
Index
• Symbols and Numerics •
@ (at sign)

overview of @replies, 44–45

as shorthand code, 104

with Twitter usernames, 23, 44

# (hash mark). See hashtags

12Seconds, 118

100TWT, 152

140Story, 91

• A •
accounts, Twitter

blocking, 199

creating, 21

unwanted duplicates, 22, 37

active research, 191

address book

hand-picking Twitter invitees from, 28, 

72–73

importing contacts to fi nd current Twitter 

users, 24–25

Adobe Air, 129, 131

advanced search, using Twitter Search, 

123–124

aggregators. See also FriendFeed

about, 139–140

alternatives to FriendFeed, 139

defi ned, 100–101

for RSS feeds, 115

suggested services, 139

Twitter as, 91, 217

AIM (AOL Instant Messenger), 10

alert tracking. See Amber Alerts; Google 

Alerts

Amazon.com, as target of tweet 

campaign, 193

Amber Alerts, 230

Amiando Web site, 225

annual reports, extracting tweet 

data for, 153

AOL Instant Messenger (AIM), 10

API (application programming interface). 

See application programming interface 

(API)

Apple Computer. See also iPhone; 

Macintosh

employee policy regarding Twitter, 160

engaged user community, 189

application programming interface (API). 

See also third-party applications

defi ned, 18, 117

desktop clients for Twitter, 62, 129–134

open aspect of Twitter platform, 64, 65, 

121–122

security concerns, 117

Armstrong, Lance, 15, 89

Arrow icon (Reply arrow), 43, 44, 76, 78

artists, use of Twitter, 186–188, 190

asking silly questions, 208

at sign (@)

overview of @replies, 44–45

as shorthand code, 104

with Twitter usernames, 23, 44

Attitudes panel, in Twitter Advanced 

Search, 124

audience, identifying, 163–168. See also 

followers; following people

automatic direct messages, 207

auto-tweeting, 119–120

avatars

changing, 31–32

defi ned, 30

editing photos for, 34

• B •
backgrounds

changing on profi le page, 32–35

as profi le element, 30

selecting pre-made option, 32

uploading image fi les, 32

using template to expand profi le, 35–36

backing up Twitter data, 152

Bareilles, Sara, 89
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Bearden, Jesse, 205

