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46–48
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selecting merchant partners, 72–77

American gambling businesses, 46–47
Anthony, Robert, 168–170
Armstrong, Heather, 28
Articles: 
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Web site traffi c and, 128–129
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search engines and, 132–133
Web sites ranking and, 130
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Browser-based news readers, 31
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150–152
Burning, in software, 98
Business. See also Off-line business; Online 

business
building support network to grow, 

194–199
complying with cyber law to grow, 

200–204
personal life and, 4–5
planning for success to grow, 205–216
quality and, 185–193
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“Buying Trances: The Real Secret to 
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CashMachineCart site, 114
CashMachineDomains site, 111, 117, 133
ClickBank site, 73, 76, 90, 99
Cochrum, Jim, 65–69
Companies, affi liate programs and selecting, 75
Content: 

in affi liate sales sites, 77–78
joint ventures and quality of, 139
of Web site, 131

Conversion strategy, business success and, 143
Copy connectors, 179
Copyright, 117, 201
Corporations, types of, 207–208
Cost per action (CPA), 71
Cost per click (CPC), 72
Cost per impression (CPM), 72
Cost per sale (CPS), 72
CPA. See Cost per action (CPA)
CPC. See Cost per click (CPC)
CPM. See Cost per impression (CPM)
CPS. See Cost per sale (CPS)
“Creating Abundance in Your Career” 

(Pauley), 11–15
Cuban, Mark, 13
Customers, 85, 187
Customer service, 110, 186–187
Cyber law, complying with, 200–204

D
Dark Blue site, 73–74
Data capture strategy, 144
Dating sites, 34–35
Delegation, fi ne art of, 198–199
Delivery, of information  products, 89, 90, 92
Demand, 88–89, 56
Design, of Web sites, 114–117, 131
Desires, Internet business and, 8–10
Direct sales. See Multilevel marketing (MLM)
Domain name, 106, 107–110
Downloadable products, 89, 90
Drop shipping, 61
Dutch auction, 57–58

E
eBay: 

auction times at, 61
background and benefi ts of, 50–51
buying for resale on, 58–59
getting started on, 51–54
leveraging, 64–65
opening store at, 25
powerSellers in, 62–63
pricing auction items, 56–58

search engine, 60
tools utilized by sellers, 64
using MySpace to grow, 81–82
what to sell on, 54–56

“eBay and Beyond” (Cochrum)
E-books selling, 67–68
“Educating for Entrepreneurship” (Perry), 

38–40
Education sites, 37–38
Edwards, Jim, 145–147
E-mail addresses, collecting, 117
E-mail marketing, 127–128
Entertainment sites, 31–33
Everything I Know About Business, I Learned From 

My Mama (Knox), 95
Exclusive and non-exclusive agreement, 76
Exit traffi c, 149
Expertise, 7–8
E-Zine-mail newsletter, business success 

and, 144

F
Facebook site, 35–36, 80
Federal Trade Commission (FTC), 41–42, 

203
Five P’s (promise, product, package, price, 

and  penalty), in writing sales letters, 122
Free speech, 202
Friesen, Wendi, 152–155
FTC. See Federal Trade Commission (FTC)
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Gambling and adult sites, 46–48
General information sites, 26–28
Geometric earning, 45
“Geometric Giving: The Easy Way to Donate 

$1 Million a Month to Charity” (Sabol), 
43–46

“Get Your Real Estate Business Online” 
(Goins), 21–23

Ginsberg, Adam, 81–83
Goins, Larry, 21–23
Google: 

AdSense, 35, 78–79
AdWords, 150–151
for pricing research, 56–57
search engine optimization, 129–131
searching affi liate networks in, 75
Toolbar, 130
Video, 100

Googlebot, 130
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Incoming links, in Web sites, 131–132
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eBay and power of, 66–67
using the Internet for, 77

