
Index

• Symbols and 
Numerics •
3-way linking, 325–326
4-way linking, 325–326
301 Redirect, 406
5280 (magazine), 212

• A •
<A> tag, 298–299
access logs, 76
AdBrite, 332
“add url”, searching for, 326–327
adding

body text, 117
business listings to local searches, 207–209

add-ons, 22, 24
Adobe Reader download page, 300
AdPro, 234
Advanced Web Metrics with Google 

Analytics (Clifton), 404
advertising for links, 329–330
advertising pages, 164–165
AdWords (Google), 82, 389
aesthetics, 68–70
affi liate pages, 164–165
affi liates, thin, 372
aging delay, 55
Alexa Sparky add–on, 24
Alexa toolbar, 22, 24–25, 401–402
algorithms, 10, 360
allinurl: search syntax, 101
ALT= attribute, 116
AltaVista, 18
Amazon, 59–60, 62, 269–270
analyzing

competition
competitive analysis, 94–95
competitor ranking, 48–49
overview, 46–48
site traffi c, 403–405

keywords. See also analyzing keywords, 
tools for

access logs, 76
ambiguous terms, 96
brainstorming with colleagues, 77
broad terms, 96–97
cleaning up list, 93
company names, 80
competitive analysis, 94–95
competitor keyword tags, 77
defi ned, 76
geo-specifi c terms, 80
hyphens, 80
identifying obvious keywords, 76
meaning of terms, 96
merged words, 79
picking combinations, 97
product names, 80
singular compared with plural, 79–80
spelling mistakes, 77–79
split words, 79
synonyms, 79

analyzing keywords, tools for
Google Keyword Tool, 82–86
KeywordSpy, 98
overview, 81–82
Trellian’s Keyword Discovery, 98
Wordtracker

cleaning up lists, 93
competitive analysis, 94–95
creating projects, 88–90
Find Keyword search options, 92–93
Find Keywords tool, 90–92
overview, 86–88

Wordze, 98
anchor text, 298
animation (Flash), 39, 138–139
announcement sites, linking from, 319
AOL Shopping, 266
AOL.com, 16, 17
Article Dashboard, 184
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articles
libraries, 338–339
writing, 340

Ask Local, 206
Ask.com

IQ (Interesting Queries), 396
local search, 197–198
overview, 256, 261
reporting tricks, 170
statistics, 17
toolbar, 23

asking for links, 321–322
ASP scripts, 104
association sites, linking from, 318
AT&T YellowPages.com, 217
attributions for borrowed content, 180
audience reach, 16
automatic updates, 186

• B •
backlinks

defi ned, 307
fi nding, 284–285
importance of, 294

BackPage.com, 268
banned sites, 359
BBS (bulletin board system), 192
Become shopping service, 266
Best-Price shopping service, 266
Bing Local Search, 206
Bing Shopping, 256, 261
bit.ly, 217
BizRate, 256, 263
blocking searchbots, 123–124
Blogger, 192–193
blogs

blogging, 61
borrowed content, 176, 192–193
linking from, 342
overview, 328–329
spam, 193, 342

body text, adding, 117
book

icons, 4–5
organization, 3–4

borrowing content
blogs, 192–193
content–syndication sites, 183–186
copyleft, 189–190
copyright, 177–178
duplicated content, 193–194
e-mail newsletters, 180–182
government sources, 182–183
keywords, 179
message boards, 192
open content, 189–190
overview, 176–177
press releases, 190–191
product information, 179–180
Q&A areas, 191–192
RSS syndication feeds, 187–189
search results pages, 190
traditional syndication services, 186–187
Web sites, 180–182

Boston.com, 217
bots, 10
Brafton, 187
brainstorming for keywords, 77
Brin, Sergey (Google founder), 286, 289
broken links, checking for, 400–401
browser-side inclusion, 185, 336
browser-side instructions, 104
building links with links, 330
bulletin board systems (BBS), 192
Burmeister, Mary (author)

HTML 4 For Dummies, 2
BuyCheapr shopping service, 266
buying links, 331–333

• C •
caches, 28
Cascading Style Sheets (CSS)

compared with <H> tags, 117–119
creating headers, 118
external fi les, 143
overview, 103

CatalogCity shopping service, 267
Chaney, Paul (author)

Digital Handshake: Seven Proven 
Strategies to Grow Your Business 
Using Social Media, The, 352
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ChannelAdvisor.com, 279
checking

for broken links, 400–401
density, 106–107
for duplication, 406
prominence, 106
site rank, 398–400
spelling, 68, 77–79
for theft, 406

CIA’s Electronic Reading Room, 183
classifi ed-ad sites, 255, 267–268
client-side instructions, 104
Clifton, Brian (author)

Advanced Web Metrics with Google 
Analytics, 404

cloaking, 150, 165, 166–168
Comcast Search, 17
community, site usefulness, 61
company names, 121–122
comparing SEO fi rms, 383
Compete Browser Extension add–on, 22
Compete.com toolbar, 22
competitive analysis

competitor ranking, 48–49
overview, 46–48
performing, 94–95
process of, 94–95

competitor keyword tags, 77
content

borrowing from others
blogs, 192–193
content-syndication sites, 183–186
copyleft, 189–190
copyright, 177–178
duplicated content, 193–194
e-mail newsletters, 180–182
government sources, 182–183
keywords, 179
message boards, 192
open content, 189–190
overview, 176–177
press releases, 190–191
product information, 179–180
Q&A areas, 191–192
RSS syndication feeds, 176, 187–189

search results pages, 190
traditional syndication services, 

176, 186–187
Web sites, 180–182

controlling, 53
creating, 172–177
defi ned, 171
duplicating, 193–194
giving away, 329
hosted, 336
overview, 61, 171–172, 191–192
showing bias for, 63–64
syndicated

article libraries, 338–339
content-syndication sites, 176, 183–186
duplicated content, 193–194
high-value article sites, 340–341
hiring content writers, 175–176
overview, 335–336, 341–342
registering with services, 339
RSS Syndication feeds, 176, 187–188
technologies for, 336–337
tips for, 337–338
traditional syndication services, 

