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Schäfer, Henry 149–50,

158–62
Schmidt, Siegfried J. 118
schools 10–11, 21
Schwalbach, Christian 371
Schwarz, Oliver 385–99
Sears 91

self-interests
CSR 9–11, 56, 61–3, 182–3,

263–4, 316–17
individualism 278, 316–17

self-regulations 327–8
sexual harassment 93
SGS International Certification Services

AG 248
shareholder value, CSR 11–13, 40,

65–8, 151–63, 228–34, 284–5,
291–308, 310–11, 315–16,
335–45, 376–83

shareholders 6–7, 10–13, 17–22, 37–8,
40, 65–8, 73–4, 151–63, 217,
228–34, 264–5, 284–5, 291–308,
310–11, 315–16, 335–45

see also stakeholders
agency theory 11–12, 19
CSR 6–7, 10–13, 40, 65–8, 73–4,

151–63, 228–34, 264–5, 284–5,
291–308, 310–11, 316–16,
335–45

ethical concerns 12–13, 73–4
institutional investors 73–4, 264–76
managers 10–11, 18–20, 37–8,

65–6, 151–63, 217, 228
Shell 7, 21, 30–1, 35, 74–6, 85, 329
Shintoism 388
Shirai, Yoshio 223–34
Short, Annabel 69–97
short-term profits 29, 65–8, 77–8,

100–1, 116, 279–80, 327–8,
332, 388–9

silence, human rights 74
skin and hair care products 181–99
Small Business Consortium (SBC)

106, 107
Smith, Adam 317
smokescreens, CSR 65–6
social capital 33, 149–63, 264–76
social change, empowering women

209–22
social contributions, CSR 10–11,

55–6, 128–39, 148–63, 172–9,
204–5, 209–22, 264–76



I N D E X 417.....................................................................................................................................

social entrepreneurs 143–5, 148–79,
183–4, 187–8, 316–17

social evolution 331–45
social impacts, CSP 21–2
social investments, microfinance

269–76
social justice 29–30, 100, 282–3,

317
social policies, CSP 20–2,

374–83
social programmes, CSP 21–2,

337–45, 374–83
social reporting 38–9, 130–1, 142–5,

259–61
Social Responsibilities of the Businessman

(Bowen) 5
social responsiveness, CSP 20–2,

374–83
social rights 34–7, 70–97
social sustainability, concepts

26–30
Social Venture Network Europe 187,

192
socio-technical constructs 279–82,

313–14, 332–3
Sony 97
South Africa 35, 80, 97, 118, 121–2,

343–3
sponsorships 53, 170, 172–5, 250–61,

295–6, 373
Sri Lanka 95
stakeholder democracy 20
stakeholder theory, concepts 15–20,

23, 40, 158–9
stakeholders

see also customers; employees;
shareholders; suppliers

balanced interests 15–22, 260
Caux Round Table (CRT)

390–99
closer involvement 260
communications 38–9, 54–8,

226–34, 239–40, 241–61,
289–308, 332, 342–5, 355–65,
377–83

concepts 7, 15–23, 62–8, 73–5,
77–8, 103, 105–6, 112, 128,
151–63, 201–8, 224–34,
239–40, 250–61, 280–1, 284–5,
315–16, 348–66, 390–97

definition 16
economic responsibilities 6–7,

151–63
human rights 73–5
managers 19–20, 37–8, 65–6
partnerships 38–9, 153–5, 172–5,

177–9, 224–34, 296–308,
357–66, 373, 375, 382

types 17–20, 201, 226–9, 250–1
Standard & Poor’s 102, 271
standards of living, sustainability issues

28–30, 283
Starbucks 92
Statoil 72, 85, 93, 96
Stavros, Georgios 128–9
steel 28
Stehr, Nico 117
Stella International 93
stock markets

CSR 12–13, 103, 158, 256, 333,
374

indexes 13, 103, 158, 333,
374

strategy 53–8, 71–2, 119–26, 186–7,
285–308, 332

complexity 119–26, 340
CSR 53–8, 186–7, 285–308, 332
human rights 71–2
sustainable management 332, 333–4

Straub, Frank 385–99
Sudan 93
suppliers, stakeholders 17–22, 54–6,

151–63, 224–34, 252–61,
285–6, 333–45

supply chains, CSR 55–6, 61–2, 90,
159, 201–2, 206–7, 219–20,
376–83

supranational influences, CSR 4
sustainability

see also environmental issues
components 26–30, 248–53



418 I N D E X.....................................................................................................................................

sustainability (Continued)
concepts 22, 25–30, 40, 54–8,

61–2, 99–112, 117–18,
134–6, 143–5, 149–63,
165–79, 187–8, 203–4,
224–34, 237–40, 241–61,
285–308, 311, 316, 331–45,
347–66

Credit Suisse Group 241–61
definitions 25, 27, 242–3
facets 248–53
impact cycle 333–4
reporting considerations 241–61,

377–83
sustainable management

calculators 335–7
Common Code for the Coffee

Community (CCCC) 342–5
concepts 331–45, 347–67
drivers 333–45
goals 331–2, 349–50
historical background 331–3
minimalists 333–7
operators 335–7
opportunities 333–45
pro-active approaches 335–7
Pruma - Profitable Environmental

Management 340–45
rankings 369–83
strategy 332, 333–4
success factors 337–40
typologies 333–7

Sweden 41
Switzerland 247, 380–1
system maintenance, sustainability

26–30
systems theory, diversity issues 122–6

Taco Bell 76
Tata Steel Corporation 4
taxes, ethical considerations 29
TBL see triple bottom line
teams

see also employees
diversity issues 119–26

technology 47–58, 117–19, 131,
203–7, 244, 275–6, 279–82,
289–308, 313–14, 332

television, morals 278
terrorism 49–50, 92
Terzi, Jamie 213–14
Texaco 75–6, 95
Thailand 90
Thatcherism 31, 41
Thomsen, Dirko 120, 309–30
‘three bottles of wine rule’, BLANCO

