
• A •
ABA (American Banking Association) routing number, 156
About Me element of blog, 296
About.Com SEO (Web site), 310
Access, Microsoft, 186
account

customer, 166, 205–207, 209–211, 359–360
e-commerce setup, 47–48, 68–72
e-mail, 49–50, 67, 91, 121
Merchant credit card setup, 145–149, 152–153
PayPal, 149–152, 154–163
with shipping companies, 226–238

accounting application programs, 50
adCenter, Microsoft, 122
address

business, 227
catchall e-mail, 76
customer address book, 222
e-mail setup, 19
postal mailing, 30, 345
Web site (URL), 245–254

address label, Web store URL on, 248
Adobe software

Dreamweaver, 67, 91, 121
Flash, 91, 355
GoLive, 67, 121
Paint Shop Pro, 196
Photoshop, 196

Advanced Plan, ProStores, 93
advertising

outside ads on Web store site, 12–13
pay-per-click, 122, 307–309, 318–324, 325–328
Web store URL on, 247

AdWords, Google, 122, 318–324
AdWords For Dummies (Jacobson), 324
affiliate program, 70, 335–337
AfterNIC domain name reseller (Web site), 60–62
Alexa search engine submittal (Web site), 317
ALT tags, 257
Amazon.com, selling store items on, 290
American Banking Association (ABA) routing number, 156
American Express, 146
animation, 196, 355, 358
answering machine announcement, Web store 

URL on, 248
AOL search, 311
Apache servers, 68
application integration service

1&1 eShops, 121–122
overview, 50
ProStores, 91
Yahoo! Merchant Solutions, 67

Application Programming Interface (API), 161
application programs

Access, 186
accounting, 50
custom, 50
Dreamweaver, 67, 91, 121
Excel, 185–188
Flash, 91, 355
FrontPage, 50, 67, 91, 121
GoLive, 67, 121
order-processing, 50, 67–68, 70, 91, 138
Outlook, 250–251
Paint Shop Pro, 196
Photoshop, 196
RSS feed, 184, 189–190
shipping services’, 223, 228–229, 232
spreadsheet for catalog file, 185–188

Ask.com, 311, 316
Atomic Boards (Web site), 217
attributes, product, 108, 181–182
auction, 14, 290–291, 304
audio and video files, 12, 49, 358–359
authorization fee, credit cards, 147
Automated Response Unit, 149

• B •
back ordering domain name, 63
background for product pictures, 197
backup system, 68, 92, 122, 275
bandwidth capability, 49, 67, 91, 121
bank as Merchant Service Provider, 153
batch fee, credit cards, 147
Batch Upload of store items, Yahoo! Merchant 

Solutions, 80
BellSouth, 311
Better Business Bureau (Web site), 349
billboards, Web store URL on, 248
BillPoint service, 149
blank pages, checking for, 273–274
blog, 283–285, 293–300
Blogger (Web site), 284, 293–296
BMP (.bmp) (BitMaP) image file format, 196
Board Nation (Web site), 217
BoardHost (Web site), 216–219
brand, 1, 52, 207
brick-and-mortar stores, basing online product choice

on, 9–10
brochure, Web store URL on, 246
BrowserCam (Web site), 260
browsers, Web, 196, 219, 260–263, 358
budget for Google AdWords, importance of, 321
bulk upload, definition, 270
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bulletin board, 207–208, 216–219, 249, 360–361
business card, Web store URL on, 246
Business Edition, Google, 215
Business eShop plan, 1&1 eShops, 123
Business Plan, ProStores, 93
Buzz Marketing with Blogs For Dummies (Gardner), 285

• C •
camera, digital, choosing, 195
Campaigner (Web site), 301
Carrier Pick-up, USPS, 222
Catalog Manager, Yahoo!, 200
catalog of products

adding to ProStores, 106–109
backup copy, 278–279
creating with Excel, 185–188
defining data for, 179–182
introduction, 179
RSS feed, 182–184, 189–190, 191–192
verification of, 269–272
Web store URL on printed, 246

catchall e-mail address, definition, 76
categories, store

assigning products to, 82
cataloging, 182
checking for accuracy, 272
design considerations, 166, 167
discussion board, 219
featured product choices for new, 175
photos of, 112
ProStores, 104–105, 108

chambers of commerce, local (Web site), 11
charge card compared with credit card, 146
chargebacks, credit card, 147, 152
charity auctions on other sites, 292
Chase Paymentech, 67, 68
check-out process. See shopping cart
checks, business, Web store URL on, 248
CitySearch, 122
closeout stores, 14
Collier, Marsha

eBay For Dummies, 292
Starting an eBay Business For Dummies, 292

colors, 196, 353
.com domain name extension, 62
Comcast, 311
Comma Separated Values (CSV) text file, 80, 121, 136,

