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ABC, 54, 59, 194, 199-202

Académie francaise, 82-83

Academies, 156

Accidental inventions, 6, 105, 142—-143

Actresses, as sitcom leads, 199-202

Adaptation, 28-29

Affair, The, 200

Africa: AIDS epidemic in, 101-106,
114-115; water distribution in, 18

Age, creativity and, 166-167

Aha (eureka) moment: cognitive
processing and, 33-45, 122;
difficulties of isolating, 1-2, 8,
65-66; emotion associated with,
41-42, 56, 62, 71, 199; neuroscience
experiments on, 126-131; perception
and, 111, 114, 122; right- and left-
hemisphere processing and, 124-135,
134-135; sleep and dreams and,
4244, 47-57, 103-104. See also
Creativity; Innovation; Precursors to
creative insight

AIDS epidemic, 101-106, 114-115

Airline industry, 209, 210

Alignment criterion, 22

All-nighters, 49

Amabile, T., 29-30, 97-99

Ambiguity, 108-110

American Express, 81, 118

American Psychological Association, 29

American Revolution, 148, 154

American Time Use Survey, 152-153,
155-156

And the Band Played On, 194

Anger, 63

Annoyance Theater, 203

Answering machine, 81

Anterior cingulate cortex (ACC), 40-41

Anxiety, 16-17, 62-63

Apple, 23, 87, 184, 214

Applied creativity, 10-13. See also
Innovation

Archimedes, 33-34, 41-42, 50, 68,
141-142, 144, 168, 210

Aricept, 67

Aristotle, 25, 26, 27, 148, 169-170, 172

Armstrong, L., 118

Art, 18; Renaissance, 150-151

Artistic creativity, 11, 15-23; conceptual
creativity versus, 15-23, 213; defined,
18; and marketplace failure, 18-19,
23-24; scientific discovery versus, 23

Ash, M. K., 23

Assembly-line invention, 20-22, 146,
175,176

Assets, restating liabilities as, 117-118,
135,136

Asylum for the Blind (Glasgow), 83

Attention: diffuse, 39—40; divided,
39-40; intense, narrow focus in,
62-63, 123-124, 130; processes of,
110, 122-135; relaxed constraints
to, in sleep, 48; right- and left-
hemisphere processing in, 124-135;
selective, 38—40

Attraction, laws of, 8-9

Automotive industry, 20-22, 99-101,
117-118, 175, 176

Avert, 9-10

Avicenna, 169

Awareness: of bias, 164-167; parallel
processing and, 3645

Aztecs, 169

B

BA39, 138-139
Babies, 75
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Baby boomers, 159

Bach, J. S., 157-158

Backward thinking, 175-176

Bacon, R., 188-189

Banking business, 65

Baseball players, 69-70

Baylis, T., 74, 101-106, 114, 189

BBC, 114

Beat Generation, 26-27

Beatles, 44

Beatles Anthology, The, 44

Becoming, 169

Beister, J. E., 149

Beliefs, 111-112, 164-167. See also
Conventions, challenging

Bell, A. G., 79, 176

Benzene molecule, 43

Berle, M., 200

Berlinische Monatschrifft (Berlin Monthly),
149, 158

Bewerly Hills 90210, 194

Bias: awareness of, 164-167; challenging
prevailing, 111-112; design, 112;
formation of, 164-167; functional
fixedness and, 133, 172-175. See also
Conventions, challenging

Bicycle innovation, 115-122

Big-picture thinking, 130; specialization
versus, 146-148, 153-156, 162

Binet, A., 190-191

Bipolar disorder, 59-62

Bird migration, 49

Blazing Saddles, 197

Blind, literacy for the, 74-75, 76, 81-85,
86, 87-89

Blind, The (Dufau), 83

Bloch, R., 198

“Boater” diaper, 73, 88-89

Bond, M., 105

Booz Allen Hamilton, Global
Innovation 1000 study, 99-101

Both-and wversus either-or thinking,
168-170. See also Opposites thinking

Bottom-up processing, 35-36

Bowden, E., 63, 66, 126-131

Box. See Thinking outside the box

Boy in the Plastic Bubble, The, 193

Braille, L., 81-86

Braille method, 81-85, 87-89

Brain: connections-making and,
137-140, 145; damage, 130, 140;
Einstein’s, 137, 138-139; elasticity

of, 140; gender differences in, 129;
opposites thinking and, 175-176;
right and left hemispheres of,
124135, 139; sleep and, 46-47;
smart food and smart drugs for,
66-68; Stroop effect and, 40-41.
See also Cognition; Neuroscience

