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involvement in, 59; product inno-
vation in, 144; profile of, 16, 270–
273; programs on the ground, 45;
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ened self-interest, 110 

Network strategy: challenges in,
125–126; focused on resource
increase for the larger cause, 110,
111–113; of mobilization and
power/credit sharing, 111,
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in, 98–101; early research on,
4–5; organization orientation ver-
sus network orientation in, 109;
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scale systemic change, 19; fund-
raising and, 18; of leveraging to
create forces for good, 6, 19–20;
mobilization as, 19, 21–22. See
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142–143fig6.3; experimentation
and innovation in, 144–145; idea
vetting as approach to, 137–138;
listening to environmental cues
as approach to, 143–144; organic
freewheeling approach to, 136–
139; prioritization of programs
in, 149–150; process of “learning
what works” in, 145–147; program
modification in, 147–148; rigor-
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ation, 35; and 1969 tax reforms,
44; service combined with, 21, 35,
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ment, 146–147

Programs and projects: combined
with policy advocacy, 21, 36–45;
development of constituency for,
34; expansion, social entrepre-
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ture investment, 199–203; and
investment in critical organiza-
tional elements, 183, 200; and
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