Information products: 
benefi ts of, 89–90
creating winning, 94–95
delivery of, 89
determining demand of, 88–89
sale of, 36, 67
selling online, 91–92
selling other people’s products, 93–94
types of, 87–88, 91
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Internet. See also Web sites

affi liate sales sites on, 33–34
auction sites on, 33
business success and, 143
creating presence in, 17–18
education sites on, 37–38
entertainment sites on, 31–33
gambling and adult sites on, 46–48
membership sites on, 40
social networking sites/forums on, 34–37

Internet-based news readers, 31
Internet business, 6. See also Online business

desires and, 8–10
equipment for, 105
interests, talents, or expertise and, 7–8
publicity for success of, 141–145

Internet income streams, 65–68
Internet marketers: 

delegation and, 198–199
legal issues of, 202–204
mastermind groups for, 195–197

Internet marketing, 6, 77, 145–147, 195–197
Introductory phase, of products, 55

J
Joint ventures (JVs), 134–139
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Keyword search, 88–89
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Long Run Marketing, 85, 86
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Mac news readers, 31
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Marketing, multilevel/network, 40–42. See also 

Internet marketing; Online business 
marketing

Mastermind group, power of, 194–197
“Mastermind Groups for Internet Marketers” 

(Hibbler), 195–197
Membership sites, 40
Merchandise. See Physical products
Merchant partners, selecting, 72–77
Merchant’s program, qualifi cation for, 76
Message boards, 137
MLM. See Multilevel marketing (MLM)
Mograbi, Mike, 208–216
Money, affi liates and making, 71–72
Multilevel marketing (MLM), 40–42
MySpace site, 35, 81–82, 84, 146
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Networking, 137
Network marketing, 40–42
The New American Land Rush: How to Buy Real 
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“A New Model of Social Networking” 

(Heyer), 83–86
News: 

blogs, 28–29
popular readers, 31
sites, 26–28

bindex.indd   219bindex.indd   219 11/17/07   12:13:56 PM11/17/07   12:13:56 PM



220 INDEX

Newsgroups, 137, 140
Newsletters, 140
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O
Oden, Nerisssa, 95–101
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in e-mail, 128
in sales letters, 121
to unsubscribers, Web site traffi c and, 149

Off-line business: 
moving to online, 17–20
starting, 24

Online auction, as real business, 63
Online auction sites, 33. See also eBay

buying for resale on, 58–59
promoting, 60
shipping method, 60–61
timing your auction, 61

Online business. See also Internet business; 
Online business marketing

fi nding web hosting company, 110–111
moving from off-line to, 17–20
publicity and success of, 107–110
quality and, 185–193
setting up infrastructure for, 111–114
starting, 24–25

Online business marketing. See also Internet 
marketing

affi liate program and, 139–140
articles and, 128–129
blogs and, 132–133
branding and, 134
e-mail and, 127–128
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search engine optimization and, 129–132
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Pauley, Thomas L., 11–15
Payment system, in Web sites, 111
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Pay per click (PPC), Web site traffi c and, 
149, 150–152

Pay-per-view streaming video, 99–100
Penalty, in sales letters, 122
Perceived value, selling complex products 

and, 89
Perry, Rhea, 38–40
Personal life: 

business and, 4–5
current situation of, 5–7
desires and, 8–10
ideal day in your, 10–11
interests, talents, or expertise and, 7–8
power, gift of, 12

Physical products, sales of, 23–26
Podcasting, 143
Porn sites. See Gambling and adult sites
Power, 36, 95
Powersellers, path of, 62–63
PPC. See Pay per click (PPC)
Press releases, 140–141
Price/pricing: 

auction items, 56–58
of products and affi liate programs, 75
of products in Web sites, 162
in sales letters, 122

Print media, 142
Products: 

affi liate programs and selecting, 75
lifecycle of, 55
in sales letters, 122

“Profi tably Naming Your New Internet 
Business” (Yudkin), 107–109

Project fi le, in video, 98
Promise, in sales letters, 122
Psychological steps, in writing sales letters, 

