


airline (continued)

force majeure event, 50
Hotwire partners, 18
insurance, 128
non-partners, listed, 81
nonrefundable tickets, 88–89
partners, listed, 80
price structure, 10
problems, 127–130
routes, eliminated, 128
seat assignments, 123–124
striking, 129
ticket holder, rights as, 48–49, 127
ticketing errors, 125–126
types of, 30
Web sites, 285–286

airplane
jets, searching for, 85–86, 303
prop planes, allowing, 120

airport
Canada, bordering, 257
choosing, 63, 96
deciding on, 81–82
farther afield, 83
hotel zones, 156
impossible, as free rebids, 

100–101, 277
Priceline’s favorite, 82–83, 274
rebids, 119–120
rental cars at, 200
terminals, closed, 54
without jets, 86

Alamo car-rental company
customer service, 40, 230
sample car models by class, 202–203
service problems, 43

Alaska Airlines, 36
all-inclusive resorts, 138
alternate airport, 301
alternate cities, 102–103

amenities, hotel
star level and, 51, 65
when you shouldn’t use Priceline, 39

American Express, 59
American Home Assurance Company,

12, 52–55
American Society of Travel Agents

(ASTA), 131
Amsterdam

hotel zones, 295–296
prevalence of deals to, 32

areas, hotel
changing, 164–165
choosing, 171–174
described, 38, 307
free rebids, 157–159, 180, 277
hotel, choosing, 139–140
international, 156, 295–299
maps, 66, 154–156, 275
narrowing, 38–39
top U.S. cities, 289–293
towns without, 157

Asia
airfare limitations, 35
hotels, 138
layover times, 84
zones, 296–297

Asia, Priceline site in
airfare, bidding for, 263–267
billing address and delivery 

address, 265
customer-service help, 268–269
deals, specials, and surprises,

266–267
delayed response, 266
described, 74–75, 262, 305
development of, 13
hotels, bidding for, 267–268
nonstop flights, 264, 265
paying by telephone, 264
for U.S. residents, 262–263
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Ask Seller a Question button, eBay, 22
ASTA (American Society of Travel

Agents), 131
Australia

airfare to, 35
hotels in, 136, 138
layover times, 84

Avis car-rental company
customer service, 40, 230
minimum age, 42
sample car models by class, 202–203

• B •
babies, airfare for, 109, 112
Back Bay-Copley zone, Boston, 289
baggage, lost, 53
bags

early hotel arrivals, 140
standby flights and, 36

bankruptcy, airline
described, 301
effect on travel, 129–130
travel insurance and, 54

Barcelona hotels, 156, 296
Bargain Fares, Expedia, 20
BBB (Better Business Bureau)

complaints, 59
Priceline’s removal from

Connecticut’s, 16
restored status, 187

beach access, 51, 190, 299
beds, number of

Boutique-level hotels, 148
preferences, 183
star level and, 51, 65

Best Price Guarantee
airfare, 301
car rentals, 216
hotel rooms, 176
mortgage rate, 253

Better Business Bureau. See BBB
BetterBidding Web site

contributing, 278
described, 301
hotel price comparisons, 161–162
Hotwire Web site, 18

bid grid, airfare
airport, choosing, 96
described, 91, 301
free rebids, 99–104
maximum bid, picking, 97–99

bid grid, hotel
simple, 163–164
star level or zone, changing, 164–165
switching bidders, 164

bid history, posting on watchdog sites,
15, 278, 280

bid number, 126, 305
bidding

for airfare, 62–64
for car rentals, 67–69, 217
described, 301
help in Europe, 259
for hotels, 64–67
Priceline Mortgage, 248–252
process described, 26–28
two-step process, 61
what Priceline isn’t, 10

BiddingForTravel Web site
competing rates, checking, 95
contributing, 278
described, 302
hotel comparisons, 38, 145, 159, 161
Priceline relationship with, 15
researching on, 279–280

billing address
Asian, 265
Canadian, 255–256
European, 74, 258–259

boarding plane, 124
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bonus money
described, 302
hotel bidding, 184
signing up for, 115
starting bid with, 108
using, 69–70

