Chapter 1

Exploring the Best Ways
to Create Web Sites

In This Chapter

Checking out Web site success stories

Creating Web sites with templates

Exploring Web design options

Choosing the best Web design program
Comparing graphics and image-editing programs

‘ reating a Web site can open doors for you that you never knew existed.
Every day, thousands more people connect to the Web for the first time,
and those who are already online get more adept at using online tools and services.
The effect of all these people reaching out to each other to play, laugh, argue, buy,
sell, trade, collaborate, invent, experiment, research, learn, and just chat about the
mundane details of what constitutes a perfect cup of coffee — are transforming the

world.

Thanks to the ever-simpler, easier, and less expensive Web technologies that you
discover in this book, you can create a Web site today that just a few years ago
would have required a crack team of programmers, the computing power of a room
full of servers, and a budget of hundreds of thousands of dollars.

Today’s Internet is a friendlier place where programs like Dreamweaver and
WordPress make it so easy that even celebrities and politicians can run their own
sites. And if they can do it, believe me, you can, too! For just a few dollars per
month, you can host your site on a professional Web server. At that price, almost
any old businesses can afford to try new tricks, and new businesses can launch
with little investment.

Whether you're new to Web design or want to take your Web skills to the next level
to create a world-class Web site or blog, it’s often best to start by taking a step
back to better understand your options before you dive in to the details of building
and publishing a Web site. That’s what this chapter is for: to start you out with an
overview of the different kinds of Web sites and blogs, to help you appreciate how
templates work for different kinds of sites, and to introduce you to the tools and
technologies you can use to create your own Web site.
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I'm not offering any “get-rich-quick” schemes in this book, but if you're ready to
share your talents with the world, the Web is a better place than ever. And because
[ know you probably don’t want to spend all your time creating your Web site, I've
gathered everything you need in this book to make it easy for you.

Checking Qut Examples
of Success on the Web

Before I get into the technical details in this chapter, here are a few Internet success
stories to inspire you and give you an idea of what you can do on the Internet today:

v Three friends in Chicago started www. threadless.com as an entry into a
contest, hoping to win $1,000. The business took off when designers flocked to
the site to submit their artwork to be printed on t-shirts, and millions of people
started placing orders. In a case study, the Harvard Business School cited
Threadless as an example of a “perfect business,” one that has made its found-
ers millionaires, thanks to the Web.

v Two creative Chefs blended Korean barbecue with Mexican tacos and created
Kogi, which they sold out of a lunch truck in Los Angles. When they started post-
ing the schedule and location of the truck on Twitter.com (the popular micro-
blogging Web site), crowds started lining up in advance for their fabulous food.
Word spread and Kogi became a breakout hit. Today, in addition to the Web site
shown in Figure 1-1, they have more than 42,000 rabid followers, and three state-
of-the-art trucks roaming Los Angeles and catering Hollywood parties. You can
learn all about their great food and thriving business at www . kogibbg. com.
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Figure 1-1: The Kogi lunch truck in Los Angeles developed a loyal following
and a growing business thanks to their tasty Web site and
smart use of www.Twitter.com.




v~ A truly fanatical hockey aficionado who writes under the pseudonym “Eklund”
built HockeyBuzz.com from a tiny fansite dedicated to the game he loved into
the core of a media empire that employs more than 50 bloggers and launched
a show on XM Radio.

»* One of the most popular personalities on YouTube, Fred is a 14-year-old kid in
Nebraska who parlayed a cheap video camera and YouTube into a multimillion
dollar career. If you're old enough to drive, you've probably never even heard
of him, but his videos are watched by millions of giggling kids every week at
www . youtube.com/user/Fred.

v Gossip writer Perez Hilton built a career through his blog where he’s known for
his snarky comments. His celebrity-filled site at www.perezhilton.com is now
read by more people than the tabloid magazines in the supermarket check-out
aisles, and he charges thousands of dollars to make personal appearances at
events.

v+ A woman who just loved to shop and find bargains built Outblush.com into a
must-read beauty, fashion, and makeup advisor for millions — and a success-
ful business for herself. Her site, featured in Figure 1-2, is now as influential as
many glossy fashion magazines, and her product reviews can make or break a
new line of products.
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Figure 1-2: The creator of www. outblush. com made a name for
herself with a well-researched collection of product reviews.
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What all these Web success stories have in common is that their creators were able
to use technologies that are cheaper and easier to use than ever before to do what
they do best in front of a bigger audience. And that’s one of the most powerful ways
to use the Internet.
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How much does a Web site cost?

The first question many people ask Web
designers is one of the hardest to answer:
“How much does a Web site cost?” Just
because the answer is, “Well, it depends . . .”
does not mean that we're trying to be eva-
sive. (Well, maybe some people are inten-
tionally evasive.) The truth is that the answer
is complicated.