396
Thyssens 5
‘tick in the box’ approaches 201–3
time pressures, CSR 153–63
TNS Emnid 150
torture and ill-treatment 94
Toyoda, Sakichi 224–6
Toyota 124, 223–34

Action Plans 229–31, 233–4
background 223–34
Earth Charter 229–31
employees 224–34
environmental management

228–31
external stakeholders 224
The Guiding Principles 223–9
historical background 223, 224–6
management philosophy 223–4
Toyoda Precepts 224–6

trade unions 35–7, 90, 253, 312, 381
traditions 51–8
training measures 56–8, 110–12,

120–6, 131–3, 154–63, 174–9,
189, 219–22, 333, 338–45,
376–83

transcultural competence 115–26
transnational corporations

see also multinational enterprises
global mindset 115–26

transparency
CC prerequisite 37–9
concepts 39, 53–4, 67–8, 102–3,

149, 157–63, 171, 207–8,
241–61, 288, 312–13, 348, 351,
377–83



I N D E X 419.....................................................................................................................................

triple bottom line (TBL) 27–8,
237–40

trust 50, 61–2, 66, 77–8, 102, 105,
142–5, 170, 202, 227–34,
239–40, 288, 301–8, 309–30,
355–65

Turkey 129

Uganda 212–14
UK 4, 25, 31, 41, 64, 74, 91, 92,

99–112, 205–6, 379–81
CEED 206
company law 101–2
CSR 4, 25, 31, 41, 64, 74, 91, 92,

99–112, 205–6, 379–81
CSR Academy 111
CSR Competency Framework 111
Department of Trade and Industry

4, 99–101, 106–7, 109, 111
Foreign Office 74
human rights 74, 91, 92, 103
international level 107–8
mainstreaming 110–12
partnerships 108
policy framework 100–1
promotion of CSR 108, 110
rankings 379–81
reporting 102–3
Sustainable Procurement Task Force

206
UN 29–30, 41, 63, 66, 67, 71–2, 75,

78, 79–85, 109, 206, 211, 244,
253, 304, 306, 311–14

2001 Report on the World Social
Situation 29–30

Commission on Human Rights
80–1, 83

Earth Summits 243–4
Environment Programme (UNEP)

244, 260
Global Compact 41, 63, 71–2, 75,

83, 109, 206, 244, 253, 304,
306, 311–14

initiatives 79–81, 85
International Covenants on Human

Rights 80–1

Johannesburg Earth Summit (2002)
244

Kyoto Protocol 244
Millennium Development Goals

211
principles on human rights 79–81,

85, 109–10
Rio conference (1992) 243–4
Secretary General 67
Universal Declaration of Human

Rights 66, 71–2, 78, 80–1
World Commission on Environment

and Development 242–3
unemployment 31, 283
UNESCO 51, 53
unfair trials and rule of law 93
Union Carbide disaster 75
United Airlines 92
United States Agency for International

Development (USAID)
211–12

USA 5, 8–9, 10, 20, 23, 24–5, 31, 35,
41, 48–50, 74, 90–4, 118, 196,
209–10, 216–22, 264–5, 280,
301, 356, 386, 393

Alcoa 356
cultural issues 48–50, 118
European Union 49
human rights 74, 90–4
women 209–10, 216–22

value reporting, trends 259–60
value systems 51–8, 277–308, 314–30
value-oriented approaches 181–99,

281–308, 312–13, 335–45,
365–6

values, concepts 281–2, 288–92,
314–30, 365–6

van Luijk, H.J.L. 32–3
Van Melle 182–3
Venezuela 93
Verite 220–2
Verwaayen, Ben 201–8
video-conferencing 203
Vienna Declaration 78
Virgin Blue 91



420 I N D E X.....................................................................................................................................

vision 65–6, 100, 165–6, 277–308,
332, 347–9, 365

Vojta, George 390
Volkswagen AutoUni 120–2, 325–30
Volkswagen Group 116, 118, 119–26,

309–30
Autovision project 310–11
corporate governance 325–30
CSR 309–30
cultural issues 116, 118, 119–26,

314–30
Memorial Work project 310,

318–25
Nazi era 319–20
public-private partnerships 310–11
strengths and weaknesses 315–16
sustainable development 313–14,

316
values 314–30

voluntary activities 9–10, 53, 63–4,
66–8, 72, 74, 79–80,
100–12

von Schumann, Andreas 331–45
voter apathy 35

Wagerup refinery, Alcoa 262–3
Wal-Mart 75, 91, 218
Walter, Peter 165–79
website

see also Internet

Business & Human Rights Resource
Centre 74–6, 79–80, 82–5

rankings 375
whaling 184
Wijn, Annemieke 343
win–win approaches 13–14, 64–5
women

boards of directors 216–22
Calvert 209, 214–22
Creative Associates International,

Inc. 209–14
empowerment 209–22
human rights 210–11, 215–22
key empowerment issues 218–20

Wood, Donna 20–1
workshops 57, 149–50,

394–5
World Bank 39, 53, 360
World Economic Forum 4,

311–12
World Federation for the Sporting

Goods Industry (WFSGI) 24
World Summit on Sustainable

Development 107
World Wars 129–30, 318–25, 385
Worldcom 279

Yahoo! 94
Young, Stephen B. 385–99

Zimmerli, Walther Ch. 115–26

Index compiled by Terry Halliday


