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1 When to Go
Climate differences are dramatic across
the United States. When it’s shivering
cold in New England, the upper central
states, and Alaska, it’s sunny and warm
in Florida, California, and Hawaii.
When it’s raining cats and dogs along
the Northwest coast, it’s dry as a bone
in the Southwest desert. It can be a
pleasant 75°F (24°C) on the beaches of
Southern California in summer, yet
120°F (49°C) just a few miles inland.

And there isn’t a nationwide high or
low season. In summer, room rates 
are highest on the Northeast and 
Mid-Atlantic beaches but lowest on
the sands of hot-and-humid Florida
(though not in central Florida, where
rates can reach sky-high proportions)
and in the sticky climes of the Gulf
South. Winter snows virtually close the
great Rocky Mountain national parks
and the major tourism centers of the
northern Great Plains, but they bring
crowds to the nearby ski slopes. Alaska
is usually well below freezing until
summer, when the Midnight Sun
smiles down on warm days, and higher
hotel rates greet the tourist crowds.
Hawaii is warm year-round, but the
winter season brings massive amounts
of rain with it, along with higher prices.

The Northeast and Mid-Atlantic
states have their summer beach season
from June to Labor Day and their great
fall foliage in September and October.
Climate can vary wildly in these
regions: One day can be warm and
lovely, the next muggy and miserable.
Winter storms are not an infrequent
occurrence in these regions—New

England is practically famous for 
its nor’easters—though some Mid-
Atlantic winters in the not-too-distant
past have been remarkably mild (and
others have been frigid—the unpre-
dictability of the weather in this region
is always a safe topic of discussion).

Summer can be brutally hot and
humid in the Southeast (and is also
prime hurricane season), but spring
and fall last longer there, and winter is
mild—with snow the exception rather
than the rule. The Gulf South sum-
mers are often exceptionally sticky and
hot, though winters (except in the
mountain areas) are generally mild, if
rainy. Southern Florida’s best season is
from January to April, though cold
snaps can turn it nippy for a few days.
The central states see harsh winters
and scorching summers. Southwest
weather varies from east Texas’s hot,
humid summers and mild winters to
Arizona’s dry, 110°F (43°C) summers
and pleasant, dry winters. Nevada is
similar, though it tends to get a bit
chillier in winter. The mountains of
Colorado, Utah, and the Northwest
have dry, moderately hot summers and
cold, snowy winters. The California
coast is fine all year except early spring,
when it rains; the Northwest coast is
wet most of the time except July.

The long and the short of it: Late
spring and early fall are the best times
to visit most of the country. See “Spe-
cial Events & Festivals” in all the chap-
ters that follow for more dates around
which to plan your trip.

We hope you’ll discover your own
America as you hit the road and start
exploring. If you’d like more coverage
of the destinations covered here, or if
any of them prompt you to explore fur-
ther—if you want to see Nantucket,
say, after the Vineyard has charmed
you—chances are good that we have a

more dedicated, in-depth guidebook
for you; see the complete list of desti-
nations covered by Frommer’s guides at
the end of this book. Happy trails!

Note: International visitors, be sure
to check out appendix C as well for
planning information tailored exclu-
sively to you.
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2 Money Matters
ATMS
The easiest and best way to get cash
away from home is from an ATM
(automated teller machine). The Cirrus
(& 800/424-7787; www.mastercard.
com) and PLUS (& 800/843-7587;
www.visa.com) networks span the
country; look at the back of your bank
card to see which network you’re on,
then call or check online for ATM loca-
tions at your destination. Be sure you
know your personal identification num-
ber (PIN) before you leave home and be
sure to find out your daily withdrawal
limit before you depart. Also keep in
mind that many banks impose a fee
every time a card is used at a different
bank’s ATM; that fee can reach as much
as $3 in some places. On top of this, the
bank from which you withdraw cash
may charge its own fee. To compare
banks’ ATM fees within the U.S., use
www.bankrate.com.

You can also get cash advances on
your credit card at an ATM. Keep in
mind that credit card companies try to
protect themselves from theft by lim-
iting the funds someone can withdraw
per day, so call your credit card com-
pany before you leave home. And keep
in mind that you’ll pay interest from
the moment of your withdrawal, even
if you pay your monthly bills on time.

ATM cards with major credit card
backing, known as “debit cards,” are
now a commonly acceptable form of
payment in most stores and restaurants.
Debit cards draw money directly from
your checking account. Some stores
enable you to receive “cash back” on
your debit-card purchases as well.

TRAVELER’S CHECKS
Traveler’s checks used to be the only
sound alternative to traveling with
dangerously large amounts of cash.
They were as reliable as currency but,
unlike cash, could be replaced if lost
or stolen. These days, traveler’s checks

are less necessary because most cities
have 24-hour ATMs that allow you to
withdraw small amounts of cash as
needed. However, keep in mind that
you will likely be charged an ATM
withdrawal fee if the bank is not your
own, so if you’re withdrawing money
every day, you might be better off with
traveler’s checks.

You can get traveler’s checks at
almost any bank. American Express
offers several denominations. You’ll pay
a service charge ranging from 1% to
4%. You can also get American Express
traveler’s checks over the phone by call-
ing & 800/221-7282; Amex gold and
platinum cardholders who use this
number are exempt from the 1% fee.

Visa offers traveler’s checks at
Citibank locations nationwide, as well
as at several other banks. The service
charge ranges between 1.5% and 2%.
Call & 800/732-1322 for informa-
tion. AAA members can obtain Visa
checks without a fee at most AAA
offices or by calling & 866/339-3378.
MasterCard also offers traveler’s
checks. Call & 800/223-9920 for a
location near you.

If you choose to carry traveler’s
checks, be sure to keep a record of
their serial numbers separate from
your checks in the event that they are
stolen or lost. You’ll get a refund faster
if you know the numbers.

CREDIT CARDS
Credit cards are a safe way to carry
money: They also provide a convenient
record of all your expenses. You can
also withdraw cash advances from your
credit cards at banks or ATMs, pro-
vided you know your PIN. If you’ve
forgotten yours, or didn’t even know
you had one, call the number on the
back of your credit card and ask the
bank to send it to you. It usually takes
5 to 7 business days, though some
banks will provide the number over the
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phone if you tell them your mother’s
maiden name or some other personal
information. (Note: Businesses in some

U.S. cities may require a minimum
purchase, usually around $10, before
letting you use a credit card.)
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3 Health, Insurance & Safety
HEALTH
The United States doesn’t present any
unusual health hazards, provided 
travelers take reasonable precautions.
Lyme Disease, carried by deer ticks, is
a growing concern in the woodlands
of the Northeast and Mid-Atlantic,
but you can seriously minimize your
risk by using insect repellent and by
covering up when hiking in the deep
woods. Should you get bitten by a tick
or notice a bulls-eye-shaped rash after
hiking or camping, consult a doctor
immediately. Another insect-related
illness that’s become a nationwide
issue is West Nile Virus, spread by
mosquitoes. Again, use insect repel-
lent and avoid swampy areas during
the summer mosquito season, and you
should encounter no problems. To
keep from contracting rabies, avoid
contact with wild animals, no matter
how cute or friendly they appear. If
you even think you may have been
exposed, see a doctor at once.

