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Accessories:
arrangement of, 135
rental of, 87
types of, 81, 85, 138, 141, 145,

147, 149–150, 180–189
Accountability, 42, 71
Accountant:

functions of, 28–29, 45, 53–54,
56–57, 59–61, 141–142

questions for, recommendations
for, 57

Accredited Buyer Representative
(ABR), 103

Accredited Staging Professional
(ASP) designation:

benefits of, 15–16
Code of Ethics, 19–20
contact info, 29
creation of, 5, 14, 100
future directions for, 158
income, types of, 93–94
license agreement, 32
master’s in, ASPM, 16, 100,

111, 114
professional policies, 19
standards for, 114, 161
statistics, 22
trademark protection, 20
training for, 15, 114–116, 161

ACS Merchant Application 
Center, 56

ACS Merchant Services, 56
Action/Act on it, 41
Add-on work, 30
Address labels, 148
Advertising:

benefits of, 18, 20
campaigns, 160
cost of, 202
expenses, 93
sample documentation, 177,

187
Afghans, 149, 208
Appliances, 81, 147
Appointments, arrangement

guidelines, 122–123
Appraisal, 19
Appraisers, 72, 121
Architectural Digest, 151
Artwork, 62, 66, 150, 164, 166,

208
ASP, see Accredited Staging

Professional (ASP)
designation

ASP Home Staging Convention,
80

ASPM designation, 16, 100, 111,
114
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ASP Staging caddy, 148, 151
Assistants, 87
Assisted-living facilities, 166
Attention-grabbing ideas, 123
Attitude, significance of, 26, 41,

52, 97, 98, 109–110, 122, 167
Attorney, functions of, 60–61
Audience, identification of, 110
Audits, 59
Average days:

on market, 12, 144
to pending status, 12

Backyard, Staging criteria, 214
Bank accounts, see Checking

accounts; Merchant account
Bankers, relationship with, 122
Barb’s Staging guidelines:

buy vs. rent needs, 140–142
furniture rentals, 143–144
overview of, 129–130, 134
room in an occupied house,

137–140
Staging inventory, 147–153
top 15, 134–137
vacant homes, 144–147

Barb’s Three C’s of Staging, 108,
130, 134

Basement:
moldy, 71
Staging criteria, 211–212
storage in, 212

Basics of staging, 62–67
Bathrooms:

clutter removal, 81
focal point, 137
painting, 134
rugs in, 149
sample inventory, 195–197
showing instructions, 205
Staging criteria, 210–211
Staging suggestions, 81
upgrades to, 67

Bedding, 210
Bedrooms:

color of, 85
focal point of, 64, 137
furniture, 66, 149–150
painting, 134
sample inventory, 195–196
Staging criteria, 210

Before-and-after pictures, 101,
103, 108, 115, 120, 131–133,
146

Bid proposal:
components of, 84–86
format, 87–88
consultations and, 89
preparation guidelines, 62–63,

87–89
presentation of, 89
sample, 86, 88

Blankets, 208
Bonus room, Staging criteria, 209
Book collections, 65, 81, 208, 

210
Bookkeeping, 26
Boxes, inventory suggestions, 138,

152
Branding strategies, 98–100, 114
Brochures, 102–103, 108, 113,

119, 123
Brook Furniture Rental, 143–144,

153
“B Stage,” 17
Builders, see Home builders
Builders’ associations, 96, 106
Burdette, Diane, 72
Business address, selection of, 29
Business cards, 29, 31, 102–103,

105, 108, 113, 119, 123,
126–127

Business expenses, tax deductible,
141–142

Business expertise, 26–27
Business failure, reasons for, 95
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Business forms, 17
Business Network International

(BNI), 96
Business plan:

clarity of, 36
conciseness of, 36
five elements of, 36
goals, 36–39
implementation of, 36, 39–42
importance of, 33, 35–36, 90
length of, 39
mission statement, 36–38, 42
review of, 42
revisions, 42–43
road map, 38–39
target market, identification of,

