


ColorWorks Soft Touch®
bottles 161
communication skills 61
CompelAroma® (ScentSational
Technologies) 163
composting 225
comprehensives185, 211,216
‘comps” 58, 185, 211, 212,213,
218, 220
computer-aided design (CAD)
60, 161
computer-to-plate (CPT) 173
concept board(s) 191
concepts and strategies 194
consumer 1,2, 12,14, 16, 18,
20-25, 29, 33-51, 53-57, 62-
63, 82,93-97, 100, 102, 109-
117, 119, 121, 125-131, 136,
166, 175, 182-220, 221-228,
231-246
consumer appeal 47
consumer behavior 51
consumer experience 47
consumer product categories
64,112
consumer research 50, 62,
63, 189,212,215
Consumer Product Goods (CPG)
64
Consumer Protection 23-24
Consumer Psychologist 59
consumer psychology 31, 33,
34,59, 61
Container Corporation of
America 21, 222
Contents of Statement of
Quantity (See FDA Food
Labeling Guide) 234, 241
contrast (in design principles) 80,
93,95, 123, 167, 179, 198
contrast (in typography) 95, 100,
102, 104, 190, 237, 240
copyright 206, 208, 243, 244
register 243, 245
Cornerstone Strategic Branding
251
corporate responsibility 224,
2926, 227, 228
corrugated paperboard 10, 140,
141,142,169, 175
counterfeiting and packaging
design 245
Covey, Franklin 165
CPT (computer-to-plate) 173
cradle-to-cradle 227
cradle-to-grave 223, 226, 227
Creative Director 56

crown closure 14, 20
Crown Holdings Inc. 54, 251
Cuticone Design 97, 251

D

Dean Lindsay Design 70, 251

debossing 178

decorative (See categories of
type) 89, 92

demographics 51, 61, 175, 184

Design and Source Production
228, 229, 251

design challenge 196, 227

design development (See Phase
Three) 185, 186, 198, 203,
204,207,212

design methodology 33, 47, 185

design phase(s) 185, 187-192,
193-206, 207-215, 216-218

design principles 79-81, 82,
85,93

design process 33, 47, 63, 79,
95,96, 108, 117, 148, 165,
166, 174, 183-202, 243

design proposal 184-186, 218

design reviews, critiques and
presentations 203

design strategy 33, 98, 135, 136,
191, 193, 194, 207

Designer 58, 165, 166

Deskey Associates 29

Deskey, Donald 21

determining fees 185

devices, graphic 84, 131, 134,
135, 207

DI (Direct Imaging) 173

digital mechanical 171, 172, 173,
219

digital printing 177, 228

digital work flow 172, 173

“direct-to-plate” (DTP)
printing 175

Directive on Packaging and
Packaging Waste 227

dpi (dots per inch) 167, 173

Dreyfuss, Henry 21

E

early symbols 3

early writing 3

embossing 60, 144, 147, 169,
176, 178, 212

Encapsulated Aroma Release®,
(See ScentSational
Technologies) 163

engineering 51, 54, 70, 76, 160,
186

environmental 29, 181, 184, 187,
188, 221-230

environmental concerns 29, 181,
291,222,229

environmental strategy 195

Environmental Protection
Agency (EPA) 227

EPS (Encapsulated
PostScript)167, 168, 172

‘equity” 42-43, 44,97, 187, 188,
215

experiential packaging design
161, 195

F

Fair Packaging and Labeling Act
23, 24, 51,242

false claims

FDA (See The Food and Drug
Administration)

Federal Food, Drug, and
Cosmetic Act 233, 234, 241
Federal Hazardous Substances
Labeling Act 233, 234, 241

