
Index
• A •
About link (Footer), 50

accessing

Application Settings page, 251–253

Control Panel, 209

Events application, 181

Groups application, 174

sent updates, 225

Account settings page, 43

accounts

deactivating, 299, 304

Facebook Pages and, 207

fake, creating, 17, 37, 302

problems with, 299–300

prompts to connect existing with 

Facebook, 243

signing up for, 29–31

action links

Events application, 185, 196

Facebook Pages, 223

Groups application, 164, 178

Profi les, 92

Activate Facebook Texts dialog box, 219

activating Facebook Mobile Texts, 260–261

active users, 27

activity partners, fi nding, 23

Ad Manager, 282–284

Add Causes to Your Profi le dialog box, 239

Add New Photos page, 116, 117

address books

importing, 58–59

using to fi nd friends, 55–58

administrators for Facebook Pages, 220

Admins section

Events application, 186

Groups application, 165

adoption, fi nding children given up to, 308

Ads and Pages application, 209, 226

advertising. See also social advertising

campaigns for, 246–247, 280, 282–283

engaging fans, 222–225

Facebook Ad system, 207, 272

Facebook Pages, 221–222

fl aws in, 271–272

MySpace and, 301

purpose of, 271

social targeting for, 16–17

spam and, 284

types of, 273

Advertising link (Footer), 50

age

Facebook and, 31

minors, safety of, 18, 77–78

targeting ads to, 278

Age Restrictions setting (Facebook 

Page), 217

AIM (AOL Instant Messenger) Friend 

Finder, 59–60

albums

captions, adding, 121

creating, 116–119

editing, 120

privacy controls for, 124–125

rearranging photos in, 122–123

sharing with non-Facebook users, 126

tags, adding, 121–122

Allow Access? screen, 234, 235

Amazon.com, and Visual Bookshelf 

application, 290

AOL Instant Messenger (AIM) Friend 

Finder, 59–60

Application bookmarks (navigation bar), 

44–45

CO
PYRIG
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Application Directory, 16, 216–217, 

248–250

Application Privacy page, 71–72

Application Settings page, 43, 251–253

applications. See also Notes application; 

Photos application; Video 

application

blocking, 253

bookmarks to, 44–45, 233, 238, 265

boxes for, on Profi les, 94

built by other companies, 15

business, 247

Carpool, 289

categories of, 247–248

Causes, 234–241

comments and, 114

description of, 44, 113

desktop, 247–248

developers, best practices for, 254

Discography, 216, 247

displaying, 253

evaluating, 217

examples of, 114

Facebook Connect, 242

Facebook Pages, 214–217

features of, 114

fi nding, 248–250

games, 241, 287

Gifts, 45

Graffi ti, 289

Groupcard, 288

invitations for, 302

liking and, 114

Links, 44

as “living” inside Facebook, 235

managing, 250–253

for mobile phones, downloading, 270

Mobile Platform, 248

My Diet, 290

Page Manager, 209

phone, 248

Reviews, 214, 216

reviews of, 250

setting privacy controls on, 240

Special Permissions and, 234

tabs for, adding to Profi les, 239–240

third-party, 287–290

Translation, 28

trustworthy, 234, 244, 250

Typing Maniac, 241, 287

uses of, 241

Verifi ed, 250

Visual Bookshelf, 290

working with, 233–234

YouTube, 247

Applications menu, Photos option, 115

attachments

posts with, 86

updates with, 225

audience information for Facebook 

Pages, 226

Austin City Limits Web site, 288

authenticated e-mail addresses, 37

autism, users with, 307

auto-complete feature, 89

Auto-Expand Comments option 

(Facebook Page), 213

• B •
banning persons from events, 197

Basic Info section

Events application, 183

Facebook Pages, 211

Groups application, 162, 170–172

Profi les, 35, 36, 89

Beatles Fans Around the World Group, 

160, 161, 162

bidding for clicks or views, 281

Big Events, creating

Add Details step, 191–193

Event Info step, 190–191

Invite Friends step, 193–194

overview of, 189–190

bilingual users, 28

Bio box (Profi le), 92–93
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birthday information