36, 39–40
writing guidelines, 36, 42

Buyers, response to Staging, 2, 22,
117

Camp beds, 149
Car insurance, 50
Career Book, 70, 82, 84, 97, 99,

100–105, 111, 115, 119, 123,
127

Carpets:
cleaning, 65, 81, 130, 207
replacement of, 67

Cash flow, 142
Caulking, 211
Ceilings, Staging criteria, 207, 

212
Cell phone service, 30–31
Certifications, 5, 14–16, 103, 167
Certified Relocation Transition

Specialist (CRTS), 167
Certified Residential Specialist

(CRS), 103
Chairs, placement of, 148–150
Chambers of commerce, as

information resource, 28, 
32, 96

Checking account:
balancing, 53
commercial, 29–30
opening guidelines, 52

Checklists:
moving, 215–218
showing instructions for

homeowners, 205–206
starting a business, 28–32

Checks, as form of payment, 142
Children’s furniture, 150
Children’s room:

sample inventory, 196
Staging criteria, 210

Civic organizations, membership
in, 96

Clean, Barb’s Three C’s of Staging,
108, 130

Cleaners, professional, 65
Cleaning:

costs, 67
importance of, 64–65
products, 134
supplies, 211

Closets, Staging criteria, 210–211
Clutter, 10, 30, 64, 77–78, 81. 

See also Decluttering
Clutter-free, 108, 130, 134
Code of Ethics, 19–20, 88, 115
Collectibles, 62, 65
Collections, 10, 91, 130, 208
Color:

in accent pieces/accessories, 136
significance of, 108, 134

Commercial properties, 145, 165
Commission structure, 159–160,

202
Commitment, importance of,

40–42, 69, 98–99, 161
Communication, importance of, 2,

27, 71
Compensation, 27. See also Fees;

Payments
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Computers:
hardware, 92
in home office, 58
software programs, 53, 60

Condition of property, 156–157,
160

Condominium market, 40
Consent, sample documentation,

173–174, 183, 190–191
Consultation(s):

complimentary, 123, 126–127
components of, 75–79
fees/charges for, 79–80, 84
importance of, 62–63
in marketing plan, 159
monthly workload, 93–94
referrals for, 76–77
report, 72, 76, 80–84, 89–90

Continuing education programs,
5, 16–17

Control, maintaining, 79, 85
Corporate affiliations, 116
Correspondence:

cover letter to bid proposal, 89
handwritten notes to

homeowners, 89
thank-you letters, 88

CORT Furniture Rental, 143
Cover page, 88
CPA (certified public accountant),

functions of, 45, 56, 57, 60
Creativity, 2, 21, 70, 90–91, 124,

135–136, 160
Credibility, 69, 99, 101
Credit cards, 18, 54–55, 83
Cutlery, 150

Deaccessorizing, 137–138
DeBella, Mary, 127
Debit cards, 54–55, 83, 142
Decision-making process, 26
Decks, 147, 213

Decluttering, 108, 135–136, 164,
208–209

Decorating, Staging distinguished
from, 9–10, 62, 107, 163

Depersonalizing/depersonalization,
2, 10, 62, 121, 163

De-Staging, 87, 92, 161
Dignity, 20
Dining room:

focal point, 137
sample inventory, 195
Staging criteria, 209
table settings, 150

Dining table, 66
Dishes, 150
Distractions, 62
Documentation:

business form, 28
downloading business and legal

forms, 17
samples, see Sample

documentation
“Do It Now” attitude, 41
“Do It Now Woman,” 41
Doorknobs, 81
Doors, glass, 208
Doorway, Staging-eye approach, 64
Drapery, 66. See also Window

treatments
Driveways, 213
DVDs, instructional, 82, 84, 127
Dwell, 151

Electrical system, 67
“Emergencies,” 126
Employee:

independent contractor
distinguished from, 59

taxation considerations, 59–60
Entryway:

sample inventory, 195
Staging criteria, 150, 212
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Equipment needs, 31
Equity increase, 12
Estate sales, 145, 147
Even, Melissa, 14
Events, Staging for, 164
Expectations, 26
Exterior of home:

condition of, 63
painting, 66–67
Staging criteria, 212–214

Family room:
sample inventory, 196
Staging criteria, 209

Fear, overcoming, 11
Fees:

adjustment of, 31
collections, 91
creative Staging time, 87
discounted group rates, 105
flat, 87, 91–92
hourly rate, 91–92
payment types, 142
for rentals, 142, 144, 160
setting guidelines, 30, 83, 90–94
sources of, 78
structure changes, 159–160

Fencing, 213
Financial issues:

commercial checking accounts,
29–30

fees, 30–31, 78, 83, 87, 90–94,
105, 142, 144, 159–160

home office, 58
hourly rate, 91–92
insurance, see Insurance
inventory, 142
merchant account, opening,

55–56, 83, 142
office expenses, 92–93
payroll, 58, 60
pricing, 91–92

recordkeeping guidelines, 51–52
taxation, 59–60
10 rules for financial sanity,

52–55
Financial planner, functions of, 57
Fine-tuning, 139–140
Fireplaces, 208
First impressions, 137, 145
Flat fees, 87, 91–92
Flooring:

carpets, 65, 67, 81, 130, 207
cleaning, 81
repairs to, 67
replacement of, 66
vinyl, 81

Floor plan, 78
Flowers, use of, 66, 150
For Sale By Owner, 72
Foundation, cracked, 10
Freelancers, 58–59
Front door, 212
Front steps, 66
Front yard, Staging criteria, 213
Furnace, 9
Furniture:

amount of, 81, 85, 138
arrangement, 66, 108, 135, 139
elimination of, 136
impact of, 62, 65–66
lifter, 152
rearrangement of, 143, 164, 208
rental of, see Furniture rental
stick, 139
wicker, 148

Furniture rental:
benefits of, 87, 140, 143–144
sample agreement, 180–189

Garage, Staging criteria, 212
Garage sales, 72, 212
Garden clubs, membership in, 96,

106
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Getting started, see Starting a
business

Glassware, 150
Goals:

in business plans, 36–39
achievement of, 41
changes to, 25
examples of, 24
importance of, 23
prioritizing, 25
writing down, 23, 25

Great American Insurance, 46
Guarantees, sample

documentation, 175–176,
185–186, 193–194

Guest books, 113

Hallway:
sample inventory, 195, 197
Staging criteria, 150, 211

Hard surfaces, 139
Hedges, trimming, 81
High-end neighborhoods, 73
High level of activity, 93–94
Hiring practices, 26. See also

Assistants
Home builders:

Staging for, 165–166
teaming up, 73

Home inspectors, relationship
with, 121–122

Home office:
expenses, 58
sample inventory, 196

Homeowner Agreement, 190–194
Homeowners:

accountability of, 71
benefits of Home Staging, 8, 22,

68, 73, 78–79
cleaning the house, 64–65
communications with, 2, 27
confidence of, 70
concerns for, 68–70

expectations of, 27
fees for, see Fees
financial responsibilities of, 66
investing versus spending, 66–67,

70, 78, 88, 118–119, 144
jittery, dealing with, 68–69
meeting with, 84–85, 92
motivation of, 78 
questions from, 85
recommendations for, 85
referrals from, 77
relationship with, 69, 79, 85, 89 
resistance from, 64, 67
role in Staging, 71, 82 
showing instructions for,