Federal Trade Commission (FTC)
23

Federal Trade Commission Act
234, 241

file delivery 172-173

file management 166, 168, 206

file naming 168

final design refinement (See
Phase Four) 185, 216

flexible packaging 156, 157, 1568

Flexographic Technical
Association (FTA) 175

flexography (printing process)
174,175

Flowdesign 39, 178, 251

focus groups 72, 184, 215

folding carton 140, 142, 212,
247-249

carton closures 142
carton styles 142

Food and Drug Administration
(FDA) 23, 102, 211, 232, 233,
235-241

FDA Food Labeling Guide 235-
249

FDA terminology 241

foil stamping (hot foil stamping)
492,144,178, 195,212

font 88-92, 96, 97, 102, 168,
211

Fourdrinier 140

Francella, Lisa 66

Freelancer 58

“frosting” glass 181
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G
Georgia Pacific Corporation
128, 251
Gianninoto, Francesco 21
Gladwell, Malcolm 215
Glaser, Milton 24, 68
glass 1,2, 49, 60, 152-163, 158,
169, 160, 176, 177, 178, 180,
181
Gerstman + Meyers 29, 111
graphic devices 84, 131, 135,
207
arrows 135, 222
color bars 135
squares 135
texture 79, 80, 131, 135, 190
violators 134-135
GRAS (Generally Recognized As
Safe) 163
gravure, rotogravure (printing
process) 1567, 174-176
Group 4 148, 203, 251
Gutenberg, Johannes
(Gutenberg press) 4

H

Hanlon, Robert 244

Harkness Walker Design 107,
251

“hero”112, 123, 125, 212

Hewitt, Marcus 216, 217

H.J. Heinz 16, 17,26, 114

hierarchy 55, 83, 84, 85, 92, 93,
97, 100, 103, 131, 199, 202,
207,220

high resolution 167, 212, 219,

holograms 245

Hornall Anderson Design Works
29, 46, 83, 122, 124, 251

hot (foil) stamping 147, 178

hue (color terminology) 106

Humphrey, Nicholas 105

|
icons 30, 39, 42, 84, 120, 132,
136, 196, 199, 207
ideation sessions 63, 74, 193
image board (concept board)
191
imagery 8, 32, 37-49, 82, 105,
119, 120, 125, 135, 136,
167,176, 191, 193, 195, 198,
199, 204, 208, 216
and cultural perception119
cropping and scaling 126
graphic imagery 37
illustration 123

instructional 126
liquid imagery 120
photography 123
serving suggestion 125
sourcing 190, 206, 207
symbols and icons 132
Industrial Designer(s) 21, 54, 55,
70, 76, 160, 161,
industrialization 2,5, 9, 8
ingredient copy 84, 101, 113, 117,
210, 240, 242
initial layouts 198, 203
In-Mold Labeling (IML) 147, 180
intellectual property rights 206,
243-244
Interbrand 43, 111, 114, 251
1Q Design Group 72, 171, 261

J

Jones Soda 49, 251

JPEG (Joint Photographic
Experts Group) 168

Junior Designer 58

K

Kahn, Barbara E. 189

Kaplan, Andrew 1562

kerning 90-91, 92, 95, 96, 98,
102, 104, 207, 216

Knight, Margaret (See paper
bag) 9

“knock-offs” 245

L
labels 13, 49, 164, 168, 175,
176, 180, 234, 237, 241, 242
pressure sensitive 168
shrink film 1568, 176
labeling (guidelines) 101, 102,
211,231-242
Landor Associates 29
laws and regulatory agencies 232
layer tool 167
Lee, Eric 1562
legal issues 231-246
letterpress (printing process)
174,175,176, 177
Life Cycle Assessment (LCA)
223,229
light 105, 106, 112, 117
projected 105
reflected 105, 112, 117
Lindsay, Dean 70
Linotype machine 13
lithography 9, 13
offset lithography (See
printing processes) 174,
175

Loewy, Raymond 21

logotype development 196, 207
Lombardo, Jason 74, 213
Lubalin, Herb 24

M
mandatory copy 101,206
market (reaching the target) 36
marketing brief 120, 183-184,
186, 220
Marketing Manager 54, 58
marketing mix (packaging design
and the) 35-37
marketing objectives 33, 37, 44,
50, 66, 76, 82, 116, 140, 183,
184, 186, 194, 198, 203, 207,
215
market research 46, 47, 56, 183,
189
market research professional
b9
marketing strategy 26, 44, 58,
63, 100, 183, 193
marketing success 40, 51, 53
McDonough Braungart Design
Chemistry (MBDC) 227
metal 154, 155, 159, 160
cans 164-165
closures 159
tins 165
tubes 166
Millman, Debbie 68
Mittleman and Robinson 29
model making 161
mood board (See concept board)
191
Morton, Jill 107
Municipal Solid Waste (MSW)
226
Muken, Adrienne 72, 100

N

name generation 62, 63, 189

Nash, Ben 21

National Bureau of Standards
105

Naturally lowa LLC 225, 251

net weight statement 84, 202,
211,212

nutritional information (facts
statement) 101, 210, 231,
235-240

(@]