In the Rocky Mountain states and
the high elevations of the Southwest,
one of the biggest health concerns is
altitude sickness. Don’t arrive in
Denver planning to tackle the Rocky
Mountains on the same day—the only
thing that will happen is that you’ll
end up short of breath, exhausted, or
worse. The best way to avoid this is to
ease your transition into high altitude
climates, drink lots of water, and get
plenty of rest; if you have breathing
difficulties, your doctor may be able 
to prescribe medication to ease any
difficulties.

If you plan on visiting some of the
country’s sun-soaked spots, limit the
time you spend in direct sunlight and
bring sunscreen with a high protection
factor (at least 25). Apply it liberally—
and often. This advice goes double if

you’re climbing at high altitudes,
where the air is thinner and it’s far eas-
ier to get a serious burn (even if the
climate is actually cold). Skin cancer
is one of the fastest-growing illnesses
in the United States and it doesn’t take
much time in the sun to do serious
damage. Remember that children
need more protection than adults do.

The other natural hazards for out-
door enthusiasts include poison ivy
(learn to recognize and avoid it) and
hazardous wildlife (never approach a
wild animal or feed it). To minimize
risks, never hike alone, notify someone
of your planned hiking route, always
carry a first-aid kit, and check in with
park rangers to get the lowdown on
possible hazards in the area in which
you’re hiking. If you’re hiking in
forested areas during hunting season, be
sure to wear brightly colored clothing.

If you plan to head into the great
outdoors, keep in mind that injuries
often occur when people fail to follow
instructions. Believe the experts who
tell you to stay on the established ski
trails and hike only in designated areas.
Follow the marine charts if you’re pilot-
ing your own boat. If you’re rafting,
wear a life jacket. If you’re biking or
rock climbing, be sure to use appropri-
ate safety gear. Mountain weather can
be fickle at any time of the year, so
carry rain gear and pack a few warm
layers. Watch out for summer thunder-
storms that can leave you drenched or
send bolts of lightning your way. In the
Southwest, a summer storm can easily
cause a flash flood, so be cautious and
keep your wits about you.

When camping, always inquire if
campfires are allowed in the area in
which you are traveling. Some of 
the country’s worst forest fires in
recent years were started by careless
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campers who didn’t follow proper
safety protocols.

Tap water is safe to drink through-
out the country, though you can get
bottled water pretty much everywhere
if you prefer it. Water in the wild
should always be treated or boiled
before drinking it.

The United States Centers for Dis-
ease Control and Prevention (& 800/
311-3435; www.cdc.gov) provides up-
to-date information on health hazards
by region and offers tips on food safety.

If you suffer from a chronic illness,
consult your doctor before your
departure. For conditions like
epilepsy, diabetes, or heart problems,
wear a MedicAlert identification tag
(& 888/633-4298; www.medicalert.
org), which will immediately alert
doctors to your condition and give
them access to your records through
MedicAlert’s 24-hour hot line. If you
have dental problems, a nationwide
referral service known as 1-800-DEN-
TIST (& 800/336-8478) can give you
the name of a nearby dentist or clinic.

Pack prescription medications in
your carry-on luggage, and carry them
in their original containers, with phar-
macy labels—otherwise they won’t
make it through airport security. Also
bring along copies of your prescrip-
tions in case you lose your pills or run
out. Don’t forget an extra pair of con-
tact lenses or prescription glasses.

SAFETY
Although tourist areas are generally
safe, U.S. urban areas have their fair
share of crime. You should always stay
alert; this is particularly true of large
cities. If you’re in doubt about which
neighborhoods are safe, don’t hesitate
to inquire at the hotel’s front desk or
at the local tourist office.

Avoid deserted areas, especially at
night, and don’t go into public parks
after dark unless there’s a concert or
similar occasion that will attract a
crowd.

Avoid carrying valuables with you
on the street, and keep expensive cam-
eras or electronic equipment bagged
up or covered when not in use. If
you’re using a map, try to consult it
inconspicuously—or better yet, study
it before you leave your room. Hold
on to your pocketbook, and place
your billfold in an inside pocket. In
theaters, restaurants, and other public
places, keep your possessions in sight.

Always lock your room door—don’t
assume that once you’re inside the
hotel you are automatically safe and
no longer need to be aware of your
surroundings. Hotels are open to the
public, and in a large hotel, security
may not be able to screen everyone
who enters.

DRIVING SAFETY Driving safety
is important too, and carjacking is not
unprecedented. Question your rental
agency about personal safety, and ask
for a traveler-safety brochure when
you pick up your car. Obtain written
directions—or a map with the route
clearly marked—from the agency
showing how to get to your destina-
tion. And, if possible, arrive and
depart during daylight hours.

If you drive off a highway and end
up in a dodgy-looking neighborhood,
leave the area as quickly as possible. If
you have an accident, even on the
highway, stay in your car with the
doors locked until you assess the situa-
tion or until the police arrive. If you’re
bumped from behind on the street or
are involved in a minor accident with
no injuries, and the situation appears
to be suspicious, motion to the other
driver to follow you. Never get out of
your car in such situations. Go directly
to the nearest police precinct, well-lit
service station, or 24-hour store. You
may want to look into renting a cell-
phone on a short-term basis. One rec-
ommended wireless rental company is
InTouch USA (& 800/872-7626;
www.intouchusa.com).

H E A LT H , I N S U R A N C E  &  S A F E T Y 7

04_574604 ch01.qxd  1/26/05  9:08 AM  Page 7



Park in well-lit and well-traveled
areas whenever possible. Always keep
your car doors locked, whether the
vehicle is attended or unattended.
Never leave any packages or valuables
in sight. If someone attempts to rob
you or steal your car, don’t try to resist
the thief/carjacker. Report the inci-
dent to the police department imme-
diately by calling & 911.

INSURANCE
Check your existing insurance policies
and credit card coverage before you
buy travel insurance. You may already
be covered for lost luggage, canceled
tickets, or medical expenses.

The cost of travel insurance varies
widely, depending on the cost and
length of your trip, your age and
health, and the type of trip you’re tak-
ing, but expect to pay between 5%
and 8% of the vacation itself.

TRIP-CANCELLATION INSUR-
ANCE Trip-cancellation insurance
helps you get your money back if you
have to back out of a trip, if you have
to go home early, or if your travel sup-
plier goes bankrupt. Allowed reasons
for cancellation can range from sickness
to natural disasters. (Insurers usually
won’t cover vague fears, though, as
many travelers discovered who tried to
cancel their trips in Oct 2001 because
they were wary of flying.) In this unsta-
ble world, trip-cancellation insurance is
a good buy if you’re getting tickets well
in advance—who knows what the state
of the world, or of your airline, will be
in 9 months? Insurance policy details
vary, so read the fine print—and make
sure that your airline or cruise line is on
the list of carriers covered in case of
bankruptcy. A good resource is “Travel
Guard Alerts,” a list of companies con-
sidered high-risk by Travel Guard Inter-
national (see website below). Protect
yourself further by paying for the
insurance with a credit card—by law,
consumers can get their money back on
goods and services not received if they

report the loss within 60 days after the
charge is listed on their credit card
statement.