Facebook Mobile Web Home page, 264

privacy and, 100–101, 154

Birthdays tab (Events application), 182

Block list, 70

blocking applications, 253

blogging tool, bookmark to, 45

blogs, importing into Notes application, 

134–135

blue navigation bar

on bottom of page, 44–46

on top of page, 41–43

bookmarks to applications

Chat bar, 233, 238

Facebook Mobile Web Home page, 265

icons for, 44–45

boundaries, respecting, 295

Boxes tab (Profi le), 94, 239

browsers, adding Share 

bookmarklet to, 147

browsing events, 188

budget for advertising, setting maximum 

daily, 280

Building Facebook Applications For 

Dummies (Wagner), 231

building Profi les

for promotion, 95–96

for self, 94–95

business applications, 247

business promotion. See also Facebook 

Pages; social advertising

building Profi les for, 95–96

with Facebook Pages, 199–201

goals for, 200–201

overview of, 16–17

on Wall, 104

buying Virtual Gifts, 87

• C •
camp friends, keeping in touch with, 

291–292

campaigns, advertising, 246–247, 280, 

282–283

CAPTCHA, 30, 38

captions, adding to photos, 121

career, uses of Facebook for, 23

Careers link (Footer), 50

Carpool application, 289

Causes application, 234–241

Causes Application page, 234, 235

Causes Home page, 235, 236

CBS Facebook Page, 204

cellphone numbers, getting by mobile 

phone, 258

Chat, components of, 148–150

Chat bar, 45, 233, 238

Chat window, 149, 150

children

given up for adoption, fi nding, 308

keeping up with, 294–295

safety of, 18, 77–78

cities of residence, identifying, 32

Classmate Search, 61–62, 293–294

Click-Through-Rate (CTR), 283

closed events, 190

closed groups, 174

collapsing messages into threads, 141–142

college, leaving for, 292

college networks, 33

comments

applications and, 114

auto-expand option for, 213

hiding on Wall, 105

leaving, 108

on notes, 135

on photos, 123

as public communication, 155

on videos, 130

communicating. See also Chat; 

comments; messages; notifi cations

among people, businesses, and 

groups, 202

with broader audience, 156

discussion boards, 163, 165–166, 

216, 223

elements of, 137

in emergency, 156
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communicating (continued)

with family, 24–25, 106–107

with friends, 13, 22

messages, one-to-one or one-to-few, 

138–144

pokes, 150–151

publicly, 153, 155

using Wall, 153–155

Compose Message box, 139, 145

Confi rm Your Phone pop-up, 38

confi rmation, 31

Confi rmed Guests box (Event Home 

page), 185

Connect button, 210

Connect integration

description of, 48, 242

logins, 243–245

marketing or advertising campaigns 

using, 246–247

prompts for, 242–243

sharing posts using, 245–246

Connect with Facebook dialog box, 244

Connect With Friends section 

(Home page), 49

connecting, and privacy, 72–73

contact fi les, importing, 58–59

Contact Info section

Facebook Pages, 211

Groups application, 162

Profi les, 36

contact information, privacy controls for, 

99–100

Contact section (Profi le Privacy 

page), 70

contacts, friends as, 52

content

creating and viewing, 298–299

customizing through, 209

legal ownership of, 303–304

rich, 113, 222–223

Control Panel

accessing, 209

Mobile section, 218–219

More Applications box, 216

Wall Settings section, 213–214

convincing friends to join Facebook, 

302–303

core elements, 113

Country Restrictions setting (Facebook 

Page), 217

Coworker Search, 62–63, 293–294, 295

Create New Facebook Page screen, 208

CTR (Click-Through-Rate), 283

Custom Privacy dialog box, 74–75

Custom privacy option

for albums, 125

description of, 73–74

for photos, 125

for Profi les, 98

customers, promoting Facebook Pages 

to, 220–221

customizing

Group Home page, 172–175

through content, 209

• D •
daily budget for advertising, setting 

maximum, 280

Darfur, fi ghting for, 306

dashboard for Events application, 181, 183

dates

messaging non-friends for, 144

sharing Profi les before, 292

deactivating accounts, 299, 304

Default Landing Tab for Everyone Else 

option (Facebook Page), 213

Default View for Wall option (Facebook 

Page), 213

deleting

applications, 251

guests from guest list, 197

tags from photos, 123

Description box (Event Home page), 184

designing social ads, 276

desktop applications, 247–248
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details of life, posting, 104