Bin Ends Wines, 221

bit.ly URL shortener, 99, 137–138, 236

BlackBerry

downloadable Twitter apps for, 64, 66, 

111, 135, 236, 238

mobile Web sites for Twitter, 64, 111, 134

blip.fm service, 244

blocking Twitter accounts, 199

blogs

compared with Twitter, 10

embedding Twitter widget, 118–119

as event handling pages, 225

linking posts to Twitter, 115, 239

rounding up favorite tweets on, 101

and Twitterfeed application, 115–116, 239

BLVDStatus, 146–147, 225

BoinBlog, 36

bookmarking. See also favorites

tweets, 48–50, 101

Twitter searches, 148

books, ways to use Twitter, 247

boundaries, maintaining, 174

brand recognition, use of Twitter for 

increasing, 178

breaking news, 180, 210, 241, 246

Brightkite, 210

Brown, Gordon, 89

Buck, James Karl, 219

BudURL, 99, 137

businesses

building community, 189–191

company updates, 188–189

compared with personal use of Twitter, 

157–162

conducting research, 191–192

creating landing pages, 27

customer service, 182–183

employee use of Twitter, 160, 193–194

in fi nance, 87

in food, drink and nightlife, 86

frequency of tweets, 99

guidelines for new Twitter accounts, 

188–189

importance of listening, 179, 181, 182

managing presence on Twitter, 

144–149, 159

mixing with personal interests, 160–162

networking by, 184

offering incentives, 181

picking Twitter username for, 24

Profi le page, 33, 160, 178

promotions and products, 185–186

public relations, 180–181

in publishing, 87

in retailing, 87

sharing knowledge, 194–195

in tourism and travel, 87

trend toward transparency, 192–193

tweet campaigns against, 192–193

use of Twitter, 14, 85–88, 177–196

value-added tweets, 99

Byrne, John A., 180

• C •
CAPTCHA code, 21, 22

Cashmore, Pete, 215

cataloging tweets, 50

causes. See charities, use of Twitter

celebrities

sending tweets to, 209

use of Twitter, 81, 84, 89–90, 209

cellphones. See also smartphones; text 

messaging

cameras for citizen jounalism, 231

confi guring for existing Twitter 

account, 22

impact on citizen journalism, 229

limiting tweets received, 37, 38, 110, 111

On/Off commands for device updates, 

104–105

pros and cons of receiving device 

updates, 105

receiving tweets from contacts, 110–111

setting tweet quiet time, 37

setting up to receive tweets, 59–60

setting up Twitter association, 36–37

signing up for Twitter by, 22, 36–37

turning tweet notifi cations on and off, 

36–37

ways to tweet by using, 110–112, 135

ceTwit, 135

charities, use of Twitter, 13, 174, 205, 

214–215, 248. See also Twestival

charity: water (non-profi t organization), 

214–215
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churches, use of Twitter, 13

citizen journalism, 226–232

clients, Twitter

defi ned, 128

desktop, 62, 129–134, 236

mobile, 134–136

source-tagging of tweets, 133

Cloudlet, 143

CNN

breaking news, 246

and citizen journalism, 226, 227, 228

use of Twitter, 90, 227, 228

Coldplay (band), 89

color schemes, for profi le backgrounds, 33

Color Wars, 141–142

Comcast, 86, 182, 190

command and control model, 182

communities. See also organizing group 

activities

artists’ and musicians’ Twitter 

experience, 190

compared with networks, 190

Twitter accounts, 91

Twitter role in building, 13, 189–190, 191

companies. See businesses

company logos, 160, 189

computers. See desktop clients

conference planning, using Twitter, 

225–226

contacts

importing, 24–26

inviting to use Twitter, 28–29

locating on Twitter, 24–26

making new friends on Twitter, 202–206

meeting offl ine, 219–220

receiving their tweets via cellphone, 37, 

38, 110–111

sending private notes to, 46–48, 160

tweeting by using @replies feature, 44–46

conversations. See also @replies feature

importance of listening, 81–82

joining, 46, 77, 98

conversion tracking, 147

CoTweet, 237

counting followers, 166–167

coupon-aggregators, 186

Cox, James, 90

creative content, organizing, 223–224

creative industries, use of Twitter, 186–188

crowd-sourcing research, 191

Cyrus, Miley, 89

• D •
D (shorthand code for direct message), 103

Defren, Todd, 27

Delicious tool, 101, 116, 242

Dell Computer, use of Twitter, 14, 86, 

182, 185

Democratic Congressional Campaign 

Committee, 88

desktop clients

about, 62, 129–134

defi ned, 236

list of apps, 129–134

device updates. See also cellphones

controlling tweets on cellphones, 60, 

110–111

list of shorthand codes, 104–107

manually turning on for each individual 

followed, 60

On/Off commands, 104–105, 107

pros and cons of receiving on 

cellphones, 105

setting up mobile devices to receive 

tweets, 58–60

Digsby, 132, 134

direct messages (DMs)

about, 79

automatic, 207

cautions, 48, 174

compared with public @replies, 80

defi ned, 39

on Home screen, 39

limited to followers, 79

replying to new followers by, 207

sending from Direct Message page, 47–48

sending from Profi le page, 46–47

sending to users who aren’t followers, 

53–54, 150

setting up RSS feed to receive, 61

setting up to be sent to e-mail inbox, 112

shorthand for sending, 79–80, 103

smartphone options, 115

for tracking expenses, 240

ways of sending, 46–48

when to use, 207
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Direct Messages page, Twitter

circumventing, 79–80

features, 47

illustrated, 47

sending DMs from, 47–48

disaster recovery, use of Twitter, 217

DISQUS, 184

DMs. See direct messages (DMs)

