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Accessories, 25, 28, 33–35, 95, 97,
116–117, 129

Accountability, 82–83
Accredited Staging Professional

Master (ASPM), 120, 122
Accredited Staging Professionals

(ASPs):
bid preparation, 121, 148
consultation, 120–121
credentials, 168, 185
ethics, 142, 187–188
fees, 166–167
functions of, 2, 9–10, 29–30, 80,

82, 91, 101, 105–107, 112,
119–122

hiring process, 121, 168–169
searching for, 120, 184
training for, 119–120, 122, 142,

147, 165–166, 168, 185
working with, 187–188

Advertisement(s), 36, 159
AeroBed, 51
Afghans, 56, 88, 97, 113–114, 

191
Air-cleaning machine, 18
Air-conditioning system, 56, 142,

190, 201
Animal prints, 113
Appliances, 17, 21, 25, 38, 193
Appraisals, 127, 147, 163, 165
Appraisers, functions of, 103, 175
Arbors, 64
Arborvitae, 67
Architectural design, 148
Architectural Digest, 95
Artwork, 26, 36, 56, 96, 139, 141,

148, 191
“As is” sales, 4, 11

Attic, 15, 26
Audience:

awareness of, 14
significance of, 6

Auto parts, 76
Average days on market, 2
Average days to sale pending, 2

Backyard, 131, 144, 199
Baking soda, uses for, 39
Balconies, 117
Barbecue equipment/grills, 25, 74,

78, 197, 205
Bargains, sources of, 99–100
Barns, 63
Baseboards, 17, 141–143
Basement:

staging guidelines, 15, 45, 49,
54–55, 196–197

storage in, 26, 55, 74, 197
Baskets, uses for, 84–85, 95
Bathroom(s):

design strategies, 84
improvement costs, 36
master, 127 
painting, 72
quick staging tips, 204
rugs in, 96
staging guidelines, 44–45, 84,

145, 195–196
walls in, 26, 72

Bathtub, 17, 45, 196, 204
Bed(s):

bedding, 41, 49, 97, 194
for children, 49
headboard, 101
hotel-style, 53
inflatable, 97

Bed, Bath & Beyond, 115
Bedroom(s):

childrens’, 49, 72, 107, 195
color selections, 27
furniture rearrangement, 145
master, 31, 34, 41–43, 140, 192,

194
staging strategies, generally, 51
as storeroom, 16, 26, 51, 144

Bedspreads, 41, 49, 194
Beige carpeting /walls, 28–30, 55,

190
Blankets, 56. See also Afghans
Blinds, 35, 56, 104, 190, 201
Boats, storage for, 76
Bonus room, 45–48, 192
Books/bookcases/bookshelves, 25,

36, 133, 191
Brick fireplace, 19–20, 141
Brick houses, 66
Budgets/budgeting, 135–137, 170
Bushes, 60, 70, 74, 204
Buyer(s):

clutter, impact on, 23
desirable wants, 29
disappointed, 36, 41, 45, 48, 49,

52, 54–55, 75–76
distractions for, 38
emotional appeal for, 103 
first impression, 73
impressed, 36, 41, 45, 48, 49, 52,

54–55, 75–76
motivation for, 21
point of view, 33, 55, 197, 205
privacy for, 106, 202
psychology of, 13–14
roles of, 6
vision, 38
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Cabinets, bathroom, 44
Candles, 88–89
Carpeting:

in bedrooms, 51
cleaning, 17, 19, 55, 190, 204
in closets, 52
color selection, 27, 113, 127
in hallways, 54
replacement of, 28–29, 32, 55,

143, 147, 190
types of, 140

Carport, 15, 75–76, 106, 199
Caulking, 196
Ceiling:

condition of, 17
cracks in, 54–55, 190, 197

Cement paints, 106
Chairs:

accessorizing, 97
dining room, 46
in family room, 45
in living room, 34–35
kitchen, 39
outdoor, 117
rearrangement of, 118
removal of, 25, 34, 56, 191, 193
staging materials, 92–94