Building a Web site is often compared to
building a house because the cost depends
on what materials you want to use and
how much experience and fancy tools you
have. Like a house, a Web site can range
from a Spartan hut with bare walls and a
dirt floor, to an opulent mansion tricked out
with the finest marble, to a secure fortress
with layers of security guards demanding,
“Identification, please.”

In the land of the Internet, these buildings
might compare with a simple profile site, a
multimedia showcase, or an e-commerce
business site with shopping cart features.

The good news is that thanks to the advances
in Web technology, you can build any of
these kinds of Web sites for about the cost
of this book and a little of your own time. All
the software featured in this book is avail-
able for free (or at least a free 30-day trial).
If you use the templates you can down-
load from this book’s companion Web site,
you should be able to create a Web site in
just a few days. And if you want advanced
features, like e-commerce or video, don’t
worry. You find instructions in these pages
for using some of the newest and best
online services, including Google Checkout,
which makes it easy (and economical) to
add a shopping cart to your Web site, and
Vimeo's video hosting service, which makes
it possible to offer high-resolution video on
your site without an expensive Web server.

You find links to all the online services,
templates, and software featured in this
book on my companion Web site at www.
DigitalFamily.com/diy.

Creating Web Sites with the
Templates in This Book

My goal in this book is to help you create not just a Web site but an online presence
that truly serves your goals, whether you want to launch a new business on the
Internet, promote an organization you've loved for years, or stay in touch with dis-

tant family members and classmates.

Here are a few of the kinds of Web sites you can create with the templates and

instructions included with this book:

v Portfolio: Photographers, graphic designers, and artists are quickly realizing
that one of the best ways to show off their work and win new (and better-
paying) clients is to have a snazzy online portfolio. In Figure 1-3, photographer
Jasper Johal showcases his photos in an online gallery that makes it easy to
view a collection of images on his home page and in a series of galleries on his













’ 4 Part I: Laying the Groundwork

Static Web pages

Static pages are easier to design, and they work well for small- and medium-sized Web
sites, such as a professional profile or an online gallery. Because static Web pages

are written in plain text, you can create them in a program as simple as Notepad or
SimpleText although tools like Adobe Dreamweaver and Microsoft Expression Web
make it a lot easier and save you having to remember all the cryptic XHTML tags.

A static Web site offers a few advantages, especially if you're just starting out,
including the following:

1+ Easy to learn to develop: Anyone who can resize a photo has a head start on
the skills needed to create and arrange graphic elements on a static page.

v Gives you complete control over design of each page: You can tweak the
size, colors, fonts, and arrangement of the elements on each page individually,
and you can edit templates for these kinds of sites more easily than the tem-
plates for dynamic sites.

v+~ Easy to build, test, and publish to a Web server: You can create and test
static Web pages on any personal computer and then host them on any com-
mercial Web server and you only need FTP access (which is built into pro-
grams like Dreamweaver) to publish pages to the Internet.

Dynamic Web pages

The technical aspects of dynamic sites get complicated quickly, but the gist of it is
that instead of creating a collection of individual pages, you store all your content
in a way that makes it easy to display text, images, and other data in a variety of
combinations. That’s what makes it possible for shopping sites like Amazon.com to
keep track of your last order and recommend books when you return.

A site can even gather information from different sources to create complex pages
dynamically. For example, you can combine information about customers’ shop-
ping habits with a list of your overstocked items on sale and create a page tailored
to each visitor.

Dynamic sites are generally created on a Web server by combining CSS (Cascading
Style Sheets, introduced in Chapter 4) and XHTML (which is more or less HTML that
complies with today’s standards, also explained in Chapter 4) with more advanced
technologies, such as PHP, ASP.NET, or ColdFusion. That brings up another of the big
challenges of working on dynamic sites: You have to build and test dynamic pages

on a computer that runs a Web server, which is a lot more complicated than simply
installing a Web browser on your personal PC to test your pages, as you learn in
Chapter 10. Launching a dynamic site on a commercial Web server is also far more
complicated than publishing a static page site to a Web server.

That said, the advantages of dynamic Web sites are significant, and most big sites on
the Web are created this way, but most of the big sites on the Web also have a team
of experienced programmers behind them. Unless you have advanced programming
skills or a big budget, the challenges of creating a dynamic Web site mean that most
small- and medium-sized Web sites are still better served with static Web sites.
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Multimedia: You like to move it-move it . . .

[ use the catch-all title “multimedia” to describe anything that moves on a Web
page, but that’s a lot of different things these days, and most people have trouble
identifying the different ways you can make characters sing and dance on the Web.
Multimedia should be considered distinct from static and dynamic sites because
video, audio, and images can be added to both static and dynamic Web pages.