Brainstorming: changing the context for,
71; individual versus group, 90, 91;
non-deliberate approach versus, 41;
right- and left-hemisphere in group,
134-135; rules for, 30-31, 32; time
pressure and, 98

Brand power, 12, 80-81

Branson, R., 15, 176

Breaks, taking, 32, 126, 135, 143

“Brief Survey of Psychological Studies of
Chess” (Jeays), 192

British monarchy, 157

Brodman’s area 39 (BA39), 138-139

Brooks, M., 197

Bryant, S., 119-120

Bulletproof vests, 73

Burke’s Law, 193

Business school education, 2-5, 8-9

C

Caen, H., 27
Cambridge University, 34-35
Camera: disposable, 21; 35 mm, 81
Candy-colored consumer items, 87
Canon, 81
“Canon in D Major,” 69
Capitalism, 152
Carbon filaments, 77-78
Categorical thinking, 167, 168, 176-184
Change, 169, 170, 172
Charlie’s Angels, 193, 199-202
Charmed, 194
Chess masters, 187, 189, 190-192
Childhood curiosity, 75-76. See also
Curiosity
China, 177, 183
Christian Church and dogma, 151-152,
157, 169-170
City University Business School, 206
Clark, G. R, 148
Clark, W., 148
Clement VIII (Pope), 157
Clockwork radio, 101-106,
114-115, 189
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Clorox Company, 79

Club of Honest Whigs, 158

Coasting bike, 120-122

Code-a-Phone Corporation, 81

Codes, creative, 70, 185, 187-212;
connections-making component of,
209-210; constraints component
of, 209; conventions versus, 199, 212;
curiosity component of, 208-209;
defined, 187, 212; of entrepreneur,
206-208, 210-211; guidelines for
designing, 208-211; relevance
criterion in, 197-198; skill mastery
versus new creation and, 189-193; in
structuralist improvisation, 203-206;
of television and movie producers,
193-202, 208-209; uses of, 212

Coffeehouses, 156, 157-158

Cognition: in aha moment, 3345, 122;
ambiguity and, 109-110; of children
versus adults, 76; connections-
making and, 137-162; constraints
and, 110-135; in Easterners versus
Westerners, 178-181; functional
fixedness in, 133, 172-175, 180;
parallel processing in, 34—45, 160;
processes of, 36, 110-135; right- and
left-hemisphere processing in, 11,
124-135, 139; in sleep and dream,
47-57; theories of, 37-41. See also
Attention; Information processing;
Memory; Perception; Thinking

Cognition and Brain Scientists Unit,
34-35

Colbys, The, 194

Compact disk (CD) technology inven-
tion, 170-172, 175, 183

Competition: first movers and, 12,
76-81, 91; market trends and, 7-8;
questioning, 182

Concepts, as idea systems, 21-22

Conceptual creativity: artistic creativity
versus, 15-23, 213; as continual
capability, 66, 68-70, 213-215;
criteria for ideas in, 22; defined, 11,
18, 19, 213; the Enlightenment and,
148-161; scientific discovery versus,
23. See also Innovation; Problem
solving

Conflicting information, 37-41

Confluence, 29-30, 210. See also

Connections-making

Conformity, 177, 182. See also
Groupthink

Connections-making: brain biology and,
137-140; as component of creative
codes, 209-210, 211; dyslexia and,
138-139, 140; gender differences in,
129; in innovation, 20-22, 76-81,
91, 136; between knowledge and
random information, 50-51, 56, 103,
122-123, 129, 137-162; as precursor
to creative insight, 137-162; between
right and left hemispheres, 124—135,
139; sustainable advantage of, 12, 76;
tactics for, 143-162

Consolidation, in sleep, 47-48

Constraints: attention and, 111;
behavioral, 87-89, 96-97; as
component of creative codes, 209,
211; money, 99-101, 107, 136;
perception and, 110-122, 133-134;
as precursor to creative insight,
89, 93-136; questioning, 135-136;
resource, 89, 96-97; tactics for
managing perception and, 115-122;
time, 97-99

Constantinople, 157

Context: changing, 64-65, 71; and
creativity, 63-66, 71; emotional, 63,
64; physical, 63-64, 71

Continuous creation: capacity for, 19,
66, 68-70, 213-215; continuous
improvement versus, 100-101;
creative codes for, 187-212