186, 187–188
Commerce Department, U.S. (Web site), 41
Commission Junction (Web site), 335–336
communication with customers. See also contact 

information
blog, 283–285, 293–300
customer service, relationship to, 28–31
discussion board, 207–208, 216–219, 249, 360–361
messages about orders, 143

newsletter, 285–289, 301–302
planning for, 166
privacy policy, 36

conditions of use for returned products, 33
confirmation page, order, 348
consignment stores, 14
Constant Contact (Web site), 301
Consumer Electronics Show (Web site), 16
contact information

1&1 eShops setup, 127, 132
checking for accuracy before launch, 273
design considerations, 351–352
domain registration, 55, 57–59
importance of, 345
PayPal account setup, 156
setup on Web store, 18–25

cookies, Web site, 34
copy, product item. See description, product item
copyright issues, 31, 42, 79, 257
Costco, 153
costs

budget for Google AdWords, 321
cataloging, 181
discussion board functionality, 217, 218
e-commerce hosting, 69–71, 92–94, 97, 124
Google’s Business Edition search box, 215
Merchant credit card account, 146, 147, 153
order fulfillment contractors, 331, 333
PayPal business accounts, 151, 152, 155
per item cost, 181
return shipping policy, 33
shipping company comparison, 223–224

country-specific restrictions on shipping, 226
coupons, 70, 248
crafts, deciding what to sell, 12
Craigslist (Web site), 14, 334
credit card

1&1 eShops, 121, 128, 142
charge card, compared with, 146
choosing vendors for, 83–84
customer account for holding information, 206
Merchant account setup, 145–149, 152–153
PayPal business account advantages, 152
privacy policy, 35
processing capability, 48
ProStores, 91, 110–111
transaction types, 149
Yahoo! Merchant Solutions, 84

credit card rate, definition, 146
Credit Card Terminal, 149
cross-selling opportunities, 70
CSV (Comma Separated Values) text file, 80, 121, 136,

186, 187–188
custom application programs, 50
Custom Search Engine, Google, 212–215
customer service

from e-commerce hosts, 52, 68, 92, 122
e-mail as tool for, 29, 345
postal service as tool for, 30, 345
your policy, 27–31
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customers. See also communication with customers
accounts for, 166, 205–207, 209–211, 359–360
address book for, 222
as guides to featured product choices, 175
information from, 34–35, 36, 48, 51, 347, 353
knowing language of, 199
and location of fulfillment facility, 330
navigation paths, 68
payment options, 10, 67, 68, 83–84, 120–121
restrictions on users of Web site, 42
returns from, 32–34, 333, 346–347
shipping options, 41, 225
soft launch testing, 258–259
testimonials from, 348

customs forms for international shipments, 226

• D •
damaged inventory, selling on other sites, 291
data transfer limits, e-commerce hosts, 49, 67, 91, 121
database, catalog, 186
database services, e-commerce hosts, 51, 70
Delivery Confirmation, USPS, 222
description, product item

accuracy check, 271–272
creating quality descriptions, 198–199, 202–203
detailed compared to summary, 180
identifying sources for, 193–195
importance of clear, 348–349
introduction, 193

design considerations. See also templates
1&1 eShops, 131–134
adding products and sale items, 174–176
animation usage, 355
category structure, 166, 167
check-out process, 172, 353
colors, 353
contact information, 351–352
graphic image optimization, 354
home page, 168–170
inspection checklist, 257
introduction, 165, 351
navigation, 171–173, 346, 352–353
outsourcing design, 333–334, 338–341
preparation on paper, 165–167
product detail page focus, 355
ProStores, 99–103
readiness for testing, 256
text and graphic partnership, 354
Yahoo! Merchant Solutions, 76–79

designer/manufacturer
cataloging information on, 182
permission to use pictures and copy from, 193–194

Developer eShop, 1&1 eShops, 124
development environment for Web store, 257
DHL delivery service, 222, 224
digital camera, choosing, 195
dimensions of product items, cataloging, 182
Direct Marketing Association (DMA) (Web site), 36–39

discount rate, credit cards, 146
Discus (Web site), 217
discussion board, 207–208, 216–219, 249, 360–361
disk space, e-commerce-hosted, 48, 67, 90–91, 121
display variations, browser, 196, 358
DMA (Direct Marketing Association) (Web site), 36–39
DMOZ Wholesale Trade, 17
Dogpile, 311, 316
domain name