Today there are many ways to add multimedia to a Web page, and the same series
of animated images could be created using video as an animation in Adobe Flash or
as a simple animated GIF. One of the newest ways to add interactivity to a site is to
use a technology called AJAX, which combines JavaScript and XML and is growing
in popularity.

Fortunately, you don’t have to worry too much about all the technical details to
add multimedia to your Web pages. As you learn in Chapter 13, you can easily add
many different kinds of audio and video formats using Adobe Dreamweaver, and
you can even upload videos to a site like YouTube or Vimeo, and then insert them
into any Web page with copy-and-paste ease.

Working with Different Kinds of Templates

The term template is used in many different ways for many different kinds of design
work (on and off the Web), but essentially, a template is a shortcut in the design
process. Think of a template as a set of design specifications that you can use to
control the look and feel of your Web page. Templates can be used to set the back-
ground colors, how many columns (if any) your Web pages have, what font sizes
and colors are used, how links are handled, and so on. Just about any aspect of the
design or functionality can be set or adjusted by working with templates.

But not all templates are created equally. Although they all share those basic
characteristics, many different kinds of templates are in use on the Web today. For
example, most of the templates featured in this book were designed to create static
Web sites with Dreamweaver, but they are quite different from the kinds of tem-
plates you would use if you were creating a blog with WordPress. You learn how to
create a WordPress blog in Chapter 11, but before you start using any of these tem-
plates, I think it’s helpful to better understand how they are different.

The templates featured in this book are

+ Dreamweaver templates (extension . dwt)

Dreamweaver templates offer many advantages without requiring advanced pro-
gramming skills. When you create Dreamweaver templates with the . dwt exten-
sion, you can use XHTML and CSS to create relatively simple static Web sites that
include high-end features found on dynamic sites, such as the ability to create new
pages quickly and to update every page in your site with the click of a button.

Although you can use Dreamweaver to create templates that use advanced
programming like PHP or Java, the . dwt Dreamweaver template is a much
simpler option that is ideal for small- to medium-sized Web sites, which is why
[ used this template style for the profile, portfolio, small business, and family
sites featured in Chapters 7-9.
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You can even create your own Dreamweaver templates by following the
instructions in Chapter 6, and you can download Dreamweaver templates
from many different Web sites (some for free, others for a fee). If you have this
book, you have everything you need to download the collection of templates
specially designed for the tutorials in Chapters 7, 8, and 9. Just visit www.
DigitalFamily.com/diy and follow the simple instructions to download
the Dreamweaver Templates and image files included with them.

v WordPress templates (extension: . php)

Templates such as the ones you get with a blogging program like WordPress
use the extension . php because they are written in the PHP (Hypertext
Preprocessor) programming language. WordPress templates offer many of

the same benefits as Dreamweaver templates, except that templates for blogs
like WordPress draw their content from a database. As a result, they include
XHTML and CSS like the Dreamweaver templates, plus much more complicated
programming in the PHP programming language.

When you design a blog or any other kind of dynamic site (explained in greater
detail in the previous section), it’s important to understand that the technol-
ogy behind the scenes gets complicated very quickly. This may seem counter-
intuitive because creating a blog on a site like WordPress.com is so easy, and
updating a blog with new posts after it’s been built is super easy.

But here’s the rub: It is easy to create a basic blog with a WordPress template,
but it’s not easy to edit a WordPress template. Thus, if you want to be able to

change the design of your blog pages, alter the fonts, colors, and other design
features, things get complicated really quickly.

What kind of templates should you use?

Which templates are best for you depends on your goals and your technical skills,
but it comes down to this. If you're creating a relatively small Web site (less than

50 pages), you'll probably have an easier time with Dreamweaver templates and the
instructions in Chapters 7-9 for creating profile, portfolio, and small business sites.

Matching templates and technology

In addition to the WordPress and
Dreamweaver templates featured in this
book, there are many other kinds of tem-
plates in use on the Web. For example, if
you download a template designed for
Adobe Flash, you’ll need a program that
supports Flash to edit the pages. Flash tem-
plates end in the . swf extension, and you
wouldn’t be able to use a Flash template
with WordPress blog, for example.

Other kinds of templates in use on the Web
today include templates for Microsoft ASP
and ASP.NET sites, which use the .asp and
. aspx extensions, respectively.

If a site is created using the Java or Pearl
programming languages, the templates
should end in .jsp or .prl, respectively.

The big lesson is this: Make sure you have
the right kind of template for the kind of site
or blog you are creating.
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If, however, you want to create an online journal or magazine that you will update
often and expect to grow to hundreds or even thousands of pages, then creating a
blog with WordPress is well worth the extra effort.

