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175-176; statis versus change in, 175;
“subject” versus participants approach
of, 173-174

Post-positivists; colonialism/imperial-
ism concerns of, 173; on inaccuracy of
generalizations, 175; on influence of the
researcher, 172-173

Poster presentations; content and visual
appeal of, 247; reporting findings
using, 246

Power vs. action, 175-176

PowerPoint presentations, 249

Practice effects, 137

Prediction; definition of, 77-78; as quantita-
tive research purpose, 167fig—168

Prediction, experience, and consequences of
violence (Barling), 186

Predictive validity, 61-62

Predictor variables, 107

Prescribed sequence, 164

Presupposition questions, 233

Primary observer and secondary
participant, 239

Primary participant and secondary
observer, 239

Probe questions, 233

Process of observation, 239

“Pseudo cultural” events, 185-186

PsychINFO, 11

Psychological analysis, 223

Psychology Today (journal), 19

Publication Manual of the American
Psychological Association (APA style),
251, 252, 254, 256-258, 259

Pucci, E., Jr., 211

Purposeful samples, 187

Q

Qualitative purists, 179

Qualitative research; applied research
method of, 201¢, 215-218; case study
approach used in, 2017, 209-210; compar-
ison of quantitative and, 7fig, 166—-171,
200; crisis of representation and,
178-179; data analysis approach used in,
190-193; description of, 8-9, 146—147,
163-165; design issues of, 181-196;
epistemology assumptions of, 166; eth-
nography approach used in, 200-206;
evaluation of, 194—196; legitimization
crisis faced by, 196; phenomenology
approach used in, 2017, 206-208; selec-
tion of, 9; social construction of reality



concept of, 166; textual analysis used in,
201¢, 210-215; written reports presenting,
258-259; See also Research

Qualitative research characteristics; ade-
quate and realistic criterion for truth of,
167¢, 169—170; description purpose of,
167t—168; generalize to large population
focus of, 167¢, 168; inductive analysis of
“texts” methods of, 167¢, 168—169

Qualitative research design; circular nature
of, 182-183; data collection approach
used in, 188-190; nature of emergence in,
182; questions guiding, 183—-194; sam-
pling approach used in, 187-188

Qualitative research design questions;
1: what is the focus of the inquiry?,
183—184; 2: does the focus lend itself to
qualitative inquiry?, 184—187; 3: what
sampling procedure will be used?, 187—
188; 4: what instrument is used to collect
data?, 188—189; 5: how will data
be collected?, 189-190; 6: how will
data be analyzed?, 190-193; 7: what
final procedures ensure proper care and
respect, 193-194; 8: how are qualitative
studies evaluated?, 194-198

Qualitative research reports; abstract, 258;
APA Publication Manual used for, 251,
252,254, 256-258, 259; data analysis
and interpretation section, 258-259;
introduction section, 258; method section,
258; terminology for reducing bias in,
259-261

Quantitative purists, 178-179

Quantitative research; advanced
experimental designs used in, 37,
131-162; assumptions of, 165-166;
basic concepts of, 76fig—77fig; basic
experimental designs used in, 105-129;
causation and prediction in, 77-79;
comparison of qualitative and, 7fig,
166-171, 200; critique of, 171-178; data
analysis techniques used in, 92—104,
121-128; data gathering for, 79-92;
description of, 7-8; selection of, 9; See
also Research
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Quantitative research characteristics; deduc-
tive analysis of units method used by,
167¢, 168—-169; giving voice to silence
people/groups focus of, 167¢, 168; predic-
tion purpose of, 167fig—168; statistics,
replication, and cumulative findings
criteria for truth, 167¢, 169-170

Quantitative research reports; abstract, 252;
APA Publication Manual used for, 251,
252, 254, 256258, 259; discussion sec-
tion, 254-256; formatting the manuscript,
257-258; introduction section, 252-253;
method section, 253; reference section,
256; results section, 253—-254; statistical
designations used in, 254¢; tables and fig-
ures, 256-257; terminology for reducing
bias in, 259-261

Quasi-experiments; appropriate uses of,
132; control component of, 37; difficulties
with, 147; threats to internal validity in,
147-150; See also True experiments

Questions; avoiding “Why?,” 230e; closed-
ended, 229¢; comparison, 226; demo-
graphic and factual, 225; description,
225-226; example, 232; exploratory, 192;
feeling, 226; interview, 225-231; leading,
232; multiple-issue, 230¢; open-ended,
228-229t; opinion, 226; presupposition,
233; probes or follow-up, 233; relation-
ship between theory and, 4-5; sensory,
226; single-issue, 229-230¢; techniques
for interview, 232-234; value, 226