1&1 eShops setup, 126
alternate extensions, 62–63
definition, 52
e-mail address setup, 19
introduction, 52
name construction, 64
new name invention, 63
privacy option, 75
ProStores setup, 96
registering, 53–56
resellers, 60–62
WHOIS lookup, 57–59
Yahoo! Merchant Solutions sign-up, 74

The Domain Name Aftermarket reseller (Web site), 60
domestic compared to international shipping, 41
DOTCOM Agency domain name reseller (Web site), 60
download times for Web pages, 275, 347, 354, 361
Dralle, Lynn (auctioneer), 285–286
Dreamweaver, Adobe, 67, 91, 121
drop-down lists, testing, 257
drop-shipping, 17
dynamic customer accounts, 210

• E •
eBay. See also ProStores

auction tips, 304
My World page, 291, 303–305
PayPal, relationship with, 149, 154
product sourcing at home for, 13
selling store items on, 290, 292
USPS integration with, 223–224
WhatdoISell resource, 17

eBay Community page, 208
eBay For Dummies (Collier), 292
eBook as information product, 12
e-commerce. See Web store
e-commerce hosts. See storefront providers
eFax (Web site), 19
eFulfillmentService (Web site), 331
Elance (Web site), 334, 338–341
e-mail

1&1 eShops, 121, 129–130, 139
accounts offered by e-commerce hosts, 49–50, 67,

91, 121
address setup, 19
catchall e-mail address, 76
customer information privacy, 347
as customer service tool, 29, 345
Grand Opening, 267–268
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e-mail (continued)
PayPal payments through, 151, 157–158
phishing schemes, 157
ProStores, 91
signature file for, 249, 250–251

E-mail Publisher (Web site), 301
encryption of customer information (SSL), 36, 48, 51, 347
Endicia, 224
e-newsletter, 12, 246–247, 285–289, 301–302
Enhance.com, 317
Enterprise Plan, ProStores, 93
estate sales, 14
events on Web store site, checking for obsolete, 273
Excel, Microsoft, as catalog creation tool, 185–188
exchanges compared to refunds, 33
exclusive content for customers, 206
expertise-based services, 10, 11, 13
Export, U.S. government (Web site), 226
Express Plan, ProStores, 92
express shipping options

DHL, 222, 224
FedEx, 222, 223, 228–231
overview, 40–41
USPS, 140, 222, 223–224, 236–238, 239–240

extensions, domain name, 53, 54, 62–63
eZBoard (Web site), 217

• F •
Facebook, 249
FAQ (Frequently Asked Questions) section, 28, 79
fast-loading pages, importance of, 347, 354
fax cover sheets, Web store URL on, 248
fax number, setup, 19, 345
“featured” product and page design, 174–176
Federal Trade Commission (FTC) (Web site), 34, 39
FedEx (Federal Express)

account setup, 228–231
order pick-up, 222
profile of, 223
tracking service, 222
Web site, 228

FeedforAll (Web site), 184
fees, return shipping policy, 33. See also costs
file formats

image, 195–196
newsletter, 289

FileMaker, 186
Firefox, 262
Flash, Adobe, 91, 355, 358
flea markets, 14
flyers, sales/promotional, 246, 285
formatting, 137, 139, 196, 250, 353. See also design 

considerations; templates
forms, Web, as customer service tool, 29
forum, discussion, 207–208, 216–219, 249, 360–361
Fotolia and 1&1 eShops, 121, 123
fraud, online, 34, 68, 92, 122
FreeBSD (UNIX) computer system, 68

Freelists.org, 289
Frequently Asked Questions (FAQ) section, 28, 79
fresh content, importance of, 360
FrontPage, Microsoft, 50, 67, 91, 121
Froogle product search, 123, 132
FTC (Federal Trade Commission) (Web site), 34
fulfillment, order, outsourcing of, 329–333
fulfillment houses, definition, 330

• G •
garage sales, 14
Gardner, Savannah

Buzz Marketing with Blogs For Dummies, 285
Getting Started Checklist, ProStores, 100
GIF (.gif) (Graphic Interchange Format) image file 

format, 196
gift certificates, 70, 248
Giving Works, eBay (Web site), 292
GoDaddy.com (Web site), 53–56
GoLive, Adobe, 67, 121
Google AdWords, 122, 318–324
Google and Blogger, 284
Google Base product search, 132, 191–192
Google Business Edition, 215
Google Custom Search Engine, 215
Google search box, setting up, 212–215
Google search engine, submitting Web site to, 311–312
Google SiteMap Generator, 312–313
Google Web Search (Web site), 212
Google Webmaster Tools (Web site), 122, 312–313
Grand Opening e-mail, 267–268
graphic images