Note: Many tour operators, particu-
larly those offering trips to remote or
high-risk areas, include insurance in the
cost of the trip or can arrange insurance
policies through a partnering provider,
a convenient and often cost-effective
way for the traveler to obtain insurance.
Make sure the tour company is a repu-
table one, however: Some experts sug-
gest you avoid buying insurance from
the tour or cruise company you’re trav-
eling with, saying it’s better to buy from
a “third party” insurer than to put all
your money in one place.

For more information, contact one
of the following recommended insurers:
Access America (& 866/807-3982;
www.accessamerica.com); Travel Guard
International (& 800/826-4919;
www.travelguard.com); Travel Insured
International (& 800/243-3174;
www.travelinsured.com); or Travelex
Insurance Services (& 888/457-4602;
www.travelex-insurance.com).

MEDICAL INSURANCE Most
health insurance policies cover you if
you get sick away from home—but
check, particularly if you’re insured by
an HMO. If you require additional
medical insurance, try MEDEX Assis-
tance (& 410/453-6300; www.medex
assist.com) or Travel Assistance Inter-
national (& 800/821-2828; www.
travelassistance.com; for general infor-
mation on services, call the company’s
Worldwide Assistance Services, Inc., at
& 800/777-8710).

LOST-LUGGAGE INSURANCE
On domestic flights, checked baggage
is covered up to $2,500 per ticketed
passenger. If you plan to check items
more valuable than the standard liabil-
ity, see if your valuables are covered by
your homeowner’s policy, get baggage
insurance as part of your comprehen-
sive travel-insurance package, or buy
Travel Guard’s “BagTrak” product.

C H A P T E R  1 . P L A N N I N G  Y O U R  T R I P  T O  T H E  U S A8
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Don’t buy insurance at the airport, as
it’s usually overpriced. Be sure to take
any valuables or irreplaceable items
with you in your carry-on luggage, as
many valuables (including books,
money, and electronics) aren’t covered
by airline policies.

If your luggage is lost, immediately
file a lost-luggage claim at the airport,
detailing the luggage contents. For most
airlines, you must report delayed, dam-
aged, or lost baggage within 4 hours 
of arrival. The airlines are required to
deliver luggage, once found, directly to
your house or destination free of charge.

S P E C I A L I Z E D  T R A V E L  R E S O U R C E S 9

4 Specialized Travel Resources
TRAVELERS WITH 
DISABILITIES
Most disabilities shouldn’t stop any-
one from traveling. There are more
options and resources out there than
ever before.

The U.S. National Park Service
offers a Golden Access Passport that
gives free lifetime entrance to all prop-
erties administered by the National
Park Service—national parks, monu-
ments, historic sites, recreation areas,
and national wildlife refuges—for per-
sons who are visually impaired or per-
manently disabled, regardless of age.
You may pick up a Golden Access Pass-
port at any NPS entrance fee area by
showing proof of medically determined
disability and eligibility for receiving
benefits under federal law. Besides free
entry, the Golden Access Passport also
offers a 50% discount on federal-use
fees charged for such facilities as camp-
ing, swimming, parking, boat launch-
ing, and tours. For more information,
go to www.nps.gov/fees_passes.htm
or call & 888/467-2757.

Many travel agencies offer cus-
tomized tours and itineraries for trav-
elers with disabilities. Flying Wheels
Travel (& 507/451-5005; www.flying
wheelstravel.com) offers escorted tours
and cruises that emphasize sports and
private tours in minivans with lifts.
Access-Able Travel Source (& 303/
232-2979; www.access-able.com) offers
extensive access information and advice
for traveling around the world with dis-
abilities. Accessible Journeys (& 800/
846-4537 or 610/521-0339; www.
disabilitytravel.com) caters specifically

to slow walkers and wheelchair travelers
and their families and friends.

Avis Rent a Car has an “Avis
Access” program that offers such serv-
ices as a dedicated 24-hour toll-free
number (& 888/879-4273) for cus-
tomers with special travel needs; spe-
cial car features such as swivel seats,
spinner knobs, and hand controls; and
accessible bus service.

Organizations that offer assistance 
to travelers with disabilities include
MossRehab www.mossresourcenet.
org), which provides a library of acces-
sible-travel resources online; SATH
(Society for Accessible Travel & Hos-
pitality; & 212/447-7284; www.sath.
org; annual membership fees: $45
adults, $30 seniors and students),
which offers a wealth of travel
resources for all types of disabilities
and informed recommendations on
destinations, access guides, travel
agents, tour operators, vehicle rentals,
and companion services; and the
American Foundation for the Blind
(AFB; & 800/232-5463; www.afb.
org), a referral resource for the blind
or visually impaired that includes
information on traveling with Seeing
Eye dogs.

For more information specifically
targeted to travelers with disabilities,
the community website iCan (www.
icanonline.net/channels/travel/index.
cfm) has destination guides and several
regular columns on accessible travel.
Also check out the quarterly magazine
Emerging Horizons ($14.95 per year,
$19.95 outside the U.S.; www.
emerginghorizons.com); and Open
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World magazine, published by SATH
(see above; subscription: $13 per year).

GAY & LESBIAN TRAVELERS
The International Gay and Lesbian
Travel Association (IGLTA; & 800/
448-8550 or 954/776-2626; www.
iglta.org) is the trade association for
the gay and lesbian travel industry,
and offers an online directory of gay-
and lesbian-friendly travel businesses;
go to their website and click on
“Members.”

Many agencies offer tours and travel
itineraries specifically for gay and les-
bian travelers. Above and Beyond
Tours (& 800/397-2681; www.above
beyondtours.com) is the exclusive gay
and lesbian tour operator for United
Airlines. Now, Voyager (& 800/255-
6951; www.nowvoyager.com) is a well-
known San Francisco–based gay-owned
and -operated travel service. 

The following travel guides are
available at most travel bookstores and
gay and lesbian bookstores, or you can
order them from Giovanni’s Room
bookstore, 1145 Pine St., Philadel-
phia, PA 19107 (& 215/923-2960;
www.giovannisroom.com): Out &
About (& 800/929-2268; www.out
andabout.com), which offers guide-
books and a newsletter ($20 per year;
10 issues) packed with solid informa-
tion on the global gay and lesbian
scene; Spartacus International Gay
Guide (Bruno Gmünder Verlag; www.
spartacusworld.com/gayguide) and
Odysseus: The International Gay
Travel Planner (Odysseus Enterprises
Ltd.), both good, annual English-
language guidebooks focused on gay
men; the Damron guides (www.
damron.com), with separate, annual
books for gay men and lesbians; and
Gay Travel A to Z: The World of
Gay & Lesbian Travel Options at
Your Fingertips by Marianne Ferrari
(Ferrari International; Box 35575,
Phoenix, AZ 85069), a very good gay
and lesbian guidebook series.