Change-of-address, 180–181
Checklists:

inside-the-home staging, 55–57
personal moving, 179–182

Childrens’ bedrooms, 49, 72, 107,
195

China cabinet, 46
Cleaning guidelines, 16–20, 32,

194, 196
Clocks, 88, 114
Close-out sales, 91
Closets, 52, 116, 131, 194, 196
Closing the sale, 152–153
Clothes, 25, 49
Clutter:

elimination of, 20–21, 25–26, 33,
38–39, 51, 130, 146

energy and, 21, 23–24
outdoor, 25, 74, 77
types of, generally, 57

Cobwebs, 17, 54
Coffee table, 34–35, 88–89, 117, 192

Collections, 9, 38, 56, 88, 130, 140,
144, 191–194

Color:
for exterior, 62–63, 71–73
for front door, 73
for interior, generally, 127
neutral, 27, 29, 51, 55, 71, 113
selection, 9, 66–67, 73, 140–141,

148–149
for shutters, 66–67
significance of, 27–29, 140

Commissions, 121, 139, 166
Commitment, importance of,

79–80, 82–84
Communication, 82, 88
Comparative market analysis

(CMA), 154, 157
Compassion, 140
Competition, 176–177, 185
Compliments, 87
Compromise, 82, 84–85
Computer/computer equipment, 49
Condition, significance of, 175
Construction materials, 25, 60, 74,

198, 204
Consultation, 120–121, 129, 146
Cosmetic maintenance, 127. 

See also Curb appeal
Countertops:

in bathroom, 44, 195, 204
kitchen, 38, 127, 138, 142–143,

193, 204
in laundry room, 54

Courtyard, 143
Crack repairs, 45, 75
Crawl space, 15, 26
Creativity, 35, 61, 82, 85–87, 101,

113, 123, 145, 170
Credit score, 168
Crown molding, 27–28
Curb appeal, 128, 148, 198, 205
Curtain rods, 35, 86–87
Curtains, 19, 56, 104, 113, 190,

201. See also Drapes; Shower
curtains

Deaccessorizing, 33
Deadlines, importance of, 82–83,

149, 171

Decks, 17, 61, 65, 74–75, 117, 168,
197, 205

Decluttering:
cost of, 32
guilt and, 77
“hope and guilt” stuff, 78
strategies for, 9, 20–21, 33, 135,

142–143, 192
Decorating:

magazines, 95
staging distinguished from, 12–13

Degreasers, 105
Dehumidifiers, 54
Den, 45–46, 192
Deodorizing machine, 18
Depersonalization, 135
De-Stage, 168
Detailing, 12
Dining room, 25, 48, 49–50, 92, 96,

130, 138–139, 145, 192–193
“Do” date, 83–84
Doors:

closet, 194
fireplace, 191
french, 138
front, 59, 63, 67, 72–73, 111,

197
garage, 63–64, 76, 105, 117,

199, 201
interior, 141
sliding glass, 63, 66

Doorway, perspective from, 33, 55,
131, 189–190

Downspouts, condition of, 60, 72
Drains, 54, 199
Drapes, 19, 45, 104, 204
Dried floral arrangements, 35, 41,

94–95
Driveway, 17, 63, 75, 204

Economical suggestions:
creativity and, 101
headboard creation, 101
essential staging tools, 98–100
favorite stores list, 100
grocery store bargains, 99
have-to-have-it test, 97–98
overview of, 92–97

Economic considerations, 32, 176
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Electrical cords, 35
Electrical system, improvement

costs, 32
Emerald green trees, 67, 73
Enthusiasm, importance of, 1
Entryway, 96
Equity, average increases, 2
Ethics, 142
Evergreens, 74
Exhaust fans, 18, 38, 193
Exterior paint/painting, 62–63, 145
Exterior walls, color suggestions,

71–72

Fabrics, impact of, 148–149
Family involvement, 108–109
Family photos/pictures, 48, 56, 191,

