Index

Acoustic measurement, 391-392

Advance letters, 500-504, 510, 514,
518-519, 526, 531-532, 536, 563,
566, 570

Answering machines, 6-8, 15, 214,
319-320, 346-348, 504, 512, 514,
519, 540

Automated telephone answering systems,
222-223

Automatic dialing, 319, 330

Behavior coding, 286287, 290-292
Bias. See also Error; Nonresponse
estimates of 77-81, 163—-165, 564-566,
575-581, 589, 593-600, 611

Call centers
characteristics of, 25, 317-323, 326-330,
332-340, 347, 362, 369, 406, 408,
417-418
Call forwarding, 428
Call scheduling, see CATI: call
scheduling
CASI, 11, 110, 152, 207, 299-300
CATI
call scheduling, 21, 196, 332, 341,
345-348, 350, 352, 354, 357-358,
364, 438
Canadian Community Health Survey,
300-314

CAPI comparisons, 299-300
costs, 5, 17, 104, 234, 280, 298, 319, 322,
340, 348, 357
interviewers and organizational issues,
235, 236, 294-296
oral translation, 233-234, 239
questionnaire design, 19, 276-279,
281-284
software, 321
usability testing, 19
web surveys, 15
Cell telephones, see Mobile telephones
Commercial list frames, 135, 161
Commercial or private surveys, 508
Confidentiality, see Privacy
Costs, 4, 24, 32, 55, 115, 123, 156, 234,
320
balancing with survey errors, 150—-152
call centers, 330-332
CATI, see CATI: costs
incentives, 441, 473-475, 481, 484,
495-496
interviewer, 359, 361
Mitofsky—Waksberg design, 17, 130
mixed mode, 151, 297, 344, 493, 563
mobile phone charges, 442
multipurpose surveys, 131-132
sample management, 353
stratified sampling, 118
two phase sampling, 123-125
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Coverage
mobile only households, 43, 88, 95-98,
100-102, 429, 430
noncoverage, 49, 60, 86, 114-117, 124,
129, 132, 135, 149, 151-153, 156-161,
163, 164, 168
nontelephone households, 17, 18, 116,
124, 129, 136, 151, 152, 160, 556
overcoverage, 435
undercoverage, 17, 54, 56, 57, 72, 74, 77,
80, 81, 83-86, 130, 435, 436, 438, 593
Cues
clarification, 218-220
in conversation, 214-218
comprehension, 220-222

Directory frame sampling, 33, 36, 53, 54, 430
Disaster recovery, 328
Discourse markers, 218
Disfluencies, 212-214, 218-219
Do not call lists, see Privacy: do not call lists
Dual frame designs
list assisted sampling, 36
mixed mode designs, 151-152, 168-169
mobile and landline, 103, 111, 430, 432,
435, 439, 440, 441
principles, 157-162

Error

interviewer bias, 194

interviewer error, 158, 187, 313, 349, 379,
380, 402, 403

interviewer variance, 164, 189, 191, 193,
197, 206, 234, 402

noncoverage bias, 114, 116, 149, 160, 169,
170, 176, 181, 183, 427

response bias, 74, 265, 267, 312, 313, 361,
589

response error, 24, 116, 170

sampling bias, 163

sampling error, 30, 32, 119, 151, 152, 156,
158, 159, 163, 168, 169, 304

sampling variance, 131, 165, 166, 402, 606

Follow-up studies
mail surveys, 343
multiplicity sampling, 129, 138, 141
nonresponse, 163
telephone use, 4