Boston hotels
rebid sample, 157–159
zones, 289–290

Boutique-level hotels
described, 148–149, 302
room size, 39

BreezeNet Web site, 214
Briere, Danny (Wireless Home

Networking For Dummies), 56
British Airways, 19, 81
Brown, Jerry (Cruise Vacations For

Dummies 2005), 45
Brown, Ray (Home Buying For

Dummies and Mortgages For
Dummies), 245

browser
cookies, 55
need for, 11

Bruce, Walter R. III (Wireless Home
Networking For Dummies), 56

Budget car-rental company
customer service, 40, 230
minimum age, 42, 200
sample car models by class, 202–203
special deal, illustrated, 215

bumping, airline, 36, 37, 132, 302
BWIA West Indies Airways, 30, 79–80

• C •
calendar, “best days to fly,” 87–88
Canada

airline tickets and car rentals, 35,
257–258

credit card, 256

hotels in, 136–137, 256–257
Priceline usage in, 15, 255–256
Toronto zones, 299

cancelled flights
disadvantages of using Priceline,

33–34
travelers’ rights, 49–51, 130–131

car classes, 302
car crash, insurance covering trip, 53
car rental

airport locations, 200
in Canada, 257–258
classes, 202–208
company Web sites, 214–215
comparison shopping, 24–25, 67
credit card versus debit card, 41
described, 40–41
elite loyalty club members, 43–44
in Europe, 260
first bid, making, 217–222
Hotwire partners, 18, 19
included and not-included items,

208–209
insurance and liability issues, 43
non-airport locations, 201
partners, 199–200
picking up car, 225–226
process, 67–69
rebidding, 222–223
small cars, 212
spacious cars, 213
special cars, 213
standard cars, 213
time to use Priceline, 41
timing, 211–212
travelers’ rights, 52
upgrading, 224–225
vacation packages, 241–242
Web sites, 288
what to bid, 213–217
when not to use Priceline, 42
winning, 223–224
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car-rental problems
computer tie-up at Priceline, 228–229
delayed/cancelled flights, 230
Hertz, 230
late returns, 231
lost reservations, 229
mistakes, 227–228
service, 43
unavailable cars, 230–231

Caribbean
airline serving, 80
hotels, 138
layover times, 84

Central zone, Rome, 298
Central/South American layover 

times, 84
chain hotels, major, 136
Champs Elysees–Opera Quarter West,

Paris, 298
changes in plans

car rentals, 42
disadvantages of using Priceline,

33–34
hotels, 39–40

chargeback request, 59
check cards, 41
check-in, easier hotel, 183
Chicago

additional travelers, rooms suiting, 39
hotel zones, 290
prevalence of deals to, 32

child seats, 209
children

babies, airfare for, 109, 112
car-rental restrictions, 42, 200
hotel problems, potential, 40
solo travelers, 35, 112

city. See also individual cities listed by
name

airfare, bidding, 63
car rental, 68

hotel, choosing, 65, 139
hotels available in, 135
Priceline Asia hotels, 267–268

claims, travel insurance, 55
class, hotel

amenities and, 65
Boutique-level, 148–149
changing, 164–165, 180
choosing appropriate, 65, 153
described, 38, 306
5-star, 152–153
4-star, 149–150
guaranteed, 51
hotel, choosing, 140
mis-ratings, 145
narrowing, 38–39
1-star, 144–145
related to other systems, 152
resort-level, 151
3-star, 147–148
21⁄2-star, 146–147
2-star, 145–146
vacation packages, 239
walked to lower, 195

class, rental car
compact cars, 203
convertibles, 206
defined, 302
economy cars, 203
four-door categories, 208
full-size cars, 204
luxury cars, 205–206
mid-size cars, 204
minivans, 206–207
models listed by agency, 202–203
pickup trucks, 207
premium cars, 205
standard cars, 204–205
SUVs, 207