Office of Solid Waste (OSW)
(See Environmental Protection
Agency) 226



offset flexography 174, 175

over packaging 227, 229

over-the-counter (OTC) 101, 150,
232, 242, 245

‘ownable” 37, 38, 44, 97, 104,
206, 207

ownership 12, 38, 115, 185, 243

P
Packaging and Labeling
Guidelines (See FDA)
packaging die 169, 172
packaging mechanical
Pantone Inc. 116, 117, 171, 251
Pantone Institute 116
PANTONE MATCHING
SYSTEM® (PMS) 116, 117,
171,173
paper bag (See Knight,
Margaret)
paperboard 9-10, 26, 29, 138-
144,159, 160, 169, 174, 178,
179, 222, 224
boxes 10
canister 10, 144, 145
Quaker Oats paperboard
canister 10
student competition 145
chipboard (shirt board) 141,
143
corrugated paperboard 141,
142
Fourdrinier paperboard 140
recycled 140, 222, 224, 228,
229
SBS (solid bleached sulfate)
140,179
SUS (solid unbleached
sulfate) 140
papermaking 3, 9
papyrus 3
Parham Santana 113, 115, 124,
150, 214, 251
patents 9, 243
PDF (Portable Document
Format) 168
PDP (See primary display panel)
892, 83,84, 85, 102, 103, 134,
197,210, 211, 235, 236
Pearlfisher 103, 251
Pepsi-Cola 46, 66, 97, 251
perfume bottles 1562, 1563
Phase One 185, 187-192
Phase Two 185, 193-206
Phase Three 185, 207-215
Phase Four 185, 216-218
Phase Five 185, 219

Phoenician alphabet 3
Pictographs 3
pixels per inch (ppi) 167
“planographic” 174
plastics 14,17, 18, 26, 146, 174,
180, 229
blister packs 160-151
low-density polyethylene
(LDPE) 146
high-density polyethylene
(HDPE) 146
polyethylene terephthalate
(PET) 146
polypropylene 146
polystyrene (PS) 146
plastic tubes 147
PLA (polylactide polymer) 225
ply 140
PMS (See PANTONE
MATCHING SYSTEM®)
polylactide polymer (PLA) 225
pouches, flexible packaging 144,
146, 1566, 157
ppi (See pixels per inch) 167
pre-flight 172
preliminary design 160, 185,
193, 198
pre-press 58, 61, 166, 172, 174,
175,177
pre-production and digital
mechanicals (See Phase Five)
185,219
presentations 184, 203, 211
Primary Display Panel (PDP) 82,
92,94, 100, 101, 197, 199,
210,211
primary packaging 141, 144
Primo Angeli 29
Principle Display Panel (See
primary display panel)
printing 4, 13, 54, 57, 60, 61, 147,
166, 165, 171, 172-173, 174-
177,179, 180, 182, 186, 211,
212,219,228
buried, subsurface 186
digital printing 177, 228
“direct-to-plate” (DTP)
printing 175
printing for presentation 117, 211
printing processes 173-176,
219,228
flexography 174-175
letterpress 174-175, 176,
177
offset lithography 174, 175
web 174, 175

gravure (roto gravure) 157,
176

product analysis 188

product descriptor 94, 100, 202

product development 7, 26, 29,
54,223,244

product contents 10, 42, 51, 144,
187, 211, 231, 246

product name 40, 84, 90, 97,
100, 189, 193

production checklist 138,219

production issues 165, 182,
184,215

production follow-through 182

Production Manager 54, 55, 56,
57,182

professional roles 56,-60 186

project terms 185

positive and negative 80, 91

proprietary 12, 29, 37-38, 39, 42,
49,50, 62, 63, 138, 147, 148,
152, 163, 159, 160, 163, 206

prototype(s) 76, 161, 211

purpura 111

Q
Quaker Oats 10

R

Radio Frequency Identification
Device (RFID) 245

rapid prototyping161

R.Bird 210, 251

RCRA (The Resource
Conservation and Recovery
Act) 222, 226

recycle 221,227, 229

recycling 221, 222, 226, 227,
2928

recycling symbol 222

registered designs 243

registration 174, 177, 243, 244

regulations (government) 16,
24,101,224, 232, 233, 234,
240, 241

regulatory agencies 232

Request For Proposals (RFP)
184

resealable 134, 139, 148, 157

resealable pouches 157

resealability 138, 139, 1569

research 46, 47, 50, b1, 54, b6,
59, 62, 63, 74,92, 148, 183,
184, 185, 186, 188, 189, 192,
193,215, 216

