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See also Nonprofit sector

Index

Activists: activist organization
support to, 30, 105-109,
151, 172-173; echo-chamber
effect among, 128-129;
heart-and-soul causes of,
159; moving forward as
connected, 175-177;
selecting information, 106;
training of, 108-109, 173.
See also Self-determination,
activist; Volunteers

Adaptive or technical problems,
133-134

AdvoKit application, 36

African American communities,
42, 85-86
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44-47,90-91, 149-150;
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Information Age to, 24,
26-28, 4041, 175; leveling
effect of, 59-60, 66—68;
privacy issues in, 122-124,
126-128, 175-176; and
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shared versus proprietary, 24,

Index

65-66, 166; sharing, 30, 106,
121; and social networks,
41-42; use of, 152-153,
175-176
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non-commercial, 27;
resistance to using, 45;
stickiness of, 43; used for
political news, 7. See also
World Wide Web

Internet tools: and
communication, 32-33;
integrating traditional
organizing strategies with,
179-181; simultaneity of,
31-32; use by Net-Genners,
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for-profit, 144-145, 162;
reasons for, 145; of success
over time, 146

Meetings, 107; board, 76; initial
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Omidyar, P, 89, 126, 165

Online organizing departments,
105

Open-architecture network, 27

Open-source revolution, the,
115-120
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175-176. See also Trust



Problems, identifying social,
4-5

Propaganda, fighting, 102-103

Proprietary organization
problems, 19-20

Purple Ocean website, 95

Putnam, R., 3940, 55, 56, 65

Q

Questions: about fundraising,
173; Cluetrain Manifesto
issues and, 74, 183-191;
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Robinson, D., 36
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Sun-centric behavior, 72, 74

Survey Monkey, 154

Surveys, online, 147, 154

Sustainable communities. See
Communities

T
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