Continuous improvement, 100-101

Continuous work flow production,
20, 22

Conventions, challenging: bias and,
111-112, 164-167, 172-175;
continual, 184; creative codes and,
199, 201, 211, 212; in Eastern versus
Western cultures, 176184, 185;
functional fixedness and, 133,
172-175, 176, 180, 181-182; as
precursor to creative insight, 163-185;
thinking in opposites and, 167185

Convergence of the relevant, 187-188

Conversation: for broadening thinking,
156-159; perception change and, 116

Corpus callosum, 128-129

Cortex, 4041, 145

Covel, M., 69

Creative code. See Codes, creative
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Creative genius: creative codes and, 193;
historical theories of, 25-32, 193;
innovator types and, 15;
psychology of, 3

Creativity: anxiety and, 16-17, 62-63;
attentional processes and, 110,
122-135; capacity for continual,

19, 66, 68-70, 213-215; codes for,
70, 165, 185, 187-212; cognitive
processing and, 33-45; context

and, 63-66, 71; crisis of, 3-5, 7-8;
cultural differences in, 176-184,
185; defining, 10-11, 15; education
and, 2-5, 8-9; emotional states and,
59-71; experience and, 166-167,
189-193; impediments to, 111-112,
132-133, 145-148, 153-154,
164-167; logic and rules of, 6, 7, 12,
30-31, 32, 70, 211; measuring success
in, 69-70; of millennial generation,
159-161; money and, 99-101, 107,
136; motivation and, 30, 32, 89-90;
myths and misunderstandings about,

1-2, 11-12, 15-19, 80, 91; perception

and, 110-122, 133-134; psycho-
logical theories of, 27-31; right and
left hemispheres in, 11, 124-135,
139; screening for, 2-3; specializa-
tion and, 145-148, 153-156, 162;
theories about, 25-32; time pressure
and, 97-99; types of, 11, 15-24. See
also Artistic creativity; Conceptual
creativity; Innovation; Precursors to
creative insight; Scientific discovery

Creativity circles, 182-183

Creativity seminars and games, 15-17

Credit card invention, 81

Crick, E, 146

Crime scenes, 64

Crosby and Gould, 77

Cruz, C., 17

Cryptomnesia, 44

Cultural differences: in cognition and
perception, 179-181; in creativity
and innovation, 176-184, 185; in
objectives and targets, 177, 180, 185;
in worldview, 177-178

Cultural interaction, 122

Curie, M., 15

Curiosity: childlike, 75-76; as
component of creative codes,
208-209, 211; intrinsic motivation

and, 84-90; necessity versus, 73-76,

84-89, 91; as precursor to creative

insight, 73-91, 103, 105
Customers, listening to non-, 119-122

Cyclical change, 170, 177

D

Da Vinci, L., 15, 26, 28, 151, 176

Dabbling, 153, 155

Dallas Federal Reserve, 7-8

Darwin, C., 31, 147-148, 189

David, 18

Dawkins, R., 176

Daydreaming, 89-90, 132, 139

De Bono, E., 4, 136

De Groot, A., 191-192

Defense industry, 12

Demonic possession, 25-26

Depression, 59-62

Dialectics, 167-170, 185. See also
Opposites thinking

Dialogue, improvisational, 206

Diamond, J. M., 122

Diamond, M. C,, 138

Diaper, disposable, 73

Dick Powell Show, 196

Dickinson, E., 61-62

Diderot, D., 157

Digital Equipment Corporation, 172

Dilettante Society, 158

Dilettantes, 153-154

Diller, B., 200-201

Diner’s Club, 81

Disney, 182

Disruptive shifts, 170, 172, 184

Divergent thinking, 16, 29, 139-143,
145-148; the Enlightenment and,
148-161; tactics for promoting,
148-162. See also Connections-
making; Thinking outside the box

Diversity: cultivating, 153—154; in
innovation field, 3—4; in teams, 147

Divine inspiration, 25-26

Division of labor, 145-146

DNA structure, 146

Dogon people, 169

Donepezil, 67

Donovan, M., 73, 88

Dreams, and creativity, 42-44, 47-57

Drexel University, 131

Driving, 39
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Duck Tape, 97

Duct tape, 97

Dufauy, P. A., 83, 88

Dynasty, 194

Dyslexia, 138-139, 140, 175-176
Dyson, J., 15, 124

Dyson vacuum cleaner, 15, 124

E

Eastern cultures: cognition in, 178-181;
creativity and innovation in,
176-184, 185; opposites thinking in,
169, 170, 176-184