193
Family room, 26, 45–48, 97, 114,

192
Fees, ASPs, 121, 138, 166–167
Fences, 67, 74, 198
Fertilizer, 25
Filters, replacement of, 38, 193
Financing, generally:

rate sheet, 156
real estate agent’s role in, 152, 156

Fine-tuning process, 35
Fireplace, 19–20, 33, 56, 141, 191
Firewood, 78
First impression, 60, 73, 205
Fixer-upper homes, 190
Fixtures, kitchen, 40, 193
Floorboards, 18
Flooring:

bathroom, 44–45
condition of, 17, 27
foyer, 45
garage, 106
in hallways, 54
hardwood, 145
improvement costs, 32
kitchen, 40, 194
laminate wood, 147
rate of return and, 84

Floor lamps, 96
Flower(s):

beds, 70, 73, 111, 131
dried, 35, 41, 94–95

pots, 25, 72, 74, 76, 197, 205
silk, 116
in window boxes, 67

Focal point, 33, 56, 91
Focus, on move, 82
Folding chairs, 94
For Sale By Owner (FSBO), 149
Fountains, 24, 117
Foyer, 45
French doors, 138
Front door, 59, 63, 67, 72–73, 111,

197
Front entrance, 73–74
Front yard, 198
Furnace, 54
Furniture:

arrangement of, 8–9, 34, 111,
113

basic, 34
excessive, 25, 34, 41–43
outdoor, 25, 72, 74, 78, 117, 

198
rearrangement of, 24, 46–47, 57,

87, 130, 138–139, 145, 192,
203

removal of, 191, 203
rentals, 62, 170
wall color and, 28
wicker, 97

Garage:
appearance of, 15, 17, 61, 75–76,

105–106, 117, 136, 199
storage in, 26, 74, 204

Garage doors, 63–64, 76, 105, 199,
201

Garage sale, 26, 62, 81, 91, 136
Garbage, 39, 105, 194
Garbage cans, 60, 106, 204. 

See also Wastebaskets
Garden gate, 72
Gardening, Rule of Three, 89
Garden strategy, high, medium, and

low, 68–69
Garden structures:

arbors, 64
fences, 67, 74, 198
gate, 72
gliders, 74

swings, 74
trellis, 59

Garden tools, 25
Gliders, 74
Gravel driveways, 63, 71, 75
Gravity pull, 16
Greenery, 36, 45, 64, 68, 94–95,

123, 144, 148–149
Ground cover, 71
Grout, 38, 45, 127, 142, 193
Guest room, 51–52, 116, 130, 144
Gutters, 59, 74, 204

Hallways, 27, 33, 45, 54–55, 96,
138, 195

Hangers, 52–53, 116, 195
Hardwood floors, 39, 145
Hart, Kate, 132, 146
Have-to-have-it test, 97–98
Headboards, 101
Hearths, 56, 191
Heating system, 56, 142–143, 190,

201
Hedges, 131
Hickman, Wanda, 142–143
High, Medium, Low (HML)

principle, 35, 68–69, 89
Home improvement costs, 31
Home inspections, 156, 165, 168
Home office, 25
Home Staging, generally:

benefits of, 8–9, 12, 18, 61, 79,
81, 84, 113, 161–172, 175

decorating distinguished from,
12–13

industry development, 5–7, 122,
169–172

purpose of, 8, 80
web site, as information resource,

10, 29, 40, 80, 101, 106–107,
112, 120, 122, 147, 163–164,
185, 205

words of wisdom about,
183–184

Home Staging to Live (HSTL), 113
Home Staging to Sell (HSTS), 113
Hoods, 38, 193
Hoover, Brenda, 145
“Hope and guilt” stuff, 78
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Hornets, 61
Hot markets, 61, 89–90
Hot tub, 117
House, as set, 13–14
House paint, 197
How to Stage Your Home to Sell

for Top Dollar DVD, 49

Insect problems, 61
Inside the home:

clutter, 25
quick staging tips, 203–204
staging checklist, 55–57
staging guidelines, 192–197

Inspection report, 156
Inspectors, functions of, 103
Interest rates, 176
Ivers, Mary Helen, 126