Dorsey, Jack, 11, 16, 17, 200

• E •
education, ways to use Twitter, 248

Eliason, Frank, 86

ellipses (...), in tweets, 42

e-mail

limitations of Twitter, 113

picking Twitter invitees from address 

book, 28, 72–73

third-party clients for Twitter, 113

using Twitter through, 112–114

employees, ground rules for business 

Twitter use, 194

employment, and Hire 2.0 culture, 184

engaging with others on Twitter, 97–98, 179

EpicTweet, 243

event planning

creating landing pages, 225

tools for, 226, 239

ways to use Twitter, 225–226, 248

EventBrite Web site, 225

events, Twitter-based, 204–206

EverNote, 226

Everyone timeline, 50–51, 115

ExecTweets, 243

experts, accessing by using Twitter, 

208–210

extended network, 167–168

eyewitness reports, 210. See also citizen 

journalism

• F •
F (shorthand code for follow), 104

Facebook

aggregator function, 139

compared with Twitter, 16

installing Twitter application, 96, 118–119

widgets for, 63

fact checking

and citizen journalism, 230–231

making queries by using Twitter, 208–210

need for caution, 228, 230

Fail Whale, 200, 201

fake celebrities, following, 90

fav (shorthand code for favorites), 105

favorites

marking tweets as, 101

ways to use Favorites icon, 48–49

Federal Emergency Management Agency 

(FEMA), 218

feed, tweet update. See streams, update

feed readers, RSS, 60, 61, 115

feedback, 181

Feltron, Nicholas, 153

FEMA (Federal Emergency Management 

Agency), 218

fi nance

protecting personal information, 176

tweeting about news by using 

StockTwits, 242

ways to use Twitter, 246

Find People link, Twitter

about, 26, 40

illustrated, 71

Invite By Email tab, 29, 72–73

Firefox, TwitterFox plug-in for, 63

Flickr, 229, 232

Flip video cameras, 228, 232

fl ows. See streams, update

focus-group research, 191

followers

acknowledging, 207

automatic DM thank-yous to, 207

connecting with people, 198–201

counting, 41, 166–167

diversifying, 164–165

gaming, 199

how to increase numbers, 80–82, 165, 192

managing by using FriendorFollow, 

238–239

notifi cation when lost, 152

notifi cation when new, 53

problem of too many, 27

ratio to following, 207

sending direct messages to, 46–48, 79

statistics, 41, 166–167

tools for fi nding, 150–151
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Twitter list, illustrated, 150

viewing by clicking Followers link, 53, 

163–164

FollowFriday, 74

following people

compared with cellphone notifi cations, 111

connecting with people, 198–201

counting, 41, 166–167

deciding who to follow, 206–207

device updates options, 59, 60

fi nding people to follow, 69–76, 151–152

how to follow someone, 76

impersonators, 90

managing by using FriendorFollow, 

238–239

shorthand code for adding someone, 104

those you don’t know, 98

Twitter list, illustrated, 52, 150

viewing list, 52–53, 60

food, ways to use Twitter, 247

foreign languages, searching, 124

Frank, Ze (Hosea Jan), 141

freelancers, 184

FriendFeed

about, 139

as alternative to Favorites feature, 101

illustrated, 140

as way of saving Twitter history, 100

FriendorFollow, 150–151, 236, 238–239

friends

importing contacts, 24–26

inviting to use Twitter, 28–29

locating on Twitter, 24–26

meeting offl ine, 219–220

new, making on Twitter, 202–206

receiving their tweets via cellphone, 37, 

38, 110–111

sending private notes to, 46–48, 160

tweeting by using @replies feature, 44–46

fundraising, 214–216

• G •
gadgets, for Twitter, 63

games, 141–142

gaming of followers, 199

get (shorthand code), 106

Get Started button, 19–20

getting started

about, 15

creating Twitter account, 21

jumping into conversations, 77, 97–98

picking username, 22–24

signing up, 19–22

GiftGirl, 186

Gmail, 145

good works, Twitter as tool for, 13. See 
also charities, use of Twitter

Google

alerts, 145–146, 225

gadget for Twitter, 63

Gmail, 145

as indexer of Twitter, 71–72, 85

Pocket Twit mobile client, 135, 136

searching for keywords, 71, 72

searching for people, 71–72

searching for specifi c tweets, 55

setting up RSS reader, 60, 61

Twitter as replacement, 198

Google Alerts, 145–146, 225

Gore, Al, 89

Greeley, Matthew, 16

group activities, organizing, 219–226

• H •
Hahlo, 135

Hammer, M.C., 89

handles. See usernames

Harrison, Scott, 205, 215

hashtags (#)

about, 126–127

in event planning, 225

and FollowFriday, 74

pros and cons, 126

retweeting, 116

and tag clouds, 143

tips for creating, 127

in Twitter games and memes, 142–143

uses for, 127

Haslam, Doug, 182

health information, protecting, 176

Heap, Imogen, 190

HelloTxt, 119

Help Find My Child, 230

helpful, being, 181, 198

helping others, 198, 218–219
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Hire 2.0 culture, 184