R

Racial terminology, 259-260

Random assignment; law of large numbers
and, 114-116; simple, 113-116; stratified,
116-117

Random sample; description of, 27;
generated using Excel, 33-34fig

Random sampling, 29

Random-digit dialing, 84-85

Random-groups design, 120

Rape empathy scale, 38

Rapport, 226-228

Rasmussen, C., 111
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Ratcliffe, K., 207

Rating scale (behavior), 91

Ratio data, 497, 58-59

Reading cultural texts, 212

“Reality of consciousness,” 207

Recall memory, 136

Recognition memory, 136

Recommendations, 218

Redundancy, 188

Reference section; citation format for
APA style i, 256¢; quantitative research
report, 256

Reflexive validity, 192, 194

Regression to the mean, 149-150

Reid, J. F,, 147

Reid, R., 166

Reinharz, S., 216

Relational analysis, 223

Reliability; autoethnography standards of,
241-242; Cronbach’s alpha to assess, 63;
definition of, 62—-63; inter-rater, 65—-66;
parallel-forms, 65; SPSS reliability analy-
sis screen on, 64fig; test-retest, 64—65; See
also Validity

Repeated independent samples design,
42fig, 43t

Repeated-measures ANOVA, 151, 152-154

Repeated-measures designs; advantages of
using, 136-137; counterbalancing and,
137-140¢; description of, 131-132, 136;
practice effects disadvantage of, 137

Repetition within cases, 192

Replication; as quantitative research criteria
for truth, 167¢, 169-170; of research
results, 6, 108; as set of completed data
for independent variables levels, 136

Representative sample, 26

Request for proposals (RFP), 10

Research; basic versus applied, 9; making
a difference through, 43—44; mundane
realism approach to, 20, 35; process of,
3fig—7; replication of, 6, 108, 136, 1671,
169-170; selecting strategies for, 35-43;
as “social act,” 195; traditional versus
action, 9; See also Methods; Qualitative
research; Quantitative research

Research contributions; informing the future
through basic research, 43—44; inform-
ing policy and planning through applied
research, 44

Research design; advanced experimental
quantitative, 37, 131-161fig; basic experi-
mental quantitative, 105-129; benefits
and drawbacks of various, 43t; circu-
lar, 182—-183; cross-sectional, 41, 43¢,
emergent, 182; exit procedures incorpo-
rated into, 193-194; longitudinal, 3941,
43t; one-shot, 38-39, 43r; qualitative,
181-196; quantify or qualify question of,
186—187; repeated independent samples,
42fig, 43t; role of theory in, 185-186

Research ethics; debriefing of participants
issue of, 16—18e; deception issue of,
15-16; description of, 12; informed
consent issue of, 13¢, 14; IRBs (institu-
tional review boards) overseeing, 12, 14;
observation-related, 239-240; offering
incentives issue of, 14—15; opportunity to
withdraw issue of, 14; plagiarism issue of,
18-19; respect for persons, beneficence,
justice issues of, 12

Research findings; academic journal articles/
research reports on, 250-259; oral presen-
tation on, 247-250; poster presentation
on, 246-247; quantitative research criteria
for, 167¢, 169-170; replication of, 6, 108,
136, 167t, 169-170

Research participants. See Participants

Research process; hypotheses used in, 5-7;
model of, 3fig—4; theories and research
questions used in, 4-5

Research proposals; description of, 10;
elements of a good, 117; literature review
used in, 10-11, 252

Research questions. See Questions

Research reports; format for written,
250-259; oral, 247-250; posters used as,
246-247; qualitative, 258-259; quantita-
tive, 252-258; terminology and reducing
bias in, 259-261

Research reports format; academic journal
articles and research reports, 250-251;



for presenting qualitative research,
258-259; social scientific writing as part
of, 251-258

Research strategies; descriptive and correla-
tional, 35-37; experimental research, 35,
36; survey research, 37-38

Research teams, 188—189

Researchers; action and evaluation research
role of, 216; case study role of, 209;
emotionality and caring of, 195; ethical
issues for, 12-20; ethnography role of,
203; Heisenberg uncertainty principle
on influence of the, 172—173; interpre-
tive interactionalism of, 195; observation
role of, 239-240; qualitative purists, 179;
quantitative purists, 178—179; rapport
between participants and, 226-228;
“reality of consciousness” issue of, 207;
response bias of, 31; situated knowledge
of the, 195; subjective nature of, 171-172;
textual analysis role of, 211

Respect for persons, 12

Response alternative, 80

Response bias, 31

Results section; qualitative research report,
259; quantitative research report, 253-254