SENIOR TRAVEL
Mention the fact that you’re a senior
when you make your travel reserva-
tions. Although all of the major U.S.
airlines except America West have 
canceled their senior discount and
coupon-book programs, many hotels
still offer discounts for seniors. In
most cities, people over the age of 60
qualify for reduced admission to thea-
ters, museums, and other attractions,
as well as discounted fares on public
transportation.

Members of AARP (formerly
known as the American Association of
Retired Persons), 601 E St. NW, Wash-
ington, DC 20049 (& 888/687-2277;
www.aarp.org), get discounts on hotels,
airfares, and car rentals. AARP offers
members a wide range of benefits,
including AARP: The Magazine and a
monthly newsletter. Anyone over 50
can join.

The U.S. National Park Service
offers a Golden Age Passport that
gives seniors 62 years or older lifetime
entrance to all properties administered
by the National Park Service—national
parks, monuments, historic sites, 
recreation areas, and national wildlife
refuges—for a one-time processing fee
of $10, which must be purchased in
person at any NPS facility that charges
an entrance fee. Besides free entry, a
Golden Age Passport also offers a 50%
discount on federal-use fees charged for
such facilities as camping, swimming,
parking, boat launching, and tours. For
more information, go to www.nps.
gov/fees_passes.htm or call & 888/
467-2757.

Many reliable agencies and organi-
zations target the 50-plus market.
Elderhostel (& 877/426-8056; www.
elderhostel.org) arranges study pro-
grams for those ages 55 and over (and a
spouse or companion of any age) in the
U.S. Most courses last 5 to 7 days in
the U.S. (2–4 weeks abroad), and many
include airfare, accommodations in
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university dormitories or modest inns,
meals, and tuition. ElderTreks (& 800/
741-7956; www.eldertreks.com) offers
small-group tours to off-the-beaten-
path or adventure-travel locations,
restricted to travelers 50 and older.

Recommended publications offer-
ing travel resources and discounts 
for seniors include: the quarterly 
magazine Travel 50 & Beyond (www.
travel50andbeyond.com); Travel
Unlimited: Uncommon Adventures
for the Mature Traveler (Avalon);
101 Tips for Mature Travelers, avail-
able from Grand Circle Travel 
(& 800/221-2610 or 617/350-7500;
www.gct.com); and Unbelievably
Good Deals and Great Adventures
That You Absolutely Can’t Get
Unless You’re Over 50 (McGraw-
Hill), by Joann Rattner Heilman.

FAMILY TRAVEL
If you have enough trouble getting
your kids out of the house in the
morning, dragging them thousands of
miles away may seem like an insur-
mountable challenge. But family
travel can be immensely rewarding,
giving you new ways of seeing the
world through smaller pairs of eyes.

To locate those accommodations,
restaurants, and attractions in the
major cities that are particularly kid-
friendly, refer to the “Kids” icon used
throughout this guide.

Familyhostel (& 800/733-9753;
www.learn.unh.edu/familyhostel) takes
the whole family, including kids ages 8
to 15, on moderately priced domestic
and international learning vacations.
Lectures, field trips, and sightseeing are
guided by a team of academics.

Recommended family travel Inter-
net sites include Family Travel Forum
(www.familytravelforum.com), a com-
prehensive site that offers customized
trip planning; Family Travel Network
(www.familytravelnetwork.com), an
award-winning site that offers travel
features, deals, and tips; Traveling
Internationally with Your Kids (www.
travelwithyourkids.com), a compre-
hensive site offering sound advice for
long-distance and international travel
with children; and Family Travel Files
(www.thefamilytravelfiles.com), which
offers an online magazine and a direc-
tory of off-the-beaten-path tours and
tour operators for families.

Frommer’s and the Unofficial Guides
both publish a “With Kids” series that
features some of the major tourist desti-
nations in the United States.

WOMEN TRAVELERS
More and more hotels in the United
States are ratcheting up security meas-
ures for women traveling alone on
business or for pleasure. Some are even
offering secure “women only” floors,
with the added perk of spa services.
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On Your Own or with a Furry Friend
Prefer to do your traveling alone? So long as you avoid all-inclusive resorts
and vacation packages (which base their prices on double occupancy), you
likely won’t face the dreaded “single supplement,” a penalty added to the
base price of a room or package. For more information, check out Eleanor
Berman’s latest edition of Traveling Solo: Advice and Ideas for More Than
250 Great Vacations (Globe Pequot), a guide with advice on traveling alone,
whether on your own or on a group tour. (It was last updated in 2003.)

If, like John Steinbeck, you want to take your dog (or cat, or whatever)
with you for companionship on your travels, many hotels across the U.S. will
be happy to roll out the welcome mat for your pet. For travel tips and advice
on traveling with Fido or Fluffy, head online to www.petswelcome.com,
www.pettravel.com, and www.travelpets.com.
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Check out the award-winning web-
site Journeywoman (www.journey
woman.com), a “real life” women’s
travel information network where you
can sign up for a free e-mail newsletter
and get advice on everything from 
etiquette and dress to safety; or the
travel guide Safety and Security for
Women Who Travel by Sheila Swan
and Peter Laufer (Travelers’ Tales, Inc.),
offering common-sense tips on safe
travel.

BLACK TRAVELERS
The Internet offers a number of help-
ful travel sites for the black traveler.
Black Travel Online (www.blacktravel
online.com) posts news on upcoming
events and includes links to articles
and travel-booking sites. Soul of
America (www.soulofamerica.com) is
a comprehensive website, with travel
tips, event and family reunion post-
ings, and sections on historically black
beach resorts and active vacations.

Agencies and organizations that 
provide resources for black travelers
include: Rodgers Travel (& 800/
825-1775; www.rodgerstravel.com), a
Philadelphia-based travel agency with
an extensive menu of tours in destina-
tions worldwide, including heritage and

private group tours; and the African
American Association of Innkeepers
International (& 877/422-5777;
www.africanamericaninns.com), which
provides information on member
B&Bs in the U.S.

For more information, check out
the following collections and guides:
Go Girl: The Black Woman’s Guide
to Travel & Adventure (Eighth
Mountain Press), a compilation of
travel essays by writers including Jill
Nelson and Audre Lorde, with some
practical information and trip-plan-
ning advice; The African American
Travel Guide by Wayne Robinson
(Hunter Publishing; www.hunter
publishing.com), with details on 19
North American cities; Steppin’ Out
by Carla Labat (Avalon), with details
on 20 cities; Travel and Enjoy Maga-
zine (& 866/266-6211; www.travel
andenjoy.com; subscription: $38 per
year), which focuses on discounts and
destination reviews; and the more nar-
rative Pathfinders Magazine (& 877/
977-PATH; www.pathfinderstravel.
com; subscription: $15 per year),
which includes articles on destinations
all over the world as well as informa-
tion on upcoming ski, diving, golf,
and tennis trips.
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5 Getting Around the United States
BY PLANE
For long-distance trips, the most effi-
cient way to get around the United
States is by plane, even in these days of
increased security and poor airline
service. See appendix D at the end of
this book for a list of airlines, with
their toll-free numbers and websites.

