
#1 Single:
AirTroductions.com and, 93,

96–97
Lisa Loeb and, 93, 96–97

@NY, 60

ABC News, 79–80
AirTroductions.com, 28

#1 Single and, 93, 96–97
description of, 90
implementing big idea of,

87–105
promotion of, 90–102
reason for, 88–90
Reuters and, 98

American Express, 2
American Way, 95
Associated Press, 116
AstroGlide, 157–158, 161
Atchinson, Shane, DoubleTree

hotel and, 174

Bell, Alexander Graham, 33–34
Bla-Bla.com, 2
Blog(s), 65, 194–195

celebrity and, 182
journalists and, 15
knitting and, 80–82, 182

Bochanis Rogan Zoom, 79

Boston Globe, The, 116–117
Brainstorming:

creativity and, 86, 188
different places for, 41
using reporters for, 188

Brandweek, 161
Branson, Richard, 13
BusinessWeek, 40, 60, 64–65, 93

Call log, preparedness and, 129
CBS, 80
Chicago Tribune, 101, 201
Citizen journalism, 65
CNBC, 99
CNN, 4, 99, 115–117
Contact list:

advice about, 130, 142
PoLiCE and, 130–131
preparedness and, 130

Continental Airlines. See Crisis
management

Cosmopolitan, 201
Creativity:

brainstorming and, 86, 188
breaking the rut and, 36
change and, 190
childlike actions leading to, 35,

38, 41
difference and, 182

I N D E X

shan_z01bindex.qxd  10/27/06  12:16 PM  Page 205

CO
PYRIG

HTED
 M

ATERIA
L



Creativity (Continued)
getting out of the rut and, 179
ideas and, 34–41
karma and, 188
rules for, 37–41, 180–181

Crisis management, 132–142
availability to media during,

134–137
commandment for, 132
employee communication

during:
all hands update for,

133–134
examples of:

Continental Airlines and, 172
DoubleTree hotel and, 172
Royal Bank of Canada and,

173–174
general communication during:

no comment and, 137
track and clip for, 135
update head honchos as, 135

honesty policy during, 136–137
online monitoring during,

134–136
PoLiCE and, 130–131
preparedness and, 128–142

call log and, 129
contact list and, 130

public relations and, 127–142
rumor control, 132–134

employees prevented from
talking with media,
131–133

spokespeople during, 132

Daily News, 60, 79
Desperate Housewives, 157

Details, 201
Deutsch Advertising, 58
Difference:

brainstorming and, 41
creativity and, 182
Flying Fingers Yarn Shop and,

72–74
The Geek Factory and, 55–67
getting out of the rut and, 179
key to success and, 177
positives of, 2–4

Discovery Channel, The, 2
Disney, 2
Dotcom era, boom of, 51–52
DoubleTree hotel. See Crisis

management
Downtime Day Spa, 149

Email(s):
examples of letters sent by,

27–28, 73, 81, 99–100, 140,
183

introduction of self in, 25–26
karma and, 26–29, 99–100
reporters and, 16–17, 23–26
subject line of, 16

Emotion(s):
crisis management and, 137
handling of, 139

Entertainment Weekly, 201

Failure, handling of, 183
Farmer, Tom, DoubleTree hotel

and, 174
Federal Emergency Management

Agency, preparedness and,
128

Five stages of PR grieving, 137–138
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Flying Fingers Yarn Shop (FFYS):
blogs and, 80–82
differences, 72–74
implementing big idea and,

69–85
introduction, 70–71
owners, 70–71
promotion, 69–85
Yarn Bus and, 77–85

Forbes, 60
Fortune, 91–93, 201
Fox News, 80
Frambois catering, 158
Fun, work and, 178

Gates, Bill, 13
Geek Factory, The, 28, 203

addiction to positive press of, 56
differences of, 55–67
Flying Fingers Yarn Shop and,

70–85
preparedness rules and, 128
PR rules of, 54
RegisterFree.com and, 108–126
self-promotion and, 52–66
start of, 2
WebDive 2000 and, 51–66
word of mouth clientele and, 52

Good Karmal Chocolates, 157
Good Morning America, 99,

102–103
Google, 114, 171, 193–194, 200

news alert from, 26, 194
online searches and, 24

GQ, 201

Hartstein, Jennifer, 35
Hello!, 201

Holmes Report, 200
Honesty, 141, 163–176

handling of crises
management, 136–137

Ideas:
creativity and, 33–41
implementation of big:

AirTroductions.com, 
87–105

Flying Fingers Yarn Bus,
69–85

RegisterFree.com, 107–126
WebDive 2000 and, 51–66

off-the-wall, 33–50
rules for creation, 37–41

get up, stand up, 37–38
overcome a fear, 38
read something new, 

39–40
think like a child, 38–39
walk a dog, 39
work someplace else, 

40–41
Stoppers, 42–45
suggest anything, 33–34

Interns, 158–159, 162
Irvington, NY, 70, 83

Jefferson, Thomas, 185
Journalist(s). See also Reporter(s)

blogs and, 15
Media Map and, 28, 199

Juno Online, 2

Karma, 97–100, 140–141, 168
creativity and, 188
email and, 26–29

Index • 207

shan_z01bindex.qxd  10/27/06  12:16 PM  Page 207



Karma (Continued)
gaining respect of media with,

18, 21–30
Knitting:

blogs and, 80–82, 182
promotion of, 70–85
stunt involving traffic kits,

74–76

Lisa Loeb, #1 Single, 93, 96–97
Los Angeles Times, 117

Maxim magazine, 157
Media:

blogs, 82
crisis management, 134–137

preventing employees from
talking, 131–133

gaining interest, 12, 53–54,
88–89, 116

gaining respect, 21–30
preparedness, 46
press releases, 122
savvy, 94
skydiving with, 58–66

