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A
Abi-Inform, 245

“About me” document, 269

Accent of dialogue, 128–129

Accenture, 233

The Act of Creation (Koestler), 9

Act One, 80

Act Two, 80

Act Three, 81

Adler interview, 191–193

Adult education: development of self-
directed learning in, 32–33; evolution of
eLearning, 36–38; heutagogy and, 3,
36–38; heutagogy of traditional, 3;
teacher knows-best paradigm of tradi-
tional, 31.  See also eLearning; Learning

Adult learners: critical characteristics of,
32–33; true self-direction of, 37–38

Aesthetic usability principle, 186–187

AIGA (American Institute of Graphic Arts),
199

Aiken, H., 17

Alignment, 170–172

Alphabetic organization, 188

American Society for Training and
Development, 6

Anchor terms, 244

Andragogy theory: comparing heutagogy to,
36–37; described, 32; in the eLearning
age, 33–34

Anecdotes: data collection of, 243;
Renaissance eLearning use of, 5

Antagonist, 94

AOL, 220

Archimedes, 5

Argyris, C., 36

Aristotle, 136

Aronson, L., 63, 80

The Art of Dramatic Writing (Egri), 121

Arthur (film), 81

Ashley, G. O., 233

Asking the Right Questions (Browne and
Keeley), 261

Assumptions: 1: increasing power of Creative
Economy, 2–3; 2: contributions of simula-
tion movement to eLearning, 3–4; 3:
effective eLearning design as based on
theory, 4; 4: on applying exogenous
ideas/method to learning design, 4

ASTD Technknowledge, 6, 14, 15, 206

Asthma CD-ROM, 219

Astleitner, H., 57–58

Attractiveness, 187

Auden, W. H., 38

B
Ballard, L., 154, 161

Ballon, R., 108

Bank One, 6

Bass, S., 177
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Bayardelle interview, 27–29

Beethoven, L. von, 206

Benchmarking, 241

Bentley, T., 2, 11

Bernardi, D., 175, 267

Bernardi interview, 73–78

Best practices study, 6

Beyond the Podium (Rossett), 229, 232

Bierce, A., 271

Biographical document, 269

Blackboard, 73, 74, 140–141

Blue Clues (TV show), 219

Bode, B., 39

Bold font, 172

Bonhoeffer, D., 226

Boorstin, D., 36

Boorstin, J., 63

Boyle, C., 177

BrainPOP, 97, 98fig, 204, 209, 219–223,
236

Breathing Life into Your Characters (Ballon),
108

British Film Institute, 84

Broderbund’s Logical Journey of the
Zoombinis, 100–101

Broofkield, S. D., 261

Browder, C., 271

Brown, J. S., 39

Brown, Y., 235

Browne, M. N., 261

Browning, R., 268

Buffett, W., 242

Burwell, H., 225

“Business and Ethical Expectations for
Professional Designers” (AIGA), 199

Butler, J., 177, 187

C
Cable & Wireless, 249

Caine, M., 107

Calvino, I., 127, 183

Camera angle, 178–184fig

Campbell, J., 79

Capra, F., 70

Career Scotland, 44

Carrel, A., 56

Case (caps/lowercase), 169–170

Case studies, 243

Category organization, 189

Cecil, Lord D., 135

CEFFs (creativity ethernet frequent fliers):
characteristics of, 205; described,
200–202, 203–204; graphic designers,
216; identifying, 204–205; locating,
206–209; managing, 211–216; play-
wrights and novelists, 217; screening,
209–211; scriptwriters, 217; what you
can offer/receive from, 205–206.  See
also Creativity ethernet; People

Cell, E., 263

Center alignment, 171

The Change Masters (Kanter), 261

Character roles: overview of, 110–111; pro-
tagonist, 93, 94, 111–113; secondary, 111

Characterization guidelines, 146–149

Characterization of metaphor, 144

Characters: deconstructing, 108–110;
guidelines for eLearning, 146–149;
learning content made personal
through, 108; narrative, 69–71; as nar-
rator/point of view of, 113–118; roles
of, 110–113.  See also Dialogue;
Narrator; Protagonist