Jenkins, Linda, 133–137
Jewelry, 25
Jungle House, 144
Junk, 55

Kindling, 78
Kitchen, 17, 20–21, 25, 31–32,

34–40, 84, 92, 140–143,
193–194, 204

Knickknacks, 25, 38, 95–96. 
See also Collections

Krud Kutter, 17, 19, 27, 40, 75

Laminate wood floors, 147
Lamps, 53, 57, 96, 115, 190. See

also Lighting; Lighting fixtures
Landscaping, 32, 65, 69–71, 140,

147–148, 198
Laundry room, 53–54, 195
Lawn/lawncare, 60–61, 70, 198, 205
Lawn mower, 25
Legal issues, 4
Life issues, 23–24
Lighting/lighting fixtures, 53–55,

76, 103–104, 115, 148–149,
190, 195, 201, 204

Listing agent:
functions of, 81, 83, 106, 156
selection factors, 151–153

Listings, historical perspectives, 4
List price, 81, 83

Living room, 25–26, 31, 33–37,
95–96, 126, 139, 143, 192

Location, importance of, 161, 175
Lockbox, 166
Love seat, 34–35, 56, 191 
Lumber, 78

McFrederick, Kelly, 127–128, 144
McNeill, Terri K., 147
Magazines, 35, 41, 88, 192
Magic trees, 67
Mantel, 56, 88, 114, 191
Market conditions, 161–162, 176
Master bedroom, 31, 34, 41–43,

126, 138, 140, 192, 194
Master suites, 97
Metalwork, 94
Mildew, 18, 45, 57
Mind-set, 11–12
Mirrors, 33, 36, 44, 88, 96, 116
Mistakes, avoidance strategies, 5
Mold, 196
Mortgage, 152, 156
Motivation, types of, 29, 112–113
Move, reasons for, 82
Moving day checklist, 182
Mulch, 61, 70–71, 198, 205
Multiple listing services (MLS),

152, 155, 158
Music, importance of, 41, 56, 96,

103–105, 191, 194, 204
Music room, 33

National Association of Realtors,
162

Neighbors/neighboring homes, 62
Neutral colors, 27–29, 51, 55, 71,

113
Newspapers/newspaper clippings,

25, 76, 88
Noise, blocking strategies, 67
Norris, Jennie, 138–139, 141–142,

149
No-sew drapes, 92

Odors:
elimination of, 18–20, 54,

191–192
pet, 19, 39, 57, 191

prevention of, 39, 194
sources of, 57, 76, 196

Open houses, 126, 137, 152, 157,
164

Organization, 16, 40, 114
Outdoor clutter, 25
Outdoor furniture, 78, 198
Outdoor structures, swings, 75. 

See also Garden structures
Outside Staging:

checklist for, 73–76
examples of, 62–65
exterior paint, 71–73
garden, 68–69
grass, 70
guidelines for, 197–199
importance of, 59–61
lawns, 69–70
messy neighbors, 62
mulch, 70–71
property assessment, 59–60
quick tips for, 204–205
shrubs, 69–70
shutters, 65–66
split-level houses, 64
trees, 68–70
window boxes, 67

Oven, 38, 193
Overcrowded rooms, 203
Overgrown property, 60
Overpriced properties, 6–7, 76
Ozone machine, 57

Packing, 9, 15–16, 21, 24, 26, 33,
38, 41, 44, 49, 54–55,
130–131, 140, 146, 180–181,
191–192

Paint/painting
for bedrooms, 49, 51
benefits of, generally, 123
for brick, 20
color selection, 27–30, 44, 51
condition of, 205
exterior, 60, 64, 143
front door, 63
garage floor, 106
heat-resistant, 19
impact of, 72, 140–141, 145, 147
improvement costs, 33
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interior, 127, 141
neutral colors, 55
parties, 73
samples, 28
for stone, 20
window boxes, 67

Paint cans, 25, 72
Paintings, see Artwork
Pantry, 40–41, 114
Passion, importance of, 1
Patios, 25, 61, 74–75, 114, 117,

