
Numbers & 
Symbols

@reply feature, using with 
Twitter, 605–606, 612, 
624, 641

# (hash mark), using in 
hashtags, 642–643

10k Webdesign contact 
form, 203

67 Mustang Blog niche blog, 
82–83

80/20 rule, applying to 
social bookmarking, 468

A
About Freelance Writing 

Web site, 596–597
About page, explained, 51

About.com: Blogging blog, 
33

About.com Web Logs forum
promoting contests on, 

487–488, 498
publicizing blogger jobs, 

193 
reviews of Twitter apps, 

649
ad sales third parties

Blogads, 590–591
BuySellAds.com, 589–590
PerformancingAds, 591
using, 588–589

ad space
accepting payments, 586
considering types of, 

582–583
direct ads, 581–582
pricing, 583–584
promoting for sale on 

blogs, 587–588
rate sheet, 584–585

advertising opportunities. 
184–185. See also 
blog advertising; 
monetization

AdWords tool. See Google 
AdWords

affi liate advertising. See 
also blog advertising

benefi ting from, 542
commissions, 544
overview of, 541–542
placement tips, 544
problems with, 542–543
product and service 

pricing, 544
promotion tips, 544
selecting program for, 

543–544
support and help, 544
timeliness tips, 544
tracking mechanism, 544
tracking tips, 545

affi liate advertising 
programs

Affi liatesDirectory.com, 
552–554

AllPosters.com, 548
Amazon Associates, 

545–547
Associate Programs, 552
Commission Junction, 

550–551
direct, 545–548
directories, 552–554
eBay Partner Network, 

547–548
E-junkie, 550–551
LinkShare, 549–550
ShareASale, 552
third-party-managed, 

548–552
Affi liatesDirectory.com 

affi liate ad program, 
552–554

Alexa, checking blog 
authority with, 474–475

AllPosters.com affi liate ad 
program, 548

ALT tag, using with HTML, 
336

Amazon Associates affi liate 
ad program, 545–547

applications for blogging
assessing goals and 

needs, 235–237
b2evolution, 243–244
Blogger, 239–240
choosing, 249–250
comparing, 241–243
Drupal, 248
ExpressionEngine, 245–246
features of, 227–229
hosted blogs, 230
Joomla!, 248–249
LiveJournal, 245–246
Movable Type, 243–244
MySpace, 246–247
self-hosted blogs, 230
TypePad, 240–241
Vox, 247
WordPress.com, 237–238
WordPress.org, 238–239
Xanga, 245

archives, explained, 56–57
Armstrong, Heather, 13–14
Associate Programs affi liate 

ad program, 552
attribution

licenses, 71
providing, 69–70

Audacity program, features 
of, 401

audience demographics, 
researching, 585, 587

audio sites
Blubrry, 98
iTunes, 98

audio-recording programs
Audacity, 401
GarageBand, 401–402

Index
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B
b2evolution blogging 

application, features of, 
243–244

backlinks
explained, 61
linking and creating, 

440–442
Baer, Gayla, 85
bandwidth, refraining from 

stealing, 69
BigStockPhoto, fi nding 

images on, 372
bit.ly URL shortener, 639
Bitmap format, using, 356
.biz extension, explained, 45
BlackBerry users, Twitter 

app for, 660–661
blip.tv, using with vlogs, 

423–424
blog advertising. See 

also advertising 
opportunities; affi liate 
advertising; contextual 
ads; direct ads; 
impression-based ads; 
text link ads

affi liate ads, 505
banner ads, 505
button ads, 505
contextual ads, 505
deciding on, 504
determining goals for, 503
ethics considerations, 

507–508
expandable ads, 506
fl oating ads, 506
image ads, 505
importance of keywords, 

512–513
leaderboard ads, 505
legal considerations, 

507–508
monitoring, 508
pop-over ads, 506
pop-under ads, 506
pop-up ads, 506

PPA (pay-per-action), 505
PPC (pay-per-click), 504, 

521
PPM (pay-per-impression), 

504
review posts, 505
setting earnings 

expectations, 507
skyscraper ads, 505
testing, 508
text link ads, 505
tips for success, 508
tracking results, 508
transitional ads, 506
types of, 504–506
video ads, 505
on Wired Science, 506

blog blasting, defi ned, 136
Blog Carnival Web site, 494
blog carnivals

avoiding don’ts, 498–499
benefi ts of, 494
features of, 493–494
fi nding, 494–496
hosting, 499
promoting, 498
starting, 496–497

blog contests
benefi ting from, 482
blog posts for, 39
choosing winners, 488–491
deciding on prizes, 483–484
explained, 481
fi nding prize sponsors for, 

483–484
holding, 482
maximizing traffi c, 486
sending prizes, 491
setting rules for, 484–485
writing posts for, 483

blog data, using in Web 
analytics, 351–353

blog designer, hiring, 
159–160

blog directory. See also 
Web sites

67 Mustang Blog, 82–83
About.com: Blogging blog, 

33

BlogBurst syndication 
service, 181

Blogger Buster, 33–34
Blogger Buzz, 304
Capitol Annex, 80–81
The Consumerist, 153
Copyblogger home page, 

49–50
Corporate Eye blog, 208
Dell, 152–153
Digg social bookmarking 

site, 40, 101
Drew’s Marketing Minute, 

168–169
Endgadget, 30
Freelance Writing Jobs, 194
Glass Hammer, 81
Google, 153–154
Google Trends, 40–41
The Huffi ngton Post, 32
Junta42, 202
KeySplash Creative 

Conversations, 17, 53–54
Know More Media, 528
Lander Associates, 201
The Leaky Cauldron 

networking, 16
The List Maven, 38
Logo Design Blog, 160–161
MacRumors.com 

networking, 16
Mashable blog, 252
Melodee’s Virtual 

Assistant Blog, 82
MomGadget, 85
Moms & Dads parenting 

blog, 512
New York Times, 252
Newstex, 139
Newstex syndication 

provider, 181–182
Performancing, 59
Personal Branding Blog, 

100
Pistachio Consulting, 649
PollDaddy, 39
Post Secret, 280
ProBlogger vlog, 473–474
The Purse Blog, 82–83
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Reddit, 40
Reddit social 

bookmarking site, 101
The Secret Life of Steve 

Jobs, 34–35
SEOmoz networking, 16
Southwest Airlines, 

150–151, 164–165
StumbleUpon, 40
taxgirl, 212–213
Technorati search tool, 

30–31
Thesis Theme for 

WordPress blogs, 63–64
Twitter, 616–617
Twitter Tips, 649
TypePad, 61–62
TypePad help and 

resources, 326
Walmart, 152
What’s up below Deck?, 201
Whole Foods Whole Story, 

189
Wine Library TV, 13
Women On Business, 15, 58
Womenkind, 166–167
WooThemes, 205–206
WWdN: In Exile, 16
Yahoo! Buzz, 40
Zappos, 154–156

blog elements
About page, 51
archives, 56–57
backlinks, 61
blogrolls, 59–61
categories, 53–55
comments, 53–54
footers, 58–59
headers, 57–58
home page, 49–50
labels, 53–55
links, 59–61
pings, 61–62
posts, 50–53
profi le page, 49–50
sidebars, 55–56
tags, 62–63
templates, 63–64

themes, 63–64
trackbacks, 61

blog feeds. See feeds
Blog Flux templates, 

downloading, 297
blog hosts, types of, 231–232
blog merchandising

benefi ting from, 567
CafePress, 569
CafePress design, 566
considering, 567–568
copyrights, 568
costs, 568
overview of, 565–566
Printfection, 570–571
quality considerations, 567
researching sites, 568–571
return policy, 568
trademarks, 568
Zazzle, 570–571

blog posts. See also guest 
blog posts

appearance of, 50
consistency of, 37
determining publishing 

frequency of, 41–42
explained, 50–53
fi nding ideas for, 40–41
publishing in WordPress, 