Cleverbidding Web site, 259
codesharing, 302
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compact cars, 203
comparison shopping

airfare, 24–25, 62, 93–95
bid amount, choosing, 217
car rental, 24–25, 67, 214–215
comparing Priceline, 15–16
consolidator fares, 23
eBay travel section, 21–23
Expedia, 19–20
hotel rates, 24–25, 159–162
Hotwire, 16–19
major travel agencies, 214
online travel agencies, 23–24
SkyAuction, 20–21
weekday versus weekend, 216

complaints
airlines, 60
to BBB, 59
consumer travel advocates, 59–60
to credit-card company, 59
legal advocates, 60
to Priceline, 56

computer tie-up, Priceline
airfare bidding, 116, 126–127
car-rental bidding, 222, 228–229
hotel-room bidding, 178
patience, importance of having, 278

Condé Nast Traveler Ombudsman, 59
Connecticut, airports serving, 81
connection, air travel

described, 302
domestic layover rule, 83–84
international layovers, 84
missed because of delays, 51
scenic route, 84
stops versus, 85
too-short layovers, 85

consolidator fares, 23
consumer travel advocates, 59–60
Consumer Travel Rights Center

(CRTC), 59, 60

Consumer WebWatch’s tests, 16
consumers, suppliers versus, 15
contacting Priceline

via e-mail, 57–58
via telephone, 58

Contract of Carriage, 48–50, 131
convertibles, 206, 213
cookies, 55
counteroffer

described, 302
hotel bidding, 177–179
mortgage, 252
nonstop flights, discovering, 117–118
when to take, 116–117

coupon, bonus money
described, 302
hotel bidding, 184
signing up for, 115
starting bid with, 108
using, 69–70

credit card
Canada, 256
companies, handling complaints, 59
Europe, 258–259
hotel double charges, 193–194
insuring car rentals, 43
non-U.S. services, 73–74
public Internet access, 41
rental cars, 41
security, 55

crew problems, 131
CRTC (Consumer Travel Rights

Center), 59, 60
Cruise Vacations For Dummies 2005

(Golden and Brown), 45
cruises

airfare connections, 34
purchasing, 12, 45

customer service
Asian Priceline site, 268–269
described, 28
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frequent hotel guest clubs, 40
Hertz’s reputation, 230
history, 16
rental cars, 43
United Kingdom Priceline site, 261

Customer Service Commitments, 48

• D •
days to fly, 87–88, 274
de Rosa, Alessandra (Italy For

Dummies), 298
deals, Asia Priceline, 266–267
debit card, car rentals and, 41, 221
delayed flights

rental-car problems, 230
travelers’ rights, 49–51, 130

delayed response, Priceline Asia, 
266, 268

delivery address
Asian, 265
Canadian, 255–256
European, 74, 258–259

Delta Airlines, 37
direct flight

described, 302
detecting through taxes and fees, 118
discovering through counteroffers,

117–118
Priceline Asia airfare, 264, 265

disabled travelers, 42
discount airlines, 19, 62, 95
distressed-passenger rates, 131, 302
doctors, hotline to find, 53
domestic airline partners, 18
domestic hotels, 136–137
domestic layover rule, 83–84
Don Valley zone, Toronto, 299
double hotel charges, 192–194
Downtown Boston–Charlestown 

zone, 289

Dream Maps, Travelocity, 281
drivers, multiple, 222

• E •
early or late hotel check-in, 140
Eastern Europe, 35
eBay

Anything Points, earning, 24
travel section, comparing prices,

21–23
economy cars, 203
Eiffel Tower–Grenelle-Montparnasse,

Paris, 298
elite loyalty-club members

airline check-in or boarding lanes, 124
hotel check-in, advantages of, 40, 

183, 184
reasons not to fly Priceline, 37
rental cars, 43–44
travelers’ rights, 52

Elliott, Christopher (triprights
consumer travel advocate), 59

e-mail
contacting Priceline, 57–58
free addresses, 11, 115
hotel problems, 187–188
protecting, 55
unwanted, 56, 69, 115, 116