1&1 eShops, 121, 123, 135
adding product pictures, 200–201
background for photos, 197
catalog product item, 180
categories, 112
design considerations, 354
disk space for, 48
for eBay auctions, 304
Excel’s handling of, 187
file formats, 195–196
identifying sources for, 193–195
introduction, 193
optimizing, 354
permission to use, 193–194
picture-taking tips, 197–198
ProStores, 107, 112
resizing of, 198, 270–271, 354
resolution, 197
software tools for, 196
testing, 257
text and image combinations, 354
thumbnails for catalog, 182, 354
uploading to store, 200–201
verifying accuracy and upload of, 270

Guru.com (Web site), 334
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• H •
handling charges, 86, 113
help resources, 68, 92, 122, 166
HighRankings.com (Web site), 310
history, shipping, 222
hobbies, basing products/services on, 10
home page, 166, 168–170
homemade products, deciding what to sell, 12
Hostboard (Web site), 217
HTML (HyperText Markup Language) as newsletter

format, 289, 302
hyperlinks, 172, 194, 256, 257, 284
HyperText Markup Language (HTML) as newsletter

format, 289, 302

• I •
iBuilder (Web site), 301
ICANN (Internet Corporation for Assigned Names and

Numbers), 53
identity theft and privacy policy, 34
IDs, customer, 211
Ikonboard (Web site), 217
images, graphic. See graphic images
information, deciding what to sell, 12
InfoUSA search engine submittal (Web site), 317
In2site Live Dialogue, 124
instant messaging ID for contact, 345
interchange rate, credit cards, 146, 149
international business, 151, 224–225, 226
Internet Corporation for Assigned Names and Numbers

(ICANN), 53
Internet Explorer, 262
Internet Service Providers (ISPs), storefront. See

storefront providers
inventory, 68, 180. See also products
invoice numbers, automatic generation of, 132
invoices, Web store URL on, 248
IP.Board (Web site), 217

• J •
Jacobson, Howie

AdWords For Dummies, 324
jConnect (Web site), 19
JPEG (.jpg) (Joint Photographic Experts Group) image

file format, 195–196

• K •
Kent, Peter (author)

Pay Per Click Search Engine Marketing For Dummies,
309, 328

Search Engine Optimization For Dummies, 108, 309
keyword stuffing, definition, 199

keywords
for advertising campaigns, 321, 327
cataloging search engine, 182
in product descriptions, 198
ProStores search engine setup, 108

Kinko’s Copy and Print shops, 223

• L •
labels

shipping, 222, 236, 239–242
Web store URL on address, 248

layout. See design considerations; templates
legal issues

copyright, 31, 79, 257
international shipping restrictions, 41
Mail or Telephone Order Rule, 39–40
privacy policy mandate, 34

LinkedIn, 249
links, 172, 194, 256, 257, 284
Liquidation (Web site), 17
ListApp (Web site), 301–302
load times, checking, 275, 361
login capability for customers, 166, 205–207, 209–211
Logomaster, 102
logos, creating and uploading, 102, 168
Logoworks, 102
LogoYes (Web site), 102

• M •
mail, postal. See also Postal Service, U.S. (USPS)

as customer service tool, 30, 345
P.O. or private mailbox, 19, 41, 225

Mail or Telephone Order Rule, FTC (Web site), 39–40
mailing list, customer, 222
MakeWords.com (Web site), 63
manufacturer/designer

cataloging information on, 182
permission to use pictures and copy from, 193–194

marketing. See promotion of Web store
Marketplace, Amazon.com, 290
mark-up, definition, 113
Mastercard credit card, 145, 146
merchandise. See products
Merchant credit card account

1&1 eShops, 121, 128
PayPal accounts, compared with, 152
ProStores, 110–111
setting up, 145–149, 152–153
Yahoo! Merchant Solutions setup, 84

Merchant Service Provider, 145, 147
message board, 207–208, 216–219, 249, 360–361
messages to customers about orders, 143
META tags, 182, 257
MetaCrawler, 316
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Microsoft software
Access, 186
Excel, 185–188
FrontPage, 50, 67, 91, 121
Outlook, 250–251

minimum monthly fee, credit cards, 147
MissionFish (Web site), 292
MP3 support, ProStores, 91
MSN search engine submittal (Web site), 317
MSN Spaces (Web site), 285
MSN/Windows Live, 311, 316
multimedia

e-commerce host limits, 49
Flash, 91, 355, 358

music, automatic play of, 358–359
My Way, 311
My Web Search, 311
My World page, eBay, 291, 303, 305
MyFax (Web site), 19
MySpace (Web site), 249, 253–254
MySQL, 67, 121