274–275
quality versus quantity, 430
types of, 37–39
writing, 36–37

blog search, conducting, 41
blog subscribers

increasing, 382–384
soliciting, 383

Blog Talk Radio, 98
blog topics

avoiding, 36
broad versus focused, 

33–34
choosing, 33–34
deciding on, 35
reviewing, 30–32
top-100 list of, 30–31

blog traffi c. See also 
blogging success; 
Google AdWords

boosting via social 
networking sites, 
466–468

boosting via Twitter, 
645–646

generating on niche blogs, 
95–97

increasing on business 
blogs, 182

blog types
business, 13
corporate, 13
entertainment and fans, 13
expert, 13
news and information, 13
niche, 13
nonprofi t, 13
personal, 12

Blog World Expo 
conference, 101–102

Blogads ad sales, 590–591
BlogBurst syndication 

service, 181, 385
blog-contest promotions

About.com Web Logs 
forum, 487–488

ContestBlogger.com, 487
Online-Sweepstakes.com, 

486–487
BlogDesk offl ine editor, 

features of, 391–392
Blogger account

Choose a Template page, 
282

Name Your Blog page, 282
New Post page, 283
starting, 281–283

Blogger application
adding Labels gadget to 

sidebar, 298–300
Archiving settings page, 

291–292
backlinks in, 441–442
Basic settings page, 

287–288
benefi ts of, 280
Buzz blog, 280
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Blogger application (continued)

cloud format for Labels 
gadget, 299–300

Comments settings page, 
289–291

comparison chart, 242
displaying wireframe 

image in, 297–298
Edit User Profi le page, 

286–287
features of, 239–240, 

279–280
fi nding and choosing 

templates, 295–297
Fonts and Colors page, 

294–295
Formatting settings page, 

288–289
gadgets, 297–300
help, 304
Layout link, 294
list format for Labels 

gadget, 299–300
monetization 

opportunities, 280
news and information 

about, 153–154
Page Elements layout 

page, 297
Permissions settings page, 

293
publishing posts on, 

300–301
Publishing settings page, 

302
resources, 304
using own domain, 302–303
using Web host, 303–304

Blogger Buster
blog, 33–34, 304
templates, 296

Blogger Buzz blog, 304
Blogger dashboard

features of, 283–284
Layout tab, 285
main page, 294–295

Monetize tab, 285
Posting tab, 285
Settings tab, 285

Blogger Help Group, 304
Blogger Help Web site, 304
blogger jobs, publicizing, 193
Blogger Jobs Web site, 194
blogger types, 

understanding for 
niche blogs, 107

Blogger.com, creating free 
blog at, 280–283

BloggerHelp channel on 
YouTube, 304

blogger’s block, avoiding, 
39–40

bloggers for hire
capabilities, 191
defi ning guidelines for, 

196–197
dependability, 192
employment status, 

194–195
experience, 190
hiring, 194–196
knowledgeability, 192
participation on Twitter, 

192
pay model, 195–196
self motivation, 192
social personality, 191
social sharing sites 

presence, 192
training, 197–198
understanding of 

business, 192
understanding of SEO, 191
writing skills, 191

blogging
appeal of, 9
benefi ts of, 25–26
for business, 17
for exposure, 16
for fun, 13–15
for networking, 15–16
privacy issues, 26

reasons for popularity of, 
12–13

repercussions of, 26–27
secrets of success, 27

blogging applications
assessing goals and 

needs, 235–237
b2evolution, 243–244
Blogger, 239–240
choosing, 249–250
comparing, 241–243
Drupal, 248
ExpressionEngine, 245–246
features of, 227–229
hosted blogs, 230
Joomla!, 248–249
LiveJournal, 245–246
Movable Type, 243–244
MySpace, 246–247
self-hosted blogs, 230
TypePad, 240–241
Vox, 247
WordPress.com, 237–238
WordPress.org, 238–239
Xanga, 245

blogging cliques, breaking 
into, 109

blogging jobs, looking for, 
596

blogging success. See also 
blog traffi c

comfort with technology, 
434–435

committing time, 433
Google Trends for traffi c 

boosts, 432
having passion, 433
having patience, 435
link baiting, 431–432
reading versus writing, 434
socializing, 434
Twitter for hot topics, 

432–433
writing often, 430–431
writing skills, 429–430
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Blogging Tips site
guest blogging guidelines, 

478
newsletter subscription, 

136
themes, 274

Bloglines feed reader, 
accessing, 376

blogosphere
defi ned, 9
following rules for, 212–213

blogrolls, explained, 59–61
blogs

adding personality to, 
34–35

archives, 12
audience demographics, 

585, 587
beginning of, 10
checking authority, 474
checking number of 

incoming links to, 170
choosing for guest blog 

posts, 474
choosing tone of, 34–35
commenting feature, 12
current status of, 10–11
elements of, 12
fi nding, 18–24
growing, 512
investing money into, 237
links, 12
making money from, 237
monetization efforts, 504
posts, 12
publishing polls on, 585
reading, 17–18
researching to determine 

ad space, 583–584
selling ad space on, 

587–588
setting goals for, 28
statistics for 2008, 9
topics, 14–15

BlogTalkRadio podcast site, 
98, 406–408

Blubrry podcast site, 
408–410

BlueHost self-hosting blog
accessing, 233
buying domain names 

from, 48
Fantastico De Luxe icon, 

259–260
bookmarking. See social 

bookmarking
bounce rate, defi ned, 345
branding

blogs, 236
business blogs, 163–164
consistency of, 133–134
niche blogs, 132–134

branding niche blog, 106
Brogan, Chris, 596
BTemplates for Blogger, 

downloading, 296
Burst Media impression-

based ads, 536–537
business blogs

adhering to legal 
guidelines, 213–215

advertising opportunities, 
184–185

analyzing content of 
posts, 207

answering consumer 
demand, 181

attracting brand 
advocates, 220

attracting brand 
guardians, 220

attracting consumers, 
181–182

attributing sources, 
212–213

audience for, 174–175
avoiding corporate 

rhetoric, 206–207
avoiding pitfalls, 205–207
benefi ting from, 157
brand building, 163–164
building online presence, 

158–160
conducting blog searches, 

221

conducting Google blog 
search, 173

conducting Technorati 
search, 173

confi dentiality 
agreements, 215

considering controversial 
content, 215–216

converting into direct 
sales tools, 201–203

copyright considerations, 
213

creating marketing 
strategy, 183–185

customer relations, 
164–166

customer service, 164–166
defending businesses on, 

217
Dell, 152–153
determining goals for, 157
differentiating from 

competition, 173–174
employee referrals, 

167–168
employee retention, 

166–167
encouraging comments, 

208
engaging with audience, 

208–209
experience, 168–169
expertise, 168–169
explained, 13, 31
fi nding customers online, 

175–179
fi nding for benchmarking, 

172–173
fi nding incoming links to, 

222–223
following blogosphere 

rules, 212–213
following blogroll links, 

173
following post links, 173
generating word-of-mouth 

marketing, 161
Google, 153–154
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business blogs (continued)

holding contests, 162, 182
including citations, 214
including citations on, 214
including Share This links, 

