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buying for resale on, 58—59
getting started on, 51-54
leveraging, 64—65
opening store at, 25
powerSellers in, 62—63
pricing auction items, 56—58

search engine, 60
tools utilized by sellers, 64
using MySpace to grow, 81-82
what to sell on, 54-56
“eBay and Beyond” (Cochrum)
E-books selling, 6768
"Educating for Entrepreneurship” (Perry),
38—-40
Education sites, 37-38
Edwards, Jim, 145-147
E-mail addresses, collecting, 117
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