developers, best practices for, 254

Developers link (Footer), 50

Digg news site, 289

disabling notifi cations, 152, 238

Discography application, 216, 247

discussion boards

Facebook Pages and, 216

Groups application, 163, 165–166

responding to fans on, 223

displaying applications, 253

Dogbook application, 241

dorm mates, meeting via Facebook, 292

do’s and don’t’s for using Facebook, 

17–18

downloading applications for mobile 

phone, 270

• E •
Edit Album dialog box

options, 120

Organize tab, 122–123

tagging photos, 121–122

Edit Guest List link (Event Home 

page), 197

Edit Information link (Profi le), 88

Edit Members action link (Groups 

application), 178

Edit Members tab (Groups application), 

175–176

Edit Settings link (Application Settings 

page), 252

Edit Video dialog box, 129–130

editing

Friend Lists, 65

Friends box, 93

information in Profi les, 88

photos, 120

videos, 129–130

Education and Work fi elds (Profi le), 36, 90

education characteristics, targeting ads 

to, 278

Egypt, Facebook in, 308

e-mail. See also e-mail address

messages compared to, 138–139

notifi cations by, 152–153

Special Permissions for, 237

e-mail address

authenticated, 37

validity of, 29

emergency, communication during, 156

Enable Discussion Board option (Groups 

application), 173

Enable Links option (Groups 

application), 173

Enable Photos option (Groups 

application), 173

Enable the Wall option (Groups 

application), 173

Enable Videos option (Groups 

application), 173

engagement units, 273

engaging fans, 222–225

Estimate section, and targeting ads, 279

evaluating applications, 217

Event Type section (Event Home 

page), 186

events

adding photos or videos to page after 

events, 186–187

big, creating, 189–194

browsing, 188

creating from Publisher, 194–196

Facebook Pages and, 223

groups and, 179

invitations to, 193–194

managing, 196–197

planning, 14–15, 21–22

searching, 187–188

upcoming, on Facebook Mobile Web 

Home page, 265
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Events application

Birthdays tab, 182

bookmark to, 44

description of, 181–182

Facebook Pages and, 215

Friends’ Events tab, 189

Home page, 182–186

Events section

Groups application, 165

Home page, 49

Everyone privacy option

for albums, 124–125

for photos, 125

for Profi les, 97

Export option (Event Home page), 185

• F •
Facebook Connect

description of, 48, 242

logins, 243–245

marketing or advertising campaigns 

using, 246–247

prompts for, 242–243

sharing posts using, 245–246

Facebook friends, defi nition of, 52. See 

also friends

Facebook home link (navigation bar), 42

Facebook icon, 243

Facebook Insights, 225–228

“Facebook Me!” phrase, 296

Facebook Mobile

activating texts, 260–261

description of, 255–256

getting started with, 256

text messages, 258–260

uploading photos, 257–258

Facebook Mobile Web

description of, 256, 262

Friend Lists, 267–268

Home page, 263–266

Inbox, 268

Profi les, 266–267

speed of, 270

support for, 263

for touch screens, 268–269

Facebook Offi cial, 89, 296

Facebook Pages

Admins section, 220

advertising, 221–222

applications, 214–217

for business, 199–201

connecting to, 210

creating, 207–210

examples of names of, 205

Info sections, 211

metrics for, 225–228

Mobile section, 218–220

Profi les and Groups compared to, 

202–203

Profi les compared to, 205–206, 210

promoting, 220–222

settings, 217–218

uses of, 204

Wall tab, 211–214

Facebook Plug-in, installing, 117–118

fake accounts, 17, 37, 302

family. See also children

communicating with, 24–25

keeping up with, 294–295

News Feed as communication tool for, 

106–107

fans

engaging, 222–225

notifying of Facebook Pages, 220–221

responding to, on Wall and discussion 

boards, 223

Fans can write on the Wall option 

(Facebook Page), 213

FARC, demonstration against, 306

Fattah, Esraa Abdel (activist), 308
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favicon, 243

feedback, requesting, 96

fi ltering

Events searches, 188

Friends list in Facebook Mobile Web, 

267–268

Groups searches, 167–168

News Feed, 107, 108

posts, 84

Search results, 111

fi lters on Home page, 48

Find Classmates feature, 61–62, 293–294

Find Coworkers feature, 62–63, 

293–294, 295

Find Friends link (Footer), 50

fi nding

applications, 248–250

groups, 160, 166–168

Fischkin, Barbara and Dan (Facebook 

users), 307

fl irting, 22

Footer, 49–50

formatting notes, 132–133

Fox, Michael J. (actor), 308–309

“Frenzied Waters” program promotion, 

246–247

Friend Finder tools, 13, 55–58, 59–60

Friend Lists

Chat and, 148–149

cleaning and pruning, 65

creating and applying, 63–65

Facebook Mobile Web, 267–268

News Feed and, 107–108

size of, 55

friend requests

dealing with, 300

description of, 151

random, 54

Friend Selector, 193, 194

friends. See also Friend Finder tools; 