history of Twitter, 11, 200–201

home addresses, protecting, 176

Home screen, Twitter

about, 39–43

accessing Profi le page, 40, 41

defi ned, 39

illustrated, 40

list of links, 40

sidebar, 41

update stream, 42–43

“What are you doing?” box, 42

HootSuite, 18

Hsieh, Tony, 185

Hudson River emergency plane landing, 229

The Huffi ngton Post, 215

hurricanes, 217

• I •
IM (instant messaging), compared with 

Twitter, 10, 42. See also text messaging

images

for avatars, 31–32, 34

customizing background images, 35–36

for profi le background, 32, 34–35

impersonators, following, 90, 96

importing contacts, 24–26

incentives, 181

indexing tweets, 50

instant messaging, compared with Twitter, 

10, 42. See also text messaging

IntenseDebate, 184

interest groups, use of Twitter. See 

communities

invite (shorthand code), 107

Invite By Email tab, 72–73

inviting contacts to use Twitter, 28–29, 72, 73

iPhone

mobile clients for, 135

tools for interacting with Twitter, 236

Twitter applications for, 64, 65, 111

iReport initiative, CNN, 228

iTunes App Store, 64

• J •
Java-enabled cellphones, mobile clients 

for, 135

JetBlue

advertising on Twitter, 185–186

customer fl ight information, 208, 209

presence on Twitter, 14, 33

joining Twitter, 19–22

journalism, by citizens, 226–232

• K •
Kanter, Beth, 173, 215, 221, 222

kids’ names, protecting, 175, 176

Kirigin, Abby and Ivan, 242

knowledge, sharing, 194–195

Krums, Janis, 229

Kuder, Ryan, 43

Kutcher, Ashton, 81, 89, 227

• L •
landing pages

for businesses, 27

for event planning, 225

languages, searching, 124

Last.fm, 236

leave (shorthand code), 106

Levine, Rick, 183

Lindzon, Howard, 215, 241

link blogs, 116

Link Bunch service, 243

links

for crediting tweeted news, 231

inserting into tweets, 10, 99–100

specifying in search results, 124

tracking, 137

Linux, 129, 130, 133

listening

for businesses, 179, 181, 182

importance of, 81–82

tools for tracking social media presence, 

144–149
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tweet campaigns against companies, 

192–193

Twitter Search as tool, 147–148

Live Search, Twitter as replacement for, 198

live updates, 210

local events, organizing, 223

local organizations, use of Twitter, 13, 223

LocalTweeps, 152

location details, protecting, 176

Locke, Christopher, 183

logos, company, 160, 189

• M •
Macintosh

and Adobe Air, 131

editing avatar photos, 34

Twitter tools for, 129, 130, 132, 133, 236

mainstream media, and Twitter, 226–228

Mashable, 215

McAfee, Andrew, 9

McCaskill, Claire, 81

meeting people

precautions, 198, 205

real-life Twitter meet-ups, 179, 204–206

using Twitter to plan meet-ups, 225–226

meet-ups. See meeting people

memes, 142–143

mentions

accessing, 41

adding RSS feed, 61

defi ned, 41

fi nding tweets that mention you, 70

tips for Twitter Mentions page, 44–46

microblogging, 11, 130, 182, 185

microgiving, 215

microsharing, Twitter as, 11, 14, 27

Microsoft PowerPoint, 35

Microsoft Windows

desktop client for, 132

mobile client for, 135

photo editing for Twitter avatars, 34

tools for interacting with Twitter, 236

Twitter applications for, 64–66, 112

ministers, use of Twitter, 13

mobile devices. See also cellphones

Java-enabled, 135

setting up to receive tweets, 59–60

Twitter clients for, 134–136

Twitter Web applications for, 111–112

mobile Web sites, for accessing Twitter, 

111–112

Moore, Demi, 77, 89, 227

Morin, Dave, 215

Motrin, as target of tweet campaign, 193

Mozilla Firefox, TwitterFox plug-in for, 63

Mr. Tweet, 168

multimedia sharing, tools for interacting 

with Twitter, 236

musicians, use of Twitter, 186–188, 190, 

224, 247–248

MySpace, 63, 118, 119, 132, 139

• N •
names. See usernames

National Republican Congressional 

Campaign Committee, 88

natural disasters, 217–218

negative tweets, 124

networks

in business, 184

compared with communities, 190

extended, 167–168

as helping hands, 218–219

interpersonal, 200

and shared information, 211

tools for interacting with Twitter, 236

Twitter as trust-based, 210

as way to use Twitter, 184, 245

The New York Times, 90

news. See breaking news; citizen 

journalism

Newsgator (aggregator), 115

90/10 advice, 186

non-profi t organizations. See charities, use 

of Twitter

notifi cations, compared with following, 111

Notkin, Melanie, 186

nudge (shorthand code), 105–106
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• O •
OAuth (open authentication), 113, 117