205–206
Staging budget, 145
working with, 69–71

Homeowners’ associations, 97,
106

Homeowner’s insurance, 
50–51, 53

Home Stagers, see Accredited
Staging Professionals (ASP)
designation; ASPM

career development, 90
earnings potential, 160
personal characteristics of, 90

Home Staging, generally:
benefits of, 7, 10–11, 64, 104,

107, 118, 144, 157–158, 164,
168

characteristics of, 9–10, 62
depersonalizing, 2, 10, 62, 121,

163
development of, 167
future of, 155–168
impact on real estate market, 8,

158–162
industry growth, 22, 74, 100,

102, 125, 162–167
as investment, 10–11, 66–67,

70, 78, 88, 118–119, 144
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popularity of, 6, 22, 74, 100
purpose of, 1, 8–9, 94,

101–102, 107
statistics, 11–13, 119
successes, 8–9, 13–14, 18, 144,

168
value of, 71–74

Home Staging: The Winning Way
to Sell Your House for More
Money (Schwarz), 6, 16, 56,
63, 136

Honesty, importance of, 20, 71
Hourly rate:

average, 92
calculation of, 91

Household supplies, inventory
suggestions, 152–153

Houseplants, 208
How to Price Your Home to Sell

for Top Dollar!, 82, 84
How to Stage Your Home to Sell

for Top Dollar!, 82, 
84, 127

Improvements, 67, 160
Incorporation, 28
Independent contractors, 58–59
Industry standards, 100, 114
Information resources:

IAHSP, regional chapters,
219–230

moving checklist, 215–218
reading recommendations, 6,

16, 32, 56, 63, 136
real estate earnings, 201–203
sample documents, 171–199
showing instructions for

homeowners, 205–206
StagedHomes.com, see

StagedHomes.com, as
information resource

Staging criteria, 207–214
types of, 32

Innovative ideas, 87
Inspection, 19. See also Home

inspectors
Instincts, 11. See also Intuition
Insurance:

broker, functions of, 61
business/liability, 26, 31, 46–47,

51, 53
car, 50
costs/expenses of, 47, 93
homeowner’s policy, 50–51, 53
importance of, 45
needs assessment, 46
overview of, 46–47
sample binder, 47–50
sample documentation, 177,

186–187 
Integrity, importance of, 20
Internal Revenue Service (IRS), 59
International Association of Home

Staging Professionals
(IAHSP):

chapters of, 51
enrollment in, 32
Foundation, 18
functions of, 5, 16–18, 51, 164
membership in, 116
regional chapters, contact

information, 219–230
Internet:

as information resource,
102–103, 119, 122

marketing strategies for,
111–112

Intuition, 11, 157
Inventory:

budgeting for, 141
care of, 148
cataloging, 147 
home offices, 58
necessary supplies, 141,

151–153
rental fees for, 142
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Inventory (Continued)
sample documentation,

195–197
sources of, 140, 145, 147
suggested items for, 52–53, 55,

93, 148–151, 195–197
types of, 147–153
yard sales, as source for, 142

Invoices, 53, 56, 59, 83, 198–199
Ironwork, 150
IRS Form 1099, 59

Junk, 30

Kendall-Lazarus, Leigh, 13
Kenehan, Bob, 56
Kitchen:

clutter removal, 81
flooring, 66
paint/painting, 134
sample inventory, 196
Staging criteria, 209–210
table settings, 150
upgrades to, 67

Knickknacks, 65
Krud Kutter, 134

Lamps, placement of, 149–150
Landings, sample inventory, 196
Landscaping:

importance of, 63, 67, 81
Staging criteria, 213

Large house market, 40
Laundry rooms:

sample inventory, 196
Staging criteria, 210

Lawn, 213
Legal forms, 17
Length of time on market, 78
Letterhead, 31
Letters of recommendation, 101
Liability:

insurance, 26, 31, 46–47, 51, 53

sample documentation, 175,
184–185, 193

Life changes, impact of, 166
Lighting:

importance of, 67, 135
lamp placement, 149–150
showing instructions, 205
Staging criteria, 135, 207–208
switch plates, 81
timers for, 152

Lin, Cindy, 22–23
Linens-N-Things, 18, 153
Lions Club, 96
Listing(s):

average days on market, 144
brand-new, 77
new, 122
real estate agents, 10, 117, 124