Friend Lists; friend requests

adding by mobile phone, 260

choosing, 54

communicating with, 13, 22

as contacts, 52

convincing to join Facebook, 302–303

defi nition of, 52

fi nding by searching, 60–63

fi nding online, for Chat, 148

gifts from, 86–87

groups joined by, 168

maintaining contact with, 25–26

News Feed about, 53

in notes, tagging, 134

number online, 148

photos, tagging in, 22, 90, 123

privacy and, 53

promoting Facebook Pages to, 221

real-time notifi cations about, 53–54

reconnecting with, 293–294

summer, keeping in touch with, 291–292

viewing Profi le as friend sees it, 75

Friends and Networks privacy option

for albums, 124

description of, 73

for photos, 125

for Profi les, 97

Friends box (Profi le), 93–94

Friends’ Events tab (Events application), 

182, 189

Friends link

Facebook Mobile Web Home page, 263

navigation bar, 42

Friends of Friends privacy option

for albums, 124

for photos, 125

Friends page (touch screen site), 269

Friends privacy option, 98

fundraising, using Facebook for, 306–307, 

308–309
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• G •
game applications, 241

gender information, 30

gender pronouns, for Facebook Pages, 217

Gift option (Wall), 155

Gift Shop window, 87

Gifts application, bookmark to, 45

gifts from friends, 86–87

Go to Application link (Application 

Directory), 250

goals of social sites, 19

gossiping, 22

Graffi ti application, 289

graphs, in Facebook Insights, 226–228

Group Type section (Groups 

application), 164, 171

Groupcard application, 288

groups

events, creating for, 179

Facebook Page compared to, 202–203

fi nding, 160, 166–168

Home page components of, 161–165

invitations to join, 175–176, 177

joining, 14–15, 160–161

managing, 176–179

offi cers of, 176–178

organizing, 26–27

participating in discussions within, 

165–166

reporting offensive, 168–169

searching, 166–168

Groups application

bookmark to, 44

creating groups, 170–172

customizing group Home page, 172–175

description of, 159

Edit Members tab, 175–176

guest lists

creating, 193–194

managing, 197

showing or hiding, 192

guidelines for using Facebook, 17–18

• H •
“Happy Birthday” Wall posts, 86, 154

Help link

Facebook Mobile Web Home page, 266

Footer, 50

Help page, search box, 43

Hide Poke option, 151

hiding

comments from friends on Wall, 105

News Feed posts, 253, 300

posts from specifi c person, 107

high school networks, 19, 33

Highlights option (News Feed), 108–109

highlights section (Home page), 49

Hilderbrandt, Kelly, Facebook users 

named, 305

Home page

Causes, 235, 236

description of, 41, 46

Events application, 182–186

Facebook Mobile Web, 263–266

fi lters, 48

Groups application, 159–160, 161–165

of groups, customizing, 172–175

prompts to connect to other 

sites on, 242

Publisher box, 46–47

right column, 48–49

Stream, 47–48

touch screen site, 269

Home Stream (News Feed)

as communication tool, 106–107

description of, 53, 106

Facebook Mobile Web Home page, 265

fi ltering, 107, 108

Friend Lists and, 107–108

hiding posts for applications, 253, 300

Highlights option, 108–109

posts and, 85

subscribing to, 210

unsubscribing from, 107
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honesty

about identity, 17, 37, 302

in Profi les, 95, 96, 101

hot topics, searching, 110

HTML tags, and formatting notes, 132–133

Hughes, Chris (founder), 27

• I •
icons

for bookmarks to applications, 44–45

Facebook, 243

lock, 69

mobile, 220

pencil, 88

identity, lying about, 17, 37, 302

ignoring

friend requests, 300

invitations, 253

illegal content, uploading, 18

importing

address books, 58–59

blogs into Notes application, 134–135

Inbox

on computers compared to phones, 268

description of, 141

Facebook Mobile Web, 268

Facebook Mobile Web Home page, 

263, 266

sanctity of, preserving, 138, 144

sharing from, 145–146

touch screen sites, 269

Updates tab, 224

Inbox link (navigation bar), 42

Info tab, Facebook Pages, 211

Info tab, Profi le

description of, 34, 88–89

Education and Work fi elds, 90

Facebook Mobile Web, 267

personal information, 89

privacy settings, 89–90

relationship information, 89

installing Facebook Plug-in, 117–118

instant messages, and chat bar, 45

interaction information for Facebook 

Pages, 226

Interactions Graph Drop-down menu, 226

Interested In fi eld, targeting ads to, 279

international growth of Facebook, 27–28

invitations

to administer Facebook Pages, 220

for applications, 302

to events, 193–194

ignoring, 253

to join Facebook, 57, 58

to join groups, 175–176, 177

sending, 238

• J •
Jezebel news site, logging in to, 243–245

jobs, getting, 23

joining

groups, 15, 160–161

networks, 32–34

• K •
keywords, targeting ads to, 278

kids

given up for adoption, fi nding, 308

keeping up with, 294–295

safety of, 18, 77–78

• L •
Lala music site, 288

language, targeting ads by, 279

<Language> link (Footer), 49

legal issues, 303–304

liking

applications and, 114

notes, 135

videos, 130
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Link option (Wall), 154

