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approval system of, 37; features of, 30-36;
hosted vs. installed, 38; need-based use
of, 45; vendors of, 38

Blogosphere, 15, 27, 47n4
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Blogs, 10, 15-57; advantages of using,
44-45, 52, 53; comments on, 33, 36, 37,
41, 51, 52; control relinquished with, 43,
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networks, 82
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Envisioning Information (Tufte), 203

Estrada, Joseph, 129, 130, 153n1
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255; friends list, 74, 80, 93; Microsoft in-
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66; users of, 5, 59-60; the wall of, 75
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also Closing the feedback loop
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used to build community, 110-111; as Web
host, 111
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gies, 3-4; maps for visualizing, 192-194

Information design: and mapping, 203; and
wikis, 173, 177-178
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media-sharing sites, 113

Intelligent texting, 144-145, 147. See also
Text messaging

Interaction. See Conversations
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Lott, Trent, 15-16, 47n4

M

Makena Technologies, 233

Mapbuilder, 202

Mapmaking services, 201

Mapping providers, 201-202

Maps, 11, 187-207; components of, 188,
191, 208n2; concepts used in preparing,
198-200; embeddable, 64, 200; future of,
206-208, 209n8; Holocaust Museum'’s,
of Darfur, 187-189, 199; how to begin
using, 200-202; organizations using,
189-198; software for creating, 187-188,
189-190, 191, 200, 202, 207-208; tips
for success with, 202-206

Mapserver, 202

March of Dimes, photo contest, 109

Market research: comments as free, 52; using
blogs to conduct, 25-27

Marketing, maps, 205

Marshall, Josh, 183

Mashups, 119

McLachlan, Sarah, 64

McQuillan, Dan, 20

Media: broadcast, digital interaction vs.,
91-94; embedded, 64

Media, mainstream: and blogs, 15-16, 21,
23, 47n4, 254; and media-sharing sites,
97-99, 101-102, 103, 254; and virtual
worlds, 220-221, 224-225; Web 2.0 tech-
nologies as alternative to, 254-255

Media-sharing sites, 11, 97-127; conversa-
tions on, 99, 116, 124; features of, 99,
107, 112-113; future of, 119-121; how to
begin using, 113-116; legal considerations
with, 116, 118, 119; list of, 114; organiza-
tions using, 100-112; storytelling on,
125-127; tips for success with, 116-119;
users of, 99-100, 121n5; as Web hosts,
111. See also Flickr; YouTube

MediaWiki, 172

Meetups, 225-226

Message boards. See Forums

Messaging, in virtual worlds, 230. See also
Text messaging

Microblogging, 29, 56-57

Microsoft: investment in Facebook, 86; map-
ping software, 190, 191, 200, 208; Photo-
synth software, 120

Millennial Generation: characteristics of
members of, 5-6; defined, 4

Miller, George, 106, 108, 117, 255

Mixi, 60

Mobile blogs (moblogs), 37-38

Mobile phone modems, 147

Mobile phones, 11, 129-155; companies with
control over, 140, 150-151; and future of
media sharing, 119-120; how to begin
using, 145-147; organizations using, 131-
143; ownership of, 130-131, 142; political
movements using, 129-130, 153n1; and
privacy, 135-136, 142-143, 147, 152,
154n23, 155n24; ringtones for, 129-130,
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using, 143-145; tips for success with, 147~
150; vendors of, 145; as Web 2.0 technol-
ogy, 13n8; as Web browsers, 131, 151-153,
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Moore, Allan, 246
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text-messaging for, 132-134

Pew Internet and American Life surveys: on
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121n5
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Photo contests, 108-109, 112, 114-115

Photo-sharing sites. See Flickr; Media-sharing
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Placemarks, on maps, 191
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phones, 135-136, 142-143, 147, 152,
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51; of media-sharing sites, 99, 100; of so-
cial networking sites, 60, 75

Public Interest Research Groups (PIRGs), 138
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See also Blogging; Wikis
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Reality, augmented, 230. See also Virtual life
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ing for, 131-132, 153n9
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Sears, 221
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Relay for Life in, 227-228, 231; BBC
Radio music festival in, 220, 229, 237n6;
educational experiences in, 221-222, 223,
231; exploring, 232; facts about, 216,
217-218, 231; features of, 228, 229, 230;
how to obtain, 219; media attention to lo-
cations in, 220-221; meetups in, 225-226;
Nonprofit Commons in, 215, 216, 217, 233,
234; Roots Camp in, 225; Teen, 222-224
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SexInfo campaign, San Francisco Depart-
ment of Public Health, 135-136, 149,
150, 154n12, 155n24
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Snow Crash (Stephenson), 208n1, 216
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mapping applications with, 196, 204; of
media-sharing sites, 99, 100; of social net-
working sites, 57, 60, 92, 95-96; of virtual
worlds, 218

Social networking platforms, 76, 86

Social networking sites, 10-11, 59-96; build-
ing your own, 80-81; challenges of using,
85; diversity of, 60, 69, 77-78; failure to
understand potential of, 91-94, 250; fea-
tures of, 60, 72-76; future of, 86, 242-243;
how to begin using, 76-77; misperception
about, 60; organizations using, 60-72; as
social spaces, 57, 60, 92, 95-96; time re-
quired for, 82-83; tips for success with,
78-85; users of, 59-60; widgets on, 63,
64, 76-77. See also Wikis