176, 186–187
utilities, 341
writing articles, 340

Web page, 38–40
writing, 173–174

content-rich Web site, 172
content-syndication sites, 176, 183–186
context-sensitive PageRank, 295
controlling

links, 54, 308–309
search engine variables, 52–55

conversion rates, 60
cookie-based navigation systems, 150–152
cookies, 148, 150
CoolSavings shopping service, 266
copying and pasting from MS Word, 144
copyleft, 176, 189–190
copyright

copyright infringement, 177
government sources, 182
law, 177
open content, 189
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copyright (continued)

overview, 177–178, 180–182
press releases, 176
summarizing online articles, 174
syndication and, 337–338

Copyscape, 406
cost, myths about, 388
CPC (cost-per-click) systems, 257
Craigslist.com, 267–268
creating

data fi les, 278–279
directory structures, 108–109
headers, 117–119
individual sheets, 275–278
keyworded pages, 56
linkbait, 321
links, 120–121
navigation structures, 122–123
readable pages, 56
sitemaps, 227
spreadsheets, 273
Wordtracker projects, 88–90

Creating Web Pages For Dummies 
(Smith), 21

Creative Commons, 190
CSS (Cascading Style Sheets)

compared with <H> tags, 117–119
creating headers, 118
external fi les, 143
overview, 103

Cutts, Matt (Google employee), 394

• D •
dangling pages, 66, 120
data fi les, 278–279
data management

creating
data fi les, 278–279
individual sheets, 275–278
spreadsheets, 273

formatting guidelines, 272–273
getting product URLs, 273–275
overview, 270–271, 279–280
required, 271–272
uploading data fi les, 278–279

database parameters, 387
datafeed, 270
datafeed fi le, 258

DealTime.com, 256
de-indexing, 359
delimited, 271
density, checking, 106–107
derivative works, 178, 189
DESCRIPTION meta tag, 37–38, 111–113
Dex, 217
Digital Handshake: Seven Proven 

Strategies to Grow Your Business 
Using Social Media, The (Chaney), 352

diluting bad reviews, 215
directories

search
compared with search engines, 237–239
fi nding specialized directories, 245–250
local-local, 212–213
overview, 11–12, 235
registering with, 317
signifi cance of, 239–240
submitting, 241–252
using local directories, 251

shopping
AOL Shopping, 266
Ask.com, 260, 261
Become, 266
Best-Price, 266
Bing Shopping, 261
BizRate, 263
BuyCheapr, 266
CatalogCity, 267
CoolSavings, 266
data fi les, 270–279
Dogpile, 266
Google Product Search, 257–258
Kelkoo, 266
Lycos Shopping, 266
mergers, 263
mySimon, 266
NexTag, 263–264
PayPal Shopping, 266
PrecioMania, 259–260
PriceCentral, 267
PriceGrabber, 259–260
PriceSCAN, 265
Pricewatch, 264–265
PricingCentral, 267
product indexes, 256–257
Pronto, 261
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Shop.com, 267
ShopCompanion, 267
ShopLocal, 267
Shopmania, 267
Shopper.com, 267
Shopping.com, 261–263
Shopzilla, 263
Smarter, 267
StreetPrices.com, 267
TheFind, 261
where people search, 253–256
Yahoo! Shopping, 259–260

directory structure, 108–109
disabling Java and scripting, 104, 135–137
discussion groups, linking from, 328
DMOZ Open Directory Project, 184, 187, 190
documents

frame-defi nition, 36
frameset, 127

document.write, 142
Dogpile shopping service, 266
domain names

fi nding problems with, 373
searching for, 364–365
selecting, 100–102

domains (parked), 372
Don’t Make Me Think (Krug), 409
doorway pages, 164–165
DT Whois add-on, 22
duplication

checking for, 406
of pages and sites, 163, 193–194

dynamic IP number, 200, 201–202
Dynamic Submission, 234
dynamic Web pages, 32–33, 144–148

• E •
eBay, 269
eBayclassifi eds.com, 268
e-commerce sites

Amazon, 269–270
defi ned, 255
eBay, 269
overview, 268–269
statistics on, 196

editing Web pages, 68
Electronic Reading Room (CIA), 183

e-mail newsletters, using content from, 
176, 180–182

EmailWire, 191, 319
embedded text, avoiding in images, 139–140
ePage.com, 268
Epinions.com, 256
event handlers, 135
ExactSeek, 233
Examiner.com, 340
exporting keyword lists, 93
external fi les, 141, 143
Ezine Locator, 181
EZineArticles.com, 184
EzineHub, 181
Ezine-Universe, 181

• F •
Facebook, 346
fair use, 174, 178
FBI’s Freedom of Information, 183
featured clients, linking from, 318–319
Featurewell, 187
FedWorld, 183
Feedzilla, 188
FFA (Free for All) page, 333–334
fi elds (hidden), 162
fi les

data, 278–279
datafeed, 258
external, 141, 143
naming, 108
orphaned, 180

Fillz.com, 280
Find keywords tool, 90–92
fi nding

domain name problems, 373
hosting companies, 100
keyword density, 403
local systems, 211–212
on-page problems, 372–373
specialized directories, 245–250

Firebug
add-on, 22
installing, 402–403

Firefox (Mozilla)
add-ons, 22
NoDoFollow plugin, 305

5280 (magazine), 212
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Flash animations
eliminating, 39
limiting, 138–139

Flickr, 346
formatting

guidelines, 272–273
text, 119

forums
DMOZ, 245
using content from, 176, 192

forwarded pages, 153
4-way linking, 325–326
framed site, 125
frame–defi nition document, 36, 127
frames, 35–36, 125–127
frameset document, 127
framesets, opening pages in, 131–132
Free for All (FFA) page, 333–334
Free Press Release, 19, 191
Freedom of Information (FBI), 183
FreeSticky.com, 184
freshmeat, 189
Froogle, 256, 257–258

• G •
gateway pages, 164–165
generating links

advertising, 329–330
asking

employees, 317–318
friends and family, 317
other sites for links, 322

blogs, 328–330
building links, 330
buying links with services, 331–333
contacting

association sites, 318
companies you do business with, 318
manufacturers’ Web sites, 318

creating “linkbait”, 321
discussion groups, 328
featured clients, 318–319
Free for All (FFA) pages, 333–334
give away content, 329
linking to competition, 321–322
offl ine PR, 329
overview, 315–317
problems with, 334

reciprocal link requests, 322–326
registering with search directories, 317
searching for keyword add url, 326–327
sending out press releases, 319–321
submitting to announcement sites and 

newsletters, 319
geolocation

defi ned, 199
masking locations, 202

geo-specifi c keywords, 80
ghost pages, 164–165
Gigablast, 233
GoArticles.com, 184
GoDataFeed, 279
Google

algorithm, 360
blog-search function, 189
highlighting on, 46–47
indexing in, 28–29
link analysis, 310
link submissions to, 224
local search, 197–198
partners, myths about, 388–389
penalties

analysis of, 361–362
crawling Web site status, 366–367
Google Webmaster console 

messages, 366
indexed pages, 362–363
overview, 359–361, 368–370
page count in index, 364
penalty checkers, 367–368
searching for domain names, 