And here’s where it gets really fun. Many people create both a Web site, say for
their business portfolio, and a blog where they can add posts and other updates
over time. Linking a blog and a Web site together is easy, and with this book, you
have everything you need to create both.

Reviewing Web Design
and Graphics Programs

I've chosen the most popular and powerful tools for you in this book. After years
of testing Web design programs and building many different kinds of sites, [ have
found these to be the best options for the kinds of sites featured in this book. But
that doesn’t mean you can’t substitute another program you prefer (or already
have lying around your hard drive). For example, if you already have the full pro-
fessional version of Adobe Photoshop, you can definitely use it with the lessons in
the book. But because that program alone costs around $600, I choose to feature
Photoshop’s little sister, Photoshop Elements, which has all the basic features you
need, but with a simpler user interface (and a price tag of less than $100).

When it comes to creating Web sites with XHTML and CSS, my first choice is Adobe
Dreamweaver. If you're a Microsoft fan, I have to say I've also had good success
with Microsoft Expression Web, and you can use that program to create all the
sites featured in this book as well.

Both Dreamweaver and Expression Web sport graphic user interfaces that allow
you to accomplish tasks through clicking and dragging instead of writing compli-
cated CSS and XHTML tags. To help you appreciate the differences between these
programs, you'll find a few more details in the last section of this chapter.

Although I believe that Photoshop Elements and Dreamweaver are the best pro-
grams for do-it-yourselfers just getting started on the Web, I include this general
description of a few popular Web design and graphics programs on the market
today to help you better appreciate your options. (You find descriptions of the
most popular blogging programs, such as WordPress and TypePad, in Chapter 11.)

Comparing Web design programs

In the early days of the Web, people were using lots of different visual HTML
editors. Today only a few major ones are in common use on the Web: Adobe
Dreamweaver and Microsoft Expression Web. Both programs are available for
download as trial versions.

v Adobe Dreamweaver: By far the most popular choice among professional Web
designers, this award-winning program offers high-end development tools,
excellent design features, and valuable support for all the latest Internet tech-
nologies. Dreamweaver features a wide collection of customizable palettes,
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Comparing image editing programs

You can find many choices in the world of image editing programs, from high-end pro-
grams, such as Adobe Photoshop, to “prosumer” (professional consumer) products,
like Photoshop Elements, to simple programs that you can download for free over the
Internet, such as Irfanview. Here’s a quick comparison of image editing programs:

v Adobe Photoshop: By far the most popular image editing program in the history
of computer design, Photoshop lets you create, edit, and manipulate images in
myriad ways. It’s a professional tool with a professional price tag (around $600),
so unless you have a big budget or you'’re a serious photographer or designer,
Photoshop is probably more than you need (or want to pay for). You can down-
load a 30-day free trial version at www .adobe . com/photoshop.

1 Adobe Photoshop Elements: Photoshop Elements features many of the same
powerful tools as Photoshop, but it’s easier to use and costs less than $100.
Elements provides more than enough power for almost anything you need to do
on a Web site, including optimizing images in the JPEG, GIF, or PNG format so that
they download faster over the Internet. You find an introduction to Elements and
instructions for creating and optimizing graphics for the Web in Chapter 5.

The difference between Photoshop and Photoshop Elements boils down to
this: The expensive version is used by magazine editors and high-fashion
photographers, for example, to perform painstaking, exacting work on their
photos, to make flawless images that can be turned into four-color separations
to run on million-dollar printing presses. (Given enough time, you can use
Photoshop to make a mule look like a supermodel.) For the rest of us, who just
want to edit photos or perhaps create the impression that Uncle Ernie’s basset
hound is driving the lawnmower, Photoshop Elements is all you need. You can
download a 30-day free trial version at www.adobe.com/elements.

v Adobe Fireworks: Fireworks was designed specifically for creating and optimiz-
ing images on the Web. Fireworks is a favorite among many professional Web
designers because you can create a complete page layout in Fireworks, and then
use the program’s slicing tool to optimize and export images for the Web while
Fireworks automatically creates the necessary XHTML code for you. It’s not a
perfect science, but it’s pretty impressive. And because Fireworks is integrated
with Dreamweaver, you can move back and forth between the two programs,
which makes it easier to make changes to designs that use lots of images. You
can download a 30-day free trial version at www.adobe.com/fireworks.

v Free image editing programs: Search the Web for free photo editor, and you
find many listed but only a few that are even worth downloading. If you're will-
ing to settle for a more limited program to save money, consider the online
editor at www. irfanview.com or download the popular GIMP (GNU Image
Manipulation Program). You can find this open-source editor (available for
Windows, Unix, and Linux) at www.gimp.org.