EasyBus, 207

EasyCar, 207

EasyCruise, 207

EasyGroup, 206-208

EasyHotel, 207

EasyJet PLC, 206-207

Economic theories: of creativity, 31;
of specialization, 145

Edison, M., 81

Edison, T, 12, 23, 69, 76-71, 78,
79-81, 176

Edison & Swan United Electric Light
Company, 77

Edsel, 9, 19, 22-23

Education: business school, 2-5, 8-9;
specialized versus general, 153-154,
155

Ein Kerem dam, 96

Einstein, A., 15, 17, 43, 49-50, 89, 132,
137, 138-139, 140, 166

Eisner, M., 200-201

Either-or versus both-and thinking,
168-170. See also Opposites thinking

Elastic thinking, 147-148

Electric light bulb, 76-81

Electroencephalogram (EEG), 131, 161

Eliot, G., 89

Emotion and emotion states: as context,
63, 64; creative codes and, 199;
impact of, on creativity, 59-71;
positive, 41-42, 56, 62, 71. See also
Mental illness

Employee motivation, 90. See also
Motivation

Encyclopedia (Diderot), 157

Engels, E, 169

Enlightenment: defining, 148—150; era
of, 27, 148-161; intellectual giants

of the, 152; personal, 177; social
institutions of the, 156-159

Entrepreneurs: breadth of, 155; crea-
tive codes of, 206-208, 210-211;
creativity of, 17-18, 31; misunder-
standings about innovation and, 80,
91; Western, 181

Environment: as context, 63—-64, 71;
importance of perception of, 93; time
pressure and, 97

Ethos Water, 18

Eureka moment. See Aha moment

Evans, M., 77, 79

Evolution theory, 28-29, 31, 147-148,
189

Exam performance, context and, 64

Expectation, creating necessities and,
86-89

Experience: creative codes and, 187-212;
impact of, on skill mastery versus new
creation, 189-193; as impediment
to creativity, 166-167, 188; ten-year
rule and, 188-190, 192, 209. See also
Codes, creative; Knowledge

Extrinsic motivation, 30, 32, 90

Eyeglass invention, 188-189

F
Face-saving, 177, 182-183

Failure: attribution of, 214; due to focus
on artistic creativity, 18-19, 22-23;
of first movers to sustain success, 12,
76-84, 91; index of, 132; learning
from, 9-10, 71, 213-214; myth of,
as innovation requirement, 5-7, 12;
predicting, 8-10; prevalence of, 5-7

Fantasy Island, 54, 193, 196

Fawcett-Majors, E, 199

Field-oriented relationship, 180, 181

Fine, R., 190

First movers: examples of forgotten, 81;
success versus failure of, 12, 76-84,
91. See also New entrants

“Five whys” method, 101-108, 115, 119

Fixation: creative codes versus, 188;
functional, 133, 172-175, 176,
181-182; perceptive, 111, 180

Flexibility, 29, 32

Fluency, 29, 32

Focus, intense, 62-63, 123-124, 130.

See also Attention
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Ford, H., 20-23, 146, 175-176

Ford Motor Company, 9, 19, 22-23

Forsythe, J., 199

Foucault, P, 82

Frameworks, creative. See Codes,
creative

Franklin, B., 152, 154, 158

Frederick the Great, 159

Free association, 98

Free Masons, 159

French army, 85

Freud, S., 28, 34, 89

Frontal lobes, 140, 145

Fry, A., 143

Fuentes, C., 42-43, 45, 54

Functional fixedness, 133, 172-175, 176,
180, 181-182. See also Fixation

Functional magnetic resonance imaging
(MRI), 126, 131, 161

Functional relationship memory, 192

Futurists, 21

G

Galileo, 172

Game: defining the, 117-118; under-
standing the, 208209

Gandhi, 89

Gates, B., 150, 162, 166

General Electric, 77, 81

Generalists: specialists versus, 145-148,
153-156; tactics for becoming,
148-161, 162