Media Map, 28, 199
Miss Texas 2002, 89–90
Motley Fool, 134
MSNBC, 156, 161

NASCAR, 40, 103
New Frontier Media, 4, 149,

157–158
New Jack City, 98
Newsweek, 201
New York, 201
New Yorker, 4, 80, 201
New York Post, 79, 94

New York Times, 82, 161, 201
No comment, public relations

and, 137
NYC Fire Museum, 155–156

O’Dwyer’s PR Daily, 200
OK!, 201
Online:

crisis management
monitoring, 134–136

Google searches, 24, 193–194
viral marketing, 171

Oscar Meyer Weiner-Mobile,
Prototype Source and, 79

Paige, Satchel, 34
People, 201
Point Break, 182
PoLiCE:

crisis management:
CEO and, 130–131
everyone else, 131
legal department and, 130–131
public relations head and,

130–131
PR Basics, description of, 12–30
Precis, 156
PR Newswire, 114
Preparedness:

crisis management, 127–142
examples of, 128

Federal Emergency
Management Agency,
128

The Geek Factory rules for:
call log and, 128
contact list and, 129

media, 46
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Press release(s):
crafting, 31
examples:

bad, 13–15
improved, 18–21
RegisterFree.com, 108–115,

121
generating goodwill, 19–20
media and, 122
PR Fundamental, 12
timely and community issues

in, 20–21
use of, 1, 12
warning signs when issuing,

14–15
“what-not-to-do,” 14–21

PR Fundamentals, story 
creation and, 11–12, 53, 56,
60

Prototype Source, Yarn Bus and,
79

PRWeek, 60, 65, 200
Publicist(s):

reporters’ relationship with,
12, 15–16, 25–26, 140,
184–185

becoming a source, 28–29
brainstorming, 188
as friends, 7–8, 29, 88

Public relations (PR):
crisis management and,

127–142
grief stages of, 137–138
loss or decrease in amount of:

inquiry to reporter, 183
reporters and, 21–23, 53, 

140
rules for, 17–18, 31–32, 54

rules for avoiding compla-
cency, 102–103, 180

stunts and, 8–9

Questions, importance of, 184

Radar, 201
RegisterFree.com, 4

implementing big idea and,
107–124

press releases for, 108–115, 121
promotion of, 108–124

Reporter(s):
coverage areas of, 14, 31–32
email and, 16–17, 23–26
letter of inquiry to, 183
loss of PR by, 21–23, 53, 140, 183
publicists’ relationship with,

12, 15–16, 25–26, 184–185
becoming a source, 28–29
brainstorming and, 188
as friends, 7–8, 29, 88

Republican Convention and
knitting traffic kits, 74–76

Rescue 1, birthday party, 160
Reuters and AirTroductions.com,

98
ROAR:

awareness, 47
opportunity and, 46–47
responsibility and, 45
results, 47–48
Stoppers, 44–49

Royal Bank of Canada. See Crisis
management

Rumor control:
crisis management, 132–134
example of, 131–132
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SAMY Salon, 158
Scott-e-Vest, 2
Sebastian Hair Care, 149–151,  

158
Self-promotion, The Geek

Factory and, 54–66
Shankman, Peter:

birthday party of, 145–161
invitations to, 154–155
NYC Fire Museum and,

155–156
Penthouse Pets at, 159–160
Rescue 1 at, 160
sponsorship of, 145–161

creativity rules of, 37–41
introduction from, 1–2
object lesson of, 4–8
rules to avoid PR complacency

by, 102–103
school remembrances of, 

5–8
skydiving and, 65–66
travel experiences of, 88–90

Silicon Alley Reporter, The, 60
Simmons, Richard, 2
Sin City Entertainment, 149, 

157
Skydiving, 51–67
Skype, 200
Smith, Sydney, 182
Soldier of Fortune, 40
Sony, 149
Spokespeople, number of, 132
Star Trek, 46, 168
Stewart, Martha, 80
Stopper(s):

ideas and, 42–45
questions of, 44–45

ROAR and, 44–49
traits of, 43

Story creation, PR Fundamental
and, 11–12, 53, 56, 60

Stunt(s):
Flying Fingers Yarn Shop and,

70–85
public relations and, 8–9
RegisterFree.com and,

107–126
skydiving and, 51–66
Taco Bell and, 36
timeliness of, 76
WebDive 2000 as, 51–66

Taco Bell, stunt of, 36
Take-Aways, 31, 32, 50, 67, 86,

104, 125, 126, 143, 162, 176
Thoreau, Henry David, 188
Time, 201
Timeliness, coordinate existing

event and stunts for, 76
Trillian, 200

U.S. News and World Report,
201

Us, 201
USA Today, 4, 93

Vanity Fair, 201
Viacom, 149
Viral marketing, online and, 171
Vogue, 201

Wall Street, 48, 98
Wall Street Journal, 4, 40, 

201
Washington Post, 201
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WebDive 2000:
The Geek Factory and, 51–66
idea for, 56–57
implementing big idea and,

51–66
lesson learned from, 64

Word of mouth, client
development and, 29, 52, 108

Work, fun and, 178
Wulfhorst, Ellen, 98

Yahoo!, 4, 114, 134, 198, 200
Yarn Bus, Flying Fingers Yarn

Shop and, 77–85
Yoo-hoo Chocolate Drink, 79,

149, 152–153, 157, 159
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