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Audience: brochure, 119-120;
knowing your, 26; media as
annual report, 148-149; news
release, 77

Audio news actualities, 199-200

Aunt Mary’s Doghouse, 11

B

B-roll footage, 5, 225-226

Backgrounders, 111

Bacon’s Information, 75, 84, 291

Bacon’s New York Publicity Outlets, 41

BCAT (Brooklyn Community
Access Television), 213214

Benchmarks, 291-292

Benun, 1., 245

Berman, L. U,, 10-11, 59, 70, 88,
91, 222, 223-224, 292, 293, 295

Bess, C., 11

“The Best of Brooklyn” event, 264,
266-267

Beta SP tapes, 240

“Big Apple” award (Public Rela-
tions Society of America), 147

Bill, C., 212

Black Nurses Association, 277

Blue Plate Productions, 230

Boone, S., 156, 169

Botton, S., 85

Bozeman Daily Chronicle, 116

Braxton, B., 50

BRE (business reply envelope), 260

BRIC (Brooklyn Information and
Culture), 214

Bristol-Myers Squibb studios, 228

Brobst, B., 227

Brochure: audience of, 119-120;
benefits of using a, 119; design
considerations, 121-122;
elements of the, 122—-130;
Gilda’s Club, 117-118; how to
use a, 120; press kit, 112; Yel-
lowstone National Art Trust,
116-117

Brochure design: overall appear-
ance, 121-122; size, 121;
typeface, 122

Brochure elements: biographies of
important people, 128-129;
contact information, 126—-127;
copy, 123; graphics, 124; heads
or headlines, 123-124; lists of

projects, services, and awards,
127; logo, 125; mailing panel,
123; mission statement, 126;
name of the organization,
124-125; organization history,
129; photos of leaders and
spokespersons, 128; photos of
projects/people served, 127;
quotes and testimonials in-
cluded in, 128; response card,
129-130; statement of goals,
126; statistics, 129; tag line,
125-126

Brooklyn College Foundation, 264

Brooklyn College Television Center,
226

Brown, K., 64

Budgets (video/DVD), 230

Bulletin boards (virtual), 246

BurrellesLuce Information Services,
84, 250, 272, 291, 292

Burstein, N. A., 102, 103

Business Wire, 75, 85

C

Calandruccio, S., 198

Calendar hooks, 59

Calendar listings, 89

Campaign promotion (annual
report), 153

Campbell, L., 34

Cancer Division (National Institute
of Health), 281

Candy, E J., 54

Canine Cotillion special event,
274-275, 276

Carbonell, A., 39, 213

Carter, J., 50

Cause-related marketing, 43

CD-ROM annual reports, 149

Celebrity Source, 54

Celebrity spokesperson: cost of, 56;
local TV, 51; professionalism of,
52-53; recruiting, 53-55. See
also Honorees

Chat rooms, 246

Cheat sheets, 111

Chianese, D., 224

Christian Children’s Fund, 49, 154

Chronicle, The, HUC-JIR magazine),
249, 297

Chronicle-Herald, 12,138, 15

Index

CIT (Center for Innovative Tech-
nology) [Virginia], 227

City Harvest (New York), 95, 96

City Harvest’s Bid Against Hunger,
273

Clip books, 295298

Clipping services, 272

Clips, 295-298

CNN B-roll, 226

Cody, M., 11

Combs, S. “P. Diddy,” 273

Confessions of an Advertising Man
(Ogilvy), 177

Contact information: annual report
inclusion of, 150; brochure in-
clusion of, 126-127

Contributors list: annual report in-
clusion of] 150; direct mail use
of, 167-169

Copyright Clearance Center, 113

Copyright issues, 102-103, 298

Couric, K., 50

CPM (cost per thousand): overview
of, 173-175; radio advertising,
181; TV advertising, 187188

Creative Event Planning, 278

Credibility issues, 290

D

David Grupper Design, 121

D.E.I. Management Group (New
York), 105, 192

Demo reels, 222

Demographics, 19

Dench, Dame J., 254

Designing Websites for Fvery Audience
(Benun), 245

DeTorres, G., 69, 108, 225

Diamond, L., 58

Diaz, D., 278

Digital Beta format, 230

Dinners/special events: after the,
271-272; “The Best of Brook-
lyn” event, 264, 266—267; best
practices for, 269-271; different
types of, 281; do’s and don’ts,
265, 268; event journal on,
261-263; example of planning,
266—267; “hold the date” card
for, 255; invitation package for,
258-260; local appeal of,
278-279; news release on,
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255-257; nonprofit use of,
252-253; partnering organiza-
tions for, 277; planning before
the, 253-263; planning how to
deal with divas, 268; planning
tips for successful, 263-265;
printed programs/proclamation
of, 263; raffles and lotteries, 278;
success stories on, 273-277; VIP
visits and tours, 279-280