Genio, 26

Gerber Singles, 9

German monarchy, 157

Gestalt psychology, 29, 144, 173

Gilligan’s Island, 187, 202-203

Glad, 79

Glial cells, 138

Global Innovation 1000 study, 99-101

Gods, Greek, 25-26

Goethe, J. W., 151

Goetz, A., 191

Goldberg, L., 54, 200, 201

Goldstein, D., 202-206

Golf, 6-7

Google, 160, 214

Gopnik, A., 75

Graham, M., 89

Gravitation theory, 34, 172

Greek philosophy, 25-26, 148, 168-169

Greek schools, 148

Groundwater, 95-96

Groups. See Teams

Groupthink, 90. See also Conformity
Guernica, 23

Guest stars, 196-197, 201-202
Guilford, J. P, 29, 32

Guiness Book of World Records, The, 193
Guns, Germs, and Steel (Diamond), 122

H

Hadley, C. N., 97-99

Haji-loannou, S., 187, 206-208, 209,
210-211

Hargadon, A., 21, 80

Hart to Hart, 193—-194

Harvard Business School, 29

Harvard University, 67

Harvey, T. S., 137, 138

Haiy, V., 74-76, 81, 82, 83, 84-85, 89

HBO, 194

Hegel, G., 170

Heidegger, M., 169

Heilman, K. M., 139-140

Hell Fire Club, 158

Hemingway, E., 42, 45, 54

Heraclitus, 168169

Heuristics, 30, 165, 185, 188, 204.
See also Codes, creative

Hey! There’s a Monster in My Room, 9

Hippocampus, 47

History: of theories of creativity, 23,
25-32; value of, for innovation, 21

History development, in improvisation,
205

Hitchcock, A., 198, 202

Holistic information processing,
173-175

Hollywood directors and producers,
193-202, 208-209

Honda, S., 30

Honda Motor Company, 30

Hope: How Triumphant Leaders Create the
Future (Razeghi), 62, 90

Hotel, 193, 196

Howe, N., 159

HT-0712, 67

Hume, D., 152

Humor, 163-166, 197; improvisational,
206

Hybrid auto technology, 100
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1
I Ching, 169

Idea origination. See Aha moment;
Creativity; Innovation; Precursors to
creative insight

Ideas: concepts and, 21; criteria for, in
conceptual creativity, 22; myth of
new, 11, 21, 22, 24

IDEO, 30-31, 117, 119, 120-121, 155

Ig Nobel Prize, 67

Ignorance, value of, 31

li ko, 177

[llumination phase, 28

[llusions, 133—134. See also Perception

iMac, 87

Imagination: and reason, 27; skill
mastery versus, 189-193

Imitation ideal, 26, 29, 183, 193

Immai, M., 100-101

Immaturity, 149-150

Immersion learning, 115

Improvisation: principles of, 205-206;
structuralist, 203—-206

ImprovOlympic, 203

Incandescent Electric Lighting
(Latimer), 78

Incentives, individual versus group, 90

Incubation phase, 28

Independent thinking, 145-158

Industrial Revolution, 27, 151, 170

Inference, 127-133

Information acceptance, in
improvisation, 205

Information age, 151

Information exposure: benefits of, 41, 45,
56, 57, 122-123, 135; narrowcasting
versus, 154—155; tactics for
maximizing, 143-161, 162

Information processing and integration:
attentional processes and, 122-135;
of conflicting information, 37-41; of
disparate information, 50-51, 55-56,
122-123, 129, 137-162, 209-210;
holistic, 172-175; in sleep, 47-57.
See also Cognition; Knowledge

Inhibition reduction, 1517

Innovation: accidental, 6, 105, 142—-143;
business education for, 2-5, 8-9;
conceptual versus artistic creativity
of, 16-23, 213; as continual
capability, 66, 68-70, 213-215;
cultural differences in, 176-184, 185;

defining, 10-11, 15, 213; domain
expertise and, 50-51, 55-56,
142-143; the Enlightenment and,
151; failure and, 5-7, 8-9, 18-19,
22-23, 213-214; intent in, 15-24;
myths and misunderstandings about,
1-2, 11-12, 15-19, 80, 91; in or-
ganizations, 5-8; paradox of, 86-87;
problem of, 1-13; restating liabilities
as assets in, 117-118, 135, 136; skill
mastery versus, 189-193; tactics for
managing perception in, 115-122.
See also Conceptual creativity;
Creativity; Precursors to creative
insight; Problem definition; Problem
solving

Innovation field: definitions in, 10-11;
prediction in, 8-9; status of, 3-5, 10

Innovation funnel, 69

Innovators, stereotype of, 15, 17

Inspiration, historical theories about,
25-32. See also Aha moment;
Creativity; Precursors to creative
insight