Entertainment Book
car rentals, 214
2-star hotels, evaluating, 162

Epinions Web site, 236
e-ticket, 99, 258, 265, 303
Europe

airline tickets and rental cars, 260
bidding help, 259
credit cards and addresses, 258–259
hotels in, 137–138, 260
international usage, 258–261
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Europe (continued)

layover times, 84
United Kingdom Priceline site,

260–261
EverBank mortgages

advantages, 72
bidding, 73, 248–252
described, 245–246, 305
development of, 16
guarantee, best-price, 253
information, preparing, 247–248
low rates, 44
rates, determining, 248
responses, 45, 252–253
reviewing options, 246–247

Everett-Church, Ray (Fighting Spam For
Dummies), 56

exact hotel, 141
Expedia Web site

comparison shopping, 19–20, 62
described, 280–281
maps, verifying hotel location, 191
opaque fares, 11
routes, checking, 3

express line, car rental, 43–44
extending hotel stay, 184–185
extra charges

car rental, 219
hotel, 142, 194
SkyAuction Web site, 20

• F •
Fair Credit Billing Act, 41, 59
family travel

car drivers, 222
hotel-room bidding, 66
hotel star level, choosing, 153
multiple airfares, bidding, 110
when you shouldn’t use Priceline, 39

fares, airline
bid grid, 91, 96–105
bonus money, 108
Canadians purchasing, 257–258
competing rates, checking, 24–25, 

62, 93–95
counteroffers, 116–118
described, 29–30
e-tickets, 99, 258, 265, 303
to Europe, 260
group travel, 110
insurance cost, 53
last-minute flights, 275
messed-up options, 127
$1 bid, 97
placing bids, 62–64
practicing bidding, 108–110
on Priceline Asia site, 263–267
Priceline guarantee, 48
rebids, 118–121
reviewing bid, 113–115
sample first bid, 111–113
timing, 92–93
vacation packages, 240
vanished, 126–127
when not to use, 32–36
when to use, 30–32
winning tickets, 122–123

Feedback Rating, eBay sellers, 21, 23
fees, extra

car rental, 219
hotel, 142, 194
SkyAuction Web site, 20

fees, mortgage, 44, 246, 251
fees, taxes and

Canadian, 256
described, 306
nonstop flight, detecting, 118

Fighting Spam For Dummies
(Levine, Levine Young, and 
Everett-Church), 56
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first-floor rooms, 39
5-star hotels, 152–153
flexible travel plans, 31
flight

cancellations, 130–131
delays, 130
times, 86–87
vacation packages, 71

flying standby, 36
force majeure events, 50, 303
foreign services

from Canada, 255–258
credit card, need for, 73–74
from Europe, 258–261
foreign sites, 74–75
using U.S. site outside U.S., 74

foreign travel
layovers, 84
passport and visa requirements, 123
Priceline, 13–15
regulations affecting travelers’ 

rights, 49
zones, hotel, 156

four-door rental-car categories, 208
4-star hotels, 149–150
Frankfurt, 32
free rebid

airline tickets, 99–104
alternate cities, 102–103, 112
described, 303
ITA Software’s flight search, 100
non-jet-only airports, 103
two-connection-only airports,

103–104
zones, hotel, 154, 157–159

French Quarter zone, New Orleans, 291
frequent-flier miles, 36–37
frequent-guest hotel programs, 

40, 183, 184
Frommer’s Rome (Porter and 

Prince), 298
full-size cars, 204

• G •
Golden, Fran Wenograd (Cruise

Vacations For Dummies 2005), 45
grid, airfare bid

airport, choosing, 96
described, 91, 301
free rebids, 99–104
maximum bid, picking, 97–99

grid, hotel bid
simple, 163–164
star level or zone, changing, 164–165
switching bidders, 164

group air travel, 110
GST (goods and services tax), 256
guarantee, price

airfare, 301
car rentals, 216
hotel rooms, 176
mortgage rate, 253

guessing price, 10, 11–12

• H •
hand controls, cars with, 42
Hawks, John (executive director of

Consumer Travel Rights Center),
59, 60

Hertz car-rental company
customer service, 40
Mexico, driving into, 41
minimum age, 42
rental-car problems, 230
sample car models by class, 202–203

high season, 31, 303
Holden, Greg (eBay expert), 21–23
Home Buying For Dummies (Tyson and