364, 364–365
searching for text strings in 

home page, 365
searching for text strings in 
<TITLE> tag, 365

“suspicious” fl ag, 363–364
products and services

AdWords, 82, 389
API, 399
Global add-on, 22
Google Analytics, 100, 404
Google Count, 94
Google Insight, 395
Google Maps/Google Places, 206
Google Product Search, 256, 257–258
Google Singapore, 217
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Google Tags, 210
Google Trends, 395
Google TV, 356
Google Zeitgeist, 395
Keyword Tool, 82–86
Search Engine Optimization Starter 

Guide, 393
Sitemap Generator program, 227
Webmaster accounts, 228
Webmaster Central blog, 193–194, 394
Webmaster Guidelines, 371
Webmaster Help Center, 392
Webmaster Help Group, 394
Webmaster tools, 231

on purchased links, 331–333
reporting to, 170
sandbox, 55
searches, 16
statistics, 16–17, 17
toolbar, 22–24

Google Spam Team Quality Rater 
Guidelines, 361, 371

Google Toolbar, 291–294, 310
Google Webmaster console messages, 366
Googlebombing, 300–301
GoogleRankings, 399
government materials sources, 176, 182–183
Government Printing Offi ce, 183
graphics, replacing with text, 65

• H •
<H> tags, compared with CSS, 117–119
headers, 117–119
HealthGrades.com, 215
hidden fi elds, 162
hidden layers, 162
hiding

keywords, 160–162
links, 162–163

hierarchical system, 200
highlighting on Google, 46–47
highly targeted keyword phrases, 49–50
HighRankings.com, 395
high-value article sites, 340–341
hit logs, 76
home page, searching for text strings in, 365
hosted content, 186, 336
hosting company, fi nding, 100

hostnames, 201
Hot Product News, 191
hotspots, 153
HTML 4 For Dummies (Tittel and 

Burmeister), 2
HTML (HyperText Markup Language)

defi ned, 21
frames, 127–132

HTML, XHTML, & CSS For Dummies 
(Tittel and Noble), 21

hubs, 296–297
HyperText Markup Language (HTML)

defi ned, 21
frames, 127–132

hyphens, in keywords, 80

• I •
icons, explained, 4–5
IdeaMarketers.com, 184
identifying

fake PageRank, 408
keywords, 76
links that are not links, 303–305
nofollow links, 305

<iframe> tag, 185
iframes, 132–133
image maps, 143, 153–154
images

avoiding embedded text in, 139–140
replacing with text, 39, 65

<IMG> tag, 116
improving optimization

navigation systems
cookie-based, 150–152
fi xing problems, 137
invisible, 133–137
Java, disabling, 135–137
navigation bars, 66
overview, 133–134
scripting, disabling, 135–137
source code, 134–135
text links, 66
unreadable, 32

PageRank
algorithm, 288–290
compared with keywords, 301
defi ned, 286
identifying fake, 408
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improving optimization (continued)

leaking, 294–295
measuring, 291–294
overview, 286–288

inclusion, 185, 336–337
Index page, 66
indexes

meta, 13
nonspidered, 12–13
product

Ask.com, 261
Bing Shopping, 261
BizRate, 263
defi ned, 255
Google Product Search, 257–258
NexTag, 263–264
overview, 256–257
PrecioMania, 259–260
PriceGrabber, 259–260
PriceSCAN, 265
Pricewatch, 264–265
Pronto, 261
Shopping.com, 261–263
Shopzilla, 263
TheFind, 261
Yahoo! Shopping, 259–260

types of, 255
indexing

in Google, 28–29
in Open Directory Project, 30–31
overview, 27
reasons for not having Web site indexed, 

370–371
on Web sites, 41–42
in Yahoo! and MSN/Bing, 30
in Yahoo! Directory, 30

ineedhits, 234
I-Newswire.com, 191, 320
Information pages, 164–165
injected links, 372
inserting keywords into links, 298–301
installing Firebug, 402–403
internal links, 306
international standard book number 

(ISBN), 272
Internet Protocol (IP), 199–202
Internet Service Providers (ISPs), 201
IP (Internet Protocol), 199–202
IP numbers, 199–202

IQ (Interesting Queries), 396
ISBN (International Standard Book 

Number), 272
ISPs (Internet Service Providers), 201

• J •
Java, disabling, 135–137
JavaScript

external, 141–142
in Web pages, 336

JavaScript Redirects, 372
JoeAnt, 252
Judy’s Book, 215

• K •
KEI (Keyword Effectiveness Index), 94
Kelkoo shopping service, 266
keyboard, programmable, 233
keyword analysis

access logs, 76
ambiguous terms, 96
brainstorming with colleagues, 77
broad terms, 96–97
cleaning up list, 93
company names, 80
competitive analysis, 94–95
competitor keyword tags, 77
defi ned, 76
geo-specifi c terms, 80
hyphens, 80
identifying obvious keywords, 76
meaning of terms, 96
merged words, 79
picking combinations, 97
product names, 80
singular compared with plural, 79–80
spelling mistakes, 77–79
split words, 79
synonyms, 79
tools for

Google Keyword Tool, 82–86
KeywordSpy, 98
overview, 81–82, 98
Trellian’s Keyword Discovery, 98
Wordtracker, 86–95
Wordze, 98

keyword density, 106–107, 403
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Keyword Density Analyzer (SEO Tool), 403
Keyword Discovery (Trellian), 98
Keyword Effectiveness Index (KEI), 94
keyword stacking, 159–160
keyword stuffi ng, 159–160, 372
keyword tags of competitors, 77
keyword tools

Google, 82–86
KeywordSpy, 98
overview, 81–82, 98
Trellian’s Keyword Discovery, 98
Wordtracker, 86–95
Wordze, 98