Rhetorical perspective, 211

Risk factor concept, 40

Rival hypotheses elimination; balancing
unwanted variables for, 120; control
group used in, 113; experiments used to,
112-113; law of large numbers statistics
for, 114-115; matching for, 118-119;
simple random assignment for, 113-116;
stratified random assignment for, 116-117

Roberts, K. G., 185

Robertson, J., 189

Role-playing, 232-233

Root, L. M., 36

Rosaldo, M., 203

Rosaldo, R., 173, 203

Rosenhan, D. L., 90

Rosnow, R. L., 16

Rotheram-Borus, M. J., 16

Rubin, K. H., 68

Ruch, A., 38
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Ruggiero, K., 19
Rushing, J., 169

S
Sacks, O., 186
Sales, B. D., 12

Salkind, N. J., 21

Salvation on Sand Mountain
(Covington), 239

Sample size, 317

Samples; definition of, 26; non-random, 27,
28, 187-188; random, 27; redundancy
criterion of, 188; representative, 26;
selecting, 26-34

Sampling; cluster, 33; convenience, 27,
187; directory-listed, 84; event, 91; focus
group, 235; importance of, 26-27; non-
random, 27; purposeful, 187; qualitative
approaches to, 187-188; random, 29;
simple random, 29-32; snowball, 27-28,
187; stratified random, 32; systematic,
32-33e; time, 91

Sampling frame, 26

Sampling rationale, 210

Sato, A. F,, 36

Scatterplots; definition of, 54; interval data
displayed using, 54—56fig; negative cor-
relation, 77fig; positive correlation, 76fig;
SPSS display of simple, 55fig

Schooler, N. R., 16

Schwab-Stone, M. E., 62

Script, 164

Secondary data analysis, 37

Selection bias, 32

Self perspective, 239-240

Self-presentation bias, 68

Self-report data; description of, 66—67;
face-to-face interviews to gather, 88, 89z,
90; mail surveys to gather, 85-87, 891,
telephone surveys to gather, 83—85, 89¢;
Web/email surveys to gather, 87-88, 89¢

Self-serving bias, 67

Selling Anthropology: Cultural Anthropol-
ogy through Film (Heider), 206

Sensory questions, 226

Sequencing interviews, 226-227
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Set-up (interview), 226

“SexText” (Corey and Nakayama), 242

“Sexual Double Standards: A Review and
Methodological Critique of Two Decades
of Research” (Crawford and Popp), 176

Sexual orientation terminology, 260

Sexual victimization surveys, 184

Shandasani, P. N., 235

Share, D. L., 107, 109

Shaughnessy, J. J., 146

Shultz, P, 216

Siegrist, J., 62

Silence, 233

Simple main effect, 134

Simple random assignment, 113-116

Simple random sampling, 29-32

Single-issue questions, 229-230¢

Situated knowledge, 195

Situational analysis, 222

Skinner, B. F., 6

Smith, A. D., 206

Smith, C., 38

Snowball sampling, 27-28, 187

Social construction of reality, 166

Social embeddedness vs. isolation, 174—175

Social influence analysis, 235

Social scientific writing; APA Publication
Manual used for, 251, 252, 254, 256-258;
characteristics of, 251; for qualitative
research, 258-259; for quantitative
research, 250-258; standards used for,
251-252; terminology issues for, 259-261

SocINDEX, 11

Sociocultural perspective, 239-240

Soloman, M., 212

Solomon four-group design, 146

Solomon, P., 187

Spiral of silence theory, 236

The spiritual life of children (Coles), 186

Sprecher, S., 177

SPSS (Statistical Package for Social
Scientists); ANOVA (analysis of variance)
run in, 125-128; bivariate correlations
screen in, 98fig; computing correlations
using, 97; cross-tabulations and chi-square
statistics using, 100fig; crosstabs screen

in, 103fig; description of, 20-21; getting
started with, 21; independent-samples
t test conducted in, 122—-124; labels and
values shown in, 22fig; mixed design
ANOVA using, 159-160; Pearson correla-
tion coefficients using, 99fig; reliability
analysis screen in, 64fig; simple scatter-
plot screen in, 55fig; simple tutorial for
using, 23; types of variables in, 21-22;
variable view versus data view of, 21

Stacy, A. W., 235

Stake, R. E., 209, 210

Standard deviation, 93

Standards of validity and reliability,
241-242

Stasis vs. change, 175

Statistical designations, 254¢

Statistical weighting, 32

Statistically significance; criteria for, 95;
understanding, 95-96

Statistics; descriptive, 92-95; inferential,
95-96¢

Steinberg, L. D., 5

Sterk, H., 207

Stern, S., 206

Stevenson, F., 190

Stewart, D. W., 235

Stratified random assignment, 116—117

Stratified random sampling, 32

Stratum (subgroup), 32

Strauss, A., 192

Strauss, A. L., 192

Structure; challenging the, 190; data collec-
tion, 190

Structured interview, 225

Subjectivity vs. objectivity, 171-173

Suitor, J., 187

Survey items; description of, 80; keys to
constructing good, 80-83; practice in
constructing, 83