research and analysis (See
Phase One) 185
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Research and Development
(R&D) 51, 186

resolution, image 167, 168, 212,
219

Resource Conservation and
Recovery Act (RCRA) 222

retailer requirements 224

reuse 143, 221, 223, 226, 229

RFID (Radio Frequency
Identification Device) 245

romance copy 85, 100, 101,
202,210

S

san serif (categories of type)
88-89, 95, 197

saturation (color terminology)
106

Scarlett, Felix 8

scented inks 162

ScentSational Technologies
163, 251

Schecter Group, The 29

Scott toilet paper 6

scratch-and-sniff 162, 195

screen printing 147, 177, 180,
212

secondary copy 100, 210, 212,
216

secondary packaging 10, 144,
223, 229

Senior Designer 57

set-up box(es), rigid 141, 143,
159, 169

serif (categories of type) 88-89

shade (color terminology) 106

Sheele, Edwin H. 21

Sheldon, Roy 21

shelf impact 40, 45, 47,

shelf life 24, 51, 116, 137, 154,
166, 159, 163, 245

shelf positioning 92

shelf presence 48, 85, 91,92,
96, 97, 125, 146, 162, 187,
188, 198, 201, 202, 215, 216,
2928

shopping cart 19

shrink film (labels) 159, 176

simplicity 28, 30, 1563

sketching, black and white 196

SKU (Stock Keeping Unit) 30,
234

Smith Brothers 12

Smith Design 45, 110, 251

source reduction 225, 226, 230

sourcing imagery 206

special warnings 234

Spring Design Partners 74

stakeholders 53-77, 186, 220

Sterling Brands 68, 93, 101, 122,
217,216, 251

Stock Keeping Unit (See SKU)

stock packaging 147, 149

Strasser, Susan 221

strategic directions 195, 207

strategic services 62-63

structural design 38, 60, 61, 62,
63, 138, 146, 147, 160-161

structure and materials 137-164

Studio Manager 57

Sumerian marks 3

supermarkets 28

Statement of Quantity (See FDA
Food Labeling Guide) 234, 241

supplier/vendor 51, 56, 58, 60

swipe(s)190

symbols 37, 42, 82, 84, 87, 98,
105, 120, 132, 133, 135, 136,
196, 203, 207

cultural 46

symbols and icons (See imagery)

132

T

tagging devices 245

tamper evidence 159

target market 36-37, 82, 184,
186, 193

Teague Associates 29

Teague, Walter Dorwin 21

tension (See design principles)
80

texture (See design principles)
80

thumbnail development 197

TIFF (Tagged Image File Format)
167,168, 172

time management 60, 192

tint (See color terminology) 106

Toast Marketing and Design 126,
208, 209, 251

toilet paper 3, 5, 6

total buyout 206

touchpoint 121, 136

trade dress 115

trademark 12, 37, 66, 189, 234,
243

trademark registry 231, 243, 244
trade secrets 244
transport packaging 1, 33, 34,
223
Turner Duckworth 95, 114, 132,
2561
type 87-104, 196, 203, 207, 235,
236, 237
categories of type 88-89
typeface 4, 90, 97, 102, 104,
193, 197
typesetting 13
typographic principles 92-97
typographic
typographic alignment 92-
94,100, 104, 202
typographic contrast 88, 89,
93, 95, 100, 104, 237, 240
typographic positioning 93
typography and technology 89

U

United States Department of
Agriculture (USDA) 23, 232,
233

United States Patent and
Trademark Office 243

upper and lower case 89, 102,
207

\%
value

(design principles) 80

(color terminology) 105,

106, 114

varnishes and coatings 144, 179
Vassos, John 21
visual hierarchy 84, 199, 220
visual references 190-191
violator(s) 134, 135

w

Wallace, Rob 30

Wallace Church 30, 84, 112, 251

Warhol, Andy 25

Waste and Want: A Social History
of Trash Recycling 221

waste management 226

Webb Scarlett deVlam 8, 125,
131, 147, 251

weight (design principles) 80

work-flow system 166, 172, 173

Wright, Russell 21