KeywordDensity.com, 403
keywords

choosing, 95–97
compared with PageRank, 301
concepts, 105–107
controlling, 52
in domain names, 100–101
exporting lists of, 93
hiding, 160–162
highly targeted keyword phrases, 49–50
importance of, 74–75
in links, 298–301
mistakes about, 387, 389
overview, 73–74
pitching, 34–35
placement, 107
shrinking, 160–162
using as content, 179
using in right place, 40
using more, 39–40

KEYWORDS meta tag, 113–114
KeywordSpy, 98
Knol, 341
Krug, Steve (author)

Don’t Make Me Think, 409

• L •
layers (hidden), 162
leaking PageRank, 294–295
libraries (article), 338–339
Library of Congress, 183
Li’l Engine, 368
limiting

multimedia, 64
restructuring, 67

link analysis, 310–315
link farms, 302, 303, 334
link hubs, 296
link popularity

hubs, 296–297
inserting keywords into links, 298–301
neighborhoods, 296–297
page relevance, 295–296
page value, 286–295
PageRank

algorithm, 288–290
leaking, 294–295
measuring, 291–294
overview, 286–288
size of site, 291

recognizing links with no value, 302–305
rules about links, 305–306
search engines and, 283–286
software, 312
TrustRank, 298
valuing links, 301–302

Link Sleuth (Xenu), 400
link submissions, 224–225
LinkAlarm, 400
linkbait, 321
LinkedIn, 346
linking

from association sites, 318
from blogs, 342
from featured clients, 318–319
4-way, 325–326
to other Web sites, 56
sites for inclusion, 224
3-way, 325–326

LinkPopularity.com, 311
links

asking for, 321–322
backlinks

defi ned, 307
fi nding, 284–285
importance of, 294

to “bad neighborhoods”, 373
broken, checking for, 400–401
building links with, 330
controlling, 54, 308–309
creating, 120–121
fi nding problems, 373
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links (continued)

generating
advertising, 329–330
asking employees, 317–318
asking friends and family, 317
asking sites for links, 322
blogs, 328–329
building, 330
buying links with services, 331–333
contacting companies you do business 

with, 318
contacting manufacturer’s Web sites, 318
creating “linkbait”, 321
discussion groups, 328
featured clients, 318–319
fi nding sites linking to competition, 

321–322
Free for All (FFA) pages, 333–334
giving away content, 329
importance of being careful, 334
offl ine PR, 329
overview, 315–317
reciprocal link requests, 322–326
registering with search directories, 317
searching for keyword add url, 326–327
sending out press releases, 319–321
submitting to announcement sites and 

newsletters, 319
getting, 249–250, 349–350
hiding, 162–163
injected, 373
inserting keywords into, 298–301
internal, 306
link analysis, 310–315
overview, 61
pages, 323–325
reciprocal requests

4-way linking, 325–326
getting rid of links pages, 323–325
overview, 322–323
3-way linking, 325–326

sending our press releases, 319–321
from social-networking sites, 348
social-networking sites, 349–350
sold, 373

local directories, 251
localized sites, 199
localizing Web pages, 203–205
local-local directories, 212–213
local-search marketing

defi ned, 195
fi nding local systems, 211–212
how local search works, 199–202
importance of, 196–197
indexes providing local data, 202–203
local-local directories, 212–213
local-search overview, 197–198
localizing Web pages, 203–205
registering for local search, 205–210
review sites, 213–216
Yellow Pages, 216–219

local-search results, 202–203
location specifi c, 218
locations, masking, 202
log-analysis tool, 100
logs (access), 76
long link text, 67
Lycos Shopping, 266

• M •
M2PressWIRE, 191
MajesticSEO, 312
managing

data
creating individual sheets, 275–278
creating spreadsheets, 273
creating/uploading data fi les, 278–279
formatting guidelines, 272–273
getting product URLs, 273–275
overview, 270–271, 279–280
required, 271–272

dynamic Web pages, 144–148
sitelinks, 397–398

manual inclusion, 186, 336
manufacturer’s Web sites, linking from, 318
marketing pages, 164–165
masking locations, 202
MattCutts.com, 394
measuring PageRank, 291–294
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Mercent.com, 279
merchant sites

Amazon, 269–270
eBay, 269
overview, 268–269

merged keywords, 79
mergers, 263
message boards, borrowed content, 176, 192
meta indexes, 13
meta tags, 114–116, 385
MetaCrawler, 86
mirroring pages and sites, 163
mistakes and myths

building sites, 388
cost, 388
database parameters, 387
empty pages, 389
Google partners, 388–389
keywords, 387, 389
meta tags, 385
pay-per-click, 390
session IDs, 387
submissions, 385–387
Web designers, 386
Web developers, 386

Monsoonworks.com, 280
Moreover, 187
moving image maps, 143
Mozilla Firefox

add-ons, 22
NoDoFollow plugin, 305

MS Word, copying and pasting from, 144
MSN/Bing

indexing in, 30
link submissions to, 224
local search, 197–198
reporting to, 170
SEO tips, 393
statistics, 17
toolbar, 23
Webmaster accounts, 228

multimedia, limiting, 64
mySimon shopping service, 266
MySpace, 346

myths and mistakes
building sites, 388
cost, 388
database parameters, 387
empty pages, 389
Google partners, 388–389
keywords, 387, 389
meta tags, 385
pay-per-click, 390
session IDs, 387
submissions, 385–387
Web designers, 386
Web developers, 386

MyWebSearch.com, 17, 217

• N •
naming fi les, 108
National Technical Information Service 

(NTIS), 182
navigation paths, 130–131
navigation structures, 122–123
navigation systems

cookie-based, 150–152
fi xing problems, 137
invisible, 133–137
Java, disabling, 135–137
navigation bars, 66
overview, 133–134
scripting, disabling, 135–137
source code, 134–135
text links, 66
unreadable, 32

neighborhoods of links, 296–297
NetVet’s Electronic Zoo, 246
news readers, 187
NewsKnowledge, 188
newsletters, 319
NexTag, 256, 263–264
niche services, 381
Noble, Jeff (author)

HTML, XHTML, & CSS For Dummies, 21
NoDoFollow add-on, 22
NoDoFollow plugin, 305
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nofollow tag, 305, 342–343
<NOFRAMES> tags, 162
nonspidered indexes, 12–13
<NOSCRIPT> tags, 162
NTIS (National Technical Information 

Service), 182

• O •
obtaining

links, 249–250
product URLs, 273–275

off-channel, 196
offl ine PR, 329
onclick event handler, 135
one-way link exchange, 325–326
online articles, summarizing for content, 174
Online Press Releases, 191
online resources. See also Web sites