Brown), 245
Hong Kong

hotel zones, 296–297
Priceline in, 13, 14, 75, 266, 268
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Honolulu, 32
host, death of, 53
hotel problems

being sent to another hotel, 
194–195, 307

double charges, 192–194
e-mail, 187–188
extra charges, 194
improper bidding, 188–189
lost reservations, 189
lousy hotels, 191
mis-rated hotels, 190
mis-zoned hotels, 190–191
rooms no one wants, 191–192

hotel zones, top international cities
Amsterdam, 295–296
Barcelona, 296
Hong Kong, 296–297
London, 297
Montreal, 297
Paris, 298
Rome, 298–299
San Juan, 299
Toronto, 299
Vancouver, 299

hotel zones, top U.S. cities
Boston, 289–290
Chicago, 290
Las Vegas, 290
Miami, 291
New Orleans, 291
New York, 291–292
Oahu, 292
Orlando, 292–293
San Francisco, 293
Washington, D.C., 293

hotels
advantages of using Priceline, 25
Asian and Australian, 138
available cities, 135
basics, 65–67

best rates, determining, 64–65
bid grid, 163–165
Canada, 256–257
Caribbean and Mexican, 138
chain Web sites, 161, 286–287
check-in, easier, 183
choosing, 139–142
comparisons, 24–25, 159–162
counteroffers, 177–179
European, 137–138, 260
extending stay, 184–185
insurance cost, 53
lists, studying, 275
maximum, choosing, 162–163
narrowing zone and star level, 38–39
placing bid, 174
Priceline rates, 11–12
pros and cons of using Priceline,

25–26
rebidding, 179–182
reviewing, 175–177
sample, 169–170
star levels, 143–153, 171–174
timing, 168
travelers’ rights, 51
United Kingdom Priceline site,

260–261
upgrades and bonuses, 184
U.S. and Canadian, 136–137
vacation packages, evaluating,

236–237
when you shouldn’t use Priceline,

39–40
winning, 182
zones, 154–159, 171–174

hotline for doctors, lawyers, and
money transfer, 53

Hotwire Web site
car rental, 214, 215
competing rates, checking, 95
described, 284–285, 303
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hotel price comparisons, 161, 162
popularity, 11
researching prices, 16–19

HSH Associates, Financial Publishers,
Web site, 248

Hurley, Pat (Wireless Home Networking
For Dummies), 56

Hutchison Whampoa (Asia Priceline
operator), 13

• I •
illness, insurance covering, 53
impossible airport, 100–101, 119, 303
improper hotel bidding, 188–189
independent hotels

described, 148–149, 302
room size, 39

India, 35
information, mortgage, 247–248
insurance

airline, 113–114, 128
American Home Assurance Company,

12, 34
car rental, 43, 209, 260
claims, making, 55
covered events, 53–54
described, 52–53
hotel rooms, 176
not covered, 54
reasons to buy, 39
Travel Guard versus Priceline’s, 54
vacations, 242

international airline partners, 18–19
international services

from Canada, 255–258
credit card, need for, 73–74
from Europe, 258–261
foreign sites, 74–75
using U.S. site outside U.S., 74

international travel
layovers, 84
passport and visa requirements, 123
Priceline, 13–15
regulations affecting travelers’ 

rights, 49
zones, hotel, 156

Internet connection, 11
Internet research sites

airlines, 285–286
BiddingForTravel, 279–280
car rental, 288
Expedia, 280–281
hotel chains, 286–287
Hotwire, 284–285
Orbitz, 280
SideStep, 283
Travelocity, 281–282
Travelweb, 282

Internet travel agencies
comparing Priceline, 23–24
competing rates, checking, 94

ISP (Internet Service Provider), 11
ITA Software’s flight search, 100
Italy For Dummies (Murphy and de

Rosa), 298

• J •
Jersey City, 292
JetBlue, 36, 62
jet-only searches, 85–86, 303
jury duty, 54

