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A
Accessories, QVC introduction, 44
Advertising, usage, 94–95
Agent

definition, 132
usage, 35–41

Airdate, proposal, 106
Airtimes

control, 105–107
quality, increase, 106–107

Ali, Muhammad, 115
Amazon.com

T-call usage, 71
upsell, example, 91

American Marketing Association, 125
Appearance, promotion, 94–96
Ask the Inventors, 125

B
Backorder, 85

definition, 132
importance, 88

Backyard fence
approach, 63–64, 75
selling, definition, 132

Baseline price awareness, 93
Beauty products, QVC introduction, 44
Bell curve, definition, 132
Bonus offerings, announcement. 

See Infomercials
Books, usage. See Product research
Boom, definition, 132
Bounceback

definition, 132
form, applicability. See Vendor
QVC rejection, 96

B-roll
definition, 132
execution, 68–69

guidelines, 69
Bullet points, 64–65
Business

mistakes, avoidance, 99–107
success, 87

Buyer
communication, 87
impulses, attention, 67–68

Buyer’s Choice award, 114

C
Camera pan, definition, 132
Claims substantiation policy, 59
Close-up

definition, 132
usage, 74

Clothing, television appearance, 70
Coaching group, questions, 93
Commercials, 7–8
Communication, ability, 102–103
Complementary product, 89–90
Computer data, usage, 80
Consumer Electronics Show, 127
Consumers, direct sales, 20–24
Consumer trade show

definition, 132
importance, 67

Cooking/dining products, QVC 
introduction, 45

Coordinating producer, definition, 132
Copyrights, usage, 29
Co-venture, 110–111

definition, 132–133
Craft & Hobby Association, 127
Crafts products, QVC introduction, 47
Craigslist, potential, 87
Creative financing, usage (example), 

60–61
Cross-promote, definition, 133

Index
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Customer
base, products (addition), 90
introduction, 119–120
service representative, order taking, 90

D
Deferred payment, definition, 133
Demonstrations

checking, 81
example, 66
length, problems, 68–69

Demonstrators
selection, mistakes, 102–103
success, impact, 103–104

Digital camera, selling points (example), 65
Digital imaging, check-in, 78
Direct response television (DRTV), 

definition, 133
Distributor, definition, 133
Drop ship, definition, 133

E
Earpiece

definition, 133
fitting, 74

Easy pay, definition, 133
eBay, potential, 87
Economies of scale, 92

definition, 133
Electronic Retailing Association, 125
Electronics, QVC introduction, 46
Electronics (gear), preparation, 81
ESPN, conversation (protocol), 74
Expert status, gaining, 116

F
Federal Communications Commission 

(FCC), 80
definition, 133

Federal Trade Commission (FTC), 125
Field training, 67–68

importance, 67
Financials, revenue (addition), 110
Financial statements, 85–86
First meeting. See Quality Value Convenience
First-time buyers, number, 79
Free Resources, 87, 96

Frequently Asked Questions (FAQs), 
129–131

Freund Container, resource information, 128
Fulfillment, definition, 133
Fulfillment house, definition, 134
Full motion video (FMV)

check-in, 78
definition, 133

G
George Little Management (GLM), 127
Gillette, King

Painter, impact, 93–94
razor sales, 93

success, 94
GLM. See George Little Management
Goods, sale (amount), 85
Google Patent Search, 125
Gourmet food, QVC introduction, 45
Green room

definition, 134
attendance. See Quality Value 

Convenience
Guest Excellence Seminar, attendance, 63

H
Hair

definition, 134
television appearance, 70

Holiday products, QVC introduction, 47
Home décor, QVC introduction, 45–46
Home improvement products, QVC 

introduction, 46
Home shopping

channels, 8–9, 126
phenomenon, 7

Home Shopping Network (HSN)
competition, mistake, 105
definition, 134
opportunities, 9
purchase order, 99
resource information, 126

Host promo, definition, 134

I
Inexperience, impact, 101
Infomercials, 7–8

bonus offerings, announcement, 91
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contrast. See Quality Value Convenience
definition, 134
overview, 20–24

Information, broadcast, 80
Initial orders, receiving (consideration), 

109–110
Intellectual Property Law Server, 125
Interest-gaining investment vehicles, 85–86
International Home & Housewares Show, 128
International Licensing Industry 