131, 197, 205
Paved driveways, 75
Personal care items, 85
Personal items, removal of, 44, 204
Personal moving checklist, 179–182
Pet(s):

odors, 19, 57, 191
paraphernalia, 39, 88, 108, 117,

194
Photographs, 48, 56, 191, 194. 

See also Pictures
Pianos, 24, 33, 115, 191
Pictures, 25, 33, 41, 88, 96, 118, 204
Pillows, 25, 35, 56, 88–89, 97,

114–116, 139, 191
Planning process, 33
Planters, 72, 74, 111, 198, 205
Plant markers, 78
Plants, 25, 56, 64, 67, 69, 77, 89,

94–95, 116, 129, 191,
204–205

Plant stands, 96
Plumbing, improvement costs, 32
Porches, 74–75, 97, 131, 197
Posters, 26
Power-washing, 17, 74, 197
Presentation, importance of, 1
Price/pricing:

influential factors, 6–8
significance of, 175–176
strategies, 184

Privacy, 19, 106, 202
Procrastination, 83
Professional cleaning crews, 146
Property assessment, 59–60
Pruning, 70, 204
Purchase and sale agreement,

158–159

Quilts, 25

Radiant heat, 142
Radios, for atmosphere, 96, 104, 194
Raffia, 91, 101
Real estate, generally:

etiquette, 158–159
industry changes, 8, 161–171
laws, 4

Real estate agents:
appealing to, 103
ASP Stager, relationship with,

165–169
caravans, 157
commission, 4, 121, 139, 166
form preparation, 156
functions of, 3–4, 7–8, 14, 60,

76, 106, 126, 153–156
importance of, 167–168
questions for, 157–158
relationship with, 153
selection factors, 151–153,

157–158
training, 165

Rec room, 45–48, 192
Recreational vehicles, 76
Refrigerator, 17, 39, 40, 114, 193,

204
Rental furniture, 62, 170
Resource center:

accredited staging professional
(ASP), characterized, 185

personal moving checklist,
179–182

quick tips for staging, 203–205
reasons for staging, 177
showings, 201–202
six key elements in sale, 

175–176
staging criteria, 189–199
words of wisdom from Barb

Schwarz, 183–184
working with ASPs, expectations

of, 187–188
Re-Stage, 168
Retaining walls, 63
Roof/roofing, 60, 74, 147, 198, 204
Rugs, 35, 39, 44, 95, 116, 194, 196
Rule of Three, 35, 88–89, 203

Safe-deposit boxes, 56, 191
Sandboxes, 75
Schwarz, Barb, 40, 112, 130,

183–184
Sculptures, 35
Self-talk, positive, 87–88
Seller(s):

motivation for, 16, 20, 112–113
roles of, 6

Seller’s/selling agent, 152
Selling, generally:

price, 83, 156
process, living through, 107–108
statistics, 2
strategies, 184

Seminars, 2, 10, 91
Seven C’s of Staging:

cleaning, 184
clutter free, 184
color, 184
commitment, 82–84, 184
communication, 82, 88, 184
compromise, 82, 84–85, 184
creativity, 82, 85–87, 184

Sewing room, 51
Shades, 35
Sheets, 92. See also Bedding
Shoe storage, 25
Shopping guidelines, bargains,

99–100
Shower(s):

condition of, 195
curtain, 85, 196
stall, 44–45, 204
tiles, 196

Showing agent, 106–107
Showing your home:

lighting, 204
preparation for, 201–202
staging tips, 104–107

Shrubbery, 74, 76. See also Bushes
Shutters, 63, 65–67, 72, 113, 128
Sidewalks, 67, 75, 204
Sink(s):

bathrooms, 44
in laundry room, 54
kitchen, 40, 115, 194

Skirting the tree, 70
Sliding glass doors, 63, 66
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Slipcovers, 92, 94, 129
Small appliances, 38, 93
Snapshots, 89. See also