Charles Schwab, 220, 258

Chase, D., 65

Checkpoint programs, 102

Chesterton, C. K., 203

Chiarella, T., 121

Churchill, W., 11

Ciardi, J., 130

Cisco Systems, 6, 14

Citation searches, 246

Classic dramative structure: Freytag’s
Triangle, 65fig, 91

Coca-Cola, 55, 201

Color Harmony for the Web (Boyle), 177

Color issues, 185–186

Color theory, 185, 186

Columbia University, 6

The Complete Manual of Typography
(Felici), 165

Concept maps, 269–270

Confessions of an Advertising Man (Ogilvy),
199

Conflict: creating disturbance and, 89–92;
example of creating, 93–96; steps for
creating, 92–93
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Consistency, 187

Conversation, 144–145.  See also Dialogue

Cooper, G., 16

Cowell, J. R., 38

Coy, P., 11

Crawford interview, 255–259

Crawford, T., 201

Creating Unforgettable Characters (Seger), 108

Creative Economy: described, 11; distinc-
tion between Knowledge Economy and,
10–12; evidence on shift to, 273–275;
increasing power of, 2–3

The Creative Economy (Howkins), 9

Creative process: Daniel Bernardi on,
76–77; described, 17–18; Eddy
Bayardelle on the, 27; Haudan and
Crawford on, 258–259; Kirk Ramsey
on, 43–44; mapping eLearning solu-
tions to, 23t–24t; Sol Adler on 92nd
Street’s, 191–192; step 1: preparation,
18–20; step 2: incubation, 20–21; step
3: insight, 21; step 4: evaluation,
21–22; step 5: elaboration, 22, 25; Yves
Saada on BrainPOP’s, 220–221

Creativity: Flow and the Psychology of
Discovery and Invention
(Csikszentmihalyl), 9, 13, 18

Creativity: with a capital C, 13–14; as crit-
ical Knowledge Economy commodity,
22, 25; daily dose of, 12–15; different
definitions of, 13; as economic driver,
12; individual vs. societal, 13; main-
taining positive effect of, 15; metaphor
for difference between knowledge and,
10; value and the measure of, 14–15.
See also Idea gestation

Creativity confidence-building: famous last
words, 16–17; timeless encouragement, 17

Creativity ethernet: characteristics of the,
202–203; welcome to the, 199–200.
See also CEFFs (creativity ethernet fre-
quent fliers)

Crest, 251

Critical incident methodology, 243, 269

Crowe, R., 21

Csikszentmihalyl, M., 9, 13, 14, 15, 18, 20, 21

Cycle of immersion, 64fig

D
Darwin, C., 202

Data analysis, 238

Data collection: characteristics of effective,
237; ideas for primary, 238–243; ideas
for secondary, 243–246; sample
size/demographics used in, 251–252;
selecting research methods/sources for,
235–237

Davis, R., 121

de Bono, E., 31

De Pree, M., 1

Debray, R., 19

Deconstructing characters, 108–110

Deep learning, 53–54

Dell Computers, 6

Denouement (resolution), 66

Design principles, 186–189

Design Workshop (Williams and Tollett),
154, 155

Designing Pleasurable Products (Jordan), 53

Designing World Class e-Learning (Schank),
6

Desis (setup), 66

Deus X, 100

Deutsche Bank, 258

Developing Critical Thinkers (Brookfield),
261

Dewey, J., 31, 261, 263

Diagnosing Organizations (Harrison), 225

Dialogue: decisions made about, 123–131;
examples of good and poor, 121–123,
124fig; formats for, 123; importance of
constructing good, 121; metaphors in,
142–146; monologue vs., 129–130,
131t; using realistic, 109.  See also
Characters; Conversation

Dialogue decisions: accent, 128–129;
listed, 123–124; purpose of dialogue,
130–131; on spoken dialogue, 126–127;
style, 128; tone, 124–126; types of dia-
logue, 129–130; on written dialogue,
127–128

Dickinson, E., 146

Digging Deeper listserv, 240

Dijkstra, S., 58

Disch, T., 13

Disney, W., 138

Disneyland, 138–140

Dissection eLearning, 249

Disturbance, 89–92

Doble, J. F., 5

Domain, 14
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Don’t Throw the Baby Out with the Bath
Water, 228–229, 231

Double loop learning, 36–37

Douglas, N., 33

Drama: creating disturbance/crises/conflict
in, 89–96; Daniel Bernardi on, 74–75;
Haudan and Crawford on importance
of, 257–258; Kirk Ramsey on, 45–46;
visual, 154–163, 156t; Yves Saada on
importance of, 223.  See also
Metaphors; Storytelling