• N
naming conventions

business names, 52–53
domain names, 63–64

National Federation of Independent Businesses (Web
site), 11, 153

navigation, Web store site, 68, 171–173, 346, 352–353
navigation bar, 171–173, 346
.net domain name extension, 62
Netscape, 262
Network Solutions (Web site), 53, 57, 349
networking and product/service decisions, 10
networking Web sites, Web store URL on, 249
new product lines, selling on other sites, 291
newsletter, 12, 246–247, 285–289, 301–302
newspaper ad, Web store URL on, 247
NIC handle, definition, 58
non-qualified rate, credit cards, 146–147
Norton Internet Security, 122
notification of policy changes, 34, 43

• O •
OnDomains domain name reseller (Web site), 60
1&1 eShops

adding product items, 135–136
design considerations, 131–134
features overview, 120–122
introduction, 119–120
plan types, 122–124
publishing store, 137–144
signing up, 125–130
Web site, 64, 119, 122

online accounts, shipping company, 226–238

online URL publicizing tips, 248–254
The Open Directory (Web site), 315
Open for Business checklist at Yahoo!, 77, 83–87
open source software development, definition, 285
operating system compatibility, e-commerce host, 50
optimization

graphic images, 354
search engine, 108, 309–310

order confirmation page, 348
OrderMotion, 67
orders, customer

application programs, 50, 67–68, 70, 91, 138
fulfillment outsourcing, 329–333
Mail or Telephone Order Rule, FTC, 39–40
messages to customers on, 143
pick-up by shipping company, 222
ProStores, 91
tracking, 41, 222, 224
turnaround time, order-to-shipment, 40–41
Yahoo! Merchant Solutions, 67–68, 70

Other People’s Products (OPP), deciding what to sell, 12
Outlook, Microsoft, e-mail signature file, 250–251
outsourcing store elements

affiliate program, 335–337
design for Web store, 333–334, 338–341
introduction, 329
order fulfillment, 329–333

overloading of Web pages, 357–358
overstocked items as guides to featured product

choices, 175
owned items as products, 13

• P •
packing boxes, Web store URL on, 247
packing slips, Web store URL on, 247
Paint Shop Pro, Adobe, 196
parked page, definition, 57
partnering with others, 10
passwords, customer, 211
pay-per-click (PPC) advertising, 122, 307–309, 318–324,

325–328
Pay Per Click Search Engine Marketing For Dummies

(Kent), 309, 328
Payment Gateway, Internet, 146, 149
payment methods

1&1 eShops, 120–121, 128, 141
credit card. See credit card
importance of multiple, 359
introduction, 145
Merchant account, 145–149, 152–153
overview of customer options, 10
for paying shipping vendors, 227
PayPal account, 149–152, 154–163
ProStores, 110
Yahoo! Merchant Solutions, 67, 68, 83–84

payment processing. See shopping cart
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PayPal
1&1 eShops, 121, 128, 142
integration with e-commerce host, 161
ProStores, 91, 110, 111
setting up, 149–152, 154–163
Web site, 149–150, 151
Yahoo! Merchant Solutions, 67, 84

per item cost, 181
Perl programming language, 67, 121
permission to use pictures and copy, 193–194
Personal account, PayPal, 154
personal opinion on Web store site, 359
PFSWeb (Web site), 331
phishing schemes, 157
photographs

1&1 eShops, 121, 123, 135
adding product, 200–201
background for, 197
catalog product item, 180
category, 112
format for, 195–196
identifying sources for, 193–195
introduction, 193
picture-taking tips, 197–198
ProStores, 107, 112
text and photo combination, 354
thumbnails for catalog, 182

Photoshop, Adobe, 196
PHP (Hypertext PreProcessor), 50, 67, 121, 143
PHPbb (Web site), 217
physical books as information products, 12
physical stores, basing online product choice on, 9–10
pick-up of orders to be shipped, 222
pictures. See graphic images
placeholder pages, removing/hiding prior to launch, 274
plain-text as newsletter format, 289
PNG (.png) (Portable Network Graphics) image file

format, 196
P.O. box, 19, 41, 225
policies, store

checking before launch, 273
customer service, 27–31
philosophy, 43
posting on Yahoo! Merchant Solutions, 79
privacy, 34–39
returns from customers, 32–34, 346–347
shipping, 33, 39–41, 346
user agreement, 42–43