Photographs; Pictures
Sniff test, 18–19
Soap containers, 44
Sofas, 34, 56, 95, 97
Southern Accents, 95
Split-level houses, 64
Sports equipment, 74
Spray paint, 19, 70
Staged homes, benefits of, 162–171
StagedHomes.com, as information

resource, 10, 29, 40, 80, 101,
106–107, 112, 120, 147,
163–164, 185, 205

Stage set, 13–14
Staging, generally:

components of, 163–164
costs, 32
jobs, 108
materials, types of, 92, 94–97
seven C’s of, 82–88, 184
statistics, 3
10 steps of, 33–35
tips, 104–107

Staging to Live (STL)
benefits of, 8, 113
characterized, 23, 109–111
examples of, 111–118

Staging to Sell (STS), 23
Stepping stones, 25
Stereo equipment, 35, 45
Storage, 15–16, 26, 51, 55, 76, 146,

194, 197, 199, 204
Storage unit rental, 26, 74, 204
Stossel, John, 162
Stove/stovetop, 17, 38, 114, 193
Stress, sources of, 23
Stucco houses, 66
Success stories, 126–149
Sump pump, 54
Sweat equity, 82
Swimming pool, 117–118, 127, 144
Swings, 74

Table(s):
accessories for, 92, 97
coffee, 34–35, 88–89, 117, 192
dining room, 48, 49, 193

entry, 95
staging materials, 92, 94

Tablecloths, 92
Tapestries, 92
Target, 103–104, 116–117
Taylor, Judy, 148–149
Televisions, 45, 49
Temperature, in creativity, 87
Tempo, in creativity, 87
Termites, 60
Terms, significance of, 176
Throws, 35, 92. See also Afghans
Tile, 38, 127, 142–143, 193, 196
Timers, use of, 96, 104
Title company, 163
Title insurance, 156
To-do lists, 81, 84
Toilets, 44, 105, 196, 201, 204
Tools for staging, essentials, 98–99
Towels, 44, 84–85, 91, 94, 96, 116,

195, 204
Toys, 49, 74–75, 106–107, 131,

198, 199, 205
Traffic noise, 67
Trailers, 76
Trees, care and maintenance of, 60,

63, 67, 69–70, 76, 95, 198, 
204

Trellis, 59
Trends, nationwide, 2
Trim:

color suggestions, 72
exterior, 74, 149, 197
improvement costs, 32

Trimming, 94. See also Trees, care
and maintenance of

20/20, 162 
Tuesday Morning, 116, 141

Utilities, 182

Vacant houses, 63
Vacuum cleaner, 45
Vases, 35
Ventilation, 18, 54, 57, 191
Veranda, 95
Vignettes, 9, 55
Vines, 64, 67, 144
Visual space, 48
Vos, Bette, 129

Wagner, Shelley, 135
Wagons, 72
Walker, Patti B., 132
Walkways, 64, 75
Wall(s):

art, 96–97
color selection, 27–30
clutter on, 26
cracks in, 54–55, 190, 197
exterior, 17, 32
hallways, 54
kitchen, 39
painting, 204
white, 26–27

Wallpaper, 27, 123
Wal-Mart, 116
Wastebaskets, 44, 105, 117, 196
Water damage, 55
Water heater, 54
Weeds/weeding, 61, 70
Wheelbarrow, 72
Whirlpool tub, 24
Wicker furniture, 97
Wilson, Jane, 140
Windows:

blinds, 35, 56, 104, 190, 201 
care and maintenance of, 19, 39,

51, 54, 57, 127, 130, 140, 149,
191–192, 204

coverings for, generally, 97
curtains, 19, 56, 104, 113, 190,

201
drapes, 19, 45, 204
old, 78
sheers, 19, 104
shutters, 63, 65–67, 72, 113, 

128
window boxes, 67, 72, 78
windowsills, 38

Woodpiles, 59, 106
Wood scraps, 60, 204
Wood siding, 66
Woodwork, 51
Workbench, 76, 105
Wow Factor, 130
Wreaths, 35

Zips, 92
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