162
including URL, 181
increasing traffi c, 182
insider information, 214
KeySplash Creative 

Conversations, 17, 53–54
knowledge, 168–169
leaving comments on 

blogs, 181
leveraging word-of-mouth 

marketing, 209
libel considerations, 214
linking to content on 

blogs, 181
long-term goals, 183
maintaining private 

information, 215
marketing, 160–162
new hiring, 167–168
obtaining reviews, 185
offering tips and advice, 

162
online conversations, 180
permissions 

considerations, 214
placing Facebook ads, 185
placing Google AdWords 

ads, 184
plagiarism consideration, 

213
promotions, 161–162
providing desirable 

content, 208
public relations posts, 

161–162
publicity, 160–162
reasons for creation of, 

148–149
researching competition, 

172–174
researching customers, 179
responding to comments 

on, 162

responding to mistakes, 
219–220

responding to negative 
posts, 215–218

SEO (search engine 
optimization), 169–170, 
182

SERM (search 
engine reputation 
management), 216, 
218–223

sharing content, 182
sharing sales information, 

162
short-term promotions, 184
Southwest Airlines, 

150–151, 164–165
syndicating content, 

181–182
tips for success, 204
types of posts, 199–201
using human voice on, 

205–206
using Twitter, 182
Walmart, 152
Zappos, 154–156

BuySellAds.com ad sales, 
583–584, 589–590

C
CafePress blog 

merchandising site, 569
Cake Journal niche blog, 

132–133
Capitol Annex niche blog, 

80–81
CAPTCHA code, entering in 

Twitter, 618
Carnival List, fi nding at Blog 

Carnival, 494–495
Cascading Style Sheets 

(CSS), 229
categories, explained, 53–55
CBS Sports Netcast 

podcast, 406
celebrity blogs, 31

CFR (Code of Federal 
Regulations) Part 255, 
507

Chitika contextual ads, 
521–523

Chow, John, 632
Clay, Randa, 51–52
ClickEquations Web site, 

158–159
Clicksor contextual ads, 

519–520
CMS (content management 

system), explained, 228
CNN Politics Daily podcast, 

406
Code of Federal Regulations 

(CFR) Part 255, 507
.com extension, explained, 

44
comment policy

creating, 73–74
disclosing, 72–73

comments. See also 
spamming

explained, 53–54
moderating, 439–440
posting on blogs, 438
responding to, 437–438

Commission Junction 
affi liate ad program, 
550–551

communication, 
importance of, 430

community building. 
See also social 
bookmarking sites

comment moderation, 
439–440

inviting guest bloggers, 442
outside of blogosphere, 442
posting comments on 

blogs, 438
responding to comments, 

437–438
in social bookmarking 

sites, 467–468
trackbacks and backlinks, 

440–442
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company blogs. See 
business blogs

confi dentiality agreements, 
adhering to, 215

Constant Contact 
newsletter tool, 137

using with podcasts, 412
consulting services, 

offering, 595–596
The Consumerist blog, 153
contact form, using with 

business blogs, 203
content, publishing 

frequently, 382–383
content management 

system (CMS), 
explained, 228

ContestBlogger.com, 
promoting contests on, 
487

contests
benefi ting from, 482
blog posts for, 39
choosing winners, 488–491
deciding on prizes, 483–484
explained, 481
fi nding prize sponsors for, 

483–484
holding, 482
maximizing traffi c, 486
sending prizes, 491
setting rules for, 484–485
writing posts for, 483

contextual ad programs
Chitika, 521–523
Clicksor, 519–520
Google AdSense, 515–517
Kontera, 517–519
Pulse 360, 521
Vibrant Media, 520–521

contextual ads. See also 
blog advertising

benefi ts of, 512–513
boosting earning 

potential, 512–513
importance of growing 

blogs, 512

negative aspects of, 
513–514

overview of, 511–512
potential of, 513–514
speed of click-throughs, 

513
cookies

defi ned, 75
use of, 344

Copyblogger home page, 
49–50

copyright
considering for blog 

merchandising, 568
including on Terms and 

Conditions page, 76
rules of, 70–71, 213

Copyscape Web site
checking guest blog 

posts, 479
consulting, 66

corporate blogs. See 
business blogs

Corporate Eye blog, 208
CoTweet app, 661–662
CPC (cost per click), 

estimating, 119
Crafting a Green World 

niche blog, 107–108
Creative Commons licenses

identifying on Flickr, 
362–364

using, 71–72
using with images, 361

creativity blogs, 14
CSS (Cascading Style 

Sheets), 229
CSS editor, opening in 

WordPress, 272
current-event blogs, 14, 

31, 38
customer relations versus 

customer service, 
164–166

customers, fi nding online, 
175–179

Cutt, Matt, 153–154

D
Dailymotion, using with 

vlogs, 423
Daisy Whitney’s New Media 

Minute vlog, 414
Delicious social 

bookmarking site
joining, 461
submitting content to, 462
Web address, 461

Dell business blog, 152–153
Digg social bookmarking 

site, 40, 101, 426
sharing content on, 459
submitting content to, 459
Web address, 458

direct ads. See also blog 
advertising

considering, 581–582
researching on 

BuySellAds.com, 
583–584

Disney travel forum, 179–180
DIYthemes themes, 

accessing, 274
domain names

checking availability of, 
46–48

choosing, 44
creating, 46–48
example of, 43
extensions, 44–46
hosted account type of, 46
purchasing, 46, 48–49
types of, 44–46
URL format for, 43

donations, asking for, 
597–598

Dooce.com, 13–14
Dreamstime, fi nding images 

on, 369–370
Drew’s Marketing Minute 

blog, 168–169
Drupal blogging application, 

features of, 248
Duct Tape Marketing 

podcast, 406
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E
eBay Partner Network 

affi liate ad program, 
547–548

eBlog Templates
for Blogger, 296
themes, 274

e-books
using for niche blogs, 

137–140
writing and promoting, 

138–139
ecto offl ine editor, features 

of, 393–394
.edu extension, explained, 45
E-junkie affi liate ad 

program, 550–551
Elance Web site, 596
Emma newsletter tool

using, 137
using with podcasts, 412

Endgadget blog, 30
The Engaging Brand 

podcast, 406
entertainment and fans, 14
entertainment blogs, 13
ExecTweets Web site, 