Obama campaign, use of Twitter, 13, 88, 

216–217, 220

Obvious Corp., 11

Odeo, 11

OH (overheard), 143

O’Neal, Shaquille, 89, 205

100TWT, 152

140Story, 91

On/Off commands, 104–105, 107

open authentication (OAuth), 113, 117

open Twitter API, 64, 65

open-source software, Spaz as example, 131

Oprah, 81, 89

organizing group activities. See also event 

planning

for creative purposes, 223–224

small scale, 221, 222, 223

origins of Twitter, 11. See also history of 

Twitter

Overheard meme, 143

• P •
passive data, 191

PCs (personal computers). See desktop 

clients

PDAs (personal digital assistants)

mobile clients for, 135

Twitter Web applications for, 111–112

people. See contacts

People panel, in Twitter Advanced 

Search, 124

People Search page, Twitter, 71. See also 

Find People link, Twitter

permalinks

accessing pages, 100

copying links into new tweets, 100

defi ned, 42, 76

and favorite tweets, 50

reasons for using, 76–77

recording, 50

personal computers. See desktop clients

personal digital assistants (PDAs)

mobile clients for, 135

Twitter Web applications for, 111–112

personal scrapbooks, extracting tweet data 

for, 153

personal use of Twitter

compared with business use, 157–162

implications of public exposure, 174–176

maintaining boundaries, 174

mixing with business interests, 160–162

operating as successful presence, 159–160

protecting personal details, 55, 85, 175–176

phone numbers, when to protect, 176

photos

changing avatar images, 31–32

editing for avatars, 34

photo-sharing services, 229, 232

Ping.fm, 119

Pistachio Consulting, 22, 23, 35, 88, 116, 

167, 175, 182

Places panel, in Twitter Advanced 

Search, 124

PocketTwit, 135, 136, 236, 237–238

politics

gauging issue impact, 216

2008 U.S. presidential election, 216–217

use of Twitter in campaigns, 13, 88–89

positive tweets, 124

PostSecret, 91

PowerPoint, 35

preachers, use of Twitter, 13

privacy, protecting, 55, 85, 175–176

private tweets, 46–48, 160. See also direct 

messages (DMs)

professionals, use of Twitter, 208–210

Profi le page, Twitter

accessing from Home screen, 40, 41

accessing someone else’s, 46, 202

business considerations, 160

changing avatar, 31–32

changing background, 32–35

changing device update status, 60

customizing, 30–36

expanding by using background images, 

35–36

Follow button, 76

personal considerations, 160

sending DMs from someone’s page, 46–47

viewing your public tweets, 54–56

viewing your Twitter history, 100

protecting personal details, 55, 85, 175–176

public page, Twitter. See Profi le page, Twitter
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public relations, 180–181

public timeline, 50–51, 91, 115, 202, 203

publicity, use of Twitter by celebrities and 

professionals, 208–209

publishing tools, 153

• Q •
Qik, 217, 232, 236

questions

searching tweets for, 124

tweeting compared with searching, 208

tweeting for answers, 208–210

quit (shorthand code), 107

• R •
Radian6, 148, 225

real world, moving from Twitter into, 179. 

See also meeting people

Really Simple Syndication. See RSS feeds, 

as way of using Twitter

recommendations, Twitter as resource, 

210–211

recordkeeping, 12, 153

refreshing searches, 122, 148

@replies feature

about, 44

compared with direct messages, 46, 80

compared with Reply icon, 45

defi ned, 39

on Home screen, 39, 44

illustrated, 78

jumping into conversations, 77, 98

responding to tweets, 76–79

setting up RSS feed to receive, 61

Show Me All @Replies option, 75, 98

Show Me No @Replies option, 75

Show Me @Replies to the People I’m 

Following option, 75–76

tips for Mentions page, 44–46

and usernames, 46

viewing options, 45–46, 98

Reply icon, compared with @replies 

feature, 45

Republican Congressional Campaign 

Committee, 88

research, conducting, 191–192

responding. See direct messages (DMs); 

