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assumptions of, 176–178; Heisenberg 
uncertainty principle of, 172–173; isola-
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Poster presentations; content and visual 
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Power vs. action, 175–176
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Probe questions, 233
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Psychological analysis, 223
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251, 252, 254, 256–258, 259
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Purposeful samples, 187
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Qualitative purists, 179
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method of, 201t, 215–218; case study 
approach used in, 201t, 209–210; compar-
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of, 251–258

Research strategies; descriptive and correla-
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Rushing, J., 169
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Sato, A. F., 36
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Selection bias, 32
Self perspective, 239–240
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statistics using, 100fi g; crosstabs screen 

in, 103fi g; description of, 20–21; getting 
started with, 21; independent-samples 
t test conducted in, 122–124; labels and 
values shown in, 22fi g; mixed design 
ANOVA using, 159–160; Pearson correla-
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Standard deviation, 93
Standards of validity and reliability, 

241–242
Stasis vs. change, 175
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Stewart, D. W., 235
Stratifi ed random assignment, 116–117
Stratifi ed random sampling, 32
Stratum (subgroup), 32
Strauss, A., 192
Strauss, A. L., 192
Structure; challenging the, 190; data collec-

tion, 190
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