613–614
exit pages, statistics for, 345
expert blogs, 13
ExpressionEngine blogging 

application, features of, 
245–246

Extensible Hypertext 
Markup Language 
(XHTML), 229

F
Facebook page, creating, 447
Facebook social networking 

site
advertising on, 447
benefi ts of, 446

creating profi les, 445–446
features of, 444–445
promoting blogs on, 

446–448
sending friend requests, 

445
starting groups on, 447
wall, 445
Web address, 444

fair use, rules of, 70–71
fan blogs, 13
Fantastico De Luxe icon, 

clicking, 259
Federal Trade Commission 

(FTC) full disclosure 
regulation, 558

feed ad options
Google AdSense for Feeds, 

575–578
Pheedo, 573–574, 578–580

feed ads
benefi ts of, 574–575
negative aspects of, 575
overview of, 573–574

feed readers, availability 
of, 376

feed statistics, tracking, 
381–382

feed subscriptions, types 
of, 375–376

FeedBurner
features of, 377–378
Feed Stats Dashboard, 

381–382
FeedCount chicklets, 

383–384
using to create blog feed, 

378–380
Web site, 410

feeds
creating with FeedBurner, 

378–380
defi ned, 373
delivery via e-mail, 

375–376
publicizing, 380–381

Fitton, Laura, 649
Flickr picture sharing site, 

98, 142–143, 362–364
fold, monetizing area below, 

534
footers, explained, 58–59
Free Twitter Designer 

Twitter backgrounds, 
633

Free WordPress Themes, 
accessing, 274

FreeFoto.com, fi nding 
images on, 367–369

Freelance Writing Gigs Web 
site, 596

Freelance Writing Jobs 
blog, 194

Friendster social 
networking site, 444

FTC (Federal Trade 
Commission) full 
disclosure regulation, 
558

G
gadget blog, Endgadget, 30
GarageBand program, 

features of, 401–402
Garrett, Chris, 594
GeoFollow Twitter app, 656
Getty Images, fi nding 

images on, 372
GIF format, using, 356
GIMP image-editing tool, 

features of, 358–359
Glass Hammer niche blog, 

81
Go Daddy self-hosting blog

accessing, 233
buying domain names 

from, 48–49
Gobbledygook Grader tool, 

207
Godin, Seth, 61–62, 305
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Google
Advanced Search feature, 

221
Blogger application, 

153–154
ranking of Web pages by, 

527
tracking link statistics, 170
using to fi nd incoming 

links, 222–223
Google account, creating 

for Blogger, 281–283
Google AdSense contextual 

ads, 515–517
Google AdSense for Feeds

features of, 575–576
setting up, 576–578
Web address, 575

Google AdWords. See also 
blog traffi c; keyword 
searches

placing ads on, 184
researching with, 120–123
Traffi c Estimator, 117–123

Google Alerts
SERM techniques, 221
signing up for, 342
using for niche blogs, 

112–113
Google Analytics tool, 

features of, 347–348
Google Blog Search tool

boosting rankings for 
niche blogs, 96–97

using, 23–24, 41, 221
using for niche blogs, 112

Google business blog, 
153–154

Google Groups, using, 
176–178

Google Page Rank system. 
See also SEO (search 
engine optimization)

Check Page Rank tool, 339
increasing ranking in, 

338–339

overview of, 338
PRChecker, 339–340

Google Reader
accessing, 376
sample blog feed in, 375

Google search rankings, 
hiding links in, 342

Google Trends
consulting, 40–41
using for traffi c boosts, 432

.gov extension, explained, 45
grammar knowledge, 

importance of, 429
guest blog posts. See also 

blog posts
choosing blogs for, 474
defi ning goals, 472
evaluating, 479
explained, 39
following up after 

publication, 476
getting involved with, 

471–472
inviting, 442
making pitch, 475–476
requesting payment for, 

593–594
running through 

Copyscape, 479
spam versus legitimate, 

479
writing, 473
writing for niche blogs, 101

guest bloggers
accepting, 477
fi nding, 477
repaying favor, 478
setting guidelines for, 

477–478
tracking results, 478

H
HARO Web site, consulting 

for contest prizes, 483

hash mark (#), using in 
hashtags, 642–643

hashtags, using in Twitter, 
642–643

headers, explained, 57–58
Headway Themes, 

accessing, 274
health blogs, 14
Hilton, Perez, 129
hit, defi ned, 344
hobby blogs, 14, 31
home page, explained, 49–50
Host Gator self-hosting 

blog
accessing, 233
buying domain names 

from, 48
hosted blogs, features of, 

230
HostMonster self-hosting 

blog, accessing, 233
how-to blog posts, 39
HTML (Hypertext Markup 

Language)
ALT tag, 336
explained, 229

http access protocol, 
explained, 43

HubSpot’s Gobbledygook 
Grader tool, 207

The Huffi ngton Post blog, 
32

I
IceRocket search tool, 

using, 20–22, 41, 221
ideas, fi nding for blog 

posts, 40–41
iFreelance Web site, 596
image programs, Shrink 

Pictures, 359–360
image sources

BigStockPhoto, 372
Corbis Images, 372
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image sources (continued)

Dreamstime, 369–370
fee-based, 372
Flickr, 362–364
FreeFoto.com, 367–369
Getty Images, 372
iStockphoto, 372
morgueFile, 366–368
PicApp, 371–372
Stock.XCHNG, 364–366

image-editing programs
GIMP, 358–359
Paint.NET, 358
Picnik, 357

images
attribution rules, 361
copyright concerns, 361
Creative Commons 

licenses, 361
fair use rules, 361
formats, 356
GIF format, 356
JPEG format, 356
obtaining permission for, 

361–362
PNG format, 356
resizing, 355–356
sharing on Twitter, 660
using on Web host, 360

impression-based ad 
programs

Burst Media, 536–537
Six Apart Media, 538–539
Tribal Fusion, 535
ValueClick Media, 535–536

impression-based ads. See 
also blog advertising

overview of, 533–534
problems with, 534

.info extension, explained, 45
interviews, blog posts for, 39
iPhones, using Tweetie app 

on, 654
iStockphoto

fi nding images on, 372
Twitter badges, 647–648

iThemes themes, accessing, 
274

iTunes
audio site, 98
podcast site, 410–411

IZEA
SocialSpark, 616–617
Sponsored Tweets, 616–617

J
Jaffe Juice podcast, 406
Jaiku microblogging 

application, 609
job offers, accepting, 599
job opportunities, looking 

for, 596
.jobs extension, explained, 

45
JPEG format, using, 356
Junta42 blog, 202
Just Host self-hosting blog, 

accessing, 234

K
KeySplash Creative 

Conversations, 17, 53–54
Keyword Discovery, using 

with SEO, 333–334
keyword phrases, targeting, 

335
keyword searches. See also 

Google AdWords
performing for niche 

blogs, 115–117, 119
keyword stuffi ng, avoiding, 

336
keywords

bids on, 512–513
considering in writing ads, 

512–513
use in long-tail SEO, 87
using for SEO, 336
using Web analytics tool 

with, 345
Know More Media blog, 528
Kontera contextual ads, 

517–519

L
labels, explained, 53–55
Lander Associates blog, 201
Lavandeira,Mario, 13
legal guidelines, following 

for business blogs, 
213–215

Leibowitz, Vince, 80
libel

avoiding, 67
being aware of, 214

link baiting, 431–432
LinkAdage program, 530–531
link-building. See blog 

carnivals
LinkedIn social networking 

site
benefi ts of, 449
creating account on, 448
features of, 448–449
making connections on, 449
promoting blogs on, 

449–450
recommendation tool, 450
starting groups on, 450
Web address, 448

links
explained, 59–61
tracking statistics for, 170

LinkShare affi liate ad 
program, 549–550

LinkWorth program, 530
The List Maven blog, 38
lists, blog posts for, 38
LiveJournal blogging 

application, features of, 
245–246

Localtweeps Twitter app, 656
Logo Design Blog, 160–161
long-tail SEO. See also 

SEO (search engine 
optimization)

overview of, 335
use of keywords in, 87

Lorelle on WordPress blog, 
277
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M
MacRumors.com 

networking, 16
MailChimp newsletter tool, 

137
Malkin, Michelle, 129
manners, maintaining 

online, 36, 65
MarsEdit offl ine editor, 

features of, 392–393
Mashable blog, 252
McLellan, Drew, 168–169
.me extension, explained, 45
MediaBytes with Shelly 

