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of, 24-25, 39-47; use agreements
(see Parent-Teen Internet Use
Agreement); warning signs, 51-56

intimate personal information, online,
96-97

investment fraud, 288

invisibility, Internet, 138-139

ISPs (Internet service providers), 166, 284

J
jokes, online, 11
junk food, Web site promotion of, 86

K
Kaiser Family Foundation, 34-35

L

laws: copyright, 268-270; defamation,
167; gambling, online, 252; infliction
of emotional distress, 167; Internet
use, 167-168; invasion of privacy, 167;
sexual predation of youth, 167-168

“leakage,” 236237

libraries, Internet management by
public, 60-61

lifestyles, young adult, 75

literacy, information, 113-117

“losers,” 74, 79

lottery scams, 288

M
mailing lists, email, 304
malware (malicious software), 13, 21, 83,

215-2171, 219



320 INDEX

marketing, Internet: permission, 85-86,
90; research, youth-oriented, 81-85;
“word of mouth,” 86-87; youth-
oriented, 17, 77-90

mblogs, 305-306

“The Methods File,” 221

monitoring, of Internet use, 24-25,
39-47

monitoring software, 44-46

moral development, 135-136

multitasking, youth, 108-111

N
“nag factor,” 79, 89
National Center for Crimes Against
Children, 179-181, 190-192
National Institute of Neurological
Disorders and Strokes, 108—-109
Neopets Web site, 78, 86
NetFamilyNews, 168-169
Nigerian scam, 286, 288

o

obesity, youth, 79-80

online activity, risks and concerns of,
7-8

online communities, troublesome,
10-11, 219-225, 228-233

online guidelines, youth, 15-26

online relationships, sexuality and. See
sexual activities of youth, online

“opt ins,” 282

“opt outs,” 282-284

organizations, Internet management in
youth, 61-62

Osantowski, A., 238-239

“outcasts,” 74, 231-232

outing, online, 206-207

overblocking, Web site, 35

P
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231-233; gambling, addressing youth,
252-254; gaming addiction, address-
ing, 244; liabilities for youth online
behavior, 167-168; parental controls,
33; partnerships with other parents
(see partnerships, parent); password,
finding out your child’s online, 73;
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video images, online posting of, 99-100
violence, gaming, 11, 246-247
viral marketing, 86, 90, 148

viruses, 275

W
warning signs, 51-56
Web definitions, 302
Web pages, personal, 101-102
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