AdBrite, 332
AdPro, 234
AltaVista, 18
AOL Shopping, 266
AOL.com, 16, 17
Article Dashboard, 184
article libraries, 338
Ask Local, 206
Ask.com, 206
AT&T YellowPages.com, 217
BackPage.com, 268
Become Shopping service, 266
Best-Price shopping service, 266
Bing Local Search, 206
Bing Shopping, 256, 261
BizRate, 256, 263
Blogger, 192–193
Boston.com, 217
Brafton, 187
BuyCheapr shopping service, 266
CatalogCity shopping service, 267
ChannelAdvisor.com, 279
Comcast Search, 17
Compete.com, 22
CoolSavings shopping service, 266
Copyscape, 406
Craigslist.com, 267–268
DealTime.com, 256
eBay, 269
eBayclassifi eds.com, 268

EmailWire, 191, 319
ePage.com, 268
Epinions.com, 256
ExactSeek, 233
Examiner.com, 340
Ezine Locator, 181
EZineArticles.com, 184
EzineHub, 181
Ezine-Universe, 181
Facebook, 346
Featurewell, 187
FedWorld, 183
Feedzilla, 188
Fillz.com, 280
Flickr, 346
Free Press Release, 19, 191
FreeSticky.com, 184
Gigablast, 233
GoArticles.com, 184
GoDataFeed, 279
HealthGrades.com, 215
HighRankings.com, 395
Hot Product News, 191
IdeaMarketers.com, 184
I-Newswire.com, 191, 320
JoeAnt, 252
Judy’s Book, 215
Kelkoo shopping service, 266
KeywordDensity.com, 403
KeywordSpy, 98
Knol, 341
Li’l Engine, 368
LinkAlarm, 400
LinkedIn, 346
LinkPopularity.com, 311
Lycos Shopping, 266
M2PressWIRE, 191
MajesticSEO, 312
Monsoonworks.com, 280
Moreover, 187
mySimon shopping service, 266
MySpace, 346
MyWebSearch.com, 17, 217
NewsKnowledge, 188
NexTag, 256, 263–264
Online Press Releases, 191
Open Directory Project, 30
OpenPR.com, 191
PayPal Shopping, 266
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PopUpCop, 136
PR Leap, 319
PR Newswire, 191, 319
PR Web, 191
PR.com, 191, 320
PrecioMania, 259–260
PressBox, 320
PressBox.co.uk, 191
PR-GB.com, 191, 320
PriceGrabber, 256, 259–260
PriceSCAN, 256, 265
Pricewatch, 256, 264–265
PricingCentral shopping service, 267
PRLeap, 191
PRLog, 191, 320
PR9.net, 191
PRWeb, 319
Rank Tracker, 399
Ratster.com, 245
SEOElite, 314, 326
Shop.com shopping service, 267
ShopCompanion shopping service, 267
ShopLocal shopping service, 197, 267
Shopmania shopping service, 267
Shopper.com shopping service, 267
Shopping.com, 256, 261–263
Shopzilla, 256, 263
ShortKeys, 233
Smarter shopping service, 267
SourceForge.net, 189
StreetPrices.com shopping service, 267
StudioOne, 187
SubmitWolf, 234
Suite101.com, 341
SuperPages, 217
syndication services, 339
Syndic8, 188
TheFind, 256, 261
ThePetDirectory.us, 246
Toggle Flash, 136
Traffi cGeyser.com, 357
TransWorldNews, 191, 320
TripAdvisor.com, 215
TrustRank, 298
TubeMogul.com, 357
Twitter, 346
URLWire, 315, 319
USAToday, 330
Vitals.com, 215

WayBackmachine, 238, 373
WebCEO, 399
WebClassifi eds.us, 268
Webconfs.com, 410
WebMaster World, 395
WebPosition, 399
WebWorkshop, 289
Wikipedia, 190, 289
WordPress, 193
Wordze, 98
Yahoo! Buzz, 396
Yahoo! Search, 310–311
Yahoo! Shopping, 256, 259–260
Yell.com, 217
Yellow Pages, 216–219
Yellowbook.com, 217
YellowBrix, 187
Yellow.com, 217
Yelp.com, 214, 215
Zoovy.com, 279–280

onMouseOut event handler, 135
onMouseOver event handler, 135
on-page problems, fi nding, 372–373
open content, 176, 189–190
Open Directory Project, The, 184, 187, 190

indexing in, 30–31
overview, 11
submitting to, 244–245

opening pages in framesets, 131–132
openPR, 320
OpenPR.com, 191
open-source software, 189
optimization (improving)

navigation systems
cookie-based, 150–152
fi xing problems, 137
invisible, 133–137
Java, disabling, 135–137
navigation bars, 66
overview, 133–134
scripting, disabling, 135–137
source code, 134–135
text links, 66
unreadable, 32

PageRank
algorithm, 288–290
compared with keywords, 301
defi ned, 286
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optimization (improving, PageRank) 
(continued)

identifying fake, 408
leaking, 294–295
measuring, 291–294
overview, 286–288

organic-search results, 202–203
organization of this book, 3–4
Orkut, 347
orphaned fi les, 180
orphaned pages, 66, 120

• P •
Page, Lawrence (Google founder), 286, 289
page jacking, 163
page optimization, 53
page relevance, 295–296. See also 

PageRank
page swapping, 163
page value. See PageRank
PageRank

algorithm, 288–290
compared with keywords, 301
defi ned, 286
identifying fake, 408
leaking, 294–295
measuring, 291–294
overview, 286–287, 287–288
site size, effect of, 291

PageRank Citation Ranking: Bringing 
Order to the Web, The (Brin and 
Page), 289

pages (Web)
advertising, 164–165
creating

adding body text, 117
blocking searchbots, 123–124
DESCRIPTION meta tag, 111–113
directory structure, 108–109
formatting text, 199
headers, 117–119
image <ALT> text, 116
KEYWORD meta tag, 113–114
links, 120–121
naming fi les, 108
navigation structures, 122–123
other meta tags, 114–116

using other company/product names, 
121–122

viewing <TITLE> tags, 109–111
dangling, 66, 120
doorway, 164–165
duplication of, 163, 193–194
dynamic, 32–33, 144–148
editing, 68
empty, 389
examining

content, 38–40
DESCRIPTION tag, 37–38
frames, 35–36
<TITLE> tags, 36–37

forwarded, 153
gateway, 164–165
ghost, 164–165
how they are created, 102–103
JavaScript, 336
localizing, 203–205
opening in framesets, 131–132
orphaned, 66, 120
reducing clutter in, 141–144
static, 144