Palmer vlog, 417
Melodee’s Virtual Assistant 

Blog, 82
merchandising

benefi ting from, 567
CafePress, 569
CafePress design, 566
considering, 567–568
copyrights, 568
costs, 568
overview of, 565–566
Printfection, 570–571
quality considerations, 567
researching sites, 568–571
return policy, 568
trademarks, 568
Zazzle, 570–571

microblogging
overview of, 603–605
popularity of, 605–606

microblogging applications
choosing, 606–607
Jaiku, 609
Plurk, 608–609
Twitter, 607–608

.mil extension, explained, 45

.mobi extension, explained, 
45

MomGadget niche blog, 85
Moms & Dads parenting 

blog, 512

monetization. See 
also advertising 
opportunities

accepting job offers, 599
contextual ads, 514
efforts on ProBlogger, 504

morgueFile, fi nding images 
on, 366–368

Movable Type blogging 
application, features of, 
243–244

movie blogs, 31
Movie Maker software, 

downloading, 416
Mustang Blog niche blog, 

82–83
MyRSSCreator.com Web 

site, 410
MySocialButtons Twitter 

badges, 647
MySpace social networking 

site
audience for, 450–451
benefi ts of, 451
evolution of, 450–451
features of, 246–247, 

450–451
getting started with, 

451–452
home page, 451–452
Latino site, 451
profi les, 451
promoting blogs on, 

450–452
MyTweetSpace.com Twitter 

backgrounds, 633

N
.name extension, explained, 

45
.net extension

example of, 45
explained, 44

networking, blogs for, 
15–16. See social 
networking

New York Times blog, 252
news and information 

blogs, 13
news blogs, 31
news sites, reading, 41
NewsGator feed reader, 

accessing, 376
newsletters, tools for, 

136–137, 412
Newstex

blog, 139
licensed syndication, 385
syndication provider, 

181–182
syndication service, 598

Newsvine social 
bookmarking site

business and news 
submissions, 465–466

Web address, 465
niche blogs. See also blog 

directory
67 Mustang Blog, 82–83
advertising opportunities, 

91
attending blogging 

conferences, 101
audience size, 89
branding, 132–134
building expertise, 104–105
building relationships, 

108–109
Cake Journal, 132–133
Capitol Annex, 80–81
capturing audiences, 

95–97
choosing voice and style, 

128–129
commenting, 134–135
conducting YouTube 

searches, 131
connecting to social 

networking sites, 100
content sharing, 140–143
Crafting a Green World, 

107–108
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niche blogs (continued)

creating podcasts, 98
creating videos, 98
defi ned, 13
determining audience 

potential for, 115–116
don’t posts, 126
drawbacks of, 89–90
e-books, 137–140
e-mail campaigns, 135–136
establishing self as expert, 

97–98
exposure, 87–88
Facebook groups, 140–142
features of, 79
fi nding and keeping focus, 

93–95
fi nding inspiration for, 131
gaining online exposure, 

98–99
generating traffi c, 95–97
getting creative, 94
getting on Twitter, 100
Glass Hammer, 81
Google AdWords Traffi c 

Estimator, 117–123
guest blog posts, 128
how-to posts, 126
interviews, 128
joining forums and 

groups, 101
leaving comments on, 

99–100
link benefi ts, 96–97
LinkedIn groups, 140–142
links, 127, 130
lists, 126
long-tail SEO, 87
low traffi c, 89
loyal readership of, 86
making money from, 110
Melodee’s Virtual 

Assistant Blog, 82
minimized competition 

with, 86–87
networking, 108–109, 

134–135
news posts, 127

newsletter subscriptions, 
136–137

offering opinions, 107
organic growth, 97
performing keyword 

searches, 115–117
poll posts, 127
The Purse Blog, 82–83
reader question posts, 127
recognition, 87–88
ReeSEO, 94–95
relevance of ads on, 110
responding to comments 

on, 99
reviews, 127
SEO (search engine 

optimization), 87, 96
sharing knowledge, 107
sharing passions, 106–107
sharing pictures, 98
sharing presentations, 98
SlideShare presentations, 

142
social networking, 140–143
Sparkplugging, 88
starting up, 89–90
success of, 83–85
success stories, 127
targeted advertising 

opportunities, 88
temporary nature of, 90
trends, 127
using Flickr with, 142–143
using Google Trends with, 

116–117
using Picasa with, 142–143
using social bookmarking 

sites, 101
video posts, 126
WAHM.com niche blog, 

108–109
writing articles, 98
writing guest posts, 101
XFilesNews, 90
YouTube videos, 140–141

niche-blog research
Google Alerts, 112–113
Google Blog Search, 112, 

116

Techorati, 112
Twitter searches, 114

niches
identifying for blogs, 

111–112
networking with others in, 

99–101
Ning social networking site

customizing, 453
features of, 452
fi nding groups on, 175–176
registering for, 452–453

NoFollow HTML tag
using with paid posts, 

558–559
using with SEO, 342
using with sponsored 

reviews, 558–559
using with text link ads, 

527–528
nonprofi t blogs, 13
Nuts About Southwest blog, 

150–151, 164–166

O
offl ine blog editors

benefi ting from, 389
BlogDesk, 391–392
ecto, 393–394
features of, 387–388
Mac-compatible, 392–394
MarsEdit, 392–393
Qumana, 394–395
ScribeFire, 395–396
Windows Live Writer, 

390–391
Windows-compatible, 

390–392
Omniture tool, features of, 

351
Online-Sweepstakes.com, 

promoting contests on, 
486–487

OpenBeak app, 660–661
opinion blogs, 32
.org extension, explained, 44
organic growth, applying to 

niche blogs, 97
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Orkut social networking 
site, 444

Orlando Sentinel blogs, 
305–306

Ow.ly URL shortener, 640

P
page rank system. See 

Google Page Rank 
system

page views, statistics for, 345
paid post programs

fi nding, 559
PayPerPost, 561
PayU2Blog, 562–563
ReviewMe, 562–563
SocialSpark, 560
SponsoredReviews, 562

paid posts
appeal of, 557
drawbacks of, 557–558
legal trouble, 557
loss of search traffi c, 557
providing full disclosure, 

558
staying relevant and 

useful, 559
using NoFollow HTML tag, 

558–559
paidContent syndication, 

385
Paint.NET image-editing 

tool, features of, 358
parenting blogs, 14
paths taken, statistics for, 

345
PayPal

account for ad space, 586
donation button, 597–598

pay-per-click (PPC) ads, 
running on Pulse 360, 
521

Perez-Fox, Prescott, 106
PerezHilton.com, 13
performance measurement. 