Drama Bookshop, 108, 121

Drucker, P., 9

Duell, C. H., 16

Dylan’s (New York City), 189

E
E*Trade, 226

Economic creativity benefits, 12

eCornell, 33, 34–35fig

Edelstein, L. N., 108

Edinburgh international festival, 199

Edison, T., 5

Education. See Adult education

Educational Testing Service, 101

Egri, L., 121

80/20 rule, 187–188

Einstein, A., 17

Elaboration, 22, 25

eLearning: andragogy and, 33–34; charac-
terization guidelines for, 146–149; con-
necting heutagogy to, 38–39;
contributions of simulation movement
to, 3–4; evolution of, 36–38; incorpo-
rating emotion in, 57–58; increasing
interactivity of, 68, 99–103; mapped to
Csikszentmihalyi’s creative process
steps, 23t–24t; metaphor use in,
137–138; solid theoretical underpin-
nings of effective, 4; writing the high
concept for, 103.  See also Adult educa-
tion; Renaissance eLearning

eLearning dissection program, 249

eLearning programs: for dissecting frogs,
249; eCornell, 33, 34–35fig; Eddy
Bayardelle on gestation of, 29; estab-
lishing tone of, 155–158, 156t; genres
currently used in, 84t; hiring talented
writers to develop, 83; incorporating
reflective thinking into, 265–270

Eliot, T. S., 21

Emerson, R. W., 35

Emotional branding, 55

Emotional Design (Norman), 53, 58, 154

Emotions: broaden and build theory on
learning and, 56–57; genre context of,
68–69; incorporating into eLearning,
57–58; as part of learning, 55–56

Emphasis (bold or italic), 172

Enspire Learning, 115–116fig, 123

Enspire Learning Screenshot, 124fig,
125fig, 126fig, 129fig, 180fig

Ernst, C. R., 225

Escalating crises techniques, 90t

Evaluation, 21–22

Evening Standard, 59

Everyday conversation, 144–145

Experience Design 1 (Shedroff), 63

Experts/expertise: avoidance paradigm of,
225–227; Don’t Throw the Baby Out
with the Bath Water, 228–229; new
paradigm for using, 229–231; reasons
why drop avoidance paradigm regard-
ing, 227–229; skeptic’s toolkit for
assessing, 250–253.  See also Research

Explicit comparison, 143–144

F
Famous last words, 16–17

Fauconnier, G., 133

Felici, J., 165

Fellow eLearning travelers, 247

Fiddler on the Roof (film), 250

Field, 14

Fields, D., 16

First World Creative Forum, 275

First-person narrator, 116

A Fish Called Wanda (film), 68

Fisher, I., 16

500 Ways to beat the Hollywood Script
Reader (Lerch), 63

Flash, 75, 165

Florida, R., 2, 9, 10, 11

Flow charts, 269–270

Flying high, 237

Font size, 168–169

Ford Motor Company, 6

Forecasting, 242–243
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Forster, E. M., 17

Francis of Assisi, St., 171

Franju, G., 67

Franklin, B., 32

Frederickson, B., 53, 55–57

Freeform experimentation, 99

Frensham, R., 63, 93

Freud, A., 39

Freytag, G., 65, 79

Freytag’s triangle, 65fig, 67, 91

Frost, R., 21

The Fugitive (film), 81

Fuller, T., 57

G
Garcia, M., 159, 177

Gartner, 233

Gates, B., 16

GE, 6

Genre: choices listed, 84t; currently used in
eLearning programs, 84t; ideas for set-
tings of, 88t; narrative, 68–69; story-
telling, 83–85

Gestalt psychology principles, 188

Getting results: Haudan and Crawford on
Root Learning’s, 258; Sol Adler on
92nd Street’s, 193; Yves Saada on
BrainPOP’s, 222–223

Gidden color test, 186

Glasgow, 265

GM, 201

Godard, J. L., 67, 128

Goldman, R., 200

Gonzalez, S., 177

Graham, M., 191

Grahame, K., 32, 54

Grammage, P., 34

The Graphic Design Cookbook (Koren and
Meckler), 154

Graphic designers, 216

GRE standardized test, 101

Greenberg, R., 264–265

Greene, G., 127

Gretzky, W., 12

Grid (Hurlburt), 154

GTE, 6

Guernica (Picasso painting), 10

H
Hall, B., 6

Hambrecht, 247

Handbook of Creativity (Sternberg), 199

Handy, C., 9, 31

Hardy, T., 125

Hare, A., 17

Hare, J., 17

Harrison, M. I., 225

Harry Potter books, 45

Harvard Business School, 6

Hase, S., 31, 36, 38

Haudan interview, 255–259

Haudan, J., 201

The Hero with a Thousand Faces
(Campbell), 79

Hersey, J., 64

Heutagogy: compared to andragogy, 36–37;
connecting eLearning to, 38–39;
Daniel Bernardi on, 75–76; described,
3; Kirk Ramsey on value of, 46–47; as
self-directed learning, 36–38