Dinners/special events best prac-
tices: banners, signs, and photos,
269; presenting an award/tak-
ing photos, 270-271; screening
a video, 269-270

Direct mail: the basics of, 156-157;
described, 156; elements of,
158-170; Johnson Box ap-
proach to, 164; nonprofits with
best results using, 157-158; suc-
cess as fundraising technique,
157; third-class nonprofit mail-
ing of, 163

Direct mail elements: the creative
package, 159, 161-167; the
follow-up, 170; the list used,
167-169; mailing houses used,
169; the offer, 158-159;
testing/tracking direct mail
results, 169-170

Direct Mail News, 170

Direct mail package: additional
enclosures to, 167; Johnson Box
approach to, 164; the letter,
162-166; outside envelope, 159,
161; response vehicle, 166-167

Direct Mail World, 170

Direct Marketing Association, 170

Directory of Mailing List Houses, 168

Distribution services: for press re-
leases, 85—-86; for written arti-
cles, 105

DMA (Direct Marketing Associa-
tion), 156, 157, 158, 159, 169

DVC Pro format, 230

DVCam format, 230

DVD production process: postpro-
duction, 239-240; preproduction,
230-237; production, 237-239

DVDs: determining objectives of,
229; follow-up to, 241-242;
premiere of, 240-241; produc-
tion process of, 230-240

E

E-mail: advantages of using,
249-250; etiquette for, 73-75;
graphics sent via, 75—76; news
releases by, 69-75; newsletters
by, 136, 144, 247-249; pitching
an article through, 104; sending
op-ed pieces by, 99-100; send-
ing photographs as JPEG files,
80. See also Internet; Technologi-
cal advances

E-mail overload, 71

E-newsletters (e-zine), 136, 144,
247-249

FEchoes-Sentinel, 30

Edit master, 240

Editing (video/DVDs), 239-240

Electronic newsletters, 136, 144,
247-249

Elevator pitch, 29

Engineering News, 256

Episcopal Life, 22

EPKSs (electronic press kits),
114115, 247

Erickson, J. A., 95-96

ETSS (Episcopal Theological Semi-
nary of the Southwest), 21, 22,
42, 296

Evans, A., 11, 23, 34, 35, 4041,
43, 50, 53, 59, 70, 89, 295

Evans, D., 136

Event journal, 261-263

F

Fact sheets, 110-111

Farin, J., 94

Faust, R., 33, 75-76, 86, 254

Faxes: news release sent by, 76-77;
TV publicity pitch through, 210

Feature articles: copyright issues,
102103, 298; getting publicity
through, 101-102; obtaining
reprints, 105-106; pitching the
article, 103-104; saying thank-
you for, 106; on special
events/dinners, 257-258;
writing the article, 104-105

Federal Communications
Commission, 196

Fenton, D., 36

Fenton Communications, 36, 37, 43
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Financial issues: data included in
annual reports, 149;
video/DVD preproduction de-
cisions on, 230

Finkel, S., 30

First draft (video/DVD script), 233,
235

Firyal, Princess of Jordan, 153

Focus groups, 175

Fox, M. J., 55

Frequency (advertising), 180

Friedman, S., 80, 271, 272

Friends of the Library (New York),
277

Frishman, R., 29, 108, 217, 253, 300

Fundraising: annual reports cover-
ing, 146-147; dinners/special
events for, 252—-280; direct mail
used for, 156170

G

Gandy, M., 16

Gebbie Press, 75

GIA (Gemological Institute of
America), 9, 12, 24, 95, 294

Gilda’s Club brochure, 117-118

Gilman, K., 264, 265, 268

“Girl Pitch” event, 281

Girls Incorporated, 152

GLAAD (Gay and Lesbian Alliance
Against Defamation), 37, 50,
295, 297

Glenn, J., 17

Goals: brochure statement of, 126;
mission statement of, 24—25;
setting, 21-22

Golden, M., 188, 190

Goldfarb Abrandt Salzman &
Kutzin, 145

Goldman, L., 253

Gordon, L., 117

Gottlieb, L., 38, 39, 291, 297, 298

Gould, E., 51, 52-53

Graphic identifier, 117

Graphics: annual report use of, 152;
brochure, 124; e-mailing, 75-76

Greco, D., 27

Greene, L. J., 28, 101-102,
257-258

Grissom, G., 17

GRP (gross rating points), 187

Grupper, D., 121, 122
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Guerilla Marketing for Whiters
(Frishman), 29