See Web analytics
Performancing blog, 59

Performancing themes, 
accessing, 274

PerformancingAds ad sales, 
591

Permalink Settings, 
confi guring, 269–270

permissions
being aware of, 214
obtaining, 66

personal blogs, 12, 14
Personal Branding Blog, 100
personal opinion blogs, 32
pet blogs, 14
Pheedo feed reader

features of, 578
publisher application, 

579–580
sample ad, 573–574
Web address, 578

photography blogs, 14
PicApp, fi nding images on, 

371–372
Picasa picture sharing site, 

98, 142–143
Picnik image-editing tool, 

features of, 357
pictures, sharing on niche 

blogs, 98
Piersall, Wendy, 88
pings, explained, 61–62
Pistachio Consulting blog, 

649
plagiarism

being aware of, 213
refraining from, 66

plug-ins
installing in WordPress, 276
searching for, 276

Plurk microblogging 
application, 608–609

PNG format, using, 356
podcast sites

BlogTalkRadio, 406–408
Blubrry, 408–410
iTunes, 410–411

podcasts
analyzing, 405
audio-recording 

programs, 401–402

blog posts for, 39
CBS Sports Netcast, 406
CNN Politics Daily, 406
considering, 399–400
copyright concerns, 398
creating for niche blogs, 98
Duct Tape Marketing, 406
editing, 405
The Engaging Brand, 406
identifying format for, 404
Jaffe Juice, 406
licensing for syndication, 

412
negative aspects of, 400
picking subject matter, 403
popularity of, 399
promoting, 398
publicizing, 411–412
recording, 404–405
selecting voice for, 403–404
setting goals for, 402–403
Small Business Trends 

Radio, 406
testing, 405
tweaking, 405

policies, disclosing, 72–73
politics blogs, 31
PollDaddy blog, 39, 585–588
polls, blog posts for, 39
Post Secret blog, 280
posts. See also guest blog 

posts
appearance of, 50
consistency of, 37
determining publishing 

frequency of, 41–42
explained, 50–53
fi nding ideas for, 40–41
publishing in WordPress, 

274–275
quality versus quantity, 430
types of, 37–39
writing, 36–37

PPC (pay-per-click) ads, 
running on Pulse 360, 
521

PRChecker, using in Google 
Page Rank system, 
339–340
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Printfection blog 
merchandising site, 570

privacy issues, considering, 
26

privacy policy
disclosing, 72–73
writing, 74–75

prize sponsors, seeking for 
blog contests, 483–484

prizes, sending to contest 
winners, 491

.pro extension, explained, 45
ProBlogger blog

features of, 44–45
Job Board, 193

ProBlogger vlog
advertising page, 582
blogging jobs on, 596
guest post on, 473–474
monetization efforts, 504
Web address, 414

profi le page, explained, 
49–50

ProfNet Web site, 
consulting for contest 
prizes, 483

promotions. See blog 
carnivals; blog contests

Propeller social 
bookmarking site

features of, 466
Web address, 466

publications, writing for, 
596–597

Pulizzi, Joe, 202
Pulse 360 contextual ads, 521
The Purse Blog niche blob, 

82–83
pYzam templates for 

Blogger, downloading, 
297

Q
Qumana offl ine editor, 

features of, 394–395

R
radio shows, starting, 98
rank system. See Google 

Page Rank system
rate sheet, developing for 

ad space, 584–585
Really Simple Syndication 

(RSS), overview of, 
373–374

recommendations, blog 
posts for, 39

Reddit social bookmarking 
site

creating account on, 463
home page, 464
reputation of, 465
votes for content, 464
Web address, 40, 101, 426, 

463
ReeSEO niche blog, 94–95
referrer

defi ned, 345
statistics, 352

@reply feature, using with 
Twitter, 605–606, 612, 
624, 641

Research Randomizer, 
using to select winners, 
489–490

retweeting in Twitter, 642
reviews, blog posts for, 38. 

See also sponsored 
reviews

Rowse, Darren, 45, 473, 504, 
649

RSS (Really Simple 
Syndication), overview 
of, 373–374

RSS feeds
resources, 410
XML format of, 374

RSS logo, identifying, 380

S
Sava, Sid, 473–474
SBTV vlog, 414
Schawbel, Dan, 100
ScribeFire blog editor, 

features of, 395–396
search ranking, boosting, 

337
search results, controlling 

via SERM, 342
search tools

Google Blog Search, 41
Google blog search tool, 

23–24
IceRocket, 20–22, 41
Technorati, 18–21, 41

The Secret Life of Steve 
Jobs blog, 34–35

Seeking Alpha syndication, 
385

self-hosted blogs. See also 
Web hosts

BlueHost, 233, 259–260
choosing Web hosts for, 

233–234
comparing, 232–233
features of, 230
Go Daddy, 233
Host Gator, 233
HostMonster, 233
Just Host, 234

SEO (search engine 
optimization). See 
also Google Page Rank 
system; long-tail SEO

avoiding don’ts, 341
blog by Matt Cutts, 153–154
boosting search rankings, 

337
capabilities of bloggers for 

hire, 191
Keyword Discovery, 

333–334
keyword research, 331–334
NoFollow tag, 342
overview of, 330
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using in business blogs, 
169–170

using in niche blogs, 96
using keywords, 334–335
Wordtracker for keyword 

research, 332–333
SEO-friendly blog posts, 

writing, 336
SEOmoz networking, 16
SEOmoz Web site, 330–331
SERM (search engine 

reputation 
management), 216, 
218–223, 342

ShareASale affi liate ad 
program, 552

Shrink Pictures image-
resizing tool, 359–360

sidebars, explained, 55–56
Site Meter tool, features of, 

349–350
Six Apart Media 

impression-based ads, 
538–539

Slashdot social 
bookmarking site

technology and science 
content, 465

Web address, 465
SlideShare presentations

features of, 98–99
using with niche blogs, 142

Small Business Trends 
Radio podcast, 406

SnipURL URL shortener, 
639–640

Snurl URL shortener, 
639–640

social bookmarking
applying 80/20 rule of 

marketing, 468
avoiding don’ts, 468–469
process of, 457–458

social bookmarking sites. 
See also community 
building

adding vlogs to, 426
community building, 

467–468

Delicious, 461–462
Digg, 458–459
fi nding, 458
maximizing keywords and 

tags, 467
Newsvine, 465–466
promoting podcasts on, 

412
Propeller, 466
Reddit, 463–465
Slashdot, 465
StumbleUpon, 459–461
using for niche blogs, 101
visiting, 40
Yahoo! Buzz, 463

Social Identities Twitter 
backgrounds, 633

social networking
overview of, 443–444
using for niche blogs, 

140–143
social networking sites

avoiding don’ts, 454–455
benefi ts of, 453
connecting to others on, 

100
Facebook, 444–448
fi nding, 444
Friendster, 444
LinkedIn, 448–450
MySpace, 450–452
Ning, 452–454
Orkut, 444
using to boost traffi c, 454, 

466–468
SocialOomph app, 655–656
SocialSpark Web site, 185
Southwest Airlines 

business blog, 150–151
spamming, refraining 

from, 67–68. See also 
comments

Sparkplugging niche blog, 88
speaking engagements, 

booking, 594–595
spelling skills, importance 

of, 430

sponsored review programs
fi nding, 559
PayPerPost, 561
PayU2Blog, 562–563
ReviewMe, 562–563
SocialSpark, 560
SponsoredReviews, 562

sponsored reviews. See 
also reviews

appeal of, 557
drawbacks of, 557–558
legal trouble, 557
loss of search traffi c, 557
overview of, 555–557
providing full disclosure, 

558
staying relevant and 

useful, 559
using NoFollow HTML tag, 

558–559
sports blogs, 14, 31
Squiddo Web site, 47
StatCounter tool, features 

of, 348–349
The State of the 

Blogosphere, 9
statistics. See Web 

analytics
stealing bandwidth, 

explained, 360
Stock.XCHNG, fi nding 

images on, 364–366
StudioPress themes, 

accessing, 274
StumbleUpon social 

bookmarking site
features of, 459–461
joining, 460
submission form, 460
submitting content to, 461
Web address, 40, 426, 459

subscribers
increasing, 382–384
soliciting, 383

SurveyGizmo Web site, 587
SurveyMonkey Web site, 

587
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surveys, using for audience 
demographics, 587

syndication
ad-supported, 385, 

598–599
free versus bartered, 

384–385
licensed, 385, 598–599

syndication services, using, 
181–182

T
tags, explained, 62–63
taxgirl blog, 212–213
Technorati search tool

checking blog authority 
with, 474

tag search function, 
221–222

using, 18–21, 30, 41, 221
using for business blogs, 

173
using for niche blogs, 112

Technorati.com, 9
television blogs, 31
templates, explained, 63–64
Terms and Conditions of 