Institution of Mechanical Engineers,
106

Intent: innovation types and, 15-24;
time pressure and, 98-99

Interchangeable parts, 20, 22

Interference, in cognitive processing,
37-41

Interhemispheric communication,
124-135, 139

Internet, 159-161

Interpretation of perceptions, 110115

Intimation phase, 28

Intrinsic motivation, 30, 32, 84-90

Intuition, 128-129, 177, 187

iPhone, 23

[srael, water management in, 93-96

[talian Renaissance, 26, 150-151

]

Jackson, K., 199, 200, 201
Japanese creativity, 176-184
Jeays, M., 192

Jefferson, T., 148, 151, 152
Jidoka, 101

Job hopper, 153

Johnson, J., 26-27

Jokes and riddles, 163-166
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Journals, sleep, 55, 57
Jung, C., 169
Jung-Beeman, M., 126-131
Jungle, The (Sinclair), 176

K

Kaizen, 100

Kaizen Institute, 100

Kant, 1., 149-150, 169, 170

Karaoke, 15-16

Keller, H., 84

Kevlar, 73

Keyboard printer, 82

“Kill the product” option, 9

Klann, W., 175

Kleenex Anti-Viral Tissues, 9-10

Knowledge: as component of creativity,
50-51, 105, 142-143; connecting
disparate information with, 50-51,
55-56, 122-123, 129, 137-162;
domain, 50-51, 55-56, 142-143,
145-148, 153-154; forgetting and,
64-65; as impediment to creativity,
132-133, 145-148, 153154,
166-167; millennial generation
and, 159-161; parallel processing
and, 34-37, 160; skill mastery and,
189-193. See also Codes, creative;
Experience; Information headings;
Memory; Specialization

Kounios, J., 131

Kramer, S. J., 97-99

Kwolek, S., 73

Kyakkanteki, 178

Kyoto University, 178

L

Labor, division of, 145-146

Ladd, A., 196

Lafley, A. G., 79

Lakotas, 169

Language, 34-36, 37

Lao Tzu, 169

Lateral thinking, 4, 136. See also
Connections-making; Thinking
sideways

Latimer, L., 77-78, 79

Lavoisier, A., 153-154

Leadership, 90

League of Nations, 94

Lean manufacturing, 100

Learning: to be creative, 213-215; for
the blind, 74-75, 76, 81-85, 86,
87-89; and challenging conventions,
184; context and, 63-65; from failure,
9-10, 71, 213-214; immersion, 115;
as limitation, 132—133, 164-167; for
skill mastery versus new creation,
189-193; sleep and, 48-51. See also
Memory

Learning disabilities, 138139, 140,
175-176

Leary, T, 68

Left angular gyrus, 138-139

Left-hemisphere processing, 11,
124-135, 139

Leica, 81

Leisure-time activities, 155-156

Lennon, J., 175

Lesuer, E, 74-75, 89

Lewis and Clark, 143

Liabilities, restating, as assets, 117-118,
135,136

LifeStraw, 18

Line-for-line dialogue, 206

List-making, 143-145, 162

Literal thinkers, 130

Locke, J., 152

London School of Economics, 206

Long-term memory, 48-50, 160

Louis-Philippe (King of France), 82

Lowve Boat, The, 193, 196, 202

LP records, 171

LSD, 68

Lunar Society of Birmingham, 158

Lunatic fringe, 112

M

Machiavelli, N., 151

Madness. See Mental illness

Maier, N, 173

Manic states, 59-62

Manufacturing innovation, 20-22, 146,
175,176

Mao Zedong, 70, 169

Marketing subdivisions, 146

Marketplace: explosion of products in,
7-8; innovation and, 79-80; new idea
failure in, 5-6, 18-19, 22-23; R&D
expenditures and profits in, 99-101.
See also Competition
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Marx, K., 169

Masonic movement, 159

Maxim, H., 78

McCartney, P, 44

McDonald’s, 7, 182

McKinsey & Company, 147

Meat Loaf, 54

Media exposure, 154-155

Meditation, 98

Melancholic temperament, 26-27

Melrose Place, 194, 195

Meme, 176

Memory, 110, 122, 135; context and,
63-64; of functional relationships,
192; long-term, 48-50, 160;
parallel processing and, 34-37, 160;
procedural, 49, 50; skill mastery and,
189-193; sleep and, 48-51; spatial,
49-50. See also Knowledge; Learning

Memory game, 76

Men, brain biology of, 129

Mental illness, 2628, 59—-62

Mercury, 18

Michelangelo, 18, 151

Middle East conflict, 94

Military tactile reading system, 85,
87-88

Millennial generation, 159-161
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