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building exercise, 151–152; and technol-
ogy road map, 150–151

Fundraising online: campaigns for, 259–260;
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MaintainIT project, 186
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product evaluation, 92; and salary bench-
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On-board graphics, 161
On-boarding, 127–128
One-time action takers, 201
Online audience. See Internet program
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for, 237–242; and content management,
216; and data management, 217; and de-
sign, 253; and engagement, 217–218; evalu-
ation of, 234–242; and funding, 217; and
human resources, 217; and listening, 216;
and metrics, 234–242; planning for, 214–
215; and time management, 217; and track-
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munications; Internet program; Website

Online fundraising. See Fundraising online
Online office application suites, 165, 166
Online user behavior. See Internet program
Open rate, and email, 236, 266–268
Open source software, 92–93
OpenOffice, 165
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Operating systems (OS), 164–165
Operational process engineering, 14–15
Opt-out rates of email, monitoring of, 197–198
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Organizational planning, 81–82
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Traffic, increasing of to website, 229
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