Pandia SEO, 410
parameter, 33, 146
parked domains, 372
partner sites, 199
PayPal Shopping, 266
pay-per-click

myths about, 390
systems, 13

penalties (Google)
analysis of, 361–362
crawling Web sites, 366–367
Google Webmaster console messages, 366
imposed by search engines, 169–170
indexing of site, 362–363
overview, 359–361, 368–370
page count in index, 364
penalty checkers, 367–368
searching for

domain names, 364–365
text strings in home page, 365
text strings in <TITLE> tag, 365

“suspicious” fl ag, 363–364
penalty checkers, 367–368
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phone call tracking, 405–406
PHP scripts, 104
pinging search engines, 229–230
pitching keywords, 34–35
plan of attack, 55–57
planning your strategy

competition, 46–49
controlling search engine variables

content, 53
Google sandbox, 55
keywords, 52
links, 54
page optimization, 53
submissions, 53–54

highly targeted keyword phrases, 49–50
limitations, 45
overview, 43–44
plan of attack, 55–57
search tail, 50–52
size of Web site, 44
tips, 57–58
Web designers, 44–45

plurals as keywords, 79
pop-up video players, 356
PopUpCop, 136
portal, 249
PPC Pages, 372
PR Leap, 319
PR Newswire, 191, 319
PR (offl ine), 329
PR (public relations) campaigns, 341
PR Web, 191
PR.com, 191, 320
PrecioMania, 259–260
press releases, 176, 190–191, 319–321
PressBox, 320
PressBox.co.uk, 191
PR-GB.com, 191, 320
PriceGrabber, 256, 259–260
PriceSCAN, 256, 265
Pricewatch, 256, 264–265
PricingCentral shopping service, 267
PRLeap, 191
PRLog, 191, 320
PR9.net, 191

product indexes
Ask.com, 261
Bing Shopping, 261
BizRate, 263
defi ned, 255
Google Product Search, 257–258
NexTag, 263–264
overview, 256–257
PrecioMania, 259–260
PriceGrabber, 259–260
PriceSCAN, 265
Pricewatch, 264–265
Pronto, 261
Shopping.com, 261–263
Shopzilla, 263
TheFind, 261
Yahoo! Shopping, 259–260

product information, borrowed content, 
176, 179–180

product names, 121–122
product search

classifi ed-ad sites, 267–268
e-commerce/merchant sites, 268–270
managing data, 270–280
product indexes, 256–265
shopping services, 265–267
where people search, 253–256

product URLs, 273–275
products, reviewing, 174
programmable keyboard, 233
prominence, checking, 106
Pronto, 256, 261
PRWeb, 319
public relations (PR) campaigns, 341

• Q •
Q&A areas, borrowed content, 176, 191–192

• R •
Rank Tracker, 399
ranking competitors, 48–49
Ratster.com, 245
Reader download page (Adobe), 300
reciprocal links, 322–326

32_881040-bindex.indd   42532_881040-bindex.indd   425 9/24/10   7:14 PM9/24/10   7:14 PM



426 Search Engine Optimization For Dummies, 4th Edition 

redirects, 165–166, 372
references of SEO fi rms, 383
referrals to SEO fi rms, 381
REFRESH meta tag, 153, 166–168
registering

for local search, 205–210
registration services, 234–235
with search directories, 317
with search systems, 56

removing bad reviews, 214–215
reports from SEO fi rms, 384
Request for Reconsideration, 374–375
ResearchBuzz, 330
restructuring, limiting, 67
review sites

diluting bad reviews, 215
options for, 215–216
overview, 213–214
removing bad reviews, 214–215

reviewing products, 174
reviewing Web sites, 174
REVISIT_AFTER meta tag, 115
ROBO (Research Online, Buy Offl ine), 196
robots, 10
ROBOTS meta tag, 115
Rodent Resources at the National Center 

for Research Resources, 246
The Rodent Breeders List, 246
RSS aggregator, 187
RSS syndication feeds, using content from, 

176, 187–189

• S •
Sabin-Wilson, Lisa (author)

WordPress For Dummies, 193
samples of SEO fi rms’ work, 382–383
satellite sites, 302
ScoutReport, 330
scripting, disabling, 104, 135–137
<SCRIPT> tags, 103
search directories

compared with search engines, 237–239
fi nding specialized directories, 245–250
local-local, 212–213
overview, 11–12, 235
registering with, 317

signifi cance of, 239–240
submitting to

open Directory Project, 244–245
second-tier directories, 251–252
Yahoo! Directory, 241–244

using local directories, 251
Search Engine Optimization Starter Guide 

(Google), 393
search engine results page (SERP), 14
Search Engine Watch, 394
search engines

buzz, 395
controlling variables, 52–55
importance of, 14–15
overview, 10–11
pinging, 229–230
providing with necessary information, 

129–130
quantity of, 9
ranking process, 19–21
relationship with social networking, 349, 

350–352
video, 357–358
why they like links, 283–286

search engines, getting pages into
links pointing to your site, 224
link-submission pages, 224–225
sitemap submissions, 225–232

search engines, tricking
cloaking, 165–168
compared with strategies, 168–169
doorway pages, 164–165
duplicating pages and sites, 163
hiding keywords, 160–162
hiding links, 162–163
information pages, 164–165
keyword stacking and stuffi ng, 159–160
overview, 156–158
page swapping/page jacking, 163
penalties for, 169–170
redirects, 165–166

search indexes
buzz, 395
controlling variables, 52–55
importance of, 14–15
overview, 10–11
pinging, 229–230
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providing with necessary information, 
129–130

quantity of, 9
ranking process, 19–21
relationship with social networking, 349, 

350–352
video, 357–358
why they like links, 283–286

search indexes, getting pages into
link-submission pages, 224–225
links pointing to your site, 224
sitemap submissions, 225–232

search indexes, tricking
cloaking, 165, 166–168
compared with strategies, 168–169
doorway pages, 164–165
duplicating pages and sites, 163
hiding keywords, 160–162
hiding links, 162–163
information pages, 164–165
keyword stacking and stuffi ng, 159–160
overview, 156–158
page swapping/page jacking, 163
penalties for, 169–170
redirects, 165–166