@replies feature

retweeting, 16, 43, 116, 231

Rose, Amanda, 205, 214

Rose, Kevin, 168

RPM Challenge, 224

RSS feeds, as way of using Twitter

about, 60–61, 114

obtaining by using smartphones, 115

pulling Search results into, 115

readers for, 60, 61, 114–115

sending items to Twitter as individual 

tweets, 115–116

subscribing to, 101–102

third-party applications for aggregating, 115

for tracking search terms, 108

trending topics, 140

ways to access, 101–102

Web browser capabilities, 114–115

RT icon, 43

• S •
Sacca, Chris, 205

safety, protecting, 176

Sanchez, Rick, 90

Schwartz, Jason, 91

Schwarzenegger, Arnold, 88

scrapbooks, extracting tweet data for, 153

search engines. See also Google; Twitter 

Search

Find People function, 71

fi nding Twitter clients, 133

optimization, 22, 24

Summize, 27, 122

searching Twitter

advanced search, 123–124

bookmarking searches, 148

to engage others, 97–98

keeping searches for future reference, 124

limitations, 101

for people, 71–72

refreshing searches, 122, 148

saving searches, 41

sharing search results, 124

subscribing to RSS feeds for search 

terms, 108

for topics of interest, 203–204

for trending topics, 55
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searching Twitter (continued)

using Google, 71–72

using People Search function, 71

using Twitter Search, 26–27, 71, 122–124

viewing list of searches, 41

for your own tweets, 54–56

Searls, Doc, 183

SecretTweet, 91

security concerns, third-party 

applications. 117

Seismic Desktop, 130, 236

self-policing, 228

seminar planning, using Twitter, 225–226

SEO (search engine optimization), 22, 24

service outages, 200–201

services, Twitter-based, 241–244

Shake Shack, 91–92

Shareaholic tool, 101

The Sharing Foundation, 215, 221

sharing knowledge, 12, 194–195, 211. See 
also links

short messaging service (SMS) texting. See 

SMS (Short Message Service) texting

short stories, as tweets, 91

shortening URLs, 99, 136–137, 236

shorthand

for direct messaging, 79–80, 103

list of codes, 103–108

viewing code list online, 108

Show Me All @Replies option, 75, 98

sidebar, Twitter screens, 41

signing out of Twitter account, 40

signing up for Twitter

from cellphone, 22

from computer, 19–21

Silicon Alley, 91–92

silly questions, 208

skins, adding to Spaz, 131

smartphones

mobile clients for, 135

tools for interacting with Twitter, 236, 

237–238

Twitter Web applications for, 111–112

SMS (Short Message Service) texting

accessing Twitter via, 110–111

as basic way to use Twitter, 134

compared with mobile Twitter clients, 

134–136

compared with tweeting, 10, 42

limiting tweets received via cellphone, 37, 

38, 110, 111

list of shorthand codes for tweets, 103–108

pros and cons of receiving device 

updates, 105

receiving tweets, 37, 38, 110–111

using to sign up for Twitter, 22, 36–37

as way of using Twitter, 58–60

social capital, defi ned, 160

social change initiatives, 213–232

social gaming, 141–142

Social Media for Nonprofi ts, 215

Social Media for Social Change, 205, 206, 

215, 216, 248

social networks

adding tweets to, 118–119

aggregating media, 139–140

defi ned, 10, 118

mobile, 9, 10

Twitter as, 9, 118–119

South by Southwest Interactive Festival 

(SXSWi), 11, 16, 83

spam accounts, 27, 188, 199

Spaz, as Twitter client, 131–132

Spears, Britney, 81

splash page, Twitter, 19–20

Star icon, 43, 48, 76, 101

Starbucks, use of Twitter, 14

statistics, accessing, 41, 106. See also 

trending topics

stats (shorthand code for statistics), 106

StockTwits, 241–242

Stone, Biz, 11, 17, 200, 215

stop (shorthand code), 107

Strands (aggregator), 139

streams, update

about, 42–43

including replies of people you’re 

following, 74, 75–76

suppressing replies, 74, 75

Summize, 27, 122. See also Twitter Search

support systems, role of Twitter, 197–198

SXSWi (South by Southwest Interactive 

Festival), 11, 16, 83

syndicated material, 90
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• T •
tag clouds, 140, 143–144

