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166-168
ethics and, 69
rivalry among competitors, 161
Computer hardware, 229
Computer Security Institute, 236
Consumer price index (CPI), 133,
134
Consumers, see also Customers;
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Globalization, 36, 49-50, 135-140
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Infomercials, 178-179
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Owners’ equity, 100, 102

Parametric estimates, 223

Participative management, 28, 272-274

Patents, 101

Payroll accounting, 105, 249-250

Perceived value, 162-163

Performance, standards and
measurement of, 41-42, 274-278
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Policies/procedures/rules, 35-36
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schedule, 217-219
scope and work breakdown structure,
213-214
scope management plan, 215-217
team for, 224-225
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