Guertlla Publicity (Frishman), 29

Guest speakers, 260-261, 264

Guiding Eyes for the Blind, 198,
199, 286

H

Hall-Phillips, O., 77, 213, 214, 273,
274

Hanks, T., 55

Harlem Times, 32

Harris Interactive, 27

Hartunian, P, 11

Headline hooks, 59

Headlines: brochure, 123-124; in
e-mail news releases, 69—-70;
news release, 66; print advertis-
ing, 177; TV interviews and
speaking in, 216

Headlines & Highlights (HIAS), 133

Hemming, S., 264

Here’s Life Inner City, 16-17

Herman, A., 250, 251

Hernandez, K., 222, 223-224

HIAS (Hebrew Immigrant Aid
Society), 133, 146, 147

Highlights (annual report), 152-153

Hines, G., 50

Hip-Hop Summit Action Network
Gala, 273

Hirschfeld, A., 117

“Hold the date” card, 255

Honorees: dealing with divas, 268;
interviews with special event,
257; reminders to guest speak-
ers and, 260-261; “This Is Your
Life” video on, 242—243. See also
Celebrity spokesperson;
Spokesperson

Hook (news release): e-mail subject
lines as, 69-70; finding a, 58;
types of, 59-60

Hopkins, C., 164

Horizons National Student Enrich-
ment Program, Inc., 152

Horner, C., 32, 41, 76, 298

HTML (hypertext markup
language), 74, 248

HUC-JIR (Hebrew Union College-
Jewish Institute of Religion), 42,
75, 249, 250, 296-297

Huff, R., 70

Human Resources Association
(New York), 143

Human Rights Watch, 154

I

1 Love Spinach, cookbook, 249

IABC (International Association of
Business Communicators), 133

IBM, 250

IM (instant messaging), 69

Inside HR/NY (Human Resources
Association of New York),
143-144

Insight (Web-based monitoring sys-
tem), 250

Intellectual property issues,
102-103

Internal target markets, 11-12

Internet: chat rooms and bulletin
boards, 246; EPKs (electronic
press kits), 114-115, 247; as
“new media,” 250-251; online
news conferences, 94; online
newsletters, 136, 144, 247-249;
online press conferences, 94; on-
line press releases, 75; tracking
and disseminating stories in the,
250; Virtual Press Room,
246-247; Webinars, 247. See also
E-mail; Media; Web sites

Internet Media Directory, 84

Internet Wire, 75

Interviews: annual report inclusion
of, 151; history/question list for,
111-112; radio, 201-204; with
special event honoree, 257; TV,
215-221; used in video/DVD
production, 234

J

Janowski, A., 244

“Jerry’s kids” telethons (1950s-
1960s), 49

Jewish Braille Institute, 154

Jewish Week, The, 35

JLM Public Relations, 273

Johnson, F,, 164

Jonson Box, 164

Jungle Book, The, (Kipling), 57

Junior League, 14-15

Index

K

Kathryn Zox Show, The, (radio pro-
gram), 193

Katz, D., 230

Ken Sunshine Consultants, 7, 45, 194

Kennedy, J. F,, 17

Kimmel, K., 9-10, 12, 24, 38, 95,
294

Kinney, B., 22, 42, 296, 297

Kipling, R., 57

“Know yourself” assessment, 19

Koch, E., 278

Koppelman, M., 264

Kriv, A. R., 41, 42, 298

Kutzin, M. S., 145

L

Lamoureaux, E., 224, 227

LDCENY (Local Development
Corporation of East New York),
76, 273-274

Lead, 57-58

Leaders: brochure use of biogra-
phies of, 128-129; brochure use
of photographs of, 128. See also
Stakeholders

Leading Ladies, Just for Teens, 50

League of American Communica-
tions Professionals, 40

League Treatment Center video,
231-237

Letters to the editor, 95-97

Leukemia Society of America, 69, 94

Levin, O., 3

Levy, J. M., 293

Lewi, G., 23, 24, 36, 38, 60

Lewis, J., 49

Lili Claire Foundation, 55

“Live on Our Stage” (LDCENY
event), 273-274

Local Development Corporation of
East New York, 213

Local hooks, 59-60

Logos: brochure use of, 125; in-
cluded in annual report, 149;
sent via e-mail, 75—76

“Look back” page (annual report),
152-153

Los Angeles Times, 42

Lotteries, 278





