Hierarchy organization, 189

High concept: creating storytelling, 79–81;
writing for eLearning, 103

High-level conflicts, 92

Hill, R., 248–249

Hitchcock, A., 63, 90

Hodgins, W., 235, 240

Hoff, D., 225

Hoffer, E., 17

Hoffman, J., 68

Holden, K., 177, 187

The Hollywood Eye (Boorstin), 63

Holmes, O. W., 364

Holmes, S., 21

Horizontal camera angle, 178

“How clever are you?” module (Glasgow),
266

How to Lie with Charts (Jones), 225

How to Lie with Statistics (Huff), 225

How We Think: A Restatement of the
Relation of Reflective Thinking to the
Educative Process (Dewey), 261, 263

Howkins, J., 2, 9, 11

Hubbard, E., 159

Huff, D., 251
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Hugo, V., 67

Hurdle with debrief, 101

Hurdle technique, 100–101

Hurlburt, A., 154

I
IBM, 6

IDC, 233

Idea gestation: Daniel Bernardi on, 73–74;
Haudan and Crawford on, 255–256;
Kirk Ramsey on, 41.  See also
Creativity

Immersion, 19

Immersive structure, 138–139

Incubation, 20–21

Industry analyst libraries, 244–245

Industry analyst press releases, 245

Industry analysts, 248

Information Anxiety (Wurman), 154

Inkblot test, 102–103

Insight, 21

Integrative thinking: described, 261–263;
organizational culture of, 261.  See also
Reflective thinking

Intentional Interviewing and Counseling (Ivey
and Ivey), 261

Interactive participant, 178–179

Interactivity: idea 1: freeform experimenta-
tion to increase, 99; idea 2: hurdle to
increase, 100–101; idea 3: hurdle with
debrief to increase, 101; idea 5: check-
points to increase, 102; idea 6: real
people to increase, 102; idea 7: an
inkblot test to increase, 102–103; as
intellectual task, 68

Interviews: Adler, 191–193; Bayardelle,
27–29; Bernardi, 73–78; Haudan and
Crawford, 255–259; Ramsey, 41–47;
Saada, 219–223

Investors/investment houses, 247

iPod, 59

Italic font, 172

Ive, J., 59

Ivey, A. E., 261

Ivey, M. B., 261

IVIMeds, 252

J
JetBlue Airline, 59–60

Jiménez, J. R., 272

Johnson, M., 133, 136, 137, 138

Johnson, S., 131

Jones, G. E., 225

Jordan, P., 53

Joubert, J., 32

Journal article writing, 240–241

Juice cartons, 59

Julius Caesar, 17

Jung, C., 19

Justified alignment, 171

K
Kanter, R. M., 261

Keeley, S. M., 261

Kelly, T., 14

Kelvin, Lord, 16

Kerning, 172–175

Kettle, T., 17

Khadar, A., 219

Khaslavsky, J., 58

Kimble, R. (fictional character), 81

Knowledge Economy: creativity as critical
commodity of, 22, 25; distinction
between Creative Economy and, 10–12

Knowles, M., 32

Kodak Screenshot, 161fig

Koestler, A., 9, 20

Koren, L., 154

Kress, G., 154, 177, 178

Krishnamurti, 271

KSAs (knowledge, skills, and attitude), 93

Kundera, M., 57

L
Lakoff, G., 133, 136, 137, 138

Landry, C., 2

LATCH model for categorizing informa-
tion, 188–189

Layout checklist, 161–163

Layouts: described, 158; by grid, 159–160;
by sample, 160–161; visual importance
of, 158–159.  See also Word design

Le Carré, J., 225

Leading, 172–175

learndirect scotland, 235

Learner self-direction, 37–38
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Learning: andragogy theory on, 32, 33–34;
deep, 53–54; effective use of simula-
tions for, 3–4; emotions and, 55–58;
heutagogy as self-directed, 3, 36–38;
self-directed, 32–33; shallow, 54–56.
See also Adult education