search pages, using content from, 176
search results pages

defi ned, 13
overview, 407–408
using content from, 190

search systems, 13. See also search 
engines

search tail, 50–52
search terms

defi ned, 13
for local search, 199

search toolbars, 22–24
searchbots, 32, 123–124
searching

for domain names, 364–365
for keyword add url, 326–327
statistics, 15–19
for text strings

in home page, 365
in <TITLE> tags, 365

second-tier directories, 251–252

selecting
domain names, 100–102
keywords, 95–97
SEO fi rms, 379–384

SellerEngine.com, 279
sending press releases, 319–321
SEO fi rms, selecting, 379–384
SEO forums, 372
SEO Help, 410
SEO (search engine optimization). See also 

specifi c topics
knowledge of Web designers about, 44–45
limitations of, 45

SEO Tool’s Keyword Density Analyzer, 403
SEOElite, 314, 326
SEOmoz Open Site Explorer, 314
SERP (search engine results page), 14
server-side includes (SSIs), 103, 104
server-side inclusion, 185–186, 337
server-side instructions, 104
services, syndication, 339
session IDs

mistakes about, 387
using in URLs, 148–150

shadow domains, 302
Shop.com shopping service, 267
ShopCompanion shopping service, 267
ShopLocal.com, 197, 267
Shopmania shopping service, 267
Shopper.com shopping service, 267
shopping directories

AOL Shopping, 266
Ask.com, 260, 261
Become, 266
Best-Price, 266
Bing Shopping, 261
BizRate, 263
BuyCheapr, 266
CatalogCity, 267
CoolSavings, 266
data fi les, 270–279
Dogpile, 266
Google Product Search, 257–258
Kelkoo, 266
Lycos Shopping, 266
mergers, 263
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shopping directories (continued)

mySimon, 266
NexTag, 263–264
PayPal Shopping, 266
PrecioMania, 259–260
PriceCentral, 267
PriceGrabber, 259–260
PriceSCAN, 265
Pricewatch, 264–265
PricingCentral, 267
product indexes, 256–257
Pronto, 261
Shop.com, 267
ShopCompanion, 267
ShopLocal, 267
Shopmania, 267
Shopper.com, 267
Shopping.com, 261–263
Shopzilla, 263
Smarter, 267
StreetPrices.com, 267
TheFind, 261
where people search, 253–256
Yahoo! Shopping, 259–260

shopping services, 265–267
Shopping.com, 256, 261–263
Shopzilla, 256, 263
ShortKeys, 233
shrinking keywords, 160–162
Singh, Shiv (author)

Social Media Marketing 
For Dummies, 352

singular keywords, compared with plural, 79
site traffi c, analyzing, 403–405
sitelinks, managing, 397–398
Sitemap Generator program (Google), 227
sitemaps (XML)

creating, 227
overview, 66, 225–227
submitting sitemaps, 228–230
Webmaster tools, 230–232

sites (Web). See also online resources
appearance of, 68–70, 409–410
checking ranking, 398–400
classifi ed-ad, 255, 267–268
content-rich, 172
content-syndication, 176, 183–186

duplicating, 163
dynamic pages, 32–33
getting indexed, 41–42
importance of usefulness, 62–63
invisible, 31
linking for inclusion, 224
preparation of, 99–102
reviewing, 174
size of, 291
unreadable navigation, 32
using content from, 176, 180–182

SKU (stock keeping unit), 272
Smarter shopping service, 267
Smith, Bud (author)

Creating Web Pages For Dummies, 21
snippet, 111
Social Media Marketing For Dummies 

(Singh), 352
social networking

overview, 57, 345–347
resources on, 352
SEO benefi ts of, 348–352
tips, 347–348

software
link popularity, 312
open-source, 189
submitting pages with, 234–235

sold links, 373
source code, checking, 134–135
SourceForge.net, 189
spam (blog), 193, 342
spam team (Google), 360
spamming, 113
SpamTeam Quality Rater Guidelines 

(Google), 371
special characters, 154
spelling, editing/checking, 68, 77–79
spiders, 10
split keywords, 79
spreadsheets, creating, 273
SSIs (server-side includes), 103, 104
static IP number, 200
static Web pages, 144
statistics

on e-commerce, 196
search, 253–254

“Staying Out of Copyright Jail”, 178
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stock keeping unit (SKU), 272
strategies, compared with tricks, 168–169
strategy, planning

competition, 46–49
competitor ranking, 48–49
controlling search engine variables

content, 53
Google sandbox, 55
keywords, 52
links, 54
page optimization, 53
submissions, 53–54

highly targeted keyword phrases, 49–50
limitations, 45
overview, 43
plan of attack, 55–57
search tail, 50–52
size of Web sites, 44
tips, 57–58
Web designers, 44–45

StreetPrices.com shopping service, 267
StudioOne, 187
submissions

controlling, 53–54
link, 224–225
myths about, 385–387

submitting
to announcement sites 

and newsletters, 319
to Open Directory Project, 244–245
Request for Reconsideration, 374–375
to search directories, 240–245
to second-tier directories, 251–252
sitemaps, 228–230
sitemaps to secondary systems, 232–233
XML sitemaps, 225–232
to Yahoo! Directory, 241–244

SubmitWolf, 234
Suite101.com, 341
SuperPages, 217
“suspicious” fl ags, 363–364
syndicated content

article libraries, 338–339
content-syndication sites, 176, 183–186
duplicated content, 193–194
high-value article sites, 340–341
hiring article writers, 175–176

overview, 335–336, 341–342
RSS syndication feeds, 176, 187–189
services, 339
technologies for, 336–337
tips for, 337–338
traditional syndication services, 176, 

186–187
utilities, 341
writing articles, 340

syndication areas, 184
Syndic8, 188
synonyms, 79

• T •
Table of Contents page, 66
tags
<A>, 298–299
DESCRIPTION, 37–38, 111–113
<H>, 117–119
<iframe>, 185
<IMG>, 116
KEYWORD, 113–114
nofollow, 305, 342–343
<NOFRAMES>, 162
<NOSCRIPT>, 162
REFRESH, 153, 166–168
REVISIT–AFTER, 115
ROBOTS, 115
<SCRIPT>, 103
<TITLE>, 36–37, 109–111, 365

technologies (syndication), 336–337
text

body, adding, 117
embedded, avoiding in images, 139–140
formatting, 119
long link, 67
replacing images with, 39, 65

text strings
searching for in home page, 365
searching for <TITLE> tags, 365

text-replacement utilities, 233
TheFind, 256, 261
theft, checking for, 406
ThePetDirectory.us, 246
3-way linking, 325–326
301 Redirect, 406
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time, controlling, 55
<TITLE> tags, 36–37, 109–111, 365
Tittel, Ed (author)