• K •
Kensington–Earls Court–Knightsbridge

zone, London, 297
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• L •
Las Vegas hotel zones, 290
last-minute travel

airfare, 92, 275
benefits of using Priceline, 31
hotel savings, 168

late rental-car returns, 231
lawyers, hotline to find, 53
layover time limit, 48
legal advocates, complaining 

through, 60
Levine, John R. and Levine Young,

Margaret (Fighting Spam For
Dummies), 56

Li, Ray (Priceline Asia spokesman), 262
liability, rental car, 43
liquidation, airline, 129
London

airports, 81
hotel zones, 297
prevalence of deals to, 32

The Loop–Grant Park zone, Chicago,
290

loopholes, 15
Los Angeles, 32
lost baggage, 53
lost reservations

hotel, 189
rental car, 229

lousy hotels, 191
low airfares, 33
low season, 33, 303
Lowestfare Web site, 12, 13, 93
low-fare airlines, 19, 62, 95
loyalty-club members

airline check-in or boarding lanes, 124
hotel check-in, advantages of, 40, 

183, 184
reasons not to fly Priceline, 37

rental cars, 43–44
travelers’ rights, 52

luggage
early hotel arrivals, 140
standby flights and, 36

luxury cars, 205–206

• M •
Mac screenshots, 60
mailing address

Asian, 265
Canadian, 255–256
Europe, 74, 258–259

maps
Expedia, 191
hotel zone, 66, 154–156, 275
Travelocity, 281

MasterCard, 59
maximum hotel bid, choosing, 162–163
Mayfair-Soho zone, London, 297
mechanical problems, 131
medical benefits, travelers’ 

insurance, 53
Mexic, Sheryl (owner of

BiddingForTravel), 161–162, 
168, 280

Mexican hotels, 138
Mexico, driving into, 41
Miami hotels, 291
Middle Eastern layover times, 84
mid-size cars, 204
Midtown East zone, New York City, 292
Midtown West zone, New York City, 291
military, active duty, 54
minivans, 206–207
minors, unaccompanied, 35, 112
mis-rated hotels, 145, 190, 303
mistakes

avoiding, 276–277
rental-car problems, 227–228
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mis-zoned hotels, 190–191
models, car listed by rental agency,

202–203
money transfer, hotline to find, 53
Montreal hotels, 297
mortgages

advantages, 72
bidding, 73, 248–252
described, 245–246, 305
development of, 16
guarantee, best-price, 253
information, preparing, 247–248
low rates, 44
rates, determining, 248
responses, 45, 252–253
reviewing options, 246–247

multiple airlines or stops, 33
Murphy, Bruce (Italy For 

Dummies), 298

• N •
Name Your Own Price slogan, 10,

11–12, 303
National car-rental company

customer service, 40, 230
sample car models by class, 202–203

natural disaster, 54
nervous fliers, 34
New Haven, Connecticut, airports

serving, 81
New Orleans hotels, 239, 291
New York

additional travelers, rooms 
suited to, 39

airports, 81
car-rental age, 42
hotels, 291–292
prevalence of deals to, 32

Nimoy, Leonard (Priceline
spokesman), 14

NLG cruise travel agency, 12
no cars at all, 231
non-airport locations rental cars, 201
non-jet-only airports, 86, 103, 304
non-partner airlines, listed, 81
nonrefundable tickets, 88–89, 273, 304
nonsmoking

car rentals, 208
hotels, 39, 142, 183, 190

nonstop flight
described, 304
detecting through taxes and fees, 118
discovering through counteroffers,

117–118
Priceline Asia airfare, 264, 265

North Michigan Ave. zone, 
Chicago, 290

Northwest Airlines, 18, 36

• O •
Oahu hotels, 292
off-peak flight

accepting on rebid, 120–121
described, 118, 304
rebids, 87

$1 bid, air travel, 97
1-800-FlyEurope, 23
1-star hotels, 144–145
one-stop flight, 304
one-way airfare, 12, 35, 304
one-way car rentals, 41, 42
online research sites

airlines, 285–286
BiddingForTravel, 279–280
car rental, 288
Expedia, 280–281
hotel chains, 286–287
Hotwire, 284–285
Orbitz, 280
SideStep, 283
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online research sites (continued)