POP (Post Office Protocol), 67, 121
postal mail as customer service tool, 30, 345
Postal Service, U.S. (USPS)

order pick-up, 222
P.O. box, 19, 41, 225
printing out labels, 239–240
profile of, 223–224
for shipping, 140
sign up process, 236–238
tracking of packages, 222

PPC (pay-per-click) advertising, 122, 307–309, 318–324,
325–328

Premier account, PayPal, 154
price, product

attributes’ effect on, 182
on catalog product item, 180
checking against competition before launch, 271

printed images and TIFF file format, 196
printing out shipping labels, 239–242
privacy policy, 34–39
private domain name registration, 75
private mailbox service, setup, 19
product offer component of newsletter, 287–288
products

adding items to store, 80–82, 106–109, 135–136, 174–176
catalog. See catalog of products
categories. See categories, store
deciding on, 9–13
description. See description, product item
design considerations, 166, 355
finding options for, 13–18
home page information set for, 170
offering support for, 31
pictures of. See photographs
pricing, 180, 182, 271
promotional, 167, 174–176, 207, 291
ProStores layouts, 103
returns from customers, 32–34, 333, 346–347
search capability, 123, 132, 191–192, 198
sourcing overview, 13–18
type of goods sold for Merchant account setup, 148
warranties, 31

Professional account, Yahoo! Merchant Solutions, 69
Professional eShop, 1&1 eShops, 124
professional photographer, hiring, 195
profit margins, 17, 175
programming languages

checking before launch, 275
discussion board, 217
dynamic customer account, 210
e-commerce host support for, 67, 91, 121
overview, 50
Python, 313

ProLog Logistics (Web site), 331
promotion of Web store

1&1 eShops’ tools for, 122
blog, 283–285, 293–300
newsletter, 285–289, 301–302
overview, 283, 307
pay-per-click ads, 122, 307–309, 318–324, 325–328
and product/service decisions, 10–11
search engine submission, 309–317
selling on other sites, 290–292, 303–305
Web store URL on ads, 247

promotional product items
compared to product categories, 167
customer accounts as vehicles for, 207
featured product placement, 174–176
selling on other sites, 291
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proofreading Web store pages, 257
ProStores

adding categories, 104–105, 108
adding products to catalog, 106–109
design considerations, 99–103
features, 90–92
Getting Started Checklist, 110–117
introduction, 89–90
plan types, 92–94
signing up, 95–98
Web site, 64, 89, 93

Proxy Secure Socket Layer (SSL), 122
PSD (.psd) (Photoshop Document) image file format, 196
PSP (.psp) (Paint Shop Pro) image file format, 196
publishing 1&1 eShops store, 137–144
Python, 313

• Q •
qualified rate, credit cards, 146
quantity on hand, cataloging, 180
QuickBooks and 1&1 eShops, 121

• R •
radio ads, Web store URL on, 248
raw photographic file format, 196
Really Simple Syndication (RSS) feed, 179, 182–184,

189–190, 191–192
receipts, printed, Web store URL on, 247
re-design of Web store site, 333–334
referral bonus program, 336
refreshing content and design, importance of, 360
refunds for returned products, 33, 34
registrar, domain, definition, 53
registration

domain name, 53–56, 57–59
mandatory customer pre-shopping, 359–360
user agreement for customer, 42

reliability, e-commerce host, 51–52, 68, 92, 122
Rentacoder (Web site), 334
reports

e-commerce host’s, 51, 68, 70, 92
shipping, 222

resale certificate for wholesale purchases, 18
resellers, domain name, 60–62
reseller’s permit, 148
re-selling manufactured goods, 193–194
resizing of images, 198, 270–271, 354
resolution, graphic image, 197
response times for customer issues, 28, 31
restocking fee for returned products, 33
return shipping cost, policy on who pays, 33
return window, 32, 33
returns from customers, 32–34, 333, 346–347
routing number, bank, 156
RSS (Really Simple Syndication) feed, 179, 182–184,

189–190, 191–192

• S •
sales and use tax permit, 18, 148
sales taxes, 85, 115, 138
SAP software, 186
SBA (Small Business Administration) (Web site), 11
scale for weighing packages, 222
SCORE (Service Corps of Retired Executives) 

(Web site), 11
scrape funds, definition, 152
scripting language, definition, 50
search engine

1&1 eShops, 132
benefits of not overloading pages for, 358
keywords for, 108, 182
pay-per-click (PPC) advertising, 122, 307–309, 318–324,