LinkedIn social site, 19, 301

links. See also action links; specifi c links

to albums, copying and pasting, for 

sharing, 126

Facebook home, 42

on Facebook Pages, 222–223

on Footer, 49–50

Friends, 42, 263

for groups, 163

Help, 50, 266

Inbox, 42

Logout, 43, 266

posts with, 85–86

Profi le, 42, 251, 263

Report, 76–77

Search, 43

Settings, 43, 266

Share, 146–147, 164, 185

viruses and, 298

Links application, bookmark to, 44

Links box (Event Home page), 184

Links fi lter, 48

Live Feed, 48, 107

location, targeting ads to, 277

lock icon, 69

logins, and Connect integration, 243–245

Logout link

Facebook Mobile Web Home page, 266

navigation bar, 43

lying

about identity, 17, 37, 302

in Profi les, 101

• M •
Make Profi le Picture link (Profi le Picture 

Album), 124

managing

applications, 250–253

events, 196–197

groups, 176–179

social ads, 282–284

Match.com social site, 19

maximum daily budget for advertising, 

setting, 280

McCollum, Andrew (founder), 27

Media Consumption graph, 227

meet ups, 104

member lists, for groups

creating, 175–176, 177

managing, 178

Members section (Groups  

application), 162

Message All Members action link 

(Groups application), 178

Message Guests action link (Events 

application), 196

messages. See also text messages

collapsing into threads, 141–142

Facebook Mobile Web Home page, 263

for non-friends, 143–144

one-to-one or one-to-few, 138–144

receiving, 140

replying to, 140

sending, 139–140

sending by mobile phone, 258

sending to group members, 178

sending to guests, 196

sending unsolicited, 18

metrics for Facebook Pages, 199, 225–228

m.facebook.com Web site, 262

milestones, posting, 104

minors, safety of, 18, 77–78

Mobile for Pages, 218–220

mobile icon, 220

Mobile link (Footer), 50

mobile phones. See also Facebook 

Mobile; Facebook Mobile Web

cellphone numbers, getting by, 258

notes, writing with, 260

verifi cation through, 38–39

Mobile Platform applications, 248

Mobile Texts page, 261–262

moderation, principle of, 304
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Morales, Oscar (Facebook user), 306

More Applications box (Control 

Panel), 216

Moskovitz, Dustin (founder), 27

moving to new cities or towns, 23, 293

Mutual Friends box (Profi le), 93–94

My Ads page, 282, 284

My Diet application, 290

Myanmar, protests about, 309

MySpace social site, 19, 301

• N •
names, changing, 300

National Sorry Day, 307

navigation. See also links

blue bar on bottom of page, 44–46

blue bar on top of page, 41–43

Facebook Mobile Web Home page, 266

Footer, 49–50

Home page, 46–49

NBA Facebook Page, 204

networking, 295–296, 301

networks

groups and, 171

privacy controls and, 34, 73

types of, 32–33

verifi ed, 19–20

The New York Times Facebook Page, 201

New/Removed Fans graph, 228

news, searching for, 110

News Feed

as communication tool, 106–107

description of, 48, 53, 106

Facebook Mobile Web Home page, 265

fi ltering, 107, 108

Friend Lists and, 107–108

hiding posts for applications, 253, 300

Highlights option, 108–109

posts and, 85

subscribing to, 210

unsubscribing from, 107

non-Facebook users, sharing albums 

with, 126

non-friends, messaging, 143–144

non-people entities, 95

notes. See also Notes application

on Facebook Pages, 222–223

writing with mobile phone, 260

Notes application

description of, 130

formatting notes, 132–133

importing blogs into, 134–135

photos, adding to notes, 133–134

reading, liking, and commenting on 

notes, 135

tagging friends in, 134

writing notes, 131–132

notifi cations

about replies to discussion posts, 166

description of, 151–152

disabling, 152, 238

e-mail, 152–153

Facebook Mobile Web Home page, 263

real-time, about friends, 53–54

receiving, 238

types of, 152

Notifi cations page, 152

Notifi cations tab (Settings page), 46, 153

• O •
Obama, Barack, Facebook page of, 310

offi cers of groups, 176–178

Offi cers section (Groups application), 

164–165, 177

The Onion Wall, 211, 212

Online Friends lists, 148–149

Only Friends privacy option

for albums, 124

for photos, 125

open events, 190

open groups, 174

operating systems, 232
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opting out of updates, 224