Learning Company, 215, 245, 263

Learning design: elements of Renaissance
eLearning, 4–7; main assumptions on,
2–4

Learning how to learn, 36

Learning journal, 267–268

Leary, T., 142

LeCavalier, J., 6

Left alignment, 170

Leisure-time activities, 210

Leonardo da Vinci, 262

Lerch, J., 63

Les Miserables (Hugo), 67

Les Miserables (play): characters of, 70–71;
crises/conflicts used in, 91; illustrating
narration using, 64; multiple genres of,
69; plot and story of, 67

Lessing, D., 267

Lexis-nexis, 245

Library of Congress, 84

Lidwell, W., 177, 187

Liebowtiz, J., 58

Linear narrative navigation, 161, 162fig

Listservs, 240

Literature (or citation) search, 246

Location organization, 188

Locke, C., 124

Logical Journey of the Zoombinis, 100–101

Lund, K., 68

Lye, J., 114

M
MacCormac, E. R., 145

Mackintosh, C., 70

Magazine article writing, 240–241

Mager, R., 4

Mager Six Pack, 4

Mainstream, 205

Making a Good Layout (Siebert and
Ballard), 101, 154

Managing creative people, 211–216

Martha Graham Company, 191

Massey, J., 228

A Mathematician Reads the Newspaper, or,
Innumeracy (Paulos), 225

Meadows, M. S., 79, 96

Meckler, R. W., 154

Mellon Foundation, 192

Merrill Lynch, 247

Metaphor layers: in dialogue, 142–146;
immersive structure, 138–142; listed,
138

Metaphoric World (Levin), 133

Metaphors: characterization as, 144; Daniel
Bernardi on, 74–75; defining and using,
134–135; in dialogue, 142–146; for dif-
ference between knowledge and cre-
ativity, 10; eLearning use of, 137–138;
Haudan and Crawford on importance
of, 257–258; Kirk Ramsey on, 45–46;
poetic, 145–146; Renaissance
eLearning use of, 5; shaping people’s
worlds through, 136–137; subconscious,
140–142; Sunshine, 135–136; three
layers of, 138–146; Yves Saada on
importance of, 223.  See also Drama

Metaphors We Live By (Lakoff and
Johnson), 133, 136

Michelangelo, 242

Micro-level conflicts, 92–93

Milk cartons, 59

Miller, J., 134

Miller, W., 63

Milne, A. A., 266

MindMaps, 269–270

Mission Impossible statement, 89

MIT Media Lab, 58

Monologue, 129–130, 131t

Moorman, J., 227

Motorola, 14

“The Moving Image Genre-Form Guide”
(Taves, Hoffman, and Lund), 68

Mumford, E., 232

Murdoch, A., 54

N
Nabokov, V., 227

Narrative: creating disturbance in, 89–92;
cycle of immersion during, 64fig; esca-
lating crises in, 90t; ingredients of,
64–71; most significant elements of,
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63–64; planning for, 97–99; protago-
nists in, 96; setup of, 88–89; steps for
creating conflicts in, 92–96.  See also
Storytelling

Narrative arch, 65fig–66

Narrative ingredients: broken down for
Act One to Act Three, 80–81; charac-
ters, 69–71; denouement (resolution),
66; desis (setup), 66; genre, 68–69;
interactivity, 68; narrative arc, 65–66;
peripeteia (climax), 66; plot and story,
67; setting, 69; values of examining,
64–65

Narrator: described, 113–114; first-person,
116; relationship between story and,
114–115; second-person, 117; selecting,
114; third-person limited narration by,
118; third-person omniscient, 115–116.
See also Characters