325–328
product relationship to, 123, 132, 191–192, 198
ProStores, 92, 108
ranking and number of links, 284
setting up, 207, 212–215
submission of site to, 309–317
testing criteria before launch, 275–276
Yahoo!, 314

Search Engine Optimization For Dummies (Kent), 108, 309
search engine optimization (SEO), 108, 309–310
Search Marketing, Yahoo!, 122, 199, 325–328
SearchEngineForums.com (Web site), 310
SearchEngineWatch (Web site), 310
SearchIt search engine submittal (Web site), 317
secondhand product stores, 14
Secure Socket Layer (SSL), 36, 48, 51, 347
security

customer, 36
e-commerce host services, 51, 68, 92, 122
international shipping restrictions, 41
SSL certificate, 36, 48, 51, 347
testing for page, 257

selling on other sites, 290–292, 303–305
SEO (search engine optimization), 108, 309–310
server, Web site hosting, 51, 68, 276
Service Corps of Retired Executives (SCORE) 

(Web site), 11
services, deciding what to sell, 10, 13
setup fee

credit cards, 147
waiver of e-commerce host, 71

Sharesale (Web site), 335
sharing of customer data, privacy policy, 36
ShipMyOrder (Web site), 331
shipping

1&1 eShops setup, 140–141
checking methods and rates before launch, 273
creating online accounts, 226–238
dimensions of product items, tracking, 182
drop-shipping, 17
policy for, 33, 39–41, 346
printing out labels, 239–242
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ProStores setup, 113–115
vendor choices, 40, 41, 140, 221–226
weight of product items, tracking, 182
Yahoo! Merchant Solutions setup, 86–87

Shipping Manager, FedEx, 223, 228–229
Shipping Zones, ProStores setup, 115
shopping bags, Web store URL on, 247
shopping cart

1&1 eShops, 120–121
as customer account tool, 210
design considerations, 172, 353
PayPal business accounts, 152, 162–163
ProStores, 90–91
as storefront provider feature, 48
testing, 258–259, 264–266
Yahoo! Merchant Solutions, 66–67

Shopzilla (Web site), 349
signage and displays, Web store URL on, 247
signature blocks, online, 248–254
Signature Confirmation, USPS, 222
signature file, e-mail, 249, 250–251
Simple Mail Transfer Protocol (SMTP), 67, 121
site map, definition, 255
SiteMap Generator, Google, 312–313
SiteSafe (Web site), 349
sizing

images, 198, 270–271, 354
navigation bar, 173

SKU (Stock-Keeping Unit) on catalog product item, 180
Skype telephone service (Web site), 20–25
SkypeIn, 20–25
Small Business Administration (SBA) (Web site), 11
SMTP (Simple Mail Transfer Protocol), 67, 121
Snell, Rob (author)

Starting a Yahoo! Business For Dummies, 65
soft launch of Web store

check-out process testing, 258–259, 264–266
Grand Opening e-mail, 267–268
inspecting individual pages, 255–257
introduction, 255
multiple browser testing, 260–263
test group of shoppers, 258–259

software. See application programs
SSL (Secure Socket Layer), 36, 48, 51, 347
Stamps.com, 224
Standard account, Yahoo! Merchant Solutions, 69
Starter account, Yahoo! Merchant Solutions, 69–70
Starting a Yahoo! Business For Dummies (Snell), 65
Starting an eBay Business For Dummies (Collier), 292
statement fee, credit cards, 147
stationary, business, Web store URL on, 245–248, 248
statistics, business, Merchant account setup, 148
Stone Edge Order Management, 68
storage space for products, 17
store, online. See Web store
Store Control Panel, Yahoo! Merchant Solutions, 76
Store Settings Manager, ProStores, 100–101

storefront providers
1&1 eShops. See 1&1 eShops
account setup, 47–48, 68–72
catalog software from, 186
discussion board support, 217
domain name, 52–64
dynamic customer account support, 210
evaluation of, 47–52
fees, 69–71, 92–94, 97, 124
PayPal account integration, 161
ProStores. See ProStores
Yahoo! Merchant Solutions. See Yahoo! Merchant

Solutions
Submit Your Site at Yahoo! (Web site), 314
Submit Your Site for Free option, Yahoo!, 314
sub-navigation bars, 172
subscriptions, 12, 206, 289
suppliers. See vendors
symmetry in product photos, 198

• T •
tangible products, deciding what to sell, 12
tax license, Merchant account setup, 148
tax rate information, 84–85, 115, 138
tax regions, 116
technical support, 31, 208
telephone as customer service tool, 30
telephone number, setting up business, 19–25, 345
templates