Travelocity, 281–282
Travelweb, 282

online travel agencies
comparing Priceline, 23–24
competing rates, checking, 94

opaque fares
airline price structure and, 10, 11
comparing other sites’ prices, 16
consolidator fares versus, 23
described, 304

open-jaw flight, 35, 304
Opera Quarter East–Les Halles zone,

Paris, 298
options

air-travel problems, 127
vacations, 238–241

Orbitz Web site, 62, 280
Orlando

hotel zones, 292–293
prevalence of deals to, 32

out-of-pocket maximum, 304
overbidding, 12, 304
overbooking

airline bumping, 36, 37
car rentals, 225
described, 304–305
hotels, 194–195

• P •
package

buying on Priceline, 71–72
described, 44, 307
hotels, evaluating, 236–237
insurance, 53, 242
options, choosing, 238–241
package prices, judging, 235–236
rental car, adding, 241–242
reviewing, 242–243
starting to buy, 237–238
weekend trips, 32, 33

paper airline tickets, 99
Paris

hotel zones, 298
prevalence of deals to, 32

parking charges, 148
partners

airline, 80
Hotwire, 18, 19
rental car, 199–200

passwords, choosing, 115
patience, 277–278
paying by telephone, Priceline Asia,

264, 268
pessimism, importance of, 275–276
picking up rental car, 225–226
pickup trucks, 200, 207, 213
placing bids

airfare, 62–64
car rental, 217–222
hotel, 174

plane
jets, searching for, 85–86, 303
prop planes, allowing, 120

Playtime Guarantee, 305
popular destinations

benefits of using Priceline, 32
international cities, 295–299
U.S. cities, 289–293

Porter, Darwin (Frommer’s Rome), 298
pre-approval, mortgage, 247
premium cars, 205
price point, hotel

amenities and, 65
Boutique-level, 148–149
changing, 164–165, 180
choosing appropriate, 65, 153
described, 38, 306
5-star, 152–153
4-star, 149–150
guaranteed, 51
hotel, choosing, 140
mis-ratings, 145
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narrowing, 38–39
1-star, 144–145
related to other systems, 152
Resort-level, 151
3-star, 147–148
21⁄2-star, 146–147
2-star, 145–146
vacation packages, 239
walked to lower, 195

price suggestions, ignoring, 274
Priceline

accessing, 11
attitude toward book, 9
benefits of using, 25–26
bidding process, 26–28
customer-service issues, 28
described, 10–11
disadvantages of using, 26
favorite airports, 82–83
growth attempts, 16
guarantee, 48
guessing price, 11–12
international, 13–15
mystery, building, 10–11
online, accessing, 11
suppliers versus consumers, 15
traditional travel agency, 12–13

Priceline Asia
airfare, bidding for, 263–267
billing address and delivery 

address, 265
customer-service help, 268–269
deals, specials, and surprises,

266–267
delayed response, 266
described, 74–75, 262, 305
development of, 13
hotels, bidding for, 267–268
nonstop flights, 264, 265
paying by telephone, 264
for U.S. residents, 262–263

Priceline Cruises, 305
Priceline Hong Kong, 13, 14, 75, 

266, 268
Priceline Mortgage

advantages, 72
bidding, 73, 248–252
described, 245–246, 305
development of, 16
guarantee, best-price, 253
information, preparing, 247–248
low rates, 44
rates, determining, 248
responses, 45, 252–253
reviewing options, 246–247

Priceline Singapore, 13, 75, 266, 268
Priceline U.K.

bidding for hotels, 260–261
described, 13, 74–75, 305
help with, 261

Priceline Web site, 305
Prince, Danforth (Frommer’s 

Rome), 298
privacy and security policies, 

55–56, 115
programs, travel research, 24
propellor planes, 86, 120
public Internet access, 41
published fares, 27
purchase money, 247

