission: Reaching Out Without Selling

Out (Driscoll), 21
Random audience, 81
Rather, D., xiv, 7-8
Reaching out: and building community, 49-51; con-

clusion on, 51; and developing relationships, 48-
49; importance of, 45; to others, 45, 46-47; by
starting conversations, 45-46

Readers: collecting data on, 97; committed, 96, 115;
losing credibility with, 90; loyalty of, 87, 88, 89,
104, 116; respect for, 86, 117, 174; tracking, 163;
trust in, 117, 149

Reading: benefiting from, 134, 136; and crediting
sources, 90; learning by, 63, 64-67, 79-80, 87-88,
170; responsible, tips for, 132; before starting a
blog, 79-80. See also Newsreaders

Really Simple Syndication (RSS) feed. See RSS feed
Real-time information, desire for, 25
Referrer logs, 96, 98, 99
Reinventing the wheel, 15
Relationships: developing, 48-49, 68; establishing

and reinforcing, 182-183; of trust, building, 8,
49, 68, 69, 70, 72, 116, 117

Relevancy, 117, 157, 180
Relevant magazine, 141
Republican Party, 5
Reputation, for openness, building, example of, 74
Resources, limited: and investment in technology,

xv, 13; as a reason for choosing to blog, 27-28.
See also Money limitations

Respect: policy of, for personal staff blogs to follow,
152; for readers, 86, 117, 174; relationship of,
building a, 49, 74, 117

Responsibility: for a higher standard of conduct,
152; releasing the church from, 94; someone tak-
ing, importance of, 112, 113; for spreading the
Good News, 154. See also Ownership

Return on the ministry, questioning the, filtering
technology decisions through, 16-18

Rice University, 112
Ridge Stone Church, 38, 48, 176
Risks: in allowing comments, 149; in reaching out,

51; willingness to take, 109, 113, 183
Road trips, 35
Roller coaster ride experience, 159-160
RSS feed: being a responsible reader of, 131-134;

benefiting from, 134; description of, 3; for each
category, creating, 94; and finding the best blogs,
129-131; getting started with, 123-127; magic of,
29; overview of, 121-123; pioneer of standards
responsible for, 172; and podcasting, 145; and
quickly choosing a newsreader, 127; statistics on,
95, 98; and subscribing, 94-95, 127-129; and syn-
dication, 95; tracking, 77

S
Sacred money, 17
Safari, 123
Satellite campuses, 131
Scheduled posting, 115, 178
Scoble, R., 4, 5, 45-46, 48, 51, 110, 116, 153, 174-175
Scripting News, 71-72, 83, 172, 173
Seacoast Church, 135, 137
Search engines: accuracy of, 103; collecting data on,

97; and content, 98-99, 167; depriving, 167; find-
ing the best blogs with, 130-131; and naming
your blog, 84; ranking by, 71, 98, 130, 160, 163,
173; and spam, 150. See also Google

Search options, 101
Search sites, subscription-based, for blogs, 96
Searching tips, 73
Seattle Times, 21
Security, false sense of, 153
Seinfeld, J., 64
Self-criticism, writing more with less, 100-101
Senior pastors: blogging by, 36, 153-154; conversa-

tions with, podcasting, 142; pretending a blog is
written by, 118-119

Sennheiser HMD, 143
September 11, 2001, 3-4, 8
Sermons, sharing, 33, 142, 144
Shared subscription method, 129
Sharing lists, 101-102, 173. See also Blogrolls
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Sharing news and stories: how blogging helps in, 29-
33; new way of, 169-170; reasons for, 25-27;
using blogging for, 27-29. See also Knowledge
sharing