1&1 eShops, 121, 133
Blogger, 294
ProStores, 91, 100–101
Yahoo! Merchant Solutions, 67, 77–79

terms and conditions, user, 42–43, 97, 139
test environment for Web store, 257
testimonials, customer, 348
testing Web store

browser display, 260–263
check-out process, 258–259, 264–266
links, 256, 257
search engine, 275–276

text and image combination, 354. See also description,
product item

text-only version of navigation bar, 172, 346
THAWTE (Web site), 347
third-party certifications, 349
third-party vendors, return policy, 34
thread, discussion board, definition, 207
3-click rule, 166, 167
thrift shops, 14
thumbnail photos, 182, 354
TIFF (.tif) (Tagged Image File Format) image format, 196
title, product item, 180, 199
tracking capability for product orders, 41, 222, 224
trade associations, 16
trade magazines, 15
trade shows, 15
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transfer of files to public server, 276
turnaround time, order-to-shipment, 40–41
TV ads, Web store URL on, 248
TypePad (Web site), 285

• U •
uBid, 290
Uniform Resource Locator (URL), 245–248, 245–254, 246
UPC (Universal Product Code) on catalog product 

item, 180
uploading images to store, 200–201
UPS (United Parcel Service)

account setup, 232–235
order pick-up, 222
printing out labels, 241–242
profile of, 223
tracking service, 222
Web site, 232
Yahoo! Merchant Solutions, 68, 70, 86

uptime statistic for e-commerce host, 51, 68, 122
uReach Consumer Solutions (Web site), 19
URL (Uniform Resource Locator), 245–248, 245–254, 246
U.S. Postal Service (USPS). See Postal Service, U.S. (USPS)
U.S. Small Business Administration (SBA) (Web site), 11
user agreement, 42–43, 97, 139
user-generated content, restrictions on, 42

• V •
vBulletin (Web site), 217
vehicles, delivery, Web store URL on, 247
vendors. See also shipping

credit card Merchant account, 83–84
returning merchandise to suppliers, 33, 34
shipping choices, 40, 41, 140, 221–226
storefront providers, 47–52

Verisign (Web site), 349
video and audio files, 12, 49, 358–359
virtual storefront, definition, 47
Virtual Terminal, PayPal, 151
Visa credit card, 145, 146
visitors, site. See customers
Voice over Internet Protocol (VoIP) service (Skype), 20–25
voicemail announcement, Web store URL on, 248

• W •
warranties on products, 31
Web browsers, 196, 219, 260–263, 358
Web log (blog), 283–285, 293–300
Web store

basic setup, 18–25
blog integration, 284
book outline, 2–4
content verification, 272–274

design considerations. See design considerations
development environment, 257
fitting design to purpose, 166
free compared to paid services, 42
introduction, 1–5
navigation, 68, 171–173, 346, 352–353
product decisions, 9–18
promotion. See promotion of Web store
soft launch. See soft launch of Web store
store information, 18–25
storefront definition, 47
storefront providers. See storefront providers
subscriptions to, 12

WebMail, 49, 67
Webmaster Tools, Google (Web site), 122, 312–313
WebMasterWorld (Web site), 310
WebReference RSS Creator (Web site), 189–190
Website Payments Pro, PayPal, 150, 155
Website Payments Standard, PayPal, 150
WeFulfillIt (Web site), 331
weight of product items, cataloging, 182
WhatdoISell (Web site), 17
white space on home page, design considerations, 169
WHOIS lookup, 57–59
wholesale merchandise resources, 15, 16
WordPress (Web site), 285
WordTracker.com (Web site), 199
WorldPay, 121
WorldShip, UPS, 223, 232
Worldwide Brands (Web site), 17

• Y •
Yahoo!, submitting Web site to search engine, 311
Yahoo! 360 (Web site), 284, 297–300
Yahoo! Groups, 289
Yahoo! Mail, signature file, 252
Yahoo! Merchant Solutions

account types, 68–72
adding pictures of products, 200–201
adding products, 80–82
check-out process testing, 264–266
design considerations, 76–79
featured products section, 174–176
features overview, 66–68
Grand Opening e-mail construction, 267–268
home page design, 168–170
introduction, 65–66
navigation bar design, 171–173
Open for Business checklist, 83–87
PayPal payment setup on, 159–161
signing up with, 73–75
site map, 255
Web site, 64

Yahoo! Overture, 325–328
Yahoo! Shopping, 290
Yellow Pages ad, Web store URL on, 247
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