GETT ING  THROUGH 
THE  A IRPORT
With the federalization of airport secu-
rity, security procedures at U.S. airports
are more stable and consistent than
ever. Generally, you’ll be fine if you
arrive at the airport 1 hour before a
domestic flight; if you show up late, tell

an airline employee and she’ll probably
whisk you to the front of the line.

Bring a current, government-
issued photo ID such as a driver’s
license or passport. Keep your ID at
the ready to show at check-in, the
security checkpoint, and sometimes
even the gate. (Children under 18 do
not need government-issued photo
IDs for domestic flights.)

In 2003, the TSA phased out 
gate check-in at all U.S. airports. And
e-tickets have made paper tickets 
nearly obsolete. Passengers with e-tick-
ets can beat the ticket-counter lines by 
using airport electronic kiosks or 
even online check-in from your home 
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computer. Online check-in involves
logging on to your airline’s website,
accessing your reservation, and printing
out your boarding pass—and the airline
may even offer you bonus miles to do
so! If you’re using a kiosk at the airport,
bring the credit card you used to book
the ticket or your frequent-flier card.
Print out your boarding pass from the
kiosk and simply proceed to the security
checkpoint with your pass and a photo
ID. If you’re checking bags or looking
to snag an exit-row seat, you will be able
to do so using most airline kiosks. Even
the smaller airlines are employing the
kiosk system, but always call your air-
line to make sure these alternatives are
available. Curbside check-in is also a
good way to avoid lines, although a few
airlines still ban curbside check-in; call
before you go.

Security checkpoint lines are getting
shorter than they were during 2001 and
2002, but some doozies remain. If you
have trouble standing for long periods
of time, tell an airline employee; the air-
line will provide a wheelchair. Speed up
security by not wearing metal objects
such as big belt buckles. If you’ve got
metallic body parts, a note from your
doctor can prevent a long chat with the
security screeners. Keep in mind that
only ticketed passengers are allowed
past security, except for folks escorting
disabled passengers or children.

Federalization has stabilized what
you can carry on and what you can’t.
The general rule is that sharp things are
out, nail clippers are okay, and food
and beverages must be passed through
the X-ray machine—but that security
screeners can’t make you drink from
your coffee cup. Bring food in your
carry-on rather than checking it, as
explosive-detection machines used on
checked luggage have been known to
mistake food (especially chocolate, for
some reason) for bombs. Travelers in
the U.S. are allowed one carry-on bag,
plus a “personal item” such as a purse,
briefcase, or laptop bag. Carry-on

hoarders can stuff all sorts of things
into a laptop bag; as long as it has a 
laptop in it, it’s still considered a per-
sonal item. The Transportation Secu-
rity Administration (TSA) has issued a
list of restricted items; check its website
(www.tsa.gov/public/index.jsp) for
details.

Airport screeners may decide that
your checked luggage needs to be
searched by hand. You can now pur-
chase luggage locks that allow screen-
ers to open and re-lock a checked bag
if hand-searching is necessary. Look
for Travel Sentry certified locks at lug-
gage or travel shops and Brookstone
stores (you can buy them online at
www.brookstone.com). These locks,
approved by the TSA, can be opened
by luggage inspectors with a special
code or key. For more information on
the locks, visit www.travelsentry.org.
If you use something other than TSA-
approved locks, your lock will be cut
off your suitcase if a TSA agent needs
to hand-search your luggage.

FLY ING  FOR  LESS : T IPS
FOR  GETT ING  THE  BEST
AIRFARE
Passengers sharing the same airplane
cabin rarely pay the same fare. Travel-
ers who need to purchase tickets at the
last minute, change their itinerary at a
moment’s notice, or fly one-way often
get stuck paying the premium rate.
Here are some ways to keep your air-
fare costs down.

• Passengers who can book their
ticket long in advance, who can
stay over Saturday night, or who
fly midweek or at less-trafficked
hours may pay a fraction of the
full fare. If your schedule is flexi-
ble, say so, and ask if you can
secure a cheaper fare by changing
your flight plans.

• You can also save on airfares by
keeping an eye out in local news-
papers for promotional specials
or fare wars, when airlines lower
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prices on their most popular
routes. You rarely see fare wars
offered for peak travel times, but if
you can travel in the off-months,
you may snag a bargain.

• Search the Internet for cheap
fares (see “Planning Your Trip
Online,” below).

• Join frequent-flier clubs. Accrue
enough miles, and you’ll be
rewarded with free flights and elite
status. It’s free, and you’ll get the
best choice of seats, faster response
to phone inquiries, and prompter
service if your luggage is stolen, if
your flight is canceled or delayed,
or if you want to change your 
seat. You don’t need to fly to build
frequent-flier miles—frequent-
flier credit cards can provide
thousands of miles for doing your
everyday shopping.

• For many more tips about air
travel, including a rundown of the
major frequent-flier credit cards,
pick up a copy of Frommer’s Fly
Safe, Fly Smart (Wiley Publish-
ing, Inc.).

BY CAR
The most cost-effective, convenient,
and comfortable way to travel around
the United States is by car. Many
highlights of the country just can’t be
seen any other way.

The interstate highway system con-
nects cities and towns all over the coun-
try; in addition to these high-speed,
limited-access roadways, there’s an

extensive network of federal, state, and
local highways and roads. Note: To
help you plan your driving routes,
check out “The USA–Major Interstate
Routes” map at the beginning of this
chapter, and the “USA Driving Dis-
tances” chart on the inside back cover.

If you plan on driving your own 
car over a long distance, then automo-
bile-association membership is recom-
mended. AAA, the American Auto-
mobile Association (& 800/222-
4357; www.aaa.org), is the country’s
largest auto club and supplies its mem-
bers with maps, insurance, and, most
importantly, emergency road service.
The cost of joining runs from $55 for
singles to $85 for two members.

If your destination is too far from
home to drive, but will require a car
once you arrive, see appendix D at the
end of this book for a list of car-rental
agencies, with their toll-free numbers
and websites. These national compa-
nies have offices at most airports and
in many cities. You must have a valid
credit card to rent a vehicle. Most also
require a minimum age, ranging from
19 to 25 (some companies that will
rent to the under-25 crowd will never-
theless assess under-age driving fees of
up to $25 per day extra), and some
also set maximum ages. Others deny
cars to anyone with a bad driving
record. Ask about rental requirements
and restrictions when you book to
avoid problems later.