Sidebars, using, 95
Sierra, K., 71, 85, 174
Signal vs. Noise (site name), 83
Similar perspectives, learning from, 65, 67
Simple communication tool, 28, 76
Simplifying communication, 33
Simply Strategic Show, 141
Six Apart, 73-74, 83
Skype, 144
Slow sites, problem with, 97-98
Small churches: getting help from, 64; needing help, 63
Sneak previews, providing, 33
Soapbox, avoiding the, 172
Social bookmarking, 103
Social capital, investing, 68
Sony, 143
Sources, crediting and linking to, 90, 91
South by Southwest (SXSW), 103
Spam, 3, 149, 150-151
Special events: podcasting, 142; sharing about up-

coming, 32-33
Specific categories, creating, 94
Spelling, importance of, 87
Spiritual multitasking, 156
Spreading the word: by listening and talking, 72-74;

through coffee shop conversation, 69-72, 74
Staff blogs, 106-107, 152-153, 154
Staff communication: campus-specific, 137; between

departments, 137; expanding, to include volun-
teers, 56-57; importance of, 53-54; and staying
connected, 54-55; and staying informed, 55-56;
and trust, 154

Staff interviews, podcasting, 142
Staff photographers, use of, 32
Staff size, and needing help, 63
Staffing and technology, xv, 13
Standard feed icon, 129
Standard of conduct, higher, responsibility for, 152
Standards for the Internet, 172
Starting a blog: and assessing what you are willing to

pay for, 82-83; being aware of an unexpected au-
dience when, 89-90; with the best of intentions,
159; congratulations on, 84; deciding on a name
before, 83-84; and determining who the blog be-
longs to, 80, 83; distinguishing between types of
blogs before, 80-81; and etiquette, 90-91; and
identifying your audience, 81; minimum re-
quirements for, 79; reading blogs before, 79-80;
without church leadership support, mistake of,
110-111; writing tips for, 84-88

Starting point, providing a, 71
Statistic services, making use of, 95, 97-98
Statistics, caring more about, than words, question

of, 162-163
Stealing ideas and techniques, blending your own

approaches with, 88

Storch, T., 48
Stories: good, love of, xiii; new way of telling, xiv,

169. See also Sharing news and stories
Structural change, 53
Subscribe button, 95, 128, 129
Subscribing: to blog search sites, 96; and browsing

habits, 85; easy, providing, 94-95; to favorite
blogs, 65; to news alerts, 72; to podcasts, 139,
140-141; process of, via newsreaders, 127-129;
remaining in control when, 3, 82, 132; responsi-
ble, tips for, 132-134; to searches, 73; technology
that enables, 122. See also Newsreaders

Success online: defining, differently, 170; measuring,
61

Successful blogs/blogging, 109, 163, 167
Successful communication, key to, 69
Successful ministries, key to, 112
Sun Microsystems, xiv, 174
Surratt, G., 135-137
Sustainable blogs: lack of, reasons for, 159-160;

questions to ask and reflect on for, 160-168
Swindoll, C., 141
Synchronization tool, 126-127
Syndication, 94, 95, 122

T
Tags, 94, 103
Talking and listening, importance of, 69, 70, 169, 183
Talking Points Memo, 5
Targeted communication, 31-32, 77, 81
Technology: challenges involving, 12; enabling life

change, story of, 60; investment in, issue of, xv,
13; leveraging, on the cheap, 28; redeeming, 156;
role of, questioning the, 12; skepticism toward,
xv, 19; and staffing issues, xv, 13; structural
change driven and enabled by, 53; trends in, and
the church world, xiv; ups and downs of, xi;
using, for the gospel of Jesus, 23

Technology decisions, filtering, through questions,
12-18

Technorati, 73, 96, 98, 103, 130-131, 160, 171, 174,
177

Television news shows data tickers, 25
Templates, design, use of, 89
Temptations, resisting, 104, 164
Testimonies and stories of life change, sharing, 30-31
Theological tradition, churches grounded in, xv
TheResurgence, 21, 23
Third-place work environments, rise of, 53
“This American Life,” 139
Thurmond, S., 4
Time, xiv
Time: investment of, and technology decisions, 18;

respecting, 152, 174
Titles: of blogs, creating, 83-84; of posts, writing, 85-

86, 98
Tools for blogging. See Blogging tools
Tool-versus-toy question, filtering technology deci-

sions through the, 13-14
Trackbacks, 102-103
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Tracking, 77, 163. See also Statistic services, making
use of