Options (Chat window), 150

organizing groups, 26–27

Other Information box (Event Home 

page), 185

Other Invites section (Event Home page), 

185, 186

• P •
Page Manager application, 209

Page Views graph, 227

pages, 95. See also specifi c pages

parents, keeping up with, 294

passwords

changing, 298

resetting, 299

Past Events tab (Events application), 182

Pay for Clicks advertising, 281

Pay for Impressions advertising, 281

pencil icon, 88

permissions

applications and, 234

for e-mails, 237

Personal Information fi elds (Profi le), 

35, 89

phone applications, 248

Photo option (Wall), 155

Photo Selector, 118

Photo Upload progress dialog box, 119

photos. See also albums; Photos 

application

adding captions to, 121

adding to notes, 133–134

adding to page after events, 186–187

on Event Home page, 185

for events, 191

on Facebook Pages, 222–223

for groups, 163, 164

for Profi les, 36–37, 91–92

of self, viewing, 123

sharing, 14

tagging, 22, 90, 121–122

uploading, 115–119, 172–173

uploading to Facebook Mobile, 257–258

Photos application

bookmark to, 44

description of, 114, 232–233

Facebook Pages and, 214–215

tagging photos, 22, 90, 121–122

Photos box (Event Home page), 184

Photos fi lter, 48

Photos page, 115

Photos tab

Facebook Page, 214

Profi le, 90–91, 123

pictures. See photos

planning events, 14–15, 21–22

platform, 113, 231–233

Poke

description of, 150–151

Facebook Mobile Web, 267

sending by mobile phone, 260

Pokes section (Home page), 49

political information, 89

pop-out Chat, 150

Post Quality graph, 227

Posting Ability option (Facebook 

Page), 214

posts

with attachments, 86

creating, 84

description of, 83

with links, 85–86

with Recent Activity blocks, 86

sending by mobile phone, 260

sending to fans, 212

sharing with Facebook Connect, 245

status updates, 85

types of, 84

Posts graph, 227

preventing spam and viruses, 78
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pricing ads, 280–281

privacy controls. See also safety issues

among people, businesses, and 

groups, 202

Application Privacy page, 71–72

for birthday information, 100–101

Block list, 70

connecting and, 72–73

for contact information, 99–100

Custom privacy option, 73–75

for events, 190, 196

friends and, 53

granular, 67

for groups, 174

Info tab of Profi les, 89–90

lock icon, 69

making choices about, 98–99

networks and, 34, 73

overview of, 68, 303

personal responsibility for safety, 75–76

photo albums, 124–125

for Profi les, 12, 20, 95, 97–98

Profi le Privacy page, 69–71

searching and, 110

setting on applications, 240

sharing and, 147

win-win of, 68

Privacy link (Footer), 50

Privacy Settings page, 43

Privacy tab (Settings page), 98, 125

profession, using Facebook to represent, 

295–296

Profi le. See also Wall

action links, 92

Basic Information fi elds, 36

Bio box, 92–93

boxes, adding to, 238–239

Boxes tab, 94

building for promotion, 16–17, 95–96

building for self, 94–95

columns of, 81–82

education and work history, 36

establishing, 11–13

Facebook Mobile Web, 266–267

Facebook Page compared to, 202–203, 

205–206, 210

Friends box, 93–94

groups and, 161

honesty in, 95, 96, 101

Info tab, 34, 88–90

 information to include in, 96–97

Mutual Friends box, 93–94

Photos tab, 90–91, 123

picture for, 36–37, 91–92, 267

privacy controls for, 12, 20, 97–99

to promote business, 16–17, 95–96

restricting access to, 300

setting up, 34–36

strategies for building, 94–97

tabs, adding to, 239–240

touch screen sites, 269

updating, 95, 96

uploading photos to, 14

Profi le for business. See Facebook Pages

Profi le information, getting by mobile 

phone, 258

Profi le link

Application Settings page, 251

Facebook Mobile Web Home page, 263

navigation bar, 42

Profi le Picture

on Facebook Mobile Web, 267

in Profi les, 36–37, 91–92

Profi le Picture Album, viewing, 124

Profi le Privacy page, 69–71, 100

Profi le section (Profi le Privacy page), 69

Profi le tab (Application Privacy page), 

71–72

promoting business. See also Facebook 

Pages; social advertising

building Profi le for, 95–96

with Facebook Pages, 199–201



324 Facebook For Dummies, 2nd Edition 

promoting business (continued)

