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Ads, newspaper, 129, 149
Advantages, of information products,

3–5
Affiliate programs, 11

starting, 135
Agents, literary, 52–54
Amazon.com, 179
Antion, Tom, 2, 101–103
Audio products, 91–92
Authoring, 14–15, 41–49

choosing a title, 47–48
feedback and, 48–49
finding a niche, 44–45
getting started, 45–47
ghostwriters and, 43–44
soliciting contributions, 43

Benefits, of information products, 
3–5

Best seller lists, 179–180
Blanchard, Ken, 63
Bloggers, contacting, 169–170
Blogs, 27–28
Bly, Bob, 42
Bolles, Richard Nelson, 63
Book clubs, 188
Book Expo America, 191
Book launch events, 192–193
Bookmarks, 170–171
Book proposals, 56–58
Book reviews, 188–190
Book signings, 185–187
Bookstores:

most influential, 180–182
selling in, 181–183

Branding, 11, 27

Brochures, 170–171
Business cards, 148, 170–171

Charity events, 146–147
Clark, C. Hope, 22, 85–86
Classified ads, online, 129
Cold calling, 184
Collins, Jim, 47
Consulting, 16–17
Contests, 135–136, 146–147
Contracts, publishing, 59–60
Corporate deals, 5
Correspondance, written, 145–146
Credit cards, web sites and, 109–110
Cross promotion, 5
Customers, generating new, 4

Direct mail, 148, 183–184
Directory, creating a, 6
Domain names, choosing, 104–107
Dunn, Michelle, 155–157

eBooks, 78–84
formats, 80–81

eCovers, creatin, 82–83
Edrich, Alyice, 118–123
Electronic classes, 95–96
E-mail campaigns, selling through,

171–174, 184–185
E-mail signature:

maximizing, 129–130
updating, 165

Ensign, Paulette, 96, 136–141
Entry, cost of, 4
Event planning, 93–94
Excerpts, printing, 166–167

chan_z02bindex.qxd  9/19/06  10:45 AM  Page 223

CO
PYRIG

HTED
 M

ATERIA
L



Expert platform, building, 16
Experts:

anatomy of, 15–16
becoming an, 11, 14–37
consulting and, 16–17
list of, 15
online, 28–29
public speaking and, 17–22
web sites and, 17

Expert status, 4
E-zines:

marketing and, 124–127
using, 10

Fisher, Amy, 63
Flesch, Rudolph, 46
Flyers, distributing, 147–148
Forums, 132–134
Free content page, 26–27
Free days, hosting, 134–135
Frishman, Rick, 60

Gift certificates, 150
Ginsburg, Adam, 47
Giveaways, 146–147
Glatzer, Janet, 60
Gray, John, 6

Hansen, Mark Victor, 7, 92
Harding, Ford, 42
Harrow, Susan, 193–197
Herman, Deborah Levine, 60
Herman, Jeff, 60
Holden, Greg, 47
Holidays, recognizing, 146
Horowitz, Shel, 200–203
Hoy, Angela, 133

Ideas, generating, 5–10
Income streams, generating, 1–2
Infopreneur profiles:

Antion, Tom, 101–103
Clark, C. Hope, 85–86

Dunn, Michelle, 155–157
Edrich, Alyice, 118–123
Ensign, Paulette, 136–141
Harrow, Susan, 193–197
Horowitz, Shel, 200–203
Poynter, Dan, 75–77
Stewart, Joan, 11–13
Vitale, Joe, 49–50
Walters, Dottie, 38–40
Wolter, Romanus, 60–62

Infopreneur, definition of, 1–2
Information product plan checklist,

199–200
Inventory, creating a, 7

Johnson, Spenser, 63
Jud, Brian, 193

Kawasaki, Guy, 47
Keywords, 114–115
Kremer, John, 193

Lamott, Anne, 46
Lant, Jeffrey, 12
Larsen, Michael, 60
Levinson, Jay Conrad, 60, 167, 

175
Low-hanging fruit, definition of, 11

Marketing:
books, 158–193
offline, 142–155
online, 124–136
opportunities, 4

Media:
contacting, 32, 165–166
nurturing relationships, 33–34

Media appearances, preparing for,
34–37

Media exposure:
maximizing, 29–34
press releases and, 29–31

Media pitch, crafting, 176–177
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Membership directories, updating, 
170

Message boards, 132–134

Networking, 150–155
Newsletters, 97–98

marketing through, 124–127
using, 10

Non-bookstore markets, 
191–192

O’Berry, Denise, 97, 133
Offline marketing, 142–155
Online ads, 129
Online diary, 27–28
Online experts, 28–29
Online groups, 132
Online marketing, 124–136
Online sales, optimizing, 

117–118
Op/ed pieces, writing, 144
Opportunities, marketing, 4
Order fulfillment, 99–100
Overview, of your book, 163

Passive income, 3–4
PayPal, using, 80, 110
Performance, tips, 20–21
Postcards, 170–171
Poynter, Dan, 3, 27, 75–77
Presentations:

delivery of, 20–21
resources for, 22
tips for, 18–19
writing, 19

Press kit, designing a, 127–128
Pressman, David, 47
Press releases, 29–31

crafting, 30–31
reasons for, 29–30, 174–176

Pricing strategies, 98–99
Print on demand (POD), 64
Product ideas, generating, 5–10

Products:
formats of 1–2
preannouncements, 136

Product strategy, tools for, 7–11
Promotions, 146–147
Publicists, 33
Public speaking, 17–22, 144–145

engagements, using, 10
preparation for, 18–20 

Publishers:
contacting, 54–56
contracts and, 59–60
finding a, 51–60

Publishing, 22–27
rights and, 59–60

Radio, promotion through, 178
Redfield, James, 63
Referrals, 150
Resources, directory of 205–221
Revenue streams, examples of 

possible, 2–3
Reviews, soliciting, 167–169
Ross, Tom and Marilyn, 193
Royalty rates, 59

Sales copy, writing, 142–144
Sales, online, 117–118
Search engines, 113–117

optimization of, 116–117
Self-publishing, 63–75

steps to, 66–74
Seminars, 92–95
Shopping carts, 109–110
Stewart, Joan, 2, 6–7, 11–13, 27,

78–79, 97, 98
Strategic alliances, 130–132
Surveys, 6
Swapping products and services, 11

Teaching, 21–22
Teleconferences, 10
Teleseminars, 6, 87–91
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Television, promotion through,
178–179

Testimonials, obtaining, 135, 164–165
Tips booklets, 96–97
Tip sheets, marketing through,

128–129
Trends, using, 6

Video products, 91–92
Virtual assistant (VA), 37
Visual presentations, 7
Vitale, Joe, 27, 95, 49–50

Walters, Dottie, 2–3, 38–40, 97
Web log, 27–28
Web sites:

building, 104–118
content of, 110–113

credit cards and, 109–110
design tips, 107–109
establishing, 17
links and, 116
updates, 115

Weiss, Alan, 42
Winter, Barbara, 97, 164
Wolter, Romanus, 27, 60–62
Word of mouth, 5
Workbooks, 92–95

hosting, 7
Writer’s groups, 48
Writing, basic rules, 46–47
Writing, see Authoring

Yellow Pages, 149

Zinsser, William, 46
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