Site Use page, 73, 75–76
Texas political blog, 80–81
text link ad programs

LinkAdage, 530–531
LinkWorth, 530
Text Link Ads, 529–530
TextLinkBrokers, 528–529

text link ads. See also blog 
advertising

negative aspects of, 
527–528

overview of, 525–526
positives of, 526–527
using NoFollow tag with, 

527–528
Text Link Ads program, 

529–530
text link ads, publishing 

with Kontera, 517–519
TextLinkBrokers program, 

528–529

themes
adding in WordPress, 272
Blogging Tips, 274
choosing in WordPress, 

273
DIYthemes, 274
eBlog Templates, 274
explained, 63–64
fi nding, 274
Free WordPress Themes, 

274
Headway Themes, 274
iThemes, 274
Performancing, 274
StudioPress, 274
WooThemes, 274
WordPress Themes, 274

Thesis Theme for 
WordPress blogs, 63–64

TIFF format, using, 356
TinyURL URL shortener, 

638, 651
tips, blog posts for, 38
topics. See blog topics
trackbacks

explained, 61
linking and creating, 

440–442
trademark, considering for 

blog merchandising, 568
traffi c. See also Google 

AdWords
boosting via social 

networking sites, 
466–468

boosting via Twitter, 
645–646

generating on niche blogs, 
95–97

increasing on business 
blogs, 182

travel blogs, 14, 32
Tribal Fusion impression-

based ads, 535
troll, defi ned, 73
TubeMogul, using with 

vlogs, 424–425
.tv extension, explained, 45
Twapps Web site, 650

tweet chats, joining, 646–647
TweetBeep app

features of, 658–659
receiving alerts from, 342

TweetDeck app, 653
Tweetie app, 654
tweeting. See microblogging
TweetMeme app, 652–653
tweets

defi ned, 607, 611–612
getting paid for 

publication of, 616–617
replying to, 624
reviewing types of, 623–624
sharing links on, 623
writing, 621–623

Tweetube app, 660
Twellow app, 656–657
TwitBacks Twitter 

backgrounds, 633
TwitButtons badges, 647
Twitdom Web site, 650
TwitLonger Web site, 622
TwitPic app, 654–655
Twitter. See also URL 

shorteners
Account page, 620
account profi le and bio, 621
alert for found keywords, 

658
blocking followers, 643
blog, 616–617
boosting blog traffi c, 

645–646
CAPTCHA code, 618
checking status of 

performance, 614–615
clutter, 615–616
creating account on, 

617–618
drawbacks of, 614–617
e-mail notifi cation 

preferences, 628–629
etiquette, 624–625
ExecTweets, 613–614
features of, 611–613
fi nding people on, 656
fi nding people to follow, 

625–628
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follower widget, 657
getting hot topics from, 

432–433
hashtags, 642–643
home page, 604, 620
inviting people to join, 627
lack of support, 616
limited monetization 

options, 616
Notices settings page, 

628–629
over capacity page, 

613–614
popular topics, 622
profi le description, 

619–621
@reply feature, 605–606, 

612, 624, 641
retweeting, 642
sending direct messages, 

644
sharing images and 

videos on, 660
sign-up page, 618
spam, 616
storage limitations, 616
Suggested Users tab, 628
Terms of Service, 618
trending, 622
users of, 613–614

Twitter account, starting 
for niche blog, 100

Twitter applications, 
fi nding reviews of, 649

Twitter apps
BlackBerry smart phone, 

660–661
CoTweet, 661–662
fi nding, 650–651
GeoFollow, 656
Localtweeps, 656
OpenBeak, 660–661
overview of, 649–650
SocialOomph, 655–656
TweetBeep, 658–659
TweetDeck, 653
Tweetie, 654
TweetMeme, 652–653

Tweetube, 660
Twellow, 656–657
TwitPic, 654–655
TwitterBerry, 660–661
TwitterCounter, 657–658
Twitterfeed, 659
TwitThis, 651–652
WeFollow, 656
yfrog, 660

Twitter badges, fi nding and 
using, 647–648

Twitter Buttons badges, 647
Twitter Fan Wiki Web site, 

650
Twitter microblogging 

application, 607–608
Twitter profi le page

changing background 
image, 633–636

customizing, 632
Design option, 634
modifying color scheme, 

636–637
uploading background 

images, 635
Twitter Rules, reading, 

624–625
Twitter searches, using for 

niche blogs, 114
Twitter Tips blog, 649
Twitter updates, feeding 

blog posts into, 659
Twitter username, fi nding 

people by, 628
TwitterBerry app, 660–661
TwitterCounter app, 

657–658
Twitterfeed app, 659
TwitThis app, 651–652
TypePad blogging 

application
About Me page, 313
advanced features, 

325–326
backlinks, 61–62
Basic settings, 314–315
blog title, 310
Categories page, 318–319

Comments settings, 
319–320

comparison chart, 242
Content page, 322–323
dashboard, 310–311
deleting modules, 323
Domain Mapping page, 

325–326
features of, 240–241, 

305–306
fees, 306–307
help, 326
Layouts page, 321–322
Meta Keywords, 316
Notifi cations page, 313–314
Organize Content button, 

322–323
Posts & Pages settings, 

316–318
Posts page, 323–325
Profi le page, 312
publishing posts, 323–325
recent activity on 

dashboard, 311
resources, 326
SEO settings, 315–316
starting blog on, 307–310
Summary Page for Your 

Account, 325
themes, 320–321
trackbacks, 61–62, 

440–441
User Forums, 326

TypePad Knowledge Base, 
326

U
URL (Uniform Resource 

Locator), parts of, 43
URL shorteners. See also 

Twitter
bit.ly, 639
features of, 637–638
Ow.ly, 640
SnipURL, 639–640
Snurl, 639–640
TinyURL, 638
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V
ValueClick Media 

impression-based ads, 
535–536

VanFossen, Lorelle, 104–105
Vaynerchuk, Gary, 13, 

157–158, 595
VerticalResponse 

newsletter tool, 137
Vibrant Media contextual 

ads, 520–521
Viddler, using with vlogs, 

420–421
video marketing niche blog, 

94–95
videos

blog posts for, 39
creating for niche blogs, 98
opportunities presented 

by, 414–415
sharing on Twitter, 660

Vimeo, using with vlogs, 422
visit, defi ned, 344
visitor statistics, types of, 

344
vlog uploads and sharing

blip.tv, 423–424
Dailymotion, 423
TubeMogul, 424–425
Viddler, 420–421
Vimeo, 422
YouTube, 419–420

vlogs (video logs)
audio equipment, 416
considering use of, 415
Daisy Whitney’s New 

Media Minute, 414
editing software, 416
editing video, 417
features of, 413–414
laws and rules, 418
lighting, 417
picking topics for, 416–417
planning video for, 417
popularity of, 414
ProBlogger, 414, 504
promoting, 425–426

rules and laws, 418
saving videos, 418
SBTV, 414
setting up sound, 417
video equipment, 416
Wine Library TV, 414
Zack’s Investment 