goals for, 200–201

overview of, 16–17

on Wall, 104

promoting Facebook Pages, 220–222

public fi gures, 205–206

Public Search Listings, 77–78

Published Status setting (Facebook 

Page), 217

Publisher

applications and, 114

for communicating with broad 

audience, 156

description of, 83–84

events, creating from, 194–196

Facebook Pages, 212–214

on friends’ Profi les, 154

gifts from friends, 86–87

new groups and, 175

photo options in, 115, 116

posts, creating, 84

posts, types of, 85–86

prompt to use, 237

video options, 126–127

Publisher and Wall section (Profi le 

Privacy page), 69–70

Publisher box (Home page), 46–47

purchasing Virtual Gifts, 87

• Q •
Quick Events, creating, 194–196

Quick-Search box, 63

• R •
random friend requests, 54

reactions, searching for, 110

reactivation of accounts, requesting, 299

reading notes, 135

real-time updates

receiving, 53–54

Twitter and, 301

rearranging photos in albums, 122–123

receiving

messages, 140

notifi cations, 238

Recent Activity blocks, 86

Recent News section (Groups 

application), 162, 171

reciprocity of friendships, 51

recommendations, searching for, 110

Record Video screen, 128

recording videos, 128–129

Related Groups section (Groups 

application), 165

relationship status

sharing, 89

targeting ads to, 279

relationships, Facebook as 

supplementing

dating, 144, 292

“Facebook Me!” phrase, 296

Facebook Offi cial, 89, 296

kids, keeping up with, 294–295

meet ups, 104

networking, 295–296

parents, keeping up with, 294

reconnecting with old friends, 293–294

summer friends, keeping in touch with, 

291–292

when leaving for college, 292

when moving to new city or town, 293

relationships, true tales of, 305–310

reliability of social graph, 21

religious information, 89

Remember Me option, 43

Remove option (Wall), 155

removing

applications, 251

guests from guest list, 197

tags from photos, 123

replying

to discussions, 166

to messages, 140
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reporting

offensive groups, 168–169

problems using Report link, 76–77

requests (Home page). See also friend 

requests

description of, 48

sending, 151

residence assistants, meeting via 

Facebook, 292

respecting boundaries, 295

Restaurant City game application, 290

restricting access to information, 74, 300. 

See also privacy controls

reviewing social advertising, 281–282

Reviews application (Facebook Page), 

214, 216

Reviews graph, 227

reviews of applications, 250

rich content, 113, 222–223

Robertson, David (Facebook user), 309

RSVP link (Events listing), 182

• S •
Sabbag, Brandon (Facebook user), 

306–307

safety issues. See also privacy controls

minors and, 18, 77–78

reporting problems, 76–77

taking personal responsibility for, 75–76

sanctity of Inbox, preserving, 138, 144

Save Changes option (Edit Album dialog 

box), 120

schedule for advertising, 281

Search features

Classmate Search, 61–62, 293–294

Coworker Search, 62–63, 293–294, 295

description of, 13, 109

Events application, 187–188

Facebook Mobile Web Home page, 266

Groups application, 166–168

overview of, 60

purpose of, 110

Quick-Search box, 63

touch screen sites, 269

using, 111

Search link (navigation bar), 43

Search section (Profi le Privacy page), 70

searching Application Directory, 

216–217, 248–250

secret events, 190

secret groups, 174

security checks, and CAPTCHA, 30, 38

security page, 298

Send a Message Tab (Share link), 

146–147

sending

invitations, 238

messages, 139–140

messages to group members, 178

messages to guests, 196

posts to fans, 212

requests, 151

updates, 223–225

Settings link

Facebook Mobile Web Home page, 266

navigation bar, 43

Settings page

Facebook Pages, 217–218

Notifi cations tab, 46, 153

Privacy tab, 98, 125

View Contact Settings option, 99

sex, targeting ads by, 278

Share bookmarklet, 147

Share links

Events application, 185

on Facebook, 146–147

Groups application, 164

on Web, 147

Share option (Wall), 155

sharing

albums with non-Facebook users, 126

with Facebook Connect, 245–246
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sharing (continued)