Tradition, commitment to, xv
Traditional communication, 28-29, 168
Traffic issues, 82, 91, 96, 97, 130, 151, 160, 162, 164
Traffic trap, 162-163
Transformed lives. See Life change
Transparent communication, 19, 136
Trends, staying current with, 102-103
Trust: building a relationship of, 8, 49, 68, 69, 70, 72,

116, 117; maintaining, 172; in readers, 117, 149;
in staff, 154; in your community, 149

Trusted friends, eager to listen to, 69
Truth, idea of the, 173
Tuning out, 69, 74
Two-way conversation, need for, 148
TypePad, 73, 81, 83, 96

U
U2, xii
Unexpected audience, awareness of an, 89-90
Unfair criticism, 136
Union Station, 155
U.S. Senate, 4, 5
Unity, building, 57
Untitled posts, 86
Upcoming events, sharing: by offering a teaser, 154;

regular, 30; special, 32-33, 142; the why behind,
38-39

Upcoming sermons, posting, 33
Updated blogs: importance of, 96-97, 115; and

pings, 102
Updates, finding, issue of, 29, 121. See also News-

readers; RSS feed
URL visibility, issue of, 46, 172
User names, blocking, 150-151
Userland Software, 71-72

V
Vacation, blogging while on, issue of, 165
Values, core, of blogging, 119
VH1, 141
Video iPod, 139
Video podcasts, 59, 60, 139, 175
Video streaming, 156
Viral value, 71
Vision casting: importance of, 35-36; using blogging

for, 36-40, 42. See also Mission and vision
Vision check, 39-40
Vision drift, 36
Vodcasts, using, 23
Voice, importance of, 103. See also Personal voice
Volunteer communication, strengthening, 56-57
Volunteer interviews, podcasting, 142
Volunteer photographers, use of, 32

W
Warnings: about comments, 147-151; about confi-

dentiality, 153-154; about personal staff blogs,
151-153; about trust, 154; need for, 147

Web address, issue of, and naming blogs, 83-84
Web browsers: problem while writing or posting in,

99-100; reading blogs via, 85, 123, 127; as requi-
site, 2, 79, 126. See also Bookmarking

Web servers, uploading podcast files to, 144
Web, the: access to, as requisite, 29; early period of

personal logs on, 1-2; slow to realize the power
of, xiv; wandering on, 29. See also Internet, the

Web-enabled phone conversations, recording, 144
Weblogs.com, 96, 102
Website bookmarks. See Bookmarking
Websites: benefits of, 27; getting permission for, that

involve your church, 110-111; issues with, 2, 15,
26, 27, 28, 77, 148; major, flooded with traffic, 4;
reading blogs via, 123, 125-126, 127; relevancy
of, 180. See also specific website names

Weekend messages, sharing, 33, 142, 144, 155, 156
Weinberger, D., 173
Whiteout approach, avoiding the, 100
Williams, J., 180-181
Windows operating system, 5, 126
Winer, D., 71-72, 86, 121, 172-173
Wiredchurches.com, 94, 106
Wisdom, 43, 67, 170
Wittenberg Church, 182
Wonkette, 96-97
Wood, S., 135
Word document, using a, 87
Word of the Year, xiv, 8, 140
Word-of-mouth marketing, 70-71
WordPress, 82
Words, caring more about statistics than, question

of, 162-163
World outside of church, ignoring the, mistake of,

117
World Trade Center, the, 3
World Wide Web. See Web entries
Worship guides. See Bulletins
Wright, J., 175-176
Writer’s block, 178
Writing blogs: advice on, 172, 174, 175, 176-177,

177-178, 181; content ideas for, 88; and design
issues, 88-89; and draft versions, 99-100, 178;
how-to tips for, 84-88; making your own deci-
sion about, 170; when you have the time, mis-
take of, 115

X
XML, 122, 128

Y
Yahoo, 124, 130. See also MyYahoo
Young, E., xi-xii, 26, 139, 141, 162
Youth services, podcasting, 142
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