HTML 4 For Dummies, 2
HTML, XHTML, & CSS For Dummies, 21

TLD (Top Level Domain), 364–365
Toggle Flash, 136
toolbars

Alexa, 22, 24–25, 401–402
Ask.com, 23
Compete.com, 22
Google, 291–294
overview, 22
search, 22–24

tools
basics, 21–22
Find keywords, 90–92
Google, 82–86
KeywordSpy, 98
log-analysis, 100
overview, 81–82, 98
Pandia SEO, 410
SEO Help, 410
Trellian’s Keyword Discovery, 98
Webconfs.com, 410
Webmaster, 230–232
Wordtracker, 86–95
Wordze, 98

Top Level Domain (TLD), 364–365
topic-sensitive PageRank, 295
tracking phone calls, 405–406
traditional syndication services, 

176, 186–187
traffi c (site), analyzing, 403–405
Traffi cGeyser.com, 357
transcription of videos, 355
TransWorldNews, 191, 320
Trellian’s Keyword Discovery, 98
TripAdvisor.com, 215
TrustRank, 298. See also PageRank
TubeMogul.com, 357
Twitter, 346

• U •
UBL (Universal Business Listings), 211
uclick, 187
uniform resource locators (URLs)

defi ned, 15
used in searching, 100
using session IDs in, 148–150

Unique Selling Proposition (USP), 113
Universal Business Listings (UBL), 211
updates

automatic, 186
maintaining

author Web site, 391–392
Google Webmaster Help Group, 394
Google Webmaster pages, 392
Google’s Search Engine Optimization 

Starter Guide, 393
HighRankings.com, 395
MSN/Bing, 393
search engine buzz, 395–396
Search Engine Watch, 394
search engines, 392
WebMaster World, 395
Yahoo!’s Search help, 393

uploading data fi les, 278–279
URLs (product), 273–275
URLs (uniform resource locators)

defi ned, 15
used in searching, 100
using session IDs in, 148–150

URLWire, 315, 319
U.S. Department of State’s Electronic 

Reading Room, 183
USAToday, 330
USP (Unique Selling Proposition), 113
utilities, syndicating, 341
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• V •
variables (search engine), controlling, 52–55
verifying

for broken links, 400–401
density, 106–107
for duplication, 406
prominence, 106
site rank, 398–400
spelling, 68, 77–79
for theft, 406

video, SEO benefi ts of, 353–358
viewing <TITLE> tags, 109–111
visibility of Web sites, 31
Vitals.com, 215

• W •
watermarking videos, 357
WayBackMachine, 238, 373
Web designers

knowledge of search engines of, 
44–45, 380–381

myths about, 386
Web developers, myths about, 386
Web pages

advertising, 164–165
creating

adding body text, 117
blocking searchbots, 123–124
DESCRIPTION meta tag, 111–113
directory structure, 108–109
formatting text, 119
headers, 117–119
image <ALT> text, 116
KEYWORDS meta tag, 113–114
links, 120–121
naming fi les, 108
navigation structures, 122–123
other meta tags, 114–116

using other company/product names, 
121–122

viewing <TITLE> tags, 109–111
dangling, 66, 120
doorway, 164–165
duplication of, 163, 193–194
dynamic, 32–33, 144–148
editing, 68
empty, 389
examining

content, 38–40
DESCRIPTION tag, 37–38
frames, 35–36
<TITLE> tags, 36–37

forwarded, 153
gateway, 164–165
ghost, 164–165
how they are created, 102–103
JavaScript in, 336
localizing, 203–205
opening in framesets, 131–132
orphaned, 66, 120
reducing clutter in, 141–144
search results

defi ned, 13
overview, 407–408
using content from, 190

static, 144
Web sites. See also online resources

appearance of, 409–410
banned, 359
checking ranking, 398–400
classifi ed-ads, 255, 267–268
content-rich, 172
content-syndication, 176, 183–186
duplicating, 163
dynamic pages, 32–33
e-commerce

Amazon, 269–270
defi ned, 255
eBay, 269
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Web sites, e-commerce (continued)

overview, 268–269
statistics on, 196

getting indexed, 41–42
importance of usefulness, 62–63
invisible, 31
linking for inclusion, 224
preparation of, 99–102
reviewing, 174
size of, 291
unreadable navigation, 32
using content from, 176, 180–182

WebCEO, 399
WebClassifi eds.us, 268
Webconfs.com, 410
Weblogs

blogging, 61
borrowed content, 176, 192–193
linking from, 342
overview, 328–329
spam, 193, 342 

Webmaster account, submitting sitemaps 
using, 228–229

Webmaster Guidelines (Google), 371, 392
Webmaster Help Center (Google), 392
Webmaster tools, 230–232
WebMaster World, 395
WebPosition, 399
Web-to-shop (W2S), 196
WebWorkshop, 289
Wikipedia, 190, 289
Windows Live Spaces, 346
WordPress, 193
WordPress For Dummies (Sabin–Wilson), 193
Wordtracker

creating projects, 88–90
Find Keyword search options, 92–93
Find Keywords tool, 90–92
list cleanup, 93
overview, 86–88, 395
performing competitive analysis, 94–95

Wordze, 98
World Wide Information Outlet, 184
writing

articles, 340
content, 173–174

• X •
Xenu’s Link Sleuth, 400
XML sitemaps

creating, 227
overview, 66, 225–227
submitting sitemaps, 228–230
Webmaster tools, 230–232

• Y •
Yahoo!

index, 10
indexing in, 30
local search, 197–198
search directory, 11–12
Search help, 393
statistics, 17
toolbar, 23

Yahoo! and Microsoft Search Alliance, 
16, 206

Yahoo! Buzz, 396
Yahoo! Directory

indexing in, 30
submitting to, 241–244

Yahoo! Local, 206
Yahoo! News and Media 

Syndicates page, 187
Yahoo! Search, 310–311
Yahoo! Shopping, 256, 259–260
Yell.com, 217
Yellow Pages, 216–219
Yellowbook.com, 217
YellowBrix, 187
Yellow.com, 217
Yelp.com, 214, 215

• Z •
Zoovy.com, 279–280
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