Nash, J., 21

National Curriculum in Action
Screenshots, 153fig, 154fig

Navigation types, 161, 162fig

Neef, J., 272

Networks/networking, 210–211

New York Chamber Symphony, 192

92nd Street YM/WHA, 191–193

Nitrous oxide, 5

The Non-Designer’s Design Book (Williams),
155

The Non-Designer’s Type Book (Williams),
155, 165

The Non-Designer’s Web Book (Williams),
155

Nonconformists, 205

Nonlinear, hyperlinked navigation, 161,
162fig

Nonlinear learning process, 37

Norman, D., 53, 58, 154, 182, 235

Novelists, 217

Nutella, 154–155

O
Ogilvy, D., 15, 141, 199, 211, 212, 216,

272

Olson, K., 16

Online Competitive Intelligence (Burwell,
Ernst, and Sankey), 225

Online research databases, 245–246

Online-Learning.com Screenshots, 157fig,
173fig, 174fig

Oracle, 6

Oretega y Gassett, 136

P
Pachet, P., 16

Packard, V., 188

Page alignment, 171–172

Parenthetical professionals, 248

Parker, F. W., 269

Partnerships: Eddy Bayardelle on, 27–28;
Kirk Ramsey on, 44–45

Paulos, J. A., 225

Pause & Effect (Meadows), 79, 96

Pavese, C., 69

PBS Screenshots, 167fig–168fig, 185fig

PBS’s eLearning program, 149

Pedgogy: described, 32; Kirk Ramsey on,
46; practice of, 34–35

People: Daniel Bernardi on, 77–78; Eddy
Bayardelle on, 28–29; Kirk Ramsey on,
42–43; Sol Adler on 92nd Street’s,
192–193; Yves Saada on BrainPOP’s,
221–222.  See also CEFFs (creativity
ethernet frequent fliers)

Peripeteia (climax), 68

Personality assessment test, 186

Pfizer, 156, 201, 258

Phelps, E. J., 17

Picard, R., 58

Picasso, P., 10, 153

PiCircle, Inc. Screenshots, 156–157fig,
158fig

Pignatelli, F., 209

Pitcher, G., 226

The plan (narrative), 97–99

Playwrights, 217

The Playwright’s Guidebook (Spenser), 121

Plot and story, 67

Poetic metaphor, 145–146

Point of view. See Narrator

Post-it notes, 19

Potter, H. (fictional character), 45

Poynter Institute, 158

Preparation, 18–20

Primary data collection, 238–243
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Pring, R., 177

Problem definition, 234–235

Profnet, 243

Proquest, 245

Protagonist: creating conflict for, 93; creat-
ing the, 111–113; defining, 94.  See also
Characters

Proximity, 188

Pure Design (Garcia), 177

Purpose of dialogue, 130–131

R
Ramsey interview, 41–47

Ramsey, K., 209

Reade, C., 91

Reading Images (Kress and Van Leeuwen),
154, 177

Real: Creative Learning Screenshots,
139fig, 140fig, 142, 145, 182, 183fig,
184fig

Real: Creative Learning’s “Sharpen Up!”
workbook, 144

Reese’s Peanut Butter Cups, 154–155

Reflective thinking: described, 263–264;
incorporating into eLearning programs,
265–270; as underpinning integrative
thinking, 261–263.  See also Integrative
thinking

Reigeluth, C. M., 58

Reliability continuum, 246–248

Renaissance eLearning: assumptions under-
lying, 2–4; described, 1; elements of,
4–7.  See also eLearning

Represented participant, 178–179

Research: data collection for, 238–246,
251–252; defining, 231–233; process of,
233–238; reliability continuum for,
246–248; secondary, 236–237; skeptic’s
toolkit resource on, 250–253.  See also
Experts/expertise

Research process: activity 1: formulate or
define problem, 234–235; activity 2:
select research methods/sources for data
collection, 235–237; activity 3: collect
data, 237; activity 4: analyze data, 238;
activity 5: select proper course of
action, 238; described, 233–234

Research professionals, 246–247

Research sources: circle of, 248–249; relia-
bility continuum on, 246–248

Researcher bias, 253

Right alignment, 170–171

The Rise of the Creative Class (Florida), 9, 10

Rochefoucauld, F. de la, 17, 55

Rockwell Collins, 6

Romeo and Juliet scenario, 82t, 85, 87, 93,
143, 147

Root Learning, 99–100fig, 145, 200–201,
255–259

Root Learning Screenshot, 179fig

Rorschach inkblot test, 102–103

Rosetta stone, 5

Rossett, A., 228–229

Rost, R., 233

Royal Bank of Scotland, 102

Rukeyser, M., 53

A Rulebook for Arguments (Weston), 261

Russell, B., 56

Russell, P., 138

S
Saada interview, 219–223

Saada, Y., 209, 236

Saarinen, E., 155

Sacramento Bee’s Screenshot, 159, 160fig

Saint-Exupéry, A. de, 4

Salinger, J. D., 206

Sample size/demographics, 251–252

Sankey, M., 225

Schank, R., 6

Schnitzler, A., 2

Schön, D., 36

Schott, F., 58

Scooping the competition, 237
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