INDEX
Government surveys, 16, 469-470, 493

Hedges, 218-219

Hesitations, 290

Household roster, 40. See also Respondent
selection

Incentives
monetary, 20, 25, 139, 362, 430, 441, 449,
471, 473-475, 483, 493, 495, 504, 505,
532, 541, 560, 571
nonmonetary, 495, 505
prepaid, 20, 439, 495-497, 505
Interactive voice response (IVR), 11, 138,
153, 168, 222, 259, 317, 329
Interviewers
burden, 196-207
burden model, 197-198
interpenetration of assignments, 44, 214,
395, 492, 569
interviewer effects, 154, 189, 190, 234,
246, 312, 386, 402
training, 201, 204, 246, 327, 335, 336,
360, 362, 367, 370, 371, 378-382, 407,
410, 615
voice characteristics, 25, 385, 386, 407,
408
Interviewing, process model, 191-196
Internet. See also VolP
access, 10, 98, 153, 257, 438, 442
call center design, 319, 320
multimode surveys, 15, 586
panels, 11
surveys, 18, 138, 297, 372, 442, 444, 473
Intraclass correlation, 15, 22, 32, 39, 103,
105, 388, 568, 589, 603

Kish method, see Respondent selection:
objective respondent selection

Landline telephones, 53, 56—-60, 66, 72, 77,
80, 86-88, 91, 92, 95-100, 102-108,
435

Length of interview, 106, 197, 206, 347,
369, 374

Leverage-salience theory, 398, 449,
474, 562

List-assisted sampling, see Sampling: list
assisted
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Missing data, see Nonresponse: item
nonresponse
Mitofsky—Waksberg design. See also
Sampling
costs, 4, 5, 15-17, 34, 114, 131, 135, 341,
344
first-stage identification and replacement,
35,36
sample allocation, 36, 342
secondary calling rules, 130, 342
weighting, 35
Mixed mode surveys, 18, 25, 54, 148, 155,
341, 343, 344, 357, 493, 495, 563
Mobile telephones, 29-31, 43, 53, 56, 57,
64, 80, 84, 86-112, 153, 160, 182, 423,
428, 435, 451
Mode effects
background, 153-155
telephone vs. face to face, 74, 164,
297-299, 300-314
telephone vs. self-administered, 18, 55,
139, 149, 152-153, 155-156, 161-162,
257-258, 297-299, 340, 343, 345, 457,
464, 484
telephone vs. web, 153, 251, 256-259, 260
Monitoring
facility design, 323, 324, 326, 327, 332-333
performance evaluation, 235, 374-375,
384, 401-411, 415-417
quality control, 204
sample management, 349-350, 354
Multiple frame designs, see Dual frame
designs
Multiplicity sampling, see Sampling;
Weighting adjustments

Noncontacts, 21, 22
adjustment, 601-603, 607, 609, 616
call scheduling, 354
level of effort, 577
mobile telephones, 437-438
multiplicity sampling, 146
trends, 540
Noncoverage, see Coverage
Noncoverage bias, see Error
Nonresponse
adjustment, see Weighting adjustment
bias, 163, 543-555, 556558, 564-566,
584-585, 589
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continuum of resistance, 589-590

don’t know, 144, 145, 195, 199, 206, 463,
489, 493

early cooperator, 26, 587, 588, 591-598,
600, 611, 615-616

“hard core,” 603—-604

item nonresponse, 14, 137, 188, 193, 206,
209, 307-3009, 415, 455, 457, 465, 493,
500, 520, 603, 607

noncontacts, see Noncontacts

rates, see Response rates

refusals, see Refusals

Nontelephone households, see Coverage

Open-ended questions, 6, 156, 196, 456

Poststratification, see Weighting
adjustment
Privacy
attitude trends, 467-469
attitudes toward, 12, 23 457-464
do not call lists, 14, 320, 331, 387, 451,
469, 470, 560, 584
CIPSEA, 452
European Union Directive on Data
Protection, 451-452
Federal Communications Commission
14, 30, 32, 58, 442, 443
multiplicity sampling, 143
nonresponse, 453—-457
Telephone Consumer Protection Act, 14,
426, 451
training interviewers, 371, 380
Proxy reporting, 41, 42, 57, 150, 446, 469,
563, 586, 590

Question wording, see CATI: questionnaire
design; Open-ended questions;
Response scales; Sensitive questions

