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ticity and truth, 61-63, 66;
benefits of direct, 70-71;
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ing a new type of power,
111-113; building collabo-
rative/positive work com-
munities, 91; CEI in context
of, 15-16; diversity facili-
tated by, 119-120; “execu-
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120-136; and shifting to
new era of leadership,
157-159. See also Leadership

G Quotient leadership differ-
ences: Charley Holt on,
138-140; Christopher
Newman and Carolyn
Stirling on, 141-142;
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Hong Kong Disneyland, 11-14

Hudson survey (2005), 9

Human Capital Development
Framework tool (Accen-
ture), 107

Human Rights Campaign’s
Corporate Equality Index
(CEI): Citigroup’s ranking
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overview of the, 3—4; pro-
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sion principle used to build,
17-19; of intuition, 84;
placed by G Quotient lead-
ers on their own leadership,
135-136; placed on experi-
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