Merchandisers’ Association, 125
Internet

marketing, 95
options, 87
power, 96
usage. See Product research

Introductory price (IP), definition, 134
Inventions

advancement, 117–118
impact, 118
perspective, change, 120–121

Invention submission companies, 26–28
Inventory, usage, 79

J
Jewelry, QVC introduction, 45

K
Keystone pricing, definition, 134

L
Laser shot

completion, 78
definition, 134

Lavaliere microphone
definition, 134
fitting, 74

Lead time, definition, 134
Leisure, QVC introduction, 47
Letterman, David (segment), 73
Liability insurance

importance, 30
QVC requirement, 59

Licensing, definition, 134
Line producer

captain status, 78
definition, 134

Live broadcast, changes, 77

Long description form, 58–59
Loss leader, 91

adaptation, 91–93
definition, 134

M
Magazines, usage. See Product research
Mailers, definition, 134
Mail-in submissions, usage. See Quality Value 

Convenience
Mail-order catalogs, 7
Makeup

definition, 134
television appearance, 70

Manufacturing, resource information, 128
MarketingSherpa, 126
Market research, broadening, 65–66
Mass market

ability, 17
definition, 134

Mass media, definition, 135
Master shot

definition, 135
usage, 74

Materials, small order, 91–92
Meetings. See Quality Value Convenience
Merchandise, nonsale (protocol), 

87–88
Minnesota’s Inventor’s Congress, 126
Mistakes. See Business

list, 99–107
Momentum

building, 93–94
importance, 95

Monitor
definition, 135
placement. See Quality Value Convenience

N
National Inventor Fraud Center, 126

Networking, 110–111
definition, 135
usage. See Quality Value Convenience

Niche product
definition, 135
impact, 123
profit, 1

Nondisclosure forms, usage, 30
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O
On-air appearance, payment process, 85
On-air demonstrators, impact (problems). 

See Testimonial calls
On-air guest personality, demonstrations, 

105
On-air sales. See Quality Value Convenience

training, 66–67
One shot, definition, 135
One time only (OTO), definition, 135
On-screen sales numbers, appearance, 80
Open call

attendance. See Quality Value 
Convenience

definition, 135
Orders, risks, 100
Overnight test spot, movement, 93
Overseas purchase orders, 114
Overstock.com, 87

P
Packaging, resource information, 128
Painter, William, 93–94

impact. See Gillette
Patents

provisional applications, 30
usage, 25–26

Payment process, 85–86
Popeil, Ron, 91
Presentation. See Quality Value Convenience

interruption, 118–119
Price per unit, obtaining, 92
Product research, 13–16

Internet, usage, 13–14
magazines/books, usage, 16
trade shows, usage, 14–16

Products. See Complementary product
acceptance pitch, 49
addition. See Customer
appearances, repetition (importance), 95
change, importance, 101
convenience, importance, 55–56
creation, impact, 90–91
defects, mistake, 104–105
dubner, definition, 135
exposure

experience, 110
increase, 90

finding/creating, 11
improvement, 12–13
life cycle, 100
number, QVC introduction, 44
pipeline, definition, 135
postacceptance process, 57
presentation, 51–54

advice, 53
protection process, 25
quality, importance, 54
QVC examination, 43
sale

addition, 90
mistake, 99–100

showcase, definition, 135
submission process, 58–61

requirements, 58–60
value, importance, 55
warning signs, 101
words, association (importance), 83

Professionals, relationships (building), 
114–116

Profit. See Niche product
margin

definition, 135
increase, 92

sacrifice, impact, 94
Promotions, elements, 114–115
Prototype

building, importance, 100
definition, 135

Provisional application for patent. 
See Patents

Publicity, necessity, 115
Purchase order

definition, 135
receiving, 104

Q
Qcard, definition, 135
Quad screen footage, QVC refusal, 69
Quality Assurance (QA) submission form, 60

success, preparation (advice), 60
Quality Value Convenience (QVC)

appearance, difficulty, 31
arrival, 78
attendance, 77–78
competition, mistake, 105
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conclusions, 123–124
daily activity, 77
definition, 135
examination. See Products
first meeting, 49