Questionnaire design

CATI usability, 280

cognitive aspects of survey methodology
(CASM), 1920

respondent processes, 188—189, 201

scalar questions, 251

screen complexity, 279

screen design standards, 281,
295-296

visual elements, 276278
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Rare populations
background, 113-115
disproportionate sampling, 117-123
multiple frames, 126-128, 160, 161

multiplicity sampling, 128—130, 134136

RDD modifications, 130-131
screening, 115-117
two phase sampling, 123-126
RDD. See also Mitofsky—Waksberg design
boundary problems, 37-38
estimation, 4452
result codes—see result codes
sampling, 32-37, 42-44
sampling frame, 30-32, 42-44
Refusals
adjustment, 601-603, 607, 609, 616
call scheduling, 354
conversion attempts, 20, 204, 345, 381,
475, 500, 505, 514, 520, 523, 532, 563,
578-582
level of effort, 577
mobile telephones, 437-438, 439-440
multiplicity sampling, 142146
rates, 510, 515
trends, 540,
Respondent burden, 464—467
Respondent selection. See also Household
roster
methods used, 503, 512-513, 517-518,
521-522
mobile telephones, 435

nearest, last, most recent birthday, 17, 40,

41, 89, 503, 512, 516
objective respondent selection, 17, 39-41
Trodahl-Carter, 40, 41
Rizzo modification, 17, 41
Response bias, see Error
Response rates
AAPOR standards, 20, 146, 405, 501,
510, 511, 532, 533, 569
adjustments, 47
and bias, 562, 564-567
definition, 532535, 535-540,
interview completion, 541-543
interviewer evaluation, 368-369, 403
mode differences, 298
models, 500-501, 516524, 575-577
multiple mode surveys, 149
propensity scores, 179

INDEX

resolution rates, 535-540
result codes, 346
screener completion, 540-541
trends, 4, 515-516, 530,
Response scales, 242, 245, 251, 260, 264, 271

Sample management systems, 340-358
Sampling
disproportionate stratified, 117-123
dual frame, 37, 126128, 156-162
frames, 29-32, 42-44, 134, 135
list assisted, 35-37, 502, 503, 517, 518,
521,522
list frame, 33, 34
Mitofsky—Waksberg, 34, 35, 130, 131
multiple frame, 37, 126128, 156-162
multiplicity, 25, 53, 114, 128-130,
135-139, 147
RDD, 34
stratification, 44, 117-122, 126, 127, 131,
179, 181, 567, 605
two-phase, 123-126
within households, see Respondent
selection
Scales, see Response scales
Screening
caller ID, 6, 8, 15, 21, 320, 347, 387, 519, 560
rare groups, 115-117, 128-132
tritone, 6
Sensitive questions, 155, 193, 201, 203, 206,
207, 213, 230, 260, 298
Social desirability, 41, 152, 193, 257, 272,
273,298-300, 312, 313
Stratification, see Sampling
STS messaging, see Text messaging
Survey period, 41, 352, 390

Touch tone data entry (TDE), 11. See also
IVR
Telephone households, see Nontelephone
households
Text messaging, 21, 108, 428, 430, 440, 446
Training, 336-337, 367-371, 378-381, 384,
400, 411
Translation
oral, 231-235
oral vs. written, 245-247
respondent comprehension, 240241
response scales, 242-243
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Spanish interviewing, 503
written, 231-232

Undercoverage, see Coverage

Voice characteristics of interviewers, see
Interviewers: voice characteristics

Voice mail, 8, 15, 108, 320, 433, 434, 440,
441, 446

Voice over Internet Protocol (VoIP), 10,
23,25, 319, 323, 328, 330, 357, 423,
442-445

Waksberg, see Mitofsky—Waksberg design
Web surveys, 10, 15, 18, 55, 110. See also
Internet: surveys

Weighting adjustment
base, 45, 46, 574
calibration, 45, 51, 52, 54, 172
disproportionate allocation, 122
noncoverage, 45, 48, 49, 181
nonresponse, 45, 4648, 600-601,
605-606
phone service interruption, 176
poststratification, 141, 142, 145,
174, 179, 181, 304, 556, 561,
563, 575
propensity, 148, 173-181
within household selection, 606
Wireless broadband, 10, 23, 442, 443
Wireless telephones, see Mobile
telephones
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