List price, 78
Living room:

focal point, 137
sample inventory, 195
Staging criteria, 209

Loading time, 87
Loan officers, functions of, 72
Location, 156–157
Logo, 99, 115
Long-term goals, 23
Love, Kristy, 41
Loyalty, 99

Magazines, placement of, 151
Market conditions, 156–157
Marketing, generally:

branding your business, 98–100,
114

expenses, 93
importance of, 26, 95–96
materials, 20. See also Brochures;

Career Book; Postcards
online strategies, 111–112
plan, writing guidelines, 27, 84,

96–98, 156, 159
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presentations, 97–98, 104,
107–111, 122

to the public, 95, 105–107
to real estate community, 95,

101–105
trade shows, 112–113

Master bathroom, sample
inventory, 197

Master bedroom, sample
inventory, 196

Master ASPM designation, 16,
100, 111, 114

Media:
interaction with, 97
marketing to the public, 106

Meetings:
guidelines for, 84–85, 92
with real estate community, 96,

102–103
with real estate professionals,

119–120, 122–123
Merchandising, 1
Merchant account:

opening, 55–56
purpose of, 83, 142

Mileage, as business 
expense, 54

Min, Jasmin, 39
Mission, as high concept, 37
Mission statement, 36–38, 42, 88,

99, 111, 115
Moderate level of activity, 93
Mold, 71, 211
Mortgage brokers, 117, 121
Motivation, importance of, 78
Moving

checklist for, 215–218
packing, 138
pads, 152

Multinational corporations, 51
Music, Staging criteria, 151, 205,

208
Must-do list, 81

Naming your business, 28
National Association of Realtors,

22, 159
Negotiation skills, 159
Neighborhood, 63, 68, 72, 102,

117–118
Net earnings, 94
Networking, 91, 96, 106, 113, 116
New construction, 73, 97
Newsletters, 124, 126
Newspaper ads, 102, 124
Norris, Jennie, 13–14

Occupied homes, rentals for, 142
Odors:

discussion about, 83
elimination strategies, 65, 130,

208, 210–211
Office:

equipment, types of, 92–93
expenses, types of, 92–93
home. See Home office
supplies, 31–32,152–153

1-800-GOT-JUNK, 18, 153
Open houses, 122–123, 156
Optimism, 167
Overhead, 92, 160
Ownership of property, sample

documentation, 178, 188

Packing, 138
Paint/painting:

color selection, 66
importance of, 134, 136
professional, 65
Sherwin Williams, 153

Partnerships, 28
Patios, 213
Payment:

from homeowners, 70, 159
sample documentation,

172–173, 181
types of, 142
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Payroll:
service, functions of, 60
taxes, 58

Persistence, importance of, 153
Personal appearance, 111
Personality, importance of, 98
Pets, 130
Photographs:

before-and-after, 101, 103, 108,
115, 120, 131–133, 146

in consultation report, 82
Staging criteria, 208, 211
use of, 31, 65, 84, 88, 101, 

111, 130
Photography, sample

documentation, 176, 186,
191–192

Physical Staging, 87
Picture hanging guidelines, 136
Pier 1, 153
Pillows, decorative, 149
Planning stage, 137
Plants, 213. See also Houseplants;

Landscaping
Plant stands, 150–151
Plumbing system, 67
PODS (Portable on-demand

storage), 18, 153
Porch(es):

sagging, 10
Staging criteria, 213

Postcards, 108, 121, 124, 126
Post office boxes, 29
PowerPoint presentations, 108
Presentation:

of consultation report, 82
guidelines for, 68
key phrases for, 119–120
marketing, 97–98, 104,

107–111, 122
real estate professionals,

119–120, 122

Press releases, 97. See also
Publicity release

Pre-Stage cleaning, sample
documentation, 177, 187

Price of property:
influential factors, 73, 91–92
miscalculations, 92 
presentation discussion of, 108
reductions, 77–78
significance of, 156–157