from Inbox, 145–146

information included in Profi les, 96–97

pictures, 14

privacy controls and, 147

Profi les before dating, 292

useful or enjoyable information, 104

words, 14

Show Related Events option (Groups 

application), 173

Show Related Groups option (Groups 

application), 173

signing up for accounts, 29–31

Simple Uploader, 119

SMS (text messages

Facebook Mobile and, 258–260

Mobile for Pages and, 218

verifi cation through, 38–39

social actions, 273–274

social advertising

creating, 275–276

description of, 273

designing, 276

managing, 282–284

pricing, 280–281

reviewing, 281–282

social actions and, 274

targeting, 277–279

uses of, 275

social graph

description of, 10, 232

power of, 11

reliability of, 21

social sites

comparison of, with Facebook, 301

goals of, 19

social targeting, 16–17

sorting updates, 224

spam

advertising and, 284

preventing, 78

spammers, 37

Special Permissions

applications and, 234

for e-mails, 237

spell check functionality, 140

sponsored section (Home page), 49

Start a Cause screen, 236

status updates

description of, 85

Facebook Mobile Web, 267

Facebook Mobile Web Home page, 264

for fans, 222

mobile phones and, 218–220, 258

on touch screen sites, 269

Status Updates fi lter, 48

strategies for building Profi les, 94–97

Stream, 47–48. See also News Feed

Stream CTR/ETR graph, 227

streams of information, 103

students, uses of Facebook by, 21–22, 292

subscribing, 210

Suggestions box

fi nding friends through, 60, 61

Home page, 48–49

Suggestions tool, 13

summer friends, keeping in touch with, 

291–292

syndicated advertising, 273

• T •
tabs, adding to Profi les, 239–240

tagging

applications and, 114

friends in notes, 134

notifi cations about, 151–152

photos, 22, 90

pictures, 121–122

removing tags from photos, 123

videos, 129–130

targeting

social ads, 277–279

updates, 225

tasks to accomplish, 9

Terms link (Footer), 50

text messages (SMS)

Facebook Mobile and, 258–260

Mobile for Pages and, 218

verifi cation through, 38–39
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texter tester, 258, 259

third-party applications, 287–290

This Group Is Closed option (Groups 

application), 174

This Group Is Open option (Groups 

application), 174

This Group Is Secret option (Groups 

application), 174

threads, message

anatomy of, 142–143

collapsing into, 141–142

thumbnails, 145–146

Total Fans/Unsubscribed Fans graph, 228

touch screens, Facebook Mobile Web for, 

268–269

tracking updates, 225

Translation Application, 28

trolling, 18

trusting applications, 234, 244, 250

Twitter social site, 19, 301

Typing Maniac application, 241, 287

• U •
university-only model, 19

unsolicited messages, sending of, 18

Unsubscribes/Resubscribes graph, 228

unsubscribing from News Feed, 107

Upcoming Events tab (Events 

application), 182

updates. See also status updates

receiving, 53–54

sending, 223–225

Twitter and, 301

Updates tab (Inbox), 224

updating

Profi les, 95, 96

Wall, 104–105

uploading

illegal content, 18

mobile photos, 257–258

photos, 115–119, 172–173

photos for events, 191

video, 126–128

User Operations team, 77

• V •
validity of e-mail addresses, 29

verifi cation, 37–39

Verifi ed applications, 250

verifi ed networks, 19–20

Video action, bookmark to, 44

Video application

description of, 126

Facebook Pages and, 216

recording videos, 128–129

tagging and editing videos, 129–130

uploading videos, 126–128

Video option (Wall), 155

Video page, 130

Video Upload confi rmation box, 128

videos. See also Video application

adding after events, 186–187

on Facebook Pages, 222–223

Videos box (Event Home page), 184

Videos section (Groups application), 163

View Contact Settings option (Settings 

page), 99

viewing

content, 299

notifi cations, 46

photos of self, 123

Profi le as friend sees it, 75

Profi le Picture Album, 124

videos, 130

Virtual Gifts, 87

viruses

dealing with, 297–298

preventing, 78

visibility of information, limiting, 74

Visual Bookshelf application, 290

• W •
Wagner, Richard, Building Facebook 

Applications For Dummies, 231

Wall. See also Publisher; Wall posts

description of, 82–83

for events, 185

Facebook Pages, 211–214
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Wall (continued)

for groups, 163

hiding comments on, 105

options, 154–155

privacy level for, 70

purpose of, 103–104

responding to fans on, 223

updating, 104–105

writing on, 153–154

Wall Photos, 116

Wall posts

with attachments, 86

creating, 84

description of, 22, 83

“Happy Birthday”, 86, 154

with links, 85–86

with Recent Activity blocks, 86

sending by mobile phone, 260

status updates, 85

types of, 84

Wall tab (Profi le), Facebook Mobile 

Web, 267

Wall-to-Wall option (Wall), 155

Web, Facebook Share buttons on, 147. 

See also Facebook Mobile Web

web of human relationships, 10

Web sites

Austin City Limits, 288

built by other companies, 15

Digg, 289

Jezebel, 243–245

Lala, 288

m.facebook.com, 262

social networking, 19, 301

x.facebook.com, 269

Webcam, recording video with, 128–129

Webcam Photos, 116

Windows Live Messenger Friend Finder, 

59–60

win-win of privacy, 68

workplace

targeting ads to, 278

uses of Facebook at, 24

workplace networks, 19, 33

writing

notes, 131–132

on Wall, 153–154

• X-Y-Z •
x.facebook.com Web site, 269

<Your Name> link (navigation bar), 42

Your RSVP option (Event Home page), 185

YouTube application, 247

Zimride Carpool application, 289

Zuckerberg, Mark (founder), 27


