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Kintera (online giving), 103
Knowledge management, 20–28,

185–186
Knowledge Management in 

Theory and Practice (Dalkir), 
23n

228 Index

13492_Hart_3p_bindex.r.qxp  2/22/06  11:30 AM  Page 228



L

Language barriers:
in Asia, 101
in Europe, 87–91, 93

Latin America:
high-net-worth prospects, 179
web sites, 218–220

Law, Caroline Wiess, 182
Lawrence, Mary, 169n
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CSA code, 187–188
ePhilanthropy code, 197–199
in Europe, 92, 93
guidelines, 69–70
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Productivity. See Performance,
measuring

Professionals:
as donors, 38–40
online help for, 212
research staff, 163–169

Profiling. See Strategies, profiling
Prompt list, defined, 148
Propensity modeling, 185
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data mining checklist, 189–190
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Spiders, defined, 64
Staff, fundraising:

evaluation forms, 203–204, 208
qualifications for, 163–169

Steele, Victoria, 160n
Stewardship, donor:
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U.S. fundraising:

data protection laws, 65–66, 84
Internet resources, 77–78
research strategies, 70–71, 

80–81
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World Wide Web. See Internet
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