122–126
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“Publicity Secrets to Attain Massive Success 

for Your Internet Business” (Jennings), 
141–145

Public relations, 140–141

Q
Quality, building business and, 181–183
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Radio interviews, 141–142
Real estate business online, 21–23
Rebrandable products, Web site traffi c 
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Rent A Coder site, 118–119, 133, 134
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automating, information products and, 92
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Web site ranking and, 129–130

Search engines, 26, 60
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at auction sites, 60
complex products, 89
at eBay, 54–56, 57–58
e-books, 67–68
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and, 20

SEO. See Search engine optimization (SEO)
Server capacity, web hosting companies and, 
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The 7 Day eBook (Vitale), 90
Shawn Collins’ Affi liate Tip blog, 74
Shipping, 60–61, 92
Silber, Bob, 202–204
The Silent Machine Hiding on eBay (Cochrum), 66
Silver level PowerSeller, 62
Single-page sales site, 119–120
Social networking sites/forums, 34–36, 80–86
Social proof concept, in marketing, 83–86
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affi liate program, 113
for creating videos, 97
for creating Web sites, 118
as information product, 88
locating free video encoder, 99
for membership sites, 40
for online gambling, 46
for online transfer of cash, 46
WordPress, 118

Spam, 48, 200–201
Spiridellis, Evan, 31–32
Spiridellis, Gregg, 31–32

Squeeze page, 120
Streaming video fi les, 99–100
Success: 

affi liate sites and, 71
of Internet marketer, 141–145
planning for, 205–216

Support services, for World Wide Web, 26

T
Talents, 7–8
Teleseminars, business success and, 143, 

145–147
Television, business success and, 142
Tell Me a Story (Schank), 167, 170
Testimonials, Web site traffi c and, 148
Thinking, positive, 13
This Land (cartoon), 32
“The Three Keys to Success” (Audio), 15
“Three Secrets to Making Sales Letters Sell” 

(Heindricks), 121–126
Timing, auction and, 61
Trademarks, 201–202
Traffi c, Web sites, 147–149
Trust, social proof and, 84
TuYu, LLC., 83–86
Two-tier agreement, 76
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U. S. Patent and Trademark Offi ce (USPTO), 
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UIGEA. See Unlawful Internet Gambling 

Enforcement Act (UIGEA)
Uniform resource locator (URL), 106
Unique selling proposition (USP), 138
Unlawful Internet Gambling Enforcement Act

(UIGEA), 47
URL. See Uniform resource locator (URL)
“Use MySpace to Build Your eBay Business” 

(Ginsberg), 81–82
USP. See Unique selling proposition (USP)
USPTO. See U. S. Patent and Trademark 

Offi ce (USPTO)
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creating with software, 96–99
hosting, 100
of information products, 88
making, 98
pay-per-view streaming video, 99–100
video DVD disc, 98–99
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Videos: (continued)
video fi le download, 99
Web site traffi c and, 147

Viral products, Web site traffi c and, 148
Visibility, 17–18, 89
Visitors name, collecting, 117
Vitale, Joe: 

hypnotic selling, 171–176
hypnotic writing products, 34
information products, 36
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Warren, Neil Clark, 34–35
Web hosting, 26, 110–111
Webinars, 145–147
“Webiners-The Future of Online Marketing” 

(Edwards), 145–147
Web sites. See also Web sites content; Web 

sites infrastructure
design and physical construction of, 

114–119, 131
for fi nding deals online, 21
increasing traffi c of, 147–149
naming and fi nding web host, 107–111
news and general information in, 26–28
for periodic bargains, 59
ranking of, 129–130
statistics of visitors, 144
universal resource locator, 106
using hypnotic writing in, 159–166
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creating hypnotic stories, 168–169
design and, 131
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four step strategy for, 160–162
length of, 166–167
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affi liate program in, 113–114
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payment system in, 111
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information products, 34, 37
Web sites of, 37, 38
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Windows news readers, 31
WordPress, 110, 118, 133
World Trade Organization (WTO), 46, 47
World Wide Web, 26, 47–48
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fi ve P’s of, 122
psychological steps of, 122–126
“WHOA” formula, 121–122
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