research, 49–51
format, time limitation, 65
future, 117
Germany, 111–114
green room

attendance, 79
encounter, ripple effect, 114

infomercials, contrast, 21–24
summary, 24

invisible people, 83
key launches, scheduling, 5
mail-in submissions, usage, 32–33
mindset, 54–56
monitors, placement, 73
networking, usage, 33–34
on-air segment, blue card (completion), 65
open call, attendance, 33
opportunities, 9
overnight appearances, 114
overseas

broadcasts, 111
operations, 113–114

payment outlook, 85–86
planners, impact, 83–84
presentation

conclusion, 81–82
example, 73–75

primary item, price (expectation), 92
product

postacceptance process, 57
sale, 3–4

purchase order, 99
releases, signing, 78
requirement. See Liability insurance
resource information, 126
return, request, 84
sales

comparisons, 113–114
philosophy, training, 64

sets
composition, 73
number, 79

shipping deadline, 104

size, 2
stages, number, 79
store sales, contrast, 18–119
studios (Queensboro), arrival, 112
success, 3

absence, meaning, 86–87
thirty-day return policy, 86
United Kingdom, 111–114
unreachables, 83
vendor

definition, 135
guidelines, 69

R
Resource directory, 125–128
Retail price, definition, 136
Retail stores, product sales, 109–110
Returns, 85

inspection, 86
process, 86–88

Return to vendor (RTV), 86–87
definition, 136
triggering, 86

Revenue, increase, 90
Revenue per sale, increase, 90
Ronco spray gun, infomercial example, 20
Rosie O’ Donnell Show, appearance, 114
RTV. See Return to vendor

S
Sales

experience, 84
tracking, 87

School, Home & Office Products 
Association, 128

Scrolls, QVC refusal, 69
Search engines, appearance, 97
Selling points, example. See Digital camera
Sellout, 80
Set, definition, 136
Setup, completion, 79
Shoes, QVC introduction, 44
SKU. See Stock keeping unit
Small Business Administration (SBA), 126
Small business owners, mistakes, 104
Social proof, definition, 136
Sold out, importance, 83
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Sports/fitness products, 
QVC introduction, 47

Static shot, definition, 136
Step-process

execution, 68
preparation, 68

Stock keeping unit (Sku), definition, 136
Store sales

contrast. See Quality Value Convenience
overview, 17–19

Stories, sale, 69–70
Studio operations desk

arrival, 81
definition, 136

Success
drivers, 89
increase, 109
opportunity, 112–113
preservation, 105–107
story, 83

Suggested retail price, definition, 136
Surge, 85

definition, 136
importance, 88

T
Taped testimonials, QVC refusal, 69
T-calls. See Testimonial calls
Television appearance

components, 70
preparation, 63

Television sales manager, definition, 136
Tell-a-friend script

bonus, attachment, 95
effectiveness, loss, 95

Templates, 118
checking, importance, 104–105

Testimonial calls (T-calls)
definition, 136
exploitation, 71
flow control, on-air demonstrators 

(impact, problem), 72
importance, 72
usage, 71–72. See also Amazon.com

Text graphics, QVC refusal, 69
Thomas Register, resource information, 128
Today’s Special Value (TSV), 5

definition, 136

presale, impact, 97
Toys, QVC introduction
Trademarks, usage, 28–29
Trade secrets, usage, 29–30
Trade show

definition, 136
marketing, 34–35
resource information, 126–128
usage. See Product research

Trade Show Week, 128
Travel, opportunity, 112–113
Trend tools, 128
Two shot, definition, 137

U
Uline, resource information, 128
United Inventor’s Association, 126
United States Copyright Office, 126
United States Patent and Trademark Office 

(USPTO), 30, 126
Units, sale (calculations), 84
Unreachables. See Quality Value 

Convenience
Upsell

definition, 137
example. See Amazon.com
Popeil usage, 91
product, development, 92–93
usage, 89–91

V
Vendor

airtime, selection (importance), 106
bounceback form, applicability, 59
information sheet, 59
payments, delays, 85

Ventures. See Co-ventures
Visual image, television appearance, 70

W
Warranties, applicability, 60
Web site

solicitations, absence, 96
usage/benefit, 96–97

Wholesale, definition, 137
Words

association. See Products
Words, importance, 83
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