TalkShoe, 217

Taste Live, 221

TechCrunch, 215

Terms of Service, Twitter, 21, 90, 96

text messaging

accessing Twitter via cellphone, 110–111

as basic way to use Twitter, 134

compared with mobile Twitter clients, 

134–136

compared with tweeting, 10, 42

receiving tweets, 37, 38, 110–111

using to sign up for Twitter, 22, 36–37

as way of using Twitter, 58–60

third-party applications

about, 18, 116

current favorites, 117–118

defi ned, 117

for mobile access to Twitter, 111–112

security concerns, 117

for smartphones and PDAs, 111–112

Twitter clients, 128–136

timeline, ways to view, 50–51

timestamps, 42

TinyTwitter, 135

TinyURL.com, 99, 137

TipJoy, 237, 242

Top Conservatives on Twitter, 220, 222

Topify (e-mail client), 113

tornados, 217

Track feature, 108. See also searching 

Twitter

tracking. See also BLVDStatus; Google 

Alerts

conversions, 147

listening tools for, 144–149

social media presence, 144–149

trending topics, 125, 126

URLs in tweets, 137

translating tweets, 116

transparency, 192–193, 206

Trash Can icon, 43

travel, ways to use Twitter, 246

trending topics

keeping up, 140–141

searching, 55

and tag clouds, 143

tracking with TwitScoop, 125, 126

viewing on Twitter screen sidebar, 41

viewing top ten, 140

Tripp, Graydon, 215

trolls, 173

trust-based network, Twitter as, 210

Tumblr, 229

TV shows, incorporation of Twitter, 226

tw- prefi x, 97

Tweecious, 50, 242

TweetDeck

about, 235–236

defi ned, 130

illustrated, 62, 129

role of Adobe Air, 131

trending topic feature, 125, 140

TwitScoop feature, 125

TweetGrid, 140

Tweetie, 64, 65, 66, 111, 135, 236, 238

TweetLater, 120

Tweetree, 244

tweets

adding to social networks, 118–119

archiving, 42

automaated, 119–120

bookmarking, 48–50, 101

business value-added, 99

campaigns against companies, 192–193

cataloging, 50

compared with blog postings, 10

defi ned, 17

ellipses (...) in, 42

famous, viewing, 42

favorite, 43, 48–50, 101

fi ltering by using hashtags, 127

fi nding one’s voice, 157–162

fi rst, 29

frequency of posts, 98–99

getting started, 15, 157–162, 202–203

importance of authenticity, 168–173, 181

jumping into conversations, 77, 97–98

limiting compared with leaving open, 16

links in, 10, 100

list of shorthand codes, 103–108

maintaining balance between personal 

and business, 99, 160–162, 179, 181
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tweets (continued)