Print materials, 20. See also
Brochures; Career Book;
Newsletters; Postcards

Privacy issues, 108
Problem-solving skills, 2, 

135–136
Problem unit, 147
Productive environment,

influential factors, 164
Professional associations:

dues, 93
membership in, 96

Professionalism, 99, 111, 114
Professional policies, 18–20
Property:

description, for consultation,
77, 79

price of, see Price of property
values, influential factors, 72

Props, 145
Publicity release, sample

documentation, 176, 186,
191–192

Public spaces, 164
Pulte Homes, 73, 165
PureAyre, 65
Purpose of room, determination

of, 137

Q-tip clean, 65, 130
Questions from homeowners,

response to, 85
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QuickBooks, 53, 60
Quicken, 53
Quick sales, 71–72
Quilts, 149

Raffia, uses for, 149, 151–152
Reaccessorizing, 139
Reading recommendations, 6, 16,

32, 56, 63, 136
Real estate agents, see Real estate

brokers; Real estate
professionals

ASP designation, 16–17
benefits of Home Staging, 8
communications with, 2, 72
functions of, 71, 83, 158–159
marketing plan, 84 
potential earnings, 201–203
referrals from, 77
staging suggestions, 7
U.S. statistics, 22

Real estate associations,
membership in, 96

Real estate brokers:
Staging applications, 160
tours, 122–123

Real estate community
relationship:

development of, 118–121
expanding, 121–124
importance of, 96, 101–105, 

118
maintaining, 121–124
support staff, 119, 123

Real estate industry, future
directions for, 161–162

Real estate professionals:
future directions for, 158–159
initial contact with, 121–123,

126–127
real estate agent designations,

103

special challenges of working
with, 125–128

working relationship, influential
factors, 117–118

Receipts, 54–55
Receptions, 124
Recommendations, types of, 85
Recordkeeping, importance of,

51–53, 55, 58
References, 101, 115
Referrals, 76–77, 122, 124–125
Registration, with local

municipality/state, 28–29
Relationship building, importance

of, 113, 118–121
Remington Homes, 73, 165
Rental(s):

benefits of, 142
fees, 16
sample agreements, 180–189
sample invoice, 198–199
sources of, 153
types of, 87

Repairs, 208
Reports, consultation, 72, 76,

80–84, 89–90
Reputation, importance of, 78, 98,

127
Respect, importance of, 20, 69,

163
Re-Staging, 161
Retail industry, cooperative deals,

153
Revenue generation, 40
Risk assumption, sample

documentation, 174–175,
183–184, 192–193

Road map, 38–39
Roofing, 9, 71, 213
ROSI (Return on Staging

Investment), 70
Rotary Club, 32, 96, 106–107
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Rowley, Darla, 147
Rugs, 149, 210, 211
Rule of three, 145

Safety issues, 66
Sales/selling:

Barb’s recipe for, 156
history of, 156–157
statistics, 88, 144

Sample documentation:
Furniture and Accessories

Rental Agreement, 180–189
Homeowner Agreement,

190–194
Home Staging Services

Agreement, 171–179
Schwarz, Barb:

contact information, 230
professional background, 2–6
reputation, 78
speaking engagements, 7,

109–111, 159, 167
Staging guidelines, see Barb’s

Staging guidelines
Three C’s of Staging, 108, 130 

Sellers, see Homeowners
Senior citizens:

senior market, 40
StagedHomes web site for, 167
Staging for, 166–167

SeniorStages.com, 167
Services Agreement, sample,

171–179
Severability, sample

documentation, 178, 188
Sheet sets, 148. See also Bedding
Shopping guidelines, 92, 140–141
Short-term goals, 23
Skoglund, Dan, 56, 70
Slogan, 99
Soft surfaces, balance with hard

surfaces, 139
Sole proprietorship, 28

Soroptimists, 96
Spaciousness, illusion of, 66
Speaking engagements, 109–111,

159, 167
Square footage, 77, 79
Staged4more Home Staging

Services, 22
StagedHomes.com:

ASP training, 15, 51
as information resource, 4–6,

31–32, 94, 100, 111, 114–115,
119, 135–136, 153, 167

merchant account 
application, 56

philosophy of, 70
products for sale, 65, 151–152
Staged homes survey, 11–12
working with builders, 73

Stagers-in-training, 83–84
Stage® trademark, 19
Staging criteria, see specific

rooms/areas
Staging-eye approach, 64
Staging Service Week, 18
Staging skills, 27
Staging to Live, 106–107,

162–163
Staging to Work, 163–164
Staging University:

access to, 16, 20, 115
downloading files from, 32
establishment of, 5
functions of, 17, 32

Starting a business:
benefits of, 22–23
checklist for, 28–32
goal-setting, 23–25, 96
information resources, 33
office expenses, 92–93
professional conduct, 91
success factors, 25–27, 90

State agencies, as information
resource, 28–29
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Index 243

Stationery, 29, 31–32. See also
Business cards

Storage:
suggestions, 78, 81, 212
units, 143
for valuables, 208

Stuffed animals, 150
Success:

factors, 25–27
stories, 8–9, 13–14, 18, 144, 

168
Suppliers, 118. See also Vendors
Switch plates, 81

Tables, placement of, 149–150
Tag sales, 145
Tanfani, Donna, 14
Target market:

date, 77
identification of, 36, 39–40

Tax advisor, functions of, 45
Tax issues:

deductions, 141–142
independent contractors, 58–59
payroll, 59–60
tax forms, 59
unemployment, 60
withholding, 59

Teamwork, benefits of, 84, 92, 158
Telephone service, 30
Terms of agreement, significance

of, 156–157
Testimonials, 88, 101, 111
Thank-you letters, 88
Titanic principle, 135
Toastmasters International, 32,

107, 109–110
Tobacco odor, 130
Tools, inventory suggestions,

151–152
Touring the house, 

see Walk-throughs
Towels, 149, 210

Toys, 150, 213–214
Trademark protection, 20
Trade shows, 112–113
Tranquil environment, influential

factors, 164
Transportation expenses, 92
Travel reimbursement, 79, 87
Trees/treework, 150, 213. See also

Landscaping
Trucking expenses, 92
Trust development strategies, 68,

101

Unemployment taxes, 60
Unloading time, 87
Utility expenses, 93

Vacant homes/property:
rental needs, 142
sales statistics, 144
Staging guidelines, 84, 87, 140,

144–147
Valuables, storage of, 208
Value of staging, 71–74
Value system, 98
Vendors, working with, 118, 153
View, importance of, 137
Vignettes, creation of, 66, 145
Vinyl flooring, 81
Visual aids, 109
Voice mail, 30

Walk-throughs:
importance of, 76, 78, 92, 122,

145, 147
note-taking guidelines, 84

Walkways, 213
Walls:

cleaning, 130, 134
Staging criteria, 207, 212

Warranties, sample documentation,
175–176, 185–186, 
193–194
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Web sites, see specific web sites
design guidelines, 111–112
as information resource, 100,

114–115
Welcome Wagon, 32, 106
Welsh, Mariagrace, 136–137
Whitehead, Wendy, 166
Windows:

replacement of, 71
Staging criteria, 208
washing/cleaning, 65, 81, 

135
Window treatments:

cleaning, 130
selection of, 66, 135, 148
showing instructions, 205
Staging criteria, 208

Withholding taxes, 59
Women’s clubs, membership in,

32, 96, 107
Women’s Council of Realtors

(WCR), 96
Word-of-mouth referrals, 98, 102,

117
Work flow, 127
Working relationship,

establishment of, 69–70
Workload, planning for, 93–94
Writing guidelines:

business plan, 36, 42
marketing plan, 27, 96–98
mission statement, 37–38

Yard sales, 141–142
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