Survey research, 37-38

Surveys; constructing items for, 80-83;
description of, 79-80; mail, 85-87;
telephone, 83-85; Web/email, 87-88; See
also Questionnaires

Sussman, S., 235



Swanson, D. H., 15, 17, 18, 184
Synergistic group effect, 235
Systematic sampling, 32-33e

T

t test; definition of, 122; independent-
samples, 122—-124; paired, 151-152

Tables and figures, 256-257

Talbot, M., 173

Tannen, D., 168, 169, 214

Taylor, B., 241

Taylor, E. L., 60

Telephone surveys, 83-85, 89¢

Terminology; disability, 260-261; gender,
260; race and ethnicity, 259-260; sexual
orientation, 260

Test anxiety scores; descriptive
statistics of, 93fig; frequency distribution
of, 94fig

Test-retest reliability, 64—-65

Text and Performance Quarterly, 242

Textual analysis; advertising analysis using,
215; compared to other methods, 2017,
description of, 167¢, 169; example of con-
versation, 213, 214; focus of investigation
in, 210; focus on meaning in, 211-213;
process and form of, 213, 215; reading
cultural texts through, 212; researcher role
of, 211; Vietnam War Memorial, 211

Thakker, D., 187

Thematic units, 192

Themes; category organization of, 193;
identification of, 192—-193

Theories; definition of, 4; grounded, 185-186,
192; hypotheses derived from, 5-7; rela-
tionship between research question and,
4-5; research design and role of, 185-186;
research process role of, 4-5; spiral of
silence theory, 236; See also Hypotheses

“Thick description” concept, 239

Thurlow, C., 173

Time order; concept of, 78; experimental
design, 112

Time sampling, 91

Titanic (film), 169

Tomlinson, B., 62
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Tonight Show (TV show), 203

Tools; authoethnography, 241-242; defining
the context, 222-224; definition of, 200;
focus groups, 235-238; interviews as, 88,
89fig, 90, 169, 189, 224-234; surveys as,
79-88, 891, triangulation of, 179, 242;
See also Data collection; Instrumentation;
Methods; Observation

“Tourist gaze” issue, 173

Traditional research, 9

Transition comments, 233-234

Treatment group, 113

Trenholm, S., 202, 218

Treno, A., 187

Trent-Brown, S., 255

Triangulation, 179, 242

True experiments, 146; See also
Quasi-experiments

True score, 149

Tuskegee study (1930s), 212

Twenge, J. M., 15

Two-way ANOVA, 150-151, 158fig

Type I errors, 96¢

Type 1I errors, 96¢

U

Underrepresented groups, 32
United Colors of Benetton, 210
U.S. Census Bureau, 18

U.S. Public Health Service, 40

\')

Validity; autoethnography standards of,
241-242; construct, 60—61; content,
59-60; convergent, 60-61; definition
of, 59; discriminant, 61; experimental,
105-106; internal, 105-106, 147-150;
naturalistic setting and observation tied
to, 185; phenomenological, 169-170, 194;
predictive, 61-62; reflexive, 192, 194; See
also Reliability

Value questions, 226

van de Mheen, D., 31

Van Maanen, J., 241

Van Manen, M., 206

VanderLaan, K., 29, 70
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68, 106, 121, 169, 246, 255

VandeVusse, L., 207

VanHaitsma, K. S., 41

Variables; balancing unwanted, 120; cate-

gorical variables, 106—107; criterion, 108;
definition of, 48; dependent, 35, 108-109,
136-137; extraneous, 109-110; numeric,

106; turning abstractions into, 48—59; See

also Independent variables
Vesely, S. K., 60
Video ethnography, 205-206

Vietnam War Memorial textual analysis, 211

Virtual communities, 208
Visual analysis, 189

Visuals; oral presentations, 249; poster pre-

sentation use of, 247

w

Wagner, J. C., 206

Waiters, E., 187

Ward, C. H., 59

Watkins, S. C., 202

Web/email surveys, 87-88, 89¢
Webster, J., 213

“Why?” questions, 230e

Williams, M. A., 67

Wilson, S., 106

Within-group error variance,
136-137

Witvliet, C.V.0O., 29, 36, 70

Wolcott, H. F., 202

Woodford, J., 189

Worthington, E. L., 36

Wright, K., 182

X
Xu, L., 62

Y
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(Jacobs), 215
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Yousman, B., 202

Yu, S. L., 65, 68
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