Car-rental rates vary even more than
airfares. The price you pay depends on
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Travel in the Age of Bankruptcy
Airlines go bankrupt, so protect yourself by buying your tickets with a
credit card, as the Fair Credit Billing Act guarantees that you can get your
money back from the credit card company if a travel supplier goes under
(and if you request the refund within 60 days of the bankruptcy). Travel
insurance can also help, but make sure it covers “carrier default” for your
specific travel provider. And be aware that if a U.S. airline goes bust mid-
trip, a 2001 federal law requires other carriers to take you to your desti-
nation (albeit on a space-available basis) for a fee of no more than $25,
provided you rebook within 60 days of the cancellation.
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the size of the car, where and when you
pick it up and drop it off, the length of
the rental period, where and how far
you drive it, whether you purchase
insurance, and a host of other factors. A
few key questions could save you hun-
dreds of dollars; you should compari-
son-shop and be persistent because
reservations agents don’t often volun-
teer money-saving strategies.

• Is a weekly rate cheaper than the
daily rate? If you need to keep the
car for 4 days, it may be cheaper
to keep it for 5, even if you don’t
need it that long.

• Does the agency assess a drop-off
charge if you do not return the car
to the same location where you
picked it up? Is it cheaper to pick
up the car at the airport instead of
a downtown location?

• How much tax will be added to the
rental bill? Local tax? State use tax?
Some state’s rental-car taxes can top
25% of the base rate, so be sure
you know exactly how much you’ll
be paying in total before making a
decision. Recently, many online
booking sites have begun posting
the total rental price of a car
instead of just the base rates.

• What is the cost of adding an
additional driver’s name to the
contract?

Before you drive off in a rental car,
be sure you’re insured. Hasty assump-
tions about your personal auto insur-
ance or a rental agency’s additional
coverage could end up costing you
tens of thousands of dollars—even if
you’re involved in an accident that was
clearly the fault of another driver.

If you already hold a private auto
insurance policy, you are most likely
covered for loss of or damage to a rental
car, and liability in case of injury to any
other party involved in an accident. Be
sure to ask whether your policy extends
to all persons who will be driving the
rental car, how much liability is covered
in case an outside party is injured in an

accident, and whether the type of vehi-
cle you are renting is included under
your contract.

The basic insurance coverage offered
by most car-rental companies, known
as the Loss/Damage Waiver (LDW)
or Collision Damage Waiver (CDW),
can cost as much as $20 per day. It usu-
ally covers the full value of the vehicle
with no deductible if an outside party
causes an accident or other damage 
to the rental car. In many states, you 
will probably be covered in case of theft
as well (ask before making any assump-
tions). Liability coverage varies accord-
ing to the company policy and state law,
but the minimum is usually at least
$15,000. If you are at fault in an acci-
dent, however, you will be covered for
the full replacement value of the car but
not for liability. Some states allow you
to buy additional liability coverage for
such cases. Most rental companies
require a police report to process any
claims you file, but your private insurer
is not notified of the accident.

Most major credit cards offer some
degree of coverage as well—if they
were used to pay for the rental. Terms
vary widely, however, so be sure to call
your credit card company directly
before you rent.

If you’re uninsured, your credit card
provides primary coverage as long as
you decline the rental agency’s insur-
ance. That means the credit card will
cover damage or theft of a rental car for
the full cost of the vehicle. (In a few
states, however, theft is not covered;
ask specifically about state law where
you will be renting and driving.) If you
already have insurance, your credit
card will provide secondary coverage—
which basically covers your deductible.

Credit cards will not cover liability,
the cost of injury to an outside party,
and/or damage to an outside party’s
vehicle. If you do not hold an insurance
policy, you may seriously want to 
consider purchasing additional liability
insurance from your rental company,
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even if you decline collision coverage.
Be sure to check the terms, however:
Some rental agencies cover liability only
if the renter is not at fault; even then,
the rental company’s obligation varies
from state to state.

BY TRAIN
Long-distance trains in the United
States are operated by Amtrak (& 800/
USA-RAIL; www.amtrak.com), the
national rail passenger corporation. Be
aware, however, that with a few notable
exceptions (for instance, the Northeast
Corridor line between Boston and
Washington, D.C.), intercity service is
not particularly fabulous. Delays are
common, routes are limited and often
infrequently served, and fares are sel-
dom much lower than discount airfares.
That said, if time isn’t an issue, train
travel can be a very scenic method of
traveling the country. If you choose 
to travel by train, do it for the experi-
ence, not the convenience.

There are discount rail passes sold
to U.S. residents who want to see the
country by rail. Rail travelers can buy
a North America Rail Pass, good for
up to 30 days of unlimited travel in
economy class on Amtrak (& 800/
USA-RAIL; www.amtrak.com) in the
U.S. and Canada, except on the Acela
Express trains and the Auto Train that
run on the East Coast. Meals and
sleeping accommodations are extra.

Reservations are generally required
and should be made for each part of
your trip as early as possible. The
passes cost $700 in peak season for 
an adult; $500 for kids ages 2 to 18; 
off-peak prices (in winter and early
spring) carve about $200 off the peak
prices. Regional passes and passes for
travel solely in either California or
Florida are also available.

Amtrak also offers rail/fly packages
that allow travelers to fly to their des-
tination in one direction and to take
the train in another.

BY BUS
Although bus travel is often the most
economical form of public transit for
short hops between U.S. cities, it can
also be slow and uncomfortable—cer-
tainly not an option for everyone (par-
ticularly when Amtrak, which is far
more luxurious, offers similar rates).
Greyhound/Trailways (& 800/231-
2222; www.greyhound.com), the sole
nationwide bus line, offers several pass
and discount options geared to domes-
tic travelers. The Domestic Ameripass
offers from 7 to 60 days of travel on
Greyhound lines throughout the con-
tiguous United States. Prices on the pass
are adjusted seasonally, but in the sum-
mer of 2004, a 15-day pass cost $287
for adults, $144 for kids under 12; a 60-
day pass cost $535 adults, $268 kids
under 12.
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Other Transportation Options
Traveling the U.S. in a recreational vehicle (RV) is an increasingly popular way
of seeing the country. One good RV rental agency with locations all over the
country is Cruise America (& 800/671-8042 for rentals; www.cruiseamerica.
com). It would take dozens of pages to thoroughly discuss the ins and outs
of RV travel, so if you’re thinking of hitting the road this way, check out
Frommer’s Exploring America by RV.

If you’re more of the Easy Rider sort and have dreams of cruising the
country on a motorcycle, know that you’ll need a special motorcycle license
and that almost every state also requires that riders wear a helmet. The best
outfit for renting a bike nationwide is EagleRider (& 888/900-9901; www.
eaglerider.com).
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6 Planning Your Trip Online
SURFING FOR AIRFARES
The “big three” online travel agencies,
Expedia.com, Travelocity.com, and
Orbitz.com, sell most of the air tickets
bought on the Internet. Each has dif-
ferent business deals with the airlines
and may offer different fares on the
same flights, so it’s wise to shop around.
Expedia and Travelocity will also send
you e-mail notification when a cheap
fare becomes available to your favorite
destination. Of the smaller travel
agency websites, SideStep (www.side
step.com) has gotten the best reviews
from Frommer’s authors. It’s a browser
add-on that purports to “search 140
sites at once,” but in reality only beats
competitors’ fares as often as other 
sites do.

