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168-169, 253, 257-258; suggested
ways for starting, 163—-166

Sustainability reporting: business support
for, 74; costs and benefits of, 217-220;
defined, 254; GRI guidelines on, 135,
211-217; integrated into company
financial reports, 225-226; risks of,
220-225; shareholder resolutions
calling for, 210-211; summary of,
261-262

Sustainability reports, 135-137, 192

Sustainability strategy, 145-162; corpo-
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