Research, 414
Vox blogging application, 

features of, 247

W
W3Avenue, ad rates for, 584
WAHM.com niche blog, 

108–109
Walmart business blog, 152

Check Out blog, 189–190
Web, writing for, 37
Web analytics

bounce rate, 345
cookies, 344
entry pages, 345
exit pages, 345
Google Analytics tool, 

347–348
hits, 344
interpreting statistics, 354
keywords, 345
lack of standards for, 353
limitations, 353–354
Omniture tool, 351
page views, 345
paths taken, 345
referrers, 345
Site Meter tool, 349–350
StatCounter tool, 348–349
statistics capabilities, 346
terms, 344–345
tools, 346–351
using blog data, 351–353
variations in, 353
visitors, 344
visits, 344

Web hosts. See also self-
hosted blogs

explained, 230
selecting, 234

using images on, 360
using with Blogger, 

303–304
Web pages, rankings by 

Google, 527
Web sites. See also blog 

directory
10k Webdesign contact 

form, 203
About Freelance Writing, 

596–597
About.com Web Logs 

forum, 193, 487–488, 498
ad sales third parties, 

588–591
ad space, 583
affi liate directories, 

552–554
Blog Carnival, 494
Blog Flux templates, 297
Blogger Buster templates, 

296
Blogger Help, 304
Blogger Jobs Web site, 194
Blogger templates, 

296–297
bloggers for hire, 194
Blogging Tips, 136
blog-writing services, 594
BlueHost domain names, 

48
BTemplates for Blogger, 

296
BuySellAds.com, 583
CafePress blog 

merchandising, 569
CFR (Code of Federal 

Regulations) Part 255, 
507

Chitika contextual ads, 
521–523

ClickEquations, 158–159
Clicksor contextual ads, 

519–520
Constant Contact 

newsletter tool, 137
consulting services, 

595–596
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ContestBlogger.com, 487
Copyscape, 66, 479
Creative Commons, 71–72
Digg social bookmarking, 

412, 426
direct affi liate programs, 

545–548
domain names, 48
eBlog Templates for 

Blogger, 296
Elance, 596
Emma newsletter tool, 137
ExecTweets, 613–614
Facebook groups and 

pages, 140–142
feed ad options, 575–580
Free Twitter Designer 

Twitter backgrounds, 
633

freelance bloggers, 194
Freelance Writing Gigs, 596
Freelance Writing Jobs, 194
Friendster social 

networking site, 444
Go Daddy domain names, 

48–49
Google AdSense 

contextual ads, 515–517
Google Advanced Search 

feature, 221
Google AdWords Traffi c 

Estimator, 118
Google Alerts, 113, 221
Google Blog Search, 221
Google Trends, 116–117, 

432
HARO, 483
Host Gator domain 

names, 48
HubSpot’s Gobbledygook 

Grader tool, 207
IceRocket search tool, 221
iFreelance, 596
image-editing programs, 

357–360
impression-based ad 

programs, 535–538
IZEA social media 

marketing, 616–617

Kontera contextual ads, 
517–519

LinkedIn groups and 
pages, 140–142

MailChimp newsletter 
tool, 137

Mashable, 252
microblogging 

applications, 607–609
MyTweetSpace.com 

Twitter backgrounds, 
633

Newstex syndication 
provider, 598

Online-Sweepstakes.com, 
486–487

Orkut social networking 
site, 444

PayPal, 586
PayPerPost program, 561
PayU2Blog program, 

562–563
PollDaddy, 585
Printfection blog 

merchandising, 570
ProBlogger Job Board, 193
ProBlogger vlog, 582
ProfNet, 483
Pulse 360 contextual ads, 

521
pYzam templates for 

Blogger, 297
Reddit social 

bookmarking, 412, 426
ReviewMe program, 

562–563
SEOmoz, 330–331
Social Identities Twitter 

backgrounds, 633
SocialSpark, 185, 560
speaking services, 595
SponsoredReviews 

program, 562
StumbleUpon social 

bookmarking, 412, 426
SurveyGizmo, 587
SurveyMonkey, 587

Technorati search tool, 
221

text link ad programs, 
528–531

third-party-managed 
affi liate programs, 
548–552

TweetChat application, 646
TwitBacks Twitter 

backgrounds, 633
TwitLonger, 622
Twitter, 604
Twitter application 

reviews, 649
Twitter apps, 650
Twitter badges, 647–648
Twitter custom 

backgrounds, 633
Twitter Fan Wiki, 650
Twitter images, 660
Twitter Rules, 625
TypePad help and 

resources, 326
URL shorteners, 638–640
VerticalResponse 

newsletter tool, 137
Vibrant contextual ads, 

520–521
Wine Library TV, 157–158
WordPress help and 

resources, 277
writing services for blogs, 

594
Zazzle blog 

merchandising, 570
WeFollow Twitter app, 656
What Would Seth Godin Do 

plug-in, 383
What’s up below Deck? 

blog, 201
Wheaton, Wil, 16, 305
Whole Foods Whole Story 

blog, 189
Widgets link, using in 

WordPress, 270–271
Windows Live Writer offl ine 

editor, features of, 
390–391
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Wine Library TV Web site, 
13, 157, 414

Wired Science, ads on, 506
WiredTree blog host, 

features of, 231–232
women executives’ blog, 81
Women On Business blog, 

15, 58
Womenkind blog, 166–167
WooThemes blog, 205–206, 

274
WordPress

accessing features and 
functions in, 262–264

Article Settings, 268
blogging niche blog, 

104–105
comment blacklist 

section, 269
comment moderation 

section, 269
comment moderation 

settings, 439
Comment Settings, 268
Comments link, 264
CSS editor, 272
dashboard, 262–264
Discussion Settings, 

267–269
features of, 252
General Settings, 266–267
header image and color, 

271
help, 277
Links heading, 264
Media heading, 264
Pages heading, 264
Permalink Settings, 269–270
plug-ins, 275–277
Posts heading, 264
Privacy Settings, 269
Profi le Settings, 265–266
publishing posts, 274–275
Reading Settings, 267
resources, 277
themes, 272–274
Widgets link, 270–271

WordPress plug-ins, guest 
post about, 473–474

WordPress Themes, 
accessing, 274

WordPress.com blogging 
application

account creation page, 256
comparison chart, 242
creating free blog at, 

255–258
dashboard, 258
default appearance, 257
domain name and title, 256
features of, 237–238
Forum, 277
login page, 258
Support, 277
versus WordPress.org, 

253–255
WordPress.org blogging 

application
Codex, 277
comparison chart, 242
Fantastico De Luxe icon, 

260
features of, 238–239
installing, 259–262
Subscribe-Remind plug-in, 

383
Wordtracker, using for SEO 

keyword research, 
332–333

work-at-home mom niche 
blog, 108–109

working from home blogs, 
82, 85

writing
blog posts, 36–37
for publications, 596–597
service for blogs, 594
for Web, 36–37

writing skills, developing, 
429–430

WWdN: In Exile blog, 16

X
Xanga blogging application, 

features of, 245
XFilesNews niche blog, 90
XHTML (Extensible 

Hypertext Markup 
Language), 229

Y
Yahoo! Buzz social 

bookmarking site, 
joining, 40, 463

yfrog app, 660
YouTube search, 

conducting for niche 
logs, 131

YouTube videos
BloggerHelp channel, 304
using with niche blogs, 

140–141
for vlogs, 419–420

Z
Zack’s Investment Research 

vlog, 414
Zappos business blog, 

154–156
Zazzle blog merchandising 

site, 570
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