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Safe Harbor Statement

This presentation contains certain forward-looking statements concerning the Company's

operations, performance, and financial condition. Reliance should not be placed on

forward-looking statements, as actual results may differ materially from those in any

forward-looking statements. Any such forward-looking statements are based upon a

number of assumptions and estimates that are inherently subject to uncertainties and

contingencies, many of which are beyond the control of the Company, and are subject to

change based on many important factors. Such factors include, but are not limited to

(i)the level of investment in new technologies and products; (ii)subscriber renewal rates

for the Company's journals; (iii)the financial stability and liquidity of journal subscription

agents; (iv)the consolidation of book wholesalers and retail accounts; (v)the market

position and financial stability of key online retailers; (vi)the seasonal nature of the

Company's educational business and the impact of the used book market; (vii)worldwide

economic and political conditions; (viii)the Companyôsability to protect its copyrights and

other intellectual property worldwide and (ix)other factors detailed from time to time in the

Companyôsfilings with the Securities and Exchange Commission. The Company

undertakes no obligation to update or revise any such forward-looking statements to

reflect subsequent events or circumstances.



The Wiley Vision

ÅValued & respected

ÅKnowledge & understanding

ÅEnduring collaborative relationships

ÅPerformance-driven culture

ÅEthical behavior and integrity



FY08 Revenue = $1.7 Billion
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STMS

ÅFY08 revenue ~ $1 billion

ÅAcquired Blackwell in 2007

ÅOnline journals about 30% of total

ï160 million full-text downloads

ïOver 300 million visits

ïTop 1,000 sites visited worldwide

ÅJournal non-sub ~ 25% of total



Professional/Trade

ÅGlobal brands īFor Dummies, Frommerôs, 

CliffsNotes

ÅFY08 revenue ~ $470 million

ÅNon-print ~ $35 million

ÅWebsites ~ $10 million

ÅAmazon $0      over $100 million



Higher Education

ÅFocus on targeted courses

ÅFY08 revenue ~ $230 million

ÅWileyPLUS

ïRevenue growing ~ 35% year over year

ïValidations increasing ~ 50% year over year

ïUsers outside US ~ 17%

ïAdoptions in 18 countries



Growth Strategy

ÅLeverage global positions & brands

ÅCapitalize on connections among businesses

ÅBuild on track record with acquisitions

ÅCreate new business models & revenue streams

ÅInvest in enabling technology



Content + Workflow = Solutions

ÅCustomer workflows & needs

ÅFlexible products, services & business models

ÅValue-added solutions

ÅñAll Wiley, All the Timeò



STMS Wiley Online Library



STMS Wiley Online Library
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