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political activity rules and regulations, 

26–27, 64–67
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special events, 263
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to hire employees, 135–141
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Foundations for Successful Practice 

(Mixer), 331
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problem solving, 149

problem statement (grant proposal), 

279, 281–282

procedures (grant proposal), 279, 282–284

process evaluation, 114, 285
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program offi cer, 295, 311, 336

program related investment, 295, 336

programs

budgets for, 166–168

evaluating, 307–312

grants for, 218

planning, 109–113

volunteer, 119–123

progress, monitoring, 310

project budget, 285–287

project grants, 218

projecting cash fl ow, 170–174

projects, capital, 208–209

proofs of concept, 283

property insurance, 129–130, 213–214

proposal. See grant proposals

prospect list (fundraisers), 222–223

providing

benefi ts, 137–138

health insurance, 210

perquisites, 137–138

training for volunteers, 128–129
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200–201

public

accountability to, 23–24, 67

acknowledgment for volunteers, 131

public benefi t corporations, 22–23

public charities, 26, 53–55, 336
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Public Relations For Dummies (Yaverbaum, 
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Publication 598 (IRS), 27
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pyramid of gifts, 299–303
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• R •
Rathbone, Andy

Windows 98 For Dummies, 338
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Dummies, 338

Windows XP For Dummies, 338
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recognizing
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salaries, 56–57

state and local governments, 76
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Foundation Center, 267–268
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Web, 328–330
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RFP (Request for Proposal), 278
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rules and regulations, 26–28
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shotgunning, 266
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social marketing site, 249

social networking tools, 202
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software (fundraising), 324

soliciting in-kind gifts for special events, 

258–259

sources of funds, 218–219

special events

budget, 254–258

costs of, 228

countdown, 260–262

event committee, 259

as a fundraising source, 229

invitations, 262

media coverage, 262–264

overview, 219

planning, 254–262

setting date and location, 259–260

soliciting in-kind gifts, 258–259

sponsorship, fi scal. See fi scal sponsor

staff. See also employees
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communicating with, 149–151

evaluating capability of, 112

hiring, 142–148
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memos, 150

preparing for, 135–141

reasons for hiring, 134–135
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stakeholders
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standing, 87–88
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Starting and Managing a Nonprofi t 
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start-up costs, 163
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State government reporting, 76

state requirements
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on creating corporations, 42

statement. See also mission statement
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vision, 36

status, safeguarding

disclosure, 62–64

excessive payments, 64–67
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study interviews, 298–299
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summary (grant proposal), 279–280

summative evaluation, 285

support, 160–161

SurveyMonkey, 191

surveys, 190

sustainability (grant proposal), 279

SWOT analysis (Strengths-Weaknesses-

Opportunities-Threats), 102–104

system requirements (CD), 337–338

• T •
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targeting, 266

tax, excise, 23, 53, 65, 334

tax exemption. See also articles of 

incorporation

applying for, 52–59

defi ned, 336
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297–299

thanking volunteers, 131–132
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U.S. Department of Labor, 135, 161, 330

U.S. Government Printing Offi ce, 328
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venture philanthropy, 336
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Virtual Volunteering Project, 124
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Volunteer Match, 124, 185, 330

Volunteer Protection Act (1997), 85
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agreement form, 128

coordinator, 119–120
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Nonprofi t Genie, CompassPoint Nonprofi t 

Services, 329
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Nonprofi t Risk Management Center, 210
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job listings, 141
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work plans, 108–109

workers’ compensation insurance, 
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fundraising strategy, 222–224
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job descriptions for employees, 138–139
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telemarketing scripts, 246
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