Also remember to check airline
websites, especially those for low-fare
carriers such as Southwest, JetBlue, Air-
Tran, or WestJet, whose fares are often
misreported or simply missing from
travel agency websites. Even with major
airlines, you can often shave a few
bucks from a fare by booking directly
through the airline and avoiding a
travel agency’s transaction fee. But
you’ll get these discounts only by
booking online: Most airlines now
offer online-only fares that even their
phone agents know nothing about. For
the websites of airlines that fly to and
from your destination, see appendix D.

Great last-minute deals are available
through free weekly e-mail services pro-
vided directly by the airlines. Most 
of these are announced on Tuesday or
Wednesday and must be purchased
online. Most are only valid for travel
that weekend, but some (such as South-
west’s) can be booked weeks or months
in advance. Sign up for weekly e-mail
alerts at airline websites or check mega-
sites that compile comprehensive lists of
last-minute specials, such as Smarter
Living (http://smarterliving.com). For
last-minute trips, site59.com and last

minutetravel.com often have better
U.S. air-and-hotel package deals than
the major-label sites. A website listing
numerous bargain sites and airlines
around the world is www.itravelnet.
com.

If you’re willing to give up some
control over your flight details, use
what is called an “opaque” fare serv-
ice such as Priceline (www.priceline.
com) or its smaller competitor Hot-
wire (www.hotwire.com). Both offer
rock-bottom prices in exchange for
travel on a “mystery airline” at a mys-
terious time of day, often with a mys-
terious change of planes en route. The
mystery airlines are all major, well-
known carriers—and the possibility 
of being sent from Philadelphia to
Chicago via Tampa is remote; the air-
lines’ routing computers have gotten a
lot better than they used to be. But
your chances of getting a 6am or
11pm flight are pretty high. Hotwire
tells you flight prices before you buy;
Priceline usually has better deals than
Hotwire, but you have to play their
“name our price” game. If you’re new
at this, the helpful folks at Bidding
ForTravel (www.biddingfortravel.
com) do a good job of demystifying
Priceline’s prices and strategies. Price-
line and Hotwire are great for flights
within North America. Note: In 2004,
Priceline added non-opaque service to
its roster. You now have the option to
pick exact flights, times, and airlines
from a list of offers—or opt to bid on
opaque fares as before.

For much more about airfares and
savvy air-travel tips and advice, pick
up a copy of Frommer’s Fly Safe, Fly
Smart (Wiley Publishing, Inc.).

SURFING FOR HOTELS
Shopping online for hotels is generally
done one of two ways: by booking
through the hotel’s own website or
through an independent booking
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agency (or a fare-service agency like
Priceline; see below). These Internet
hotel agencies have multiplied in
mind-boggling numbers of late, com-
peting for the business of millions of
consumers surfing for accommoda-
tions around the world. This competi-
tiveness can be a boon to consumers
who have the patience and time to
shop and compare the online sites for
good deals—but shop they must, for
prices can vary considerably from site
to site. And keep in mind that hotels
at the top of a site’s listing may be
there for no other reason than that
they paid money to get the placement.

Of the “big three” sites, Expedia
offers a long list of special deals and 
“virtual tours” or photos of available
rooms so you can see what you’re paying
for (a feature that helps counter the
claims that the best rooms are often
held back from bargain-booking web-
sites). Travelocity posts unvarnished
customer reviews and ranks its proper-
ties according to the AAA rating system.
Also reliable are Hotels.com and Quik
book.com. An excellent free program,
Travelaxe (www.travelaxe.net), can help

you search multiple hotel sites at once,
even ones you may never have heard
of—and conveniently lists the total
price of the room, including the taxes
and service charges. Another booking
site, Travelweb (www.travelweb.com),
is partly owned by the hotels it repre-
sents (including the Hilton, Hyatt, and
Starwood chains) and is therefore
plugged directly into the hotels’ reserva-
tions systems—unlike independent
online agencies. It’s always a good idea
to get a confirmation number and
make a printout of any online booking
transaction.

In the opaque website category,
Priceline and Hotwire are even better
for hotels than for airfares; with both,
you’re allowed to pick the neighbor-
hood and quality level of your hotel
before offering up your money. Price-
line’s hotel product even covers
Europe and Asia, though it’s much
better at getting five-star lodging
for three-star prices than at finding 
anything at the bottom of the 
scale. On the down side, many hotels
stick Priceline guests in their least
desirable rooms. Be sure to go to the
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Frommers.com: The Complete Travel Resource

For an excellent travel-planning resource, we highly recommend 
Frommers.com (www.frommers.com), voted Best Travel Site by PC
Magazine. We’re a little biased, of course, but we guarantee that
you’ll find the travel tips, reviews, monthly vacation giveaways, book-
store, and online-booking capabilities thoroughly indispensable.
Among the special features are our popular Destinations section,
where you’ll get expert travel tips, hotel and dining recommendations,
and advice on the sights to see for more than 3,500 destinations
around the globe; the Frommers.com Newsletter, with the latest deals,
travel trends, and money-saving secrets; our Community area featur-
ing Message Boards, where Frommer’s readers post queries and share
advice (sometimes even our authors show up to answer questions);
and our Photo Center, where you can post and share vacation tips.
When your research is done, the Online Reservations System (www.
frommers.com/book_a_trip) takes you to Frommer’s preferred online
partners for booking your vacation at affordable prices.

04_574604 ch01.qxd  1/26/05  9:08 AM  Page 18



BiddingForTravel website (see above)
before bidding on a hotel room on
Priceline; it features a fairly up-to-date
list of hotels that Priceline uses in
major cities. For both Priceline and
Hotwire, you pay upfront, and the fee
is nonrefundable. Note: Some hotels
do not provide loyalty program credits
or points or other frequent-stay
amenities when you book a room
through opaque online services.

SURFING FOR RENTAL CARS
For booking rental cars online, the best
deals are usually found at car-rental

company websites (SideStep is great
for ferreting these deals out), although
all the major online travel agencies also
offer car-rental reservations (Traveloc-
ity, with its Total Price). Priceline and
Hotwire work well for car rentals, too;
the only “mystery” is which major
rental company you get. The car-rental
specialty site, Breeze Net (www.bnm.
com), can help you compare prices and
find car-rental bargains from compa-
nies nationwide.
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7 The 21st-Century Traveler
INTERNET ACCESS AWAY
FROM HOME
Travelers have any number of ways to
check their e-mail and access the
Internet on the road. Of course, using
your own laptop, a PDA (personal
digital assistant), or electronic organ-
izer with a modem gives you the most
flexibility. But even if you don’t have a
computer, you can still access your
e-mail and your office computer from
cybercafes.

WITHOUT  YOUR  OWN 
COMPUTER
It’s hard nowadays to find a city that
doesn’t have a few cybercafes. Although
there’s no definitive directory for cyber-
cafes—these are independent busi-
nesses, after all—two places to start
looking are at www.cybercaptive.com
and www.cybercafe.com.

Aside from formal cybercafes, most
public libraries in the United States
offer Internet access free or for a small
charge. Avoid hotel business centers
unless you’re willing to pay exorbitant
rates.