• Q •
quality, hotel

amenities and, 65
Boutique-level, 148–149
changing, 164–165, 180
choosing appropriate, 65, 153
described, 38, 306
5-star, 152–153
4-star, 149–150
guaranteed, 51
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quality, hotel (continued)

hotel, choosing, 140
mis-ratings, 145
narrowing, 38–39
1-star, 144–145
related to other systems, 152
Resort-level, 151
3-star, 147–148
21⁄2-star, 146–147
2-star, 145–146
vacation packages, 239
walked to lower, 195

• R •
raising bid, 121
rates, mortgage, 248
rating, hotel. See star level, hotel
rating systems, travel reviewers’, 152
ratings, hotel, 17
rebids

airline tickets, 99–104
airports, adding, 119–120
alternate cities, 102–103, 112
for car rentals, 222–223
described, 16, 303, 305
for hotel rates, 67, 179–182
ITA Software’s flight search, 100
maximizing, 28, 277
non-jet-only airports, 103
off-peak flights, accepting, 120–121
prop planes, allowing, 120
raising bid, 121
requirements, 118
starting new bid, 121
two-connection-only airports,

103–104
waiting a week, 121
zones, hotel, 154, 157–159

red-eye flight, 305

refunds for mis-rated hotels, 190
rental car

airport locations, 200
in Canada, 257–258
classes, 202–208
company Web sites, 214–215
comparison shopping, 24–25, 67
credit card versus debit card, 41
described, 40–41
elite loyalty club members, 43–44
in Europe, 260
first bid, making, 217–222
Hotwire partners, 18, 19
included and not-included items,

208–209
insurance and liability issues, 43
non-airport locations, 201
partners, 199–200
picking up car, 225–226
process, 67–69
rebidding, 222–223
small cars, 212
spacious cars, 213
special cars, 213
standard cars, 213
time to use Priceline, 41
timing, 211–212
travelers’ rights, 52
upgrading, 224–225
vacation packages, 241–242
Web sites, 288
what to bid, 213–217
when not to use Priceline, 42
winning, 223–224

rental-car problems
computer tie-up at Priceline, 228–229
delayed/cancelled flights, 230
Hertz, 230
late returns, 231
lost reservations, 229
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mistakes, 227–228
service, 43
unavailable cars, 230–231

RentalCars Web site, 214
request number, 126, 305
research

competing prices, 274
eBay travel sellers, 22
hotel bidding, 64–65
programs, 24

research, online sites
airlines, 285–286
BiddingForTravel, 279–280
car rental, 288
Expedia, 280–281
hotel chains, 286–287
Hotwire, 284–285
Orbitz, 280
SideStep, 283
Travelocity, 281–282
Travelweb, 282

reservations, lost
hotel, 189
rental car, 229

resort-level hotels, 151, 194, 306
responses

airfare bidding, 116, 126–127
airfare rejections, 64
car-rental bidding, 222, 228–229
hotel-room bidding, 178
mortgages, 45
patience, importance of having, 278
Priceline Mortgage, 252–253

restrictions, listed, 273–274
retail price, suggested, 65, 174, 274, 306
reviewing

airline bidding, 63–64, 113–115
hotel bidding, 175–177
vacations, 242–243

rights
airline, 48–51, 127
car rental, 52

credit-card users, 41
elite fliers, 52
generally, 47–48
hotels, 51

River North Area zone, Chicago, 290
Rome hotels, 298–299
rooms. See hotels
round-trip flight, 306
routes, airline

checking through Expedia, 33
eliminated, 128

Rule 240, 49–51, 306
run-of-house room, 51, 306

• S •
same-day hotels, unavailability of, 268
San Francisco hotels, 39, 148, 293
San Juan hotels, 149, 299
scenic route connections, 84
schedule, airline, 49
screenshots, 60
searches for jet planes, 85–86
seat assignments, airline, 123–124
seats, airline

bid grid, 91, 96–105
bonus money, 108
Canadians purchasing, 257–258
competing rates, checking, 24–25, 62,

93–95
counteroffers, 116–118
described, 29–30
e-tickets, 99, 258, 265, 303
to Europe, 260
group travel, 110
insurance cost, 53
last-minute flights, 275
messed-up options, 127
$1 bid, 97
placing bids, 62–64
practicing bidding, 108–110
on Priceline Asia site, 263–267
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