Software: augmented reality, 230; blogging,
30-38, 45; hosted vs. installed, 38, 175;
mapping, 187-188, 189-190, 191, 200,
202, 207-208; media-sharing, 115, 120;
open-source, 202, 234, 236, 241-242; vir-
tual world, 219, 233, 234-235, 236; Web
2.0, 7; wiki, 171-175, 178

Soria, Oscar, 137
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phone, 147, 151; on wikis, 166, 175, 176,
177,178
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Stephenson, Neal, 208n1, 216

Stop Dog Fighting Now, 71
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Storytelling, 125-127, 202-203, 252-254
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168-169, 180, 255
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Stutzman, Fred, 95

Sun Microsystems, 221
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T
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Web 2.0 technologies, 34; on media-
sharing sites, 107, 112, 114-115. See also
Geotagging

Tags: cloud, 107; defined, 34

TalkingPointsMemo.com, 183

Technology: Millennials’ familiarity with, 5;
social features in, 242-243; understand-
ing how people use, 250-251. See also
Web 2.0 technologies

Teen Second Life, 222-224

Television. See Media, mainstream

Tester, Jon, 5, 121n4

Text aggregators, 146-147

Text alerts, 144

Text messages: clearly written, 149-150; de-
fined, 130; timely, 149, 155n25

Text messaging: as campaign element, 8;
companies exerting control over, 140,
150-151; to encourage voter registration,
1-2, 12n1, 138-139; growth of, 130; how
to begin using, 145-147; opt-in require-
ment for, 141, 148, 154n23, 157-158;
options for structuring, 143-145; organi-
zations using, 131-143; popularity of, 11;
shortcodes, 12n1, 132, 133, 146, 154n12;
tips on success with, 147-150. See also
Mobile phones

Text to voice, 144

Text to voice broadcast, 144

Texting, intelligent, 144-145, 147. See also
Text messaging

Thompson, A. C., 183

Thurmond, Strom, 15

Time: to begin using Web 2.0 technologies,
251-252; for blogging, 41, 44, 52-53; for
social networking, 82-83; for wikis, 176
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Toyota, 231
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Tufte, Edward R., 203

Tutu, Desmond, 231

Twitter, 29, 56-57
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ence, 222

United States Holocaust Memorial Museum.
See Holocaust Museum

v

Verclas, Katrin, 245

Verizon, 151

Video blogs (vlogs), 37

Video games: virtual worlds vs., 228; wikis
for fans of, 165

Video-sharing sites. See Media-sharing sites;
YouTube

Videos: editing, 115, 116, 117; Web hosting,
111, 122n11

Virtual Earth 3D, 200, 208661

Virtual Laguna Beach, 217, 224, 228, 233

Virtual life (VL), 217, 237nn1, 12

Virtual worlds, 12, 215-243; avatars in, 216,
221, 226, 228-229, 230; characteristics
of, 218; functioning of, 228-230; future
of, 235-236, 242; how to begin using,
231-233; organizations inhabiting, 219~
228; residents of, 218-219, 228; software
for, 219, 233, 234-235, 236; tips for suc-
cess with, 233-235. See also Second Life

Volunteers: recruiting, 61-66, 131-132,
153n9, 195-196, 247; social networks of,
183-185

Voter registration, text-messaging campaign
to encourage, 1-2, 12n1, 138-139. See
also Rock the Vote

Voting, by Millennials, 5

w

Wall, the, Facebook, 75

Web: as conversational medium, 45-46; as
platform, 8; as social medium, 57; story-
telling on, 125-127. See also Internet

Web browsers, mobile phones as, 151-153,
155nn27, 28

Web hosts: for blogging software, 38; media-
sharing sites as, 111; for wiki software, 175

Web publishing, 48n28. See also Blogging;
Wikis
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Web 2.0 era, trends and attributes of, 7-8

Web 2.0 movement: concepts underpinning,
45-46; defined, 6-7; future of, 257-258

Web 2.0 technologies: common features of,
33-36; connectedness with, 7, 245-246;
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of, 250-255; future, 256-257; how to
begin using, 251-252; lack of information
on, 3-4; nonprofits and, 241-242,
245-247
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Whale hunting, 142, 150, 253-254, 255
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Whitman, Meg, 231
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Widgets: in blogs, 34-36; defined, 34, 64; on
media-sharing sites, 112; on social net-
working sites, 63, 64, 76-77

Wiki gardeners, 166, 170, 176, 178

Wikipedia, 163, 164, 172, 175, 179, 181n7,
208

Wikis, 11, 163-181; advantages of, 180-181;
components of, 171, 172, 173, 174; criti-
cisms of, 178-180; how to begin using,
171-175; mapping used with, 196-197;
organizations using, 164-170; software
for, 171-175, 178; tips for success with,
176-178; and volunteers, 183-185

WikiWikiWeb, 163-164

Williams, Evan, 30, 55
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World Wind, NASA, 200
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Y
Yahoo!, mapping software, 190, 191, 200
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YouTube, 69; “channels” on, 114; distribu-
tion rights, 116; and MySpace, 99, 111;
Oxfam International’s use of, 101-102,
103, 109-110, 118; political campaigns
using, 97-99, 102, 104, 105-106, 108,
121n4; political content on, 123-124;
upload form, 112-113; as Web host, 111
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