measuring infl uence, 165–167

140-character limitation, 10, 17, 42

past, viewing, 54–56

permalinks to, 42

positive and negative, 124

precautions, 30, 55, 56, 85, 175–176

private, 46–48, 160

receiving on cellphones, 37, 38, 110–111

repeating, 16

replying to, 76–79

rounding up favorites on blogs, 101

searching for yours, 54–56

setting up mobile devices to receive, 

59–60

short stories as, 91

stream of updates, 30, 42–43, 55, 74, 75–76

translating automatically, 116

TweetScan, 100

tweetups, 179, 204–206

Twellow, 26, 140, 151, 236, 238

12Seconds, 118

Twestival, 205, 214, 215

Twhirl

about, 129–130, 236, 237

compared with TweetDeck, 130

illustrated, 130

role of Adobe Air, 131

twInfl uence, 97

Twinkle, 64

Twistory, 100

TwitBacks, 36

TwitPic, 18, 210, 217, 229, 232, 236, 240

TwitScoop, 124–126, 143

TwitStory, 142

Twittelator, 65, 111

Twitter. See also Twitter Search

accessing your history, 100–101

backing up data, 152

bookmarking favorite Tweets, 48–50, 101

business use, 14, 85–88, 177–196

compared with Facebook, 16

compared with instant blogging, 10

compared with instant messaging, 10, 42

compared with texting, 10, 42

customizing profi le, 30–36

customs, etiquette, and protocol, 95–99

defi ned, 9

ease of use, 13

Everyone timeline, 50–51, 115

favorite tools, 235–240

fi nding contacts, 24–26

fi nding new users to follow, 151–152

fi nding people to follow, 69–76

gaming of following, 199

getting started, 15, 19–24

history of tool, 11, 200–201

Home screen, 39–43

interface features, 39–56

inviting contacts to use, 28–29, 72, 73

landing pages on Web sites, 27, 225

length limit of tweets, 10, 17, 42

as living and evolving tool, 121–122

Mentions page, 44–46, 61, 70, 104, 173

mixing business and personal interests 

on, 160–162

mobile access to, 37, 38, 110–112

multiple ways to use, 57–66

organizational use, 13, 223

origin of name, 17

picking username, 22–24

problem of too many followers, 27

reasons, business, for using, 14

reasons, individual, for using, 12–13

reasons, public and nonprofi t, for using, 13

refreshing Web browser, 43

SEO value, 22

signing up, 19–22

social benefi ts, 197–211

as social network, 9, 118–119

stream of updates, 30, 42–43, 55, 74, 75–76

Terms of Service, 21, 90, 96

as tool for social change, 213–323

as trust-based network, 210

types of tools, 236

useful services, 241–244

ways to use, 12–13, 14, 18, 245–248

who is using, 83–92

Twitter Fan Wiki, 136

Twitter Karma, 150, 151
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Twitter Search

about, 26–27, 122, 123

Advanced Search link, 123–124

defi ned, 236

as listening tool, 147–148

RSS capability, 115

searching for people, 71–72

viewing top ten trending topics, 140

Twitterati, 205

TwitterBerry, 66, 111, 135, 236, 237, 238

Twitter.com Web interface, 58

twitterers. See also followers (i.e., those 

who are following you); following 

people

businesses as, 85–88

celebrities as, 81, 84, 89–90

defi ned, 12

politicians as, 88–89

regular people as, 83–85

unconventional people as, 84

Twitterfeed, 115–116, 239

TwitterFon, 64, 65, 111

TwitterFox, 63

TwitterGrader, 152, 244

Twitterifi c, 62, 64, 111, 118, 132, 133, 135

TwitterLocal, 26, 152

Twittermail (e-mail client), 113, 114

TwitterPatterns, 34

Twitter-speak, 97

Twittervision, 153

Twobile, 135, 136

Twoof, 142

TwtVite, 225, 226, 239

Tyson Foods, 224

• U •
Upcoming Web site, 225

update stream

about, 30, 42–43

including replies of people you’re 

following, 74, 75–76

protected updates, 30, 55

role of permalinks, 42

suppressing replies, 74, 75

and “What are you doing?” box, 42

URL shorteners

about, 136–138

for bunches of links, 243

defi ned, 99, 236

URLs, tracking, 137

U.S. Democratic Congressional Campaign 

Committee, 88

U.S. election, 2008, 216–217

U.S. Federal Emergency Management 

Agency (FEMA), 218

U.S. National Republican Congressional 

Campaign Committee, 88

usernames

for businesses, 24

considerations when choosing, 23–24, 158

convention, 23

entering on Twitter signup page, 21

jumping into conversations, 77, 98

length considerations, 24

picking, 22–24

and @replies feature, 46

searching by, 124

at sign (@) in, 23, 44

Ustream, 221

Utterli, 210, 217, 232, 236

• V •
vernacular, Twitter, 97

volcanoes, 217

• W •
We Follow, 151

Web browsers, refreshing, 43

Web sites

inserting links into tweets, 10, 99–100

mobile, for accessing Twitter, 111–112

shortening URLs, 99, 136–138, 236, 243

Twitter landing pages on, 27, 225

WebNotes, 226

Weinberger, David, 183

Whale. See Fail Whale

“What are you doing?” box, 42

whois (shorthand code), 106
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widgets, for Twitter, 63, 64, 65

wildfi res, 217

Williams, Evan, 11, 17, 200

Windows

desktop client for, 132

mobile clients for, 135, 136, 236, 238

photo editing for Twitter avatars, 34

Twitter applications for, 64–66, 112

wines and spirits, ways to use Twitter, 

221, 247

Winfrey, Oprah, 81, 89

Wordle, 143, 144

WordPress, 10

Words panel, in Twitter Advanced 

Search, 124

workshop planning, using Twitter, 225–226

• X •
Xpenser, 240

• Y •
Yahoo!, Twitter as replacement, 198

yellow pages. See Twellow

• Z •
Zappos.com, use of Twitter, 14, 85–86, 183, 

185, 190

Ze Frank. See Frank, Ze (Hosea Jan)
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