Most major airports now have
Internet kiosks scattered throughout
their gates. These kiosks, which you’ll
also see in shopping malls, hotel lob-
bies, and tourist information offices
around the world, give you basic Web

access for a per-minute fee that’s usu-
ally higher than cybercafe prices. The
kiosks’ clunkiness and high prices
mean they should be avoided when-
ever possible.

To retrieve your e-mail, ask your
Internet Service Provider (ISP) if it
has a Web-based interface tied to your
existing e-mail account. If your ISP
doesn’t have such an interface, you can
use the free mail2web service (www.
mail2web.com) to view and reply to
your home e-mail. For more flexibility,
you may want to open a free, Web-
based e-mail account with Yahoo! Mail
(http://mail.yahoo.com) or Hotmail
(www.hotmail.com). Your home ISP
may be able to forward your e-mail to
the Web-based account automatically.

If you need to access files on your
office computer, look into a service
called GoToMyPC (www.gotomypc.
com). The service provides a Web-
based interface for you to access and
manipulate a distant PC from any-
where—even a cybercafe—provided
your “target” PC is on and has an
always-on connection to the Internet
(such as with Road Runner cable).
The service offers top-quality security,
but if you’re worried about hackers,
use your own laptop rather than a
cybercafe computer to access the
GoToMyPC system.
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WITH  YOUR  OWN 
COMPUTER
Wi-fi (wireless fidelity) is the buzz-
word in computer access, and more
and more hotels, cafes, and retailers
are signing on as wireless “hot spots”
from where you can get high-speed
connection without cable wires, net-
working hardware, or a phone line
(see below). You can get wi-fi connec-
tion one of several ways. Many laptops
sold in the last year have built-in wi-fi
capability (an 802.11b wireless Ether-
net connection). Mac owners have
their own networking technology,
Apple AirPort. For those with older
computers, an 802.11b/Wi-fi card
(around $50) can be plugged into
your laptop. You sign up for wireless
access service much as you do cell-
phone service, through a plan offered
by one of several commercial compa-
nies that have made wireless service
available in airports, hotel lobbies, and
coffee shops, primarily in the U.S. 
T-Mobile Hotspot (www.t-mobile.
com/hotspot) serves up wireless con-
nections at more than 1,000 Starbucks
coffee shops nationwide. Boingo
(www.boingo.com) and Wayport
(www.wayport.com) have set up net-
works in airports and high-class hotel

lobbies. iPass providers (see below)
also give you access to a few hundred
wireless hotel lobby setups. Best of all,
you don’t need to be staying at the
Four Seasons to use the hotel’s net-
work; just set yourself up on a nice
couch in the lobby. The companies’
pricing policies can be Byzantine, with
a variety of monthly, per-connection,
and per-minute plans, but in general
you pay around $30 a month for lim-
ited access—and as more and more
companies jump on the wireless band-
wagon, prices are likely to get even
more competitive.

If wi-fi is not available at your des-
tination, most business-class hotels in
the U.S. offer dataports for laptop
modems, and a few thousand hotels in
the U.S. now offer free high-speed
Internet access using an Ethernet net-
work cable. You can bring your own
cables, but most hotels rent them 
for around $10. Call your hotel in
advance to see what your options are.

In addition, major Internet Service
Providers (ISP) have local access
numbers around the world, allowing
you to go online by simply placing a
local call. Check your ISP’s website or
call its toll-free number and ask how
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Digital Photography on the Road
Many travelers are going digital these days when it comes to taking vaca-
tion photographs. Not only are digital cameras left relatively unscathed by
airport X-rays, but with digital equipment you don’t need to lug armloads
of film with you as you travel. In fact, nowadays you don’t even need to
carry your laptop to download the day’s images to make room for more.
With a media storage card, sold by all major camera dealers, you can store
hundreds of images in your camera. These “memory” cards come in dif-
ferent configurations—from memory sticks to flash cards to secure digital
cards—and different storage capacities (the more megabytes of memory,
the more images a card can hold) and range in price from $30 to over
$200. (Note: Each camera model works with a specific type of card, so
you’ll need to determine which storage card is compatible with your cam-
era.) When you get home, you can print the images out on your own color
printer or take the storage card to a camera store, drugstore, or chain
retailer. Or have the images developed online with a service like Snapfish
(www.snapfish.com) for something like 25¢ a shot.
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you can use your current account away
from home, and how much it will cost.

If you’re traveling outside the reach
of your ISP, the iPass network has dial-
up numbers in the U.S. You’ll have to
sign up with an iPass provider, who will
then tell you how to set up your com-
puter for your destination(s). For a list
of iPass providers, go to www.ipass.com
and click on “Individual Purchase.”
One solid provider is i2roam (www.i2
roam.com; & 866/811-6209 or 920/
235-0475).

Wherever you go, bring a connec-
tion kit of the right power and phone
adapters, a spare phone cord, and a
spare Ethernet network cable—or find
out whether your hotel supplies them
to guests.

USING A CELLPHONE
Just because your cellphone works at
home doesn’t mean it’ll work elsewhere
in the country (thanks to our nation’s
fragmented cellphone system). It’s a

good bet that your phone will work
in major cities. But take a look at your
wireless company’s coverage map on
its website before heading out—
T-Mobile, Sprint, and Nextel are par-
ticularly weak in rural areas. If you
need to stay in touch at a destination
where you know your phone won’t
work, rent a phone that does from
InTouch Global (& 800/872-7626;
www.intouchglobal.com) or a car-
rental location, but beware that you’ll
pay $1 a minute or more for airtime.

If you’re venturing deep into national
parks, you may want to consider rent-
ing a satellite phone (“satphone”),
which is different from a cellphone in
that it connects to satellites rather than
ground-based towers. A satphone is
more costly than a cellphone but works
where there’s no cellular signal and no
towers. Unfortunately, you’ll pay at least
$2 per minute to use the phone, and 
it only works where you can see the
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Online Traveler’s Toolbox

Veteran travelers usually carry some essential items to make their trips
easier. Following is a selection of handy online tools to bookmark and
use.

• Airplane Seating and Food. Find out which seats to reserve and
which to avoid (and more) on all major domestic airlines at www.
seatguru.com. And check out the type of meal (with photos) you’ll
likely be served on airlines around the world at www.airlinemeals.
com.

• Intellicast (www.intellicast.com) and Weather.com (www.weather.
com). Gives weather forecasts for all 50 states.

• Mapquest (www.mapquest.com). This best of the mapping sites lets
you choose a specific address or destination, and in seconds, it will
return a map and detailed directions.

• Subway Navigator (www.subwaynavigator.com). Download subway
maps and get savvy advice on using subway systems in dozens of
major cities in the United States.

• Time and Date (www.timeanddate.com). See what time (and day) it
is anywhere in the world.

• Visa ATM Locator (www.visa.com), for locations of PLUS ATMs
worldwide, or MasterCard ATM Locator (www.mastercard.com), for
locations of Cirrus ATMs worldwide.

04_574604 ch01.qxd  1/26/05  9:08 AM  Page 21




















